
BBN
Brevard

  Business
  News

Vol. 38 No. 22  June 1, 2020   $1.00 A Weekly Space Coast Business Magazine with Publishing Roots in America since 1839

Please see Timbuktu Savannah Cattery, page 23

PRESORTED
STANDARD

US POSTAGE
PAID

BREVARD BUSINESS
NEWS, INC.

32904

By Ken Datzman

Local resident Stan Blake has continuously come up

with ideas to start new businesses, particularly in the

specialized publication market in Brevard County and

beyond.

If you live in Brevard, Volusia, or Indian River counties,

you probably have picked up one of his magazines or

dining guides over the last 30 years.

He started a range of slick, profitable monthlies, one

after another, and rolled out other types of business

ventures, too, before selling them.

With unwavering optimism years ago, Blake wasted no

time becoming a businessowner, something he has long

enjoyed. It seemed to be his calling in life. He had his first

taste of owning a business when he was young.

“When you start a business, or own a business, you

have to eat, sleep, and breathe it,” he said.

Small–business owners work hard. One survey by the

“New York Enterprise Report” found that small–business

operators work twice as much as regular employees.

It also found that 33 percent of small–business owners

reported working more than 50 hours per week, and 25

percent said they work more than 60 hours per week.

There are many other studies that show the dedication

that entrepreneurs have to their ventures.

Each month, three out of every 1,000 people in the

United States will start a new business.

Blake just started his ninth business in Brevard —

Timbuktu Savannah Cattery. He’s a professional breeder

of the exotic Savannah cat. The breed is in demand in

Florida and around the nation as pets.

“I caught the wave for breeding Savannahs. The

business has great potential,” he said.

Big cats are in the news. Netflix’s “Tiger King: Murder,

Mayhem and Madness” is a 2020 true crime documentary

miniseries about the life of a zookeeper. The series received

positive reviews from critics and, according to Nielsen

ratings, was watched by 34 million people over its first 10

days of release, ranking as Netflix’s most successful release

to date.

Blake designed and built a large outdoor cattery on his

wooded property. It has zoo–like features. The multiple–

level cattery is equipped with the finest of play toys, such

as Ferris Cat Wheels. Cat Wheels provide great exercise

for cats, he said.

Blake installed wireless nest cameras to watch the

Savannahs. He also put in fans and heaters for summer

and winter months. It’s an impressive project.

“It took a lot of work building the outdoor cattery,” he

said. “But I enjoy building things. I was a subcontractor for

many years doing framing and carpentry. I built custom

homes and apartments in Boca Raton and Coral Springs.”

He currently has a full–renovation project underway at

his Melbourne home. He’s redoing the interiors and much

more. He reworked his kitchen. He also put in a two–story

stone fireplace. New tile is everywhere. Blake has moved

walls in the process as he creates the look he wants.

“I’ve been working on the renovation project for about

two years. I like interior design and renovation projects.

Longtime area businessman Stan Blake’s new venture is Timbuktu Savannah Cattery — a breeder. With its bold and striking spotted
coat, the Savannah is a unique domestic breed that looks much like its ancestor, the African Serval. These cats are in demand as pets.
Blake built a sizable cattery on his Melbourne property. The cattery is fully equipped, including wireless nest cameras to keep an eye
on his investment. He sells the kittens to the public. To check on the availability of new litters, visit https://timbuktucattery.com.
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Stan Blake, known publisher, now operating Timbuktu Savannah Cattery
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Florida Supreme Court disciplines 23 attorneys around the state; summaries from March 5 to April 23, 2020

Please see The Florida Bar, page 3

By Leslie H. Smith
lhsmith@floridabar.org
The Florida Bar

The Florida Bar, the state’s guardian for the integrity

of the legal profession, announces that the Florida

Supreme Court in recent court orders disciplined 23

attorneys, disbarring three, revoking the license of two,

suspending 15 and reprimanding three.

One attorney was given probation and one was

ordered to pay restitution.

Attorneys suspended for periods of 91 days and longer

must undergo a rigorous process to regain their law

licenses including proving rehabilitation. Disciplinary

revocation is tantamount to disbarment.

As an official arm of the Florida Supreme Court, The

Florida Bar and its Department of Lawyer Regulation are

charged with administering a statewide disciplinary

system to enforce Supreme Court rules of professional

conduct for the more than 108,000 members of The

Florida Bar. Key discipline case files that are public

record are posted to attorneys’ individual online Florida

Bar profiles. To view discipline documents, follow these

steps. Information on the discipline system and how to

file a complaint are available at www.floridabar.org/

attorneydiscipline.

Court orders are not final until time expires to file a

rehearing motion and, if filed, determined. The filing of

such a motion does not alter the effective date of the

discipline. Disbarred lawyers may not re–apply for

admission for five years. They are required to go through

an extensive process that includes a rigorous background

check and retaking the Bar exam.

l Michael Aizin, 26 Court St., Suite 412, Brooklyn,

N.Y., suspended for 90 days effective 30 days following an

April 16 court order. (Admitted to practice: 2008) Aizin

negligently transferred $75,000 from his trust account to

his operating account but meant to transfer only $7,500.

The transfer led to a check for his trust account being

dishonored. A subsequent audit revealed that he misap-

plied a prior deposit to his trust account that should have

been applied to his operating account. Aizin was found in

violation of maintaining trust account standards. This is a

reciprocal discipline action, based on an order from the

Supreme Court of New York, Appellate Division, Second

Judicial Department (Case No: SC19–1943)

l Edmar Mauricio Amaya, 175 S.W. 7 St., Suite 2410,

Miami, suspended for 90 days effective 30 days following

an April 9 court order. (Admitted to practice: 2009)

Amaya engaged in a sexual relationship with a client and

failed to communicate the substitution of counsel after

recognizing he could no longer represent his client in the

dissolution proceeding. (Case No: SC20–448)

l Brian Becher, 1875 N.W. Corporate Blvd., Suite 100,

Boca Raton, suspended for two years effective 30 days

following an April 6 court order. (Admitted to practice:

1999) Becher engaged in conduct contrary to honesty and

justice and defended proceedings that were frivolous and

without merit. He knowingly made false statements of

fact to a tribunal and engaged in conduct prejudicial to

the administration of justice in connection with filing

numerous motions to quash service of process on behalf of

the registered agent of multiple companies who was

knowingly evading service of process in foreclosure cases.

(Case No: SC18–99)

l George William Castrataro, 707 N.E. 3 Ave., Suite

300, Fort Lauderdale, suspended effective 30 days

following an April 6 court order. (Admitted to practice:

2006) Castrataro failed to respond to The Florida Bar

multiple times prompting the Bar to file its Petition for

Contempt and Order to Show Cause. On Feb. 20, the

Florida Supreme Court ordered Castrataro to show cause

by March 6. He failed to file a response and was subse-

quently held in contempt and suspended until he has

fully responded in writing to an official Bar inquiry, and

until further order of the court. (Case No: SC20–249)

l Gary Scott Clendenin, 7419 U.S. Highway 19, New

Port Richey, disciplinary revocation effective 30 days from

an April 23 court order. (Admitted to practice: 2008)

Clendenin entered into two separate convertible deben-

ture bond investments on behalf of two trusts being

administered by the firm at which he was partner,

without notice or consent. The invested funds were not

returned to the trust. Additionally, Clendenin loaned

$200,000 to his parents from one trust and forged the

trustee’s signature on a document to disburse the funds

and misrepresented that the funds would be paid to the

beneficiaries. Clendenin did not have the client or

trustee’s consent for the transaction. (Case No: SC20–222)

l Aaron Matthew Cohen, 110 Via D Este, Apt. 303,

Delray Beach, public reprimand effective immediately

following a March 26 court order. (Admitted to practice:

2002) Cohen was held in contempt and publicly repri-

manded for failing to timely respond to inquiries of The

Florida Bar. (Case No: SC19–2053)

l Charles A. Esposito, 94 Fulton Place, Palm Coast,

public reprimand effective immediately following an April

2 court order. (Admitted to practice: 1992) Esposito

represented a client in a criminal case and failed to

confirm the nonrefundable fee in writing. Esposito filed a

motion to withdraw as counsel and clarified some

misrepresentations made by the client to the court

revealing information relating to the representation.

(Case No: SC20–415)

l David Preston Gilbert, 13575 58 St. North, Suite

200, Clearwater, suspended effective 30 days following an

April 7 court order. (Admitted to practice: 2010) Gilbert

filed a response to the Court’s Order to Show Cause of

why he should not be held in contempt of court for failing

to respond to an official Bar inquiry one day late. As a

result, the court struck Gilbert’s response and required

him to file a response that complied with the rules of

appellate procedure by March 5, but he did not do that.

The Bar noted in its reply to Gilbert’s response that he

admitted receipt of The Bar’s written investigative

inquiries. (Case No: SC20–191)

l Joshua Todd Hill Hauserman, 1800 Forest Hill

Blvd., Suite A2, West Palm Beach, suspended for six

months, retroactive to Oct. 21, 2019, by an April 9 court

order. (Admitted to practice: 2007) Hauserman failed to

adequately supervise a nonlawyer employee, failed to

effectively communicate with a client about the status of a

matter and failed to notify the court that he would not be

present at a court hearing. (Case No: SC20–45)

l David Andrew Jaynes, 8311 Waterway Drive, West

Palm Beach, disbarred, effective immediately following a

March 30 court order. (Admitted to practice: 1982) Jaynes

was held in contempt of the court’s order dated April 18,

2019, for failing to notify clients, opposing counsel and

tribunals of his suspension. (Case No: SC20–254)

l Lauren Elise Kingry, 1919 Atlantic Blvd., Jackson-

ville, suspended for 75 days effective 30 days following a

March 12 court order, and ordered to pay restitution to

three clients and attend ethics school. (Admitted to

practice: 2006) After three complaints were filed regard-

ing failed adoptions, Kingry discovered that her employee

had been stealing from her. Kingry fired the employee

and reported the theft to the State Attorney’s Office.

Review of the complaints revealed that the employee had

been improperly dealing with respondent’s clients and

improperly handling their funds. Kingry failed to properly

supervise her employee and her office and thus failed to

be apprised of the emerging situations. (Case No: SC19–

1930)

l Kip William Kootz, 6110 N. Ocean Blvd., Apt. 4,

Ocean Ridge, disbarred effective 30 days following an

April 2 court order. (Admitted to practice: 1996) On Feb.

9, 2017, Kootz was arrested for DUI–Enhanced because

he was operating a motor vehicle with a breath–alcohol

content greater than .15 grams of alcohol per 210 liters of

breath. The prosecutor subsequently discovered that

Kootz had been convicted of four prior DUI offenses in

Minnesota. On Oct. 23, 2019, a jury found Kootz guilty of

DUI–First Offense. Kootz failed to advise The Florida Bar

of his prior four DUIs in Minnesota. (Case No: SC19–758)

l Edward Juan Lynum, P.O. Box 1078, Wildwood,

suspended for 180 days, effective immediately following a

March 5 court order. (Admitted to practice: 2005) Lynum
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ment at or around the same time and in the same location

using the same computer. Forensic examinations

determined that not to be the case and the Amendment

was created at or around the time of the Bar’s investiga-

tion. (Case No: SC19–1418)

l Ronald Louis Nelson, 1247 1 Ave. North, St. Peters-

burg, suspended, effective 30 days following a March 27

court order. (Admitted to practice: 1994) Nelson failed to

respond to The Florida Bar’s request for trust account

records after The Bar received a notice of insufficient

funds for his trust account. Nelson was held in contempt

and suspended until further court order for his failure to

respond to an official Bar inquiry. (Case No: SC19–2045)

l Omer Ors, 8130 Baymeadows Circle W., Suite 303,

Jacksonville, suspended indefinitely effective 30 days

following a March 26 court order. (Admitted to practice:

2014) Ors failed to respond to The Florida Bar’s attempts

to reach him to obtain a response to pending matters. The

Bar filed its petition for order to show cause and con-

tempt. Ors was found in non–compliance for failing to

respond to official Bar inquiries (Case No: SC20–122)

l David Philips, 100 Biscayne Blvd., Suite 1607,

Miami, disbarred effective immediately following a March

27 court order. (Admitted to practice: 1999) Philips failed

to answer an order to show cause and the court found him

in contempt for continuing to practice law and receiving

funds in his trust account despite an order revoking his

license on Feb. 25, 2019. (Case No: SC20–77)

l Stafford Nicholas Shealy, 1438 Lantana Road, Suite

219, Lantana, public reprimand, and two years’ probation

effective 15 days following an April 16 court order.

(Admitted to practice: 2000) Shealy pleaded guilty to a

DUI charge on Nov. 26, 2018, receiving 24 months of DUI

probation. Shealy then reported his DUI conviction to The

Florida Bar. (Case No: SC20–498)

l Craig Barry Sherman, 2000 Glades Road, Suite 204,

Boca Raton, permanent revocation effective immediately

following a March 19 court order. (Admitted to practice:

1975) Sherman agreed to a permanent revocation of his

license to practice law after allegations arose that he

misappropriated nearly $4.18 million from a client over

three years. The money was supposed to be used for loans

to certain real estate developers. (Case No:SC19–2012)

l Robert Louis Thirston II, 19211 Panama City Beach

Parkway, Suite 220, Panama City Beach, suspended for

two years retroactive to Oct. 6, 2019 and ordered to attend

ethics school by a March 26 court order. (Admitted to

practice: 2008) In three consolidated cases, Thirston failed

to maintain trust accounting records and procedures,

commingled funds, failed to respond to a subpoena to

provide trust accounting records to The Florida Bar, and

failed to respond to The Bar. (Case Nos: SC19–923,

SC19–1562, SC19–2128)

l Mark Edward Tietig, 6065 S. Tropical Trail, Merritt

Island, suspended effective immediately following an

April 2 court order. (Admitted to practice: 1997) Tietig

was found in contempt for noncompliance after failing to

respond in writing to The Florida Bar’s investigative

inquiry related to a complaint filed by a client. (Case No:

SC20–247)

Founded in 1949, The Florida Bar serves the legal

profession for the protection and benefit of both the public

and all Florida lawyers. As one of the nation’s largest

mandatory bars, The Florida Bar fosters and upholds a

high standard of integrity and competence within

Florida’s legal profession as an official arm of the Florida

Supreme Court.

To learn more, visit FloridaBar.org.

made statements that were disparaging and impugned

the integrity of the judiciary with reckless disregard to the

truth of those statements. He also engaged in conduct

prejudicial to the administration of justice while acting as

attorney ad litem in a dependency case. Lynum also failed

to fully participate in the disciplinary proceeding. (Case

No: SC19–745)

l Raymer Francis Maguire, 605 E. Robinson St., Suite

140, Orlando, suspended for 60 days effective 30 days

following a March 25 court order and ordered to attend

The Florida Bar ethics school. (Admitted to practice: 1979)

Maguire engaged in a conflict of interest when he

acquired an ownership interest in his client’s property

when the property was also the subject of the litigation.

(Case No: SC20–205)

l Theodore G. Mastos, 999 Ponce de Leon Blvd., Suite

500, Coral Gables, suspended for 10 days effective 30 days

following an April 9 court order. (Admitted to practice:

1973) Mastos engaged in a joint representation of two

defendants in a single criminal case and failed to inform

and obtain a waiver of the potential conflict of interest.

(Case No: SC20–411)

l William Jay Motyczka, 5936 N.E. 63 St., Silver

Springs, suspended for 91 days effective 30 days from a

March 5 court order. (Admitted to practice: 1984)

Motyczka prepared a revocable trust to take title to

property he and his former girlfriend purchased. The

trust named Motyczka as the trustee and the sole

beneficiary. Motyczka provided the Bar with a document

titled Amendment to Trust, which purportedly named the

former girlfriend as a beneficiary entitled to approxi-

mately 20 percent interest to the trust property. Motyczka

stated that he created both the Trust and the Amend-

The Florida Bar
Continued from page 2
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By Chung Park
UCF Forum columnist
University of Central Florida

The events of the past two months have unfolded

with terrifying suddenness only to be followed by a slow

drip of grim news.

Within three days of our spring break we learned

that classes had been canceled for the rest of the month,

with the news coming just a few days later that all in–

person classes for the rest of the semester were moving

to online.

Lives have been interrupted. Graduations, holidays,

sporting events and even funerals have been delayed or

canceled.

Our orchestra season being cut short is a minor event

in the context of the tragedies we have seen, but I can’t

help feeling disappointed that we were unable to

showcase the work our students had put in before the

world suddenly stopped.

But with those performances all called off, I started

thinking about our first concert of next year, and what

we could program to help us heal.

I wanted to choose music that would reassure us and

provide hope for a return to our lives. Most of all, I

wanted us to regain some of the childlike innocence that

we’ve lost during this uncertain time.

The concert will open with the Ma mère l’Oye

(Mother Goose), by Maurice Ravel. This is a work I have

protection, is deeply moving. They sing:

HANSEL and GRETEL

I want to go to sleep in the evening,

fourteen angels stand around me:

two at my head,

two at my feet,

two to my right,

two to my left,

two who cover me,

two who wake me ...

GRETEL

... two who point me

to heaven Paradeisen!

HANSEL

... two, who point to heaven!

Our concert will close with Gustav Mahler’s Fourth

Symphony. This is a slight work standing amongst the

colossi of Mahler’s other symphonies. Much shorter in

length and utilizing a smaller orchestra with no low

brass, it has a lightness and affectionate nature that are

absent in its gigantic brethren. The symphony’s closing

movement describes a child’s vision of, “Das himmlische

Leben,” the heavenly life, as sung by a boy soprano.

Simple pleasures abound in heaven:

No worldly tumult

is to be heard in heaven.

All live in greatest peace.

I hope that everyone who reads this is well. The UCF

Symphony Orchestra cannot wait to get back on the

concert stage to bring our audiences together and create

a space for fellowship and healing.

Planning a concert to reassure us and provide hope for a return to our lives
a deep personal affection for. Perhaps it’s the pentatonic

melodies that remind me of the Korean folk songs my

mother and grandmother used to sing to me as a child,

or the incredible colors that Ravel is able to paint with

the orchestra that would delight any child who loves a

big box of crayons, or the grown–up things, like military

fanfares, that are shrunk down to kid size.

But I think it’s the ending of the last movement, The

Fairy Garden, that moves me the most. The percussion

glistens, the harp runs up and down the instrument

with celebratory glissandi, and our child–sized fanfare

plays while a small child in pajamas looks out over the

vista of her bedroom, queen of all she surveys.

Samuel Barber’s Knoxville: Summer of 1915 will

follow. Barber, though not a son of the south, captures a

languid, humid, star–filled summer evening spent on

the lawn to perfection. Set to excerpts from a short prose

piece by James Agee, Knoxville is written from the

child’s viewpoint and filled with affectionate memories

from Agee’s childhood. This is my favorite excerpt from

the text:

We all lie there, my mother, my father, my uncle, my

aunt,

And I too am lying there.

They are not talking much, and the talk is quiet,

Of nothing in particular,

Of nothing at all.

The stars are wide and alive,

They seem each like a smile

Of great sweetness,

And they seem very near.

This poem, and the music that goes along with it, is a

pure distillation of an idyllic childhood.

Next is the Evening Prayer and Dream Pantomime

from Hänsel und Gretel by Engelbert Humperdinck.

Brother and sister, lost in the woods, are protected by

fourteen angels as they sleep. The sweet innocence of the

lost pair, with their hopeful and plaintive longing for

Summer BreakSpot continues to help feed Florida’s children during
the school closures; provides healthy meals at no cost to youngsters

To help ensure Florida’s children can continue

accessing wholesome meals while schools are closed

during summer, the Florida Department of Agriculture

and Consumer Services (FDACS) partners with schools

and community organizations to provide meals to kids

from low–income areas through its Summer BreakSpot

Program.

Because of the COVID–19 pandemic, which caused

schools to close, the program has been in operation since

March, with roughly 1,600 Summer BreakSpot sites

providing 3.5 million meals in accordance with the

Centers for Disease Control and Prevention’s social–

distancing recommendations.

“One of our Department’s most important responsibili-

ties is helping to provide meals for Florida’s children

year–round — and we will continue that work to feed

students through the COVID–19 pandemic,” said

Commissioner Nikki Fried.

“With schools closed due to the coronavirus, we’ve

worked with federal partners to take action and utilize

the Summer BreakSpot Program early, to ensure the

many students who rely on schools for consistent meals

did not lose access. FDACS is proud to continue working

with our partner schools, organizations, and the U.S.

Department of Agriculture to take on food insecurity and

provide meals for children and families in need.”

The program provides meals at no cost to children 18

and under, while schools are closed. Last summer, over

4,000 sites helped serve nearly 13 million meals, bridging

the gap between school years. Floridians can call 2–1–1,

text “FOODFL” to 877–877, or visit

SummerBreakSpot.FreshFromFlorida.com to find free

meals for children under 18.

Users should contact listed locations to confirm

opening dates and times. For best results, users should

enter their home address, and select their address from

the drop–down results.

Open sites are sites where meals are available to all

children in the area on a first–come, first–served basis.

Acceptance and participation requirements for the

Program are the same for all children regardless of race,

color, national origin, sex, age or disability, and there will

be no discrimination in the course of the meal service.

Summer BreakSpot is part of the National Summer

Food Service Program, a federally–funded program

operated by the United States Department of Agriculture.

For more information, visit SummerBreakSpot.com.

FDACS is the state agency that funds Florida’s school

lunch program, through $1.3 billion in federal funding.

In the 2018–19 school year, Florida’s schools served

286.7 million school lunches, of which 245.7 million were

free or reduced lunches. These schools served 2.9 million

Florida students, of which 2 million were students

receiving free or reduced lunches.

Chung Park is the director of the UCF Sym-
phony and Chamber Orchestras, head of
string music education, and an assistant
professor in the Department of Music. He can
be reached at Chung.Park@UCF.edu.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT SHROUDING A PEDOPHILE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Natalie Sellers
communications@parrishmed.com
Parrish Medical Center

Parrish Medical Center (PMC) officials warn against

delaying care during the COVID–19 pandemic.

Across the country there are indications that people are

foregoing needed treatment, sometimes in emergencies,

either because they fear contracting coronavirus or from a

desire to free–up emergency department staff to help

COVID–19 patients.

People in non–COVID–19 medical distress are placing

themselves in danger by delaying seeking care, particu-

larly if they have chronic health conditions such as heart

disease, heart failure, diabetes, chronic obstructive

pulmonary disease (COPD), and other conditions. They

might even forego calling 911, or miss obtaining needed

medicines.

The community needs to feel a sense of confidence

about the safety of their hospitals and health care provid-

ers, said George Mikitarian, president and CEO, Parrish

Medical Center/Parrish Healthcare.

“People want to know that hospitals and emergency

departments are safe and are taking every precaution to

prevent the spread of infectious diseases,” he said “PMC

has earned national and international recognition for its

patient safety leadership, and for having an impeccable

infection prevention record. In the war against COVID, we

have fortified our arsenal of infection prevention protocols.”

For example, he said, one aspect of PMC’s infection

prevention track record is particularly relevant during the

pandemic.

“We’ve had zero ventilator–associated pneumonia cases

in more than 12 years,” he said. “Given the emphasis on

ventilator use to treat COVID–19, that’s a critical element

in patient outcomes.”

According to an article published by the National

Institutes of Health, “Given the considerable adverse

consequences associated with this infection, VAP preven-

tion became a core measure required in most U.S. hospi-

tals.”

The head of PMC’s emergency department said the

hospital prepared early for the pandemic, and that people,

particularly those with chronic conditions, shouldn’t be

hesitant to seek care regardless of the reason.

“Even before COVID–19 became a pandemic, our

hospital leadership anticipated what was coming and

knew that people would be concerned or frightened about

the unknowns concerning COVID–19,” said Michele

Fackler, the hospital’s director of emergency and critical

care services.

“To ensure patient safety and confidence, leadership

said we would put a COVID–19 emphasis on three

elements: infection prevention, isolation, and communica-

tion.”

Generally, infection prevention requires that people

entering the emergency department (ED), and care

partners working there, follow Centers for Disease Control

and Prevention guidelines for handwashing, masking,

sanitizing the facility, wearing gloves, and more.

Everyone entering the ED is given careful instruction

on procedures to keep them safe while in PMC’s care,

Fackler said. Patients presenting with any COVID–19–

like symptoms (cough, shortness of breath, fever) are

isolated from others.

“As always in the ED, life–threatening situations are

attended to first,” she said.

Everyone arriving at the hospital ED, on their own, or

via EMS, is screened and provided with personal protective

equipment (PPE). Facemasks are among the PPE, and ED

doctors, nurses, and team are wearing masks at all times.

“Per CDC guidelines, the ED team is wearing complete

PPE for any situation in which patients can emit particles

into the air, either by coughing, sneezing, or even talking,”

Fackler said. “Using the right PPE at the right time helps

to ensure that patients and our team are safe.

“From the beginning of the pandemic, our teams have

had ample PPE, including N95 masks, and have never had

to re–use equipment, which is important to keeping our

care partners safe. It’s a testament to the foresight and

preplanning efforts of everyone.”

Teamwork with first responders has been a significant

asset, she said.

“We’re helped by our great local Emergency Medical

Services units, which give us infection surveillance alerts

before they arrive with potential COVID–19 patients so we

know ahead of time to put those patients in an isolation

room,” Fackler said.

PMC communications, internally and externally, have

been instrumental in the campaign against COVID–19,

she added.

“PMC was the first hospital in Brevard County to have

an online COVID–19 risk assessment tool, accessible to

everyone,” Fackler said. “That helped people to identify if

they were at–risk, and for PMC care navigators to follow

up with those who appeared to be at high levels of showing

COVID–19 symptoms.”

Fackler said, like everyone else, she hopes there is no

second–wave coming of COVID–19. “However,” she said,

“If it should happen, we’re ready.”

Parrish Medical Center, a Parrish Healthcare inte-

grated care partner, is located at 951 N. Washington Ave.

The 210–bed, not–for–profit, public medical center has

served Brevard County for more than 60 years. PMC was

the first in the nation to be Integrated Care–certified by

The Joint Commission and is nationally recognized as One

of America’s Finest Healing Environments. PMC main-

tains top–tier national rankings for clinical outcomes,

safety and patients’ experiences according to CMS, The

SafeCare Group, The LeapFrog Group, The Patient Safety

Movement Foundation and The Joint Commission. PMC is

also nationally recognized among the best places to work in

healthcare.

For more information, visit www.parrishmed.com.

Parrish officials warn against delaying care during coronavirus pandemic; don’t put yourself in danger
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DNA Architects

new ad emailed
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Dave Nagrodsky Architects

Dave Nagrodsky and Associates provides

complete architectural services for new

construction as well as retrofitting, energy

management, and building preservation for

educational, institutional, hotels, municipal,

corporate and industrial projects including

high-tech offices and historical facilities.

415 S. Babcock Street, Melbourne, FL 32901   Tel: 321-727-9096   www.dna-architects. com

AR0015738

dna-architects.com

DNA
Clevens Lobby

Satcom Lobby

Melbourne City Hall

Viera Office Building

Multi Tenant

Pirtek Lobby
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By Jane M. Orient, M.D.
doctorjaneorient@gmail.com

The idea of moving at “warp speed” probably

resonates with “Star Wars” fans.

A galactic empire is impossible if it takes 100 years

for a signal, much less a warship, to move from one

system to another at the universal speed limit, 186,000

miles per second, the speed of light.

Serious science fiction lovers know that the warp

drive does not traverse space at faster–than–light

speeds. It warps space, or leaps through another

dimension — it takes a massive shortcut.

So, what’s the shortcut for vaccine development?

l Safety testing? It is impossible to test for long–term

consequences without observing recipients for a long

time — not a few days or weeks. If experts are worrying

about long–term effects of having the disease, why not

about the vaccine? If one consequence might be a

massive immune over–reaction to a later exposure to the

coronavirus, we’d need to await another outbreak.

l Efficacy testing? One way to test for efficacy is to

find an animal model. See whether unvaccinated

animals get the disease when deliberately exposed,

while vaccinated ones are protected. If this works, you

still need to test humans: vaccinate one group, give one

group a placebo, and see whether a larger proportion of

the unvaccinated get sick. Normally, you would wait to

see how the subjects fare in the real world, where they

might get naturally exposed during their usual activi-

ties. This takes time. You could speed this up by giving

them all a dose of the virus, which might kill some of

them. That would be unethical — wouldn’t it?

l One could test for antibodies, but do they work?

Some are asserting that the antibodies that survivors

have might not protect them. Why would the vaccine

antibodies be better? For one thing, the virus might

mutate. Maybe it already has.

Then what about production and distribution?

l How about sinking hundreds of millions of dollars

into producing various vaccine candidates, just in case

they work? Then you could just waste it all if they don’t.

l For distribution, why not mobilize the armed forces

to quickly vaccinate 300 million people? Our furloughed

medical workers might not be up to the job. Might arms

be needed if people resist? Incidentally, if everybody gets

the vaccine, there’s no control group. Doesn’t the

scientific method call for one?

Why the hurry?

Experts like Tony Fauci and Bill Gates say we cannot

go back to work until there’s “a vaccine.” (Note that they

did not say “a safe and effective vaccine.”)

In fact, we could go back today — if the government

were not stopping us.

One reason for hurry is that the epidemic might be

gone, and the vaccinators couldn’t take the credit. We

have no vaccine for the “Spanish” flu of 1918, the “Asian”

flu of 1958, or the “Hong Kong” flu of 1968, all of which

killed far more than the current pandemic, and all of

which went away. A speedy vaccine, which was devel-

oped for the predicted 1976 mass extinction/swine flu

pandemic that never was, resulted in deaths and

Guillain–Barré syndrome.

Humanity survived many waves of far more deadly

pestilence before vaccines. The smallpox vaccine may

have finally eliminated smallpox, but smallpox lesions

were identified in Egyptian mummies from the 3rd

century B.C., but not in earlier or later mummies. It re–

emerged in the 6th and 7th centuries A.D., disappeared

until the 11th century, then after being almost absent

for about 300 years re–emerged in the 15th century.

In 2020, much has happened with amazing speed:

the flattening of the economy, the suspension of civil

liberties, the destruction of medical practices. Censor-

ship of any information that the World Health Organiza-

tion (WHO) doesn’t like, for example about potential

game–changers like vitamin D and high–dose vitamin

C. The declaration of a new drug remdesivir as the

“standard of care” after an underwhelming study was

prematurely stopped. The sequencing of the coronavirus

genome. Revolutionary experimental DNA and RNA

vaccine technologies.

Those who were seemingly prescient about the

potential of coronavirus — Gates holds a 2015 patent on

a coronavirus created with recombinant gene technol-

ogy, and the Gates Foundation held a crisis simulation

modeled on a coronavirus in October 2019 — did nothing

to shore up preparedness measures such as equipment

stockpiles.

Fear spreads at the speed of light. After 70 years and

100 million users of antimalarial drugs with remarkable

safety, FDA is inspiring fear of heart problems from

using hydroxychloroquine or azithromycin for COVID–

10 — but don’t worry if it’s for lupus, rheumatoid

arthritis, or malaria.

We need an immediate return to letting doctors

practice and letting people work. They need accurate

information, so they can make prudent decisions about

protecting themselves and their loved ones. We need an

immediate end to the dictatorial influence of a few long–

entrenched “experts” or media giants, and investigations

of conflicts of interest with all deliberate speed.

What we do NOT need is panic–inspired warping of

safety testing.

l About the Author

Jane M. Orient obtained her undergraduate degrees

in chemistry and mathematics from the University of

Arizona in Tucson, and her M.D. degree from Columbia

University College of Physicians and Surgeons in 1974.

She completed an internal medicine residency at

Parkland Memorial Hospital and University of Arizona

Affiliated Hospitals and then became an instructor at

the University of Arizona College of Medicine and a staff

physician at the Tucson Veterans Administration

Hospital.

She has been in solo private practice since 1981 and

has served as executive director of the Association of

American Physicians and Surgeons since 1989. She is

currently president of Doctors for Disaster Prepared-

ness.

She is the author of “YOUR Doctor Is Not In: Healthy

Skepticism about National Healthcare,” and the second

through fifth editions of “Sapira’s Art and Science of

Bedside Diagnosis,” published by Wolters Kluwer.

She authored books for schoolchildren, “Professor

Klugimkopf’s Old–Fashioned English Grammar” and

“Professor Klugimkopf’s Spelling Method,” published by

Robinson Books, and coauthored two novels published

as Kindle books, “Neomorts” and “Moonshine.”

More than 100 of her papers have been published in

the scientific and popular literature on a variety of

subjects including risk assessment, natural and

technological hazards and nonhazards, and medical

economics and ethics.

She is the editor of “AAPS News,” the “Doctors for

Disaster Preparedness Newsletter,” and “Civil Defense

Perspectives,” and is the managing editor of the “Journal

of American Physicians and Surgeons.”

Vaccine at ‘warp speed’? A safe, effective vaccine is going to take some time; fear spreads at the speed of light
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By Tina Lange
tina@strategicinkpr.com
Strategic Ink Public Relations

May 19, 2020 — Earlier this month, Florida commer-

cial developer Northboro Builders was selected among a

number of interested bidders to purchase the Foosaner Art

Museum in the Eau Gallie Arts District (known as EGAD),

in Melbourne. Northboro Builders CEO Larry Jarnes has a

unique vision for the site, which includes a boutique hotel,

filled with local art and featuring a trendy rooftop pool and

restaurant, complete with wide–spanning views of the

Indian River and Atlantic Ocean. This is a completely new

vision for the arts district, which has been looking for ways

to grow local and out–of–town visitors and art lovers for

some time.

“My family and I are Melbourne residents and it’s

incredibly important to us that we are able to maintain the

exciting vision we have for this property, on behalf of our

local community who will benefit,” said Jarnes. “So we

want to make sure we get the right boutique hotel partner

in place. While we’ve had an overwhelming interest from

hoteliers so far, due to the unique nature of this waterfront

arts district, we are still keeping an open mind on the

perfect fit, so we are welcoming more inquiries.”

In addition to the boutique hotel, plans are also in the

works for a unique collective food hall/co–working office

space concept across the street in the former Foosaner

Education Center.

City officials have been very supportive of the concept

as a way to generate significant economic growth for the

community. “The Eau Gallie downtown area of Melbourne

has always been a diamond in the rough,” said Mark

LaRusso, a Melbourne City Council member, District 2.

“As the representative of this incredible location, all of

the stakeholders have been working diligently to bring

about an awareness of our unique arts district. The

opportunity to partner with Northboro, an internationally

renowned developer, to bring about a truly off–the–charts

project is beyond exciting. We welcome them with open

arms.”

Melbourne Vice Mayor Paul Alfrey was also positive

about the new project. “As I grew up in Eau Gallie, I am

excited about this project. Combining our rich arts history

into the hotel plans will serve as a model for other areas.”

Lisa Packard, executive director of the Eau Gallie Arts

District, welcomes the project to the area because it brings

multiple necessary “downtown” assets — retail, hotel, and

restaurant — while maintaining the creative spirit of the

arts district. “We know we are growing as a destination

downtown and this particular kind of hotel project will

serve the locals well while drawing more visitors to the

district. I couldn’t be more excited,” she said.

Renderings for the boutique hotel concept are currently

being developed and will be available in June.

Hoteliers interested in discussing partnership opportu-

nities with Northboro Builders tied to the Eau Gallie Arts

District project should contact Jarnes at

Larry@NorthboroBuilders.com or at (774) 696–6000.

Northboro Buliders is a Central Florida–based, design–

build construction company specializing in revitalizing

commercial properties by developing unique restaurants,

“ghost kitchens,” boutique hotels, office centers and

medical facilities across the country. For more information

on this company, visit northborobuilders.com.

Foosaner, EGAD project provides new hope for rejuvenated district; potential hotel partners being reviewed
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Pandemic has revealed truth about your heart; If you had to lay people off at work, did you do it with concern?

By Deb Boelkes

A couple months ago, a crisis hit the world — one that

changed almost everything about how companies operate.

We all know the details, so no need to enumerate them

here. But as we continue to navigate this fearful, uncer-

tain, emotionally charged stretch of history, leaders need to

ask themselves a big question: What has the pandemic

taught you about the role your heart plays in your

leadership style?

Times of crisis and extreme change have a way of

revealing hidden truths. It shows us what we’re made of. It

shows the people around us what we’re made of. And while

many leaders have had to make really tough decisions in

the upheaval caused by COVID–19, the way they did those

things speaks volumes.

In other words, if you had to lay people off, did you do it

with love and concern? Were you patient as employees

struggled to balance their newly remote jobs with home

schooling and child care? Did you say thank you? Did you

double–down on efforts to keep people engaged and

inspired? Did you continue to nurture their growth and

push them to live up to their potential?

All these are the attributes of a “heartfelt leader.” They

mean you don’t lead only with your head — always putting

goals and profits ahead of people — but you also care deep-

ly about employees’ well–being. (It’s not an either/or propo-

sition. People who truly believe you care work harder and

are more engaged, making it a smart financial strategy.)

Now that the dust is starting to settle and businesses

are — ever so slowly — starting back down the road to

normalcy, I urge you to take a good hard look at your own

“heartfelt quotient” and see how you stack up. Here are a

few things heartfelt leaders regularly do:

l They give their personal best every moment.

My first job working for a major corporation was at

Disneyland. My high school drill team auditioned and was

selected to perform together throughout the winter holiday

season. I was a “marching card,” the ace of clubs with the

Alice in Wonderland dance unit. Once we had the job, we

each gave our personal best every single moment. We

competed against ourselves to set new personal best

records with each ensuing performance. If any one of us

made a wrong move, it impacted all of us, and it certainly

impacted our “guests.” We all depended on each other.

Disneyland depended on us. The audience who had paid so

dearly to attend depended on us. If any one of us failed

individually, we all failed. We had to work together at peak

performance, in perfect unison, every single time. We had

to be perfect. No excuses. Ever. Disneyland set a bar for job

performance and work ethic against which I have mea-

sured every other career and customer service experience I

have ever encountered throughout my life. My heartfelt

thanks will forever go to Walt Disney and all the

Disneyland cast and crew members for that incredibly

important lesson.

l They build a culture of love. (That’s what draws the

talent).

Tim Hindes, cofounder and CEO of Stay Metrics, a

provider of driver retention tools, believes that successful

companies are the ones that lead with love from the top

down. He says, “When we started with two of us in 2008,

we basically grew the company to $30 million in under

three–and–a–half years. It wasn’t the two of us who did it.

By the time we were done, we had 35 team members. We

constantly had people coming into our offices saying, ‘This

guy is talented. He wants to be part of this. If you dare to

create this type of environment, one so unorthodox, you’ll

find talented people will come to you who don’t want to

play the old game. So, not only is it the right thing to do,

but it’s also a brilliant move. I do think a lot of the

problems we have in business, if you root down to it, are an

absence of love and culture at the top.”

l They live by the Golden Rule in good times and bad.

It’s the foundation of trust.

Colleen Barrett, president emeritus of Southwest

Airlines, says, “You just have to practice the “Golden Rule,”

on or off the clock, with each other, with your customers,

with anybody you come into contact with. It’s really simple.

I’m not saying we never fight with our unions. You know,

we’re 86 percent unionized. At Southwest, you could be in

the middle of a ferocious negotiation over something or

somebody or some work rule, whatever. But…if you walk

into the room at the beginning of the day, when you

walked in as a total stranger, you would not know who was

who, because they’re not on one side versus the other.

They’re intermingling. They’re talking. They know each

other by their first names. They know their families. They

know something about them because that’s who we are. Do

we argue? Yes. But do families argue? Yes. Do we have

disagreements? Yes. But there is such a trust there.”

l They use the magic words — “I don’t know” — and

use them often.

Garry Ridge, chairman and CEO of the WD–40 Co.,

shares the power of admitting that you don’t have all the

answers. He says: “I love three words so much, ‘I. DON’T.

KNOW.’ I think they’re the most powerful words we can

use as leaders, to say, ‘I don’t know. Tell me what you

know.’ Suddenly these barriers come down. Fear goes

away. Conversation happens. Dialogue. Learning.

Eventually, we come toward a position we both then say

we think we agree on.”

l They strive to never hurt anyone.

This should be a given, but as a leader, your goal should

be to enhance the lives of your employees and certainly to

do no harm. Ridge says, “When we put on the badge of

leadership every morning, we take on the responsibility of

other people. As leaders, we have no right, by our actions,

to mess up other people’s lives. We leaders need to take

that extremely seriously. Too many leaders out there,

through their overinflated self, their ego, who are driven by

short–term goals instead of long–term thinking, make

decisions that hurt people every day. They have no right to

do it. The Dalai Lama says, ‘Our purpose in life is to make

people happy. If we can’t make them happy, at least don’t

hurt them.’ Our purpose as a leader is to help people

engage and enable, NOT to hurt them. We want to apply

to their positive, not to their negative.”

l They keep asking, “How do I help you grow?”

Britt Berrett, former president of Texas Health

Presbyterian Hospital Dallas, emphasizes the need to

show your people who don’t necessarily share your values

that you care. “I had a funny experience with one of our

chief officers,” says Berrett. “I adore her and work very

closely with her. For me, my time is very precious. I don’t

have a lot of slack time; for me, it’s my faith, my family,

and then my job. I knew there was time we needed to

spend together. She needed that one–on–one time. It was

in the afternoon, so I said, ‘Let’s go grab lunch.’ My favorite

lunch restaurant is Wendy’s. So, we went off to Wendy’s for

lunch. I didn’t think anything of it. We sat down. I thought

we had a good conversation. Later, I found out she was a

little put off we went to Wendy’s. The message to her was I

didn’t really care. I didn’t really know. She was absolutely

right. In the frenzy of the day–to–day, I kind of forgot that.

We laugh about it now, but whenever we go out to lunch,

Please see Truth About Your Heart, page 11
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making them feel like a ‘somebody.’ We’re recognizing they

are ‘somebody.’ I can ask people questions. I can learn

enough about them and show I care about them to make

them feel good about themselves. To me, that is probably

the secret sauce, so to speak: Make people feel good about

themselves.”

Even if you have to admit you haven’t been acting like a

heartfelt leader, now is the perfect time to turn things

around. Right now, many people all over the world are

taking stock of their lives and vowing to become better,

kinder, more loving human beings. No reason leaders can’t

do the same. Let this crisis be a growth experience–one

that inspires you to start making a positive impact on your

company, on your employees, and on the world.

l About the Author

Deb Boelkes is the author of “The WOW Factor

Workplace: How to Create a Best Place to Work Culture

and Heartfelt Leadership: How to Capture the Top Spot

and Keep on Soaring.” She is not only a role–model

heartfelt leader, but she’s also an authority on creating

best places to work, with 25 years in Fortune 150 high–

tech firms, leading superstar business development and

professional services teams. As an entrepreneur, she has

accelerated advancement for women to senior leadership.

For more information on her career, visit

www.businessworldrising.com.

it’s always Wendy’s. We’ve made a joke out of it. But I

needed to understand what was important to her and how

I needed to show up as a boss. That’s what genuine

leaders, I think, do. They ask the question, ‘How do I need

to show up to help you?’ You’ve got to modify your strategy

and your behavior to help them grow.”

l They don’t treat employees like assets.

Howard Behar, former president of Starbucks Coffee,

says, “We hear leaders all the time say, ‘People are our

greatest asset.’ They’re not assets. You don’t own them.

They can choose or not choose to be part of your organiza-

tion. There’s nothing keeping them there, except maybe

fear of loss. The more we treat people with caring, with

love, the more they want to perform, the more they want to

be part of the organization. Here’s how it works in the real

world. When you trust people and you give them more

responsibility and accountability when they’re ready for it

— sometimes even when they’re not ready for it — the

more they want to perform, the more they don’t want to let

you down. They don’t want to let their teammates down.

They don’t want to let themselves down. It just works.

There’s no magic here.”

l They recognize that everyone who works for them is a

somebody.

Paul Spiegelman, former CEO of BerylHealth, says,

“Everybody is a ‘somebody.’ We’re not taking ‘nobodies’ and

VIERA — May 20, 2020 — The Avenue Viera has

announced that the 10th annual St. Baldrick’s Big Shave

will take place virtually on June 6, 2020.

“While COVID–19 has thrown us all for a loop, we are

committed to supporting St. Baldrick’s and cheering on our

teams who have worked so hard to be here” said Michelle

Reyes, The Avenue Viera’s marketing coordinator. “We are

grateful for the opportunity to gather together, albeit

virtually, and continue to raise money for such an impor-

tant cause. We are especially grateful to our sponsors:

Health First, Arnold Palmer Hospital, The Joint

Chiropractic, and Dental Care of Viera East for continuing

to support St. Baldrick’s Brevard and the St. Baldrick’s

Foundation.”

The Big Shave raises funds for the St. Baldrick’s

Foundation by encouraging people to raise money to have

their heads shaved at the event. These teams collect

essential funds for childhood cancer research while also

spreading awareness and supporting kids who have lost

their hair during treatment.

The St. Baldrick’s Foundation is a volunteer and

donor–powered charity that funds pediatric cancer

research. St. Baldrick’s is the top private funder of

childhood cancer research grants in the United States.

They have awarded more than $282 million to support

lifesaving cancer research.

On Saturday, June 6, every St. Baldrick’s Brevard team

will be invited to join a Zoom meeting to virtually shave

their heads. The Zoom meeting information will be sent

out to the teams one week before the shave event.

If teams cannot make the shave, they are asked that

they film themselves shaving their heads and send the

video to Tom Neidert at tndart47@yahoo.com.

An end–of–the–year thank–you video will be created

with the videos and sent out after the event to recognize

the teams, staff and sponsors that made our fundraiser a

success.

To get involved with St. Baldrick’s Brevard, visit

St. Baldrick’s Big Shave set to ring in its 10th year with a virtual event on June 6; teams can sign up
St.Baldricks.org/events and search for The Avenue Viera.

You can make a direct donation, join an existing team, or

start your own. For questions about the event, email the

event host, Tom Neidert, at tndart47@yahoo.com.

Truth About Your Heart
Continued from page 10
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Please see National Realty of Brevard, page 19

National Realty’s Susan Ozbun shows nine homes in a single day; summer
generally heats up housing market; Indialantic office has unique architecture
By Ken Datzman

INDIALANTIC — Several weeks ago, Realtor Susan

Ozbun received a call from a family in Miami looking to

purchase a home in Brevard County.

She had been working with her customer for a while at

National Realty of Brevard.

“One day they called and said they were ready to

physically look at and tour some homes in Brevard

County,” said Ozbun.

“Their original plan was to move here as soon as school

was out, but the coronavirus changed that. Early in the

conversation, I was a little concerned because I knew

South Florida was leading the state in the number of

coronavirus cases as millions of people live there.”

But in accordance with guidelines set by the U.S.

Centers for Disease Control and Prevention, “we were able

to show nine homes in a single day. We all wore protective

face masks and gloves, used hand sanitizers, did social

distancing, and took all the necessary safety precautions as

they relate to Realtors showing homes to potential buyers.”

Ozbun said she gave her Miami clients the address of

the first property to be toured and that’s where the parties

met.

“From there, they followed my car to the next house and

then the next home, and so on. They looked at nine homes

and a couple of lots for sale, because they also met with

builders as well. They decided to purchase one of the nine

properties I showed them, buying a single–family home in

South Brevard. Everything worked out great.”

She added, “Virtual tours are nice, but there is nothing

like seeing a home with your own eyes, standing inside it,

and then walking the property. I think most buyers want

to be physically at the site, if it’s possible for them in

today’s environment. But we can do all the virtual things,

too. Whatever the customer desires, we deliver. It’s all

about safeguarding people’s health.”

Since the shelter–in–place orders began, the rate of

visits to listings with virtual tours have been twice as high

as those without, reports Realtor.com.

User visits were also 29 percent higher for listings

featuring virtual tours, with those listings generating

increased engagement and greater likelihood of a con-

sumer connecting with an agent about the home.

While many consumers don’t see virtual tours as a

replacement for in–person viewings, virtual tours have

emerged as a valuable tool to learn more about a home, see

details up close, and help narrow the search.

“My daughter, who did live in Texas, bought a home in

Jacksonville and never viewed it in person,” said Ozbun.

“Her purchase was based on the video and the pictures. I

still believe that most buyers want to be hands–on in the

home–buying process. Pictures can be misleading. Be

cautious and careful and follow the CDC guidelines when

viewing homes at the actual property.”

With the reopening of the economy in most communi-

ties around the nation, home sellers are gearing up to list

their properties.

Plenty of buyers also appear ready to take advantage of

record–low mortgage interest rates with locked–in

monthly payments into future years.

More than three–in–four potential sellers (77 percent)

are preparing to sell their homes at the end of the

government’s stay–at–home orders, with half completing

do–it–yourself home–improvement projects, according to a

new survey from the National Association of Realtors.

That organization’s latest “Economic Pulse Flash

Survey” — conducted May 3–4 — also asked members how

the coronavirus outbreak has impacted the residential

real–estate market.

About one–in–eight Realtors (13 percent) reported

buyers have changed at least one home feature that’s

important to them because of the virus. For these buyers,

the most common home features they identified as

important are home offices and yard space for exercising.

Nearly three–in–four Realtors (75 percent) currently

working with sellers reported their clients haven’t reduced

listing prices to attract buyers.

More upbeat real–estate news: In a signal that the

housing market is showing signs of gradually moving

forward, homebuilder confidence for newly built single–

family homes increased seven points in May, after a sharp

downturn in April, according to the National Association of

Home Builders/Wells Fargo “Housing Market Index.”

“The fact that most states classified housing as an

‘essential business’ during this crisis helped to keep many

residential construction workers on the job, and this is

reflected in our latest builder survey,” according to the

National Association of Home Builders.

“At the same time, builders are showing flexibility in

this new business environment by making sure buyers

have the knowledge of and access to the homes they are

seeking through innovative measures such as social media,

virtual tours and online closings.”

The spring–home buying season, one of the most

important times of the year for Realtors, is in full swing.

“Business has been good,” said Realtor Susan Kuschel, the

sales manager for National Realty of Brevard’s beachside

office on North Miramar Avenue (A1A).

“We’ve been getting listings and bringing in contracts.

We have a group of agents who are flourishing in this

environment,” adding, “One of our agents has been a

Real–estate agent Susan Ozbun is with National Realty of Brevard’s Indialantic office. She recently showed nine homes in one day to
a family from Miami. The family purchased a home in South Brevard. They physically visited all nine homes before deciding which one
to buy. They wore face masks and gloves, used hand sanitizers, and did social distancing. ‘It worked out great.’

BBN photo — Adrienne B. Roth
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Please see City of Titusville, page 21

Industry veteran Lisa Nicholas named new economic development director
for City of Titusville, has diverse experience, including government positions
By Ken Datzman

TITUSVILLE — Lisa Nicholas has been hired as the

new economic development director for the City of

Titusville, bringing more than two decades of diversified

experience to her position.

She was in leadership roles for the past nine years at

the City of Rockledge. Nicholas was the public relations

officer and social–media manager for the last four years

there, and previously spent five years as the redevelop-

ment director for the City of Rockledge Community

Redevelopment Agency.

Nicholas fills the position that Edyie McCall held for

the last five years. McCall was recently named the

economic development manager for the City of Chandler,

Ariz.

“This is a great time to be in this position with the

City of Titusville,” said Nicholas, a University of Pitts-

burgh liberal arts graduate. “Of course, the coronavirus is

a setback, but it’s not going to stop Titusville from

moving forward. Titusville is resilient. It has proven that

a number of times throughout past decades.”

She said there “might be some pauses, some interrup-

tions because of the virus, but Titusville has been riding

a wave of momentum. I see it continuing as we work our

way through this pandemic.”

In her role as economic development director,

Nicholas will help devise strategies that directly support

private, commercial investment in Titusville, enhance

the tax base, and create jobs.

Her economic development philosophy: “Anything

that benefits Titusville benefits the entire county.

Sometimes people tend to forget this because they are

area–centric. For example, something beneficial to Palm

Bay incentivizes the entire county.”

Nicholas was hired as the City of Titusville’s economic

development director in mid–February.

“Just as I was about to go pound the pavement and

introduce myself to people in the community, the

coronavirus came into the spotlight,” she said. “So, my

plans were put on hold for a little while. I’m now back in

my office, but it’s not the best time to go around and meet

people, something I greatly enjoy. But I’m working on

other ways to do that.”

One idea she has is to perhaps create an economic

development–focused Facebook page to serve as a

resource for Titusville businesses.

“Nothing is official yet, but I believe that would be a

critical first step toward building relationships in the

community, because the normal way we do that is not

normal right now.”

For the past seven weeks, Nicholas worked from her

home. “It was an interesting experience. I was more

productive than what I thought I might be. I participated

in more webinars than I could have ever imaged.”

She serves as a liaison to the existing business

community and will also be recruiting businesses to come

to Titusville. “Recruiting businesses will be my secondary

focus for at least a while. It was to be my primary focus,

but that has shifted because of the virus. First and

foremost, I will be trying to help our existing businesses

weather the storm as much as possible.”

Nicholas works with various organizations designed to

position Titusville to compete for investment dollars and

capitalize on opportunities to drive economic develop-

ment, such as the North Brevard Economic Development

Zone which was formed to spur growth.

“The Zone was established in 2011 and has played an

important role in promoting Titusville to where it is

today,” said Nicholas. “That organization has been key. It

was a smart move creating the Zone, looking back on that

decision today. I know there was some opposition to

forming that entity, but you can’t argue with the results

it has produced.”

The Zone was created by the Brevard County Board of

County Commissioners as a Special Independent District

under Florida Statute, Chapters 125 and 189. It was

conceived with the main goal of sparking job growth and

economic development in North Brevard at a time when

NASA’s space shuttle program at Kennedy Space Center

had ended.

Troy Post has led the Zone since 2013. He’s the

organization’s executive director.

“One of our early projects was Titus Landing,” he said,

referring to the new 350,000–square–foot outdoor

lifestyle center anchored by Hobby Lobby, Epic Theatres,

and Beall’s department store, among others, and also

featuring a medical office building for Parrish Medical

The City of Titusville has hired Lisa Nicholas as its new economic development director. She has wide experience spanning more than
two decades. Nicholas was in leadership roles at the City of Rockledge, including five years as the redevelopment director for the
Rockledge Community Redevelopment Agency. A liberal arts graduate of the University of Pittsburgh, Nicholas also worked for the
Florida House of Representatives and worked with the External Relations Directorate at Kennedy Space Center.

BBN photo — Adrienne B. Roth
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May 18, 2020 — Eastern Florida State College has

received $4.4 million in emergency grant funding that

will be provided to students impacted by COVID–19

through the Coronavirus Aid, Relief and Economic

Security Act (CARES.)

The funding is to assist students with expenses

related to the disruption of campus operations because of

the coronavirus, including food, housing, course materi-

als, technology, health care and child care.

Funding is limited and not guaranteed, but the college

hopes to assist as many students as possible.

“The pandemic has had a profound impact on EFSC

students and we hope the individual grants will give

them some economic relief during this turbulent period,”

said EFSC President Jim Richey.

“It’s part of our continuing effort to do everything

possible to help students in every way we can.”

l Student Emergency CARES Grant Eligibility

Applicants must meet the general student financial

aid eligibility requirements, have been registered in at

least one Spring 2020 class (excluding Minimester A

classes) or enrolled for Summer 2020, and have submit-

ted a 2019–2020 Free Application for Federal Student

Aid (FAFSA). Students can still submit the FAFSA at

fafsa.gov through June 30.

Under federal criteria, the following students are not

eligible: Dual–enrolled, international and Deferred

Action for Childhood Arrivals (DACA) students; Students

in the online Bachelor of Nursing program, transient

students and non–degree students; and students with

ineligible Satisfactory Academic Progress status

l Application, Notification and Disbursement Process

EFSC students should log in to the myEFSC Student

Services Portal and use the CARES Act Student Emer-

gency Funding link to determine eligibility and to apply

online.

Applicants who attended in Spring Term will receive

an email from EFSC’s Office of Financial Aid within 10

days with a grant decision. If approved, the grant will be

disbursed within 7–10 days after the email’s receipt via

BankMobile, EFSC’s aid disbursement partner.

Students who are attending only Summer Term will

receive an email from the Office of Financial Aid within

seven to 0 days after applying. However, summer–only

grants will be disbursed following the Summer Term Aid

Disbursement Schedule.

Any student who has not previously selected a refund

preference should visit the BankMobile site to make a

selection. Students taking classes in both Spring and

Summer Terms will receive one grant for Spring.

l Automatic Proctored Exam Grants

In addition to the application process for Emergency

CARES grants, students enrolled in face–to–face, hybrid

and online classes for Spring 2020 who met general

financial aid eligibility criteria are being awarded $25 for

each registered class for Spring 2020.

This is to help cover exam proctoring fees and other

expenses encountered due to the disruption of campus

operations caused by COVID–19. This portion of the

grant is being paid to students through BankMobile

without the need for a separate application and some

students have already received this proctored exam grant

or will soon.

Financial aid specialists can answer questions via

email at finaid@easternflorida.edu or by phone at

(321) 433–7339.

Eastern Florida State College providing emergency student grants through CARES Act; $4.4 million in funding
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By Mary Baldino
media@rocketcrafters.com
Media Director
Rocket Crafters Inc.

COCOA — Rocket Crafters, the first space launch

company to use additive manufacturing to 3D print rocket

fuel, announces the conclusion of testing for the Comet

engine, a large–scale proof–of–concept test model of its

STAR–3DTM hybrid rocket engine.

The tests were designed to show that the patent–

pending hybrid rocket engines could scale from the

laboratory to a size more commercially relevant. With 49

successful laboratory tests under their belt ranging from

250 to 500 pounds of thrust, Rocket Crafters initiated

testing of the Comet 5,000–pound thrust engine in

February of this year.

Comet was tested three times. The first two tests were

successful, closely matching the performance models that

Rocket Crafters created. While still considered successful

in terms of research and development, the third test

experienced an overpressure anomaly, resulting in damage

to the test stand and test engine.

After the anomaly, the Rocket Crafters engineering

team dug deep into the hardware and recorded data to

determine what had occurred and how to prevent it in

future tests. After extensive analysis, it was concluded that

there was an initial failure in an ancillary part of the

engine. This led to a larger over–pressurization inside the

combustion chamber. The team found no problems within

the core STAR–3DTM engine design.

“This is why we test,” said Rocket Crafters President

Robert Fabian, a 25–five–year veteran of military space

and missile operations and maintenance. “We find and fix

problems in testing, so we don’t have them on the launch

pad. We’re moving forward from here.”

With the completion of the large–scale proof of concept

testing, Rocket Crafters is taking their lessons learned and

applying them to their next big project — a test flight

powered by a smaller version of the STAR–3DTM hybrid

rocket engine. This will be Rocket Crafters’ inaugural

launch of a flight engine and the first opportunity to see

the performance in motion rather than bolted to a test

stand.

Rocket Crafters has planned two more consecutively

larger test flights into space and back to Earth, and then

into orbit. Not long after that, commercial service to Low

Earth Orbit with the Intrepid small satellite launch

vehicle will begin.

l About Rocket Crafters

Rocket Crafters is a propulsion and launch–services

company focused on producing the safest, more reliable,

and affordable rocket engine ever produced. Transitioning

from research into commercial relations, Rocket Crafters

has developed engine technology that the space industry

has long been searching for; a payload–to–orbit transport

system that is not only safe and reliable, but also with

pricing based upon the market and a rapid launch cadence

that is driven by that safety and low cost.

Rocket Crafters, a propulsion and launch–services company, concludes testing for engine; tests match models

Mainstream Engineering names Chris Recio to lead Power Electronics Group

By Molly Leggett
mleggett@mainstream–engr.com
Mainstream Engineering Corporation

ROCKLEDGE — Chris Recio has joined Mainstream

Engineering Corp. as its new Power Electronics Technol-

ogy Group leader. In this position, Recio will use his wealth

of experience developing commercial power products to

guide Mainstream’s existing team of power electronics

experts in developing the next generation of high–tech,

low–cost power converters for the U.S. military.

Recio has more than 15 years’ experience in designing

and developing power electronic converters. He holds a

master’s degree from the University of Illinois at Urbana–

Champaign, where he specialized in power and energy

systems. He began his career at General Electric Corp.,

where he worked in the research and development group

for power electronics and served as the lead design

engineer for a variety of power converters and was the

project leader for Smart Grid Enabled Devices for De-

mand–Side Management.

Most recently, he worked on the development and

commercialization of energy products for a start–up

company that reached an annual volume of 100,000 units,

including AC motor controllers for the oil and gas industry,

and voltage stabilizers for single, split and three–phase

commercial, industrial and residential systems.

Recio has experience in both direct and indirect ac–ac

converters, motor control, buck, boost, flyback, Cuk and

forward converters. He also holds multiple patents in the

areas of power electronics, grid stabilization, power factor

correction and reactive power support.

With his broad background, Recio will drive the

development of Mainstream’s expanding military product

line of ac–dc, dc–dc, and dc–ac power converters
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Accomplishments of MCC’s Class of 104 Graduates:

16 Honor Graduates
- - - - - - - - - - - - - - - -

1 National Merit Scholar
- - - - - - - - - - - - - - - -

1 United States Air Force Academy Appointment
- - - - - - - - - - - - - - - -

1 United States Merchant Marine Academy Appointment
- - - - - - - - - - - - - - - -

Over 300 College and University Acceptances
- - - - - - - - - - - - - - - -

Over $3 Million in Scholarships and Awards
- - - - - - - - - - - - - - - -

13,000 Community Service Hours Completed
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DELAND May 7, 2020 — Businesses face many

challenges, including creating a product or service that

appeals to customers, finances, hiring and retaining

qualified employees, and achieving company goals.

Four Stetson University School of Business Adminis-

tration student teams used their entrepreneurial and

management skills to successfully run a fictional sensor

company, and scored in the 90th percentile during the

international online competition.

The students placed on the global top–10 percentile

list based on their balanced scorecard, which is a

strategic management performance metric used to

identify and improve internal business functions and

external outcomes.

Scoring was based and measured on the four pillars of

the balanced scorecard: customer, finance, internal

business processes, and learning and growth.

“This is a rigorous activity that requires student

teams to coordinate their decisions across multiple

functional areas,” said Dr. Ram Subramanian, professor

of leadership at Stetson. “The students had to switch to

online courses because of the coronavirus pandemic and

use technology to meet with team members. They were

able to overcome those challenges, earn an A on the

assignment and place in the 90th percentile.”

Subramanian teaches a strategic management course,

which includes the Capsim Management Simulations’

Capstone 2.0 competition.

The teams managed a fictional, business–to–business

company that manufactured and sold sensors for cell

phones, street lights and other devices during a six–

round competition. Each round represented a company

year from 2020 through 2026 and the team’s titles were

the company names.

The students used the corporate strategies, concepts,

theories and model analyses that they learned in the

class during the online game. The strategic management

competition provided the students with real–world

experience.

The Stetson students competed against nearly 3,000

collegiate teams that were managing sensor companies

and its capacities, designing sensors to match customer

requirements, automating operations and improving

internal processes along with overseeing the marketing,

financial and human resources aspects of the business.

“The simulation is designed to force you to think about

every section of a business and see how they are intercon-

nected,” said Team Chester leader and entrepreneurship

senior Wyatt Peck. “My team worked very hard, took

their time and was careful about making business

decisions. Having four of the university teams be listed in

the 90th percentile is a great example of how Stetson

pushes its students to be the best.”

The four teams are:

l Team Chester: Amelia Condon, Kyle Godlewski,

Bilal Hashmi and Wyatt Peck

l Team Digby: Eric Feliu, Elizabeth Jackson, Mikhail

Kashkin, Donovan Quijada and Lauren St. Denny

l Team Erie: Antonio Andrews, Jayce Jimenez, John

Lamon and Vincent Van De L’Isle

l Team Ferris: Steven Burdette, Sarah Helton, Javian

Henderson, Jared Lynn and Joxaynn Mercado

Stetson shares the 90th percentile ranking with

Brigham Young University, Penn State University,

Rochester Institute of Technology, Temple University

and the University of Nottingham, among others.

Stetson University management teams rank in global top–10 percentile in Capstone Simulation Competition
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Land:  3.7 +/- acres
Zoning: Light Industrial (LI)
Power:  3 Phase
HVAC: 100% Air Conditioned
Fire Sprinkler System
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todd@toddknowsindustrial.com
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FM Odyssey Radio episode wins top national award,
Fred Migliore’s program launched at WFIT 89.5 FM

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau

FM Odyssey Radio, the weekly music

and interview show launched by Fred

Migliore at Florida Tech’s WFIT 89.5 FM

nearly 30 years ago, has been recognized

with one of radio’s highest awards for its

special program honoring the 50th anni-

versary of the Apollo 11 space mission.

The 2019 episode received a Best

Music Special award at this year’s New

York Festivals Radio Awards in April. It

and all awards entries are judged around

the world by panels of industry peers.

More than 15,000 total entries were

received from over 40 countries.

The winning episode of FM Odyssey,

titled “The 50th Anniversary of Apollo 11,”

interspersed actual dialogue between

Apollo astronauts and Mission Control

from a cherished childhood record of

Migliore’s, Man’s Incredible Voyage to the

Moon, with songs written about the moon.

The record was a gift from his mom to a

10–year–old Migliore.

But it almost didn’t happen: After

deciding to use the record, Migliore could

not find it in his collection.

“I searched online to find a used copy,

but to no avail,” he said. “Just when I was

about to throw in the towel, I found a

sealed copy of it for $15. My Mom had

died recently, and I knew she had a hand

in this miraculous discovery.”

At the end of the award–winning show,

Migliore thanks his mother “for what she

did for me 50 years ago and what she did

for me now.” He also accepted the award

on her behalf.

FM Odyssey began, along with

Migliore’s radio career, in 1991. It was

originally called “Another Unconventional

Sunday Morning,” when he started it that

year at WFIT. The three–hour show

blended esoteric folk/rock and “everything

in between,” with new and emerging

singer/songwriters.

The show earned national syndication

in 1998 and was renamed FM Odyssey. It

airs on more than 90 stations and has

attracted some of the biggest names in

music for interviews with Migliore,

including Billy Joel, Judy Collins, Dan

Fogelberg, Arlo Guthrie and Ray

Manzarek of The Doors.

The show airs Sunday mornings from

10 a.m. to 1 p.m. on WFIT.

New survey shows how Brevard students’ families are
coping during closures; teachers connect with students

VIERA — Parents and guardians of

Brevard Public Schools students are

juggling a lot at home during the

coronavirus–related school closures. More

than two–thirds say one or two adults are

working from their homes while oversee-

ing their children’s remote instruction.

Adding to their likely stress: Nearly

one–third of BPS parents and guardians

report that adults in their households

have lost jobs or significant income during

Florida’s economic shutdown.

To learn what families are experienc-

ing during school closures, BPS sent a

survey link to more than 70,000 public–

school households by text message and

email. More than 11,300 answered the

survey, which asked parents about online

lessons, communication with teachers,

and their level of comfort with reopening

schools in the fall.

What Brevard County parents and

guardians say:

l The sudden switch to online learning

has been hard. The largest share of

parents (40 percent) say the time and

effort required for remote instruction “was

hard to manage at first, but we’re used to

it now.” However, more than one–third

(35 percent) say “it is still hard to man-

age.”

l Brevard teachers are communicating

with students. More than 80 percent of

survey respondents say their kids

communicate by phone or email with their

teachers at least once per week.

l Flexibility with instruction time is

key. Nearly one–third of parents share a

computer needed for remote work with a

student who needs the same device for

instruction.

l No consensus among parents about

whether public schools should reopen on

schedule in August. The largest portion

(38 percent) say they are “unsure — it is

too soon to determine.”

The survey results were shared with

BPS decision–makers including BPS

Superintendent Mark Mullins and the

Brevard County School Board.

“I want to express appreciation to some

new teachers — our parents and families

at home who have provided invaluable

support for our kids,” Mullins told board

members at their most recent meeting.

The survey was conducted at no public

cost by BPS’ division of Government &

Community Relations, which has led

countywide emergency communications

and facilitated community–appreciation

campaigns for teachers and graduates.

Ninety percent of BPS parents and

guardians said they are at least satisfied

with district and school communications,

with 70 percent rating communications as

“very good” or “excellent.”

Full survey results can be found on the

BPS website.
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Fifth Avenue Art Gallery in Melbourne
to feature a new exhibit opening June1

“Petaling Hope,” an invitational and member exhibit,

will spring into existence on June 1 when the Fifth Avenue

Art Gallery in Melbourne returns to business. This exhibit

will feature flowers and their healing power, and will run

through June 27.

Soft and delicate blooms have always held a strong

power to heal and inspire. This exhibit aims to feature that

power through the lens of many different artists. It is to be

a visually restorative experience, “which we all need at this

time.”

Flowers traditionally celebrate the coming of spring,

new growth, and beauty. From the time of the Egyptians

on throughout history, artists have celebrated the flower in

paintings, landscapers have designed yards, both formal

and informal, to feature flowers, sanctuaries of myriad

faiths hold special places for flowers, and florists have

created “artful” arrangements both for celebration, healing

and mourning.

The Gallery will be open for its regular hours starting

June 1. For now, all First Friday Opening Receptions have

been put on hold. We apologize but trust you understand

the necessity.

The Fifth Avenue Art Gallery is in the Eau Gallie Arts

District. All events are free of charge and open to the

public. For further information, call (321) 259–8261 or visit

http://www.fifthavenueartgallery.com.

Brevard Zoo’s Treetop Trek reopens,
sets new guidelines to ensure safety

Treetop Trek at the Brevard Zoo has reopened to the

public, with new guidelines to ensure the safety of guests

and staff. Hours of operation are 8 a.m. to 1 p.m., daily.

All guests will be required to purchase timed–entry

tickets online before arrival to limit the number of people

on the courses. The Canopy Walk, Challenge Reloaded and

Zip Only courses will be open to all guests, and Black

Diamond will be open to passholders only. Chutes and

Ladders will remain closed.

Guests must wear masks during the check–in and

safety briefing process, and they are required to maintain

social distancing from other parties while on the course.

Staff will use enhanced safety and sanitation protocols.

“In my opinion, the best place to practice social distanc-

ing is the great outdoors,” said Nancy Wright, the Brevard

Zoo’s director of adventure services. “We are excited about

resuming our high–flying adventures.”

Space Coast Area Transit to continue
no fares policy and Saturday service

Space Coast Area Transit has reopened its North and

South Terminal Administration buildings to the public by

appointment only, and plans remain in place to continue

no fares and Saturday schedule transit service daily until

further notice.

Because of the COVID–19 pandemic, Space Coast Area

transit began in late March offering free fares for fixed

route and paratransit riders. It closed its administrative

offices to the public in response to the governor’s “Safer–

at–Home” executive order.

In early April, “Saturday Schedules” and extended

hours were put in place for daily fixed routes. Also, lost–

and–found items will be returned by appointment only,

and customer inquiries and comments will be handled by

phone, email or appointment. The service will continue no

fares and back–door boarding until further notice.

Space Coast Area Transit will continue regular and

routine cleaning and disinfecting procedures.
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The Scott Center o�ers  
assessment, diagnosis and  
early behavioral intervention of:

• Severe Behavior
• Feeding Disorders
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• Speech Therapy
• Community Psychological Services
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A decade of helping kids  

find the superhero within

Learn more at
thescottcenter.org
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National Realty of Brevard
Continued from page 12

mask–sewing saint, using her additional skills to reach out

to help her family, friends, and colleagues.”

National Realty of Brevard is marking its 55th year in

business. The Indialantic office is an architectural gem,

featuring Mizner–style looks. The residential home was

built in 1926.

In the 1920s, Addison Mizner was a well–known

American architect. Palm Beach, which he transformed

through his work, was his home. The Mizner style is still

popular today throughout this beachside community.

“The unique architecture of this building is one of the

things that sets this office apart,” said Kuschel. “This

beachside location is a pearl and so is our office. People

always comment about this office when coming here. We

love working at this location.”

Gale Bray is National Realty of Brevard’s broker and

agency owner. Her father, Wesley Bray, founded the firm

in 1965 and it has remained an independent agency

through the decades. National Realty has offices here, in

Melbourne, Suntree, and Palm Bay.

“I love everything about National Realty,” said Ozbun.

“It’s a family run business. Gale has done an outstanding

job leading the company. And Susan Kuschel does an

amazing job managing the Indialantic office.”

Ozbun is originally from Dallas, Texas, and worked in

property management there for 20 years before moving to

the Space Coast. She has been a Realtor with National

Realty since 2015.

Kuschel says National Realty “has a culture of encour-

agement, through and through, among our licensed agents,

including the 15 agents at the Indialantic office. Gale Bray

has led the way.”

Bray is a former Eastern Airlines Inc. flight attendant

instructor. She was in that role for nearly nine years, up to

1988, before joining the family business.

Newly collected statistics from Attom Data Solutions

show that home sellers have enjoyed an extended sellers’

market over the last nine years.

They’ve sold at 6 percent premium above estimated

market value on average, according to the most recent

analysis of 33.6 million home sales compiled by Attom

Data Solutions from 2011 to 2019. Home sellers see the

“hottest” premiums as the weather heats up — on average

8.3 percent above market value in May and 9.6 percent

above in June.

This analysis of more than 33 million single–family

homes and condominium sales over the past nine years

shows that these two months are when people are the

“most motivated to buy.”

“Timing the housing market is far from an exact

science. But home sellers who want to get the highest price

should aim to complete their deals during the peak house–

hunting season in late spring or early summer, when the

most potential buyers are looking,” the report says.

Sales statistics going back almost a decade show that

transactions completed in May, June, and July typically

net 7 percent to 10 percent over market value, which

amounts to around $17,000 to $25,000 on the typical home

nationwide.

The months realizing the greatest seller premiums

were: June (9.6 percent); May (8.3 percent); July (7.3

percent); April (6.8 percent); and February (6.7 percent).

The other months’ performances were: March (6.4 percent);

August (6 percent); September (5.2 percent); January (4.8

percent); November (4.3 percent); October (3.8 percent);

and December (3.7 percent).

As the market begins to rebound, new listings of high–

end homes are back on the rise.

They dropped the farthest when the coronavirus

pandemic hit the U.S., while affordable listings were less

affected, according to a new report by Zillow. Now, new

listings for upper–end homes have increased in recent

weeks in response to strong buyer demand.

So what does the second half of the year hold for the

residential real–estate market?

Millennials will continue to be a dominant buying force

in the market, according to Realtor.com. Because

millennials are making home purchases from a less

discretionary perspective, they will continue to grow their

share of home purchases. Millennials are projected to

make up to 50 percent of home purchases this year, but

this number could grow if older generations decide to step

back from the market.

Secondary markets throughout the U.S. with resilient

job growth could see greater than normal demand as

buyers continue to search for affordability and additional

space.

And the 2020 presidential election will continue to be a

wild card this year. Historically, economic strength is a

good predictor of how people will vote.

“As Realtors, we’re always upbeat,” said Ozbun. “I

believe the second half of the year is going to see solid

home–buyer activity, especially if the coronavirus curve

continues to flatten and consumers feel more comfortable

going out to restaurants, shopping centers, and other

establishments.”

“With the team of agents we have at the Indialantic

office, I think the last two quarters of this year will be very

productive,” added Kuschel.
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Three Brevard County residents graduate
from Coast Guard Academy, now officers

Ensign Emma Compagnoni, Ensign Matthew Rahmes

and Ensign Giovanni Ottomanelli graduated from the

U.S. Coast Guard Academy on May 20, and each received

their commissions as officers.

The three Ensigns completed four years of intensive

academic, physical and leadership training, resulting in a

bachelor of science degree.

Ensigns Compagnoni and Ottomanelli both majored in

management, while Ensign Rahmes majored in electrical

engineering.

Following graduation, Compagnoni has been assigned

to USCGC Richard Snyder in Atlantic Beach, N.C. She is

the daughter of Barry and Sheila Compagnoni of

Melbourne Beach.

Rahmes has been assigned to USCGC Kimball in

Honolulu, Hawaii. He is the son of Mark and Mary Jane

Rahmes of Melbourne.

Ottomanelli has been assigned to USCGC Bear in

Portsmouth, Va. He is the son of Michael and Jennifer

Ottomanelli of Melbourne Beach.

As one of the smallest and most specialized of the five

federal service academies, the U.S. Coast Guard Academy

offers a quality higher education and professional develop-

ment experience.

While at the Academy, Cadets devote themselves to an

honor concept, and upon graduation go directly into

positions of leadership in service to others.

Learn more at www.uscga.edu.

Cantwell & Goldman welcomes attorney
Audrey Wanich to its practice in Cocoa

Cantwell & Goldman recently announced that attorney

Audrey Wanich will be joining the Cocoa firm. She received

her bachelor’s degree from the University of Florida in

2004, and her juris doctor degree from Chicago–Kent

College of Law in 2008.

Wanich also earned a master’s degree in teaching from

the University of Southern California in 2014. She is a

native Floridian having grown up in Brevard County and

graduating from Merritt Island High School.

Wanich will work with the firm’s estate and wealth

planning attorneys. She is licensed to practice law in both

Florida and South Carolina.

Cantwell & Goldman P.A., offers numerous legal

counseling services, including civil and criminal litigation,

real–estate transactions, business transactions, and estate

planning. The firm was established in 1984. For more

information, contact the firm at (321) 639–1320.

Cocoa Police Chief Mike Cantaloupe
administers oath to two new officers

Cocoa Police Chief Mike Cantaloupe recently adminis-

tered the Police Officer’s Oath to two new recruits —

Cierra Johnson and Dr. Ken Favero.

Johnson is originally from Bartow. She most recently

resided in Polk County before coming to the City of Cocoa.

In 2018 she earned her law enforcement certification for

the Criminal Justice Academy at South Florida State

College in Avon Park. She served as a police officer for the

City of Melbourne and as a deputy sheriff in Hardee

County.

Dr. Favero is a retired Melbourne police officer, having

served that community for 16 years. He is also a retired

U.S. Navy Medical Service Corps officer. He earned a

doctorate degree in biochemistry and is board–certified in

public health. Dr. Favero is a former medical laboratory

director. He will serve the agency as a reserve officer.
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City of Titusville
Continued from page 13

Center and its health–care partner, the Mayo Clinic.

“Not only did the Titus Landing project revitalize the

30–acre parcel where the old Miracle City Mall was (built

in 1969), it also addressed some of the stormwater issues

the city was experiencing largely along U.S. 1. Addition-

ally, Titus Landing gave people in the area something to

celebrate and see as a focal point for the rebirth of

Titusville. We’re proud of what the developers did with

that project.”

Titus Landing was a joint development, bringing

together Exxcel Project Management of Columbus, Ohio,

and the AG Development Group Inc. of Tampa. The

development is anticipated to generate new revenue for

both the city and county, with an estimated ad valorem

tax impact of $1.4 million and new sales tax collections of

more than $1.8 million.

The Zone includes the communities of Titusville,

Mims, Scottsmoor, Port St. John, and portions of Cocoa

and unincorporated Brevard County. This 200–square–

mile tax–increment financing district generates incentive

dollars for inducing business recruitment and commer-

cial development.

Working with local and state economic development

partners, the mission of the Zone is to expedite economic

development activities through targeted investments

that directly result in the creation or retention of quality

employment.

As employment increases in North Brevard, so does

the tax base.

Nicholas said area residents would like to see a

Chick–fil–A open in Titusville, a city which has a

population of more than 46,000 people. “That’s the most

requested business at this time.”

Originally from the Keystone State, Nicholas worked

for the Pennsylvania House of Representatives for 12

years.

She began her career right out of college as a commu-

nications specialist and was promoted to legislative

research analyst. Nicholas also served as the executive

director for the Children and Youth Committee. From

there, she went on to lobby in the private sector.

Nicholas moved to Brevard County in 2004. She

worked for the Florida House of Representatives and also

worked with the External Relations Directorate at

Kennedy Space Center. She worked in public relations

and external affairs at KSC. “A lot of my career experi-

ence has been in legislation and policy,” said Nicholas, a

2015 graduate of Leadership Brevard.

Over the past few years, Titusville has been a flurry of

activity in the commercial space sector. “I think a lot of

Titusville’s opportunities in the years ahead will be in the

commercial space market, and I believe the jobs are

sustainable. It’s an exciting time for commercial space.”

Across multiple fronts, the space industry heading

into 2020 was the strongest in years, with gains in space–

industry jobs, new nations entering space, and record–

level research and investor activity through International

Space Station programs, as stated in “The Space Report

2020, Quarter One,” released March 31 by the Space

Foundation.

Core employment, those jobs most closely aligned with

the space industry, rose to 141,520 jobs in 2019. This

represents a 4.1 percent increase from the year before

and marks the third year in a row of increasing employ-

ment in this workforce and the highest level since 2012.

Some sectors saw significant gains in employment

over the last five years. Together, the workforce support-

ing manufacturing of space vehicles, space–vehicle

propulsion units, and other space–vehicle parts grew by

nearly 20 percent over the past five years, adding more

than 14,000 new employees.

The coronavirus pandemic is expected to change the

trajectory of the 2020 economy, “but the space sector is

better insulated from the market upheaval,” industry

experts advised “The Space Report.”

Last year, The Boeing Co. announced it was relocating

its Space and Launch headquarters, the company’s

Defense, Space and Security division, to Titusville from

Arlington, Va. Their leadership shifts to Florida as

human spaceflight, military and commercial space

programs progress.

Also in 2019, Lockheed Martin announced it was

relocating its Fleet Ballistic Missile headquarters to

Titusville. The move has already led to a commitment to

invest nearly $40 million into the Titusville campus and

the transition of 350 jobs from Sunnyvale, Calif., which

will lead to area jobs in construction and design.

Lockheed Martin has developed, built and sustained

six generations of submarine–launched ballistic missiles

under The Fleet Ballistic Missile program.

The corporate relocation activity is uplifting the

housing market in Titusville in a big way.

“There are many new subdivisions and multifamily

projects that are either planned, underway, or have been

completed in Titusville,” said Nicholas. “It’s impressive.

And it’s great for economic development because that is

what businesses want to see — people moving into the

community. They want to see housing starts. If you don’t

have that, they are not going to look at you twice. So I

was happy to see the activity in this market. The

residential component is strong in Titusville.”

According to the City of Titusville, new residential

development in the area since January 2019 includes:

Brookshire, 175 units, site planning; Park Place, 65 units

nearing buildout; Launch Now, 20 apartment units

under construction; Carpenter Estates, 70 units under

construction; Fox Lake Hammock, 61 units, site plan-

ning; Country Club Estates, 75 units under construction;

Park Reserve, 39 units under construction; Solamere

Grand, 216 apartments units completed; LaCita Hilltop,

12 units nearing buildout; Hickory Creek, 23 units

nearing buildout; Sisson Meadows, 198 units nearing

buildout; Indian River Landing, 22 units under construc-

tion; Forrest Trace, 133 units under construction;

Antigua Bay, 2,404 units, master/site planning; Meadow

Ridge, 75 units completed; and Willow Creek, 1,277

units, master/site planning.

All of this new construction creates opportunities for a

range of industries, including interior designers, archi-

tects and civil engineers.

Nicholas also will be working with the Titusville Area

Chamber of Commerce, the Titusville Community

Redevelopment Agency, Space Florida, EDC of Florida’s

Space Coast, CareerSource Brevard, Eastern Florida

State College, Florida Tech’s weVenture, KSC, Port

Canaveral, and other organizations.

“Economic development reaches across a wide

spectrum in communities. It takes a lot collaboration and

cooperation among various entities. I’m excited to be in

this position with the City of Titusville. I’m looking

forward to making things happen in Titusville as we look

to the future,” said Nicholas.
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Timbuktu Savannah Cattery
Continued from page 1

They can greatly enhance the look of your home.”

Blake goes from one project to another. And he started

his business–ownership aspirations early in life.

Right out of high school, Blake bought the Tape Deck

Music Center, a 1,000–square–foot retail store in the

Melbourne Shopping Center on Babcock Street.

He built up the business, using marketing and promo-

tion programs, and just being himself — personable.

His first year in business the store tallied $112,000 in

sales. But three years later, Tape Deck Music Center

posted more than $1 million in sales operating in that

small space. It would be the equivalent of roughly

$3 million in sales today.

Blake billed his business as a “one–stop music shop.”

His store sold high–end stereo equipment, car–audio

accessories, and records and tapes, among other items.

“We were the first ticket outlet for years before

Ticketmaster came out with their machines,” he said. “We

hosted hundreds of in–store appearances by touring

artists, from John Anderson, before he became a big star,

to Edgar Winter and his wife Monique. It was a fun time.”

Blake’s family moved to Brevard County from Michigan

in 1970 when he was 13 years old.

His father was executive vice president of the old First

Federal of Brevard, which was on New Haven Avenue in

downtown Melbourne. His father worked alongside Roger

Brown, who was First Federal of Brevard’s president.

When Brown retired, the board promoted his father to

president of First Federal of Brevard.

“When the savings and loan crisis hit, my father lost his

job as bank president,” said Blake. “The board let him go.

It was very unsettling to me. He was in his late 50s. He

moved back to Michigan and had to start all over. He

worked as a teller. It was a humbling experience.”

He added, “I learned some things from that. I knew

then I wanted to be in control of my own destiny in life.

And as an entrepreneur, you are. That really was the

motivating factor that led me to creating my own busi-

nesses. Obviously, starting a business is risky and the

overall rates of failure are high, but there are rewards, too,

and great satisfaction of accomplishment.”

A lot of bankers around the nation lost their jobs during

the savings and loan crisis of the 1980s and 1990s. There

were 3,234 savings and loan associations in the U.S., and

1,043 failed from 1986 to 1995, according to data from the

Federal Savings and Loan Insurance Corp.

Before he moved into the business start–up arena,

Blake worked for the local radio station WMMB and for

WFIT, a National Public Radio affiliate station.

At Florida Tech’s WFIT, he was the sales manager for

the nonprofit station and also worked in development.

“The perks at WFIT included free college tuition at Florida

Tech for myself and for family members. It was great,” he

said.

After working for radio stations, Blake got into the

magazine publishing business in Brevard, and stayed in it

until July 2019.

Magazines are generally financed by advertising, by a

purchase price, by prepaid subscriptions, or by a combina-

tion of the three.

Publishing a magazine is not easy. Many independent

publishers never get beyond a dozen issues. That’s mainly

because the magazine–publishing industry is set up to

favor the big publishers, those with multiple titles, sizable

sales teams, and economies of scale.

But Blake, knowing his market and knowing his

audience for each publication he founded, thrived.

He started all of his publications from scratch and

didn’t use bank loans or other types of financing to support

his operations.

“My first magazine venture was a monthly tabloid

called ‘The Entertainer.’ This was in the 1980s. It was a

full tabloid, 11–by–14, quarter–folded. We printed 40,000

copies. Printing was inexpensive back then, with our cost

around $5,000 per–publication run.”

The success of “The Entertainer” provided Blake with

the platform to expand into other titles, and he strung

together a series of new publication launches.

He started “Space Coast Bride & Groom” magazine,

which became “Coastal Bride & Groom,” the “Brevard

Dining Guide,” the “Treasure Coast Dining Guide,” and the

“Volusia Dining Guide.”

“Then I started ‘Space Coast Charm’ magazine, an 11–

by–17, quarter–folded monthly publication, and ‘Treasure

Coast Charm.’ Those two magazines were well received in

their respective markets. A little later, we expanded the

magazine portfolio with ‘Coastal Cruising Motorcycle’

magazine, which was a statewide publication,” said Blake.

He also launched a beverage company that served a

seven–county Central Florida market. Blake’s customers

were mainly full–service bars. “I would go in and set up

their soda–fountain dispensing guns, free of charge. Then I

would sell the customer Coca–Cola and Pepsi. We also had

a private label under our own company name, Coastal

Beverages. Our private label was about half the price of

premium Coke, and had a taste profile like Pepsi.”

Blake ran Coastal Beverages for four years, gaining a

wide customer base, before selling the venture to a large

privately held beverage company out of Atlanta.

In 2015, he became a caregiver to his mother. He moved

her into his home. “I took care of her. I didn’t work for four

years. She passed in June of 2019.”

Blake went on to start Timbuktu Cattery (https://

timbuktucattery.com) and is now a professional breeder.

“We had two Savannahs before my mother came to live

with us,” he said. “With their exotic looks, we fell in love

with them. They are beautiful.”

With its bold and striking spotted coat, the Savannah is

a unique domestic breed that looks much like its ancestor,

the African Serval. Savannahs are tall and lanky, and they

are intelligent. Friendly and loyal, they bond tightly with

their families and have been known to greet them at the

door and follow them around the house. However, they are

not to be mistaken as a lap cat. They prefer to be near their

families, but enjoy their personal space.

Savannahs are well known for their wonderful charac-

teristics such as easy to train, family friendly, have a dog–

like personality, and walkable on a leash.

“One day, I walked my F2 Savannah through Lowe’s

Home Improvement Center. It was interesting, both for

the cat and for the shoppers. The shoppers loved my

Savannah. These cats do remarkably well around people.”

Before starting his business, Blake first met with an

out–of–state professional Savannah breeder who was

earning from $150,000 to $180,000 a year breeding these

types of cats. Blake said this was something he wanted to

do. “So we invested $50,000 and purchased cats from

different breeders, getting the best pedigrees that we could

for the money.”

He added, “Savannahs are now recognized by The

International Cat Association (the world’s largest genetic

registry of pedigreed cats, and the world’s largest registry

of household pets).”

“There are different generations of Savannahs, from F1

all the way up to F6. We breed F3 through F6 generations.

The F refers to how many generations removed a cat is

from its African Serval ancestry. The first four generations

of Savannah males are sterile, so we use the F6 primary

for stud, and the rest are sold to the public as pets,” said

Blake.

The International Cat Association accepted the

Savannah for registration in 2001. The Savannah was

accepted for Championship status by that organization in

2012.

Timbuktu Savannah Cattery is a registered cattery in

good standing with The International Association of Cats.

The first known Savannah was born April 7, 1986,

when a female domestic cat gave birth to a kitten sired by

an African Serval, according to The International Cat

Association.

This unusual female kitten had both domestic and

Serval–like traits. Both the kitten and the breed were

named “Savannah.”

An F1 Savannah is a first–generation offspring and has

a Serval parent (usually a Serval father and a domestic

mother). An F2 is a second–generation offspring with a

Serval grandparent, and F3 is a third–generation offspring

with a Serval great grandparent, and so on.

All of Timbuktu Savannah Cattery’s F3 through F6

generation cats are “Stud Book Traditional,” or SBT. The

SBT Savannah is a “pure” Savannah that has guaranteed–

only Savannahs as parents for at least three generations.

Timbuktu Savannah Cattery breeds twice a year. “With

some litters we will get six kittens,” said Blake, who also

has established a Facebook page, Timbuktu Savannah

Cats, in addition to his website.

Breeding standards call for all traits to mimic those of

its ancestor, the African Serval.

Blake said he made money the first year on his

Timbuktu Cattery investment. “The higher generations of

Savannahs sell for $2,200. I recently sold a lower genera-

tion for $4,500.”

The first–generation Savannahs, or F1s, range from

$10,000 to $20,000 or even higher.

“To have a Serval you must obtain a Level 1 permit

from the Florida Fish and Wildlife Conservation Commis-

sion. And in order to gain that permit, you have to have

1,000 hours of documented time handling F1s. I would love

to breed Servals,” he said.

Savannahs–at–a glance:

l Temperament: Confident, outgoing, curious.

l Size: medium to large. Savannahs are tall and lanky,

making them appear heavier than actual size. Females are

generally smaller than males and can be quite petite.

l Colors: Standard Savannah colors include brown,

spotted tabby, silver–spotted tabby, black, and black

smoke. Nonstandard colors include seal, seal lynx,

cinnamon, chocolate, blue, and marble.

l Life expectancy: 12 to more than 15 years.

Savannahs are an active breed that should be fed high–

quality food to keep up with their nutrition needs, said

Blake, who used to breed quail.

“We spend from $250 to $300 a week on cat food. They

eat a raw diet. Once a week, we will buy a case of chicken

and a case of black angus round steak. We put it into a

grinder. They eat well. Breeders can also buy raw meat,

such as turkey, quail, and dove, from a natural pet–food

store.”

As far as care, Savannahs have a short coat without a

heavy undercoat, requiring very little grooming, he said.

Brush them occasionally with a stainless–steel brush or

comb, and more frequently during shedding season.

Blake’s cattery sells Savannahs that are “well social-

ized, litter–box trained, and ready to be a member of your

family.” To check on the availability of new litters, visit his

website. You can also sign up for updates on new litters at

the site.

“Savannahs are highly intelligent and profoundly loyal

to immediate family members. They make excellent

companions,” said Blake.




