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By Ken Datzman

SATELLITE BEACH — The ability to “print” every-

thing from human body parts to dental devices and

rocket–engine compontnts, is fast revolutionizing various

industries within the manufacturing world.

Three–dimensional printing, also known as “additive

manufacturing,” has been used in product development

and production for the past three decades.

Greater capabilities, lower prices, and a wider range of

manufacturing materials have vastly expanded adoption

of 3–D printing, especially over the last 15 years, opening

the entrepreneurial door of opportunity for mechanical

engineers like Ken Brace.

This type of manufacturing is being used to create

complex structures and to produce innovative designs not

possible with other existing technology, while at the same

time reducing waste because the process uses only the

approximate amount of material to produce a product.

“Three–dimensional printing has improved and

improved over the years, and the curve hasn’t peaked yet,”

said longtime businessman Brace, the founder and owner

of Rapid Prototyping Services, a 3–D printing services and

manufacturing firm he has operated since 2004.

“I’ve been in this business for 16 years and still find it

fascinating. I believe we live in a unique period of time in

history. We are seeing some awesome technological

advances, things our parents would never have imagined.

I think we are very fortunate.”

Recently, it was announced that the Italian firm

Isinnova had designed and produced some respirator

valves in less than 48 hours. The effort was in response to

an urgent call for help from a hospital in northern Italy

that was overwhelmed with coronavirus patients. Ten

patients were able to breathe with the aid of a machine

that included the 3–D printed valve.

The era has begun where the users of additive manu-

facturing are pushing the boundaries of what 3–D printing

can achieve in production applications.

A 3–D printer essentially works by extruding molten

plastic, metal, or other materials through a tiny nozzle

that moves precisely around under computer control. It

prints one layer, waits for it to dry, and then prints the

next layer on top.

“And everything is fully assembled when it comes out of

the machine. No other technology does that,” said Brace,

adding that 3–D printers do not require significant

retooling when a new or modified part is manufactured.

He said turnaround on his product orders are fast. “We

don’t have to do any programming. A machinist has to

program his or her machine and that can be a lengthy

process. I just take my customer’s computer image and

send it to the machine, so I’m proofing five minutes after I

get the film from them.”

Rapid Prototyping Services’ clients include aerospace

and defense companies, surgeons, artists, and even a

rollercoaster manufacturer, among many other types of

customers. “Most of the time I’m dealing with mechanical

engineers who are designing new products,” he said.

His firm has even 3–D–printed a model rollercoaster,

and it’s functional. The scaled rollercoaster set occupies a

space at his business, along with other interesting items

Please see Rapid Prototyping Services, page 23

Entrepreneur Ken Brace saw 3–D printing potential; built a thriving firm

print one for myself, and he said yes. It’s a unique item

and really shows the capability and wide scope of 3–D

printing.”

he has produced through the years.

“A rollercoaster manufacturer in Orlando was going to

attend a trade show and he wanted to showcase his

company’s new rollercoaster at the event. So we 3–D–

printed his new rollercoaster for him. I asked if I could

Businessman Ken Brace, a UCF mechanical engineering graduate, is the founder and owner of Rapid Prototyping Services in Satellite
Beach. His 3–D printing services and manufacturing firm is 16 years old, one of the early such businesses in that local sector. He has
invested more than $1 million in top–of–the line 3–D machines and equipment. Brace’s firm serves a range of clients, including
aerospace and defense firms, physicians, artists, and mechanical engineers designing new products. As his company has grown, Brace
has donated two industrial 3–D printers to UCF–based Limbitless Solutions, which provides personalized bionics and prosthetic partial
arms for children with disabilities. He has also donated 3–D printers to Brevard County schools.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Dottie DeHart
dottiedehart@dehartandcompany.com
DeHart & Company Public Relations

NEW YORK — There’s a nationwide outcry to

reopen the country and put people back to work. And

yet, even as owners and employees alike long for life

to get back to some semblance of normal, there’s

plenty of anxiety to go around. No employee wants to

get sick. Certainly, no company owner wants to put

either their people at risk — nor do they want to be

held liable if an employee does get sick.

That’s why companies are doing everything they

can to mitigate the risk and calm the anxiety that

comes along with it. It’s why they’re creating highly

detailed safety plans, including sanitizing facilities,

providing protective equipment, even working toward

testing all employees for the coronavirus. And it’s why

almost all of these plans include social distancing–

even as many companies wrangle with how to make it

happen.

New York–based consulting firm FROM, The

Digital Transformation Agency, has been hard at

work figuring out how to help workers feel more in

control (and thus, less anxious) regarding the requi-

site six–foot safety zone. They’ve developed a unique,

easy–to–use, secure social distancing app that helps

your employees keep their distance at work.

The Social Safety App is currently available in

beta form by application, which can be accessed at

http://SocialSafety.app. Anyone who wants to be part

of the social distancing app’s limited beta release may

apply to participate.

FROM’s usual work involves creating shopping,

travel, and entertainment apps for clients like Avis,

NBC, and Verizon, but as the pandemic was break-

ing, they turned their attention to using technology to

keep people safe in the workplace, says CEO Howard

Tiersky.

“Being right here at the epicenter in New York, our

team really wanted to find a way to help,” he said.

“When it was clear the situation was becoming bad,

we applied our own innovation consulting practices to

try to identify ways we could use our own skills and

assets to bring something to market that would

benefit those challenged by the situation. That’s how

our social distancing app was born.”

Anis Dave, senior vice president and chief technol-

ogy officer of FROM and architect of the app, says

speed was of the essence as the agency considered

ways they could use digital technology to encourage

employees to stay at a safe distance from one another.

“It was important to us to provide an easy–to–use

product with a fast turnaround,” notes Dave. “We

knew we could solve a problem that a lot of busi-

nesses would be struggling with over the coming

months.”

Here’s how Social Safety works: The employee

installs the app on their phone and wears it on an

armband while they attend work. If employees come

within six feet of each other, Social Safety alerts them

through beeps, vibration, and light display. As

employees get closer together, the sounds and display

become more urgent so there is no ambiguity or

confusion about what to do.

Visit http://SocialSafety.app to view a video

demonstrating the app in action.

FROM’s social distancing app also keeps a secure,

private record of accidental close contact between

people at your business, so that in the case of infec-

tion, you will be able to warn employees of their

potential exposure risk for self–quarantine purposes.

“This social distancing app is another great tool for

offering protection and peace of mind,” says Tiersky.

“People can relax a little and get their focus back on

their work, where it needs to be.”

To learn more about The Social Safety App or to

apply to take part in its private beta release, visit

http://SocialSafety.app.

l About Howard Tiersky

His company has helped develop innovative new

products for a wide range of companies, from Amazon

to Verizon and also including brands such as Sesame

Workshop, A&E, NBC, The Shubert Organization,

Avis, and some of the largest banks and sports

leagues in the world. He is the author of a best–

selling book and has been named by IDG as one of the

“Top 10 Digital Transformation Influencers to Follow

Today.”

l About Anis Dave

With over 18 years of experience in the areas of

technical architecture, software development, project

management, and digital transformation, Dave is

highly skilled in leading complex digital initiatives.

Anis has driven large projects for leading brands

including the NFL, Verizon, NBC Universal, A&E

Networks, Airbus, Sesame Street, Constellation

Energy, and Mattel in the areas of digital strategy,

cloud strategy, design and implementation of mobile

apps and web apps, conversion optimization, techni-

cal architecture, agile process implementation,

internet of things, augmented reality, virtual reality,

and e–commerce platforms. He has expertise in

complex solutions that integrate multiple large

platforms. He lives in Florida with his wife and two

kids.

l About FROM, The Digital Transformation

Agency Inc.

This organization helps companies adapt and

evolve to win the love of today’s “digital customers.”

They have created many award–winning web and

mobile products for shopping, banking, travel,

financial services and entertainment. Learn more at

http://From.digital.

Social–distancing app is seeking beta–testers, easy–to–use app helps employees keep their distance at work
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Palm Bay introduces its ‘Back2Business
Directory,’ businessowners are required
to maintain updates on their website

By Keely Leggett
keely.leggett@pbfl.org
Community Information Coordinator
City of Palm Bay

PALM BAY — On April 24, the City of Palm Bay

announced a Business Reopen Survey seeking input from

the local business community regarding challenges they

may encounter with reopening.

The City of Palm Bay has received nearly 100

responses to date.

Nearly 30 percent of respondents say the biggest

challenge in returning to business is retaining customers.

With that in mind, the City of Palm Bay announced an

online, opt–in “Back2Business Directory.”

Palm Bay businesses that are permitted to reopen

under the governor’s newest Executive Orders (20–111

and 20–112), as well as those that have been able to

remain open during the coronavirus pandemic, are

encouraged to input their business hours of operation,

website and contact information to let residents and

consumers know that they’re open for business. This

initiative is two–fold: support local business and provide

needed products and services to residents.

The Back2Business Directory is limited to businesses

operating within the city limits of Palm Bay.

Businessowners are required to maintain updates to

their business information on the website.

The directory is available at www.palmbayflorida.org/

back2business. It serves as a key component of the first

phase of the City of Palm Bay’s initiative to “Open Up

and Recover,” known as “OUR Palm Bay.”

Additional responses to the Business Reopen Survey

include the need for clarity on state guidelines for how to

operate while the coronavirus pandemic is ongoing, as

well as expanded testing, use of personal protective

equipment, and employing modified social distancing and

sanitization practices.

The City of Palm Bay continues to seek input from

local businesses regarding how to prepare for a safe and

measured approach to reopening. Palm Bay businesses

are encouraged to complete the survey at

www.palmbayflorida.org/reopen. Your input will help to

inform the city and local resource partners how to

address challenges that businesses face during this crisis.

For available business resources, visit

www.developpalmbay.org or contact the Office of

Community & Economic Development by calling (321)

409–7187 or email to econdev@palmbayflorida.org.

Recently, Gov. Ron DeSantis announced at a press

conference his Phase I plans for reopening Florida.

Following the press conference, he issued two new

Executive Orders, 20–111 and 20–112. Executive Order

20–111 allows for a limited extension of Executive Orders

20–87 (suspending vacation rental operations) and 20–91

(Essential Services and Activities during COVID–19

Emergency “Safer at Home”).

Executive Order 20–112 announces Florida’s “Safe.

Smart. Step–by–Step.” The Phase 1 Plan for Florida’s

Recovery requires responsible individual activity,

continues several provisions that directly apply to

businesses restricted by previous Executive Orders,

outlines allowable functions by in–store retailers to

operate at no more than 25 percent capacity, allows for

specified elective medical procedures, and extends

Executive Order 20–69 allowing virtual public meetings

of local governments.

DTI Training
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By Michele Gregoire Gill
UCF Forum columnist
University of Central Florida

A friend’s husband is in the hospital due to a heart

attack, but the family isn’t allowed to visit. People are

losing their jobs. Politics about the severity of COVID–19

has frayed connections between me and some of my

relatives. My aunt’s funeral was canceled, and I can’t even

hug my mom.

How do people cope during these times?

I am writing this as a muted Zoom conference window

sits on the right side of my monitor. There, in my periph-

eral vision, are the friendly faces of a group of women

faculty who are committed to meeting each week to write.

We usually meet in a cozy conference room in the UCF

Education Complex.

After we check in on each other for a few minutes and

set our writing intentions, we get to work. We have written

grants, edited book chapters, and revised manuscripts

together. But when the coronavirus pandemic sent us

home, we decided to keep meeting virtually.

It’s different, but it works. We still see each other. We

check in on each other. And we write. This day, I’m writing

this column as part of the women’s writing–group time.

I always wonder if anyone will show up to these

meetings. We have every excuse not to show up — it’s the

end of the semester. Grades are due soon. We have kids at

home. It’s so easy to prioritize many things other than

writing. And yet, we show up. I sometimes wonder if that

isn’t half the battle with anything worth doing?

I’ve been thinking about this a lot.

Surprisingly, I have found myself returning to yoga and

meditation, two practices I used to follow almost reli-

giously, but which I let slip over the years as my life got

busier and other things took priority. I know a lot about

yoga and meditation. I was trained as a power yoga

instructor 12 years ago. Twelve years earlier than that, I

practiced Vipassana meditation regularly twice a day.

So I kind of thought I was still reaping the benefits of

both. Didn’t I take deep breaths when waiting in line at

Disney? Didn’t I do downward dog after a long session of

grading papers? Didn’t I spend time in prayer every

morning? And didn’t I go to yoga classes from time to time

with friends?

But the longer I stayed home, the more I found myself

longing to practice yoga and meditation regularly again.

So, one morning, I rolled out my dusty mat on the porch,

turned on a free yoga streaming class, and began a series

of sun salutations. Then I plunked myself into a quiet

corner, turned on my Calm app, and meditated for 10

minutes. (Yoga prepares the body for sitting still; it is a

lovely precursor to meditation and prayer.)

Within a few breaths, I was home again. Ah, there I

was! Back in my body. Back in the rhythm of my breath-

ing. Back in that delicious spaciousness where time seems

to stand still, and I can let go.

There, in that space, I saw how much grief I had been

carrying due to the pandemic. Grief over those lost, those

dying, those struggling, and those alone.

Resting in this space, I also remembered the good, too

— neighbors meeting outside for a social distancing

cocktail hour, nature flourishing with fewer cars on the

road, my boys going outside and becoming more indepen-

dent, actors and artists sharing their art on social media

and lifting us up, the folks singing in Italy.

Ahh. I realized something then. The thinking of the

thing is not the same as the doing of the thing. Thinking

about something is not the experience of that something.

Experience costs. And takes time.

I read recently that for academics, we face a particular

problem because we tend to think about so many things,

that we sometimes can unknowingly fool ourselves into

believing we have experienced the thing we have thought

about. But reading and studying about parenting is not the

same as being a mother, and reading and studying about

meditation does not still the mind. I am grateful that even

during this awful pandemic, there are still gifts to be

found.

For me, the gifts have been reconnecting to my family,

reconnecting to what I most love about my work, and this:

reconnecting to that quiet place deep inside where my

heart sings with joy, my mind settles, and all is well.

Despite the chaos in the world, and even in my home

sometimes. Underneath all the noise, there is a quiet

place, reminding me not to panic. Yes, there is grief. But

there is also joy. Both/And.

Underneath all of it is a place of spacious stillness, a

place of peace. Peace that I can bring back to the world,

back to my home, back to my work, and back to my family.

May it be for you as well. Whether it’s found in prayer,

meditation, stretching, walking outside, or simply lying on

your back looking at the sky, may you find that quiet place

inside you, and may you bring it back to a world which so

desperately needs it.

Even during this awful coronavirus threat there are still gifts to be found in life

Attorney General Moody launches a new program, works with Uber
to provide rides to help victims of domestic violence escape abuse

Attorney General Ashley Moody and Uber have

announced a program to offer free rides to help victims of

domestic violence escape abuse.

There are reports of increases in domestic violence calls

in some parts of the state while calls for safe shelter and

abuse counseling are decreasing in many locations. There

is growing concern that victims of abuse may not know

that help and safe shelter are still available as social

distancing measures are taken to slow the spread of

COVID–19.

Through this new program, free Uber rides will be

directed to domestic violence shelters in areas of Florida

that have seen the highest call volumes including

Hillsborough, Orange and Pinellas counties.

Moody said, “Victims of domestic violence need to know

that help is still available and there are people who care

deeply about their health and safety. Victims do not have

to stay isolated with their abusers. Domestic violence

shelters remain open around the state, and through this

new program with Uber, I am hopeful that we can connect

more victims with the shelter and life–saving services they

need to escape abuse and begin the healing process.”

Stephanie Smith, senior public policy manager at Uber,

stated, “As the coronavirus continues to impact Florida

communities, current safer–at–home guidelines may prove

challenging for some of our most vulnerable citizens,

including victims of domestic violence. That is why Uber is

proud to work with Florida Attorney General Ashley

Moody in providing free rides to domestic violence shelters.

We want to do our part to ensure that to those faced with

limited, or no, transportation options have access to

supportive spaces where they can remain safe through this

public health crisis.”

Last month, Moody issued an alert to inform victims of

domestic violence that shelters remain open across the

state and victims’ services are still available.

Anyone who is a victim of domestic violence can contact

the Florida Domestic Violence Hotline at (800) 500–1119.

Anyone in immediate danger should call local law enforce-

ment by dialing 911. Many nonprofits are now offering

telephone counseling and video sessions for victims who

feel safe enough to utilize these services. Options may vary

by organization. For a list of local services for victims of

domestic violence, including safe shelter and abuse

counseling, visit the Attorney General’s Victims Services

Directory at http://myfloridalegal.com/directory.

In Uber’s previous announcement, they shared the

creation of partnerships with domestic violence organiza-

tions and local governments in 35 cities across 16 countries

to provide 50,000 free rides to shelters and safe spaces, and

more than 45,000 free meals. This came at a time when

many shelters and service providers were in urgent need of

assistance. Now even more rides will be available to

Floridians, thanks to the program between Uber and

Moody. For additional COVID–19 tips and resources, visit

http://www.myfloridalegal.com/covid19.

Michele Gregoire Gill is program coordinator of the
University of Central Florida’s education doctorate in
curriculum and instruction and is a professor of
educational psychology in the Department of
Learning Sciences and Educational Research. She
can be reached at Michele.Gill@ucf.edu.
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT SHROUDING A PEDOPHILE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Steve Orlando
sfo@ufl.edu
Assistant Vice President
UF Communications
University of Florida

GAINESVILLE — The University of Florida has

named J. Scott Angle, director of the U.S. Department of

Agriculture’s National Institute of Food and Agriculture, to

lead the university’s Institute of Food and Agricultural

Sciences (UF/IFAS) into the next decade. He is expected to

assume the role as vice president for agriculture and

natural resources on July 13.

Angle will oversee UF’s College of Agricultural and Life

Sciences with more than 6,000 students, the Florida

Cooperative Extension Service, and the Florida Agricul-

tural Experiment Station’s network of research centers.

The announcement ends a 10–month national search to

lead one of the nation’s largest and most accomplished

organizations of its kind.

“Dr. Angle is a nationally recognized leader in agricul-

tural science and administration. His passion for science,

natural resources and service to the community will

advance our work toward feeding a growing world

population while reducing our use of resources needed to

do it,” UF President Kent Fuchs said. “During this critical

time in Florida agriculture, he is the proven leader we

need to adapt our traditional land–grant mission of

teaching, research, and outreach to a 21st century context,

contributing significantly to UF’s drive to be a top–five

university.”

“Dr. Angle has a demonstrated record of innovative

leadership,” said Michael Perri, dean of the UF College of

Public Health and Health Professions and chair of the

search committee. “His work has also driven scientific

advances that underpin our state’s second–largest industry

and customized Extension to the needs of each local

community it serves.”

Angle spent more than 35 years in agricultural science

and administration, including 25 years as a professor of

soil science and administrator (Director of the Maryland

Agricultural Experiment Station and Maryland Coopera-

tive Extension) at the University of Maryland. His early

work focused on the study of losses of nutrients from agro–

ecosystems, and their impact on the Chesapeake Bay. He

also studied the impact of heavy metals on the food chain

with the goal of protecting our food supply from these

harmful elements.

From 2005 to 2015, Angle served as dean and director

of the College of Agricultural and Environmental Sciences

at the University of Georgia. He is a fellow in the American

Society of Agronomy and the Soil Science Society of

America and a Fulbright Fellow having worked at the

Rothamsted (Research) Experimental Station, in the

United Kingdom. He subsequently served as president and

CEO of the International Fertilizer Development Center,

an international public organization (IPO) dedicated to

helping the poorest farmers of the world produce more

food.

“My experience at NIFA gave me the opportunity to see

university agriculture operations across the nation, and

UF/IFAS is simply one of, if not the, best. Agriculture is

changing faster than I have ever witnessed in my career,”

Angle said. “Many challenges lie ahead, not the least of

which is COVID–19, and its long–term implications for

agriculture. UF/IFAS, however, is up to the challenge and I

am honored to be at the helm during such an important

time for agriculture.”

Not one to shy away from challenges, Angle recently

oversaw the successful transition of NIFA operations from

Washington, D.C., to Kansas City, Mo., while ensuring

mission continuity and service. UF/IFAS has been in

transition mode during the coronavirus pandemic as well,

pivoting quickly to remote learning and working, budget-

ary challenges and an industry in crisis.

“During my interview I noted that I thought UF/IFAS

combines both applied science, teaching and extension

with the basic sciences better than any other land–grant

university in the world. It’s the intersection of these

functions where impact is made, and few institutions can

compare with UF/IFAS in local, state, national and global

impact,” Angle added. “This is why I am so pleased to have

been selected for this position. My wife, Kay, and I look

forward to moving to Gainesville and becoming a part of

the community.”

Scott Angle succeeds Jack Payne, who is retiring after

10 years in that position. During Payne’s tenure, CALS

enrollment rose to record levels and faculty achieved a

single–year record for grants and contracts. UF/IFAS built

a honey bee lab, a professional development center, a

biological station in Cedar Key, a teaching forest learning

center, and a beef teaching unit headquarters among other

advancements under Payne’s leadership.

U.S. Department of Agriculture official named to lead UF/IFAS; Angle will oversee students, research centers

PMG expands its telehealth services
TITUSVILLE — Parrish Medical Group (PMG)

announces the expansion of its telehealth services to help

patients get the care they need without having to leave

their homes. Patients can use a smartphone, tablet, laptop

or desktop computer to connect with a physician via a

video visit.

There is no out–of–pocket expense for telehealth visits.

“Maintaining good health is more important than ever.

That’s why we are encouraging people not to cancel or

postpone medical visits,” said Parrish Healthcare’s Drew

Waterman, vice president, ambulatory services. “Through

our telehealth services, we assure a safe and healing

environment for everyone to receive the primary care they

need without in–person contact.”

For more information or to schedule a telehealth

appointment, call the PMG Family Practice at (321)

504–0556. Parrish Medical Group is accepting new

patients. Most insurance is accepted.
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Charter’s new scholarship program,
mentorship initiative aims to support
underrepresented students with aid

By Joe Durkin
joseph.durkin@charter.com
Charter Communications, Inc.

STAMFORD, Conn. — Charter Communications Inc.

has announced the creation of “Spectrum Scholars,” a two–

year educational program for eligible rising juniors with

financial need.

To help with the selection of the Spectrum Scholars,

Charter is collaborating with the American Indian College

Fund, the OCA–Asian Pacific American Advocates, the

United Negro College Fund, and the Society of Hispanic

Professional Engineers, national nonprofit organizations

focused on supporting the needs and aspirations of

underrepresented students.

Charter and its nonprofit partners will begin the

application process to select 20 students who will each be

awarded a $20,000 college scholarship to be used over the

course of their junior and senior years. Students selected

as Spectrum Scholars will participate in a structured, two–

year program that will focus on professional development.

Beginning in the 2020–2021 academic year, students

also will receive a Charter mentor and the opportunity to

explore an internship at Charter, one of the nation’s

largest broadband and connectivity companies.

“Charter is pleased to continue its commitment to

diversity and inclusion and service of local communities

through the launch of Spectrum Scholars,” said Tom

Rutledge, Charter chairman and CEO. “This new initiative

supports our future workforce through financial assistance

and career mentorship. We look forward to welcoming the

first class of Spectrum Scholars and to introducing them to

the many different career opportunities with Charter.”

The addition of Spectrum Scholars continues the

company’s deep commitment to its communities. And

Spectrum Scholars’ goals to further develop the company’s

workforce, especially during a difficult economy, fall within

Charter’s overall mission of meeting the needs of the

communities it serves.

“We recognize that, now more than ever, these scholar-

ships may be critical to the students’ ability to continue

their education in the fall,” said Rutledge.

More information on how to apply to become a Spec-

trum Scholar is available at https://corporate.charter.com/

spectrum–scholars.

Charter Communications is committed to diversity and

inclusion in all aspects of its business, and strives to

leverage the full diversity of its people and partners to

make a meaningful difference for its customers, employees

and communities.

In addition to this commitment, Charter’s Community

Impact team has developed several programs to improve

local communities.

In 2015, it launched its initial signature program,

Spectrum Housing Assist, with the goal of improving

50,000 homes. To date, the company has reached more

than 41,000 homes.

In 2017, Charter expanded its philanthropic efforts by

launching Spectrum Digital Education, which provides

funding to local organizations helping to close the digital

divide. Since the program’s inception, the company has

committed $6 million in grants and in–kind support.

In 2019, Spectrum Employee Community Grants was

created to support employees’ volunteer work at local social

and human services nonprofits. Last year, the company

donated $250,000 to 140 organizations across 24 states for

this program.
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American Hotel & Lodging Association releases industry
wide cleaning standards through its ‘Safe Stay’ initiative

By Maura Morton
media@ahla.com
American Hotel & Lodging Association

WASHINGTON — The American

Hotel & Lodging Association (AHLA) has

introduced “Safe Stay,” an industry–wide,

enhanced standard of health and safety

protocols designed to prepare America’s

hotels to safely welcome back guests and

employees as the economy reopens. Safe

Stay represents the top priority for the

industry, the health and safety of guests

and employees.

The standards of Safe Stay were

developed under the guidance of an

Advisory Council, comprised of industry

leaders representing all segments of the

hotel industry, and in conjunction with

public health experts to advance best

practices for protecting against the

coronavirus. This initiative represents a

new level of focus and transparency for an

industry already built on cleanliness.

Hotels have always met rigorous stan-

dards for cleaning and safety and these

enhanced guidelines are rooted in

recommendations from the Centers for

Disease Control (CDC).

“Safe Stay was developed specifically

to ensure enhanced safety for hotels

guests and employees,” said Chip Rogers,

president and CEO of AHLA. “While

hotels have always employed demanding

cleaning standards, this new initiative

will ensure greater transparency and

confidence throughout the entire hotel

experience.”

He added, “The industry’s enhanced

hotel cleaning practices, social interac-

tions, and workplace protocols will

continue to evolve to meet the new health

and safety challenges and expectations

presented by COVID–19.”

The “Safe Stay” guidelines are

intended to be iterative, and will be

revised as needed based on the recom-

mendations of public health authorities,

in compliance with any federal, state and

local laws. They include guidance on the

following:

l Employee and guest health

l Employee responsibilities

l Cleaning products and protocols

l Physical distancing

“The hotel industry maintains

stringent standards for cleaning and

safety, and the Safe Stay initiative helps

to strengthen best practices to provide the

healthy environments that travelers

expect at hotels throughout the country,”

said Ecolab. “Development of the Safe

Stay initiative included guidance from

Ecolab, a global leader in cleaning and

disinfecting solutions and services that

collaborates with the U.S. EPA, FDA,

CDC, WHO and other organizations to

help establish and promote best practice

guidance, training and solutions.” For

more than 90 years, Ecolab has partnered

with the hotel industry to provide cleaner,

safer and healthier environments for

employees and guests.

“While the hotel industry was one of

the first affected by the pandemic, we

have collectively stepped up to serve their

communities during this public health

crisis,” said Rogers. “Thousands of hotels

across the country, more than half of

those small businesses, are working

tirelessly during this uncertain time to

support their employees, health–care

workers and first responders. When the

time is right, hotels will be ready to safely

and eagerly welcome back America’s

traveling public.”

The Safe Stay Advisory Council

includes: Accor, AAHOA, Aimbridge

Hospitality, Best Western Hotels &

Resorts, Choice Hotels International,

Davidson Hotels & Resorts, G6 Hospital-

ity LLC, Hersha Hospitality Trust, Hilton,

Host Hotels, Hyatt Hotels Corporation,

InterContinental Hotels Group, Loews

Hotels & Co., Marriott International, My

Place Hotels, Noble Investment Group,

Omni Hotels & Resorts, Pebblebrook

Hotel Trust, Radisson Hotel Group, Red

Lion Hotels Corporation, Red Roof,

Remington Hotels, Vision Hospitality

Group, Walt Disney, and Wyndham

Hotels & Resorts. Enhanced guidelines

can be found at www.ahla.com/SafeStay.

Fifth Avenue Art Gallery in EGAD to reopen on June 1
The Fifth Avenue Art Gallery in the Eau Gallie Arts District of Melbourne will reopen

on June 1 with the exhibit “Petaling Hope.” This exhibit is an invitational show featuring

flowers and their healing power, and will run through June 27.

The exhibit aims to feature the power in soft and delicate florals. It is to be a “visually

restorative experience, which we all need at this time.”

Flowers traditionally celebrate the coming of spring, new growth, and beauty.

From the time of the Egyptians on throughout history, artists have celebrated the

flower in paintings, landscapers have designed yards, both formal and informal, to

feature flowers, sanctuaries of myriad faiths hold special places for flowers, and florists

have created “artful” arrangements both for celebration, healing and mourning.

For now, all First Friday Opening Receptions at the Fifth Avenue Art Gallery have

been put on hold. “We apologize but trust you understand the necessity.”

All events at the Fifth Avenue Art Gallery are free of charge and open to the public.

For further information on this exhibit, call (321) 259–8261.
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‘Cohorting’ patients with a similar diagnosis is the key to positive patient outcomes and the continuity of care

By Lance Skelly
lance.skelly@hf.org
Health First Inc.

The word “cohort” is not one often used in our everyday

vocabulary.

A dictionary might describe a cohort as something akin

to a group or gathering of similarities. A synonym could

include: mate, pal or even associate.

In the world of health care, especially in the days of the

coronavirus pandemic, cohort takes on a whole different

meaning — as in safe and specialized care.

As Brevard County has essentially “flattened the curve”

with fewer patients being hospitalized for COVID–19, all

four Health First hospitals must continue to ensure safety

for its patients, associates and visitors, while also tending

to the very unique and specific needs of the patients being

treated for the virus.

“Technically, ‘cohorting’ really means keeping patients

with the same disease process together in the same area to

limit exposure,” said Angelic Dixon, interim director for

respiratory isolation units at Health First’s Holmes

Regional Medical Center in Melbourne.

“This allows us to centralize resources, like personal

protective equipment, and ensure the best possible care

outcomes for not only our COVID–19 patients, but every

other patient being cared for in our facility.”

Dixon added, “Cohorting our patients is not really much

different than how we might think of, say, ICU patients.

But we equate it to a level of specialized care necessary for

that unique patient population. It allows the opportunity

for a dedicated staff to use certain skillsets that may not be

needed for other patient populations in our hospitals.”

By creating a more specialized unit, caregivers — and

the level of care they are providing — become more

cohesive. A lot of what they’re doing from a care perspec-

tive — one might wonder if we do the same for every

patient, or is it different?

“The cohorting of patients with a similar diagnosis is

key to positive patient outcomes and continuity of care.

This is not a new concept to the care of our patients at

Health First. We have used this same methodology with

trauma, open heart, cardiac, orthopedic, surgical, neurol-

ogy, medical, gynecology, obstetrics, oncology and other

medical diagnosis,” said Nicki Andersen, vice president of

nursing at Holmes Regional.

Anderson continued, “Through cohorting, with patients

in the same unit, Health First provides an environment

where physicians, nurses and the health–care team focus

on a particular patient population and utilize best prac-

tices in medical knowledge, interventions and research to

meet the needs of our patients and to optimize medical

interventions resulting in positive patient outcomes and

improve the health and wellness of our community.”

From a clinical perspective, it makes sense to use this

same thought process in caring for patients with either a

positive COVID–19 test or being ruled out for COVID–19.

The goal for Health First is to provide the necessary

services and processes that result in our patients returning

to an optimal state of health and enjoy the things they like

to do most in life again.

“Our staff is skilled at using the appropriate types and

level of personal protective equipment to help keep them

safe and minimize exposure, and this staff of caregivers

can quickly recognize signs and symptoms of COVID–19 to

ensure rapid intervention if they need more support,” said

Andersen. “In addition, we recognize the necessity of better

communications and support for families, especially when

visitors are not typically allowed at this time. So, we have

more strategies in play for using technology to keep

patients close and in touch with the outside world.”

Health First also looks to other hospitals in terms of

identifying best practices of what works — and what

doesn’t work.

“As Health First worked hard to develop and imple-

ment a plan well in advance to meet any potential surge of

COVID–19 patients in Florida, we’ve had the benefit of

seeing the virus and how it’s affected other areas like the

U.S. West Coast and seeing the challenges they faced,”

said Cheyana Fischer, administrator of Health First’s

Viera Hospital.

“We had more of a heads–up and the ability to plan and

prepare by collaborating with other hospitals, and

watching and learning from their experiences, which has,

in turn allowed us to do everything from creating hundreds

of negative pressure rooms to cohorting our unique patient

populations.”

Parks and Recreation meeting set for May 20 canceled
The regular meeting of the Brevard County Parks and Recreation Central Area Parks Operations, District 2 Merritt

Island/Beaches Recreation Advisory Board, scheduled for 5 p.m. Wednesday, May 20, at Kiwanis Island on Merritt

Island, has been canceled as a public safety measure in response to the spread of COVID–19 and in compliance with

mass gathering recommendations from the Centers for Disease Control and Prevention.
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Local firm Custom Industrial Products turns out material
lift in record time to help combat coronavirus pandemic

By Kyle Goodwin
kgoodwin@customindprod.com
Custom Industrial Products

MELBOURNE April 21 — Custom

Industrial Products (CIP) has announced

the production, shipment and installation

in record time of a Vertical Reciprocating

Conveyor (VRC) Lift needed to streamline

production of critically needed ventilators.

The entire process from an urgent phone

call to an installed operational lift took

just seven days as opposed to the typical

six to nine weeks.

The VRC material lift was expedited

in response to the federal government’s

directive to quickly retrofit domestic

factories to produce ventilators which are

the most critical machines keeping the

sickest COVID–19 patients alive.

The call to CIP came from a client, one

of the largest domestic automotive

manufacturers, who was tasked with

renovating an existing multi–level

building in order to shift from building

automobiles to manufacturing ventila-

tors.

The building was a three–level facility

located in Indiana. Because the ventilator

manufacturing process was to encompass

all three levels, an efficient method of

moving material between levels was

required. The solution was to install a

VRC material lift to connect all the floors.

The challenge was it normally takes five

to seven weeks just to custom engineer

and manufacture a VRC lift to fit a

specific space and application.

“When the call came in, all of us at

CIP decided we would do whatever was

necessary to help our client manufacture

ventilators as quickly as possible,” said

Kyle Goodwin, CIP’s senior vice presi-

dent. “Our entire team, from sales to

engineering to manufacturing, came

together at a critical time of need for our

country and made it happen.”

Using video conferencing, CIP was

able to remotely analyze the customer’s

facility installation area, the production

process needs, and the additional

requirement to keep the client’s volunteer

workforce safe and properly distanced.

Based upon the requirements and

extremely tight timeframe, CIP chose to

utilize the PM Series Modular VRC

Material Handling Lift.

The CIP PM lift was designed for fast

production, quick installation, and safe

and simple operation. PM VRCs have a

modular design allowing for installation

in a quarter of the time needed to install

similar VRCs.

The lift is just one of the examples of

innovations needed to facilitate lifesaving

demands of hospitals, governors and the

president of the United States during the

most critical of times.

“The VRC engineering, manufactur-

ing, prewiring, testing, shipping from

Florida to Indiana, and installing on

three floors took only seven days — a feat

in which we take great pride,” said Tom

DePetris, president of CIP. “What a way

to celebrate the 20th anniversary of the

modular VRC lift that CIP pioneered in

2000.”

“This united effort of American

manufacturing to battle a global enemy

has not been seen in our country since

World War II,” he added.

The first ventilators produced by the

Indiana facility were delivered to

hospitals on April 17.

l About Custom Industrial Products

Custom Industrial Products Inc. is a

manufacturing company with innovative

products and solutions that serve the

material handling needs of manufactur-

ing, auto dealerships, warehousing and

more. CIP’s Vertical Reciprocating

Conveyors Lifts are recognized as the best

in the industry.

Established in 1995, CIP has grown to

its present 110,000–square–foot manu-

facturing facility, located on a 10–acre

property. CIP’s hands–on manufacturing

staff consists of a wide variety of trades

and skills, including certified welders,

machinists, CAD/CAM drafters, material

handlers/assemblers, and design

engineers who operate a state–of–the–art

powder coating system, a robotic welding

station, semi–automatic weld stations,

and a CNC machine shop.

Cocoa Police Department swears–in new police officers
Cocoa Police Department Chief Mike Cantaloupe recently administered the Police

Officer’s Oath to two new officers. They are James Peek, a Cocoa native, and Joseph

Lavelle, who was born and raised in West Palm Beach.

Peek graduated from Cocoa High in 1998. He has spent the last 12 years working in

private security and decided he wanted to become a sworn police officer for the City of

Cocoa. In April, he graduated from the Criminal Justice Academy at Eastern Florida

State College. He currently resides in Cocoa with his wife and son.

In 2017, Lavelle earned a bachelor’s degree in criminal justice from the University of

Central Florida. He attended the Criminal Justice Academy at Indian River State

College and graduated in 2019.

Both officers will spend the next few months in training learning the policies and

procedures of the department. They must pass the Field Training and Evaluation

Program before being deployed to solo patrol duties.
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By Ashley Pontius
apontius@newsandexperts.com
News & Experts

The coronavirus has disrupted U.S. companies in

many ways, and nearly three–fourths of them have

seen their supply chain significantly affected.

While China has begun slowly reopening as the

number of coronavirus cases there decreased in recent

weeks, reports of the illness shot up in other coun-

tries, and the epicenter of the pandemic shifted to

Europe and then the U.S. Thus, multiple supply

chains have been compromised as the outbreak

spreads, and there’s no telling when those links in the

various chains will operate at normal capacity.

“There are waves of effects coming even if Chinese

manufacturing gets back to full–go,” says Hitendra

Chaturvedi, a professor at the Supply Chain Depart-

ment of W.P. Carey School of Business at Arizona

State University and an expert on global supply chain

sustainability and strategy. “As the coronavirus has

spread globally, drops in different trading partners’

ability to supply is felt everywhere.

“What this is showing, especially in the U.S., is we

need to reassess supply chain strategy and make it

stronger to withstand unforeseen, major disruptions.”

Chaturvedi outlines some possible outcomes in

U.S. supply chain strategy as a result of the

coronavirus:

l Learning that cost is not the only consideration.

Chaturvedi says that when companies in the

future plan their overall global supply chain strategy,

they may decide that paying more to establish a more

resilient and flexible process would be worth it by

reducing risk. “Companies typically find the lowest–

cost supplier, but if you have a single source, you’re

vulnerable, and that’s what’s happening now,”

Chaturvedi says. “This will move companies more

toward mitigating risk. That requires making

investments. They could stabilize their supply chains

by enlisting alternative suppliers, boosting invento-

ries or investing in more diverse ways of distribution.”

l Localizing more manufacturing and transporting.

“Dependence on China for their manufacturing has

put small and midsize businesses in jeopardy,”

Chaturvedi says. “The pandemic exposes the vulner-

ability of companies that rely heavily on a limited

number of trading partners. What will result is

businesses will look to restructure their global supply

chains, and some companies will look at localizing

more than they would have in the past. A shift in that

direction had already started during the U.S.–China

tariff fight.”

l Planning for future disruptions.

Another result of the pandemic’s impact on supply

chains is it will compel companies to anticipate

disruptions in the future and build in quick responses

to their supply chain. This involves a process called

mapping, in which companies engage suppliers in

order to better understand their sites and processes.

“It’s imperative for businesses running a global

supply chain to be in the know about news that could

cause disruptions,” Chaturvedi says. “You have to be

proactive and not reactive. Knowing where the

disruption will come from and how that will impact

their products allows companies lead time and the

ability to create a mitigation strategy.”

l Utilizing technology.

Chaturvedi expects to see a rise in the use of AI,

chatbots, the internet of things, and robotic process

automation to facilitate supply chains. “This will be

done not only as a pretext to bring manufacturing jobs

back from China,” Chaturvedi says, “but also for

purely selfish reasons, because bots do not get sick.”

“The impact of the coronavirus pandemic on supply

chains has given new meaning to the word ‘disrup-

tion,” Chaturvedi says. “We’ve never seen anything

quite like this, and businesses can learn a lot from it

that will help their supply chain process in the

future.”

l About Hitendra Chaturvedi

Hitendra Chaturvedi (www.wpcarey.asu.edu/

people/profile/3541031) spent over 30 years in

progressive technology leadership positions with

Microsoft, Newgistics, E&Y e–Business and A.T.

Kearney. Chaturvedi also built a $100 million

software company in India, GreenDust, where he

implemented proprietary reverse logistics software at

Amazon, Flipkart (Walmart), Samsung, Panasonic

and Whirlpool.

A computer engineer with a master’s degree from

Louisiana State University and an MBA degree from

Southern Methodist University, Chaturvedi has been

widely covered in the media and is a subject matter

expert on global supply chain strategy, sustainability

in supply chain, reverse logistics, ecommerce, artifi-

cial intelligence and machine learning.

Now a professor at Arizona State University,

Chaturvedi has been a visiting professor at Southern

Methodist University, University of Texas–Dallas,

Penn State and Purdue.

How companies can rethink their supply chains to deal with costly disruptions amid the coronavirus pandemic
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Please see Raymond James, page 19

Investors ride the stock–market swings during coronavirus pandemic; Raymond
James to expand its office footprint to Merritt Island; ramps up use of technology
By Ken Datzman

The stock market has been recovering

from the selling sparked by the coronavirus

pandemic. The selling came fast and cut a

wide swath across many sectors of the U.S.

economy.

The Standard & Poor’s 500 is up more

than 20 percent from its March low. The

Dow Jones — an index comprised of the 30

top–performing U.S. companies — and

Nasdaq have rallied, too, in recent weeks.

The Dow Jones closed at a record 29,551

on Feb. 12 of this year. Investors were

encouraged that the trade war with China

was being resolved — finally.

Then on March 9, the Dow fell a record

2,013 points to 23,851, driven downward by

coronavirus outbreak news.

That selling was followed by two more

big drops in the Dow, on March 12 and

March 16.

So, what were investors doing with their

portfolios during this tumultuous time?

“We had very few clients at our two area

offices that sold out,” said industry veteran

Brent Peoples, senior vice president/

investments at Raymond James.

“We have a lot of long–term clients who

stayed the course throughout the selling,

and I suppose other firms did, too. These

are investors who have been through sharp

downtowns before. This is one of those

‘black swan’ events that nobody saw

coming, at least to this degree anyway.”

In addition to serving his clients,

Peoples has long managed the Raymond

James offices in Melbourne and Viera. He

oversees the day–to–day operations and is

responsible for recruiting and training

financial advisors and support staff.

New research released April 21 by the

Certified Financial Planner Board of

Standards Inc. found that during the

coronavirus pandemic, more than one–in–

three financial professionals surveyed

(36 percent) said their primary recommen-

dation to clients is to “sit tight” and wait to

make any financial decisions until volatil-

ity decreases.

“If you go back and look at other events

that caused big declines in the market,

there generally is a pattern. The market

has a tendency to drop dramatically, then

make its way back over time,” said Peoples,

who holds the Wealth Management

Specialist designation.

“As long as an investor is holding

quality stocks and has a good financial

plan in place, then black–swan events are

hopefully going to be short–lived.”

There have been many U.S. equity

market downturns over time, with varying

levels of severity and different lengths of

recovery.

Stocks, for example, lost 50.9 percent of

their value during the 2007–08 bear

market. This downturn lasted for 16

months. The stock market recovered after

37 months, in March 2012, according to

Morningstar research. Sometimes stocks

recover their value quickly, while other

times the decline lasts for a while. But

often, a stock–market decline is preceded

by a period of high returns.

Since 1982, with few exceptions, market

declines have been relatively brief. Earlier

market declines have lasted longer.

Financial experts say no one can

consistently predict the right time to get in

and out of the market. Successful market

timing during a decline is extremely

difficult because it requires a pair of near–

perfect actions: getting out and then

getting back in at the right time.

A common mistake investors make is to

lose patience and sell at or near the bottom

of a downturn, Peoples said. But even if

you have decent timing and get out early in

a decline, you still have to figure out when

to get back in.

The stock market has gotten a lift from

the federal government’s roughly $3 trillion

stimulus package. “To put it in perspective,

World War II cost the U.S. government

around $4 trillion. The war in Afghanistan

cost about $1.5 trillion. With the Federal

Reserve lowering interest rates, and all

this stimulus coming in, it’s been huge for

the market,” said Peoples.

He added, “The Fed and the Treasury

are doing exactly what they are set up to do

during times like these — rescue and

stimulate the economy.”

From quantitative easing to substantial

lending, the Federal Reserve’s quick

Industry veteran Brent Peoples is senior vice president/investments at Raymond James. He also manages the firm’s offices on North Harbor City Boulevard
in Melbourne and on North Village Drive in Viera. About 30 people work at the two locations, which are at capacity. Raymond James is planning to
expand to Merritt Island. Peoples has been with the St. Petersburg–based firm for 25 years. He opened Raymond James’ Melbourne office in 1995.
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Please see Melbourne Main Street, page 21

Agee is Melbourne Main Street’s new executive director; board adopts plan
with focus on making downtown a destination; money flows into development
By Ken Datzman

Melbourne Main Street has a new executive director

and a new strategic plan that will guide the organization

into the future, just as businesses downtown are beginning

to reopen under Gov. Ron DeSantis’ phased–in plan to

restart Florida’s economy amid the coronavirus pandemic.

Brevard County native Kimberly Meehan Agee is the

new executive director of Melbourne Main Street, a

nonprofit entity dedicated to building public and private

partnerships to revitalize historic downtown Melbourne,

which is poised for growth with new money flowing into

development.

She was hired as the permanent executive director after

serving six months as the interim.

Agee has wide experience across sectors of business and

industry over a 30–year career. She especially understands

the economic importance of small businesses, having once

worked in her family’s longstanding office–products store

in downtown Melbourne.

Her resume includes five years at Health First Inc., first

as director of community relations and then as director of

external affairs. Agee also worked for more than 15 years

for the Economic Development Commission of Florida’s

Space Coast, as well as for Canaveral Port Authority and

BRPH. She owns Agee Consulting and most recently

served as board chairwoman for the Melbourne Regional

Chamber of Commerce.

With her 30 years’ experience, the position as executive

director of Melbourne Main Street seems to be tailor–made

for her. Agee steps into her job as the organization she

guides embarks on a new plan of strategic growth,

enhanced programming, and the expansion of services.

The new plan centers on making Melbourne Main

Street not only a place to eat, shop, and enjoy entertain-

ment, but also to live. Melbourne Main Street is a desig-

nated program of the state of Florida.

“Kim is more than qualified to implement the direction

and strategic plan the board has approved for 2020 and

beyond,” said businessman Jim Farrish, president of

Melbourne Main Street’s board of directors. “She exhibits

great skill at communication, organization and leadership,

which will considerably benefit the downtown community,

Melbourne Main Street, and our board.”

Farrish is the owner of The Mansion of Melbourne, a

popular restaurant and winery on East New Haven

Avenue. He has a vested interest in downtown Melbourne,

owning property there.

“We are seeing a lot of money being invested in

downtown Melbourne, and I think more will be coming,”

he said. In addition to being a restaurateur, Farrish is the

founder of Money Strategies Inc. in downtown Melbourne.

Melbourne Main Street works closely with the mer-

chants and businessowners downtown, as well as property

owners and people who are interested in investing in that

area of the city.

“We have a lot of constituents that we serve and we’re

excited about the board’s new strategic plan,” said Agee.

“We recently made a presentation to the Melbourne

Downtown Community Redevelopment Area. We are a

part of the CRA, which is much larger than the actual

footprint of Melbourne Main Street. The City of Melbourne

contracts with us and funds us to do work on behalf of the

CRA.”

The Melbourne Downtown CRA, which includes parts

of the U.S. 1 corroder, was established by the City of

Melbourne in 1982, expanded in 2006, and has success-

fully assisted in the continuing revitalization of downtown

Melbourne.

The public purpose of the CRA is to eliminate blight

conditions within its boundaries.

As a result of the redevelopment district, streets and

sidewalks have been improved as part on an ongoing

streetscape project.

A growing number of firms are located within the CRA,

including Groundswell, which brings together technolo-

gists, entrepreneurs and innovators. The privately funded,

nonprofit incubator connects high–tech founders with a

diverse pool of pro–bono mentors with hardware and

software expertise, among others. The team has helped

early stage companies secure angel investment since 2015.

There are 321 licensed businesses in the Melbourne

Downtown CRA, of which 218 are downtown. “Our plan

over the next year or so is to expand our offerings through-

out the entire CRA,” said Agee. “This is an expansion of

the vision and mission of the board. There is a lot of

potential for Melbourne Main Street. There are some

things the City of Melbourne is doing, including investing

in the southern corridor.”

She said the City of Melbourne “will be doing additional

streetscaping on U.S.1 going south. The City of Melbourne

will be installing medians, historical lighting and beautify-

ing that area of the CRA. They will be putting in cross-

walks as well. The upgrades will create more potential for

development along that corridor, and make it more

vibrant. It will help attract investors, too.”

The U.S. 1 streetscape construction will take six to eight

months to complete.

Farrish, whose family lives on Front Street in down-

town Melbourne, said Melbourne Main Street plans to

market itself as a place to live, in addition to the tradi-

tional eating and shopping emphasis.

“Historically, Main Street programs, CRAs and cities

have promoted downtowns as places to shop and eat. But I

believe the one component where there hasn’t been much

emphasis is on downtown living. We plan to change that

with Melbourne Main Street. I’ve long said, you have to

have residents for downtowns to thrive. The Highline

apartment complex on New Haven Avenue is a key project

that’s going to give us a big lift. We’ll be working to get the

Kimberly Meehan Agee has been hired as the new executive director of Melbourne Main Street, a nonprofit dedicated to building public
and private partnerships to revitalize downtown. She was born and raised in Melbourne and has held a number of executive positions
with area organizations, including Health First Inc. Businessman Jim Farrish is the president of the Melbourne Main Street board of
directors. They are at The Mansion of Melbourne, owned by Farrish.
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Tweedie is featured artist at Studios of Cocoa Beach, an award–winning nature photographer and educator
Debora Tweedie of Indian Harbour Beach is the

featured artist at the Studios of Cocoa Beach. An award–

winning nature photographer, Tweedie also creates unique

marine sculptures from palm fibers.

Although the Studios of Cocoa Beach will not reopen

until June, the artists invite the public to visit the Studios

at 165 Minuteman Causeway in downtown Cocoa Beach

and check the large display in the gallery window plus the

adjacent storefront.

One of Tweedie’s mounted fanatasea fish — “Cruising”

— is the prize for the Studios of Cocoa Beach monthly

giveaway, and “since we are not open, you can enter by

scanning a QR code in the window.”

Tweedie has taken photos since childhood, inspired by

her father, an interior designer with a darkroom “behind

the coal furnace.” The ocean has been central to her life, so

she majored in marine biology and did graduate work in

marine geology.

The search for a job led her to teaching and she went on

to teach for 36 years. She and her daughter Morgan, also a

teacher, were recently inducted into the Viera High School

Hall of Fame for their work with the National Ocean

Science Academic Team, as well as coaching tennis and

the swim team.

Tweedie’s lifestyle and career have been centered on the

marine environment, so her photography features the

ocean and its inhabitants. “I always carry a camera. You

never know when you will see the perfect shot.”

Her Fantasea Fish are made from palm–seed sheaths

and reflect her knowledge of fish anatomy plus vivid use of

color. View her work at www.studiosofcocoabeach.org, and

at the Studios Facebook page.

Deadline extended to apply for Florida Legal Services Board of Directors vacancy
The Board of Directors of Florida Legal Services Inc., is

seeking one lawyer to serve a three–year term beginning

July 1.

The 15–member board provides judicial advocacy

through co–counseling with local program attorneys and

volunteer pro bono attorneys and provides legislative and

administrative advocacy on policies affecting the legal

rights of the poor, as well as providing civil legal assistance

to people who are indigent and who would not otherwise

have the means to obtain a lawyer.

Attorneys interested in applying for this vacancy may

download the Application for Special Appointment or call

Florida Bar headquarters at (850) 561–5757 to obtain the

application.

Completed applications must be received by the

Executive Director, The Florida Bar, 651 East Jefferson

St., Tallahassee, Fla., 32399–2300 by Friday, June 12.

Resumes will not be accepted in lieu of the required

application. The Board of Governors will review all

applications and may request interviews.

Founded in 1949, The Florida Bar serves the legal

profession for the protection and benefit of both the public

and all Florida lawyers. As one of the nation’s largest

mandatory bars, The Florida Bar fosters and upholds a

high standard of integrity and competence within Florida’s

legal profession as an official arm of the Florida Supreme

Court. To learn more about this organization, visit

FloridaBar.org.

Brevard Family

next in series

FULL COLOR

Raymond James
pick up BBN

5/11/20
page 20

PLEASE LIGHTEN



MAY 18, 2020 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 15

Derek Gores reflects on his artist–in–residence exhibit
at the renowned Hotel Bel–Air in Beverly Hills, Calif.

By Derek Gores
derek@derekgores.com
Derek Gores Studio

You can’t spell Earth Day without art!

What a wild time for the planet. The

entire planet. How are you? I hope you are

finding ways to not only get through, but

also perhaps grow. Or at least pause to

ponder and appreciate. I’m making my best

run at that myself. It has been a good while

since we shipped out a newsletter, and it

felt like a perfect time to take a grateful

peek back at my artist–in–residence

exhibit at the stunning Hotel Bel–Air in

Beverly Hills, Calif.

This paradise of a property, where

Marilyn Monroe had her final published

photo shoot, and countless other Hollywood

royals held court, served as an idyllic

setting for me to humbly hang my pretty

pictures.

I first toured the hotel and

brainstormed the project back in October, I

believe, and my mind spun with ideas on

how to interact with the walls, guests, and

lush spaces. The staffers were truly

incredible. You expect luxury of course, but

their true warmth and enthusiasm doubled

my playfulness as we plotted the exhibit.

I hung butterfly collages from their

giant bougainvillea, adorned the Wolfgang

Puck restaurant with my wet charcoal

vintage bikini studies, and tucked collages

in intimate corners on discreet easels.

Then there was the lobby lounge. One of

my favorite pieces ever, the full size

“Directory Assistance,” found the perfect

home poised to enjoy the fireplace. Over the

course of the residency, I had many many

good conversations bathed in that glow.

The residency included a media tour in

both print and digital. I Uber’d around the

urban–sprawling city during the buildup to

the show opening. A fun interview with

Evertalk TV, where I show up at about

3 minutes and at about 25 minutes, is

available at https://www.facebook.com/

evertalktv/videos/2258848994218102.

We also put on a couple workshops,

including a wet–drawing mini–class next

to their Swan Lake, where I demonstrated

how to take a shot at capturing a fleeting

moment with water and a stick of charcoal.

Best of all was having my family and

several great friends in town for the

opening, with side trips to Santa Monica

Pier, a hike in Will Rogers Park, and quite

a tale when we gathered to watch the

Oscars. The plan was to watch from one of

the famed bungalows around the pool at

the Beverly Hills Hotel (sister hotel to Bel–

Air, also part of the Dorchester Collection.)

It never rains in LA, but it sure did on

Oscar Sunday.

Everyone else with a bungalow

reservation bailed, so we had the entire

pool area, pouring rain and all, to our-

selves. Pool robes, champagne, Oscars on

the TVs, we soaked it all in.

Yep, it felt like a movie. In the adven-

ture/romance/buddy comedy genre. The

show is over now, except to my delight,

Hotel Bel–Air has asked to keep several

pieces through the year. I sold several

pieces, but have some available.

To see currently available original

collages, visit https://derekgores.com/

collage; for the drawings visit https://

derekgores.com/wet–drawings.

#Quarantinewhile, we’re having a big

Spring Print Sale. Shop safely from home;

enjoy 25 percent off all signed limited–

edition prints, and free shipping in the U.S.

We’ve added several new ones to the shop.

Please peek and I hope you get a good one.

Thank you for following along in these

mysterious times. Let’s think creative

thoughts. Visualize our community being

stronger on the other side of this. Be gentle

with yourself. Daydream a bit and see

what new plans emerge. Let art be part of

the path.

CAPE CANAVERAL — For the past

two decades, the Cape Canaveral Student

Art Show has been a spring time cultural

staple for students throughout Brevard

County. In the last few years, it has

expanded exponentially and now features a

mix of public, private, magnet and charter

institutions, as well as art created by

students enrolled in home school programs.

Now, the public can experience and

share the artwork of the Cape Canaveral

Virtual Student Art Show in four 3–D

“Exhibbit” galleries, via links on the City of

Cape Canaveral’s website. Exhibbit is a

New Zealand company that specializes in

creating virtual 3–D gallery experiences.

The Cape Canaveral Virtual Student

Art Show galleries will remain open until

May 30. For the first time, students will be

able to share their art with friends and

family around the world that were

previously unable to visit the show in

person.

The decision to go virtual also presented

show organizers with a unique opportunity.

With its worldwide accessibility, this year’s

show has enlisted a handful of guest judges

who are professional artists, working in an

assortment of fields around the world. This

will not only serve as encouragement for

the students considering careers in the

arts, but reinforce the global nature of the

challenges being faced right now by

communities around the world.

For more details, or to experience the

Virtual Student Art Show, visit

www.cityofcapecanaveral.org/community/

public_art_program/student_art_show.php.

Cape Canaveral Virtual Student Art Show goes live
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The Brevard Federated Republic Women is offering

two scholarship opportunities for area students.

The Lillian Banks Memorial $1,000 Scholarship was

established in honor of the former BFRW Legislative

chairwoman. The Barbara Davis Leadership $1,000

Scholarship was established in honor of the past BFRW

president and treasurer, and former chairwoman of the

Brevard Republican Party.

Male or female high school seniors, including home–

schooled students, are eligible to apply for the scholar-

ships. Applicants must be U.S. citizens and be registered

as a Republican.

The completed BFRW application is appropriate for

either the Lillian Banks Scholarship or the Barbara

Davis Scholarship. To be considered for both, you need to

only submit one application; however, only one scholar-

ship will be awarded to one applicant.

The BFRW Scholarship application requirements:

l High school level grades, class rank and high school

graduation date.

l SAT/ACT test results.

l High school awards, honors and activities.

l If dual enrolled at Eastern Florida State College,

grades are to be submitted in a sealed envelope, and

expected graduation date.

l List of community service or employment.

l Three recommendation letters. (From an educator,

church/synagogue associate, an employer or a volunteer

organization associate.)

l Copy of letter, from the college, to which applicant

has been accepted.

l Copy of voter–registration card.

l One–page essay, signed and dated, to include college

Brevard Federated Republican Women offer two scholarships for area students; deadline is June 19
course interests, future goals and plans to be a productive

citizen, on behalf of our country.

Visit www.BrevardFederatedRepublicanWomen.org

for scholarship applications. The application deadline is

5 p.m. on Friday, June 19.

Submit the applications or hand–carry to: Diane

Norwood–Steven, Chair, BFRW Scholarship Committee,

1235 Walnut Grove Way, Rockledge, Fla., 32955.

For more information about the scholarships, contact

Norwood–Steven at grandkids80@gmail.com or at (321)

507–4609.

Florida Tech cancels summer camps because of the coronavirus pandemic
MELBOURNE April 27 — Florida Tech has canceled

all 2020 summer camps, the university announced. The

cancellations are for camps operated by Florida Tech,

including in athletics, academics and art, as well as

camps hosted at Florida Tech.

Camps were scheduled to begin June 1 and continue

through July 31.

With the challenges created by the coronavirus

pandemic unlikely to fully recede by summer, and

needing to ensure the safety and health of camp partici-

pants and operators, the university made the difficult

decision to cancel.

Inquiries about refunds and other summer camp

questions may be sent to the university’s Conference

Services Bureau at conference@fit.edu. Include the name

of the camp and of the attendee in the email.
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Five federal Florida lawmakers receive awards for their
conservative voting records, including Sen. Rick Scott

By Matt Schlapp
matt@conservative.org

ALEXANDRIA, Va. — The American

Conservative Union Foundation (ACUF),

chaired by Matt Schlapp and host of the

Conservative Political Action Conference

(CPAC), has just released its 49th Edition

of its annual “Ratings of Congress.” The

ratings are designed to reflect how well

lawmakers adhere to conservative

principles.

In the 2019 session, five members of the

Florida congressional delegation received

awards for earning scores of 80 percent or

higher from ACUF:

l Rep. Greg Steube (97 percent)

l Rep. Matt Gaetz (85 percent)

l Rep. Ted Yoho (88 percent)

l Rep. Daniel Webster (83 percent)

l Sen. Rick Scott (86 percent)

Florida’s other federal Republican

lawmakers received the following percent-

age scores: Rep. Gus Bilirakis (79), Rep.

Ross Spano (79), Sen. Marco Rubio (76),

Rep. John Rutherford (75), Rep. Brian

Mast (72), Rep. Neal Dunn (71), Rep. Bill

Posey (71), Rep. Francis Rooney (70), Rep.

Michael Waltz (69), Rep. Vern Buchanan

(66) and Rep. Mario Diaz–Balart (55).

All 13 of Florida’s federal Democratic

lawmakers qualified for ACUF’s “Coalition

of the Radical Left” for earning scores of 10

percent or less: Rep. Stephanie Murphy

(10), Rep. Al Lawson Jr. (7), Rep. Charlie

Crist (7), Rep. Darren Soto (3), Rep. Val

Demings (3), Rep. Debbie Wasserman

Schultz (3), Rep. Debbie Mucarsel–Powell

(3), Rep. Kathy Castor (0), Rep. Alcee

Hastings (0), Rep. Lois Frankel (0), Rep.

Ted Deutch (0), Rep. Frederica Wilson (0)

and Rep. Donna Shalala (0).

For the 2019 Ratings of Congress, 130 of

535 lawmakers received awards for

conservative voting records of 80% or

above. Compared to the 2018 session,

House Republicans improved their average

score (77 percent to 82 percent).

The Pelosi–led House Democrats

continued to push further left, falling 5

points (8 percent to 3 percent). Sen.

Schumer earned a 0 percent, while the

Senate overall average fell (46 percent to

41 percent).

ACUF’s Center for Legislative Account-

ability analyzed every vote taken last

session to produce this year’s scorecard

which samples a wide array of issues

relating to fiscal, tax, regulatory, education,

environment, Second Amendment rights,

election security, life, and government

integrity. All lawmakers in America at the

federal and state levels are scored on a

100–point scale.

Email Luke Schneider, public affairs

and policy analyst for the American

Conservative Union Foundation, at

lschneider@conservative.org for questions

regarding ACUF Ratings.

‘Florida Farm to You Commodities’ page adds new
features — interactive map and transportation options

TALLAHASSEE April 29 — The

Florida Department of Agriculture and

Consumer Services (FDACS) has added

several new features to the “Florida Farm

To You” commodities exchange (https://

www.fdacs.gov/Agriculture–Industry/

Florida–Farm–To–You) that the Depart-

ment launched on April 9.

Designed to connect farmers with

buyers, consumers, and food banks during

COVID–19, the page has been visited more

than 334,000 times, with more than 310

listings of farm–fresh items for purchase,

and is part of the #KeepFloridaGrowing

effort launched by FDACS. The new

features include an interactive map and a

new commodities transportation option.

l Interactive Map: The Florida Farm to

You page now features an interactive map

in which users can enter their address, city,

or ZIP code to find growers near them. The

map includes icons indicating what

commodities are nearby, such as fresh

produce, dairy, meat, seafood, honey, and

more.

l Transportation Option: Similar to

farmers listing their products, transporta-

tion companies can now list their refriger-

ated and nonrefrigerated truck services on

the Florida Farm to You page. By filling

out the simple online form, transportation

companies can be contacted by farmers and

ranchers looking for options to have their

commodities transported from their farms.

“Our new Florida Farm to You page has

successfully connected Florida’s farmers

with buyers, food banks, and consumers in

their communities, said Agriculture

Commissioner Nikki Fried. “Now, we’ve

made the page even more user–friendly by

adding an interactive, searchable map, and

we’re adding functionality to help agricul-

ture producers find transportation for their

crops from their fields. As COVID–19

creates unprecedented challenges, we

remain committed to doing everything we

can to support both our farmers and

consumers in need.”

The additions were the result of

feedback from Florida Farm to You page

users, as well as from transportation

companies eager to help agriculture

producers. Transportation companies with

vehicles suitable for the transportation of

agricultural commodities are encouraged to

sign up on the page and share information

including location, truck sizes, travel

radius, and availability.
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Auction
Currently accepting quality items by Appointment Only

Mon - Fri. 9:30 am to 2 p.m. Please call office.

Live & On-Line Public Auctions
Visit website often for

up to date info on
LIVE & ON-LINE AUCTIONS

422 Julia Street, Titusville, FL
Cliff Shuler Auctioneers & Liquidators, Inc. AB#9

Shuler & Shuler Real Estate Auctioneers - D Shuler Lic. RE. Broker
Serving Brevard County and Florida for over 42 years

321-267-8563321-267-8563321-267-8563321-267-8563321-267-8563

We are licensed to Auction just about everything under the sun
including the kitchen sink! On-Site Auctions, Business Liquidations,

 Appraisals,  On-Line Auctions
No Buyer's Premium Charged! No Charge to Attend Live Auctions!

www.SoldFor.com

Antiques, Real Estate, Cars, Trucks, Boats, Motorcycles, Motorhomes,
Trailers, Jewelry, Art, Firearms, Weaponry, Tools, Business Inventory,
Heavy Equipment, Household Items, China, Glassware, Collectibles,
Kitchen Appliances, Restaurant Equipment, Commercial Equipment,

Industrial Items, Machinery, Shop & Lawn Equipment, and so Much More!



Call Adrienne Roth at 321-951-7777 for Advertising Information MAY 18, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 18

Parrish Medical Foundation and Parrish
Medical Auxiliary award scholarships for
study in health care and medical fields

By Christie Rimsky
christie.rimsky@parrishmed.com
Philanthropy Officer
Jess Parrish Medical Foundation

TITUSVILLE — Jess Parrish Medical Foundation

(JPMF) and Parrish Medical Center (PMC) Auxiliary

awarded more than $14,000 in scholarships to 11

outstanding college students and graduating high school

seniors that distinguished themselves through passion-

ate dedication to their communities and a pursuit of

studies in the fields of medicine or health care.

Since 1990, JPMF has awarded more than $400,000

to deserving students.

Brevard Indo–American Medical and Dental

Association (BIMDA), generous donor to the JPMF

scholarship program, and dedicated to supporting future

generations of health–care professionals, committed

funds through 2021 allowing additional scholarships to

be awarded.

“BIMDA is honored to partner with Jess Parrish

Medical Foundation in supporting the educational

endeavors of our future health–care professionals,” said

Glad Kurian, BIMDA’s honorary executive director. “It is

gratifying to know that BIMDA’s contributions to the

scholarship program are assisting the award recipients

in pursuing their educational and career goals.”

This year’s scholarship winners include, from

Astronaut High School, Jordyn Barkhausen and Alisa

Rendina; Merritt Island Christian awardee Brooke

Kelleher; Richard Aviles from Merritt Island High

School; and Titusville High School recipients Kenzington

Allender and Siya Patel.

College students awarded scholarships include

Hannah Barrow, Eastern Florida State College;

Maddalena Fairchild, Florida Institute of Technology;

Allison Hilton, University of Central Florida; Gabriella

Lloyd, University of North Carolina; and Jessica

O’Bryan from the University of South Florida.

Thanks to BIMDA’s support, Kenzington Allender,

Alisa Rendina, Allison Hilton, Gabriella Lloyd and

Jessica O’Bryan were each awarded additional scholar-

ship funds.

Scholarship committee chairwoman Barbara

Terhune led the committee through the process of

evaluating applicants in the areas of academic perfor-

mance, awards and honors, extracurricular activities,

leadership, community service and work experience,

recommendation letters, application essay and PMC/

JPMF affiliation.

“All of our recipients are exceptional and we look to

them to lead the next generation in shaping the future of

health care. We are delighted to be able to award our

scholarships to such accomplished and deserving

students,” said Jessie Kirk, JPMF board chairwoman. “I

would also like to extend heartfelt thanks to BIMDA,

and to Barbara and Terry Terhune for their generous

sponsorship of $1,000 toward the scholarship fund which

allowed for additional students to be awarded.”

Committee members include Santi Bulnes, Deborah

Cox, Dot Hudson, Terry Lee, Bill McCarthy, Josh Norris,

Howard Rinker, DDS, Philip Simpson, Ph.D., and

Barbara Terhune.

JPMF is investing in the future by awarding medical

scholarships to residents in North Brevard County who

are pursuing careers that one day will provide healing to

our community.
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Raymond James
Continued from page 12

actions during this crisis are well known.

Quantitative easing is a form of unconven-

tional monetary policy in which a central

bank purchases long–term securities from

the open market in order to increase the

money supply and encourage lending and

investment.

In an effort to further ease the markets,

Federal Reserve Chairman Jerome Powell

stated that current interest–rate levels will

be maintained until the economy is better

positioned to reach the employment and

inflation goals set forth by the Federal

Reserve.

Powell also signaled that the Federal

Reserve will likely take more action as

needed when additional concerns surface.

Once the coronavirus crisis comes to an

end, the U.S. will have a “booming

economy” to look forward to, thanks in

large part to the money that consumers are

receiving from the federal government

through the Coronavirus Aid, Relief and

Economic Security Act, or CARES Act,

according to Jeremy Siegel, a professor of

finance at the University of Pennsylvania’s

Wharton School. Siegel is known for his

market forecasts.

“We’re going to increase the debt by a

trillion dollars or more,” he said during a

recent weekly conference call on the state

of the markets.

“But more importantly, we’re putting

that national debt not just into excessive

reserves and some sort of quantitative

easing by the Federal Reserve, we’re

putting it right into American bank

accounts like we’ve never done before,” he

told listeners, pointing to the direct

deposits of money into the pockets of

consumers that the federal government is

making through the various components of

the CARES Act, including the relief and

extended unemployment checks.

Assuming the coronavirus pandemic

can be solved by Dec. 31 and consumers

once again have confidence, “They can

spend the way they were before this virus

— wow, we’ll have purchasing power like

we’ve never had before,” he said, predicting:

“We will have demand for goods and

services as we have not had since World

War II. We will have a booming economy.”

Siegel went on to remind listeners that,

on the prior call, he said there were four

measures that needed to be taken to rescue

the economy from the coronavirus crisis.

Those four steps included a massive

fiscal stimulus and monetary support,

“flattening the curve” to slow the spread of

the coronavirus, the arrival of vaccines and

therapeutics, and the deployment of

systems that accurately collect coronavirus

outbreak data.

Investors seem to be gaining more

confidence in the market rebound as the

second quarter unfolds.

“Some people are long–term investors

while others are traders, looking to move in

and out of the market at an opportune

time. A long–term investor will buy stocks

when their valuations are attractive,” said

Peoples, a Miami (Ohio) University finance

graduate.

He continued, “A trader is generally

looking for a short–term move in the

market. Are you a trader or are you are an

investor? That’s important for people to

decide because it’s a different thought

process.”

While some people think of investing as

trying to make a short–term score in the

stock market, it’s long–term investing

where regular investors can really build

wealth, financial professionals say.

Raymond James is now positioning

itself in Brevard to serve more customers

and plans to expand with a third office,

stretching its footprint to Merritt Island.

“Our branches in Melbourne and Viera

are at capacity, square–footage wise. So

we’re planning to open a third office and

have pinpointed Merritt Island as the

location. We are looking for space in that

market. We’re positioning the firm for the

long term in Brevard.”

This year, Peoples added two new

financial teams to Raymond James’

growing number of advisors. At the

Melbourne branch on North Harbor City

Boulevard, the new team is the Rowland-

Ducharme Wealth Management Group of

Raymond James. The team includes CFP®

James Ducharme, CFP® Michael J.

Rowland and CFP® Michael Rowland.

Jacqueline Bartosz is a senior registered

client service associate as is Sharon Staley.

At the Viera branch on North Village

Drive, the new team is the Precision

Wealth Management Group of Raymond

James. The team includes John Malatino,

senior vice president; Jennifer Malatino,

marketing associate; and Fiona Walker,

senior registered client service associate.

“We are doing really well locally and as

a company. Raymond James has always

been run conservatively. We have weath-

ered every storm,” said Peoples.

The St. Petersburg–based company has

achieved 128 consecutive quarters — 32

years — of profitability, even through the

2008–09 financial crisis.

Raymond James, like many businesses,

has increased the use of technology during

the coronavirus pandemic. “We have been

doing a lot of Zoom meetings with clients,

as compared to face–to–face meetings,”

said Peoples. “We are addressing their

concerns through virtual meetings.”

The videoconferencing software

company Zoom has brought in more active

users so far this year than it did in all of

2019, amid corporate concerns about the

spread of coronavirus, according to

Bernstein Research analysts.

Recently, the officials from the U.S.

Centers for Disease Control and Preven-

tion suggested that people working for

companies meet over voice or video calls

instead of congregating in person.

“The virtual approach has worked out

well for us,” said Peoples. “Our clients are

comfortable using the Zoom platform.

Things haven’t changed. Consumers are

still setting goals and creating financial

plans, and people are retiring. We’re here

to help them.”

One investment sector he favors is

technology. “Go back to those sectors that

were strong before the coronavirus

outbreak,” he suggests. “I believe technol-

ogy, including the chip–makers, will

continue to perform as will the health–care

sector.”

The American Association of Individual

Investors has surveyed its members

weekly since 1987 about their sentiment

for the stock market. The “AAII Investor

Sentiment Survey” has become a widely

followed measure of the mood of individual

investors.

The survey results represent what

direction members feel the stock market

will be heading in the next six months.

The percentage of individual investors

describing their short–term outlook for

stocks as “neutral” climbed for the sixth–

consecutive week. The latest AAII Senti-

ment Survey also shows a rebound in

optimism and a pullback in pessimism.

Bullish sentiment, expectations that

stock prices will rise over the next six

months, rose 5.7 percent to 30.6 percent.

Peoples’ advice to investors: “Stay the

course. Look for investment opportunities.

This shall pass.”
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Brevard County Parks and Recreation
seeks a mobile food–service vendor
for Wickham Park in Melbourne

Brevard County Parks and Recreation’s South

Area Operations is seeking a mobile food concession-

aire to operate at Wickham Park, 2500 Parkway

Drive, in Melbourne. This concessionaire will offer

food items for sale to the public such as snacks,

drinks, hot dogs, burgers, pizza, ice cream, frozen

treats, and/or other similar concession items.

Certain items that are difficult to clean or remove

or may cause injury are not acceptable such as gum,

sunflower seeds, and glass container items. The

selected concessionaire must not use Styrofoam

products to serve food/beverage.

Wickham Park is open to patrons from dawn to

dusk seven days a week. The vendor must be mobile,

no overnight setup within the park will be permitted.

If you would like to be considered, you must submit

the following in writing to Brevard County Parks and

Recreation–South Area (mail to 1515 Sarno Road

Building A Melbourne, Fla., 32935, or email submis-

sions accepted):

l A written introduction about you and your

business with all details of your operation. Include

photos of your operation, equipment, vehicles and

products.

l A copy of your menu with pricing and intended

hours of operation.

l A copy of your current occupational state and

county business licenses, health department permits,

and insurance certificate naming Brevard County as

additional insured (insurance must include sexual

abuse and molestation coverage).

l A copy of mobile vehicle insurance and Florida

drivers license.

l FL Dept of Revenue DR–11 & DR–13

l Brevard County Tax Receipt (BTR)

l A City of Melbourne mobile food concessionaire

permit

A contract will be awarded based on the following:

variety of menu items, cost of menu items, the

amount of your proposed lease payment to the county,

current valid licenses, certificates and permits,

flexibility and dependability in meeting the public

demand, and the completeness of the written intro-

duction. Water, sewage, and electricity will not be

provided by Brevard County Parks and Recreation.

You must also include a statement that you will be

able to operate at this location without the use of

Styrofoam containers.

The lease payment to the county will be a flat rate

per month payable to Brevard County Parks and

Recreation South Area and will be agreed upon before

a vendor is officially approved. Monthly payments will

be due on the 1st business day of every month.

Applicants must provide us with their own written

proposal for the monthly rate as a starting point of

discussion. A copy of a current insurance certificate

will be required when the bid is awarded naming

Brevard County as additional insured. The conces-

sionaire and all employees/volunteers will be subject

to a high level (level I) background check per Brevard

County AO–26, Background Investigation.

All responses must be received at South Area

Parks Operations by close of business on June 5,

2020, and include all the required documentation

named above.

Contact Rob Salazar at (321) 255–4400 or

Robert.Salazar@brevardfl.gov if you have any

questions.
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Melbourne Main Street
Continued from page 13

message out that downtown Melbourne is a place to live,”

he said, adding, “I walk to work. I enjoy it.”

In 2007, downtown Melbourne started to gain momen-

tum, then the financial downturn came. “Then we started

seeing change again in 2010 and we wanted to be part of

the revitalizing of downtown Melbourne,” said Farrish.

“And it’s been cool to watch it all happen, though it’s been a

bit slower than what I would have liked to see.”

The $31 million Highline project by Zimmerman

Development features more than 170 units.

“The eight–story complex is scheduled to open in July,

according to my last report from the property manager,”

said Agee, adding that more than 350 people have shown

interest in being a Highland tenant. “We are super–excited

about that project because there are many facets of it that

will change the dynamics of downtown Melbourne.”

Located a few blocks from downtown Melbourne, the

twin 100–foot Paramount Riverfront Condominiums are

taking shape. The project is north of Hibiscus Boulevard

and is being developed by Maurice Kodsi, founder of Tricon

Development of Brevard.

The Paramount will showcase 68 riverfront luxury

residences. The development’s amenities include covered

parking, a gated entry and a heated pool.

Also under construction in the downtown Melbourne

market is the $42 million “Hotel Melby,” an 11–story

Tapestry Collection by Hilton that will contain 180 rooms.

Last July, the Melbourne City Council unanimously

approved a site plan for a six–story Aloft Hotel at the old

SunTrust Bank property, across New Haven Avenue from

Hell ‘n Blazes Brewing Co. Aloft is a Marriott brand.

“There are three cranes at high–rise sites in downtown

Melbourne, which is something that area has not experi-

73 percent said they like to discover new products in stores.

More than half said shopping in stores allows them to

disconnect from social media and the digital world.

Because of stress, Gen Z also tends to purchase health and

wellness products more than other generations.

More good news for downtown Melbourne is coming.

“About 170 parking spots will be opening up next to the

Highline apartments and The Henegar Center for the

Arts,” said Agee. “The back parcel at that site will be

dedicated to public parking and will have a lot of lighting.

It’s going to be greatly beneficial. The City Hall parking

garage in downtown Melbourne is free to the public except

during special events, and we have also started offering

valet service downtown.”

For the first time, Melbourne Main Street will have

three full–time professionals. Two recent hires are Jackie

Mickelson, marketing and event coordinator, and Alice

Healey, who has a background in business management

and operations.

Mickelson has come back to her home state of Florida

from Durango, Colo., where she owned and operated an

event company and hosted more than 300 corporate and

private functions. She also coordinated and developed

events for Fox’s “American Idol,” the Coca–Cola Co., and

Garnier.

Healey, a Central Florida native, previously served as

director of operations for The Children’s Hunger Project in

Brevard County. She coordinated packing events, food

budgets, ordering and inventory, volunteers, and grants.

“We have an outstanding team. I’m honored to have the

opportunity to lead Melbourne Main Street. Together, the

CRA and downtown Melbourne will thrive and meet the

demands of the changing marketplace,” said Agee.

enced before. The whole skyline is changing pretty

significantly. Coming over the bridge (Melbourne Cause-

way), it’s quite the site to see,” said Agee.

Agee said within about a 10–mile radius of downtown

Melbourne there are 13 apartment complexes under

construction. “People have a desire to be close to a destina-

tion. They are looking for shopping, for entertainment, for

eateries. They are going to come downtown because it is

the closest business district for them. There will be de-

mand for retail we haven’t seen in the past because of the

high concentration of people living in the downtown area.”

She also cited reports that show “Generation Z” favors

brick–and–mortar stores for shopping over online stores.

“So that is an absolute opportunity for downtown

Melbourne merchants. Generation Z consumers (ages 14

to 24) want to have an experience when they shop. We had

a meeting with the downtown merchants on this topic to

help them better understand Generation Z and to be

prepared once they really start to populate in the areas

around downtown Melbourne.”

Generation Z is more concerned with its mental and

physical health than millennials and Generation X, self–

reporting higher stress responses to both the news and

social media. And this heightened anxiety is influencing

how they shop, benefitting traditional brick–and–mortar

retailers.

Those are some of the conclusions in A.T. Kearney’s

new report “How Gen Z’s Concern with Emotional Health

Fuels Retail Growth and Failure,” part of the company’s

ongoing research into the “Future Consumer.”

The survey sampled 1,500 consumers across four

generations. According to the survey, 81 percent of Gen Z

respondents said they prefer to purchase in stores, and
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Rapid Prototyping Services
Continued from page 1

Brace’s 3–D printers span a range of alternative

capabilities, print with different kinds of materials, and

are capable of building products at a variety of scales.

Three–dimensional printers come in all sorts of shapes

and sizes, from desktop printers to large industrial

printers.

Rapid Prototyping has a total of six machines at its

business on South Patrick Drive. Brace has invested more

than $1 million in the machines.

“I started with a used $20,000 printer and reinvested in

the business as it grew,” said Brace, a UCF mechanical

engineering graduate who has been an entrepreneur in

Brevard for more than 30 years. “Today with my ma-

chines, I can print an item from a fraction of an inch up to

3 feet by 2 feet by 3 feet for production runs.”

His business has the largest commercially made

3–D printing machine available today.

“We are the largest 3–D printer on the East Coast of

the United States. We are doing something different every

day for a different industry,” he said.

A typical 3–D printer is much like an inkjet printer

operated from a computer. It builds up a 3–D model one

layer at a time, from the bottom upward, by repeatedly

printing over the same area in a method known as “fused

depositional modeling,” said Brace. Instead of using ink,

which would never build up much volume, the printer

deposits layers of molten plastic or powder and fuses them

together — and to the existing structure — with adhesive

or ultraviolet light.

“I started Rapid Prototyping Services using fused

depositional modeling because I felt the plastic models this

process creates were far superior in strength and flexibility

to the other processes on the market,” he said.

Brace’s company does both high–volume and low–

volume production for customers.

“Some of my clients are giving me orders for a couple

hundred pieces, which is awesome because it keeps my

machines running around the clock for a couple of days.

Doing low–volume production was something I didn’t

anticipate, but it makes perfect sense. The client is getting

the accuracy of this type of technology and they are getting

a really good product that is going to meet their dimen-

sions correctly,” said Brace.

He is a founding member of the Manufacturers

Association of Florida’s Space Coast, an organization that

is part of the Economic Development Commission of

Florida’s Space Coast.

Brace has long been involved in manufacturing. He and

his father started a precision sheet metal business in Palm

Bay, with a 35,000–square–foot shop floor. They owned

and ran the business for 25 years, from 1984 to 2001. They

grew the venture from two people to 70 employees.

“My father taught me everything about business. He

showed me how to run a business, how to grow a business,

and the importance of great customer service. I’m grateful

for that experience. I learned so much from him that it

was easy for me to transition into what I’m doing now. My

parents still live in Brevard and I have lunch with them

generally once a week.”

When the father retired, instead of the son buying him

out, they decided to sell the business.

“It’s a lot of work running a sheet–metal shop with 70

employees. My father happily retired and a couple years

later, after doing some engineering consulting work, I

started my 3–D printing company. I saw a need for a local

3–D printing business that wasn’t being addressed.”

The first major patents for 3–D printing methods were

filed in the 1980s. In the 1990s, 3–D printers were using

plastic, metal, paper, ceramic, and other materials.

“I had used 3–D technology working in the sheet metal

manufacturing business, and saw that technology

maturing,” said Brace. “It really interested me.”

He continued. “I got into 3–D printing early in Brevard

and have been fortunate with all the corporate expansion

that has happened, especially at Northrop Grumman,

L3Harris, Lockheed, and Embraer as well as at other

companies. With all of the exciting things going on in

commercial space, I believe my company is well–posi-

tioned to serve space–oriented companies and other

businesses. We’re continuing to grow. We probably had

our best year in 2018.”

Rapid Prototyping Services, for example, does fixturing

and tooling for the space industry. It has done a lot of work

for Lockheed Martin, including producing 2,000 tools for

the Orion spacecraft.

NASA had been machining their tools for the space-

craft, but has since transitioned to 3–D printing, so much

that it’s replacing their machined items.

Brace said 3–D printing is less expensive for Lockheed

Martin and I can produce the tools overnight,” compared

to waiting two to three weeks for the machine shop.

Lockheed Martin presented his company with a “High

Five” award for outstanding performance in the fabrica-

tion of 2,000 3–D printed drill plates and said Rapid

Prototyping Services is a “model” supply–chain partner.

“We continue to do that type of work for Lockheed,”

Brace said.

NASA says it has been involved in 3–D printing since

the 1990s, when it was still an emerging technology. In the

early days, it was often called rapid prototyping. Designers

used printers to make plastic models to explore possibili-

ties before they built a more costly part with metal.

Printers were too small and could not make the quality

parts needed for NASA flight hardware.

Now, making a part with additive manufacturing is not

only cost–effective, but also the printers can make larger

parts of higher quality and with different materials, or

even combinations of materials.

One of the fastest–growing areas of 3–D printing is the

medical market. Every day, physicians are using additive

manufacturing to improve patient care. Children with

birth defects, soldiers with cranial injuries, cancer

patients, and others have been helped by 3–D innovations.

Brace’s company worked with a local surgeon who was

interested in better understanding the bone structure of

the nasal cavity in one of his patients. The physician was

going to perform surgery on the patient.

Rapid Prototyping Services converted the patient’s CT

scan into a 3–D printed medical model.

“We sterilized it and the surgeon put it on his table as a

visual aid during the surgery. The doctor called me later

and said that it worked perfectly,” Brace said, adding,

“Insurance companies are now paying for 3–D printing of

this type because it helps improve the process for the

doctor.”

Future doctors are practicing on 3–D printed organs.

This approach is much more accurate than, for example,

training on animal organs.

Training on human–like, 3–D printed parts increases

the “quality of skills doctors obtain during training, and

during the medical treatment of patients,” according to

reports.

“It’s a niche technology right now, but I see more and

more doctors using 3–D printing technology in the future,”

said Brace.

Three–dimensional printing has the potential to make

transformations in the utilization of medical devices for

treatment of patients. The medical 3–D printing industry

is being influenced by surging demand for patient–specific

devices in maxillofacial surgery and orthopedics, according

to Fact.MR, a market research firm. “Three–dimensional

printing technology is helping surgeons in improving the

rate of success in complicated procedures.”

Engineers at MIT are using 3–D technology working on

developing soft, flexible neural implants that can gently

conform to the brain’s contours and monitor activity over

long periods of time, without aggravating surrounding

tissue.

Such flexible electronics could be “softer” alternatives to

existing metal–based electronics designed to monitor brain

activity, and may also be useful in brain implants that

stimulate neural regions to ease symptoms of epilepsy,

Parkinson’s disease, and severe depression.

Locally, UCF–based Limbitless Solutions, a nonprofit

in Orlando, makes 3–D printed prosthetics for children

with disabilities. Limbitless Solutions, founded in 2014 by

then UCF students, creates personalized, creative and

expressive 3–D printed bionic arms and believes “that no

family should be financially burdened because their child

has a limb difference.”

The cost for prosthetic limbs can surpass $100,000 for

advanced devices. But since its launch, Limbitless

Solutions has challenged the status–quo, providing bionic

arms to children of limb loss at no cost through the use of

cutting–edge, 3–D printing and electromyography sensor

technology.

Limbitless Solutions’ myoelectric arms operate using a

pair of lead wires placed on the skin to activate the device

when children flex their muscles. The devices can be

produced at a hardware cost of roughly less than $1,000

each in the lab at UCF.

One version of the arm includes multiple motors and

smartphone technology to improve a child’s ability to grip

objects and use the arm for various gestures.

“Limbitless Solutions is a great organization,” said

Brace. “Some UCF students started the company and it’s

amazing to see the work they are doing and how they are

changing lives. As my business has grown, I have donated

two of my machines to Limbitless.”

Rapid Prototyping Services has also donated 3–D print-

ers to Brevard County schools and has helped train

teachers to use each machine, said Brace.

The 2020 publication of the “Wohlers Report,” often

referred to as the “bible” of the industry, provides a unique

window into the constantly advancing 3–D printing

technology. The publication provides countless details on

additive manufacturing applications, software, materials,

systems, investment, and research and development.

The Wohlers Report cites more than 250 examples of

3–D printing applications in production or development. In

one case, Jabil Inc. redesigned an impeller (the rotary part

of a centrifugal pump, compressor, or other machine

designed to move a fluid by rotation) for manufacture by

3–D printing. Instead of 73 metal parts assembled by

hand, the impeller is made of fiber–reinforced polymer

composite in a single part. Fifty impellers can be produced

in the time it previously took to make one.

In general, 3–D printing is widely viewed as a driver for

American economic development, and national security.

“Some analysts see the 3–D printing industry going from a

$2 billion market currently to $5 billion market over the

next five years or even sooner. As an entrepreneur in this

industry, that’s exciting,” said Brace.

Brace provides this advice for aspiring entrepreneurs

who are looking to take that big step forward into the

world of business ownership. “If it doesn’t scare you a little

bit, you probably shouldn’t do it. Feel out the market, start

small, and go for it. Whatever you do, don’t mortgage the

house. Start small. Get a feel for how things are going, and

grow at a controlled pace.”




