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Florida Tech’s weVENTURE has new resources to assist small businesses

By Ken Datzman

Florida Institute of Technology’s

Women’s Business Center, known as

weVENTURE, is reaching out to small–

business entrepreneurs in the region in an

effort to help them better position their

enterprises for growth during this unprec-

edented time as companies adjust to new

realities.

For three decades, the U.S. Small

Business Administration’s nationwide

network of more than 100 Women’s

Business Centers has provided one of the

most valuable forms of educational

resource assistance to help entrepreneurs

start and grow small businesses.

And now weVENTURE has been able to

bolster its resources in a big way and

expand its programs, capabilities, and

services.

The nonprofit organization has been

awarded a $420,000 grant from the Small

Business Administration to assist entre-

preneurs and small firms — collectively a

powerful economic and job–creating force

— that have been impacted by the

coronavirus pandemic.

The grant provides a wide range of

valuable services to small businesses free

of charge, including weVENTURE’s flag-

ship “IGNITE 360 Mentoring Program.”

Typically, clients pay roughly $2,500 to

participate in this results–oriented

program. After completing it, they gener-

ally see sizable increases in their

company’s revenue, based on results of past

IGNITE 360 participants.

The weVENTURE grant funding is part

of the federal Coronavirus Aid, Relief and

Economic Security Act, or CARES Act.

In fiscal year 2020, the Small Business

Administration provided $22.5 million for

Women’s Business Center grants in the

regular appropriations process, and an

additional $48 million in supplemental

funding for Women’s Business Center

grants in the CARES Act, under Sections

1103 and 1105.

The CARES Act funding is directed to

Women’s Business Centers to provide

education and training, and to advise small

businesses that are experiencing chal-

lenges — in supply–chain distributions,

staffing, a decrease in gross receipts or

customers, or closure — as a result of the

coronavirus pandemic.

“I believe the CARES Act funding is a

testament to the work that Women’s

Business Centers do around the nation,”

said Kathryn Rudloff, executive director of

weVENUTRE, housed at Florida Tech’s
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weVENTURE, the Women’s Business Center at Florida Tech, has been awarded $420,000 from the U.S. Small Business Administration under the federal
CARES Act to expand its services assisting small businesses in the region. This includes being able to offer the Women’s Business Center’s popular ‘IGNITE
360 Mentoring Program’ free of charge to qualified businesses. The program cost is normally $2,500. From left, the weVENTURE team includes: Susan
Erickson, program manager, events; Amber Batchelor, associate program director; Kathleen Register, associate program director, IGNITE 360; and
Kathryn Rudloff, executive director.
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Nathan M. Bisk College of Business near

the Melbourne campus.

“They recognize that Women’s Business

Centers play a critical role and are the

‘boots on the ground’ for the federal

government and for the SBA right now. We

submitted a program plan detailing how

weVENTURE would expand services to

help small businesses. We were pleased to

have been authorized to receive the

maximum grant amount of $420,000.”

Women’s Business Centers offer

experienced, knowledgeable business

specialists who provide assistance at any

business stage, from startup to expansion.

Rudloff’s team helps clients build business

skills through access to timely, accurate,

tailored information and resources.

Rudloff said weVENTURE’s niche is

helping female entrepreneurs, “but the

SBA COVID–19 grant is gender–neutral.

Normally, we focus on specific program-

ming for women entrepreneurs and women

in business, but this particular grant is

open to all small businesses. We want to be

a resource for the whole region.”

Her organization also secured a $25,000

donation from Bisk Ventures and $16,500

from the Wells Fargo Foundation in

support of weVENTURE’s mission to help

female entrepreneurs.

“During normal circumstances,

weVENTURE helps women launch and

grow their businesses,” said Rudloff.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Todd Pack
todd.pack@nfib.org
National Federation of Independent Business

TALLAHASSEE July 14, 2020 — The Small Business

Optimism Index increased 6.2 points in June to 100.6 with

eight of the 10 components improving and two declining.

Owners anticipate improving sales as the economy

continues to reopen with expectations rebounding to a net

13 percent after April’s lowest reading in survey history (a

net negative 42 percent). Small–business owners continue

to be optimistic about future business conditions and

indicate they expect the recession to be short–lived.

“Small businesses are navigating the various federal

and state policies in order to reopen their business and

they are doing their best to adjust their business decisions

accordingly,” said Bill Dunkelberg, chief economist for the

National Federation of Independent Business. “We’re

starting to see positive signs of increased consumer

spending, but there is still much work to be done to get

back to pre–crisis levels.”

NFIB State Executive Director Bill Herrle said, “The

past few months have been difficult and frustrating for

small businesses throughout the state, but owners are

determined to get through this, and they will do everything

they can to help protect the health of their employees and

customers so the state’s economy can get back to what it

was.”

Key findings from the survey:

l The NFIB Uncertainty Index decreased one point in

June to 81.

l Earnings trends over the past three months declined

to a net negative 35 percent, the lowest reading since

March 2010.

l The percent of owners who think now is a good time

to expand improved eight points to 13 percent of owners.

l Job creation plans increased eight points to a net

16 percent.

Down from May, 48 percent of owners reported capital

outlays in the next 6 months, the lowest level since

December 2010. Of those making expenditures, 32 percent

reported spending on new equipment (down three points),

18 percent acquired vehicles (down two points), and 14 per-

cent improved or expanded facilities. Five percent acquired

new buildings or land for expansion and 9 percent spent

money for new fixtures and furniture.

Twenty–two percent plan capital outlays in the next

few months, up two points from May. Plans are trending

up but remain at recession levels.

A net negative 31 percent of all owners (seasonally

adjusted) reported higher nominal sales in the past three

months, down 12 points from May. Reopening the economy

has been slow, especially in the services sector including

travel, entertainment, salons, and other more public–

facing businesses.

The net percent of owners expecting higher real sales

volumes improved 37 points to a net 13 percent of owners.

The historic 61–point drop over March and April has been

followed by a 55–point increase over the past two months

as owners are expecting higher sales with business

reopenings.

Also improving from May, the net percent of owners

reporting inventory increases went up one point to a net

negative 14 percent. Inventory levels are surprisingly low.

Owners had little time to manage their inventory position

after the pandemic and had a drop in customers unexpect-

edly and quickly. Once states began to re–open, some

owners had trouble getting some of the items for their

customers.

The net percent of owners planning to expand inven-

tory holdings increased from May by five points to a net

7 percent as sales improved. This is one of the highest

readings historically and good news for growth.

Seasonally adjusted, the net percent of owners raising

average selling prices rose nine points to a net negative

5 percent. Unadjusted, 18 percent reported lower average

selling prices and 15 percent reported higher average

prices. Price hikes were the most frequent in retail

(12 percent higher, 23 percent lower, and wholesale

(18 percent higher, 28 percent lower). A net 12 percent

(seasonally adjusted) plan price hikes, up three points

from May.

A net 14 percent (seasonally adjusted) reported raising

compensation, well below the 36 percent reading in

February before the pandemic. A net 13 percent plan to do

so in the coming months, up three points from May. Eight

percent of owners cited labor costs as their top business

problem.

Nineteen percent of owners selected “finding qualified

labor” as their top business problem. The coronavirus

disruption for millions of workers did not change the skills

of the existing workforce. Consequently, there was no

improvement in firms’ ability to find the skills required to

fill their open positions.

The frequency of reports of positive profit trends fell

nine points to a net negative 35 percent reporting quarter

on quarter profit improvements, the lowest reading since

March 2010. Among the owners reporting weaker profits,

61 percent blamed weak sales, 9 percent blamed usual

seasonal change, 5 percent cited price changes, 3 percent

cited labor costs, and 1 percent cited martial costs. For the

owners reporting higher profits, 65 percent credited sales

volumes and 19 percent credited usual seasonal change.

Unchanged from May, 3 percent of owners reported

that all their borrowing needs were not satisfied. Thirty–

four percent reported all their credit needs were met and

54% said they were not interested in a loan.

A net 3 percent reported their last loan was harder to

get than in previous attempts. Overall, access to capital is

not a serious problem, likely due to the popularity of the

Paycheck Protection Program that most small business

employers have accessed.

One percent reported that financing was their top

business problem. The net percent of owners reporting

paying a higher rate on their most recent loan was

negative 9 percent, up four points. The Federal Reserve

policies have driven interest rates to historically low levels.

l About the Small Business Economic Trends

The NFIB Research Center has collected Small

Business Economic Trends data with quarterly surveys

since the fourth quarter of 1973 and monthly surveys since

1986. Survey respondents are drawn from a random

sample of NFIB’s membership. The report is released on

the second Tuesday of each month. For more information

about NFIB, visit NFIB.com.

Optimism Index improves as states reopen, businessowners continue to be upbeat about future conditions

Brevard Federated Republican Women award $1,000 college scholarships
The Brevard Federated Republican Women (BFRW) has awarded two Memorial Scholarships. The Lillian Banks

Legislative Memorial $1,000 Scholarship was awarded to Andrew Jackson. Banks is the former BFRW legislative

chairwoman.

Jackson has been accepted at the University of Florida, fall 2020, and will be pursuing a computer engineering degree.

After earning his degree, he plans to join the U.S. Air Force as a cyberspace operations officer.

The Barbara Davis Leadership Memorial $1,000 Scholarship was awarded to Gabriella Fiora. Davis is the former

BFRW treasurer.

Fiora will be attending the University of Central Florida in the fall. She will be studying for a bachelor’s degree in

nursing. Fiora plans to be an emergency room nurse or neonatal intensive care nurse, and hopes to work aboard a

helicopter as a transport nurse.

The organization also awarded a $1,000 Trade/Vocational Scholarship to Devon Krajewski. This is a new BFRW

scholarship for 2020. Krajewski completed the elite Cambridge Advanced International Certificate of Education Program,

earning 27 college credits while attending high school. In the fall, he will be attending the Massachusetts Maritime

Academy, pursuing a degree in maritime transportation, with his goal to become a tug–boat captain, returning to Cape

Canaveral.

BFRW scholarship information can be found at www.brevardfederatedrepublicanwomen.org.
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North Brevard is ready to "reboot" responsibly.
Titusville is resilient and undaunted by challenges. We've survived plenty of ups and downs, and always look 
to the opportunity to reimagine, reinvent and improve. As safer at home restrictions are lifted, we are ready to 
step forward to start getting people back to work without sacrificing public health and safety.

Brevard County has methodically followed the Governor's Safe Smart Step by Step Plan for Recovery, but 
our commitment to the safety and well-being of our employees and our patrons cannot waiver. To help you 
"reboot" your business, we curated this toolbar to offer some of the best advice, direction, guidance and 
practices in one place.

We are ready to work together to reopen safely, effectively and sustainably for everyone in our community.

Reopening    Our Workforce
Click here for a list of the most 
up to date resources for 
health and safety guidelines 
for reopening your business.

Our greatest asset is our 
people, so these resources 
are focused on keeping them 
safe and helping them excel.

      Take The Pledge
Consumer confidence is the key to 
getting our economy back to normal. 
Businesses are invited to voluntarily 
take the pledge and commit to safe 
operating procedures.
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“You are headed to Isecheno, yes?” she asked in a

beautiful Kenyan lilt. I could only nod.

“That truck won’t make it a fraction of the way. They

will just take your money. We will walk.”

And so we walked. The truck went by us not long after,

but it did not even reach the bend in the road before the

wheels sunk deep into the mud and began to spin. Soon,

the sounds of the men shouting and trying in vain to push

the truck out of the muck were behind us, but we had a

long way to go.

It was the longest walk of my life. I knew by that time

that I was quite sick, likely feverish. I had no choice but to

continue wading through the thick sludge that was nearly

knee deep in places.

My legs grew heavier as the sky grew dark, but my new

companion stayed with me. Though she was older, I was

slower, and I suspected she could have easily gone on

ahead. Regardless, she matched my pace as I grew ever

more fatigued.

We spoke very little, but her continued presence was a

comfort. On and on, we walked.

It took me nearly four hours. When we reached the split

in the road where my cottage was, she wished me all the

best and I thanked her for staying with me. Soon, I had

collapsed on my bed, where I stayed for the next four days,

as sick as I can ever recall.

I never again saw the tiny woman who quietly

shepherded me through the muck and the dark, and I will

never know what compelled her to walk with me.

Years later, it is hard to remember details. Mostly, I

remember her quiet encouragement when all I wanted to

do was lie down and let the mud close around me. It is easy

to wonder if I imagined her, but I still hear her sharp

tongue admonishing the truck driver for taking advantage

of me in the universal language of a protective mother, and

I smile knowing she was very real.

It is perhaps a wild understatement to note that we are

living through challenging times. In a nation where we

pride ourselves on independence, we are just starting to

realize how connected we actually are, despite some very

significant racial, economic and ideological divides.

We have a very long road ahead of us but, like it or not,

we are dependent on each other, maybe now more than

ever before. So, we might as well walk together.

I hope that we can all be more like my Kenyan friend

on this journey, that we can recognize when someone is

bogged down in the muck, fighting to put one foot in front

of the other. We all must take our own steps, and for some

of us, the walk will take much longer than for others.

But sometimes the kindness of strangers can make all

the difference. Sometimes it just helps to know we aren’t

walking alone.

By Katie Philp
UCF Forum columnist
University of Central Florida

I worked a few years ago in a rural region of Kenya,

supporting environmental educators in a small but

ecologically important rain forest. Once, after a weekend in

a neighboring town visiting friends, I stepped off the bus as

close as a paved road could get me to my home and

prepared to hire a bicycle taxi to take me the rest of the

way on the dirt road. I soon realized with dismay that a

recent heavy rain had turned the road back to my village

into a red ribbon of mud.

I’d been feeling unwell on the bus but had decided it

was due to the cramped and hot conditions, and that I’d be

alright once I was back in the forest air. As I stood looking

at the road, knowing that I was still more than seven miles

from my destination, I felt as clammy and fatigued as

before, with the additional dread of the journey home.

By then, I’d spent enough time with the locals to know

when I was being scammed. However, when a man in a

pickup truck nearby waved me over and promised me a

ride back to my village for an astronomical fee, I was ready

to fork over my cash. And I would have, had I not felt a

gentle tug at my arm and heard a commanding voice

behind me. The petite woman spoke sternly to the man in

the local dialect, at complete odds with the way she

carefully guided me away from the truck and pointed me

toward the road.

Sometimes the kindness of strangers can make all the difference in the world

Police Chief Cantaloupe meets with community faith leaders, discusses current events
Cocoa Police Chief Mike Cantaloupe met with local

faith leaders as part of an ongoing series of “roundtable”

meetings that began in 2016 with the hope of building

positive relationships with the influencers within the

community.

The recent meeting focused on the current events facing

the country and how the Cocoa Police Department is

responding. Much of the discussion focused on department

policies regarding police interactions, response to resis-

tance, citizen complaints, accountability, body–worn

cameras, training, mental health impacts on policing, and

more.

Cantaloupe also shared information about how the

agency’s decades–long community policing philosophy has

contributed to the city’s lowest crime rate in more than 20

years and is considered a model program.

“Many of the specific demands for police reform, we

have been doing for years now,” Cantaloupe said. “Our

agency led the way in the implementation of body–worn

cameras for every officer and line supervisor. My hope is

we continue this moving forward and evolve with the

Port awarded grant for upgrades, funds will enhance its capabilities in threat detection
The Canaveral Port Authority has been awarded

$908,015 in federal funding by the U.S. Department of

Homeland Security’s (DHS) Federal Emergency Manage-

ment Agency (FEMA) Port Security Grant Program

(PSGP). The grant will be augmented by a 25 percent Port

match for a $1.2 million project to improve Port

Canaveral’s port–wide risk prevention, threat mitigation

and security response service capabilities.

“In an ever–changing complex global environment, our

mission to ensure the safety and securing of our Port and

surrounding community is a top priority,” said Port CEO

John Murray. “This federal grant will help us invest in

some new technologies to broaden our capabilities to

protect our people and assets with an enhanced ability to

detect and respond to threats.”

Port Canaveral was one of over 30 U.S. ports awarded

fiscal year 2020 federal funding from FEMA’s $100 million

PSGP program, which provides grants to ports on a

competitive basis each year. The program’s priority is to

protect critical port infrastructure, enhance maritime

domain awareness, improve port–wide maritime security

risk management, and maintain or re–establish maritime

security mitigation protocols that support Port recovery

and resiliency capabilities.

The grant is made available by DHS and administered

by FEMA to strengthen infrastructure and support ports’

efforts to achieve the National Preparedness Goal estab-

lished by FEMA.

changing times.”

The Cocoa Police Department is an accredited law

enforcement agency through the Florida Commission for

Law Enforcement Accreditation since 2006. As a result of

the high professional standards demanded of an accredited

law enforcement agency, and a decades–long commitment

to a community policing philosophy, the Cocoa Police

Department is a model agency for the nation.

Many of the reforms being discussed today were

implemented by Cocoa Police Department many years ago

and are continuously reviewed and updated as needed.

The accreditation renewal process occurs every three years

with a rigorous review.

The Cocoa Police Department has successfully main-

tained this accredited status through each of these reviews

(four to date). The next renewal process will be in 2021.

“We are fortunate in our community to have outstand-

ing and dedicated faith leaders who inspire hope and

encourage positive relationship building,” Cantaloupe said.

“We want to continue the open dialogue and learn from

each other how we can do even better.”

Katie Philp is the research and evaluation
manager for the Parramore Education and
Innovation District, a project of UCF’s Center
for Higher Education Innovation. She can be
reached at Katherine.Philp@UCF.edu.
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING CRIMINAL ENTERPRISE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE, FL 32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE, FL 32955

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL 32931 US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE

City-State-Zip: COCOA BEACH FL 32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE

City-State-Zip: COCOA BEACH FL 32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE

City-State-Zip: COCOA BEACH FL 32931

Brevard Business News 

From: CHRISTOPHER LOYD [loyds04@bellsouth.net]
Sent: Thursday, February 25, 2016 3:10 PM
To: brevardbusinessnews@earthlink.com
Subject: Chris
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Dear Mr. Roth, 
 
In reference to the July 5th phone call, I remember having a conversation with Wayne 
Ivey about my concerns, of what I witnessed working in the jail that weekend. I 
witnessed inmate Doss, being mistreated by a Corporal, and a few other Deputies. 
Including, witnessing Doss being shackled and forced to remain outside for hours at a 
time, with no access to water, food, or bathroom.  
 
In conversations in the past, I felt that he has real concern about the welfare and safety 
on both deputies and inmates in the jail. So, I informed him of a mistreatment of an 
inmate that I witnessed.  
 
During the conversation, he (Wayne) gave me the impression that what I witnessed 
would not be tolerated at the jail. In fact we further discussed and both agreed that at 
any given time one of our loved ones or close friends could be in the jail. I, fore-one, 
would hate to think what I witnessed could happen to them. He agreed.  
 
He went as far as to ask me if any of the other deputies who witnessed this 
mistreatment of an inmate would be willing to tell the truth. I replied “from what I have 
witnessed in the past at the jail, they would not.”  
 
He told me to “leave it to him” as he was going to have an investigation opened. He told 
me to tell the investigator exactly what I saw and told him.  
 
Wayne asked me if I had gone to any supervisors and reported this, I told him I had not, 
as “I do not trust anyone, and that is why I am telling you.”  
 
The conversation was ended with Wayne thanking me for making him aware of the 
events.  
 
I hope this answers your question.  
 
Regards, 
Chris L Loyd 
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By Dr. Elizabeth Lee Vliet
drleevlietmd@gmail.com

Stunning positive news on hydroxychloroquine (HCQ)

was released in early July, potentially opening up medical

freedom at the time of America’s celebration of our

Declaration of Independence from British tyranny 244

years ago.

During the first six days of July, six positive clinical

studies of HCQ were released: Three from the United

States (one from Michigan at Henry Ford Health System,

and two from New York state, including one primary care

outpatient study by Dr. Vladimir Zelenko, and three from

other countries (Portugal, India, and Brazil).

All six studies showed that HCQ given early in

COVID–19, alone or with zinc and azithromycin, reduces

hospitalizations and deaths, with no serious heart or other

adverse events.

Most media ignored these six positive studies, continu-

ing to focus on fearmongering about HCQ “dangers” from

now discredited, poorly designed and seriously flawed

reports on use in critically ill hospitalized patients.

The Henry Ford study showed a 50 percent reduction in

the death rate when HCQ was used early in hospitalized

COVID patients. Dr. Zelenko’s even earlier outpatient

intervention with HCQ, azithromycin and zinc showed

approximately 80% decrease in deaths. These extraordi-

nary results show how many lives can be saved with early

HCQ treatment.

Henry Ford physicians, researchers, and ethicists

have filed an urgent application with FDA Commissioner

Dr. Hahn for a new Emergency Use Authorization (EUA)

for early, out–patient HCQ use in COVID–19.

Baylor Scott & White Heart and Vascular Institute in

Dallas issued an urgent letter in support of the Henry Ford

new outpatient EUA application, based on the remarkably

positive outcomes in their own clinical study of prophylac-

tic use of HCQ in their own medical workers.

Baylor’s letter, from one of their cardiologists, showed

benefit for a weekly prophylaxis regimen, and described no

adverse cardiac outcomes. This directly rebuts the constant

media hype about “heart dangers” of HCQ.

Baylor’s report of prophylactic benefits is profoundly

important, not only for front–line medical workers, but also

for law enforcement officers, paramedics, dentists/dental

hygienists, truck drivers, food–processing workers, clergy,

behavioral health professionals, factory and grocery store

workers, essential distribution centers, and many others.

These respected institutions add further credibility to

my Apr 10 letter to President Trump, which was signed by

1,305 physicians, medical workers, and concerned patients

asking for this new EUA.

Henry Ford and Baylor studies add safety data to that

accumulated since HCQ was first FDA–approved in 1955,

as well as safety reported in 2020 COVID–19 worldwide

clinical outcomes, and the safety summaries of HCQ

compared to current over–the–counter medicines pre-

sented to the Trump Administration May 25.

Americans urgently need to see this new and encourag-

ing information to help relieve anxiety and fear about

coronavirus. The mainstream media is still suppressing

such information, which can both save lives and help

America reopen safely.

Since it was approved more than 65 years ago for

malaria, and later for lupus and rheumatoid arthritis,

HCQ has been safely used worldwide in hundreds of

millions of patients. More than 15 years ago, in the 2002–

2003 SARS–CoV–1 outbreak, CDC conducted in–vitro

studies that showed HCQ was a potent anti–viral agent.

Since the SARS–CoV–2 virus, initially recognized in

China, has been spreading around the world, HCQ has

been widely used in dozens of countries as a safe and

effective treatment for the novel coronavirus causing

COVID–19.

In all reports, including the CDC findings published in

2005, HCQ’s most important effect is to block viral entry

into the cells and viral replication IF given within the first

5 days of symptoms. Restricting HCQ use to only critically

ill hospitalized patients has been one of the reasons for the

high U.S. COVID death rate compared to countries using it

prophylactically and early in the viral illness. ALL viral

illness we treat respond best to anti–viral medication

begun early, not late when patients are critically ill.

The U.S. situation is out of control, with people dying

and businesses shut down because of FDA roadblocks and

governors’ restrictive orders illegally overriding normal

FDA regulations that allow physicians to prescribe ANY

FDA–approved medication (including HCQ) however they

deem medically appropriate. Physicians in many states

also face threats of investigation by their state medical

boards for prescribing HCQ for COVID–19, and state

pharmacy boards direct pharmacists to refuse to dispense

HCQ for COVID patients. Such political interference with

doctors’ ability to treat patients has never happened before

in my medical career.

At some point, the Trump Administration has to take

charge of this interference with effective medical treatment

that is costing lives, and rein in the FDA and the state–by–

state bureaucratic HCQ restrictions.

We need a massive grassroots effort to speak up on the

FDA and White House websites in support of this new

EUA Application from Henry Ford and Baylor physicians.

We must push for White House officials to see the urgency

we physicians, patients, and our country are facing.

Our health, our freedom, and our very lives are all at

stake.

l About the author/contributor

Dr. Vliet has been a leader in patient–centered,

individualized medical care. Since 1986, she has practiced

medicine independent of insurance contracts that interfere

with patient–physician relationships and decision–

making. Dr. Vliet focus is medical freedom and free–

market approaches to health care. Dr. Vliet is the founder

of Vive Life Center and Hormone Health Strategies with

medical practices in Tucson, Ariz., and Dallas, Texas,

specializing in preventive and climacteric medicine with an

integrated approach to evaluation and treatment of women

and men with complex medical and hormonal problems

from puberty to late life.

Dr. Vliet is a 2014 Ellis Island Medal of Honor recipient

for her national and international educational efforts in

health, wellness, and endocrine aging in men and women,

and is recognized in the U.S. as a motivational speaker in

health and wellness and a powerful patient advocate,

proponent of free–market approaches to lower health–care

costs. Dr. Vliet is the recipient of Voice of Women Award

from Arizona Foundation for Women in recognition of her

pioneering advocacy for the overlooked hormone connec-

tions in women’s health. Her consumer health books

include “The Savvy Woman’s Guide to Great Strength, and

Stamina.”

Dr. Vliet is a past director of the Association of Ameri-

can Physicians and Surgeons (AAPS), a member of the

AAPS Editorial Writing Team on health–care reform, and

a member of International Menopause Society and the

International Society for The Study of the Aging Male. She

received her M.D. degree and did her internship in internal

medicine at Eastern Virginia Medical School, and com-

pleted specialty training at Johns Hopkins Hospital. She

earned her bachelor’s and master’s degrees are from the

College of William and Mary in Virginia.

Push for wider use of HCQ, positive clinical trials show effectiveness
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Individualized attention
Clean, bright CDC-compliant environment
Highly qualified teachers & caregivers
Low teacher-infant ratio - average 1 to 3
Pre/Primary School to 3rd grade
Cognitive skills training

Infant Spaces Available! Call Today! 321-729-6858

Happy Babies thrive

in the right place

Caregiver to baby ratio 1-3

Space Coast Early Intervention Center's unique programs provide exceptional learning opportunities
for ALL children to ensure they acquire the academic and social skills needed to succeed in life!

focused care

and attention

in a safe, bright

environment  produces

bigbigbigbigbig

Baby Room Open for Infants 6 weeks up

3790 Dairy Road  �  Melbourne  �  www.sceic.com
smilessmilessmilessmilessmiles

CDC Guidelines in place for health and safety of children and staff



Call Adrienne Roth at 321-951-7777 for Advertising Information JULY 27, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 8

TITUSVILLE — Parrish Medical Center (PMC)

Registered Nurse Karla Foster lived a life of caring that

has touched people — and will touch generations to come

— through her son’s work and the recipients of the nursing

school scholarship established in her name.

Fourteen years after Karla’s passing, her legacies

intersect in the form of her son, Russell, and Emily Hurley,

a nurse who benefited from the Karla Foster, RN, Memo-

rial Scholarship, administered by the Jess Parrish Medical

Foundation.

Russell Foster, 42, Karla’s son, is an Advanced Practice

Registered Nurse with Nemours Children’s Health

System. Through a PMC–Nemours association, Russell is

often serving at PMC’s Women’s Services Department.

Registered Nurse Emily Hurley works in PMC’s

oncology department. Hurley’s nursing school education

was helped by the $3,000 scholarship. Nine scholarships

have so far been awarded.

Foster and Hurley work in different hospital depart-

ments, and haven’t yet met; nevertheless, there is a

professional kinship.

“It is quite stunning,” said Russell. “Emily and I are

both doing what we love, which is helping others through

nursing, the profession my mother loved and prized. Both

aspects of her life — her family and her work.”

Hurley, who earned her nursing degree from Eastern

Florida State College, is delighted to know the Foster

family still has ties to patient care at PMC.

“I think nursing is a calling,” Hurley said. “There’s a

passion for helping other people that’s central to why a

nurse chooses this career. The more I’ve learned about

Karla Foster, the person and the nurse, the more honored I

am to have been awarded the scholarship created in her

honor.”

The Karla Foster, RN, Memorial Scholarship was

established in 2008 by Karla’s husband, Doug. The two

were married in 1970, two years after Karla graduated

from Sewickley Valley Hospital School of Nursing in

Sewickley, Penn. She took advanced studies at Slippery

Rock State University and specialized in orthopedic and

medical–surgical nursing, for which she received advanced

certification.

Arriving at PMC in 1988 she served until 2006 as a

PMC nurse, primarily in the orthopedic and medical/

surgical department. Karla made a swift — and lasting —

impression, says Melinda Hodges, PMC manager of

Women’s Services.

“Karla was an outstanding member of the Parrish

family,” Hodges said. “She served as an example of what’s

at the heart of nursing — compassion, skill, community

awareness and attention to detail. Even after her passing,

her legacy continues to impact lives which exemplifies the

passion she held for her field.”

Hodges added, “She was an incredible nurse and

mother. I think she would be extremely proud of the legacy

she created, and now what her son and the scholarship in

her name are creating.”

After beginning his career as a certified nursing

assistant at PMC, Russell became a registered respiratory

therapist. He went on to obtain a bachelor of science in

nursing degree (University of Central Florida, 2006) and

earned dual post–graduate degrees with specialization in

neonatology and pediatrics (University of South Alabama,

2009).

“My mother inspired me to seek a career in health care,

because what she did seemed so noble, so important, in the

lives of other people,” he said. “She was always thinking of

others. It makes me beyond proud to walk the halls, as a

member of the medical staff, where she once had such an

impact.”

The scholarship — and the nurses benefiting from it —

keep his mother’s presence alive at PMC and in other

communities, Russell said.

“There’s no way to even estimate the number of lives

my mother continues to touch, help, and heal,” Russell

said. “Hearing Emily’s story helped bring to life for me

what my mother continues to mean to so many people.”

To learn more about the Scholarship, or to make a

contribution, visit www.parrishhealthcare.com/foundation.

Karla Foster Scholarship touching Titusville community; 14 years after her passing, legacies intersect family

EDC seeks nominations for Thomas E.
Gamble Excellence in Education award

The Economic Development Commission of Florida’s

Space Coast has announced a call for nominations for the

Thomas E. Gamble Excellence in Education for Economic

Development Impact award.

Dr. Gamble, a past president of Brevard Community

College, now known as Eastern Florida State College,

devoted his career to serving undergraduates from all

levels and walks of life, embracing the open–door philoso-

phy of the comprehensive community college.

At BCC, he was instrumental in the development of the

Aerospace Technology program, a National Center of

Excellence of the National Science Foundation, a variety of

curricular and technology enhancements, as well as

significant facility enhancements at all five college

campuses. He also was a champion for the expansion of the

partnership with the University of Central Florida in

Brevard County.

In memory of this exceptional educational leader, the

EDC created the Thomas E. Gamble Excellence in

Education for Economic Development Impact Award.

This year’s award will be presented at the EDC’s 2020

Annual Meeting in October (date is forthcoming).

Members of the community are invited to submit

nominations on behalf of an individual who has made

longstanding, consistent, and highly valued contributions

to further educational programs supporting a comprehen-

sive talent pipeline for our existing industry. Self–

nominations are acceptable.

The deadline to submit is Monday, Aug. 31.

To submit your nominations, paste this link in your

browser: https://www.surveymonkey.com/r/

EDCGambleEDU20.
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See manufacturing through new eyes
at ManufacturingInBrevard.org

Opportunities through the EDC’s
ONLINE CPT course are available.

MANUFACTURINGINBREVARD.ORG

L O O K I N G  F O R  A  C H A N G E ?



JULY 27, 2020 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 9

By Ashley Pontius
apontius@newsandexperts.com
News & Experts

Some business leaders who are bright and hard–

working also can be extremely demanding and difficult to

work for. Such that a leader’s behavior and its negative

impact on others may reach the point where the business

becomes dysfunctional.

Dr. Katrina Burrus, author of “Managing Brilliant

Jerks: How Organizations and Coaches Can Transform

Difficult Leaders into Powerful Visionaries,” says a boss

who is both bright and abrasive has many characteristics,

and the draining combination of them can lead to running

more people off than running a long–term successful

business.

“A brilliant but abrasive leader is extremely talented

but is driven to gain recognition above all else,” Dr. Burrus

says. “They are exceptionally intelligent, but they use that

intelligence for their own professional benefit rather than

in the best interest of the company.

“Moreover, they are blinded to the costs their behavior

has for individuals, teams, and the organization as a

whole. They can destroy people’s self–confidence and inflict

serious, lasting damage on their company. This toxic

environment erodes morale and causes turnover to spike.”

Dr. Burrus points out five characteristics of a bright but

abrasive leader:

l They lack empathy

“These leaders have a blind spot — their understanding

of other people’s emotions,” Dr. Burrus says. “Leaders of

this type are not naturally tuned in to what others are

thinking and feeling. Their focus is on goals and outcomes

rather than on people.”

l They are volatile and manipulative

Nobody is comfortable with a leader who could explode

at any second or sabotages them. “They are verbally

abusive, flying into screaming rages and even physically

threatening coworkers,” Dr. Burrus says. “Their underly-

ing anxiety often translates into explosive and uncon-

trolled emotional outbursts. They micromanage an

employee to an extent that makes work impossible. More

subtly, abrasive leaders undermine employees by creating

conflict, withholding critical resources, and waging a kind

of psychological warfare against those they perceive as a

threat.”

l Many are perfectionists

While being a driven leader is an admirable quality,

some go too far when rarely taking the foot off the accelera-

tor and running over employees in the process. This often

comes in the form of setting unrealistic standards and

changing deadlines without much notice or reason.

“They’re never satisfied with their own work and

continually push themselves to work harder,” Dr. Burrus

says. “Abrasive leaders are intensely motivated to gain

recognition through outstanding results, and they expect

no less of the people around them. They can be very hard

on their employees. They put constant pressure on their

direct reports and offer little to no recognition.”

l Struggle to maintain good relationships

“Not good at reading others’ emotions, abrasive leaders

find it hard to maintain positive interpersonal relation-

ships,” Dr. Burrus says. “They hurt people without

intending to. Some abrasive leaders are good at identifying

people’s weaknesses, but they use this skill to satisfy their

drive toward perfectionism and, by doing so, harm people.

They place enormous focus on results, but they fail to see

that to increase results, they need to engage autonomous,

thinking, creative people who are not submissive to their

leader’s every request.”

l Have a fear of failure

“Abrasive leaders are often defensive and on high alert

for challenges to their leadership,” Dr. Burrus says. “They

feel personally threatened by their direct reports’ failures.

To protect themselves, they feel a strong need to control

their environment. A perceived threat to their professional

reputation or self–image will send brilliant but abrasive

jerks into attack mode immediately.”

“Abrasive leaders can be incredibly charismatic,

especially to clients,” Dr. Burrus says. “Due to their razor–

sharp intelligence, they have strong powers of persuasion.

But they also create a culture of fear that robs employees

of their voice and deadens creativity.”

l About Dr. Katrina Burrus, Ph.D.

Dr. Katrina Burrus has a proven track record coaching

numerous international leaders in top organizations like

Nestlé, Novartis, United Bank of Switzerland, CERN, the

United Nations, and the International Labor Organization.

Her coaching career has taken her to Europe, Asia, and the

United States. As the founder of MKB Conseil & Coaching

in Geneva, Switzerland, and Excellent Executive Coaching

LLC, in Las Vegas, Nev., she has developed a network of

international clients, experts and scholar–practitioners.

Dr. Burrus has taught leadership and postgraduate

courses at various universities, including a ground–

breaking thought leadership workshop titled “Global

Nomadic Leadership: Succeeding in a World Without

Borders.” She teaches executive coaching and has served

on the International Coach Federation Credentialing

Committee. Learn more about Dr. Burrus at

www.ExcellentExecutiveCoaching.com.

Does drama, tension never stop at your company? Author lists characteristics of a bright but abrasive leader
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By Eva M. Rey
eva.rey@duda.com
The Viera Company

VIERA — For the past 26 years, RCLCO has conducted

a national survey identifying the top–selling Master–

Planned Communities (MPCs) in the nation. Earlier this

month, they released their mid–year 2020 results, which

ranked Viera as the fifth top–selling Master–Planned

Community in Florida and 13th in the nation.

This represents a significant leap for Viera from its

ranking of 25th for the same period last year. The rankings

are based on new–home sales, with feedback from industry

contacts and consultants, whose research supports this

prestigious annual compilation.

Notably, not all MPCs participate in the mid–year

report so the rankings differ from the annual rankings.

However, the rise in position for the mid–year rankings is

an indicator of Viera’s overall performance to date for 2020

and is illustrative of Viera’s efforts to break into the

national top 20.

Karl Pischke, vice president of RCLCO said, “After an

impressive 41% increase in sales compared to the same

time period last year, Viera has become the 13th top–

selling community in the country thus far in 2020. The

Top–Selling Master–Planned Communities Report is a

publication released by RCLCO Real Estate Advisors twice

each year to track the best performing communities in the

country. Viera’s performance in 2020 is particularly

impressive following a 22nd place finish in RCLCO’s 2019

year–end report, and is indicative of the careful planning

and investment in community place–making done by The

Viera Co.”

“Viera continues to be ranked as one of the best–selling

Master–Planned Communities in the country and benefits

from a strong Space Coast market that has witnessed

incredible job growth in the high–tech, commercial space

and defense–contracting industries,” said Todd Pokrywa,

president of The Viera Co.

“The Master Planned Community is in the geographic

heart of Brevard County and has attracted over 27,000

residents living in nearly 13,000 homes, and 10,000 jobs

within 725 businesses. Viera has a network of more than

100 miles of trails connecting neighborhoods to a plethora

of attractive amenities throughout the community

including the new Addison Village Club, Brevard Zoo,

A–rated schools, multiple places of worship, a wide array of

medical services, the award winning Duran Golf Club,

USSSA Space Coast Stadium Complex, Viera Wetlands,

and The Avenue Viera lifestyle center. The RCLCO mid–

year ranking is validation of The Viera Co.’s strategy to

create a vibrant and livable mixed use and Master–

Planned Community.”

“Achieving a ranking as one of the Top 15 MPCs in the

country with a 41 percent increase in sales from this time

in 2019 is a testament both to our adherence to an overall

vision of quality and product diversity as well as our

homebuilders investments in technology,” added The Viera

Co’s Scott Miller, senior vice president of sales and

community Development. “It is our builders’ rapid

adoption of virtual tours and other innovative practices

that continue to give homebuyers confidence and comfort

in touring models online or in person and these initiatives

help address the increasing demand for new homes with

healthy features and work and learn from home options.”

To read the full RCLCO mid–year list, visit https://

www.rclco.com/publication/the–top–selling–master–

planned–communities–of–mid–year–2020.

l About The Viera Co.

The Viera Co., a wholly owned subsidiary of A. Duda

Sons Inc., manages commercial and residential develop-

ment of Duda’s non–agricultural property and is the

developer of the Master–Planned Community of Viera.

The company’s integrated real estate operations include

Viera Builders, Viera Commercial Properties and the

Duran Golf Club. The mission of The Viera Co. is to create

vibrant, livable communities that are built with faith,

integrity and thoughtful stewardship of the land. For more

information, visit www.viera.com.

Viera among top–selling Master–Planned Communities in state, according to national survey by RCLCO

Travis Steward represents nearly 50 percent
of listings in Fairway Lakes at Duran in Viera

INDIALANTIC — A little more than a year ago, Travis

Steward of Dale Sorensen Real Estate represented 33

percent of the homes sold in Fairway Lakes at Duran in

Viera. Today, Steward continues that extraordinary

success by currently representing nearly 50 percent of the

available listings for sale in the community.

Considered an expert regarding Fairway Lakes homes,

Steward has expertise and knowledge of the neighborhood

and the real estate and marketing trends in the area.

Steward has represented more than $6 million in real

estate transactions in the community.

“There are currently only seven available homes for

sale in Fairway Lakes,” Steward said. “I have three of the

listings, including homes located at 3217 Lamanga Drive,

6576 Arroyo and 6536 Arroyo Drive. DSRE’s innovative

advertising and marketing tools ensure that our listings

receive global attention. The market has a shortage of

homes available for sale right now and the demand for

luxury homes is increasing; this is definitely a sellers’

market and I expect these properties to get a lot of

attention.”

Fairway Lakes is a private, gated community situated

on the No. 1–rated golf course in Brevard County, with

beautiful lakefront and golf course view homes.

Homes are priced from $500,000 to more than

$1 million. Duran is close to Viera’s Town Center. The

community has a total of 224 residences.

To contact Steward, call (321) 872.9020, or send an

email to tsteward@sorensenrealestate.com. The company’s

office is located at 3165 Suntree Blvd., Suite 102, in

Rockledge.
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By Jeannette Weiss
jweiss@jweisspr.com
J. Weiss PR

INDIALANTIC — Real Trends recently announced its

list of “Best Real Estate Agents in Florida.” And Dale

Sorensen Real Estate’s Carpenter /Kessel Homeselling

Team is ranked No. 4 on 2020 List of Medium Teams by

Transaction Sides and No. 6 on the organization’s List of

Medium Teams by Volume in the Sunshine State.

Real Trends, a national organization long considered a

trusted source for brokerage services, follows the residen-

tial real estate industry nationwide and highlights the top

performers each year.

The Carpenter/Kessel Team had a total of 252 Transac-

tions and a total volume of $105.98 million.

“To be named so high on both of these very significant

real estate lists is quite an honor,” said Dale Sorensen Jr.

“But to be named to these lists year–after–year is proof of

the hard–work and excellent performance of The Carpen-

ter/Kessel Homeselling Team.”

He added, “Their consistent use of our innovative

advertising and marketing tools as well as utilizing our

vast network of worldwide real estate affiliations ensures

their success. I applaud DeWayne Carpenter, Kirk Kessel

and their entire team for once again receiving this honor.”

In addition to Carpenter and Kessel, the team includes

Leslie Mink, Julie Larsen, Amy Cevallos, Shane Burgman,

Amy Kalman, Brent Burns, Emily Garry, Sarah Horschel,

Jeff Blackstone, Mark Fontaine, Cecily North, Ashley

Liparini and Brian Greene.

“We are once again honored to have been named to

such a prestigious list,” said Carpenter. “This is a direct

result of the culture of partnership we have created with

our team. We do not use the traditional model of how real

estate is practiced; our agents share their knowledge,

spheres of influence, contacts and expertise, ensuring our

clients better representation and a true competitive edge.

This honor is certainly in large part due to that culture and

I congratulate each and every member of our team.”

Kessel elaborated further on the team concept. “In our

past lives, we were technology experts, real estate develop-

ers, interior decorators, corporate negotiators, digital

marketers, community leaders and more. It’s a pool of

additional expertise from which every client benefits. By

teaming up with our exclusive vendors dubbed ‘CK

Creative,’ we are able to adopt a fresh and innovative

approach to marketing no one else can duplicate. We

believe our team is the clear choice for anyone buying or

selling a home in our market and globally.”

Carpenter can be reached at (321) 693–2593 or by email

at DC@CarpenterKessel.com. Kessel can be reached at

(321) 544–9993 or by email at Kirk@CarpenterKessel.com.

The Carpenter/Kessel Team’s office is at 436 5th Ave.

Family owned and managed since 1978, Dale Sorensen

Real Estate is a full–service real estate brokerage dedi-

cated to a longstanding tradition of excellence. The

company has earned exclusive affiliations with Leading

Real Estate Companies of the World, Luxury Portfolio

International, Who’s Who in Luxury Real Estate and the

Board of Regents, and a highly established presence in

London, UK, through Mayfair International Realty.

With more than 200 sales associates and support staff

and 12 locations in Florida, the company posted sales of

more than $816 million in 2019 in the markets they serve.

DSRE’s Carpenter/Kessel Homeselling Team No. 4 on Real Trends ‘Best Real Estate Agents in Florida’
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Please see Jess Parrish Medical Foundation, page 19

By Ken Datzman

TITUSVILLE — The frontline workers at America’s

hospital and health systems have stepped up in heroic

ways to meet the challenges caused by the novel

coronavirus pandemic.

And organizations and businesses across the nation

have been stepping up in different ways to recognize

frontline workers’ dedication to serving their communities.

Health–care teams are at the center of the fight against

the coronavirus. They are providing the care to win the

battle against the virus while trying to stay safe them-

selves.

At the local level, T–Bone Designs, a custom screen–

printing business, has teamed up with Jess Parrish

Medical Foundation, the philanthropic arm of Parrish

Medical Center, to recognize and thank frontline workers

for their efforts providing care.

T–Bone Designs, a 25–year–old business at 400 Garden

St., has created and is selling “Frontline Hero” T–shirts.

for the T–shirts is available. The email address is

TBoneDesigns@Yahoo.com.

“We thank Rob Summers for his generosity,” said Jess

Parrish Medical Foundation’s Jessie Kirk, the board of

directors chairwoman. “$5 of every purchase of Frontline

Hero T–shirts goes to the Jess Parrish Medical Founda-

tion. We are thrilled with his company’s donation.”

She says the “T–shirts help spread the word regarding

the invaluable work of health–care professionals, and it fits

nicely with our mission at Jess Parrish Medical Founda-

tion of ‘Healing Families and Healing Communities.’ This

is an example of a community–minded small–business

owner with deep roots in the Titusville market reaching

out to help his community.”

Dr. Gregory Cuculino is the medical director for

emergency medicine at Parrish Medical Center. His team,

which includes Dr. Aluino Ochoa, a critical care medicine

specialist, is on the frontline of care.

“We’re in the emergency room,” said Dr. Cuculino.

The business is donating $5 of the proceeds from the

sale of each T–shirt to Jess Parrish Medical Foundation in

support of Parrish.

“My daughter works in the health–care field at the

Mayo Clinic in Jacksonville,” said businessman Rob

Summers, owner of T–Bone Designs. “It has been a while

since I have seen her because of the pandemic.”

Summers said he “wanted to help the community and

came up with the idea of creating the T–shirts in support

of the Jess Parrish Medical Foundation. Half the proceeds

from the sale of the Frontline Hero T–shirts will be going

to that organization. I also see this as an opportunity to try

to stay busy. My business has been hit hard because of the

pandemic. I love the Titusville community and giving back

is something I enjoy doing.”

The Frontline Hero T–shirts are $10 for youth size and

$12 for adult size. A donation of $5 per shirt sale will be

made to the Jess Parrish Medical Foundation in support of

the frontline workers.

Orders can be placed at https://www.TBoneDesigns.net/

product, or by phone at (321) 264–0001. Curbside pickup

T–Bone Designs teams with Jess Parrish Medical Foundation to honor Parrish
Healthcare’s ‘Frontline Heroes’ — portion of shirt sale proceeds go to JPMF

T–Bone Designs, a Titusville business that does custom screen printing, has reached out to the Jess Parrish Medical Foundation in support of frontline health–care workers. T–Bone Designs has created and is selling
online ‘Frontline Hero’ T–shirts, with a portion of the proceeds going to the Foundation in support of Parrish. From left: Natalie Sellers, Vice President, Communications, Community & Corporate Services, Parrish
Medical Center; Parrish Medical Center’s Dr. Gregory Cuculino, medical director, emergency medicine; Jessie Kirk, board chairwoman, Jess Parrish Medical Foundation; Stephanie Parham, Executive Assistant,
Parrish Medical Center; Parrish Medical Center’s George Mikitarian, president and CEO; Rob Summers, owner, T–Bone Designs; Chris McAlpine, Sr. Vice President Administration/Transformation Officer, Parrish
Medical Center; Edwin Loftin, Senior VP of Integrated and Acute Care Services/CNO, Parrish Medical Center; and Donna Oswald, Administrative Assistant, Parrish Medical Center.

BBN photo — Adrienne B. Roth

I sent two pictures. the one labeled fixed is
just what i did to it to print it so Bill could

look at it.

the one that says final is the original
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Please see Brevard Achievement Center, page 21

Brevard Achievement Center in Rockledge to construct a 10,000–square–foot
office facility to accommodate growth; new space for BAC’s Art Studio program
By Ken Datzman

ROCKLEDGE — The Brevard Achieve-

ment Center, a nonprofit entity that

provides work experiences and programs

for adults with disabilities, is set to expand

on its Cogswell Street campus with the

construction of a new 10,000–square–foot

administrative facility.

This economic development project in

Central Brevard will involve a number of

area companies.

Brevard Achievement Center has been

experiencing solid growth and runs a range

of training and employment programs.

“We are serving greater numbers of

people through contracts and programs. As

a result, we have been slowly running out

of space in our facilities,” said Ryan Rogers,

the organization’s vice president for

administration and chief financial officer.

He said Brevard Achievement Center

“has about 35,000 square feet right now

among our three buildings on campus. The

new building we will be constructing will

help us ease our space shortage. We’ll be

able to move people into the new building

and it will free up space for our programs

in the other buildings.”

Ryan added that Brevard Achievement

Center “has nearly 850 people on payroll.

Of that number, about 700 people receive

services and participate in our programs.

We serve thousands of individuals each

year, but they are not on our payroll.”

Most of the people on Brevard Achieve-

ment Center’s payroll work on federal

contracts at Patrick Air Force Base,

NASA’s Kennedy Space Center, and Cape

Canaveral, as well as in the Panhandle of

the state.

Brevard Achievement Center also has

contracts in Virginia, North Carolina, and

Puerto Rico.

“We acquire contracts in various states

so that we can provide training and

employment to individuals with disabili-

ties,” said Ryan, whose organization’s

annual budget is more than $30 million, up

from about $3 million when he started his

career with Brevard Achievement Center

in 1992. “We had two federal contracts in

1992.”

The new facility will house offices, some

meeting rooms, and Brevard Achievement

Center’s Art Studio, among other opera-

tions. “The Art Studio will be one of the

highlights of the building. It’s a great

program,” said Ryan, who works alongside

Brevard Achievement Center CEO Amar

Patel.

Brevard Achievement Center’s Adult

Day Training program fosters member

creativity in a classroom setting each day.

They make clay and fused–glass creations,

bead work for jewelry, and assemble

rubber door mats. The creations, all made

by people with disabilities, are sold to the

public. For more information on how to

purchase the work of Art Studio members,

call Brevard Achievement Center at (321)

632–8610 or email info@bacbrevard.com.

The local project team for the new

building includes architect Dave

Nagrodsky, DNA Architects Inc.; Diana

Gonzalez–Villamil, vice president/interior

design, American Business Interiors; and

Doug Bress, owner’s representative,

Florida East Coast Contractors.

Soon, Brevard Achievement Center will

issue a “request for proposals” for a general

contractor for the project. Inquiries about

the RFP should be directed to Bress at

(321) 635–9566 or DBress@FLECC.com.

Brevard Achievement Center is looking

to begin construction of the building in

early fall.

“This is an exciting project,” said

Nagrodsky. “Brevard Achievement Center

is an outstanding organization and the

work they do is certainly commendable.”

He added, “DNA Architects is proud to

have been selected as part of the project

team. A lot of different BAC disciplines will

be housed in the new 10,000–square–foot

building. The structure will set itself apart

from the other buildings on campus in

terms of its overall look. It’s primarily an

office building with a large Art Studio. It

will have a contemporary look.”

Gonzalez–Villamil will be doing the

interior design and space planning for the

facility.

“ABI is happy to join forces with Dave

Nagrodsky on this project. We’ve worked

with DNA Architects on many projects

through the years. We were excited to learn

that we had been chosen for the Brevard

Achievement Center’s new headquarters

office building because this is going to be a

very engaging project. We are going to add

elements to the interiors to make it

special,” she said.

DNA Architects and ABI were part of

the project team for PIRTEK USA’s new

120,000–square–foot headquarters facility

on Gus Hipp Boulevard in Rockledge. The

facility included 20,000 square feet of office

space. Nick Rahal of Rahal Development

Corp. was part of the team, too.

Bress’ Florida East Coast Contractors

has a long history of projects in the local

market. Recently, his company served as

the owner’s representative for the new

Space Coast Association of Realtors

headquarters on Pineda Plaza Way in

Palm Shores.

“When you are the owner’s representa-

tive on a construction project, you collabo-

rate with a lot of people,” said Bress. “It

takes a total team effort to be successful.

BBN photo — Adrienne B. Roth

The Brevard Achievement Center plans to begin construction on its new 10,000–square–foot office building this fall. With an annual budget of more than
$30 million, the nonprofit organization has been growing and space has tightened at its campus on Cogswell Street. The project team for the new building
includes, from left: Diana Gonzalez–Villamil, vice president/interior design, American Business Interiors; BAC’s Ryan Rogers, vice president/administration and
chief financial officer; Florida East Coast Contractors’ Doug Bress, owner’s representative; and architect Dave Nagrodsky, DNA Architects Inc.
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By Samantha Murray
grenrosa@ufl.edu
UF/IFAS Communications
University of Florida

Snook, the popular game fish native to the tropics, has

been expanding its range and reproducing farther north,

according to a new study published this week by research-

ers at the Florida Fish and Wildlife Conservation Commis-

sion and the University of Florida.

The likely reason? Warming temperatures due to

climate change have allowed snook, which are highly

sensitive to cold, to survive and spawn at more northern

latitudes.

The study focused on Cedar Key and Lower Suwannee

River areas, which are north of snook’s historic range, said

Charles Martin, one of the study’s authors and an

assistant research professor of fisheries and aquatic

sciences based at the UF/IFAS Nature Coast Biological

Station.

The study’s findings offer clear evidence of a trend

anglers have also recognized.

“Recreational fishing along the Nature Coast is an

important economic driver in this region, and a lot of

tourists come to this area to fish,” Martin said. “I know

some fishing guides in the region now target snook, so I

am curious what impact this expansion will have on local

economies of these small towns along the Gulf coast.”

While the snook’s expansion may be exciting news for

anglers, it’s not clear what competition with snook will

mean for native fish, a possible focus of future research.

“Snook are no doubt being targeted by recreational

fishermen, and they are excited to have access to the snook

fishery in this region,” said Caleb Purtlebaugh, research

biologist with FWC and the study’s lead author. “I wonder

what impacts the range expansion of snook may have on

other recreational species in terms of harvest and species

competition for similar resources.

The researchers say snook are just one example of a

species moving into higher latitudes due to climate

change.

“Many species are migrating northward with a

warming climate, including plants, such as mangroves, as

well as fish, birds and others,” said Mike Allen, professor

of fisheries and aquatic sciences, the director of the

UF/IFAS Nature Coast Biological Station and one of the

study’s authors. “We focused on snook in this study, but

the same pattern is happening with other species and

other locations.”

The researchers compared two decades of local climate

data with the number of snook recorded in fisheries

sampling over the same period and region. They found

that as local temperatures rose, so did the population of

snook.

Sampling data also showed that snook began reproduc-

ing locally during this period. Early sampling efforts only

caught larger adult fish, which scientists surmised must

have moved into the area as adults. However, in recent

years the researchers also found smaller, younger fish, a

sign that snook had begun spawning locally.

“It’s a surprise how quickly the population became

established in this region with natural reproduction now

every year the past five years, and no historical records

suggest they were established and reproducing previ-

ously,” Allen said.

Furthermore, snook have not just been concentrated in

a few areas, Purtlebaugh added.

“I was most surprised by not only the exponential

increase in catches in recent years, but also by how quickly

the spatial distribution of snook expanded in the

Suwannee estuary,” Purtlebaugh said.

For example, when ocean temperatures fall, snook have

been known to retreat into warmer freshwater rivers and

springs along Florida’s gulf coast. The study’s sampling

data show an increase in the number of snook caught in

these “thermal refuges” during the winter, evidence that

snook are using these places to escape the cold.

The researchers focused on the Nature Coast region

because it contains an ecological transition where man-

grove forests, like snook, are also shifting north. This

makes the Nature Coast an ideal place to study the impact

of climate change on coastal areas, Allen said.

Studies like these are made possible by long term data

collection and collaboration among state and federal

agencies and the university, Allen said.

“This study represents a great partnership with FWC

and other agencies we plan to continue well into the

future, evaluating the impacts of changing species

distributions and changing habitats on the estuarine food

web and the natural resources they support,” Allen said.

There are still many questions about snook in the Gulf,

the researchers said.

“Through FWC’s partnership with UF, we hope to

address future research needs that were highlighted in

this study,” Purtlebaugh said. “We hope to answer

questions such as: how do snook utilize a large freshwater

system like the Suwannee River; can we identify spawning

locations and does timing differ from southern estuaries;

and how do discharge patterns from the Suwannee River

influence timing and movement by snook?”

The study is published in the journal “PLOS One.”

l About the Institute of Food and Agricultural Sciences

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to sustain

and enhance the quality of human life. With more than a

dozen research facilities, 67 county Extension offices, and

award–winning students and faculty in the UF College of

Agricultural and Life Sciences, UF/IFAS brings science–

based solutions to the state’s agricultural and natural

resources industries, and all Florida residents. Visit the

UF/IFAS website at ifas.ufl.edu, and follow UF/IFAS on

social media platforms at @UF_IFAS.

As temperatures rise, snook have expanded range north, new Florida Fish and Wildlife Conservation study finds
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Florida Tech has announced a new course starting

this fall, Modern African–American Studies, which will

serve as a core component of the university’s inaugural

minor in African–American studies.

The course, offered by Florida Tech’s School of Arts

and Communication in the College of Psychology and

Liberal Arts, will be taught by Don Harrell, an African

Studies scholar, ethnomusicologist, folklorist and

musician.

An adjunct in the Africana Studies Department at

the University of Central Florida, Harrell earned his

master’s degree in African Studies from the University

of California, Los Angeles. He has developed and taught

university–level courses including Black Intellectual

Thought, African American Humanities, and The

Evolution of Hip Hop. Harrell is co–founder of the

internationally acclaimed African performing arts

company Orisirisi African Folklore, and serves as a

consultant to the Bronze Kingdom African Art Gallery

in Orlando, home to one of the largest collections of

African bronze sculpture and artwork in the world.

The course Harrell will lead is a cornerstone of a

new minor program Florida Tech is developing that will

strengthen and enhance the university’s humanities

curriculum. The minor will have interdisciplinary

courses aimed at studying and fostering further

understanding of the social, political, economic and

cultural forces that impact the lives of black people in

the U.S. and those in the Caribbean, Africa and around

the world.

Courses under consideration for the new minor are

focused on such topics as Black astronauts and their

contributions to space science, issues at the forefront of

the modern civil rights and social justice movements,

Caribbean history and culture, explorations of race,

gender and class, and studies of African–American

literature and film.

“Florida Tech has long been dedicated to interdisci-

plinary studies covering the human experience,” said

Robert Taylor, a professor and head of the School of

Arts and Communication. “This program will be a

natural and welcome expansion of this focus and an

example of our core belief in the power of education to

foster understanding.”

Furaha Merritt, a senior majoring in information

systems and president of the Florida Tech Black

Student Union, said the new African–American Studies

course is important because it will bring the full and

true story of the Black American experience to Florida

Tech students.

“Implementing this course shows that Florida Tech

is invested in dismantling the barriers present in

institutions of higher learning and creating opportuni-

ties for black voices to be heard,” she said. “I hope

students who take this minor learn that real change

can’t begin until we face the ugly truth of history in

America by learning what took place and its long–

lasting effects on all citizens.

“I also hope,” Merritt continued, “that students will

be inspired by the beauty, courage, determination and

tenacity of African–Americans to join in the fight for

human rights until all barriers and obstacles are relics

of the past and true equality shines bright in our

future.”

The new program is one of several initiatives Florida

Tech has announced in recent weeks.

Recently, the university hosted “Let’s Talk: A

Discussion of Race on Campus,” led by Florida Tech

President Dwayne McCay and moderated by attorney

and community leader Kendall Moore. Other plans

include the preparation of new diversity training for

university employees and new educational opportuni-

ties within Florida Tech’s First Year Experience

program.

“These steps are only a beginning,” McCay told the

campus community in an earlier note. “Let’s all do our

part to combat systemic racism by speaking up,

learning from one another and becoming involved.”

l About Florida Institute of Technology

Florida Tech was founded in 1958 at the dawn of the

Space Race that would soon define the Atlantic coast of

Florida and captivate the nation. Now the premier

private technological university in the Southeast,

Florida Tech is a Tier 1 Best National University in

U.S. News & World Report and one of just nine schools

in Florida lauded by the Fiske Guide to Colleges.

Florida Tech is ranked among the top 5 percent of

20,000 degree–granting institutions worldwide in the

2020–21 World University Rankings and has been

named a Top College and Best Value University for

2019 by Forbes. Florida Tech offers bachelor’s, master’s

and doctoral degrees in aeronautics and aviation,

engineering, computing and cybersecurity, business,

science and mathematics, psychology, education and

communication. Learn more about our relentless

pursuit of greatness at www.fit.edu.

Florida Tech to introduce Modern African–American Studies; includes training, forums, new–student information
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Florida TaxWatch releases taxpayers’
guide to state budget, cut with a record
$1 billion in vetoes by Gov. DeSantis

By McKinley Lewis
mckinley@on3pr.com
On 3 Public Relations

TALLAHASSEE — Florida TaxWatch (FTW) has

released its Taxpayers’ Guide to Florida’s fiscal year 2020–

21 state budget, providing an overview and analysis of the

record $92.2 billion fiscal year 2020–21 Florida State

budget which was signed by Gov. DeSantis June 29 and

took effect July 1, 2020.

The fiscal year 2020–21 budget, originally passed by the

Florida Legislature totaling more than $93.2 billion, was

cut with a record $1 billion in vetoes by Gov. DeSantis in

response to the COVID–19 pandemic.

This report, along with additional FTW research and

analysis, may be found online in the Florida Budget Hub,

the go–to resource for understanding all of the ways in

which Florida’s state government spends taxpayers’ hard–

earned tax dollars.

Florida TaxWatch Chairman and former Florida Sen.

Pat Neal said, “As a business leader and a taxpayer, I

believe it is critical for Floridians to understand where

their tax dollars are going, particularly in our current

unpredictable fiscal environment. I am honored to lead

Florida’s premier government watchdog group and we are

proud to present this annual guide to keep taxpayers

informed and hold government accountable.”

Florida TaxWatch vice chairman and former U.S. Sen.

George LeMieux said, “I am delighted that TaxWatch

continues to publish this helpful and informative guide for

taxpayers each year. When combined with the online

‘Florida Budget Hub’ resource, taxpayers have never had

the opportunity to be more informed. I encourage each and

every resident of our great state to keep these resources

handy, and to stay on top of how our government spends

their money.”

Florida TaxWatch President and CEO Dominic Calabro

said, “As the eyes and ears of Florida’s taxpayers, Florida

TaxWatch is proud to once again present our annual

Taxpayers’ Guide to the Florida state budget and provide

the research, analysis, and thorough and thoughtful

insights our leaders and citizens have come to expect from

this organization. We encourage everyone to explore this

report and the wealth of resources and analysis in our

online Budget Hub to remain informed on the latest

developments to Florida’s budget and spending.”

Read the full Taxpayers’ Guide to Florida’s fiscal year

2020–21 state budget at floridataxwatch.org/Research/

Full–Library

l About Florida TaxWatch

As an independent, nonpartisan, nonprofit government

watchdog and taxpayer research institute for more than 40

years and the trusted eyes and ears of Florida taxpayers,

Florida TaxWatch works to improve the productivity and

accountability of Florida government. Its research

recommends productivity enhancements and explains the

statewide impact of fiscal and economic policies and

practices on citizens and businesses. Florida TaxWatch is

supported by its membership via voluntary, tax–deductible

donations and private grants, and does not accept govern-

ment funding. Donations provide a solid, lasting founda-

tion that has enabled Florida TaxWatch to bring about a

more effective, responsive government that is more

accountable to, and productive for, the citizens it serves

since 1979.

For more information on this organization, visit

www.floridataxwatch.org.
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By Bridgett Hebert
press@uschamber.com
U.S. Chamber of Commerce

WASHINGTON — The U.S. Chamber of Com-

merce recently released its initial Equality of

Opportunity Agenda, calling for immediate, bold

policy actions and private sector solutions to help

close race–based opportunity gaps in four critical

areas: education, employment, entrepreneurship, and

criminal justice. Each of these areas perpetuate

broader inequalities in our society, hold back indi-

vidual and business success, and hinder economic

growth.

The U.S. Chamber of Commerce, the largest

lobbying organization in the nation representing

businesses of all sizes across all sectors, is committed

to putting the collective muscle of American business

behind the Equality of Opportunity Agenda. The

agenda was shaped by conversations during the

National Summit on Equality of Opportunity, the

ongoing national dialogue on opportunity gaps

affecting Black Americans, and a clear understanding

that past efforts on these issues have been insuffi-

cient.

The Chamber will provide draft legislation to

guide the federal policy discussion and support

legislative efforts that address the goals of the

Equality of Opportunity Agenda. At local and state

levels, the Chamber will work with its federation of

state and local chambers of commerce as well as

other business associations, agencies, and

policymakers to advance legislative action and enact

the agenda’s stated policy changes.

“Closing opportunity gaps will require a large–

scale, coordinated effort bringing together businesses

of all sizes and sectors, leaders at the local, state, and

federal levels, and academic and nonprofit partners,”

said Suzanne Clark, president of the U.S. Chamber of

Commerce. “Two weeks ago, we convened the

business community to listen and learn–now it’s time

to act. We believe the business community can serve

as a catalyst for addressing these longstanding,

systemic challenges. Together, we can advance the

Equality of Opportunity Agenda and ensure that all

Americans have the opportunity to earn their

success, rise on their merit, and live their own

American Dream.”

In addition, the Chamber will continue to drive a

national conversation on how the business commu-

nity can help close opportunity gaps by scaling and

implementing best practices. Central to this effort,

the Chamber also will be hosting future National

Summits to educate and inspire public and private

sector leaders to take further actions in addressing

the conditions and obstacles faced by black Ameri-

cans and other underrepresented communities. The

Chamber also will consider additional actions to take

over the course of this long–term initiative.

Among the more than 30 policy recommendations

and private sector solutions that comprise the initial

Equality of Opportunity Agenda across its four key

areas are:

Education:

l Support more equitable funding and improve

accountability and transparency in education

l Promote career and college readiness

Employment:

l Promote diversity in corporate leadership and

throughout the workforce

l Encourage impactful investment and job

training programs in low–income areas

Entrepreneurship:

l Improve access to capital and entrepreneurial

resources for black–owned businesses

l Increase supply chain diversity and reduce

barriers to licenses and certifications

Criminal Justice Reform:

l Improve education opportunities for incarcerated

populations

l Expand fair chance and second chance hiring

“Addressing America’s opportunity gaps is the

smart thing for our economy and our collective

future,” said Rick Wade, vice president of strategic

alliances and outreach at the U.S. Chamber of

Commerce. “But above all, it is the right thing for a

strong society that values the dignity and promise of

every man, woman, and child. By committing

ourselves to continuing the conversations sparked by

the National Summit and taking the actions outlined

in this agenda, we can reclaim and reaffirm the

American promise of equal opportunity for all.”

View the Equality of Opportunity Agenda at

uschamber.com/equality–agenda.

l About the U.S. Chamber of Commerce

The U.S. Chamber of Commerce is the world’s

largest business organization representing companies

of all sizes across every sector of the economy. Its

members range from the small businesses and local

Chambers that line the Main Streets of America to

leading industry associations and large corporations.

U.S. Chamber issues initial agenda for Equality of Opportunity, calls for policy actions to address gaps
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By Ken Zeszutko
kenz@zcorppr.com
Z Corp PR & Digital

July 15, 2020 — “Incisal Edge,” a

nationwide magazine covering the dental

profession, has named Dr. Matthew

Sheldon as one of the top 40 dentists in the

country under age 40.

Dr. Sheldon is a dentist at Solid Bite, a

reconstructive periodontal and dental

practice in Melbourne, where his services

to patients include crowns, bridges,

veneers, dentures, cosmetic dental care and

all aspects of implant restorations.

His father, Dr. Lee Sheldon, is the

founder of Solid Bite. The practice at

2223 Sarno Road has been operating for

more than 30 years. It also includes Dr.

Michel Furtado and a team of more than

20 support staff.

The magazine’s annual “40 Under 40”

award honors what it calls “America’s

rising stars” in dentistry. Joseph McGrath

of Benco Dental nominated Dr. Sheldon,

who received supporting documentation for

the award from Solid Bite office manager

Danyel Salmela and lead restorative dental

assistant Katie Dennison.

“I can’t tell you how much of an honor it

is to receive this award,” said Dr. Sheldon.

“So many dental professionals around the

country are nominated, which means a lot

of people vying for only 40 spots. To have

this magazine name me as a ‘40 Under 40’

is exciting — not just for me, but for

everyone on the Solid Bite team.”

Teamwork, he said, is one of the things

that has made his practice so successful.

“Everybody pitches in,” he said. “The

Solid Bite’s Dr. Matthew Sheldon named to ‘40 Under 40’ list;
area practitioner receives national recognition from magazine

whole office deserves credit for this award.

I’m very thankful for my outstanding

colleagues and co–workers here who are so

helpful.”

Dr. Sheldon earned a bachelor of health

science degree at the University of Florida

and a doctorate of dental medicine at Tufts

University School of Dental Medicine. He

also has a certificate in advanced education

in general dentistry from Texas A&M

Health Science Center.

His continuing education includes

advanced courses at the Pankey Institute

in Key Biscayne, Fla., and Spear Education

in Scottsdale, Ariz. — both world–re-

nowned centers for dental education.

“With rapid advances in technology and

innovation, it’s important to keep up as

much as possible,” Dr. Sheldon said.

“Ongoing coursework helps me to stay on

top of things.”

Dr. Sheldon’s professional affiliations

include presidency of the Brevard County

Dental Society, as well as membership in

the Florida Academy of General Dentistry,

the American Academy of Cosmetic

Dentistry, the Florida Academy of Cos-

metic Dentistry, the Florida Dental

Association and other organizations.

l About Solid Bite

Solid Bite is one of only a few dental

practices that combines specialty and

general dental care under one roof. Its

array of diagnostic and treatment planning

services makes Solid Bite a logical choice

for the periodontal and complex dental

patient. The practice is well known for its

periodontal non–surgical technology, as

well as dental implants and full dental

rehabilitation. For more information on the

practice, visit www.solidbite.com.

Florida named a participant in new Automated Vehicle Initiative
TALLAHASSEE — The U.S. Department of Transportation (USDOT) has recently

announced Florida as one of its first participants in the Automated Vehicle Transparency

and Engagement for Safety Testing (AV TEST) Initiative — a new USDOT–led effort to

improve the safety and testing transparency for automated driving systems.

“The AV TEST Initiative is a monumental step into the future of automated vehicles,

and we are proud Florida is one of the first states to participate in such an important

effort led by USDOT and the National Highway Traffic Safety Administration,” said

Florida Department of Transportation Secretary Kevin Thibault.

“As Florida continues to grow, it is essential to provide a transportation system that

meets the needs of our residents and visitors. Florida’s engagement in this initiative

shows the continued commitment to improving safety, enhancing mobility and inspiring

innovation on our state’s roadways.”

Florida joins seven other states and nine companies in this unprecedented effort which

will involve nationwide public events and an online, public–facing platform to increase

public engagement and awareness, promote safety and innovation and strengthen

relationships between federal, state and local government partners.

The other participating states are California, Maryland, Michigan, Ohio, Pennsylvania,

Texas, and Utah. The nine companies include Beep, Cruise, Fiat Chrysler Automobiles,

Local Motors, Navya, Nuro, Toyota, Uber, and Waymo.

In 2019, Florida signed the AV legislation into law to encourage the testing, implemen-

tation, and deployment of emerging technologies. FDOT recognizes the development and

testing of automated driving systems are important for improving safety and enhancing

mobility for all road users. The department is also in the process of constructing SunTrax,

the first state–owned autonomous vehicle testing facility in the country, which is esti-

mated to be completed in late 2021.

For more information about the AV Test Initiative, visit nhtsa.gov/avtest.
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Jess Parrish Medical Foundation
Continued from page 12

“We’re second in line. It’s usually the paramedic then us.

In the ER, we’re working not only to keep our patients and

our community safe, but also our care partners and

everybody else — the nurses, the physicians, the techni-

cians. We are guiding them through this pandemic.”

Dr. Cuculino said Parrish Medical Center “has not been

overwhelmed with coronavirus cases. We are prepared and

hoping that it doesn’t come. At this point, we are maintain-

ing our own as far as COVID–19 patients.”

Board–certified in emergency medicine and a Fellow

of the American College of Emergency Room Physicians,

Dr. Cuculino was named to his position at Parrish Medical

Center in 2017.

Before coming to his job at Parrish Medical Center, he

was the chairman of the emergency departments for a

four–hospital system in Pennsylvania.

Across the nation there are indications that people are

foregoing needed medical care, sometimes in emergencies,

either because they fear contracting the coronavirus, or

from a desire to free–up emergency department staff to

help COVID–19 patients.

People in non–COVID 19 medical distress are placing

themselves in danger by delaying seeking care, particu-

larly if they have chronic health conditions such as heart

disease, heart failure, diabetes, chronic obstructive

pulmonary disease, and other such conditions, said

Dr. Cuculino.

“The biggest thing we are seeing amid this pandemic is

that a lot of people are delaying care because they are

afraid to come to the emergency department,” he said.

“People are staying home with chest pains, stroke–like

symptoms and other conditions. These are people who are

very ill and should be coming to the emergency depart-

ment, but they are not because they are afraid of getting

COVID–19. If there is one place in the world that is going

to be safe, it’s going to be in our emergency room.”

Older adults are especially at risk because they are

more likely to have cardiovascular disease, diabetes, and

other chronic medical conditions that make putting off

emergency care risky.

Getting to the hospital quickly is critical for patients

suffering heart attacks or strokes, when heart and brains

cells can die by the minute.

Dr. Cuculino said Parrish Medical Center “screens all

providers and all patients. We are all masked and taking

the proper precautions. This is my message to the commu-

nity: If someone feels they need to go the ER, go to the ER.

We are going to keep you safe.”

A new Kaiser Family Foundation poll found that

48 percent of Americans said they or a family member

has skipped or delayed medical care because of the

pandemic, and 11 percent of them said the person’s

condition worsened as a result of delayed care.

Medical groups have noted a sharp drop–off in emer-

gency patients across the nation.

Some, including the American College of Emergency

Physicians, American College of Cardiology, and American

Heart Association, have publicly urged people concerned

about their health to seek care.

“Waiting to see a doctor if you think you’re having a

medical emergency could be life–threatening,” says the

America College of Emergency Physicians.

“While it’s important to stay home and follow social–

distancing guidelines, it’s critical to always know when to

go to the emergency department.”

Emergency physicians are expertly trained and have

protocols in place to keep their patients protected even in

the midst of a pandemic.

Everyone arriving at Parrish Medical Center’s emer-

gency department, on their own, or via emergency medical

services, is screened and provided with personal protective

equipment.

Face masks are among the personal protective equip-

ment, and emergency department doctors, nurses, and

team members are wearing masks at all times.

“From the beginning of the pandemic, our teams have

had ample personal protective equipment, including N95

masks,” said Michele Fackler, Parrish Medical Center’s

director of emergency and critical care services.

“We have never had to reuse personal protective

equipment, which is important to keeping our care

partners safe. It’s a testament to the foresight and

preplanning efforts of everyone.”

Teamwork with first responders has been a significant

asset, she said.

“We’re helped by our great local Emergency Medical

Services units, which give us infection surveillance alerts

before they arrive with potential COVID–19 patients. We

know ahead of time to put those patients in an isolation

room,” said Fackler.

Parrish Medical Center communications, internally and

externally, have been instrumental in the campaign

against COVID–19, she added.

“Parrish Medical Center was the first hospital in

Brevard County to have an online COVID–19 risk–

assessment tool, accessible to everyone,” Fackler said.

“That helped people to identify if they were at–risk, and for

PMC care navigators to follow up with those who appeared

to be at high levels of showing COVID–19 symptoms.”

The community needs to feel a sense of confidence

about the safety of their hospitals and health–care

providers, said George Mikitarian, president and chief

executive officer of Parrish Medical Center and Parrish

Healthcare.

“People want to know that hospitals and emergency

departments are safe and are taking every precaution to

prevent the spread of infectious diseases,” he said.

“Parrish Medical Center has earned national and

international recognition for its patient safety leadership,

and for having an impeccable infection prevention record.

In the war against COVID, we have fortified our arsenal of

infection prevention protocols.”

For example, he said, one aspect of Parrish Medical

Center’s infection prevention track record is particularly

relevant during the pandemic.

“We’ve had zero ventilator–associated pneumonia cases

in more than 12 years. Given the emphasis on ventilator

use to treat COVID–19, that’s a critical element in patient

outcomes.”

Mikitarian said since January, Parrish Heathcare’s

“frontline workers have been prepared for and have

executed our emergency plans for COVID–19 perfectly,

just as we have historically done in the past with virtually

any type of emergency that has confronted us. Of course,

there are differences in a pandemic like this as opposed to

natural disasters that we prepare for at the hospital.”

He added, “We put our physicians and nurses front and

center, and first and foremost make sure we protect them

so that they can do their jobs. From January to today, we

have not taken our eye off the ball. And we continue to be

prepared. The whole team is proud of its efforts to keep the

community safe during this pandemic.”
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Area veterinarian Dr. Jeffrey Christiansen performs surgical
first on Florida black bear cub Brody living at Brevard Zoo

By Elliot Zirulnik
ezirulnik@brevardzoo.org
Communications Manager
Brevard Zoo

Brody, a five–month–old Florida black

bear cub living at Brevard Zoo, is recover-

ing from a corrective surgery he received

July 9. The Brevard Zoo’s veterinarians

believe Brody is the first bear to undergo

this procedure.

In May, the underside of Brody’s

abdomen suddenly became sensitive to the

touch, and he was repeatedly observed

licking this area of his body.

The Brevard Zoo’s veterinary team

anesthetized Brody for a diagnostic exam

and discovered evidence of a condition

similar to hip dysplasia in dogs. It is not

clear if the condition is congenital or the

result of trauma sustained at a very young

age. If left untreated, it could have caused

severe pain and arthritis as Brody ma-

tured.

The procedure, called juvenile pubic

symphysiodesis, was led by local veterinar-

ian Dr. Jeffrey Christiansen of Superior

Veterinary Surgical Solutions. It involved

the fusion of a pubic growth plate to

encourage a widening of the hip sockets,

leading to better coverage of the femoral

heads.

Dr. Christiansen also collected some of

Brody’s fat, which will be sent to a labora-

tory that will extract stem cells from the

sample for use in injections that promote

healing.

Brody has been recovering under close

supervision at the L3Harris Animal Care

Center. For the first five days after the

surgery, animal care staff stayed overnight

with Brody to keep him safe and comfort-

able.

“Young animals heal relatively quickly,

so he should be running and climbing

again fairly soon,” said Dr. Trevor

Zachariah, the Brevard Zoo’s director of

veterinary programs. “The majority of the

puppies that undergo JPS get a significant

reduction in arthritis and other long–term

consequences of hip dysplasia. Obviously,

bears and dogs are different animals, but

their hips are similar from a skeletal

perspective.”

Brody was brought to the Brevard Zoo

by Florida Fish and Wildlife Conservation

Commission in February at an estimated

three weeks of age. He was found aban-

doned in Ocala National Forest with severe

respiratory issues and nursed back to

health by Brevard Zoo staff.

The procedure cost about $7,500

between labor, drugs and other supplies.

Those interested in covering these ex-

penses can contact individual giving

manager Sherri Law at (321) 254–9453,

extension 234.

More information is available at

www.brevardzoo.org.

LEAD Brevard elects board members and officers at its
annual meeting; organization marking 35th anniversary

ROCKLEDGE — Three local leaders

were elected to the LEAD Brevard Board of

Directors at the May 13 annual meeting.

These leaders join a group of 12 returning

board members elected for another term.

Newly elected to the board are: Shayla

Murray, administrative director, Oil of Joy

Church Ministries; Amar Patel, president

and CEO, Brevard Achievement Center;

and Wendy Romeu, president and CEO,

Alluvionic Inc.

Returning to board service are: Dale

Dupree, The Sales Rebellion; Scott Eller,

Rock Paper Simple; Bart Gaetjens, Florida

Power & Light Co.; Robyn Hattaway,

Cantwell and Goldman, P.A., and

Canaveral Port Authority Commissioner;

Michele Murrell, YMCA of Central Florida;

Gary Neal, MEC Contractors–Engineers;

and Milo Zonka, Sheltair.

Officers for 2020–2021 fiscal year are:

Chris Kern, director of operations and

sustained giving, Health First Foundation,

as chairman of the board; Beth Gitlin,

Ph.D., principal, BJG Global Consultants,

as vice chairwoman; and Mike Durante,

partner, Berman Hopkins CPAs &

Associates LLP, as treasurer.

They will be joined on the Executive

Committee by immediate past chairman

Dale Ketcham, Space Florida; and Vinnie

Taranto, Media–Over–Matter Productions.

Outgoing board member Gina Kaiser, of

Florida Today/Gannett/Localiq, was

recognized for her contributions to LEAD

Brevard since 2007.

“Leaders are our community’s most

vital asset and we’re excited to welcome

both returning board members and new as

we work together to strengthen our

community by inspiring people to lead,”

said LEAD Brevard President and CEO

Kristin Bakke.

LEAD Brevard was founded in 1985

and is a nonprofit organization whose

mission is “Working together to inspire

people to lead.” The organization’s flagship

program, Leadership Brevard, sees 60 local

leaders engaged from September through

April developing professional networks, in

dialogue about key county and regional

issues, and exploring opportunities for

increased civic involvement.

A newer program, Leadership Essen-

tials, was developed in 2018 to meet the

leadership skills development needs of the

area’s high–potential leaders.

More information on ways to participate

in and support LEAD Brevard’s programs

is available at www.LEADBrevard.org.
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Brevard Achievement Center
Continued from page 13

We’re trying to make sure we represent the

needs of everyone that’s involved in the

project while having a vision for the end

product. We stand between the owner of

the project and the construction industry.

We try to facilitate the many decisions that

have to be made in the process of construct-

ing a new building. We’re honored to be the

owner’s representative for the new Brevard

Achievement Center facility.”

“Doug has a lot of experience in his field

and has served as an owner’s representa-

tive before,” said Rogers.

Construction projects have many

moving parts and involve many people.

The ultimate goal with any project is

keeping it on–time and within budget, said

Bress. Two roles in particular can make

this happen — an owner’s representative

and a project manager.

“From my perspective, having an

owner’s representative for a construction

project is becoming more common,” said

Nagrodsky. “The reason may be the

principal doesn’t have the time or may not

be seasoned enough to take on a project. So

the owner will hire someone who knows

about constructing buildings and develop-

ment, and even securing loans from

banks.”

Nagrodsky added, “John Newton (of

Newton Real Estate Group in Melbourne)

has been involved in quite a few projects

where he has been the owner’s representa-

tive and I was the architect.”

The new Brevard Achievement Center

building will be the second project for the

organization in recent months.

Brevard Achievement Center just

completed a “bus loop” project behind its

main building, said Rogers. “A lot of our

clients come to our facility using the Space

Coast Area Transit bus system. It’s

challenging for them getting on and off the

bus when it rains heavily. Now, we have an

impressive bus loop that is secure and

covered. They can get off the bus in spite of

the rain and stay dry. We’ve created some

seating areas too in the designated bus–

loop area.”

Brevard Achievement Center is part of

a state program called RESPECT of

Florida. RESPECT works with nonprofits

in the Sunshine State to employ people

with disabilities to produce products and

services that are sold to state and local

government agencies.

Florida law indicates that RESPECT

products and services have a priority

purchasing status in government procure-

ment decisions. As a benefit, governmental

customers can negotiate directly with

RESPECT outside of the standard

competitive solicitation process, saving

government employees valuable time and

money.

“We sell quite a few products through-

out the state, thanks to our clients being

able to perform a range of work, including

packaging and assembling,” said Rogers.

“We are always looking to do more work for

subcontractors, where it’s better for them to

come to us and we’re their workforce than

going through all the hiring and employ-

ment procedures. It’s like outsourcing.

That’s an area we want to expand. We

want to bring in more diverse work for our

clients during their time in the day

program. That component is designed to

teach them employability skills, learning

how to hold a job, follow directions, and

report to a supervisor. The program has

been successful.”

New research from the State Use

Programs Association points to increasing

proof that programs like RESPECT save

taxpayers’ money by decreasing the

number of individuals with disabilities who

are dependent on welfare and other tax–

supported subsidies.

Brevard Achievement Center employs

individuals with disabilities through its

Production Center, where Adult Day

Training program clients prepare mailings,

package products, and provide specialty

services to state agencies through RE-

SPECT, as well as to local businesses.

Brevard Achievement Center also has a

longstanding partnership with Brevard

Public Schools which allows the organiza-

tion to reach students with disabilities and

help them plan for the future.

In 2018, Brevard Achievement Center

celebrated its 50th year of service to the

community.

The history and growth of the organiza-

tion is a story of compassion for people with

disabilities.

As the Brevard County district director

for vocational training in 1967, Bill Cox

had to drive across the state to use St.

Petersburg’s facilities to evaluate, train,

and provide work experiences for adults

with disabilities on the Space Coast since

none were available here.

Cox diligently worked to illustrate the

needs of people with disabilities and on

Feb. 8, 1968, the Brevard County Commu-

nity Achievement Center was launched.

The first board of directors, led by

Ammon Belleman Jr., the local IBM Corp.

general manager, created a number of

goals for the organization.

The lead goal was to “build dignity and

respect for persons with disabilities.”

Donald Swickert, the first executive

director, and a team of three staff members

served seven clients in what became a

permanent location at 1845 Cogswell St.,

where the campus is now being expanded

with a new facility.

“We strive every day at the Brevard

Achievement Center to make the lives of

the people we serve better in some way,”

said Rogers.

Glenns Tires

next in series

FULL COLOR

Vitas

new ad emailed

FULL COLOR

Your Safety Is Our Priority 
At the VITAS® Healthcare Inpatient Hospice Center at 
Rockledge, family members are able to visit safely with  
their loved one near the end of life, when familiarity and 
comfort mean the most. 

We’re available 24/7/365 in Brevard County 
for safe, compassionate hospice care.

SINCE 1980 800.723.3233 | VITAS.com 
 • 

65 years



Call Adrienne Roth at 321-951-7777 for Advertising Information JULY 27, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 22

Parrish

new ad emailed

FULL COLOR



JULY 27, 2020 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 23

weVENTURE
Continued from page 1

“However, in times of crisis, we accelerate

our role helping entrepreneurs sustain

their business by providing access to

information and resources they need to

survive these unforeseen challenges. We

are grateful to Congress and the Adminis-

tration, as well as Bisk Ventures and the

Wells Fargo Foundation, for supporting the

work of the Women’s Business Center in

this meaningful way.”

The return on each taxpayer dollar

invested in Women’s Business Centers

nationwide is $46, according to the

Association of Women’s Business Centers.

Each Women’s Business Center tailors its

services to meet the needs of its region.

The CARES Act award for

weVENTURE is a one–year grant, Rudloff

said. “It is funding for us to increase our

capacity. We have hired additional

business coaches and we will be contract-

ing with subject–matter experts, whether

they’re Florida Tech faculty or experts from

the community, and other professionals

who serve as existing business consult-

ants.”

Women’s Business Centers such as

weVENTURE offer one–on–one counsel-

ing, training, networking, workshops,

technical assistance to entrepreneurs on a

range of topics, including business startup,

financial management, marketing, and

procurement.

“With additional staff, we are striving to

serve our whole SBA–defined service

region, which includes all of Brevard,

Indian River, and St. Lucie counties,”

Rudloff said. “We work with a lot of

businesses in Central Brevard and in

South Brevard, but now with this grant we

will be able to utilize our extra business

coaches and our consulting team to reach

out and help more businesses throughout

the whole region, which is exciting.”

After a client has been classified as

coronavirus–impacted by weVENTURE

business coaches, they may opt into free

programming specific to their needs.

“We are putting together webinars with

peer groups. These are sessions with

entrepreneurs in a similar cohort, such as

small retail businesses. We address what

they need to do to reboot their business

plan during this pandemic and how their

operations will change going forward. Most

of what we’re doing is virtual, but I’m

hopeful that we will be able to meet in–

person with clients in the future,” said

Rudloff.

The grant has helped fund new laptops

and software for the weVENTURE team to

work from home, she said. The team

includes Kathleen Register, associate

program director, IGNITE 360; Susan

Erickson, program manager, events; and

Amber Batchelor, associate program

director.

Among its primary benefits, the grant

money allows weVENTURE to fully fund

the participation of up to 31 businesses in

the Women’s Business Center’s “IGNITE

360 Business Program.”

The mentoring program takes busi-

nesses through an intensive planning and

implementation process that addresses

specific actions necessary to ensure a

company’s sustainable growth, said

Rudloff.

“IGNITE 360 is a pillar of

weVENTURE. Because of the grant we

were awarded, the federal government is

covering the participant cost through

scholarships. Normally, we average about

20 businesses a year in IGNITE 360. Now

we’re able to increase our capacity up to 31

businesses, which is a big jump for us.

We’re excited to be able to offer this

program to businesses at no cost to them,”

she said.

She added that it’s been financially

challenging for some businesses to make

the investment to take part in IGNITE

360, “even though we find it to be of great

value.”

“Hiring a consulting firm from a big city

to come here and work with a local

businessowner to help them grow their

venture would cost tens of thousands of

dollars for the same type of work we

provide through weVENTURE for $2,500.

If you are a small business that wants to

grow, it’s a huge opportunity to have access

to this type of professional consulting at no

cost because of the one–year grant we

received,” added Rudloff.

IGNITE 360 provides tailored tracks for

startups, emerging businesses, and

second–stage companies, with each

participating business getting access to

their own customized board of expert

advisors for monthly meetings to address

current challenges and assess their next

steps to reach desired business outcomes,

said Rudloff.

“This is a program designed for

businesses that want to overcome a specific

obstacle or prepare for growth. We pair

them with a consulting team of three to

five subject–matter experts who sign up to

work with them over a six–month period.

IGNITE 360 is an outcomes–driven

program. We create a plan tailored to each

individual business, addressing what they

want to achieve or what challenges they

are facing. At the end of the program, most

of our graduates see about a 40 percent

jump in revenue right out of the gate. It’s

hard work, but it pays offs. We provide a

strong board of advisors — professionals

who are vested in the success of the

company they are mentoring. They walk

with the businessowner to achieve

measurable, distinct outcomes.”

She added, “We believe this program is

going to help businesses impacted by the

coronavirus because it is customized and

individualized. For example, it can be

tailored to how this pandemic has im-

pacted the client’s business, with the

outcome goal of making their businesses

stronger and adjusting their business plan

and their operations to ensure they can

sustain and adapt to this period of change.”

Having a mentor like IGNITE 360 can

change the playing field for a small

business. To learn more about IGNITE 360

and all the different programs available at

weVENTURE, visit weVENTURE.fit.edu,

or send an email message to Rudloff at

Krudloff@fit.edu.

Research by the SBA has shown that

small firms that receive mentoring early in

the development of the business achieve

higher revenues and increased business

growth.

Because starting and running a

business can be overwhelming, especially

today, a mentor can help a businessowner

navigate complex challenges.

But the reality is many small–business

owners do not seek mentorship. Kabbage

Inc., a global financial services and

technology firm, surveyed more than 200

small businesses throughout the nation to

better understand the importance of

mentorship to small–business owners.

The findings show:

l Only 22 percent of small businesses

had mentors when they started their

business. Another 17 percent indicated

they have an advisor, which suggests a

paid relationship for consulting and advice.

This leaves a wide percentage of

businessowners (63 percent) not pursuing

professional guidance at the onset of their

business or later.

l Ninety–two percent of small–business

owners agree that mentors have a direct

impact on growth and the survival of their

business. A separate Kaggage report

revealed 68 percent of small businesses

reach profitability in the first year, with

84 percent attaining profitability in the

fourth year. The early years of any

business are crucial to its make–or–break

period and most small businesses agree

mentors are vital to success.

l Of all respondents, 89 percent of

small–business owners that don’t have a

mentor wish they did. This represents the

63 percent of businesses that do not

currently have a mentor, highlighting a

need among the entrepreneurship commu-

nity to find and connect with others that

can deliver actionable advice and value to a

business.

Rudloff said the Small Business

Administration tracks Women’s Business

Centers’ performance annually as it

pertains to assisting small businesses with

programs and services.

In 2018–19, weVENTURE served

623 unique clients and helped 29 new

businesses launch. Its clients generated

$5.6 million in gross revenue, with 31 jobs

created.

Through the years, the Women’s

Business Center at Florida Tech has

helped many businessowners improve

their operations.

The reviews on weVENTURE’s

Facebook page capsule the positive impact

the team at the Women’s Business Center

is making on area entrepreneurs.

“Game–changer. I highly encourage

anyone who needs some direction in

business, and is willing to put in the work,

to check out weVENTURE’s worthwhile

programs,” wrote businesswoman Bobbi

Whitmore.

Jenna Land–Williams posted this

comment: “If you are looking for confidence,

encouragement, and creating the best way

to grow as a businessowner, there is no

better organization than weVENTURE. I

will forever advocate for them as they do

for us.”

And Jenae Bitgood said: “weVENTURE

is such a fantastic organization. If you are

an entrepreneur that is looking to network,

get guidance from business professionals,

this organization is for you.”

The landmark legislation that created

the Women’s Business Center program

was signed into law by President Ronald

Reagan on Oct. 25, 1988.

House of Representatives’ Bill 5050,

also known as the Women’s Business

Ownership Act, established the Women’s

Business Center program, created the

National Women’s Business Council, and

required the U.S. Census Bureau to

include women–owned C corporations

when reporting data. A C corporation is a

legal structure for a company in which the

owners, or shareholders, are taxed

separately from the entity.

Today, women are winning at business.

According to a 2019 American Express

report, the number of women–owned

businesses has increased 21 percent within

the past five years, compared to 9 percent

of all businesses — and with double the

annual growth rate.

Between 2018 and 2019, women with

diverse ethnic and geographic backgrounds

started an average of 1,187 new businesses

per day in America, down only slightly

from the record 2018 number of 1,821,

according to the annual “State of the

Women–Owned Business Report,”

commissioned by American Express.

Florida is ranked among the top 10

states with the highest percentage of

female businessowners, according to

Tampa–based Maxfilings Inc., which helps

small businesses incorporate.

The Sunshine State is fifth in

Maxfilings’ rankings at 38.5 percent. The

District of Columbia, Georgia, Maryland

and New Mexico hold the top four spots,

respectively, of the highest percentage of

female businessowners.

“Women businessowners are the

fastest–growing segment of small busi-

nesses, and have been for many years,”

said Rudloff.

Women–owned businesses continue

to fuel the economy and now represent

42 percent of all firms — nearly 13 million.

“At weVENTURE, we are all about

celebrating, inspiring, and motivating

businesswomen,” said Rudloff.




