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By Ken Datzman

In the spring of 2016, longtime area attorney Joel Boyd

received an email from his son, Mark Boyd, who is also an

attorney and was working in Atlanta.

The younger Boyd was looking homeward, to a county

where he was born and raised.

The exchange of emails between the two over a period

of time later shifted the dynamics of the law practice Joel

Boyd had founded decades ago in Melbourne, as the father

and son teamed up to form Boyd & Boyd, P.A., in late

2017.

“It turned out to be sort of an unplanned succession

plan,” said Joel Boyd, who once worked for the National

Tax Department of Ernst & Young in Washington, D.C.,

before entering the legal profession. “I had never planned

on having a family member involved in the practice.”

Joel Boyd built his law practice in Brevard around

estate planning, business law, and real–estate transac-

tions, working closely with small–business owners in those

three areas.

“We understand small business because we are a small

business and we understand family business because we

are a family business,” said Joel Boyd, who was licensed to

practice law at age 24.

“We understand the goals and concerns of our small–

business clients, addressing issues such as succession

planning, asset protection, and entity governance,” added

Mark Boyd.

The father and son have now worked together for two

and a half years at Boyd & Boyd, and the practice has

flourished.

“I told Mark that I would probably know within the first

six months if this was a great idea or a horrible idea,” said

Joel Boyd. “It’s a lot closer to a great idea. We both have

strong personalities, but I think that’s a good thing.”

“Although our cultural worldview is similar coming

from the same family and having similar academic

backgrounds, Joel is essentially optimistic while I am more

skeptical and this makes for a very productive partnership

in analyzing issues for our clients,” said Mark Boyd.

Mark Boyd spent nearly a decade practicing law in

Georgia, first at an established firm in Atlanta represent-

ing business clients, and then as an assistant district

attorney handling jury trials, including murder cases, and

appellate court matters.

But he said the time had come in his life where he was

looking for a change of environment, and for the opportu-

nity to become more meaningfully involved in community

service. At the time he did not have children. Today, Mark

and Jessie Boyd have two children under age 3, Trevor and

Aubrey James, or “A.J.”

“I approached my father in the spring of 2016 with the

idea of us potentially working together in Melbourne,” said

Mark Boyd, who earned his undergraduate degree from

Duke University, as did his father.

“I was in my seventh year as a prosecutor working for

the state of Georgia. I enjoyed that work and found it

fulfilling, but I was reaching a point where I was ready to

return to private practice, having spent several years in

private practice out of law school. I was working in

Atlanta.”

Father–and–son attorneys team at Boyd & Boyd; blending experiences

Please see Boyd & Boyd, P.A., page 23

The senior Boyd said the timing was right for the two to

team up in practice.

“Had we tried to pull this off when Mark was 25 years

old, it might not have worked for a number of reasons. The

fact that he came when he was in his mid–30s and had 10

years’ experience as an attorney, and I was in my mid–60s

and had some ‘mileage left on my tires,’ it presented a

great opportunity to blend our legal skills and knowledge. I

believe our clients like that we work collaboratively with

them. To have a second set of attorney eyes is helpful.”

Attorneys Joel Boyd, right, and Mark Boyd, a father–and–son team, formed Boyd & Boyd, P.A., in 2017. Joel Boyd is a longtime
practicing attorney specializing in estate planning, business law, and real–estate transactions. Mark Boyd spent a decade practicing
law in Georgia, first at an established firm in Atlanta representing business clients, and then as an assistant district attorney handling
jury trials and appellate matters. They are both graduates of Duke University. They are at their law office in Melbourne.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Joshua Rokach, the acclaimed chemist and longtime

Florida Tech faculty member, is being inducted into the

Florida Inventors Hall of Fame.

Rokach is among eight inductees into the Tampa–

based Hall of Fame. He was selected for his creation of

the first synthesis of major treatments for asthma, nose

allergies and inflammatory bowel disease, which led to

the development and commercialization of the globally

successful drugs Singular and Flexeril.

“I was thrilled to learn of my election to the Florida

Inventors Hall of Fame,” Rokach said. “This honor is

definitely one of the highlights of my career.”

The 2020 inductees, who must have at least one U.S.

patent and a connection to Florida, were nominated

through an open nomination process and elected by a

Selection Committee of distinguished leaders in

research and innovation from across Florida.

Rokach has excelled in both of those nominating

criteria.

A faculty member at Florida Tech from 1989 until

his retirement in 2020, and currently serving as

Professor Emeritus, Rokach has 119 patents in the U.S.

and internationally. Among them are three patents

jointly owned by Florida Tech and McGill University

that in July 2018 were licensed to Fairhaven Pharma-

ceuticals, a Canadian–based start–up company that

plans to bring the 5–OXO–ETE receptor antagonist

compounds that Rokach developed at Florida Tech into

human clinical trials.

Rokach joined Merck & Co. in 1966 as a senior

research chemist, where he was part of a beta–blocker

development program that led to the discovery of

timolol, an antianginal/antihypertensive agent used in

the drug Blocadren. The same drug was also a unique

cure for glaucoma, and it captured a large proportion of

the world market in ocular hypertension as Timoptic.

Also at Merck, Rokach helped develop Singulair, an

FDA–approved treatment of asthma and allergic

Acclaimed chemist, longtime Florida Tech faculty member Rokach to be inducted into Inventors Hall of Fame
rhinitis. The product is used by millions of allergy

sufferers and has yearly sales in the billions of dollars.

Rokach also developed a nomenclature for isoprostane

that is now used universally.

In 1989, Rokach came to Florida Tech, where he

analyzed free–radical damage in disease as it relates to

Alzheimer’s and the discovery of isoprostanes and their

measurement as an index of free–radical oxidative

damage. He was also involved in other research efforts

involving challenges such as asthma, including work on

5–Oxo–ETE, a potent eosinophil chemotactic factor that

may be responsible for eosinophil accumulation in the

lungs.

His work has been recognized around the world. In

1988, he was awarded the Canadian Society for

Chemistry Award for his accomplishments in the fields

of organic and bioorganic chemistry. That same year he

was awarded the Chinese Academy of Science Award

for his contributions to eicosanoid research. In 2011,

Rokach was awarded the Gordon Nelson Award, given

by the American Chemical Society Orlando Local

Section for outstanding achievement in the chemical

field. In 2018, he was named a Fellow of the National

Academy of Inventors.

“Joe Rokach has made an impact on countless lives

in the classroom and around the world,” said Florida

Tech President Dwayne McCay, who was inducted into

the Florida Inventors Hall of Fame along with First

Lady Mary Helen McCay in 2018. “We are honored to

have had his passion, expertise and relentless quest for

discovery on our campus for the last three decades and

applaud his induction into the Florida Inventors Hall of

Fame.”

Rokach and his fellow nominees will be inducted at

the 7th Annual Florida Inventors Hall of Fame Induc-

tion Ceremony & Gala on Sept. 11 at the Hilton Tampa

Downtown.

“The 2020 class of Florida Inventors Hall of Fame

inductees represent an extraordinary breadth and

depth of inventions that have shaped modern life as we

know it,” said Paul Sanberg, chairman of the Florida

Inventors Hall of Fame Advisory Board. “It is particu-

larly heartening and inspiring that these immensely

talented inventors not only have led distinguished,

productive and heralded careers, but many of them

continue to develop new inventions that advance the

health, safety and welfare of people around the world.”

A complete list of the 2020 Florida Inventors Hall of

Fame inductees, including biographical information, is

available at www.floridainvents.org/category/2020–

inductees/.

The Hall of Fame is located at the University of

South Florida in Tampa and supported, in part, by the

Florida High Tech Corridor Council. It was recognized

by the Florida Senate in 2014 with a resolution spon-

sored by Sen. Jeff Brandes that commended the Hall of

Fame “for its commitment to honoring inventors and

celebrating innovation, discovery, and excellence.” For

more information, please visit www.FloridaInvents.org.

l About The Florida Inventors Hall of Fame

The Florida Inventors Hall of Fame (FIHF) recog-

nizes and commends Florida inventors whose achieve-

ments have advanced the quality of life for Floridians,

the state and the nation. Founded in 2013 and housed

in the University of South Florida Research Park in

Tampa, FIHF encourages individuals of all ages and

backgrounds to strive toward the betterment of Florida

and society through continuous, groundbreaking

innovation, and, by commending the incredible scien-

tific work being accomplished in the state, to further

the growth of Florida’s innovation sector.
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By Peter Telep
UCF Forum columnist
University of Central Florida

When I was a kid, the year 2020 was a date in science

fiction novels. But here we are in the future — and yet

remakes, reboots, and revivals are still wildly popular

across all forms of entertainment media. There’s even a

convention called NostalgiaCon Ultimate 80s Reunion now

running in its second year and growing in attendance.

As I’m an old school Star Wars fan, it was the original

films that captured my imagination and symbolize my

childhood. Recently, The Mandalorian on Disney+ has

recaptured the magic of those original stories and has

critics calling it the best Star Wars yet.

Other shows like Stranger Things and the upcoming

Wonder Woman sequel are transporting us back in time,

and audiences seem to be loving it. Netflix documentaries

such as The Toys that Made Us share the behind–the–

scenes drama of an industry we grew up with. The list of

nostalgia–driven entertainment is endless.

So why are we stuck in the past? Why is retro so cool?

My parents said don’t dwell on the past. Focus on the

future.

As an educator, I spend most of my time preparing

students for the road ahead. Even Star Wars’ esteemed

First Order leader Kylo Ren said, “Let the past die. Kill it if

you have to. That’s the only way to become what you were

meant to be.”

Unsurprisingly, there’s a ton of research on nostalgia,

and if you can imagine the good old days of actually

stepping foot in a library, then go one step farther and

picture rows of shelves buckling under the weight of this

work. Suffice it to say that thousands of researchers (or at

least four whose articles I read) agree that nostalgia can

boost creativity, evoke inspiration, increase optimism, and

even combat loneliness, boredom and anxiety.

Nostalgic memories shared by couples and friends bring

them closer. Apparently, a stroll down memory lane is

good medicine, just like mom’s old cooking, rich and savory

and always making you feel better.

So this is why we cling to our old clothes, photos, record

albums, jewelry, coins, baseball cards, and most impor-

tantly in my case, Star Wars action figures. These are the

talismans of our youth, the magical objects that remind us

we are still the kids who owned them way back when. And

sure, they are valuable and we could sell them for a profit,

but sometimes you can’t put a price on your past.

In an article for The New Yorker entitled “The True

Meaning of Nostalgia,” Pulitzer Prize winning author

Michael Chabon defines the feeling as something that

“overcomes you when some minor vanished beauty of the

world is momentarily restored.”

Chabon alludes to a Latin phrase sic transit gloria

mundi: thus passeth the glory of the world. Consequently,

every time I dust off and admire my original Star Wars

figures from the 1970s, I am 12 again. My parents are still

married. When I grow up, I will be Luke Skywalker.

My action figures–or your photos or films or songs–help

you recall the wonders of your half–remembered, half–

imagined childhood. You need them because you’re afraid

to lose yourself to the future. And we’re reminded of that

secret when we play with our old Legos or buy new ones for

our children–but we do most of the playing.

This is all OK. We’re not slackers stuck in the past. In

fact, photos or songs or other objects from tougher times

are important to remind us how we overcame that

adversity. In this case, nostalgia becomes a defense

mechanism to reassure us that those painful moments are

only temporary. The past can, indeed, coexist with the

present and give us courage to face the future.

But beware the dark side. Collecting pieces of nostalgia

can turn into an obsession, into hoarding, a form of

obsessive–compulsive disorder.

There’s an adrenaline rush I get when I’m able to score

a hard–to–find action figure and add it to my collection,

but if I take it too far and start down the dark path, forever

will it dominate my destiny. I don’t want to wind up half–

man, half–machine wearing a breathing mask–because

that’s what my wife will do to me if I blow our life savings

on little pieces of plastic.

Nostalgia is a powerful force. It’s the house we grew up

in, the toys we played with, and the TV shows we watched.

It’s the smell of hot dogs cooking on a barbecue grill and

that song your mom sang before tucking you in at night.

It’s everything we were, everything we still are, if only we

remember.

And so a long time ago, in a galaxy far, far away, I was

a little boy playing with Star Wars figures. And now, all

these years later, I’m still knocking on your door and

asking, “You wanna come out and play?”

A powerful force of Nostalgia, but sometimes you can’t put price on your past

Peter Telep is a senior instructor in UCF’s
Department of English. He can be reached at
Peter.Telep@UCF.edu.

The Florida Bar expands online legal clinic in response to coronavirus outbreak
The Florida Bar has announced the temporary expan-

sion of the Florida Free Legal Answers online legal clinic

that will aid qualifying members of the public as they

navigate the unforeseen legal impacts that arise as a result

of the COVID–19 pandemic.

The online clinic, a cooperative effort between The

Florida Bar and the American Bar Association, matches

low–income Floridians with licensed attorneys who can

answer basic legal questions online confidentially.

Inquiries on a variety of subject matters are included, such

as landlord/tenant concerns, foreclosure, family law,

unemployment and benefits, and debt and bankruptcy.

The temporary increase allows Floridians below the

400% Federal Poverty Level to qualify for Florida Free

Legal Answers. At that threshold, qualifying Floridians

would include single individuals who make less than

$51,040, and a family of four making less than $104,080.

The number of questions a user may post annually has

also been increased from three to five.

The Florida Bar’s Young Lawyers Division has been

actively recruiting attorneys to volunteer for this service

and in support of local legal aid organizations, helping to

meet consumers’ legal needs during this critical time.

In addition to the online clinic, The Florida Bar offers

several resources that can help the public address COVID–

19 legal concerns and issues. The Lawyer Referral Service,

for example, matches members of the public, who do not

have a local lawyer referral service, with the right attorney

based on means and needs.

Additionally, The Florida Bar’s consumer guide

provides information on who consumers can contact for

legal assistance and how to protect legal rights during this

pandemic.

The information is not a substitute for hiring an

attorney, but does provide basic legal information about

the relevant topics.

More information on the Bar’s COVID–19 resources is

located at www.floridabar.org/covid19.

Brevard Cultural Alliance launches new virtual experiences to keep residents engaged
With Brevard stages dark, concerts cancelled and museums and venues closed for the time being, “the show must go

on,” is truer than ever during the COVID–19 pandemic. “Art offers a bright spot in times of hardship,” said Kathy

Engerran, interim director of the Brevard Cultural Alliance. “Cultural institutions and artists are vital contributors to

our lives in Brevard and Brevard Cultural Alliance remains committed to supporting them. The arts and the cultural

community are embracing innovative and creative new ways to serve homebound audiences and unite community.”

To help ensure that the arts and culture remain part of the Space Coast, the Brevard Cultural Alliance has launched

Virtual Arts and Cultural Experiences at www.artsbrevard.org/virtual–arts. They encourage the community to explore

and enjoy virtual experiences, activities for kids, art challenges, Facebook Live posts and more from cultural organiza-

tions and artists locally and abroad.

Brevard Cultural Alliance will continue to compile and share virtual arts and cultural experiences as they become

available. All local arts and cultural organizations producing digital content are encouraged to share and email their

information to info@artsbrevard.org for inclusion.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT SHROUDING A PEDOPHILE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Lee H. Hamilton

One of the intriguing features of the coronavirus

pandemic is how sharply it has illuminated the importance

of effective political leadership. Wherever we stand on the

political spectrum, we’re looking to elected officials to help

steer us through this crisis.

While I don’t want to talk about specific politicians, a

lifetime in politics has given me a sense of what makes a

good one — as a policy maker, that is, rather than a

candidate. One of the ironies of our system is that the

skills and attributes that put someone in office are usually

not the skills needed for success once they’re there. Yet as

a nation we depend on politicians’ abilities in office to move

us forward.

For starters, I think the most successful politicians

have integrity. When you’re interacting with many others

to deal with complex and difficult public policy issues, it’s

hugely important that you can trust someone’s word.

Most of the politicians I’ve met stay true to what they

tell you. They recognize the need to work with others

and know that trust matters.

For the same reason, they tend to be skillful at working

with all sorts of people. Sizing others up accurately — not

just whether they’re trustworthy, but the skills and

strengths they might bring to a given policy or organizing

effort — is vital. So is not rushing to make quick judg-

ments, but instead letting others show through their

actions what they can accomplish. Many good politicians

are quite tolerant — they know people make mistakes or

errors of judgment, and that nobody has a monopoly on the

truth or performs flawlessly.

The best politicians I’ve met — Bill Clinton comes to

mind — also have a way of charming people who don’t

agree with them. I was in a room once with Clinton and a

group of people whom he knew disliked him. He was

affable, engaging, listened carefully to what they had to

say; you would never have guessed he had any idea what

they thought of him. Walking out with them afterward, I

asked what they thought. They all responded, “I still have

disagreements with him, but what a nice fellow!”

I’ve been impressed over the years by the energy and

drive to get things done that good politicians bring to their

work. When I talk with people who want to get into

politics, I usually open the conversation with two ques-

tions: What’s your energy level? And what’s your spouse or

partner think about it? Both are critically important,

because as all–consuming as a campaign might be, serving

in office is even more so, especially if you’re a politician

who wants to accomplish change. An unsupportive spouse

or partner spells problems down the road.

At the same time, accomplished politicians know how to

rein in their enthusiasm and zeal. They practice patience

and perseverance and prepare for the long haul, because

they understand that controversial things don’t get easily

done in our system. They believe that facts matter, because

they’re the starting point for any productive negotiation.

And they’re very good at managing their time efficiently.

Good politicians are able to put aside partisan differ-

ences when necessary and work for the common good.

They do not see someone they disagree with as the enemy.

One of the intriguing things about good politicians is

that they don’t just want to serve their country and

communities, they also know how to check their egos at the

door and act with apparent humility — even when, as is

often the case, their egos are quite healthy. I remember

when Tip O’Neill was speaker of the House, he’d make

sure to let other House members bask in the glow of

accomplishment as often as possible. When legislation

passed, he’d congratulate everybody involved — he knew

what each of us had done to move the ball forward — and

you’d walk out of there thinking he’d had nothing to do

with it at all, even if he’d orchestrated the whole thing.

I’ll be candid: No politician combines all these traits.

But it can’t hurt to keep the ideal in front of us and know

what the politicians we elect should strive to be.

Most successful politicians today have integrity; recognize need to work with others, know trust matters

The sixth consecutive male giraffe born at
Brevard Zoo; organization needs support

Brevard Zoo’s giraffe tower grew once again when

20–year–old Johari gave birth to her ninth calf. The calf’s

father, 21–year–old Rafiki, has sired all 14 giraffe born at

the Brevard Zoo.

The Brevard Zoo’s veterinary staff performed a

neonatal examination on the youngster, where he was

confirmed to be the institution’s sixth consecutive male

calf. He weighed 125 pounds and measured six–feet tall at

the time of birth, and he was found to be in good health

and nursing well.

Masai giraffe are endangered due to habitat loss and

poaching.

As a not–for–profit organization that receives no

recurring public funds, the Brevard Zoo has been signifi-

cantly impacted by the COVID–19 outbreak in what is

typically its busiest season of the year, and it stands to lose

one third of its annual income. Community members can

support the Brevard Zoo by visiting www.brevardzoo.org

and donating, purchasing a membership or symbolically

adopting an animal.

l Brevard Zoo is home to more than 900 animals

representing 195 species from all over the world. As a not–

for–profit organization, it is a leader in the fields of animal

wellness, education and conservation. More information is

available at www.brevardzoo.org.

Lee Hamilton is a senior advisor for the Indiana
University Center on Representative Government;
a Distinguished Scholar at the IU Hamilton Lugar
School of Global and International Studies; and a
Professor of Practice at the IU O’Neill School of
Public and Environmental Affairs. He was a member
of the U.S. House of Representatives for 34 years.
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TITUSVILLE — Parrish Medical Center’s (PMC) free

COVID–19 risk assessment has already been completed

by thousands of Brevard County residents. The assess-

ment allows residents to self–check their risk and offers a

free consultation with a clinical care navigator to help get

them the care they need and stay at home.

For one Port St. John woman, the risk assessment and

free care navigation consultation enabled her to get

needed medical equipment to her home, where she has

progressed markedly from the time she took PMC’s

assessment.

“During this COVID–19 pandemic, a most important

thing, second only to making sure people get proper

medical care, is helping people to stay at home to prevent

the spread or exposure to the virus,” said Kristina

Weaver, PMC director of care navigation.

PMC’s COVID–19 Risk Assessment has been accessed

by nearly 3,000 people, since its March 20 debut. The

assessment showed more than 500 “at–risk,” with some

200 requesting follow–up calls from PMC’s care naviga-

tion team. Calls are made usually within an hour, but in

all cases within 24 hours, to people whose assessment

shows a COVID–19 risk.

The assessment tool has led to identifying four people

who needed hospitalization. It also is enabling people to

find other ways to receive the help they need. The public

can complete the free COVIDAware risk assessment by

visiting parrishhealthcare.com/COVID19HRA, or by

texting “coronavirus” to (321) 204–1966.

“One woman, in her mid–30s, and her husband had

tried to see their primary care physician, and following

the CDC guidelines they called ahead to her doctor’s office

and were advised to self–isolate at home and to use an

oximeter (an oxygen–level measuring device that goes on

a finger),” said Weaver. “She and her husband drove

around town trying, unsuccessfully, to find one.

“She took the PMC COVID–19 risk assessment the

next day,” Weaver added. “When her assessment showed

she was at–risk, our care navigator called her, and she

explained what her doctor’s office had said about an

oximeter. We found one for her, took it to her home, and

placed it on her doorstep. We can’t always do these kinds

of things, but in this case, we could.”

Weaver said that the risk assessment tool helps to ease

pressure on emergency rooms and helps people to know

the extent of their symptoms and whether they need

urgent treatment.

“Only very sick people should go to the emergency

room, Weaver said. “Our care navigation calls are free of

charge and help people to know when symptoms become

serious enough to seek emergency medical attention and

what they can do to take care of themselves at home.”

“As we navigate the coronavirus pandemic together,

we want to meet our community’s needs and help people

stay in their homes.

“If you believe you may have symptoms of COVID–19,

please take the online risk assessment before visiting the

emergency room,” she said. “Our team can help you get

the right care you need while decreasing your risk of

exposure or from potentially exposing others.”

“This tool doesn’t replace professional medical care, but

it can help ease peoples’ minds. When you take the

assessment if you are at risk you will be connected to your

own personal health navigator. Our team of nurses,

respiratory therapists and even a behavioral health

navigator is here to help.”

PMC’s COVID–19 Online Risk Assessment enabling people to get care, while staying safely at their home
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By Juliet Huck
Academy of Persuasion

Have you ever felt that selling your products or ideas is

like you were talking to a brick wall? No matter what you

try, you simply can’t get your target to see your point of

view or your vision. Anyone can relate to the frustration

and lack of resolution that comes from this type of

exchange.

What if you could learn how to consistently persuade

others and get the results you need? Not sell; but persuade.

By thinking like a decision maker, you can influence

outcomes and sway opinions and close deals. There are

three strategic methods you can use that will sharpen your

skills as a persuasive communicator. You need to do your

homework, put yourself in their shoes and gain their trust.

Here’s a closer look at these three elements and how to

make them work to your benefit

l Be Ahead of the Game

In sales, management, litigation, marketing, corporate

workings and more, there are decision makers holding the

power to make or break your progress. You’ll often have a

pitch that illustrates a deep understanding of your own

product or position. While that’s important, your decision

maker likely doesn’t have the interest or knowledge of

what you are trying to sell. In fact, it will turn them off

when you begin a meeting talking about yourself and your

product. You must switch your focus and learn all about

who is sitting in front of you! In order to create a positive

experience, 69 percent of buyers said that listening is key.

l Do your homework

A generic presentation or non memorable pitch is a

path to failure. Before meeting with your client or whoever

it is you’re looking to persuade, make sure to gather some

basic information. What are your decision maker’s s

demographics? Start with age, ethnic background,

education, gender, where they were raised and if they have

special interests such as charity groups, sports teams,

books or family. Once you answer some of these questions

it will help you begin to think like your decision maker and

develop a memorable connection.

Another way to make a lasting impression is to take

note of generational communication style idiosyncrasies.

This is especially important to pay attention to if you and

your target are in different generations. For example, Baby

Boomers are often self–taught on technology, so you might

want to be careful with how technical you get. Generation

X is not big on authority and doesn’t like being

micromanaged; they need to feel like they’re in control.

Millennials are tech savvy researchers. If you present

something that is not true (either intentionally or uninten-

tionally), a Millennial will fact check you within seconds.

One thing we all have in common is being appreciated and

showing that appreciation will go a long way. By doing

some homework and connecting with your target, you help

overcome the assumption that you’re only there to make a

sale. Building relationships is a huge step in being

persuasive.

By being prepared and knowledgeable of their back-

ground you will have answers to questions like: What are

their pain points? What problems do they need solved?

What is most important to them? In order to persuade and

change attitudes and assumptions, you must be able to see

from their perspective. Think through their decision–

making process along with their challenges based on what

you know about them. Consider things like to whom do

they have to answer? Is there a CEO, a board of directors,

shareholders or other authority that will be scrutinizing

your target’s decision? While there may only be one person

in front of you, an average of six people are involved in

most purchase decisions.

By thinking through these questions prior to your

meeting or pitch, you’ll be able to uncover any potential

objections in advance. When you’re prepared to address

concerns with an immediate solution, you will make a

great first impression.

l Make them care

The final element can be tough, especially when your

target or customer doesn’t want to be there. If they don’t

have an interest in your cause or product and are being

forced to sit and listen to you, the likelihood of getting their

buy–in is already reduced. Since people make decisions

about their own needs or biases, you’ll have a lot of ground

to cover to make them care. If your decision–maker can

relate they probably already care. So finding a way for

them to relate will make your quest a little easier.

One of the best ways to make them care is to develop

trust. Ask questions and then provide helpful solutions by

assuming the role of an advisor. Be truthful! Sadly, only 18

percent of sales people are seen as authentic and trustwor-

thy. However, truth leads to credibility and credibility

leads to trust, which then leads to the ability to persuade.

How can you possibly expect people to care about what

you’re saying if they don’t trust you? This is an important

piece of the persuasion puzzle.

Do you want to sell, or do you want to persuade?

Instead of making your pitch and hoping that something

sticks, be intentional and lead your decision makers to

your desired conclusion. By putting yourself in their shoes

and thinking through their challenges, getting to know

them and making them care about what you’re saying,

you’ll be far more successful in your efforts. Anyone can

sell, but it takes a true strategist to think like a decision

maker and change an outcome through persuasion.

l About Juliet Huck

Author of “The Equation of Persuasion,” and founder of

the Academy of Persuasion e–learning series, Huck has

blazed a trail in the uncharted territory of persuasive

communications for 25 years. From the Enron litigation to

a billion–dollar Exxon project, she has been involved in the

strategic development and visual communications for some

of the corporate world’s largest projects to date, as well as

the nation’s top high–profile and high–dollar exposure

litigation.

How to think like a decision–maker and change outcomes, ways on how to consistently persuade others
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United Way of Brevard, in partnership with the

Community Foundation for Brevard and Space Coast

Health Foundation, is committed to ensuring that

residents in the Brevard area have access to basic needs

and critical community services during this time of the

COVID–19 pandemic.

United Way of Brevard has announced that Florida

Power & Light Co. (FPL), through the NextEra Energy

Foundation, is gifting the nonprofit $30,000 to Brevard’s

COVID–19 Response Fund.

The funds are part of a more than $2 million gift of

COVID–19 emergency assistance from the NextEra

Energy family of companies for partner organizations

across the country and funds made available through

FPL’s Care to Share program.

“United Way of Brevard is proud to work together to

ensure when an organization like FPL prioritizes the

needs of the local community it makes the greatest

impact possible,” said Rob Rains, president of United

Way of Brevard. “We are grateful for donations like these

that enable us to continue to do the important work we

do for our communities during this challenging time.”

The Brevard COVID–19 Response Fund will use the

donation to bolster their efforts in areas of need, such as

food support, emergency financial assistance for those

struggling with basic needs due to job loss, and the needs

of nonprofits who work directly with Brevard’s most in

need residents.

FPL is also making contributions to additional United

Way chapters and affiliated community partners across

its service area. The emergency funds provided by the

NextEra Energy Foundation will be distributed to

organizations working on the frontlines of the COVID–19

crisis to provide critical support to the most vulnerable

members of our communities.

“As the COVID–19 pandemic continues to unfold, we

are committed to assisting the most vulnerable in our

communities as we all work through this unsettling and

difficult time together,” said FPL President and CEO

Eric Silagy. “Floridians are no strangers to overcoming

difficult crises and I’m confident that, together with

partners like United Way of Brevard, the Community

Foundation for Brevard and the Space Coast Health

Foundation, we will become even stronger from our

current challenges. And through it all, we remain focused

on delivering the affordable, reliable power our customers

have come to count on.”

For customers experiencing hardship as a result of

COVID–19, FPL has resources available at

www.FPL.com/Help, or we can connect customers with

resources available from federal, state and local authori-

ties. To further assist customers, FPL is also suspending

disconnections, providing payment extensions and

waiving certain late payment fees for customers in a

hardship situation.

United Way of Brevard funds large–scale collabora-

tions, partner agencies and specific programs focused on

health, education and financial stability along with a

safety net of health and human services. United Way

also effectively deploys resources through VITA Tax

Preparation Assistance, Financial Education, Healthy

Families and Gifts in Kind programs. Through United

Way, the contributions of thousands of individual donors

become a force for Changing Lives and Strengthening our

Community. United Way of Brevard was established in

1957.

Brevard’s COVID–19 Response Fund to receive $30,000 in emergency assistance from Florida Power & Light
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By Howard Tiersky

It’s not easy to keep participants engaged in

meetings, even when you’re sitting across the table

from them. But when everyone is sitting in their

individual houses — often with spouses, kids, and

barking dogs in the next room — it’s even trickier to

pull this off. With much of America working from

home now, it’s crucial that we make “meeting engage-

ment” a priority.

You want people on the edge of their seat, listening,

questioning, offering up ideas. You don’t want them

emailing, checking Facebook, or just being a passive

listener

The good news is, there are some simple things you

can do that skyrocket engagement. Some of them are

common sense. Others may be kind of surprising. You

can check out impactfulonlinemeetings.com for some

helpful resources.

Read on for some practices that will keep people

focused and tuned–in.

l Ask people to share a funny or embarrassing

story.

When facilitating introductions (which you should

always do when people don’t know each other well),

help participants get to know each other by sharing a

brief fun fact or a funny story. According to Slack’s

Ultimate Guide to Remote Meetings, “one study found

that workers who shared a funny or embarrassing

story about themselves with their team produced

26 percent more ideas in brainstorming sessions than

workers who didn’t.”

l Turn on video to squelch multitasking.

Encouraging or even requiring participants to turn

on their video cameras immediately makes them more

engaged because they can be seen and therefore their

reactions are part of “the show” versus something

private. Also, they’re less likely to multitask (which is

an engagement killer) since they can be seen by

others.

l Give people roles so they’re not just “webinar

watchers.”

Seek to involve as many people as possible with

presentation roles in a meeting. Sometimes we even do

this “on the spot.” For example, at a meeting to review

selected customer feedback that had been received on

a product, we put the feedback on a slide, picked three

participants, and asked them to alternate between

reading the 15 to 20 lines of feedback to the group. No

rehearsal needed.

l Work together on a deliverable.

For example, you’re probably familiar with a SWOT

analysis. SWOT stands for strengths, weaknesses,

opportunities and threats. Instead of presenting a

completed SWOT to your meeting participants, put a

link to a blank SWOT slide in Google Slides and ask

them all to simultaneously work on filling it in. In

under two minutes, you will have a completed SWOT

that represents the collaborative efforts of the group.

This can also be done with a wide range of other types

of documents: idea lists, project plans, lists of competi-

tors, etc.

l Compel attendees to use the chat feature.

You can increase participation and get feedback by

asking your audience to enter something into the chat.

Ask a question like, “What do you think is the most

important aspect of our customer service?” and ask

everyone to quickly go to their chat and enter a one– or

two–word answer. You then not only know they are

“still there,” but you are engaging with them and

getting some feedback. You are in dialog with your

audience.

l Do a spontaneous poll.

Most online meeting platforms have the ability for

the host to put a multiple–choice poll out to all

attendees and then show a graph of responses. If an

important issue comes up spontaneously that you

want to poll, send a private text to a person who is “on

point” to support presentation needs and ask them to

quickly create the poll (it takes 1–2 minutes) and ask

them to text you back when it’s ready. Keep the

discussion going while you wait and then when you get

the message that the poll is ready, let the group know

you’d like to poll them on the topic–that will be the cue

for your support person to put the poll up on the

screen.

You will look like a magician since you “just

happened” to have a poll ready to go on the very topic

that came up spontaneously on the call. It’s good if

your participants think you are all–knowing; they are

less likely to try to multitask without being noticed.

l Hold breakout sessions.

In most meetings of more than eight people, usually

most of the talking is done by just five to seven

participants. This is one reason why during live

workshops I often break larger groups into breakout

teams, so they can come up with ideas, work on

prioritization, action planning–whatever the work is–

in smaller groups and then come back to the larger

group and report on the work they did. (Several of the

major online meeting platforms including Zoom and

Google Hangouts now offer breakouts.)

We give each team clear instructions for the work

they are to do, in writing, and then usually give them

20 to 40 minutes to do it. A compressed time frame

forces the group to organize quickly; get to work; and

focus on progress, not process or perfection. I’ve been

amazed over the years that sometimes when clear

instructions, a small team, and a tight time frame are

combined like that, you get work done in a half hour

that might have taken days, weeks, or months if done

“the usual way.”

Don’t be shocked if you find people love working

together virtually.

It’s not unusual to find that you get more done than

ever before. Great things can happen when everyone is

present and focused, even when it’s from the comfort of

their own homes. When the pandemic is over, you may

not want to go back to the old way of working.

l About the Author:

Howard Tiersky is the author along with Heidi

Wisbach of “Impactful Online Meetings: How to Run

Polished Virtual Working Sessions That Are Engaging

and Effective–Zoom|Webex|GoToMeeting|Skype

|Google Hangouts.” He is a successful entrepreneur

who has been named by IDG as one of the “10 Digital

Transformation Influencers to Follow Today” and by

Enterprise Management 360 as “One of the Top 10

Digital Transformation Influencers That Will Change

Your World.”

Before starting his own business 12 years ago, he

spent more than 15 years with Capgemini, one of the

world’s leading consulting firms, where he was one of

the founders of their global digital practice. Tiersky

speaks regularly at major industry conferences and

has served on the faculty of the NYU Interactive

Telecommunications Program. He is a frequent

contributor to CIO magazine.

Seven unexpected ways to make your online meeting more engaging, including sharing embarrassing story
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON — A recalibrated fuel–efficiency

standard for American cars and light trucks is being

praised by black activists for its potential to improve safety

and reduce regulatory burden while still being mindful of

the well–being of both the environment and the economy.

“American households have a great friend in the Trump

Administration. Now, when families make one of their

biggest expenditures, they will no longer be faced with

excessive prices simply to have the safety they want for

their loved ones,” said Horace Cooper, co–chairman of the

Project 21 black leadership network.

Project 21 called for the elimination of Corporate

Average Fuel Economy (CAFE) standards in its “Blueprint

for a Better Deal for Black America,” an outline of policy

recommendations that would improve opportunity and

economic mobility in black communities. Fuel efficiency

mandates on automakers “make cars less affordable and

less safe,” it said in the Blueprint.

Project 21 members also submitted two public com-

ments supporting the Trump Administration’s proposed

revisions, and discussed it in meetings with U.S. Secretary

of Transportation Elaine Chao and members of the

Environmental Protection Agency (EPA).

The final version of the “Safer Affordable Fuel–Efficient

Vehicles” (SAFE) rule resets high average miles–per–

gallon (mpg) requirements imposed by the Obama

Administration in 2012 in favor of an incremental increase

to a more moderate 40.4 mpg average by vehicle model

year 2026. In announcing the new rule, Secretary Chao

said the new standards “are reasonable, realistic and

achievable, and reflect the fact that times and technology

have changed since the previous rule in 2012.” With lower

CAFE standards expected to lower vehicle prices, EPA

Administrator Andrew Wheeler predicted the rule will

allow more people to replace their aging, less efficient

methods of transportation. “Newer vehicles will be better

for the environment that the ones that they replace,” he

noted.

In their public comments, Project 21’s co–chairmen

criticized the Obama CAFE increase, explaining that a

“trivial moderation” in emissions was not worth “a very

significant negative impact on vehicle safety” and higher

vehicle costs. Arguing that “increasing black hardship and

placing drivers’ safety at greater risk for such a small

payoff is simply irrational,” they wrote that it is “essential

to have realistic CAFE goals that don’t force American

families to choose between putting food on the table and

having a modern vehicle.”

Members of the Project 21 black leadership network

cannot comment on election issues in any way, shape or

form as such behavior constitutes “campaign activity”

under section 501(c)(3) of the IRS code. Please do not ask

Project 21 members questions about election–related

issues, and do not anticipate a response if such questions

are asked.

Project 21, a leading voice of black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

Members of the Project 21 black leadership network

cannot comment on election issues in any way, shape or

form as such behavior constitutes “campaign activity”

under section 501(c)(3) of the IRS code. Please do not ask

Project 21 members questions about election–related

issues, and do not anticipate a response if such questions

are asked.

Founded in 1982, the National Center for Public Policy

Research is a non–partisan, free–market, independent

conservative think–tank. Ninety–four percent of its

support comes from some 60,000 individuals, less than

four percent from foundations and less than two percent

from corporations. Follow Project 21 on Twitter at

@Project21News for general announcements.

Activist group Project 21 cheer administration for easing fuel–efficiency mandate; mindful of environment

Brevard Federated Republican Women offers two scholarships; deadline set
The Brevard Federated Republican Women is sponsoring two local tributes in the form of scholarships.

They are The Lillian Banks Legislative Memorial $1,000 Scholarship, in memory of the former BFRW legislative

chairwoman, and one in memory of the former BFRW treasurer, The Barbara Davis Leadership $1,000 Scholarship. A

new scholarship this year is a $500 opportunity for a trade school student.

Complete scholarship information may be found at www.brevardfederatedrepublicanwomen.org. Applications with

attachments, if applicable, are due by Friday, June 19, to Chairwoman Diane Norwood–Steven.

For more information on the scholarships, email grandkids80@gmail.com or call (321) 507–4609.

Brevard Achievement Center

new ad emailed

FULL COLOR
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Please see RE/MAX Alternative Realty, page 19

RE/MAX Alternative’s Kevin Hill a Circle of Legends recipient — one of two
women in Florida recognized; new board chair of Brevard Health Alliance
By Ken Datzman

Kevin Hill is marking her 20th year at RE/MAX

Alternative Realty Inc. in Melbourne with recognition as

one of top–producing residential Realtors in RE/MAX’s

global network of agents.

She was recently presented with RE/MAX

International’s “Circle of Legends” award, which repre-

sents the network’s most exclusive group of high achievers.

In 2019, networkwide, there were 80 Circle of Legends

recipients. There are more than 125,000 RE/MAX agents

in over 100 countries. The award has been achieved by less

than 1 percent of all sales associates in the RE/MAX

network.

In Florida, a total of 15 agents have earned the Circle of

Legends honor, including six women.

In 2019, there were only two women that were recog-

nized for the Circle of Legends, one of which was Hill. The

Circle of Legends award was established in 1987.

“It’s a huge accomplishment, amazing,” said RE/MAX

Alternative Realty’s Amanda McGee, the executive

assistant to Hill.

“Kevin’s career in real estate has spanned 35 years,

including almost 20 years with RE/MAX Alternative

Realty. To make Circle of Legends in just under 20 years is

absolutely astounding. She’s earned it.”

The Circle of Legends status is the result of Hill’s

continued high production, year–after–year, along with her

“exemplary standard of excellent customer service.”

“The RE/MAX brand has earned its strong reputation

in the real–estate industry because of dedicated profession-

als like Kevin Hill,” said Adam Contos, the CEO of

Denver–based RE/MAX International.

“We’re extremely proud of everything Kevin has

accomplished in her career with RE/MAX.”

The Circle of Legends award is presented to RE/MAX

associates who have completed 10 years of service, have

earned both the RE/MAX Hall of Fame and Lifetime

Achievement awards, and have earned at least $10 million

in commissions. Hill is the first RE/MAX agent in Brevard

County to receive Circle of Legends.

“Everyone at our office is extremely proud of Kevin’s

achievement making Circle of Legends,” said Madelyn

Dorricott, broker and owner of RE/MAX Alternative

Realty, which was the first RE/MAX office to open in

Brevard County decades ago and was under different

ownership when the brand was first established on the

Space Coast.

“She has been presented with many awards and honors

throughout her real–estate career, and Circle of Legends is

a much–deserved recognition. It’s a tremendous accom-

plishment.”

Hill started selling homes in Brevard as a licensed

Realtor in 1983, a time when the Eau Gallie Causeway

had a swing–span bridge over the Intracoastal Waterway.

Her first year as a Realtor working in Palm Bay, she

tallied $1.2 million in sales.

A $100,000 transaction back then was a really big deal

in many markets around the county.

“My first sale in this business was a $52,000 home in

Palm Bay,” said Hill, who at the time was a Realtor at a

Palm Bay agency. “My second sale was a $27,000 trailer.”

She added, “I will never forget my early years as a

Realtor in Brevard County. Nothing came easy. I worked

really hard to earn every listing and to make every sale,

and I still do today.”

Hill said her first oceanfront condominium sale was a

penthouse in Ocean Sands in Indialantic. The year was

1985. “It sold for $313,000. I was thrilled. But most of my

sales then were in the $50,000 to $60,000 range.”

She went on to become one of the top Realtors in

Brevard County, selling hundreds of millions of dollars of

existing homes. “I love selling real estate. It’s been my life,”

said Hill, who specializes in marketing waterfront

properties and corporate relocations, but also works across

other segments of the real–estate market with buyers and

sellers.

Hill majored in Apparel and Textile Marketing and

Management at Southern Illinois University. She was just

a few courses shy of earning her bachelor’s degree before

moving to Florida and getting into real–estate sales.

There was no turning back. She was a perfect fit for the

real–estate industry — a people person who worked hard,

set goals, and reached them.

“I started out this year with a bang,” she said. “I have a

lot of sales on the books right now, and I have had several

closings. I’m still showing properties. Most of the homes

are unoccupied. I’m getting calls. The market has slowed

down some because of the virus, but once we get through

this period of containment, I believe the real–estate

market will take off again, as will the economy and the

stock market. But I am the ultimate optimist. I have a

good team. We’re all positive.”

Hill runs a small company within a company. “The

business model has worked great. We run our own

business, but it’s under the RE/MAX Alternative Realty

Realtor Kevin Hill of RE/MAX Alternative Realty in Melbourne was awarded membership in the elite RE/MAX ‘Circle of Legends’ for 2019.
The award is presented to members who have completed 10 years of service with the company, have earned at least $10 million in
commissions, and have received both the RE/MAX Hall of Fame and RE/MAX Lifetime Achievement honors. Hill will soon mark her 20th
year with RE/MAX Alternative Realty. Circle of Legends was first awarded in 1987.
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Please see Beckman–Williamson Funeral Homes and Crematory, page 21

St. Petersburg College graduate Joseph Smith of Beckman–Williamson
Funeral Homes and Crematory in Viera is area’s youngest funeral director
By Ken Datzman

Unlike many young people, Joseph

Smith clearly knew what his career path in

life would be.

“I grew up around the funeral home

business,” said Smith, who today at age 22

is the area’s youngest funeral director and

embalmer.

His family owns and operates

Beckman–Williamson Funeral Homes and

Crematory, with locations in Viera,

Rockledge, and Cocoa Beach. The

beachside facility was damaged by

Hurricane Irma and was rebuilt and is now

open. It has a fresh contemporary look with

chandeliers.

Joseph Smith is the funeral director and

embalmer and conducts the services at the

Viera location, 5400 Village Drive, which

has a sizable chapel.

His older brother, Jonathan Smith, runs

the crematory. And their sister, Ahna

Smith, is pursuing her funeral director’s

license.

“We pride ourselves on being an

independent, family owned and operated

business. So, literally, whenever we take a

loved one into our care, it’s in our family’s

care,” said June Smith, their mother and

owner of Beckman–Williamson Funeral

Homes and Crematory.

After graduating from Rockledge High

School, Joseph Smith enrolled in mortuary

science school at St. Petersburg College, of

which he is a graduate with a degree in

funeral services. Courses taken usually

include grief counseling, ethics, funeral

service and business law. All accredited

programs also include courses in embalm-

ing and restorative techniques.

In addition to earning a mortuary

education degree from an accredited school,

to become a licensed funeral director and

embalmer in Florida, you must pass the

written National Board Examination,

complete a one–year internship under the

direction of a licensed funeral director and

embalmer, and pass the Florida board

examination on rules and regulations.

The American Board of Funeral Service

Education accredits 60 funeral service and

mortuary science curriculums, most of

which are two–year associate degree

programs.

“I spent three years throughout

mortuary school interning as a funeral

director, and I also worked on the embalm-

ing side,” said Joseph Smith, who has

worked with many families in Florida,

reaching out and helping others deal with

the loss of a loved one.

“After I had graduated from mortuary

school, I took my two national board

examinations and one state board exami-

nation. And I just finished my one–year

internship, which completed all my

licensing requirements.”

Those studying to be funeral directors

and morticians must complete training,

generally one to three years, under the

direction of a licensed funeral director or

manager. The training, called an intern-

ship or apprenticeship, may be completed

before, during or after graduating from a

two–year funeral service or mortuary

science program and passing a national

board examination.

Beckman–Williamson Funeral Homes

and Crematory has been serving Brevard

County families for decades. The Smith

family purchased the business in January

2017.

“The unique thing about our funeral

homes is that we have a full–casket

showroom, where people can look, touch

and see the different color options,” said

June Smith. “Many funeral homes

nowadays either sell caskets out of a

catalog or by way of a video presentation.

We have 12 units in our showroom,

everything from solid bronze to 20–gauge

steel caskets.”

She added, “We have two specific

military caskets because we serve a lot of

families at Indian River Colony Club, a

military retirement community. We can

ship the remains to Arlington National

Cemetery at a family’s request.”

June Smith said there are a lot of

winter residents who die here and her

funeral home works with families making

arrangements for burials in other states.

“We embalm them, do all the preparations,

and then take them to the airport and

respectfully place them on a plane. Often,

they have cemetery property reserved in

their hometown. Generally, we do not have

services for them here.”

Consumers’ preferences for funerals and

memorialization are rapidly evolving.

According to the 2019 “Consumer

Awareness and Preferences Study”

conducted by the National Funeral

Directors Association, Americans are

increasingly aware of and interested in

personalization options, and using a

funeral home that’s familiar or has been

used by a loved one before.

This creates a unique opportunity for

funeral directors to provide the kind of

experience that more and more consumers

have come to expect and even plan for as

times and priorities change.

“The personalization trend is something

we are definitely seeing at our funeral

homes,” said Joseph Smith. “Families are

going with more slide shows, more picture

presentations, and more recordings of the

service. If people were not able to attend,

they can view the recording of the service

and hear the music.”

He continued, “Even urns can be

personalized with names, engravings and

favorite prayers. We do a lot of that for

families. They put photographs on some of

the urns. They have picture frames in the

urns. And we do a lot with personalized

memorial folders.”

If you have attended a funeral recently,

you have seen a collage of photographs, a

memorial video, personal items of the

deceased on display, special mementos,

eulogies from friends or family, special life

tribute ceremonies, balloon releases or any

other number of unique tributes.

All of this is done to help make the

funeral more personal, to illustrate that

which was unique about the individual’s

life, and to help those begin to heal who

have lost someone special, said Joseph

Smith.

Another shift in his industry is the

At age 22, Joseph Smith is the area’s youngest funeral director and embalmer. His family owns
Beckman–Williamson Funeral Homes and Crematory, with locations in Viera, Rockledge, and
Cocoa Beach. He is the funeral director at the Viera location, where this photo was taken. The family
operates a full–service funeral home which includes a casket showroom.

BBN photo — Adrienne B. Roth
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How to cope with the symptoms of anxiety and depression caused
by coronavirus; physician says deep breathing is one way to cope

thing bad is going to happen or feeling as if you are “losing

your mind” or will soon die. These are symptoms associ-

ated with anxiety, and when severe enough, they might

encompass what is usually referred to as an “anxiety

attack.” An anxiety attack may occur without a specific

stressor or trigger. People who have never experienced

these symptoms might present them secondary to current

events that produce stress and uncertainty. People with a

pre–existing mental health diagnosis may experience

increased frequency and intensity of these episodes.

Before the current pandemic, it was common for people

going through an anxiety attack to become afraid and

think they might be having a heart attack, which usually

resulted in an emergency room visit. The challenge in

current times is that some of the symptoms experienced in

an anxiety attack might resemble those of the COVID–19

infection, such as difficulty breathing and chest tightness.

This might be confusing for patients and healthcare

workers across specialties, and will likely contribute to an

increase in emergency room visits.

How can a person manage an anxiety attack? In the

field of psychiatry, there are multiple interventions to

manage it, from medications to relaxation techniques. One

of the fastest and cheapest way to achieve instant relief is

practicing diaphragmatic breathing or deep breathing.

This practice ignites the parasympathetic system, or “rest

and digest” response, which counteracts and reverses the

stress produced by the “fight and flight” mechanism. The

“rest and digest” system is usually activated when the body

is at rest, especially after eating, and slows the heart rate,

lowers the blood pressure, and produces a sense of

calmness.

How does one practice deep breathing?

1. Sit upright in a comfortable place with your feet

placed on the ground side by side and close your eyes.

2. Place one hand on your belly and the other hand on

your chest. Relax your shoulders.

3. Start inhaling slowly to the count of five, or until you

feel your lungs are completely filled with air.

4. Exhale slowly to the count of five or until you feel

there is no more air in your lungs.

5. Do not hold your breath at the end of inhalation or

exhalation; this process should be smooth and continuous.

6. You will feel your bottom hand moving outward as

you inhale, and moving inward as you exhale. This means

your diaphragm is in control of your breathing.

7. Continue doing this for 10 to 15 minutes.

Practice deep breathing from two to three times a day

to achieve maximum effectiveness. This will progressively

decrease anxiety levels. Be sure to breathe slowly to avoid

hyperventilating, which may worsen anxiety levels.

Currently, we are experiencing a worldwide crisis

affecting communities regardless of age, gender, race, or

socioeconomic status. People will react in different ways to

a crisis. Some may only be mildly distressed, while others

not distressed at all. Some of the distress responses might

include, but are not limited to: crying, sadness, depressed

mood, grief, feeling on edge or “jumpy,” insomnia, night-

mares, irritability, anger, guilt or shame, emotional

numbness, feeling in a daze, appearing withdrawn, not

responding to others or not speaking at all, or disorienta-

tion. Some might even feel they are unable to care for

themselves and family members.

Everyone has their own coping strategies, some of them

positive, and some negative. People should focus on

practicing positive coping strategies; this will help regain a

sense of control and feel healthier. Positive coping strate-

Please see Palm Point Behavioral Health, page 15

By Mayra Abelleira, M.D.
mayra.abelleira@uhsinc.com
Medical Director
Palm Point Behavioral Health

We are currently experiencing times of uncertainty. The

sense of risk to our well–being and the well–being of our

loved ones produces anxiety in most people. Disasters,

especially unpredictable ones, are historically one of the

main causes of collective anxiety in a community, provid-

ing fertile ground for mental health issues.

The World Health Organization defines disaster as “a

serious disruption of the functioning of a community or a

society causing widespread human, material, economic or

environmental losses which exceed the ability of the

affected community or society to cope using its own

resources.”

The symptoms of anxiety and depression have long

been described as part of the expected human response to

a disaster. People with no history of mental health issues

will likely experience symptoms of anxiety and depression,

and those with history of a mental health diagnosis will

most likely present worsening or recurrence of symptoms.

Everyone is affected in some way by the coronavirus

pandemic. There are a wide range of reactions and feelings

each individual may experience. Many might feel over-

whelmed, uncertain about the future, or confused. Fear,

anxiety, feeling numb and detached are some of the

reactions that people might also experience. Some people

may have mild reactions and others more severe ones.

The majority of people affected by a disaster will exhibit

resilience or normal distress that responds well to making

sure basic needs are met, and resuming familiar structures

and activities. Resilience is defined as the process of

adapting well in the face of adversity, trauma, threats or

significant sources of stress, which might include family or

health problems, or workplace/financial stressors.

It is widely recognized that the current crisis presents

challenges in performing our daily routines, which usually

give us a sense of security. Social distancing recommenda-

tions during this pandemic may impede us from perform-

ing these daily routines, and will most likely increase our

anxiety levels and make us feel isolated. However, even if

we are physically distant, we should ensure that we are

not emotionally isolated, and try, as much as we can, to

maintain communication with loved ones and those who

comprise our support system.

A minority of disaster victims could present acute stress

responses such as severe anxiety, distress, dissociation, or

psychosis. These responses may require immediate

stabilization using medications, or stress management and

relaxation techniques. In times like these, it is important

people are informed about why their body and minds are

responding in a certain way to the current COVID–19

pandemic.

All human beings have a primitive autonomic nervous

system that is activated in response to danger. This is

called the sympathetic system, otherwise recognized as the

“fight or flight” response. This system is turned on

whenever we feel there is a threat to our lives. When

activated, there is a cascade of biochemical processes,

which manifest as physical and emotional symptoms.

Physical symptoms may include headaches, dizziness,

tiredness, aches, pains, shaking, gastrointestinal changes

such as diarrhea or constipation, difficulty breathing, chest

pain or tightness, and palpitations, among others.

Emotional symptoms may include nervousness, a sense

of detachment or of impending doom, feeling as if some-
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gies include, but are not limited to: getting enough rest

and sleep, eating regularly and drinking water to maintain

adequate hydration, spending time with family and

friends, talking to family members frequently, discussing

problems and worries with someone you trust, performing

activities that help you relax such as walking, singing,

exercising, praying, playing with your children or finding

safe ways to help others during the crisis.

When using these strategies, remember to follow the

CDC guidelines and use social distancing measures. If

walking or exercising outdoors, maintain a safe distance of

6 feet or more, and avoid participating in gatherings of

more than 10 people. Studies show that our surroundings

influence our mood. Movement is one of the very best ways

to relax a worried brain and activate a sense of calm. As

most people will likely spend more time indoors there are

some changes you can implement at home to make your

surroundings more pleasant. If possible, organize your

home, get rid of clutter and create open spaces, modify

windows or curtains to allow as much natural light as

possible, and consider artificial or natural plants as the

color green provides a sense of peace and calmness.

Negative coping strategies should be avoided as they

may worsen anxiety and stress. These include sleeping all

day, working all the time without rest, isolating yourself

emotionally from friends and family, neglecting personal

hygiene, using drugs, smoking or drinking alcohol, or being

violent.

Take breaks from watching, reading or listening to

news stories. It can be upsetting to hear about the crisis

and see images repeatedly. Avoid excessive exposure to

media coverage of COVID–19.

If you feel the coping strategies are not helpful, and

consequently you are unable to function at home, work or

school, reach out to a mental health provider for further

evaluation and help. Some people might experience

thoughts of suicide, which can be a severe and serious

reaction to stress and may require hospitalization in a

behavioral health facility. These individuals should seek

emergency treatment immediately by either calling 911 or

the suicide prevention hotline, or visiting the nearest

hospital. If you feel your life or the life of those around you

might be in danger due to a mental health issue, please

reach out for help. We are all in this together, and we will

provide help and guidance every step of the way.

For additional information, visit https://

palmpointbehavioral.com.

Palm Point Behavioral Health
Continued from page 14

Jill Berry joins Coldwell Banker team in
Palm Bay; residential property specialist

PALM BAY — Coldwell Banker Realty recently

announced that Jill Berry, an experienced real–estate

professional, has become a sales associate with its Palm

Bay office.

According to Berry, “I look forward to providing the best

customer service and helping area buyers and sellers

achieve their needs with my knowledge of the area.”

Formerly with RE/MAX Elite, Berry specializes in

residential property sales.

“We are very happy to welcome Jill to the Coldwell

Banker network. Her real estate experience, knowledge of

the area and commitment to excellent customer service

leads to making customers for life,” said Donna Linden,

branch manager.

Berry may be reached at (321) 446–3307, or

RealtorJillBerry@gmail.com.

Coldwell Banker Realty is a subsidiary of NRT LLC,

the nation’s largest residential real–estate brokerage

company.
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Conflict between trees and streets? Yes, but scientists
from University of Florida find equation to ease tension

By Brad Buck
bradbuck@ufl.edu
IFAS Communications
University of Florida

BALM — Too often, trees are planted in

urban areas, only to be removed a few

years later because their root system runs

into sidewalks and other infrastructure,

say UF/IFAS researchers.

With proper tree selection and spacing,

UF researchers hope they can save more

urban trees so that everyone can gain the

ecosystem benefits they provide, including

oxygen and the carbon they prevent from

getting into the atmosphere.

So, a team led by UF/IFAS scientists

found an equation that would let urban

foresters ensure the right trees are planted

far enough apart so they don’t cause

unintended consequences.

UF/IFAS researchers — along with

colleagues from the University of Wiscon-

sin–Stevens Point and University of

Nebraska–Lincoln — sampled a total of

about 1,500 trees in Tampa, Florida;

Milwaukee, Wisconsin; Minneapolis and

St. Paul, Minnesota.

Scientists measured the diameters of

the trees at breast height — a standard

trunk measurement — and at the base of

the trunk flare — where the roots come

out. Researchers found a strong relation-

ship between those two measurements.

The study shows that in the 10 species they

surveyed, trunk thickness can predict the

size of the regions where the highest roots

emerge from the trunk.

“Practitioners could use our equations

— along with recommended distances

between trunks and infrastructure — to

come up with minimum planting space

sizes,” said Deborah Hilbert, a biological

scientist and doctoral student at the UF/

IFAS Gulf Coast Research and Education

Center in Balm.

For example, a user could search

existing tree inventory or other data for the

maximum trunk diameter of a target

species, insert this value into the appropri-

ate equation, and get the estimated

maximum root flare diameter.

That means that diameter at breast

height can be used to design minimum

growing space to potentially prevent root

and infrastructure conflicts. Community

foresters have access to diameters at breast

height if they’ve inventoried trees, or they

will know how to get the measurement if

they don’t have an inventory.

The findings by researchers are critical

because it takes a while to see return on

investment with planted urban trees. It

takes nursery production costs, water,

transportation, mulch, maintenance and

more to keep the trees alive, Hilbert said.

She gives a good example of how the

research finding works: The largest live

oak the research team studied was about

50 inches in diameter at breast height. If

you plug that figure into the live oak

equation, you get a trunk flare diameter of

85 inches, or 7 feet. They want the oak to

live to maturity, so they need to plant it in

a spot with 7 feet of space for the base of

the tree, plus another 4 feet on each side to

further prevent root conflict with infra-

structure.

That means the live oak should not be

planted in a strip less than 15 feet wide,

Hilbert said.

“This means large–stature trees like

live oaks, laurel oaks, sycamores and

others would be excluded from the typical

tiny planting strips found between

sidewalks and curbs — but that is arguably

more sustainable in the long–run,” she

said. “Better–informed tree selection and

more creative planting strip designs are

needed to support the big–canopy trees —

especially as street trees — which will in

turn provide a multitude of benefits to the

community.”

Hilbert, a Ph.D. student in the UF/IFAS

College of Agricultural and Life Sciences,

does her research under the supervision of

Andrew Koeser, an assistant professor of

environmental horticulture at GCREC.

“Community planners, urban foresters

and others can use this information to

make informed planting decisions,

potentially reducing conflict between trees

and adjacent infrastructure and leading to

more sustainable urban forests,” Koeser

said.

Cliff Shuler Auctioneers & Liquidators plans live public
auction on May 30 in Titusville; now accepting items

Cliff Shuler Auctioneers & Liquidators Inc. says their “next potential” live auction in

Titusville is set for May 30, “with the possibility of an online auction anytime.”

The Titusville address is 422 Julia St.

The auction company is accepting these items (drop–off by appointment only): cars,

trucks, boats, antiques collectibles, real estate, jewelry, weaponry, households goods,

motorcycles, trailers, commercial equipment, business inventory, art, heavy equipment,

china, motorhomes, tools, industrial items, machinery and shop equipment, glassware,

kitchen appliances (small and large) and lawn equipment.

Items must be clean, undamaged, non–press board and operable. The company accepts

items from 9:30 a.m. until 2 p.m. Monday through Friday.

For more information about this upcoming auction, call (321) 267–8563).
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weVENTURE, the women’s business center in Florida

Tech’s Bisk College of Business, is available to help small

businesses navigate the unfolding coronavirus situation

and its impact.

weVENTURE and other women’s business centers

funded by the U.S. Small Business Administration (SBA)

are focusing their efforts on helping business owners

understand and utilize the many disaster aid programs

available and determine how state and national policy

changes may affect their operations.

“During normal circumstances, weVENTURE helps

women launch and grow their businesses,” said

weVENTURE Executive Director Kathryn Rudloff.

“However, in times of crisis, we are a local partner of the

SBA helping businesses get access to the information and

resources they need.

“Our staff is available to help answer questions about

the various disaster loan programs available, as well as

offer free consultations on how businesses can respond

during this uncertain time,” she continued.

weVENTURE’s region, as defined by the SBA, includes

all of Brevard, Indian River and St. Lucie counties.

weVENTURE is hosting webinars on timely topics

related to coronavirus response, as well as their normal

business trainings. The G.E.M.S. series for aspiring

entrepreneurs is continuing via digital platforms, as is the

Athena NextGen Leadership Series for professional

women. The IGNITE 360 Business Mentoring Program is

also available to help established businesses tackle

strategic or organizational challenges.

Additional upcoming online opportunities from

weVENTURE include:

May 1: Strong Coffee Strong Women — Virtual

Session on Government Contracting, 8–10 a.m., $20.

Pertinent updates will be posted at

weVENTURE.fit.edu and sent out via the weVENTURE

newsletter and social media accounts. Individuals may

call the office for personal assistance.

“weVENTURE will continue to be a resource for small

business owners who are facing uncertainty during the

coming weeks,” Rudloff said. “Our staff is available for

phone or web consultations, and will continue to provide

business education and training programs via digital

platforms. No matter what your business is facing,

weVENTURE is here to help.”

l About weVENTURE

weVENTURE (formerly the Women’s Business

Center), launched in 2007 at Florida Tech, accelerates

growth for entrepreneurs by providing customized

coaching, business education, mentorship and networking

programs. weVENTURE is funded in part through a

cooperative agreement with the U.S. Small Business

Administration.

Visit www.weventure.fit.edu or call (321) 674–7007 for

more information, or to register for weVENTURE courses

and mentorship programs.

Professionals at Florida Tech’s women’s business center available to help small firms navigate coronavirus

Lightle Beckner Robison provides tips and suggestions for tenants and landlords
Thirty–days ago, legal concepts and words like “forbearance,” “rent deferral,” and “force majeure,” were just words on

a contract. These words rarely had any affect on our daily life. Today, we are becoming schooled in what they really

mean, how they are used, and more importantly how they affect the business of both tenants and landlords.

The commercial real–estate firm Lightle Beckner Robison Inc. in Melbourne provides these tips to tenants requiring

rent deferral:

l Don’t just send a letter saying you can’t pay rent, propose a plan.

l Be prepared for the landlord to ask for financials to prove hardship.

l Ask early, your landlord is most likely to help the first to ask, not the tenth.

l Convey confidence, you’ve done your research on what it takes to thrive in the future.

l Speak to your banking and CPA relationships often because CARES and other programs are evolving daily.

For landlords dealing with loss of cash flow:

l Determine your basis to survive; profit may not be an option for the next 30–90 days.

l If forbearance is required from the bank, negotiate what happens on the last day of forbearance.

l Any rent is better than no rent when negotiating with current tenants.

l No handshake deals with tenants, everything must be documented in a lease amendment.

l Ask your attorney to draft all documents. Attorney fees today will save significant dollars in the future. When

finances are tight, ask your attorney to price a document.

Lightle Beckner Robison specializes in office, retail, industrial, investment properties and asset property manage-

ment. It serves Brevard County and the entire states of Florida and Georgia.

For additional information on the firm, visit www.TeamLBR.com.
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Melbourne Art Festival to go virtual April 25–26,
set to showcase the work of more than 220 artists

The 2020 Melbourne Art Festival is going virtual after the decision was made last

month to cancel the public event originally scheduled for April 25–26 in Wickham Park.

The Melbourne Art Festival was canceled when Brevard County announced the

closure of parks and other facilities to public events until at least May.

The virtual festival will launch at MelbourneArts.org and on Facebook, Twitter and

Instagram and will showcase some of the more than 220 artists from around the region

who were juried in to participate this year.

The Melbourne Art Festival has become an annual institution in Central Florida,

drawing tens of thousands of visitors.

“Even though we can’t be together at the park this year, we hope that art lovers

throughout Central Florida will log on and get to know the amazing artists and supporters

who make the Melbourne Art Festival possible,” said Johana Gant, president of the

Melbourne Art Festival Inc.

She added, “The Virtual Melbourne Art Festival is a new way for us to support the

artists who were to be part of the 2020 event by highlighting their art to our community

online. Artists depend on festivals to sell their art and connect with past customers and

fellow artists. We hope a Virtual Art Festival will help some of them to sell some of the

work and connect with the community.”

The platform will provide visitors with links to artist websites, images of their original

work, and even some interviews. There will also be never–before–seen photos and videos

from previous Melbourne Art Festivals, links to band performances, and information on

sponsors, volunteers, the Patron Program and the Art Festival’s Student Scholarships.

Visitors will easily be able to browse and support the artists organized by medium with

listings and links to the artist’s personal website where artwork can be purchased from

artists.

Melbourne Art Festival is a not–for Profit 501(c)(3) organization whose mission is to

promote and encourage artistic endeavors, education and appreciation. The organization

and the festival are run completely by volunteers.

For more information on this event, contact Doug Taylor at (321) 288–7429 or

News@MelbourneArts.org.

Brevard Symphony Orchestra reschedules two concerts
because of virus; the free concert July 4 to go as planned

The Brevard Symphony Orchestra has announced that two programs have been

postponed because of Covid–19 concerns have been rescheduled for fall.

BSO Executive Director David Schillhammer said, “I am pleased to announce that we

have rescheduled both concerts. The program that was planned for March 14 with

performances at 2 pm and 7:30 pm will now occur on Saturday, Sept. 26, at 2 p.m. and

7:30 pm. The program that was originally scheduled for April 4 at 7:30 p.m. has been

rescheduled for Saturday, Oct. 24, at 7:30 p.m.

He said the programming for both concerts remains intact with one exception.

“Because of the logistics involved with presenting Michael Daugherty’s ‘Trail of Tears,’

BSO Maestro Christopher Confessore has decided to postpone that work, performed by

flutist Amy Porter, until the 2021–22 season. Other than this change, both programs

remain intact. We are delighted that we have engaged flutist Colleen Blagov as soloist on

Sept. 26. Colleen is Principal Flute with the Orlando Philharmonic Orchestra. She is a

spectacular artist with an incredible stage presence. All previously purchased tickets for

these two concerts will be honored for the new dates.”

The annual July 4 free concert, “Symphony Under the Stars,” and the BSO’s summer

chamber music series, “Summer Evenings,” are scheduled to go on as planned.

The first concert in the Summer Evenings Series is scheduled for June 20 at 7 p.m. at

the Suntree United Methodist Church. “We are confident that the COVID–19 crisis will be

under control and allow our summer concerts to continue as planned. Of course, if this

should change, we will be reporting any updates via social media and email or at

Brevardsymphony.com,” said Schillhammer.

The BSO is the only fully–professional orchestra in Brevard County. Many of Central

Florida’s finest classical musicians play with the BSO. For more information regarding

the schedule, visit BrevardSymphony.com or call (321) 242–2024.

Top–producing agents recognized at National Realty of Brevard
National Realty of Brevard Inc. has announced the top–producing agents for the month

of April at its offices around the county. They are, in Melbourne: Top Listing Agent,

Danyel Choban; Top Sales Agent, Ben Glover; and Top Producer, Vinny Solazzo.

Indialantic: Top Listing Agent, Team Kuschel; Top Sales Agent, Gail Fischer; and Top

Producer, Jenny DePalma. Suntree: Top Listing Agent, Cyndi Jones; Top Sales Agent,

Binki Kaiser; and Top Producer, Debbie Schmid. And Palm Bay: Top Listing Agent,

Barbara Nelson; Top Sales Agent, Teena Littlebear; and Top Producer, Littlebear.
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RE/MAX Alternative Realty
Continued from page 12

name. We have a service–driven team.”

For the ninth consecutive year, the 2019 “REAL Trends

500” survey — one of the most widely followed reports in

the real–estate industry — showed RE/MAX agents at

participating brokerages outsold competing agents on

average by more than 2–to–1, averaging 16.3 transaction

sides, compared to an average of 7.1 for agents from all

other participating large brokerages.

Of the more than 1,700 U.S. brokerages counted in the

survey, 32 percent were affiliated with RE/MAX. Agents

with RE/MAX averaged $4.5 million in sales volume,

which was 79 percent higher than the $2.5 million average

of all other competing agents in the survey.

Now in its 32nd year, the REAL Trends 500 ranks the

performance of top residential brokerage firms in the

nation based on transactional sides and sales volume for

the previous year.

Firms needed to close a minimum of 500 transaction

sides in 2018 to qualify for the 2019 REAL Trends survey.

Not only do Realtors guide clients through some of the

largest financial decisions of their lives, they also give back

to their communities in different ways.

RE/MAX agents have served in their communities,

raising millions of dollars for charitable causes.

Hill, for example, has long been involved in helping

nonprofit entities in Brevard, through both financial

contributions and holding leadership roles on various

boards of directors of organizations.

She was recently appointed the board chairwoman for

Brevard Health Alliance, an organization Hill has been

involved with for a number of years. “I’m honored to be

chairing the Brevard Health Alliance board. Brevard

Health Alliance has impacted the lives of many people

since its founding. Right now is a challenging time for the

organization.”

Established in March 2005, Brevard Health Alliance

Inc. is the county’s only “Federally Qualified Health

Center.” It provides extensive primary health–care services

to Brevard residents regardless of their ability to pay.

By offering services on a sliding scale, Brevard Health

Alliance has provided primary care services, behavioral

health services, limited dental services, diagnostic services,

resource management services, medication assistance, and

specialty referrals to Brevard’s economically disadvan-

taged residents.

Brevard Health Alliance began 15 years ago when the

three Brevard hospital systems at the time — Health

First, Parrish Medical Center and Wuesthoff Hospital —

aligned efforts to expand access to primary care medical

services for uninsured and underinsured residents.

Lisa Gurri led Brevard Health Alliance as its CEO from

its founding. She retired at the end of last year. The

Brevard Health Alliance board selected Richard “Austin”

Helton to succeed Gurri.

He’s been with the organization for more than 10 years.

Born and raised in Brevard, Helton has an MBA degree

from the University of Florida.

“Austin is leading the organization into the future.

Brevard Health Alliance is a very special organization, and

it needs the support of the community right now,” said

Hill.

Hill is also a more than 10–year board member of the

Boys & Girls Clubs of Central Florida, with locations in

Mims, Cocoa, the Temple Terrace public housing commu-

nity in Melbourne, and soon in Titusville. She is an event

sponsor of that organization’s fundraisers.

“Without the Boys & Girls Clubs in Brevard County,

these children wouldn’t have a safe place to go after school

and wouldn’t receive the academic help, extracurricular

enrichment, and emotional support that they critically

need,” she said.

“The Boys & Girls Clubs is a great organization. I have

been involved with it for many years in Brevard. It’s very

uplifting to see these young people thrive.”

The Cocoa Club has a long list of young people who are

interested in joining, but the funding is not available to

bring on additional staff, she said.

“We would love to clear the list of those who have been

patiently waiting to join the Boys & Girls Club in Cocoa,

and we continue to raise money to try to do that,” said Hill,

adding, “Cocoa Rotary has been a strong supporter of that

effort, with its ‘Party in the Park’ fundraisers. Cocoa

Rotary is a great partner.”

Hill said she is looking forward to the second half of the

year, in anticipation of homes sales getting back on track.

February was a strong month for Florida’s housing

market, with more closed sales, higher median prices and

more pending sales compared to a year ago, according to

Florida Realtors.

“We don’t know yet how Florida businesses, including

the real–estate industry, will be impacted. But as Realtors

we continue to serve as a valued and trusted source of

information for homebuying consumers and sellers,” said

Hill.

She added, “There is a lot of interest in the Brevard

County real estate market. I’m currently working with a

client in the northeastern United States who is interested

in purchasing a home in Brevard. That’s a great sign and

says a lot about our county and our housing market.”
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The Children’s Hunger Project names Cheryl Cominsky
as its new executive director; has in–depth experience

COCOA — Cheryl Cominsky has been selected as the new executive director of The

Children’s Hunger Project Inc. (TCHP).

The appointment is effective immediately. She brings to the position a diverse back-

ground of operations expertise, sales management and volunteerism.

“On behalf of the board we are excited that Cheryl will be our new Executive Director,”

said Summit Shah, TCHP board executive. “We have every confidence that she will

continue the progress TCHP has made over the years, as she has demonstrated a deep

passion for our mission and has the experience to lead us forward.”

Before accepting an official role with The Children’s Hunger Project in 2016, Cominsky

served as a volunteer. As community outreach coordinator, she became well–known for

her ability to connect the mission of TCHP with the goals of local businesses, organiza-

tions and faith–based groups. She has deepened and broadened those relationships, while

leading the way with creative fundraising, event organization, and coordinating and

motivating teams of volunteers, said Shah.

Cominsky has spent the last 25 years in a variety of roles as an advocate of children

with a focus on faith–based organizations. She has served on many boards and councils.

“I am excited about this new, challenging opportunity. I look forward to continuing to

serve local school children and to ensure our children in Brevard County are fed,” she said.

In Brevard County, more than 50 percent of children utilize free and reduced–price

meals through the schools. Although students have access to food during the week, the

weekend can result in nearly 70 hours of hunger for many children. TCHP exists to

provide weekend meals at elementary schools for as many children as possible — and has

not missed a single school weekend in nearly 10 years. Thanks to its founders, Bob

Barnes, David Cohen, Sam Jordan and Jean–Yves Clerc, TCHP began its mission in 2010

with 27 children at one school. With continued expansion under former Executive Director

Keith Gee, TCHP grew to serve 2,300 children at 47 schools.

During the pandemic, TCHP has more than doubled the number of meals served, to

5,840 at Brevard Public Schools distribution sites, where meals are provided to all

students age 18 and under. All food is prepped, packed and distributed by our volunteers.

Find updates on Facebook at facebook.com/thechildrenshungerproject.

Brevard County government extends facility closures
to April 30 because of ongoing coronavirus pandemic

Brevard County Government has

extended the closure of its facilities to the

public to April 30 because of the ongoing

COVID–19 pandemic, but day–to–day

government operations and services

continue, with some offices accommodating

the public in a business–as–usual fashion.

Here is a look at how some operations

will function in the coming weeks:

l The Brevard County Clerk of Courts

Office remains open to the public, but Palm

Bay and Merritt Island branches of the

Clerk’s Office are closed with operations

now being handled at the courthouses and

other branches.

l The Department of Health in Brevard

County’s Environmental Health Services is

staffed and on–demand services will

continue including initial licensures,

construction permitting and inspections,

water sampling, pending re–inspections

and complaints. For all Environmental

Services questions and program informa-

tion, visit www.brevardeh.com.

l County Libraries: All Brevard County

libraries are closed to the public, but books

and paper unemployment forms are

available. All items currently checked out

are now due June 1. No fines will accumu-

late during this time. All electronic re-

sources and e–books are available to enjoy

at any time and will not be blocked for

fines/fees. Call your library during normal

operating hours for more information.

l Parks: All community centers, nature

centers and Environmentally Endangered

Lands education centers are closed. Max

Rodes Park is closed. Other parks and EEL

sanctuaries remain open to the public. Boat

ramps are open. Beachside public parking

areas are closed.

l Solid Waste: Landfills remain open to

the public. They are: Central Disposal

Facility, 2250 Adamson Road, Cocoa;

Mockingbird Mulching Facility, 3600 South

St., Titusville; Sarno Transfer Station,

3379 Sarno Road, Melbourne; The Sarno

Road Household Hazardous Materials

Facility is closed until further notice; and

Titusville Transfer Station, 4366 South St.

Kelly Ford, Infiniti of Melbourne offer a service discount to front–line workers
The Kelly Automotive Group, including Kelly Ford and Infiniti of Melbourne, is

announcing 50 percent off service, up to $500 total, for anyone actively employed as a

health–care worker, first responder or member of the military. “This is our way of saying

thank you to our local heroes risking their lives on the front lines against COVID–19,”

said Chris Saraceno, vice president and partner of Kelly Automotive Group. “Now that the

governor has deemed us an essential business for sales and service, we’re open and we

want to do our part to help keep these people on the road, going out there fighting for all

us in our community.” All makes and models of vehicles are included in this offer.
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Beckman–Williamson Funeral Homes and Crematory
Continued from page 13

ever–growing popularity of cremation

versus burial.

For the fourth consecutive year,

cremation has outpaced the rate of burial,

according to the 2019 “Cremation and

Burial Report” released by the National

Funeral Directors Association.

By 2040, according to the report, the

cremation rate in the U.S. is projected to be

78.7 percent while the burial rate is

predicted to be just 15.7 percent, signifying

that cremation is no fading trend — it is

the new norm, set in motion by baby–

boomers’ evolving and end–of–life prefer-

ences. “At our funeral homes the cremation

rate is 70 percent or a bit higher,” said

Joseph Smith.

“There are two main reasons cremation

is far ahead of burial. Cremation rates are

less expensive, and people are becoming

more ‘earth friendly.’ But we’re not running

out of burial space,” said June Smith.

The shift has given funeral directors an

opportunity to adjust business practices to

address the impact of cremation and meet

changing consumer preferences.

The number of licensed crematories in

the United States increased 8.9 percent

over the last two years, and roughly one–

third of funeral homes operate their own

crematories, like Beckman–Williamson

Funeral Homes and Crematory.

“We own our crematory,” said June

Smith. “A lot of funeral homes will ship

bodies to Orlando for cremation services

because they do not have an embalming

room. We have full service at our three

locations.”

The increase in the cremation rate also

raises the question of what happens to the

remains after the fact. Families have many

options and, according to the Cremation

and Burial Report, as of 2019, about

42 percent of cremated remains were

returned to families, 35.2 percent are

buried at a cemetery, 16 percent are

scattered at non–cemetery locations, and

8.1 percent are placed in a columbarium.

As the cremation rate rises in the

coming years, non–burial options for

cremated remains are expected to gain

popularity as well.

Whether families prefer burial or want

to learn more about cremation options,

they may not know where to start the

planning process. That’s one of the roles of

the funeral director.

Individuals often have specific ideas

about what they want at their funeral.

Funeral professionals such as Joseph

Smith know the value a funeral director

can provide to families as they begin the

grieving process following the death of a

loved one.

Funeral directors also know the value

they provide in creating a meaningful

experience. It can, however, sometimes be

difficult to express this to a family.

“When we meet with families, generally

an arrangement conference takes about an

hour,” said Joseph Smith. “We ask the

family what type of services they are

looking for and what their plans are,

whether it will be a religious ceremony or

not. We ask them what they are planning

to do with the cremated remains, if they

choose that option. We plan everything

and, of course, we try to make it exactly

how they picture it in their mind.”

The average person may find them-

selves planning a funeral only once or twice

in their lifetime. It is perfectly normal to

feel a sense of apprehension, uncertainty or

even outright fear of this process. Your

funeral director knows your concerns. He

or she is an expert at planning a funeral

and is your resource for all information you

may need regarding funeral services and

related merchandise.

“Funeral directors are committed to

providing passionate assistance during this

difficult time,” he said.

No one likes to think about funerals, but

an increasing number of adults find that

preparing for the inevitable is a wise

decision. Planning one’s funeral in advance

allows individuals to do their homework

and select a funeral home that will meet

the emotional and financial needs of their

family. Planning a funeral in advance

allows individuals to create a memorable

service that reflects their wishes.

The funeral business, which was once a

mom–and–pop industry with local

ownership handed down from generation to

generation in many communities, is fast

being swallowed by publicly traded

corporations.

The biggest player is Service Corp.

International, a New York Stock Exchange

listed company, headquartered in Houston.

At Dec. 31, 2019, it owned and operated

1,471 funeral homes and 482 cemeteries (of

which 290 are combination locations) in 44

states, eight Canadian provinces, the

District of Columbia, and Puerto Rico.

“Corporations have purchased a lot of

longstanding funeral homes in Brevard

County over the years, buying out indepen-

dent operators,” said June Smith. “We are

one of the few independent funeral homes

remaining in the region.”

“We think we provide a much more

personalized approach,” added Joseph

Smith. “When you walk through the door,

you are going to see me and you are going

to see June, my mother. When someone

calls, they are going to talk to her. We have

very comfortable, modern facilities. We’re

proud of the services we provide to families

and the relationships we have built

through the years.”
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Mark Boyd said he “wanted to work in a boutique–style

law–practice setting where I could have direct relation-

ships with clients, be able to provide personalized client

services without any trade–off for the client in terms of

sophistication, education, legal training, and so forth.”

He added, “When I started looking at this, the answer

obviously was right before me — coming home and going

into practice with my father. He’s been working with some

of our clients for decades, with generations of families.

They like that continuity. I now have the privilege of being

able to work on an established book of business that he

spent a lot of time building.”

Mark Boyd has honed a roster of new clients, too. “I

have been pleasantly surprised, and I think my father has

been as well, with the new client relationships we have

developed over more than two years since we partnered. I

feel like I can also be an asset to existing clients, in terms

of new ideas and new energy. My father’s years of experi-

ence and reputation in the community have helped greatly

in the new client relationships and the referral relation-

ships.”

Mark Boyd was licensed to practice in Georgia in 2008,

after graduating from the University of Georgia School of

Law, where he received a merit–based scholarship. He had

also considered Vanderbilt University College of Law and

the University of Florida College of Law, his father’s alma

mater. Joel Boyd also earned an L.L.M. degree in taxation

from the UF College of Law, and was the first such holder

of that credential in Brevard County in 1977.

To practice in Florida, Mark Boyd had to sit for and

pass The Florida Bar Examination, even though he was

licensed in another state and had years of practice

experience.

“There is no bar reciprocity whatsoever in the state of

Florida,” said Joel Boyd. “So, Mark had to start all over

and take The Florida Bar examination, 10 years out of law

school.”

The bar admission process is complicated and varies

from state to state. Many states are now unifying the

process of bar admission through the use of the standard-

ized Uniform Bar Examination, or UBE.

Some states have reciprocity for lawyers that allow

them to “waive” into the bar.

The UBE is a set of three tests prepared by the

National Conference of Bar Examiners. The tests concen-

trate on general legal concepts as opposed to the intricacies

of any particular state’s laws in an effort to provide a

uniform way to measure performance across the nation.

The UBE is comprised of the Multistate Bar Exam, and

that score can be used to waive into certain jurisdictions.

According to the National Conference of Bar Examin-

ers, more than 30 states have adopted the UBE, plus the

District of Columbia and the U.S. Virgin Islands. However,

some of the largest legal markets, such as California and

Florida, have not adopted the UBE.

“It was a very different experience studying for the bar

exam as a full–time attorney versus just coming out of law

school,” said Mark Boyd, who passed both the Georgia Bar

Examination and The Florida Bar Examination on his first

take.

Around the time he was studying for The Florida Bar

Examination, he had a busy schedule.

“At that time, as an assistant prosecutor, I was working

on a murder trial,” said Mark Boyd. “I had just gotten

married, and then our first child was on his way. I studied

on nights and weekends for The Florida Bar Exam. My

grandfather told me that life probably seems like every-

thing is rushing, but everything will work out and you’ll

look back on this as a wonderful experience.”

Mark Boyd added, “We had a personalized swearing–in

ceremony at our law office with Judge Bruce Jacobus. That

coincided with my 35th birthday and a baby shower for

Trevor.”

Mark Boyd’s grandfather is the late Dr. Joseph Boyd,

who earned a Ph.D. in electrical engineering from the

University of Michigan. He was the CEO of Harris Corp.

from 1978 until his retirement in 1987, overseeing a period

of significant market expansion and technology change.

Dr. Boyd, who lived in Vero Beach and passed away

last year at age 98, is credited with moving the company’s

global headquarters from Cleveland, Ohio, to the Space

Coast.

That decision proved to be an economic development

move for this county’s future that hasn’t been matched

since, in terms of what grew out of that corporate reloca-

tion. The firm eventually became L3Harris, a company

with more than 50,000 employees worldwide and head-

quartered in Melbourne.

In 1967, Dr. Boyd was president of area firm Radiation

Inc. when it merged with Harris Intertype, an Ohio

printing press business.

In the early 1960s, Radiation had $30 million in

revenue and 2,000 employees. The employees worked on

telemetry and data–handling equipment for the Apollo

spacecraft, the Orbiting Astronomical Observatory, and

the Titan and the Minuteman intercontinental ballistic

missile programs.

Dr. Boyd moved to Cleveland to become president of the

newly renamed Harris Corp. in 1972, then CEO and

chairman in 1978. In April of that year, the company

relocated its headquarters from Ohio to Melbourne. When

he retired in 1987, Harris Corp. reported $2.1 billion in

revenue and had 23,000 employees worldwide.

“Our experience as two generations within a family —

with both the recent addition of a new generation and the

loss of a generation with both my paternal grandparents

living well into their 90s — helps us better understand the

financial and personal goals and the inevitable challenges

of estate–planning clients,” said Mark Boyd, who com-

pleted the Business Bridge program at Dartmouth

College’s Tuck School of Business.

Lawyers and financial advisors recommend people

write wills to ensure that their wishes for transferring

their property and assets are followed, and to avoid

protracted legal proceedings over the distribution of those

assets.

Boyd & Boyd works with small–business owners in

succession planning, an area where there is a big need.

While a strong majority of small–business owners are

planning to fund their retirement with the sale of their

business, only a fraction of small–business owners have a

written succession plan, according to a survey by the

Financial Planning Association and CNBC.

The report says that 78 percent of small–business

owners have told their advisors they plan to sell their

businesses to fund their retirement, but only 30 percent

have written a specific plan.

A succession plan helps maximize the sale of the

business and minimize tax consequences, and it also

ensures an overall smooth transition, experts say.

“A small–business client at Boyd & Boyd who has

various needs, such as estate planning and succession

planning, for example, does not need to go to separate

departments of our firm to be able to address his or her

needs. We are able to do all of this in–house and we also

assist people in selling businesses, or if there is going to be

some type of internal transition to trusted employees or

family members, we are there to guide them. Often, there

is real estate involved in the business and we are experts

in that area, too,” said Mark Boyd, who is a 2019 graduate

of LEAD Brevard, a leadership and development entity.

Since returning to Brevard, Mark Boyd has not only

helped grow the practice his father started, but he is also

continuing a family legacy of service in the community.

He is on the executive committee of the Melbourne

Regional Chamber of Commerce (vice chairman for

business development), a board member of Keep Brevard

Beautiful, a board member of the Brevard County Estate

Planning Council, a board member of 321 Millennials, vice

chairman of the Sustainability Board for the City of

Satellite Beach, a member of the Brevard County Civilian–

Military Community Relations Council, and has served on

the Junior Achievement of the Space Coast Business Hall

of Fame committee.

“I have enjoyed my involvement in those organizations

and it’s a bit of a renaissance for me. As a public servant, I

had to limit my community involvement,” he said.

“When I was a prosecutor, I was a high school mock–

trial coach, which I enjoyed. And I was involved in an event

that raised funds that helped fill the gap for children

eligible for subsidized school lunch, and was involved in a

project that supported food banks for students. But for the

most part, on a day–to–day and week–to–week basis, you

go and do your job. There is kind of a silo between your

work life and your personal life. Coming back to Brevard, it

being my home, I have greatly enjoyed and have made a

lot of friends through my community–service work.”

He’s following in the footsteps of his father and his

grandfather. “Bankers say, ‘Build your town, build your

business.’ We have a little bit of that in us, in that we try to

be involved in the community with our time and our

talents. It makes life more interesting. And we take a

genuine interest in the organizations that we are involved

with,” said Joel Boyd.

He added, “Looking back, some of the most important

relationships I’ve had in my career were outside of my

office, doing community–oriented things with people in our

area.”

As a youthful member of the Melbourne Chamber of

Commerce board in the 1980s, including having served as

its chairman, Joel Boyd, along with colleagues W.G. “Doc”

Strawbridge and Bill Potter, was instrumental in the

founding and early leadership of Keep Brevard Beautiful

and the Community Foundation for Brevard.

Years later, Joel Boyd spearheaded what was then

considered the largest fundraising campaign in Brevard

County history, $1.7 million, on behalf of the Brevard

Museum of Art and Science. He worked alongside commu-

nity leaders Joe Marto, Hugh Normile, and Carrie

Rossetter.

“We had the first seven–figure campaign in Brevard

County. That was a lot of money then, and still is today in

fundraising circles,” said Joel Boyd, who has had a long

relationship with the Melbourne Regional Chamber of

Commerce serving on boards and committees.

In the 2000s, he returned to his roots at the local

Chamber and again served as board chairman, this time

being instrumental in the founding of Business Voice of

Florida’s Space Coast.

The nonprofit entity engages businesses from across

Brevard County and Central Florida to provide a cohesive

voice in political advocacy at the state, regional, and local

levels. Business Voice is operated on a non–partisan basis

to promote pro–business candidates and a pro–business

legislative agenda.

“Our significant engagement in this community dating

back decades is not only rewarding because we love this

area, but is also an asset in our understanding of local

business. We started out as customers of many businesses

which we have now assisted,” said Mark Boyd.




