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pace the economic rebound” once social–distancing and

other virus–mitigation efforts are successfully in place to

contain the pandemic.

The NAHB premise centers on pure economics, and the

industry’s traditional role of helping lead the economy out

of downturns.

Building 1,000 average single–family homes creates

2,900 full–time jobs and generates $110.9 billion in taxes

and fees for all levels of government, to support police,

firefighters, and schools, according to the NAHB’s new

“National Impact of Home Building and Remodeling”

report.

Similarly, building 1,000 average rental apartments

generates 1,250 jobs and $55.9 million in taxes and

By Ken Datzman

VIERA — The reopening of portions of the U.S.

economy is cautiously underway in some states.

Policy makers are closely watching to see evidence of

the flattening of the coronavirus pandemic curve in their

communities before fully opening the gates to commerce.

U.S. Treasury Secretary Steve Mnuchin predicted the

economy would rebound this summer.

“I think as we begin to reopen the economy in May and

June, you’re going to see the economy really bounce back in

July, August, and September,” he said on a recent “Fox

News” program.

“We are putting an unprecedented amount of fiscal

relief into the economy. You’re seeing trillions of dollars

that’s making its way into the economy and I think this is

going to have a significant impact.”

When activity does resume in an increasing number of

states, the nation’s homebuilders may be leading the

economic recovery.

A new study from the National Association of Home

Builders, or NAHB, shows that housing “stands poised to

revenue for local, state, and federal government. Moreover,

$10 million in remodeling expenditures creates 75 jobs and

nearly $3 million in taxes, according the NAHB report.

Locally, Holiday Builders’ Trevor Lewis is president of

the Home Builders and Contractors Association of

Brevard, a trade organization affiliated with the Florida

Home Builders Association and the NAHB.

In his message to HBCA of Brevard members, he said:

“I can’t imagine anyone could have foreseen our current

situation,” adding, “Make sure to count your blessings and

help your friends and neighbors through this extremely

challenging time.”

Housing is poised to lead economic rebound; area builders look to future

Members of the Home Builders and Contractors Association of Brevard gathered in mid–March in Viera at a social function. From left, seated: Todd Pokrywa, president, The Viera Co.; Paul Joyal, president,
Joyal Construction; and Jim Halas, owner, Halco Inc. Back: Jo Anne Infurna, The Coy A. Clark Co.; Aggi Hall, market development manager, Hippo Roofing; Mark Ledford, president, NuVision Builders;
Bill Moore, president, Viera Builders; Mike Ross, Kelly Ford and Infiniti of Melbourne; and Michelle Masline of Twin Rivers Insurance, immediate past president, HBCA.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Wow anxious employees by showing them you care, workplace author provides nine interesting ways to do so

By Deb Boelkes

As the pandemic churns on, your

employees may be getting somewhat

settled into their strange new routines.

But don’t be fooled: Even as they get

acclimated with Zoom meetings or

working in masks, their anxiety hasn’t

gone away. If anything, it’s just gone

underground. That’s why it’s up to you as

the leader to remind them just how much

you care, even as you engage, inspire, and

challenge them.

Heartfelt leadership is needed more

than ever in times of great fear. And the

good news is that striving to be this kind of

leader is nothing new. Best–ever bosses

have always sought to wow employees by

showing them authentic love.

Of course, love is only part of the story.

Leadership actions that create Best Places

to Work include things like sharing pride

in your mission, products, and services;

empowering workers to feel they have a

career instead of a job; challenging them;

teaching skills that help them succeed;

and helping them feel happy, fulfilled, and

successful in their lives by fostering

friendship, camaraderie, and a sense of

belonging.

Employees still need all of these things.

The pandemic hasn’t changed that. And

the good news is, none of them are

mutually exclusive. In fact, all the things

you do to create a wow culture automati-

cally show employees you care.

Here are a few tips:

l Build trust by keeping team members

informed. Whatever it takes, find ways to

inform team members about what is going

on, what’s expected of them, and what they

can expect of you. This builds trust. Pick

up the phone, make a call, or send emails

or an occasional text to keep team

members updated in real time. Be

transparent. Share what you know. The

more they know about what’s going on, the

more connected, comfortable, and assured

they will feel.

Tell your team members you want to be

kept informed by them, too. Eagerly

encourage them to contact you, at their

convenience rather than yours, to ask

questions, express their feedback about

what’s working or not working, and share

their concerns. Let them know your

“virtual door” is always open.

l Pay attention to those who don’t do

well working alone. Some people feel

isolated, depressed, and unproductive

when working alone. These are the team

members at greatest risk of becoming

disengaged. If you have the chance to do so

— and if your situation allows — encour-

age these people to volunteer to be part of

small groups that rotate into the office or

warehouse every few days. It will give

them something to look forward to, help

them stay productive, and bolster their

sense of self–worth, well–being, and

belonging.

l Be especially considerate and

forgiving of those with family issues. Some

people may find it difficult to work from

home even under normal circumstances.

But now, with most schools and daycare

centers being closed, working from home

can be especially challenging for those who

must now also perform duties they usually

pay others to perform. Be mindful that

some workers may struggle with weaving

their business responsibilities around

additional responsibilities of

homeschooling and childcare.

Single parents may be particularly

overwhelmed by managing both work and

family duties, especially if they have

infants or toddlers and no one else to rely

on for assistance. You as the leader might

even be struggling with these things

yourself. Offer team members the option to

change their work schedules to best

coordinate the sharing of responsibilities

for homeschooling, fit in nap times when

infants are napping, and so forth.

l Offer creative options to ease their

burden at home. Anticipate that for most

everyone, regardless of whether they must

now work from home or are still on the job

in the workplace with added workload,

work–life balance will be a greater

challenge than usual. Offer the option for

team members to select from a list of

home–delivery services, to be funded by

the organization, to help reduce the stress

and ease the burden in unique ways.

Home–delivery service options might

include a month of laundry service; a

“meal–in–a–box” dinner service (such as

Blue Apron, HelloFresh, Sun Basket, etc.);

provide a replacement for regularly

subsidized school and/or workplace

lunches by having lunch delivered daily

(such as pizza, salad, soup, or sandwich); a

short–term subscription to online yoga

classes — and send the gift of a yoga mat

via an online or local retailer.

l Understand what makes employees

tick and why they work there. Don’t

underestimate the importance of having

regular performance reviews and profes-

sional development one–on–ones, espe-

cially during times like these, even if such

meetings must be held online. Just

because jobs are no longer as plentiful as

they were just a short time ago, never

assume your best team members won’t

jump ship. Ask them, “What keeps you at

our company?”

If you haven’t done it in a while, ask

about their career goals. Make sure they

know they have your support in working

toward achieving their dreams and

desires. Determine how, in the current

situation, they can best align their unique

strengths, evolving professional objectives,

and personal needs to best support the

organization’s new objectives.

l Foster networking between team

members. Help every member of the team

and beyond to build and maintain

meaningful relationships while working

apart. Create online task forces, as needed,

to solve new problems that may now come

up. Ask for volunteers from different

departments, from key customer accounts,

and/or from suppliers to keep ideas flowing

and everyone engaged (both in and outside

the company) and working together to

achieve common goals.

l Schedule plenty of “fun” breaks.

Encourage team members to periodically

get away from the computer, especially if

working from home. Suggest they take

advantage of scheduled break times to do

things they normally may not be able to do

when working from the office, such as

spend time with the kids or their life

partner, take a walk or bike ride for a

change of scene, or just take a nap. Take

advantage of this unique opportunity to

work from home.

Further, help keep team members

connected through online all–hands team

chats at the beginning of each week or

each morning. Consider hosting an online

“happy hour” once or twice a week, or an

online coffee break at some point during

the day to let team members share ideas

and catch up informally. Encourage team

members to display their special talents,

such as singing or playing a musical

instrument, during an online team

meeting. Have fun and enjoy the chance to

build a new sense of belonging and family

in entirely new ways.

l Allow for more flexible scheduling. If

this is your industry’s busy season, allow

team members to take comp time at their

preferred times. Rather than mandate

work schedules, allow team members to

work out their own work schedules with

each other, if possible. Likewise, if

possible, give team members the option to

work non–traditional shifts, perhaps three

or four days per week, or a different

number of days or hours on/off shift to best

coordinate with their life partner’s

schedule, child rearing demands, etc.

l Do what it takes to make team

members feel appreciated. People will do

anything for leaders who praise their

efforts and are appreciative, especially in

times of struggle. Be especially forthcom-

ing with good news and praises for jobs

well done.

Job satisfaction surveys prove again

and again that simply appreciating

someone’s work can be more important

than any other factor in employee

engagement. The recipients of your

appreciation will most likely be inspired to

put forth an even greater effort to ensure

they will be thanked again. That’s why the

military gives ribbons and awards to

soldiers. It keeps their hearts and minds in

the battle, especially when the going gets

tough.

Your team needs all the support you

can muster right now. Everyone is doing

their best to adapt to the situation and

keep business moving, but we still have a

long way to go before things return to

normal. If you lead with all the generosity

and love that’s in your heart, you will

empower everyone to show up each day

ready to be their best.

l About the Author:

Deb Boelkes is the author of “The

WOW Factor Workplace: How to Create a

Best Place to Work Culture and Heartfelt

Leadership: How to Capture the Top Spot

and Keep on Soaring.” She is an authority

on creating best places to work, with

25–plus years in Fortune 150 high–tech

firms, leading business development and

professional services teams. As an entre-

preneur, she has accelerated advancement

for women to senior leadership.

Visit www.businessworldrising.com for

more information.
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By Jeff Kunerth
UCF Forum columnist
University of Central Florida

It’s 6:45 a.m. Tuesday. I’m standing in the predawn

darkness outside Publix in a line of people dressed in

casual infectious–disease attire: shorts, sandals, masks

and plastic gloves.

A woman approaches and asks, “Is this the line for old

people?”

Yes it is. Yes we are.

We are old whether we admit it or not. We are old

whether we feel like it or not.

I’m 68. By the definition of the coronavirus, that makes

me one of the susceptible, one of the vulnerable. A few

years older, I wouldn’t be allowed outdoors.

So much for 70 being the new 50.

It’s not. Seventy is still 70. And 68 is not 48.

I’ll concede that 68 doesn’t feel like 68, but that’s

because I’ve never been 68 before. None of us knew what it

would be like when we reached old age, except for our

preconceptions of what old means: frail and senile.

So when we reach that age and find that it’s different

from what we expected, we like to feel we are reinventing

aging. It’s a Boomer thing: We are always discovering

something that already existed and proclaim it uniquely

ours.

The fact is that active, healthy, mentally sharp old

people existed long before we arrived. We just didn’t see

the men and women in their 70s, 80s, and even into their

90s who were physically fit and mentally sharp.

I came to understand this when, at 48, I wrote a project

for the “Orlando Sentinel” called “Old People.” In research-

ing the myths and reality of aging, I met a 102–year–old

woman who still managed her own finances; an 85–year–

old man who went back to school to get his high school

diploma at 81; an 88–year–old woman who bought her first

bike at 73 as a form of physical therapy; an 80–year–old

woman who switched to painting watercolors after

osteoarthritis made it impossible for her to play the violin.

We know now that frailty and senility aren’t natural

consequences of aging. They’re the product of disease:

osteoporosis, arthritis, dementia, hypertension, lung and

heart disease, cancer, diabetes. And accidents.

Those who dodge these bullets achieve what the experts

call “optimal aging.”

It’s 7:45 a.m. Wednesday. I’m in line outside Target.

There’s one woman with a cane, but nobody else looks

feeble, decrepit or senile.

A young man in a red polo with the name tag “Ryan”

approaches.

“This line here is for our vulnerable guests 65 and over,”

he says. “We are asking everyone to remain six feet apart

according to CDC guidelines.”

We all move six feet apart.

After he leaves, a young couple walks toward us.

“This line is for 65 and older,” says the woman in front

of me. She repeats herself in case they didn’t hear it

correctly the first time.

The younger couple retreats to the other line for those

not old and vulnerable.

This is the privilege of longevity: senior discounts,

early–bird specials and first dibs on toilet paper.

I have my health issues, but I do not feel vulnerable. I

like to feel I’m on the trajectory to optimal aging. You

remain healthy, fit and sharp right up until the end.

Instead of a long, slow decline, you fall off the cliff.

I knew someone like this. Carl died at the age of 101 in

his sleep. But while still in his 90s, he was rowing a boat

shirtless to show off his muscles, doing his daily exercises,

and engaging me in intelligent conversations.

We know that a regular regime of diet and exercise can

decrease our chances of ending up feeble and demented.

But we fool ourselves if we believe that optimal aging is

the same as anti–aging. There is no such thing: We age, we

die. No amount of probiotics, crossword puzzles and Pilates

leads to immortality.

I’ve seen the opposite of optimal aging in a generation

that cooked with lard and never stepped inside a Planet

Fitness. They live in my mother’s nursing home: people in

wheelchairs who can’t bathe, dress or feed themselves,

some of them out of their minds.

This is still what we think of as old because old is still a

pejorative term. Old is worn out, obsolete, antiquated,

useless, irrelevant.

The only positive use of the term I’ve found is Old

School, which carries with it a measure of respect.

We’ve never really found a positive synonym for old.

Seniors? Like we’re still in high school. Golden Oldies?

Sounds like a sitcom.

The way we redefine what old means is not to run away

from it, or deny it, or hide from it, but to live our lives in

rebuttal of the old stereotypes.

I had a student in my office who saw the photo on my

desk of my wife and myself on our adventure vacation to

Alaska a few years ago. She looked at the postcards from

our trips to Italy and England the last two years.

With great hesitation, she asked how old I am.

“I’m 68.”

She was shocked. My life — including writing, teaching,

travel, biking, hiking, kayaking, running and remembering

some of my passwords — defied her image of what it

means to be 68.

I’m old. I admit it. I accept it. I embrace it.

In the age of coronavirus, when old means vulnerable,

we can’t redefine what we refuse to acknowledge.

The way we redefine what old means in America is not to run away from it

Jeff Kunerth is a faculty member in UCF’s Nicholson
School of Communication and Media. He can be
reached at Jeff.Kunerth@ucf.edu.

Attorney General Ashley Moody recognizes crime–victim advocates;
Agent Aji Stake of the Brevard County Sherriff’s Office honored

Attorney General Ashley Moody has announced the

recipients of the “Attorney General’s Distinguished Victim

Services Award” in recognition of the honored law–

enforcement officers’ and victim–advocates’ efforts in

assisting crime victims. The annual ceremony commemo-

rating National Crime Victims’ Rights Week was canceled

this year to help stop the spread of COVID–19, but awards

will be mailed to this year’s winners.

“These hardworking and compassionate individuals

from across our state have protected and guided victims of

crimes through the process, treating each survivor with

dignity and respect while helping them cope,” said Moody.

“They have been there to comfort family members who

have lost loved ones to murder, and help seniors recover

after becoming a victim of a scam. Florida is a stronger,

safer place because of their efforts, and I am honored to be

able to recognize these outstanding Floridians for their

service and recognize that their work continues even as the

state fights to stop the spread of COVID–19. Floridians

need to know that help is still available to victims of

crime.”

Earlier, Moody reminded victims of domestic violence

that help is still available despite the COVID–19

pandemic.

The Florida Constitution and Florida Crime Victims’

Bill of Rights give crime victims or their lawful representa-

tives, including the next of kin of homicide victims, many

rights, including the right to be informed, to be present,

and to be heard when relevant, at all crucial stages of

criminal proceedings, to be free from harassment, intimi-

dation or abuse, and to have the safety of the victim and

the victim’s family considered when setting bail or pretrial

release conditions.

The following victim advocates received the Attorney

General’s Distinguished Victim Services Award:

l Alexander Puga, Miami–Dade Police Department

l Tania Sanchez, Miami Beach Police Department

l Yvette Scurry, Lee County Sheriff’s Office

The following law–enforcement officers received the

Attorney General’s Distinguished Victim Services Award:

l Detective Chastity Burke, Volusia County Sheriff’s

Office

l Agent Aja Stake, Brevard County Sheriff’s Office

l Sgt. Billy Townsend, Union County Sheriff’s Office

For more information on crime victim services offered

by the Florida Attorney General’s Office, visit https://

myfloridalegal.com. To learn more about National Crime

Victims’ Rights Week, visit https://ovc.ncjrs.gov/ncvrw.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT SHROUDING A PEDOPHILE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINTON — Instead of renouncing the debunked

1619 Project, “The New York Times” Publisher A.G.

Sulzberger patted himself on the back for sparking debate

with a revisionist history that has been distributed to

schools nationwide.

During the annual New York Times shareholder

meeting, the first one ever to be held virtually, Christopher

Arps, a member of the Project 21 black leadership network

of the National Center for Public Policy Research, submit-

ted this question:

The New York Times has invested significant resources

in its 1619 Project, built upon the premise that everything

in American history is irrevocably built on and tainted by

slavery. Many well–respected historians from a wide array

of backgrounds have stepped forward to challenge the

premises and factual assertions of the Project, particularly

the claim that U.S. independence was motivated by a

desire to break from an abolitionist Britain. The Times has

finally admitted its error. Will it now go back to correct the

record with the vigor with which it distorted it, and ensure

that schools using 1619 Project materials are not teaching

falsehoods?

The 1619 Project, designed to put slavery at the center

of the American experience, claims that United States

independence arose as an effort to head off abolitionist

efforts by Britain. Despite being disputed by eminent

historians from across the political spectrum, and despite

an admission from the head of the Project that she had

made a mistake, this take on American history has been

sent to schools around the country, where it’s being taught

as truth.

In response to Arps’s question, Sulzberger responded:

The 1619 Project’s been widely read and praised,

including by many of the nation’s preeminent historians. It

also certainly has its critics, some of whom disagree with

some of its conclusions. And one of the things that we’ve

tried hard to do throughout the Project is simply to

encourage dialogue between those with different perspec-

tives. And we think that that debate has been of real value

NYT no longer a ‘newspaper of record,’ says black activist, calls it ‘vicious caricature of its once respectable self’
to the public.

Arps was disturbed by Sulzberger’s answer, and

responded after the meeting:

The 1619 Project is a travesty. Slavery is a part of

American history, and a sad one. But it is not all of

American history. All Americans of all races and back-

grounds have so much to be proud of in our shared history.

What none of us can be proud of is modern attempts to

warp the historical record in order to make the United

States as evil as possible, and to destroy it in the minds of

its people and the people of the world. That the New York

Times, a once great newspaper, should lead this charge is

horrifying. That the errors are aimed at schoolchildren is

reprehensible. And the response today — one that

completely failed even to acknowledge the corrections that

the Times has been forced to make, and that failed to

commit to correcting its errors for school, is beyond the

pale.

This is basically how the Times answered: The 1619

Project created controversy but we found some historians

who agreed with us and so as long as it spurred discussion

we’re good with that. But the Times itself has admitted

that it made important errors in the Project. So basically,

the Times said it’s OK to put out misinformation as long as

it spurs a discussion? That’s absurd.

Objective newspapers do not “start dialogues” by

spreading falsehoods, nor do they fail to correct their errors

when forced to acknowledge them. The 1619 Project makes

clear, once and for all, that the Times in 2020 is not a

newspaper of record. It’s a vicious caricature of its once

respectable self.

“Sulzberger and his colleagues patted themselves on

the back for ‘starting a discussion,’ failing even to acknowl-

edge that the ‘discussion’ has arisen primarily to correct

the paper’s glaring errors,” added Scott Shepard, coordina-

tor of the National Center’s Free Enterprise Project (FEP),

who also attended the meeting. “This refusal does not alter

the New York Times’s responsibility to recall materials,

aimed at schoolchildren, that radically misrepresent

American history.”

The New York Times meeting marks FEP’s eight

participation in a shareholder meeting in 2020.

Launched in 2007, the National Center’s Free Enter-

prise Project focuses on shareholder activism and the

confluence of big government and big business. Over the

past four years alone, FEP representatives have partici-

pated in over 100 shareholder meetings — advancing free–

market ideals about health care, energy, taxes, subsidies,

regulations, religious freedom, food policies, media bias,

gun rights, workers’ rights and other important public

policy issues. As the leading voice for conservative–minded

investors, it annually files more than 90 percent of all

right–of–center shareholder resolutions. Dozens of liberal

organizations, however, annually file more than 95 percent

of all policy–oriented shareholder resolutions and continue

to exert undue influence over corporate America.

FEP activity has been covered by media outlets

including the New York Times, Washington Post, USA

Today, Variety, the Associated Press, Bloomberg, Drudge

Report, Business Insider, National Public Radio and

SiriusXM. FEP’s work was prominently featured in Wall

Street Journal writer Kimberley Strassel’s 2016 book “The

Intimidation Game: How the Left is Silencing Free

Speech” (Hachette Book Group).

The National Center for Public Policy Research,

founded in 1982, is a nonpartisan, free–market, indepen-

dent conservative think–tank. Contributions are tax–

deductible and may be earmarked for the Free Enterprise

Project.

Follow us on Twitter at @NationalCenter for general

announcements.
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By Brad Buck
bradbuck@ufl.edu
IFAS Communications
University of Florida

This seems like a lost art: Writing a letter using a pen

or pencil and a sheet of paper. Florida 4–H youth and

many of their counterparts are using this method to com-

municate to friends. They put it in an envelope, address

the envelope, put a stamp on it and send it in the mail.

This program emerged several weeks ago when

children were forced to stay at home because of the

coronavirus pandemic. Two Florida 4–H Extension agents

came up the idea of Pen Friends. It’s pretty much the same

idea as pen pals, just with a different name and some

lessons involved.

Kristie Popa, 4–H agent for UF/IFAS Extension

Charlotte County and Tycee Prevatt, 4–H agent and

director of UF/IFAS Extension Glades County created a

flyer for their counties and posted it on Facebook. 4–H

families from other states began seeing and sharing the

flyer and signing up to participate.

“This began after we received the safer–at–home order

for COVID–19,” Popa said. “We were trying to think of a

way that we could connect 4–H members, while they were

at home. Although we first thought they would connect

with 4–H youth in Florida, we have now been able to

connect youth from all over the United States, so that they

can share varying 4–H experiences, talk about current

events and more.”

Now, 4–H members in Charlotte, Lake, Pinellas,

Sarasota, Manatee, Glades, Lee, Putnam and Okeechobee

counties participate in the program.

Those children are writing to each other and to youth

across the country, with youth from Florida writing to

friends in 20 other states, ranging from as far north as

Vermont to as far west as Wyoming. Some 250 4–H youth

in Florida and across the country participate in the Pen

Pal program, said Popa.

“In addition to connecting youth with each other, we

wanted to provide a program that provided an educational

component,” she said. “Our goal was for the youth partici-

pating to gain communication skills.”

For example, in addition to letter–writing, 4–H agents

are teaching the children email and text etiquette.

“We thought it would be a good ice–breaker for parents

and guardians to review the email etiquette and texting

etiquette with the 4–H members,” Popa said.

About half the children use pen and paper; the other

half use emails to keep in touch with their Pen Friends,

Popa said.

Because 4–H agents teach respect, in the Pen Friends

program, they encourage children not to use letters, emails

and texts to bully others.

Beyond the introductory letter and the fact sheet on

bullying, 4–H agents covered more specific topics about

writing letters and addressing envelopes. These are tasks

they were going to be completing throughout the Pen

Friends program.

“This was a collaborative effort among the small group

of agents on topics that we felt were related to ‘communica-

tion’ and relevant to youth today,” Popa said. “We wanted

to provide information for those who were writing physical

letters as well as those who were sending emails. Although

the youth probably aren’t texting with their pen friends, we

figured that this was an important form of communication

that should be covered.”

Contact Popa at kristie.popa@charlottecountyfl.gov for

more information.

University of Florida 4–H pen pal program goes national; Extension agents come up with idea of Pen Friends

Medi–Share launches ‘Sharing Hope’ website to provide free resources
MELBOURNE April 29 — Medi–Share announces the launch of “Sharing Hope,” a website full of wisdom and

practical video resources regarding personal finance, faith and family, leadership, homeschooling, comedy, and much

more. These resources are available free of charge by visiting hope.medishare.com.

Medi–Share has enlisted the help of recording artists, authors, athletes, comedians, chefs, medical professionals, and

personal financial planners.

From Joel Smallbone of for King and Country and Phil Joel of Newsboys to Annie F. Downs, Chuck Bentley, Barry

Zito, Sarah MacKenzie, Phillip “PT” Taylor, Chef Whitney Miller, Dr. Alesia Greene, and Vicki VannBerstein, there is

something on the site for everyone.

The resources concentrate on four areas: Life, Home, Work and Joy.

Scott Reddig, CEO of Christian Care Ministry, explained the motivation for Sharing Hope. “Because sharing is at the

very heart of our ministry, Sharing Hope is one of the ways we are addressing this unprecedented time head–on. We have

been blessed by many experts in their field lending their voice to help, comfort, and guide people until life returns to

normal.”

Holy Trinity

new ad emailed
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By Marilyn M. Singleton, M.D., J.D.
drmarilynsingleton47@gmail.com

It seems like some folks have used the ghost of

Ernesto “Ché” Guevara as their guide through the

COVID–19 epidemic in the United States. “To send men

to the firing squad (job loss, suicide, substance abuse),

judicial [scientific] proof is unnecessary… This is a

revolution! And a revolutionary must become a cold

killing machine motivated by pure hate (of President

Trump).”

Apparently, Ché was on to something. Forty–three

percent of U.S. adults and 52 percent of low–income

adults say they or someone in their household has lost a

job or taken a pay cut due to the outbreak. How can any

American stuck at home not be disgusted by politicians

who are still collecting their full paychecks while the

middle class and working poor descend into an abyss. To

be fair, Michigan’s governor announced that she would

take a 10 percent pay cut in solidarity with the people

who had a 100 percent pay cut. Nonetheless, many have

unquestionably accepted the government’s oft times

contradictory mandates.

A Kaiser Family Foundation poll found that despite

the disruption of their lives 80 percent of Americans say

strict shelter–in–place measures are worth it to protect

people. This blind acquiescence is evidenced by unthink-

ing people wearing masks while driving alone in their

cars with closed windows. And perversely, designer face

masks are proliferating. Wearing a mask is a sometimes

necessary, serious, unpleasant thing to do. It is not fun. It

is not cute.

It is not only the evil Chinese Communists that

caused panic about the coronavirus in the U.S. via text

messages falsely saying President Trump was immi-

nently going to lock down the entire country. The media

are complicit in the hysteria. Again, Ché Guevara had it

right: “Foreign reporters — preferably American — were

much more valuable to us at that time than any military

victory. Much more valuable than recruits for our

guerrilla force, were American media recruits to export

our propaganda.” Media hacks are collecting their

paychecks to scare our bodily fluids out of us with day in,

day out, COVID, COVID, COVID. We’re all going to die!

(Of course, they don’t discuss the 1,300 people a day who

die of complications of high blood pressure.)

COVID–19’s angel of death spares most people:

80 percent of COVID–19 deaths occurred among persons

aged 60 years and over; about 25 percent of all deaths

were sick and elderly residents of long–term care

facilities; nearly 90 percent of persons hospitalized have

one or more underlying medical conditions.

Oddly, the CDC is boosting the official death toll by

including not only people who died due to COVID–19 but

those who died of other causes and had the virus that

causes COVID–19 in their system.

Antibody testing studies in Santa Clara and Los

Angeles (California) and Miami Dade (Florida) counties

revealed that infection with the virus that causes

COVID–19 is more widespread than indicated by the

number of confirmed cases. The mortality is likely

0.1 percent (like the seasonal flu). Many researchers

concluded that the data indicated that the virus is widely

circulating, we will get infected but likely not die, and the

population may develop immunity. The tyrants–in–

waiting use the data to mandate lock downs until every

last vestige of COVID–19 has disappeared from the face

of the earth or a vaccine materializes — which may be

never.

Americans have been terrified into accepting tyranny

and poverty, softened with assurances that the current

state of affairs is “normal.” The airwaves’ constant blare

of “we’re all in this together” does not make it so. Some

people remain more equal than others. Just ask Nancy

Pelosi with her $24,000 refrigerator filled with $13–a–

pint ice cream that she “gets by” on. Or professional

athletes who received their elective surgeries while the

rest of the peasants were denied their cancer treatment

or the treatment of a painful joint. Or the TV star who

complained about being “in jail” in her $45 million home.

Meanwhile, liquor sales are up 55 percent, calls to

suicide hotlines and suicides have dramatically in-

creased, domestic violence is rising, and anti–anxiety

medication prescriptions are up 34 percent since the

virus consumed our lives. We are on the path to becom-

ing fat, depressed, drunken wife–beaters. We are told to

ignore statistics because every death is tragic. If the

lockdowns persist, every life is a tragedy in the making.

This epidemic has become the opportunity to change

the U.S. from a free, energetic, resourceful individualistic

society to an authoritarian, collectivist society of broken

souls addicted to government largesse. To wit, a Los

Angeles version of wealth redistribution: People can’t

work so they can’t pay their rent. The mom and pop

landlords can’t pay their property taxes. The city then

buys the “distressed” properties from desperate landlords

at cut–rate prices and turns them over to the homeless.

Ché would be proud.

Tearing apart our social fabric, thread–by–thread; if the lockdowns persist, every life is a tragedy in the making

Dr. Singleton is a board–certified anesthesiologist.
She is the immediate past President of the Association
of American Physicians and Surgeons. She graduated
from Stanford University and earned her M.D. degree
at UCSF Medical School. Dr. Singleton completed 2
years of surgery residency at UCSF, then her
anesthesia residency at Harvard’s Beth Israel
Hospital. While still working in the operating room,
she attended UC Berkeley Law School, focusing on
constitutional law and administrative law. She
interned at the National Health Law Project and
practiced insurance and health law. She teaches
classes in the recognition of elder abuse and
constitutional law for non–lawyers. She lives in
Oakland, Calif.
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appropriate social distancing. Calls to the

Helpline are unlimited; the in–person

sessions will be offered as an option when

offices are cleared to reopen.

The Helpline’s professional counselors

can also assist with other situations Bar

members might face during or after the

pandemic — such as providing a case

manager to help find long–term care

facilities for family members or financial

consulting to help members with debt

management, budgeting and retirement

planning.

Mental–health professionals are seeing

heightened levels of anxiety, depression

and loneliness during the pandemic.

Studies by the American Bar Association

have shown that those practicing law

experience higher risks for depression and

substance abuse than the general popula-

tion, making members of The Florida Bar

even more susceptible to potential prob-

lems brought on during the COVID–19

outbreak.

Florida Bar President John Stewart

praised Foster–Morales for her foresight

and advocacy for this needed member

service and other Bar leaders for agreeing

to start it on May 1 instead of July 1.

“Many of our members were already

dealing with stressors, and now those are

amplified. Now is when the need for

professional counseling is the greatest,” he

said.

Florida Bar members may reach the

Helpline starting by calling 1–833–FL1–

WELL (1–833–351–9355).

l About The Florida Bar

Founded in 1949, The Florida Bar

serves the legal profession for the protec-

tion and benefit of both the public and all

Florida lawyers. As one of the nation’s

largest mandatory bars, The Florida Bar

fosters and upholds a high standard of

integrity and competence within Florida’s

legal profession as an official arm of the

Florida Supreme Court. To learn more,

visit FloridaBar.org.

Florida Bar fast–tracks the launch of Lawyers Helpline
to combat stressors caused by coronavirus pandemic

By Francine Walker
fwalker@floridabar.org
The Florida Bar

TALLAHASSEE April 30 — The

Florida Bar is providing a new member

benefit and moving up the launch by two

months to help lawyers deal with the

stresses caused by the global pandemic.

The confidential Florida Lawyers

Helpline went live May 1 as a 24/7 free

service benefiting Bar members who are

feeling overwhelmed. It will be provided

through an agreement with CorpCare

Associates Inc., which has more than 200

professional counselors across Florida and

11,000 nationwide. CorpCare also serves

members of the state bar associations in

Georgia, Maryland, and South Carolina.

This accelerated time frame will enable

Florida lawyers to speak with professional

counselors about marriage and family

issues, medical and stress issues, and

substance abuse problems.

“It is clear that our members, like all of

society, are facing an epic moment of

collective crisis,” said Florida Bar Presi-

dent–elect Dori Foster–Morales, who has

been a leader in efforts to improve the

mental health and wellness of Florida

lawyers.

“We are here to serve our members in

whatever way we can, and we hope that

activating this new Helpline quickly will

provide the assistance lawyers need when

so much of our lives has been turned

upside down.”

With a phone call, the Helpline will

connect Florida Bar members with

professional counselors who can provide

strategies for dealing with challenges and

professional pressures.

The Helpline can refer Bar members for

up to three free sessions a year with a

licensed mental–health professional via

phone or virtual video service to ensure

members’ physical well–being with

American Business Women’s Association selects
Sugarman for 2020 ‘Making a Difference’ award

The American Business Women’s Association Oceanside Charter Chapter has

announced that Jennifer Sugarman, president and CEO of the Cocoa Beach Regional

Chamber of Commerce, is the recipient of the organization’s 2020 “Making a Difference”

award. In her role at the Chamber, Sugarman oversees its daily operations of the councils,

clubs and committees and its nine additional employees.

The Chamber serves as the “voice of business” in Central Brevard and beyond,

representing more than 1,500 business partners.

Active in her community, Sugarman is a United Way of Brevard Board member and a

member of the EDC’s Community Marketing Council, and Space Coast Defense Alliance.

She is also a member of CareerSource Brevard’s Career Center Committee and an active

contributor to local media on a variety of business–related topics.

The Oceanside Charter Chapter of ABWA is part of a national network of business-

women. Founded in 1949, ABWA is a 14,000–member strong association with chapters

and Express Networks nationwide, providing business skills training and networking

opportunities for women of diverse occupations to enhance career advancement and

personal development.
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By Rachel Ilardi
rilardi@thestrategicfirm.com
Communications Specialist
Curley & Pynn

HEATHROW — Retired U.S. Navy Rear Adm. Paul

Sohl has been tapped to lead the Florida High Tech

Corridor Council, an economic development initiative of

the University of Central Florida, the University of South

Florida and the University of Florida to attract, retain

and grow high tech industry and innovation — and the

workforce to support it — in a 23–county region spanning

the state.

He was the unanimous choice of the presidents of

UCF, USF and UF, who serve as co–chairs of The

Corridor Council. When Sohl assumes the role of CEO

June 1, he will become the organization’s fourth leader

since it was founded in 1996.

As CEO, Sohl will play an essential role in facilitating

collaboration between the three universities and their

partners, including more than 25 local and regional

economic development organizations, 14 state colleges

and 12 CareerSource boards.

His responsibilities will also include overseeing a

portfolio of programs, including:

l Matching Grants Research Program, which since

inception in 1996 has matched local companies with

university faculty and student researchers to bring new

technologies to market in over 1,500 projects that have

generated over $1 billion in verified downstream impacts;

l stemCONNECT, a free web–based solution for

teachers that inspires K–12 students to pursue high tech,

high–wage careers critical to sustained economic growth

by partnering with STEM professionals who deliver

engaging presentations to connect the dots between

textbook and reality;

l Florida Virtual Entrepreneur Center, the preemi-

nent business resource and online community for Florida

entrepreneurs, featuring a master calendar of business

and entrepreneurial events and a sortable database of

over 900 business resource agencies at www.flvec.com;

and

l Talent Forum, an event that annually brings

together representatives from the region’s high–tech

industry with university career center professionals to

discuss talent needs, recruiting strategies and job

opportunities in The Corridor.

“After having the honor of serving in the Navy for 33

years, I took some time to identify the next step and kept

returning to this middle part of Florida — The Corridor

region — and the culture of ‘yes’ that has created an

environment here for endless opportunities,” said Sohl.

“The Corridor Council is a catalyst for innovation and I’m

tremendously excited to work alongside experts from

academia, industry and economic development who are

already making an impact in the communities we serve.

Especially during this time of uncertainty, this collabora-

tive effort has never been more important. We are all in

this together and each of our partners has a unique role

to play in the resilience of our region, state and country.”

Sohl was founder and president of BackFin Partners,

a consultancy established in 2019 to support leadership

and innovation at defense firms contracted by the U.S.

government. He has guest lectured at the University of

Central Florida on the topics of industrial engineering

and engineering innovation.

Previously, Sohl served for 33 years in the U.S. Navy.

His last command was leading the Navy’s Operational

Test & Evaluation Force in Norfolk, Va., where he

directed the operational testing and evaluation of Navy

warfighting systems and capabilities, and reported

directly to the vice chief of naval operations.

Sohl has also commanded the Naval Aviation Fleet

Readiness Center enterprise headquartered in Patuxent

River, Maryland; the Naval Air Warfare Center Weapons

Division and Naval Test Wing Pacific in China Lake and

Point Mugu, California; and the Fleet Readiness Center

Southeast in Jacksonville, Florida.

He has extensive experience in simulation and

training as a program director and test pilot, and has

served two tours overseas for Operation Desert Shield

and Operation Enduring Freedom.

Sohl holds a bachelor’s degree in aeronautical

engineering from the Massachusetts Institute of Technol-

ogy and a master’s degree in aeronautical and astronauti-

cal engineering from Stanford University.

l About the Florida High Tech Corridor Council

The organization is co–chaired by the presidents of

UCF, USF and UF. For more information, visit

www.floridahightech.com or follow The Corridor on

Facebook, Twitter and LinkedIn.

Sohl named CEO of Florida High Tech Corridor Council; extensive experience in leadership, strategy, innovation

Health First reaches out to answer
insurance questions from businesses

In these difficult times, employers have many

questions about health coverage for their employees. If

businesses have questions regarding health–care

coverage — regardless of their insurance provider — they

are asked to call Health First at (855) 763–5137 to have

any questions answered at no cost or obligation.

This is not a sales call, but a free resource to help

answer businesses’ questions and provide options to

navigate the coronavirus crisis.

Health First is opening a new COVID–19 testing site

in Titusville for first responders at the Health First

Diagnostics & Health First/Centra Care Advent Urgent

Care facility, 603 N. Washington Ave.

Testing is free and available Monday–Friday from

9 a.m. to 12 p.m. in the front parking lot.

Appointments are required and can be scheduled by

calling (321) 434–3131. Identification and credentials are

required to receive a test.
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By Brian Baluta
bbaluta@spacecoastedc.org
Communications & Partner Relations
Economic Development Commission
of Florida’s Space Coast

The Economic Development Commission of Florida’s

Space Coast (EDC) has announced a new state–of–the–

art campus — Aerion Park — in Melbourne.

Aerion Park will form a new global headquarters and

integrated campus for research, design, build and

maintenance of the company’s supersonic aircraft.

The project represents a multi–year $300 million

investment that is expected to generate at least 675 jobs

in Florida by 2026.

The EDC coordinated with state and local partners,

managing the competitive response to the request for

proposals, including the targeting of a $3.9 million

Florida Job Growth Grant for infrastructure improve-

ments at Orlando Melbourne International Airport

(MLB). Team partners included Enterprise Florida,

Space Florida, the Orlando Melbourne International

Airport, Brevard County and the City of Melbourne.

“Brevard County is home to the pioneers of space

exploration and now the pioneers of sustainable

supersonic transportation.” said EDC President and

CEO Lynda Weatherman. “Aerion Park raises the

profile of Florida’s Space Coast as the premier site for

the most innovative aerospace companies in the world

and is an example of what can be accomplished, even in

the most challenging times, when the EDC and its state

and local partners work together.”

“The Space Coast has become a hub for the aviation

and aerospace industry, and my administration

continues to make it a priority to expand this high–wage

and important business sector,” said Gov. Ron DeSantis.

“We are thrilled that Aerion has selected Melbourne for

its new global headquarters and look forward to the

company’s success.”

“We are building the next generation of high–speed

transportation networks that will revolutionize global

mobility without leaving a carbon footprint on our

world,” said Aerion chairman, president and CEO Tom

Vice. “Our AS2 business jet — the world’s first privately

built supersonic aircraft — is the first stage in that

exciting endeavor. Having evaluated a number of

potential locations for our new home, we are excited to

partner with Florida and the Melbourne community to

create a sustainable supersonic future.”

“Governor DeSantis, Space Florida, the Economic

Development Commission of Florida’s Space Coast, and

private industry are actively taking steps to help our

community recover from a once–in–a–lifetime

pandemic,” said Brian Lober, chairman of the Brevard

County Board of County Commissioners. “One of the

earliest such steps is the introduction of an estimated

675 high–wage jobs to Brevard County in crafting the

Aerion AS2 supersonic business jet, which will help

solidify not only our economy, but also our reputation as

the world’s preeminent location for the aerospace

industry.”

“I am very excited Aerion Park will be in District 5.

The EDC’s and Brevard County’s successful strategy to

diversify and expand manufacturing jobs on the Space

Coast continues to gain momentum despite the current

crisis,” said Brevard County Commissioner and EDC

Executive Committee Member Kristine Isnardi. “The

high–tech, high–wage jobs created by this project will

help other sectors recover when our economy reopens.”

“We are incredibly honored and thrilled to bring this

news to our community at a time when it’s needed the

most,” said Greg Donovan, executive director at Orlando

Melbourne International Airport. “We are proud to be

the location of the future where Aerion will innovate,

create and introduce new technologies and products to

the aviation industry worldwide.”

“We are overjoyed to be a partner in fostering a new

era of aviation by assisting in Aerion’s decision to locate

within the City of Melbourne. Aerion’s business venture

to manufacture supersonic business jets in Melbourne

reinforces the Space Coast’s national reputation as an

aerospace industry leader,” said Kathy Meehan,

Melbourne mayor.

“The City of Melbourne is also proud to collaborate

with Governor DeSantis, Space Florida, Orlando

Melbourne International Airport, and the Economic

Development Commission of Florida’s Space Coast to

bring in $300 million of new investment and more than

600 high paying jobs to our community over the next six

years.”

Aerion will break ground on the new campus later

this year ahead of manufacturing of the AS2 business jet

commencing in 2023.

In addition to the 675 new jobs Aerion will bring to

the state, Aerion Park is expected to attract key

aerospace suppliers within the supersonic technology

ecosystem to bring business to Florida, creating addi-

tional roles for scientists, designers, engineers and

aircraft builders.

For more details on this announcement, go to

https://www.aerionsupersonic.com.

EDC announces Aerion selects Space Coast for global headquarters manufacturing facility; 675 jobs
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Please see BenefitMall, page 19

BenefitMall reaches out to area businesses, positioned as a resource to help firms
with Paycheck Protection Program, and payroll services and employee benefits
By Ken Datzman

The federal government’s Paycheck Protection Program

is providing critical relief to small businesses and support-

ing millions of American workers.

And round–two funding for the program is underway.

As soon as the bill was passed by the Senate and Congress,

President Trump signed into law additional money to

support Americans impacted by the coronavirus pandemic.

The bill provides $498 billion in total funding. Of those

funds, $320 billion replenishes the Paycheck Protection

Program for small businesses.

Businesses that have accessed the Paycheck Protection

Program come from a variety of industries, including

retail, food and hospitality services, health care, agricul-

ture, manufacturing, and more.

Since the passage of the Coronavirus Aid, Relief and

Economic Security Act (CARES), nearly 70,000 small

businesses in Florida have received $655.9 million in loans

through the U.S. Small Business Administration’s

Economic Injury Disaster Relief Program, including

$272.7 million in Emergency Advance Grants. Also,

88,997 Florida businesses have received $17.9 billion from

the Paycheck Protection Program, according to the Florida

Small Business Development Center.

Many Brevard County businesses are struggling from

the unprecedented impacts of the coronavirus, particularly

restaurateurs, but all types of enterprises as well.

“A lot of what we have been doing is working closely

with clients in Brevard that are applying for the Paycheck

Protection Program, and helping them in other ways

during this challenging environment. That’s been our focus

and will be our focus throughout the year,” said Sara

LaManna, district manager for BenefitMall, a national

provider of employee benefits, payroll, human resources,

and employer services.

She added, “We’re positioned as a resource for our

clients. They are calling with questions. We’re working

with our clients’ bankers, with our clients’ certified public

accountants, and with other parties getting the reports the

businessowners need to apply for the Paycheck Protection

Program. Because it’s all payroll related. Businessowners

have been thrown into this and they need some guidance.”

Small businesses employ 3.4 million people in Florida,

or about 42 percent of the state’s workforce. The Paycheck

Protection Program was initially created by the CARES

Act.

The loans, which are administered at the local level by

a network of some 5,000 banks and credit unions, includ-

ing many community banks, are designed to maintain the

viability of millions of small businesses struggling to meet

payroll and day–to–day operating expenses. The loans are

100 percent backed by the U.S. Small Business Adminis-

tration. They are being provided to qualified small

businesses without collateral requirements, personal

guarantees, or SBA fees.

Those eligible for the program include small businesses,

certain nonprofits, veterans’ organizations, self–employed

individuals, independent contractors, and other businesses

that meet size standards based on their North American

Industry Classification Code System.

The Paycheck Protection Program maximum loan

amount is $10 million, with a fixed 1 percent interest rate

and maturity of two years.

The loans are available to cover up to eight weeks of

monthly payroll (based on 2019 figures) plus 25 percent

and payments are deferred for six months (interest does

accrue).

The SBA will forgive the portion of the loan proceeds

used for payroll costs and other designated operating

expenses for up to eight weeks, provided at least 75 percent

of the loan proceeds are used for payroll costs.

An increasing number of small businesses have been

reaching out to companies like BenefitMall, which

partners with a network of 20,000 brokers and certified

public accountants to deliver employee benefits and payroll

services to more than 200,000 small– to medium–sized

businesses.

“We have been providing step–by–step tools in order for

businesses to get a lot of their HR infrastructure in place at

this critical time,” said LaManna, who was hired by

BenefitMall two years ago after working for similar

companies in the payroll–processing industry.

“We are providing national, state, and even regional–

level updates on the Paycheck Protection Program, and

other government–funded programs available to help

small businesses. We create custom reports for our clients.

When they log onto their account, there is a Paycheck

Protection Program summary. It’s a detailed report they

can give to their banker along with other paperwork.”

Privately held BenefitMall works with companies of all

sizes. They offer PayFocus, a payroll and HR combination

package, to small businesses in particular. BenefitMall is a

well–established payroll–services company with a long

track record.

“I believe a lot of small businesses today are evaluating

their costs, they are evaluating their time, and they are

evaluating how they are using technology,” she said. “For

example, businessowners who are doing their payroll in–

house are spending a lot of time on that one function.

Payroll processing can be complex. We’re seeing more

businesses outsource payroll.”

More than 60 percent of small–business owners do not

want to handle their payroll, according to a new survey.

Many found payroll processing to be “frustrating, compli-

cated and confusing.”

The survey says small–business owners spend nearly

five hours each pay period calculating, filing, and remitting

taxes.

The survey of 1,006 U.S. employers, conducted in

November by the consulting firm Kelton Global, found that

63 percent never realized how much time they spent on

Merritt Island resident and Rollins College graduate Sara LaManna is district manager for BenefitMall, a national provider of employee
benefits, payroll, HR, and employer services. BenefitMall is currently offering two months of free payroll–processing for first–time
customers. The new customers must start payroll with BenefitMall by June 30. She works with a lot of small–business owners in Brevard.
Her company’s focus is assisting businesses with the Paycheck Protection Program and other government–funded programs under the
Coronavirus Aid, Relief and Economic Security Act. She is in Cocoa Village.
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Please see Clevens Face and Body Specialists, page 21

Surgeons gear up for elective procedures; Clevens Face and Body Specialists
embraces components of ‘Six–Feet Office’ concept created by a global firm
By Ken Datzman

Cosmetic surgeons in Florida have been anxiously

waiting to restart their practices.

Weeks ago, Gov. Ron DeSantis issued a temporary

moratorium on elective–surgery procedures.

Dr. Ross Clevens, founder of the Melbourne–based

Clevens Face and Body Specialists, says about 80 percent

of his practice falls under the governor’s moratorium, as

cosmetic surgery is deemed non–essential amid the

coronavirus pandemic.

However, his practice has been treating a number of

skin–cancer patients and that portion of his business is

still functioning normally, including patients undergoing

Mohs surgery, a technique of which the goal is to remove

as much of the skin cancer as possible while doing minimal

damage to surrounding healthy tissue.

“When these skin cancers posed a significant threat

to the patient’s well–being, and in our professional

opinion it would be in the patient’s best interest to not

have the procedure delayed, we have been able to proceed,”

said Dr. Clevens.

“So we are seeing some skin–cancer patients, including

Mohs patients and Mohs reconstruction patients. We

collaborate with many of the area dermatologists on the

cases, and are accepting referrals from dermatologists.”

Dr. Clevens said physicians at his practice continue to

care for patients they have already performed surgery on.

They see the patients in post–surgical visits and post–

surgical follow–ups.

Now his practice is back in full swing as Gov. DeSantis

has lifted the ban on elective–surgery procedures.

His team includes Dr. Amy Simon and Dr. Renata

Khelemsky. Dr. Ricky Sayal is completing a yearlong

advanced Fellowship in facial plastic surgery at Clevens

Face and Body Specialists.

While his practice has slowed because of the

government’s stance on elective surgery, Dr. Clevens has

been busy on many other fronts.

“This is the time to play offense, not defense,” he said in

an interview conducted at his headquarters on West Eau

Gallie Boulevard. “So we are communicating with our

patients on a regular basis. We are maintaining activity on

social–media sites, taking a more emphatic, informative

teaching position. We’ve produced a webinar series.”

The 45–to–60–minute lectures are available to his

patients and to the public through the internet.

“We have produced a series of 12 detailed webinars on

all sorts of aspects of cosmetic surgery, including topics

addressing surgery of the breast, the face, the body, lip–

lifts, Botox, and other procedures we routinely do at the

practice.” The virtual seminars are available on–demand.

A Harvard Medical School graduate, Dr. Clevens has

produced videos on how he prepared for the reopening of

his office and the changes his practice has made.

The entire world now understands the unprecedented

importance of staying six feet away from people in public

settings. And the six–feet social–distancing rule — the

“golden rule” — isn’t going away any time soon.

As a result, businesses and organization are beginning

to think about the new normal as they prepare for

employees to return to work.

“I read an interesting article by Cushman & Wakefield,

a global real estate company,” said Dr. Clevens, who is

putting in place new safety protocols to protect patients

and staff at his practice as it reopens.

“They are piloting what they call the ‘Six–Feet Office’

concept, which showcases a new social–distancing

approach in the workplace. Employees are six feet apart

from each other at their workspaces and workstations, and

much more is being suggested as it pertains to health and

safety.”

Cushman & Wakefield has formed the “Recovery

Readiness Task Force” to lead the development of best

practices, products, and partnerships to prepare clients for

the post–coronavirus recovery and the eventual return to

the workplace.

The company has launched a new office–design concept

on its website, www.SixFeetOffice.com. It shows off a

social–distancing program developed by the firm that is

now being piloted at Cushman & Wakefield’s Amsterdam

office in The Netherlands.

“The virus will dictate when we can eventually return

to places of work and commerce, but the time to prepare is

now,” according to Cushman & Wakefield.

The company says it is “mobilizing our top thought–

leaders and experts, drawing on their experience in the

areas of workplace innovation and strategy, design and

build, facilities management, commercial cleaning

protocols, data and technology, and research.”

Shortly, the Recovery Readiness Task Force will be

releasing a toolkit with step–by–step protocols for tenants

and landlords to use as they begin planning the transition

back to the workplace.

This effort will build on the best practices from

Cushman & Wakefield’s experience in China, where the

firm is already moving 10,000 companies and nearly 1 mil-

lion workers back into more than 1,000 buildings through

a joint venture with Vanke Service.

Cushman & Wakefield’s “Six–Feet Office” design

concept consists of elements that include a “visually

displayed” unique foot–traffic routing for each office to

ensure employees maintain the recommended six feet for

social distancing.

Additional features include tangible products like clear

shields between workstations and a set of simple and

Clevens Face and Body Specialists has put in place new protocols designed to ensure the safety and health of its patients and staff amid
the post–coronavirus recovery as employees transition back to the workplace. Dr. Renata Khelemsky and Dr. Clevens are at their
headquarters office on West Eau Gallie Boulevard in Melbourne.
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Florida Tech is among world leaders in Climate Action, according to rankings from Times Higher Education

By Adam Lowenstein
adam@fit.edu
Florida Institute of Technology

Florida Tech is among the global leaders in Climate

Action, according to new rankings from Times Higher

Education that recognize universities across the world for

their social and economic impact based on the United

Nations’ Sustainable Development Goals.

Florida Tech was No. 36 out of 376 institutions from 70

countries in the Climate Action ranking in the 2020 Times

Higher Education Impact Rankings released this week.

The Melbourne university was the only Florida–based

school in the ranking and one of just 14 U.S. universities

total, with the others including MIT, Loyola and American

University.

Universities submitted data to London–based THE to

participate in the Impact Rankings. With the Sustainable

Development Goal (SDG) on Climate Action, THE was

seeking to highlight “how universities are acting to address

climate issues through research, low carbon use and

education,” the organization said.

The metrics examined in Climate Action included

publication citations, research on climate action, low–

carbon energy use, environmental education measures

such as local programs on climate, and commitment to

becoming a carbon–neutral university.

Florida Tech’s submission to THE highlighted some of

the university’s multiple strengths in these areas:

Florida Tech has been actively involved in the East

Central Florida Regional Resilience Collaborative, which

involves over 20 local governments. Faculty members

served on the Sea Level Rise Committee of this project.

Florida Tech faculty serve on boards of directors and in

advisory capacities for multiple local non–governmental

organizations, including the Marine Resource Council

(where a faculty board member created the Climate

Change Committee) and the Citizens Climate Lobby.

For education measures, Florida Tech has for 10 years

hosted the Coastal Climate Adaptation Library, among the

largest global repositories of climate adaptation literature

with more than, 2,700 reports available.

Florida Tech has helped inform and support local

governments about climate change disaster risk through

the ongoing involvement of students in the university’s

Sustainability Major program. These students have done

formal internships with local governments to build

sustainability plans and design local climate adaptation

programs. Additionally, faculty and students have worked

with various local governments on stormwater design.

“Your inclusion in these rankings is in itself a great

achievement and it marks your institution out as a global

pioneer — demonstrating commitment not just to support-

ing the Sustainable Development Goals through its

teaching, research and knowledge transfer, but also to

embodying the goals in your institution’s internal prac-

tices, policies and procedures and providing verifiable

evidence of your activities,” THE said in announcing the

rankings.

The THE Impact Rankings launched last year and are

the only global rankings to document evidence of universi-

ties’ impact on society, rather than just research and

teaching performance.

CareerSource Brevard to host virtual event for IT employers on May 19
CareerSource Brevard will host a Virtual Information Technology Career Fair on Tuesday, May 19. During this

event, employers will have the opportunity to view virtual portfolios from a select group of IT and software–trained,

credentialed, certified and skilled, job candidates ready to fill your IT jobs. Viewing of the portfolios will begin at 9 a.m.

and remain in view through May 23. For questions and to register, contact John Berardi, a CareerSource Brevard

business liaison at (321) 394–0598 or jberardi@careersourcebrevard.com. CareerSource Brevard is the area authority on

workforce development, providing comprehensive services, labor–market information and access to resources for busi-

nesses and job seekers. Visit www.careersourcebrevard.com or call (321) 504–7600 for more information about its services

and resources.

Palm Bay Parks & Recreation seeking participants for summer camp survey
PALM BAY — In light of the COVID–19 pandemic, Palm Bay Parks & Recreation Department staff are currently

working on safe day–camp options for this summer. To help them prepare and let them know what citizens are looking

for this year, they are asking parents and families in Palm Bay to complete a quick survey. The survey can be found at

www.pbfl.org/campsurvey, and should only take a minute or two to complete. Feedback will be used to help determine if

there is a need for day camps and how they can safely offer programs this summer. The survey will be available through

May 15. For more information, call Palm Bay Parks & Recreation at (321) 953–8912 or email PlayPalmBay@pbfl.org.
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Speed limit changes for State Road A1A in Brevard,
aim to improve safety in high–pedestrian corridor

scheduled to be activated, barring any

unforeseen circumstances.

Flashing Advance Warning Signs

have been installed along the roadway to

also bring to the driver’s attention that

there is pedestrian activity ahead.

FDOT crews will also install six in–

street pedestrian crossing signs at each

of the 16 mid–block crossings. These

signs, which act as a traffic calming

mechanism and remind drivers to stop

for pedestrians, are placed to create a

“gateway effect” on the pavement

markings within the roadway. Please see

attached photos.

Creating an environment in which

pedestrians can safely traverse the

state’s roadways is of utmost importance

to FDOT. Pedestrians, bicyclists, and

drivers also all play vital roles regarding

the safety and operations of the roadway.

As these changes come to S.R. A1A in

Brevard County, it remains important

for motorists to obey the new speed

limits and to stop if pedestrians are

crossing or preparing to cross. Pedestri-

ans should also be sure to cross only in a

crosswalk and to activate the RRFBs

when crossing.

Schedules are subject to change

because of weather or unforeseen events.

By Jessica Ottaviano
jessica.ottaviano@dot.state.fl.us

DELAND — The speed limit on a 9–

mile stretch of State Road (S.R.) A1A

in Brevard County has been reduced to

35 mph, as of May 1.

The speed limit from north of 11th

Avenue to Palmetto Avenue in

Indialantic will be reduced from 40 mph

to 35 mph, and the speed limit from

Palmetto Avenue to S.R. 404 in Satellite

Beach will be reduced from 45 mph to

35 mph. Traffic signage depicting the

new speed have been posted.

Motorists are advised to safely follow

posted signs.

These speed limit changes are part of

a multifaceted effort to increase safety in

high–pedestrian areas along S.R. A1A in

Brevard County.

Along this corridor, the Florida

Department of Transportation (FDOT)

has also installed Rectangular Rapid

Flashing Beacons (RRFBs) at 16

locations to offer drivers an added alert

when a pedestrian is attempting to cross

at a designated crosswalk.

Of the 16 RRFBs, six are already

operational, while the remaining are

Year–one and year–four students of Space Coast Machinist
Apprenticeship program finishing their spring classes online

First–year and fourth–year students

of the Space Coast Machinist Apprentice-

ship Program are finishing spring

semester 2020 with online classes

because of the coronavirus pandemic.

Dr. Alice Jones, the program’s

longtime administrative director, said

her organization is using Zoom, a

popular web–conference platform, to

conduct classes. Normally, classes are

conducted at Eastern Florida State

College.

She said student grades will be sent

out the third week of May.

The Space Coast Machinist Appren-

ticeship Program is a four–year commit-

ment from the students.

She said fourth–year students must

complete a total of 8,000 hours of on–

the–job training at a Space Coast

Machinist Apprenticeship partner

business.

“The OJT information is sent to the

Florida Department of Education, which

issues a Certificate in Machining, or

Journeyman Certificate, to each appren-

tice.”

Dr. Jones said “second–year students

and third–year apprentices must use the

manual and CNC (computer numerical

control) machines in the Eastern Florida

State College Machine Shop on the

Cocoa campus to complete the last six

spring semester classes.”

She added, “Right now, since schools

and area colleges are closed, year–two

and year–three students can’t finish the

program. We sincerely hope to be able to

complete year–two and year–three

classes sometime during the summer

months. We will inform all of those

apprentices and keep them up–to–date

on the latest developments to complete

the six classes at EFSC.”

The instructors teach the students

about the parts of a machine, the safety

procedures, and how to use the machine

to cut a piece of steel that meets the

specifications of a blueprint.

“There are different kinds of cuts

that produce different outcomes,” said

Dr. Jones. “Apprentices have to learn

which procedures produce what the

blueprint tells them to make, from a

two–dimensional blueprint to a three–

dimensional real piece of steel.”

She said the Space Coast Machinist

Apprenticeship Program plans to have

its instructors and apprentices use face

masks and gloves, “at least during any

possible summer use of the Machine

Shop at EFSC.“

For more information about the Space

Coast Machinist Apprenticeship Pro-

gram and its next enrollment cycle,

contact BrevMachApprent@aol.com.
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By Matt Reed
reed.matthew@brevardschools.org
Assistant Superintendent/PIO
Brevard Public Schools

VIERA April 28 — Business and nonprofit partners

of Brevard Public Schools have now contributed more

than $107,000 to help students in need participate in

remote instruction.

Most recently, BPS and the Brevard Schools

Foundation received grants from Lockheed Martin and

Truist Financial Corp. The donations will be spent on

laptop computers and other devices to ensure that all

Brevard students can access online lessons and

assignments during coronavirus–related school

closures.

“We are pleased to help students across Brevard

County gain access to laptops and Wi–Fi, so they can

finish the school year in this new virtual environment,”

said Dr. Sarah Hiza, Lockheed Martin’s vice president

of Fleet Ballistic Missile Programs.

Truist’s grant came from its Truist Cares charitable

program which supports technology initiatives with an

emphasis on youth, seniors and small businesses.

Truist is the company formed from the merger of

SunTrust and BB&T banks.

Said BPS Superintendent Mark Mullins: “Because of

our amazing Partners in Education, students can

confidently and without added stress access learning

tools, interact with their teachers, and keep up with

their schoolwork. The two words ‘thank you’ do not

begin to capture my appreciation and admiration for

these partners’ support of our kids.”

In March, BPS supplied students in need with 2,200

Wi–Fi “hot spot” devices with support from companies

including Northrop Grumman Corp., Millennium

Engineering and Integration, The Viera Co. and

Lifestyle Homes. Each hot spot provides a year of

internet access.

“Millennium has always focused on supporting

education at all levels,” said Susan Hall, chairwoman of

the board for Millennium Engineering and Integration.

“There is nothing more important than providing

internet access to our local kids so they can continue

their school year and stay safe during this pandemic.”

Other organizations that donated for student

connectivity: Dr. Chad Reddick, orthodontist; State

Farm Insurance agents Roger Parsons, Joe Raley and

Jeff Thummel; The Avenue Viera; e–Angels; Indian

River City United Methodist Church; and Jostens.

Corporate support was facilitated by BPS’ division of

Government & Community Relations. The Brevard

Schools Foundation, meanwhile, secured the grant from

the Truist Charitable Foundation.

Said Janice Kershaw, foundation president and

CEO: “This funding is especially critical during this

time as it helps our most vulnerable students continue

their education while schools are closed. We are

grateful to the Truist Charitable Foundation for

stepping up to help students in Brevard.”

Anyone interested in contributing to BPS’ student–

connectivity effort can do so by check or online through

the Brevard Schools Foundation, 2700 Judge Fran

Jamieson Way, Viera, Fla., 32940. Write “student

connectivity” in the check–memo field.

Space Coast businesses increase donations for online–learning technology; contribute more than $107,000
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The Florida Public Service Commission approves
accelerated electric bill reductions for customers

By Janeil Jackson
jajackso@psc.state.fl.us
Florida Public Service Commission

TALLAHASSEE April 27 — Customers

of four investor–owned electric utilities will

soon see a break on their bill.

The Florida Public Service Commission

(PSC) has approved accelerated bill

reductions for customers to assist with the

economic effects of COVID–19.

“With electric utilities experiencing

lower fuel costs, it is the right time to

accelerate these savings as bill reductions

to help customers experiencing financial

hardships as a result of COVID–19,” said

PSC Chairman Gary Clark. “Together, we

are navigating this unprecedented time,

and I am pleased with all of Florida’s

investor–owned utilities’ actions to assist

customers and ensure reliable service

continues.”

As a result of today’s approval, custom-

ers of Florida Power & Light Co. (FPL),

Duke Energy Florida LLC (DEF), and Gulf

Power Company (Gulf) will receive a one–

time bill reduction in May to reflect over

recovery of fuel and capacity cost recovery

factors. Tampa Electric Co’s (TECO)

approved proposal will pass fuel–cost

savings to customers from June through

August, with smaller monthly savings

through December.

The four utilities requested PSC

approval to reduce customer rates mainly

to reflect lower projected natural gas prices.

The approved adjustments will lower a

monthly 1,000–kilowatt hour (kWh)

residential bill as follows:

l FPL: A 1,000 kWh residential bill for

May will be $73.36, a decrease of $23.07.

l DEF: A 1,000 kWh residential bill for

May will be $102.90, a decrease of $26.84.

l Gulf: A 1,000 kWh residential bill for

May will be $84.04, a decrease of $56.39.

l TECO: A 1,000 kWh residential bill

for June through August will be $78.82, a

decrease of $23.37; the same bill for

September through December will be

$97.69, a $4.50 reduction from the current

$102.19 monthly bill.

The fuel and capacity cost component of

customers’ bills is set for each calendar

year, but mid–course corrections are used

when a utility’s costs increase or decrease

significantly in the interim. Under

Commission rules, a utility must notify the

PSC when it expects an under– or over–

recovery greater than 10 percent, although

lesser mid–course corrections are allowed,

as in this case during the ongoing COVID–

19 pandemic.

Current fuel factors for the utilities

were set by the PSC during the November

2019 cost recovery clause hearing.

For additional information on this

announcement, visit www.floridapsc.com.

Florida State’s Institute for Successful Longevity launches
Zoom initiative to help older adults fight social isolation

Drawing on the expertise of faculty in fields

across the FSU campus, the institute takes

a multidisciplinary approach to better

explore the complexities of life as an older

individual.

“ISL’s research has shown that older

adults can use technology to combat social

isolation,” Charness said, “so we developed

our Zoom guides to help people use their

computers to connect with others.”

The how–to guides are free to the public

and can be viewed and downloaded via

links. They cover:

l How to create your Zoom account.

l How to join a Zoom meeting.

l How to schedule a Zoom meeting.

The institute is also recruiting tech–

savvy older adults who can assist others

who have questions about the Zoom

platform.

If you would like to talk to one of ISL’s

Zoom mentors, send an email to

ISL@fsu.edu.

The institute is sharing resources with

the Tallahassee Senior Center to help its

clients gain proficiency with the Zoom

platform and also is working with residen-

tial communities for older adults.

For more information on this announce-

ment, visit isl.fsu.edu.

By Bill Edmonds
btedmond@fsu.edu
Florida State University

TALLAHASSEE — Florida State

University’s Institute for Successful

Longevity has launched an initiative to

help older adults use the Zoom video

platform to stay connected with friends and

family, to access learning opportunities and

to stay engaged with the community.

To help older adults who are not

familiar with the Zoom video platform, the

institute offers illustrated how–to docu-

ments that take you through the steps of

creating a Zoom account, joining a Zoom

meeting and scheduling meetings of your

own.

“Research studies suggest that about a

quarter of the U.S. older adult population

suffers from loneliness, and we are

concerned that this could become more

widespread under the social distancing

required to prevent spread of the COVID–

19 virus,” said Neil Charness, director of

the institute.

The Institute for Successful Longevity

conducts research into how to live longer,

stay active and be fully engaged in life.
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By Neal Stein
nealjstein@techprsolutions.com
Technology PR Solutions

Camarillo, Calif.–based Saalex Information Technology

(SaalexIT), a division of Saalex Corp. and an industry–

leading managed security service provider (MSSP) since

2010, has announced the acquisition of Scottsdale, Ariz.–

based managed service provider Valeo Networks. Finan-

cial terms are not being released.

The acquisition will combine two well–reputed man-

aged service providers (MSPs) in SaalexIT’s Southwest

region (California, Arizona and New Mexico, among other

states) and enable SaalexIT to scale by leveraging the

automation expertise and engineering resources that Valeo

Networks brings to the table. The Valeo Networks brand

will continue to operate as a DBA SaalexIT company and

maintain its Scottsdale headquarters.

Celebrating its 20th anniversary recently, SaalexIT is

an employee–owned company. As an experienced player in

the managed services industry, the company has been

nationally recognized by CRN as one of the top “500

Managed Service Providers in North America” and locally

recognized on several occasions by “Pacific Coast Business

Times” as a “Top IT and Tech Service Provider.”

“We are extremely excited to complete the acquisition of

Valeo Networks — a thriving, innovative business that

expands our collective footprint to three Southwestern

states,” said Travis Mack, president and CEO of Saalex

Corp. “The acquisition of Valeo Networks will further

enhance our nationwide capabilities and strengthen our

skill sets in the areas of cloud services, cybersecurity,

engineering, network securities, and managed IT services.”

“We’re very excited to be a part of the Saalex IT team,

and share our expertise in automation and engineering, to

create a formidable regional MSP, and expand our

customer and brand footprint,” said Matthew Hodson,

CEO of Valeo Networks.

“We think that by combining our teams we can greatly

enhance our ability to scale and grow into a top–tier MSP

in the Southwest.”

l About Valeo Networks

Valeo Networks is a Managed Service Provider (MSP)

headquartered in Scottsdale, AZ. From information

technology (IT) consulting to cloud migration, and from

security to server virtualization, Valeo Networks provides

a diverse range of cutting–edge solutions, all designed,

developed, and fine–tuned with the customer’s success in

mind. Learn more at www.valeonetworks.com.

l  About Saalex Corp.

Saalex is the parent company of two operating divisions

providing engineering and information technology services

for the Department of Defense, municipalities, and small

to medium–sized businesses. Saalex Solutions, the federal

services division, provides core competencies in the areas of

test range operations and management, engineering and

logistics services, data analytics, cybersecurity, and IT

services. The Saalex Information Technology division

provides core capabilities in the areas of cloud services,

cybersecurity, network security and managed IT services.

Founded in 1999 by Travis Mack, Saalex is a service–

disabled veteran–owned business headquartered in

Camarillo, Calif., with an office in Rockledge. The

company’s web addresses are www.saalex.com and

www.saalexit.com.

Saalex Information Technology acquires Valeo Networks, expands cloud, cybersecurity and other services
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BenefitMall
Continued from page 12

payroll. Additionally, 82 percent of businessowners said

they reviewed calculations manually to ensure accuracy.

This is the expertise of BenefitMall. They know the

taxation laws, are up–to–date on trends in the industry,

invest in leading–edge technologies and systems, and

legally stand behind their work.

“The services we offer really provide ease of mind for

businessowners. They can totally focus on running their

enterprise,” said LaManna, who earned her bachelor’s

degree in international business from Rollins College in

Winter Park and grew up in an entrepreneurial family.

Payroll taxes and income taxes were ranked the top two

most “burdensome” tax processes for small businesses,

according to a survey by the National Small Business

Association in Washington, D.C.

Over 50 percent of small businesses with five or more

employees pay an outside firm to prepare their payroll.

“Using payroll services, a business saves time and money.

And they don’t have to worry about changes in tax rulings

or incorrect filings,” said LaManna, who lives on Merritt

Island. She covers Brevard, a county with hundreds of

small businesses, for BenefitMall.

BenefitMall is currently offering two months of free

payroll–processing for first–time customers. The new

customers must start payroll with BenefitMall by June 30,

said LaManna.

The coronavirus pandemic is likely to change how some

businesses operate in the future. “I believe some employees

will continue to work remotely post–coronavirus

pandemic,” LaManna said.

A Gartner Inc. survey of 229 HR leaders on April 2

revealed that 50 percent of organizations reported 81 per-

cent or more of their employees are working remotely

during the coronavirus pandemic.

Another 15 percent of those surveyed said 61 to 80 per-

cent of their employees are working remotely at this time.

The Gartner survey showed that many employees are

planning to work remotely more often in the future.

In the current environment, many employees are

working remotely for the first time and are now doing it

full time. In tandem, managers are having to direct more

employees and teams, and many of them have never

managed remote workers.

BenefitMall also operates HealthCareExchange.com,

an online community focused on educating and supporting

BenefitMall partners and small businesses on health–care

reform. Launched at the onset of the Affordable Care Act,

Healthcare Exchange continues to serve the industry as a

leader in the ever–changing landscape of health–care

reform, she said.

The website allows industry experts to weigh–in on

topics that are current to the health–insurance market,

communicate with their colleagues, and find pertinent

information on the latest activities in health–care reform.

“We help businesses stay compliant, complete and file

IRS forms on–time and provide quick access to reports to

back up IRS filings. HealthCareExchange.com features

valuable information. We make it easy,” said LaManna

who is ACA–certified.

Last November, BenefitMall announced the launch of

Humana Integration through its online enrollment

platform. Available in all markets, this solution offers an

entirely digitized enrollment experience, allowing group

applications to be submitted directly to Humana.

The streamlined process allows employers to reduce

paperwork and sign forms electronically before submitting

to the carrier. “With this new integration offered by

BenefitMall, companies can submit enrollments from any

device,” she said.

BenefitMall uses a holistic approach to working with

businesses and breaks its portfolio of services down into six

distinct offerings.

l Payroll Solutions, which include general personal

service, customizable payroll reports, and simple or

complex online payroll solutions.

l Employer Services, such as benefits administration,

online enrollment, and benefits reporting capabilities.

l Human Resource Management, including recruiting

and hiring, HR Resource Center, and Manager Help Line.

l Time and Attendance, which monitors your

company’s labor allocation budget and ensures that you’re

in compliance with local, state, and federal regulations.

l ACA Compliance, which includes Affordable Care Act

reporting and tracking, affordability, and “what–if”

modeling. It also allows for the majority of completion of

ACA 1094 and 1095 forms through integrated data.

l Alternative Products and Services, including 401(k)

retirement solutions, workers’ compensation, and Section

125 Plans.

“I believe we are uniquely positioned in the market to

help small business and medium–sized businesses with

their payroll processing, and so much more. We completely

automate the process for them and meet deadlines. We

issue the W–2 forms for the employees at the end of the

year. We can handle it all. It’s done accurately and it’s done

on time. There is accountability. This takes a lot off the

plate — so to speak — for a businessowner and operator.

And they have a local relationship. We’re here to help

them in any way we can,” said LaManna.

She added, “Small businesses are anxious to reopen.

Hopefully, that will be happening soon.”
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company concepts at business competitions throughout the

academic year.

The team founded and owned Carbon Gears, a com-

pany that sold recreation and speed bikes with 3D–printed

carbon fiber frames during the competition. The online

game was a wonderful way to get hands–on business

experience.

“The team learned about the entrepreneurial process in

their Joseph C. Prince Entrepreneurship Program courses

and knew how to interpret customer feedback and use it to

create a product that better suits what the consumer

wants,” said Peck. “Winning the second–place award is an

important step that continues to prove that the Prince

Entrepreneurship Leaders Program helps its members

think analytically.”

The simulation competition’s main focus was sales

figures and statistics.

“The CEO Online Student Marketplace Simulations

competition was different from other contests because

presentation skills and salesmanship didn’t play a role in

the evaluation and scoring outcomes,” said Lou Paris,

director of the Prince Entrepreneurship Leaders Program.

“In other words, the competition was entirely analytical

and driven by numbers. Winning a second–place award

validates that the Prince Entrepreneurship Leaders

Program is providing students with the right entrepre-

neurial and analytical skills.”

The Stetson team competed against entrepreneurship

students from 11 other universities who were designing

and developing bicycle businesses, conducting research,

understanding the market area, evaluating customer

feedback, shaping product roadmaps, creating sales

strategies and supporting company growth.

l About Stetson University

Founded in 1883, Stetson University is the oldest

private university in Central Florida. Stetson focuses on

intense learning experiences in a supportive community

that allows students to develop their voice in a connected,

inclusive environment.

Stetson University ranks No. 5 on “U.S. News & World

Report’s” 2019 list of Best Regional Universities (South),

and has been recognized as one of “The Princeton

Review’s” 385 Best Colleges, 2020 edition. Stay connected

with Stetson on social media.

Stetson’s team places second in startup simulation event; fictional 3D–printed carbon fiber bicycle firm

By Sandra Carr
scarr3@stetson.edu
Media Relations
Stetson University

DELAND April 30 — Building a business from the

ground up requires dedication, hard work and taking

calculated risks. Three Stetson University School of

Business Administration students took the plunge and put

their entrepreneurial skills to the test by creating a

simulated 3D–printed carbon fiber bicycle company from

scratch.

The tenacious team earned second place and won $300

during the inaugural Collegiate Entrepreneurs Organiza-

tion (CEO) Online Student Marketplace Simulations

competition.

The Stetson students who participated in the six–round

competition included entrepreneurship senior and team

leader Wyatt Peck and freshmen students Kendall Buck

and Chris Chappell. The trio is part of the Prince Entre-

preneurship Leaders Program, an elite group that presents
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Clevens Face and Body Specialists
Continued from page 13

workable agreements that place employee health and

safety at the forefront of office culture.

“We are talking about rearranging our waiting rooms

and our spaces within the building so that patients remain

six feet apart from one another,” said Dr. Clevens.

“Another interesting approach of the Cushman &

Wakefield model is to route traffic through the office in a

one–way fashion, making traffic flows completely safe.”

He added, “We are fortunate in that we have a lot of

space in our building. For example, we have large exami-

nation rooms. Patients can come into our facility and be

social distancing throughout the flow in our office, and

even be six feet apart from the doctor and the caregiver for

the majority of their visit.”

Clevens Face and Body Specialists also plans to “supply

masks to patients, if they wish, as they come through our

office. We are considering whether our staff should be

wearing masks as well. It’s a whole new world for medical

practitioners and everyone else.”

Dr. Clevens says the Six Feet concept will require his

practice to schedule patients differently than in the past.

“It will require us to space out our patient visits. It will

allow us to spend more time with patients.”

The coronavirus pandemic has shifted the focus of work

from an office setting to a home setting. Most employees

today are working from their homes.

“A lot of our staff members are presently working from

their homes, and we are learning it is an efficient and

productive process,” said Dr. Clevens. “So we may indeed

keep a portion of our staffers teleworking.”

He continued, “Some of their work involves follow–up

calls to patients and nursing calls to patients. As long as

HIPAA (Health Insurance Portability and Accountability

Act) is followed and privacy rules are maintained, there is

no reason those calls can’t be made from a home. So we

may find that we have a ‘rolling cycle.’ I think it’s going to

change the way we do things in the future.”

Clevens Face and Body Specialists, which has an office

on Merritt Island, has been doing virtual consultations

with patients as well as in–office consultations.

“We are able to meet with our current patients and with

prospective patients to discuss cosmetic surgery and

treatment planning for procedures to be scheduled and

performed now that the moratorium has been lifted. Some

patients prefer virtual consultations via Skype or

FaceTime.” He said his practice has long offered virtual

consultations, but mainly for out–of–area patients.

“We have patients who fly in from around the nation to

have procedures performed at our practice. So we have a

process for virtual consolations. Previously, the virtual

consultations were reserved for our fly–in patients. Maybe

some patients are more comfortable doing a consultation

from their home. It may change our consultation process.”

He added, “We may step away from this seeing our

industry and many industries change. The changes may

represent an evolution and perhaps an improvement in

processes.”

Clevens Face and Body Specialists is now accepting

appointments for office visits and consultations. Call

(321) 727–3223 or email info@DrClevens.com.

He said the “downtime” from not performing cosmetic

surgery procedures has been used to focus on building

maintenance and upgrades. “The entire building was

terminally cleaned. We’re also using the downtime for staff

learning and staff enrichment.”

A cornerstone of his practice’s marketing has been its

popular “Lunch and Learn” sessions and “Dinner” sessions.

From 150 to 200 people typically attend these social and

educational functions. “We are now producing them as

webinars. People sign up. If they attend live, they can ask

questions about the various procedures we discuss at these

events.”

Clevens Face and Body Specialists was the first practice

in Brevard — and among the first in the nation — to

introduce “CoolTone,” the latest innovation in body

contouring. It’s a nonsurgical fat–reduction treatment.

The Food and Drug Administration–cleared technology

has proven to tighten muscles.

CoolTone is a procedure that can tone, firm, and

strengthen muscles with no surgery and no downtown. “It’s

like doing a thousand crunchies or sit–ups in a 25–minute

session,” said Dr. Clevens.

Using magnetic muscle stimulation, CoolTone technol-

ogy penetrates into the muscle layers and induces involun-

tary muscle contractions. The body responds to these

contractions by strengthening its muscle fibers, resulting

in improved muscle conditioning.

Clevens Face and Body Specialists also offers

“CoolSculpting, a nonsurgical, clinically proven treatment

that selectively reduces unwanted fat using a patented

cooling technology owned by Allergan, the maker of Botox.

Cleared by the FDA, CoolSculpting works by gently

cooling targeted fat cells without affecting surrounding

tissue, and the treated fat cells are gone for good.

“CoolSculpting is a method that uses freezing to

permanently reduce unwanted, stubborn fat, such as ‘love

handles’ or any place you can pinch fat — arms, legs,

thighs, buttocks. CoolSculpting has been very popular the

last few years at our practice,” said Dr. Clevens.
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Local public relations professional
Abby Hemenway wins two awards
from Space Coast Chapter of FPR

One member of the Space Coast Chapter of the Florida

Public Relations Association (SCFPRA) was presented

with Image Awards for excellence in public relations

programming and projects during a video posted to the

Space Coast Chapter’s social media pages on April 15.

Abby Hemenway, SCFPRA’s vice president of commu-

nications and public involvement officer for the Space

Coast Transportation Planning Organization (SCTPO),

received both an Award of Distinction and the Judges’

Award for her submission of the SCTPO’s 2019 Public

Participation Plan.

Awards of Distinction recognize entries that meet

standards of excellence set by the judges that demonstrate

superior performance. Judges awards recognize outstand-

ing entries that achieve maximum results while using a

limited budget.

The 2019 Public Participation Plan is a blueprint for

action to involve and engage the public in transportation

planning. The plan provides a guide for public access to

and involvement with the SCTPO planning process.

For more than 30 years, the SCFPRA has been

promoting and developing the public relations profession.

Its membership is one of the most diverse in the state with

multiple levels of experience and differing areas of

expertise.

From nonprofits to high–tech companies, the local

chapter offers a wide array of professional networking

opportunities, professional development programs and

community service projects.

HBCA of Brevard
Continued from page 23
negotiating, as well as team–building and customer–

service skills, which has served him well in his current

field.

Since being named president of The Viera Co. in

September 2018, Pokrywa has guided the organization to

new heights.

“We had 500 new sales in Viera last year, which put us

among the best–selling master–planned communities in

the nation, as compiled by John Burns Real Estate

Consulting LLC and RCLOC Real Estate Advisors. We’re

proud of that,” said Pokrywa.

Early this year, John Burns Real Estate Consulting

and RCLOC Real Estate Advisors (formerly Robert

Charles Lesser & Co.) released their list of the “Top 50

Master–Planned Communities” across the United States.

Viera ranked in the top 25 of both lists. Consultants

provide feedback from industry contacts that support the

research, which goes into producing the prestigious annual

rankings.

Lesley Deutch, a principal with John Burns Real Estate

Consulting, says, “Viera is a truly multi–generational

community, attracting a wide range of buyers — from

young families to retirees. The master–planned commu-

nity offers homes and neighborhoods to appeal to all types

of buyers. And the community benefits from easy access to

local employment, retail, and entertainment amenities.”

She continued, “Viera also offers a great quality of life.

Buyers in today’s housing market are seeking a sense of

community for their home and Viera offers a distinct, clear

sense of place which will continue to drive interest and

home sales in the future.”

Said Pokrywa, “We have housing offerings in Viera

ranging from the $200,000s up to the millions. Viera

Builders is seeing the most buyer activity in the $200,000s

to $600,000s segment. We’re excited about the future.”
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for free, 24-hour assessments
or more information

Keeping you and our community healthy and safe, as well as maintaining mental well-being, have 
always been and remain our top priorities. As we face challenges presented by COVID-19, we also 
strive to provide the care and support you, your clients and their families need to stay  
healthy - physically, mentally and emotionally.

What is Virtual Care (Telehealth)?
Quality Care at Your Convenience
Simply put, Virtual Care at Palm Point Behavioral Health enables a remote
connect with clinicians for healthcare services and information by phone tablet or computer. Utilizing 
user-friendly, HIPAA-compliant video and communications technology, this service allow an individual 
to see and speak with a doctor, nurse or therapist just as if  it were an in-person consultation - all is in 
real time, respectful of  social distancing practices, and from the privacy of  home, office or any  
appropiate setting

Eligibility for Telehealth will depend on the client's medical or behavorial health condition and  
geographic location and ultimately will be determined by your provider. For more information,  
regarding medical eligibility, insurance coverage, and any out of  pocket costs, please contact the  
Palm Point Behavioral Health Admission Team.

Services Available with Telehealth
Fast access to a credentialed provider for assessment, mental health intervention and monitoring such as

 • Video Visit with an Intake Counselor
 • Individual Behavioral Health Video Session with Therapist
 • Group Behavioral Health Video Session
 • Intensive Outpatient Programs (IOP): half-day programming three times a week patients have 

the ability to maintain responsibilities while still continuing with intensive treatment
 • Group and Family Behavioral Health Video Sessions with Therapist
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Lewis also announced the hiring of Juliet Briggs, the

HBCA of Brevard’s new executive director, and Angel

Colbourne, the new marketing and events coordinator for

the association. They are working remotely at this time.

“Juliet’s background includes expertise in community

involvement and event organization through her time

spent as director of the Modernism Museum in Mount

Dora and as executive director of Ivanhoe Village (part of

the Florida Main Street program).”

He continued, “Angel has a real–estate marketing

background and is skilled in the creation of digital and

print marketing, as well as the creation and maintenance

of websites and social media content. We’re pleased to

announce these new additions to the HBCA of Brevard

team.”

The HBCA of Brevard is a group of homebuilding,

development, and related trade professionals. There are

many benefits to joining the organization. Once you

become a member of HBCA, you also become a member of

the Florida Home Builders Association as well as the

National Association of Home Builders. For more informa-

tion about HBCA membership, call (321) 254–3700 or

email info@HBCA–Brevard.org.

Before the coronavirus hit the U.S. economy, housing

was on the rise with January and February new home

sales numbers posting their highest reading since the

Great Recession.

“We had a really good year in 2019,” said businessman

Mark Ledford, president of NuVision Builders in

Titusville, a longtime custom homebuilder.

“And this year looks promising. But the homebuilding

business generally flows with the economy. So the business

can change quickly.”

A group of homebuilder members of the HBCA,

including Ledford, gathered in mid–March at a social

function hosted at a clubhouse in Viera to talk about their

industry.

The impact of the coronavirus pandemic on Florida and

across the U.S. started to intensify in mid–March, around

the time of the meeting.

Ledford, a board member of the HBCA of Brevard, said

his company has “plenty of projects in the works.”

NuVision, a design–build firm, has been constructing

luxury homes at The Great Outdoors in Titusville. “We are

finishing up at The Great Outdoors. I wish there were 500

more lots available. The Great Outdoors has been a huge

success.”

His company is now starting a project in South

Carpenter Estates in Titusville. The single–family home

development is on the corner of Fox Lake Road and South

Carpenter Road. The homes he’s building there start in the

$300,000s. “But my first few contracts there are around

$450,000.”

About half of the South Carpenter Estates community

land area remains in its natural environment, with native

wildlife such as egret, deer, and quail roaming the land.

“It took us about two years to get things ready to go at

South Carpenter Estates,” said Ledford, a LEED–

accredited professional through the U.S. Green Building

Council. The acronym LEED stands for Leadership in

Energy and Environmental Design.

“We’re excited about South Carpenter Estates,” he said.

“A lot people are moving to North Brevard because of

space–industry jobs. I am happy to see that. These are

good–paying jobs. I believe the housing market in North

Brevard is only going to get stronger in the years ahead.”

His general contracting firm also builds custom homes

on people’s own lots. NuVision builds homes from about

$400,000 on up. “We’re currently building a home that is

$1.5 million.”

In addition to Ledford, the HBCA members who met in

Viera included Jim Halas, a general contractor and a

roofing contractor who owns Halco Inc.; Bill Moore,

president of Viera Builders Inc.; Todd Pokrywa, president

of The Viera Co.; Jo Anne Infurna, of The Coy A. Clark Co.;

Paul Joyal, president of Joyal Construction; Aggi Hall,

marketing development manager at Hippo Roofing; Mike

Ross, Kelly Ford and Infiniti of Melbourne; and Michelle

Masline of Twin Rivers Insurance, immediate past

president, HBCA.

Building new homes and apartments generates jobs in

industries that produce lumber, concrete, lighting fixtures,

heating and cooling equipment, roofing, and other

products. Additional jobs are generated for professionals

such as architects, engineers, real–estate agents, lawyers,

and insurance agents who provide services to

homebuilders, home buyers, and remodelers.

Gov. Ron DeSantis has declared real estate an “essen-

tial service” and transactions are still occurring across the

state. According to his order, residential and commercial

real estate, including settlement services, are considered

essential.

Companies actively working in these areas of the

industry must abide by the coronavirus guidelines issued

by the U.S. Centers for Disease Control and Prevention.

One of Halco Inc.’s areas of expertise, in addition to

being a custom homebuilder, is home renovations. That

segment of the industry has shown strong growth the last

five years.

“We do a lot of remodeling and residential roofing

work,” said CEO Halas, who has been a general contractor

since 1983 and founded Halco Inc. “Last year was great for

our company.”

In 2019, Halas was presented with the prestigious

HBCA of Brevard Builder of the Year award.

“We are grateful to all the people who have helped

make our company great, and especially our clients for

entrusting their home building, home remodeling, roofing,

and reroofing projects to us.”

In renovating kitchens, large islands continue to be a

prominent feature, according to the 2020 “Houzz Kitchen

Trends Study,” which surveyed nearly 2,600 U.S.

homeowners.

Financial investments in kitchen projects continue to

grow, with the median spent on major kitchen remodels

completed in mid–2019 at $35,000, up 17 percent from a

year ago ($30,000), according to the study.

Some of the home–renovation trends: Vinyl flooring is

on the rise, white and shaker cabinets are holding steady,

homeowners updating a backslash are going bold, and

recess lights continue to be the most popular light–fixture

upgrades.

The Coy A. Clark Co.’s Infurna has been busy market-

ing the last few townhomes at Island Walk Villas, a gated

community with 23 units, in Indian Harbour Beach.

The units feature barrel–tile roofs, two–car garages,

and granite in the kitchens, among other extras. All the

attached homes have private walkways and the developer

has added a pool with a pergola.

“I’ve been working on the Island Walk project for more

than two years,” said Infurna. “It’s a very attractive

community, located on the south side of Eau Gallie

Boulevard between Highway A1A and Riverside Drive. We

recently showcased the Curacao model, a two–story

townhome with three bedrooms and 2.5 baths.”

Infurna has helped clients buy and sell real estate in

Brevard County for the past 35 years, specializing in

luxury, waterfront, and international sales. She has

experience working abroad.

Infurna once worked in the Middle East, in Dubai,

representing builders on various projects. Please see HBCA of Brevard, page 22

“There is some amazing building going on in the Middle

East, mostly condominiums. When I was in Dubai, I

worked out of my son’s law office. He started one of the

first American law offices there.”

Her son is Justin Infurna of The Infurna Law Firm,

P.A. He earned his undergraduate degree from Florida

Atlantic University in three years and then attended

Florida State University College of Law, of which he is a

graduate. During his years at FSU College of Law, he

worked on four legal journals, including the “Law Review.”

Moore of Viera Builders said his company’s

homebuilding “sweet spot is in the $250,000 to $600,000

range. We did roughly 350 units last year. We started off

this year a bit ahead of that pace. Looking ahead, I think

Brevard is well positioned. We landed in the top 10 of the

Milken Institute’s ‘Best Performing Cities 2020: Where

Jobs are Created and Sustained.’ That was great to see.

The Space Coast jumped 47 spots from the previous year.

Now that’s incredible.”

The Palm Bay–Melbourne–Titusville Metropolitan

Statistical Area’s climb to No. 10 in the ranking was the

biggest jump among the top 10 performing cities. The

report cites the metro’s strong performance in several

indicators, including placing fifth in one–year job growth,

10th in high–tech gross domestic product concentration,

and ninth in the number of high–tech industries.

Hall of Hippo Roofing, run by the Stillwell family,

remains upbeat about business.

“We’re looking to keep our momentum going and have

plans to expand into Volusia County,” said Hall, whose

company has long been known for the installation of metal

roofs. “We provide customers a range of roofing options,

including quality shingles, metal roofs, and tile roofs.”

Hippo Roofing says it is “continuing to service our

repair and reroof clients in such a manner that personal

safety is paramount over production and installation

timing. We are working with a reduced staff to comply

with governmental directives and protect employees as

well as clients. Our staff is OSHA–compliant, follows

proper hygiene procedures, avoids unnecessary contact,

and keeps a proper distance from fellow employees and

clients,” according to its website.

The Melbourne company was featured in “Metal

Construction News.” The article says Hippo Roofing has

become “a recognized leader in residential metal roofing

and has won numerous awards.”

Few builders in the region and in the Sunshine State

have been constructing new homes as long as Paul Joyal.

“I have been in this business for 46 years. On May 16, I

will celebrate my 83rd birthday. So I have seen and

worked through a lot of economic cycles. I always try to

remain positive. I can remember the days when interest

rates were 16 percent, and we still sold homes.”

A graduate of the University of Florida, he added,

“What I really miss is sports.” He attended the first football

game ever held between UF and Florida State University.

It was in 1958.

He and his brothers, Bob and Danny, started their

company in 1974 in Brevard. Bob Joyal passed away in

2003. Originally from Vermont, Paul Joyal worked on the

Minuteman and Apollo space programs early in his career,

before becoming a general contractor.

He has a master’s degree in procurement and contract

administration from Florida Tech. Paul Joyal worked for

Pan American Airways for six years and The Boeing Co.

for nearly seven years.

He was the procurement chief at the latter company.

The jobs he worked on at NASA’s Kennedy Space Center

required a lot of attention to detail, strategic planning and




