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By Ken Datzman

In an increasingly digital world, businesses of all types

are working toward reducing paper consumption in their

office environment.

Innovative cloud–based document and workflow

systems are popular tools used to create a paperless

environment. Much of our personal banking, for example,

is now digital.

Studies have shown that the exclusive use of paper in

an office setting slows down processes.

An organization’s paper consumption grows an average

of 22 percent per year, which doubles the cost of storing

and managing it every 3.3 years.

In total, U.S. companies spend more than $120 billion

each year printing forms, most of which outdate them-

selves within three months. The average document is

copied nine to 11 times.

According to a Xerox study, 80 percent of companies

want to create paperless processes, but many are not

achieving their mission.

A Sierra Club study points out that the average office

employee still uses an “unprecedented 10,000 sheets of

paper per year,” which is the equivalent of one tree.

Locally, one business that has taken steps to become a

fully paperless firm is Twin Rivers Insurance Inc. in

Melbourne. The technology–driven independent agency

now offers employees of companies an on–demand, virtual,

full–service benefits solution.

“Going paperless as an office was a big thing for us on

the benefit side of the agency,” said businesswoman Cindy

Wooten, president of Twin Rivers Insurance, a full–service

agency she has owned for 10 years.

“The commercial side of the agency has always been

paperless, but the benefits side was not paperless. We

made that conversion in 2014 for a number of reasons,

including wanting to create a smaller ecological footprint

and protect the environment.”

Twin Rivers Insurance has leveraged software technol-

ogy to ramp up its operations.

“What can help make this agency standout in its space,

make us more effective in this office, and help us continue

to provide great customer service? Those are the questions

we asked ourselves,” said Wooten, adding, “The software

component makes this agency function better.”

If you have been around long enough, you may recall

the insurance industry’s slogan “paper–free in ‘83.” Thirty–

seven years later the insurance industry still generates a

significant amount of paper.

There have been many changes — advancements and

improvements — in the insurance processes over the last

three decades, and some independent firms are leading the

way.

“Cindy (Wooten) has really revolutionized this agency

through the use of technology,” said Michelle Masline, vice

president/benefit sales at Twin Rivers Insurance. “She is

technologically advanced.”

Masline joined Twin Rivers Insurance in 2017 and has

seen it evolve. She previously worked for Health First

Health Plans as its commercial sales manager.

“I became interested in the insurance business because

of my mother,” said Masline. “She was disabled, not yet 65

Twin Rivers Insurance fully paperless; offers on–demand benefits solution

years old, and living on a fixed income. She was paying

$1,000 a month for insurance coverage. I wasn’t getting the

answers I was looking for in this industry, so I decided to

get my license. She became my client. Health First Health

Plans has been great.”

Twin Rivers Insurance provides coverage to employers

of all sizes. One of its commercial clients has three

locations with more than 500 employees.

About three years ago, Twin Rivers Insurance added a

complete online enrollment platform for dental and

medical and other employee benefits.

“Employees can enroll for all their benefits through

Please see Twin Rivers Insurance Inc., page 23

Cindy Wooten, right, is president of Twin Rivers Insurance Inc. in Melbourne. Michelle Masline is vice president/benefit sales at that
full–service agency. Their company is now fully paperless, including the employee benefits piece. Their agency offers employees of
companies an on–demand, virtual, full–service benefit solution. Twin Rivers Insurance has partnered with Heartland Payment Systems,
an industry leader. There are a range of modules available for businesses and they can be added as a company grows.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

Florida Tech seniors Chloe Klare and Samantha Pryor

have been named 2020 Astronaut Scholars, the prestigious

recognition from the Astronaut Scholarship Foundation

that signifies they are among the best and brightest STEM

students in the country.

Klare, a double major in astronomy/astrophysics and

mathematical sciences, and Pryor, an astrobiology major,

are two of just 56 Astronaut Scholars from 41 different

U.S. universities comprising the 2020 class. They will

receive scholarships, a paid trip to the Astronaut Scholar-

ship Foundation’s Innovators Weekend, and opportunities

for ongoing engagement with astronauts, Astronaut

Scholar alumni, and the Foundation.

“Winning the astronaut scholarship is really exciting for

me because so many of the former Astronaut Scholars are

now amazing and successful scientists and engineers,”

Klare said. “The fact that the Foundation picked me makes

me feel like I can achieve really cool things in my future

career, too.”

“Receiving this scholarship means I’m one step closer to

achieving my childhood dream of becoming an astronaut,

and that I must be doing something right,” Pryor said.

Both recipients have been doing plenty right during

their time at Florida Tech. Klare has spent the last two

years working on a research project about Jupiter’s

atmosphere with Csaba Palotai, associate professor and

program chair of physics and space sciences.

“This work is really challenging because the work that

she needs to do is really at senior undergrad or graduate

student level with a fairly steep learning curve,” Palotai

said in his letter of recommendation to the Astronaut

Scholarship Foundation. “Chloe has been doing an

excellent job and she is a major contributor to that project,

which is highly unusual for a junior student for this type of

work.”

This summer, Klare has been at the National Science

Foundation Research Experience for Undergrads at

Northwestern University, where her project centers on

neutrinos and astro–particle physics.

And she was recently elected president of the Student

Astronomical Society for the 2020–21 school year.

Pryor has also been active with research across

multiple labs. For the past 2 ½ years she has been in

Jeremy Riousset’s planetary geosciences lab, helping

create a three–dimensional topographical and crustal

remanent magnetic field model of Mars. Currently, she is

doing research in Andrew Palmer’s chemical ecology and

astrobiology lab, where her project involves using the

Arabidopsis thaliana plant as a model organism to study

the effects of quorum–sensing molecules on root growth.

Starting in the fall, Pryor plans to participate in Manasvi

Lingam’s astrobiology lab.

Pryor’s excellence at Florida Tech has garnered her

multiple awards, including the Distinguished Student

Scholar Award and the Federal Work–Study Student

Employee of the Year Award for 2018–19. She was

awarded Outstanding Undergraduate Poster Presentation

at the Florida Academy of Sciences’ 83rd Annual Meeting.

“Samantha is one of the brightest, most broadly

interested and most proactive students I have met,”

Markus Wilde, assistant professor in aerospace engineer-

ing, said in his letter of recommendation. “She is driven by

the desire and joy of learning, investigating, and discover-

ing new things, both in biology and physics.”

Since its inception more than 35 years ago, Orlando–

based ASF has awarded over $5 million in scholarships to

more than 600 of the nation’s top scholars. For more

information about the Astronaut Scholars program, visit

www.astronautscholarship.org.

l About Florida Institute of Technology

Florida Tech was founded in 1958 at the dawn of the

Space Race. Now the premier private technological

university in the Southeast, Florida Tech is a Tier 1 Best

National University in U.S. News & World Report and one

of just nine schools in Florida lauded by the Fiske Guide to

Colleges. Florida Tech is ranked among the top 5 percent

of 20,000 degree–granting institutions worldwide in the

2020–21 World University Rankings and has been named

a Top College and Best Value University for 2019 by

Forbes. Florida Tech offers bachelor’s, master’s and

doctoral degrees in aeronautics and aviation, engineering,

computing and cybersecurity, business, science and

mathematics, psychology, education and communication.

Learn more about our relentless pursuit of greatness at

www.fit.edu.

Two Florida Tech students named Astronaut Scholars, Chloe Klare and Samantha Pryor earn prestigious honor
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Tobacco free environment policies help  
litter from cigarettes,1 other tobacco products and 
vaping. 

Every year 1.69 billion pounds of cigarette butts, 
which are not biodegradable, are dumped on 
earth.2,3 That’s as heavy as eight Washington 
Monuments!4

Cigarette butts release toxic chemicals into water 
and pose a serious hazard to marine life.5 

1O�ce on Smoking and Health (US). The Health Consequences of Involuntary Exposure to Tobacco Smoke: A Report of the Surgeon General. Atlanta (GA): Centers for Disease Control and Prevention (US); 2006. Available from: 
https://www.ncbi.nlm.nih.gov/books/NBK44324/.
2Novotny, Thomas E et al. “Cigarettes butts and the case for an environmental policy on hazardous cigarette waste.” International journal of environmental research and public health vol. 6,5 (2009): 1691-705. doi:10.3390/ijerph6051691.
3Smith, Elizabeth A and Thomas E Novotny. “Whose butt is it? tobacco industry research about smokers and cigarette butt waste” Tobacco control vol. 20 Suppl 1,Suppl_1 (2011): i2-9.
4“Royal Caribbean Orders Largest-Ever Cruise Ship.” NBCNews.com, NBCUniversal News Group, 6 Feb. 2006,www.nbcnews.com/id/11199685/ns/business-world_business/t/royal-caribbean-orders-largest-ever-cruiseship/#.XP_qQWIrK70.
5Novotny, Thomas E et al. “The environmental and health impacts of tobacco agriculture, cigarette manufacture and consumption” Bulletin of the World Health Organization vol. 93,12 (2015): 877-80.
6Curtis C, Novotny TE, Lee K, et al Tobacco industry responsibility for butts: a Model Tobacco Waste Act Tobacco Control 2017;26:113-117.

SUPPORT TOBACCO FREE SPACES 
TO KEEP OUR COMMUNITY CLEAN



AUGUST 24, 2020 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 3

City of titusville

new ad emailed

FULL COLOR

I sent two ads. the correc gon to use is named BBN August 2020

the photos at the bottom are fuzzy.

please replace the marina photo with the one in the second Titusville ad I sent
which is named BBN Blazing trails 2

Please replace the people on th ebike photo with the one with peopple on bikes
in the ad named Trails

Dedication

then
take the photo of the beach  scene and replace it with either the cuple pushing

the stroller or the horseback  rider  near the top of  the BBN blazing trails ad
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In the weeks that followed, we learned that none of our

family members would be allowed to visit the hospital for

our son’s birth. Our plans to tour pediatricians’ offices and

daycares were put on hold as we began isolating at home.

It soon seemed inevitable that my own commencement

ceremonies in August would be canceled, as well.

And we began to worry about how the economic

downturn would affect our post–graduation job searches.

Our exciting year has been tainted. And I know we are

not alone in our feelings of uncertainty, in our worries for

the future or our grief for the experiences we were looking

forward to and lost.

I know I have so much to be thankful for, especially

when others have had to cancel weddings and baby

showers and vacations. Especially when so many have died

or are facing long–term health complications because of

this virus.

We’re fortunate that the people we love are healthy,

that we’ve both retained our incomes, and that we got to

have a baby shower before everything shut down. Right

now, my beautiful, perfect little boy is napping a few feet

away and it doesn’t really matter that my childbirth class

was canceled or that I had to wear a mask during labor.

Still the unknown looms before us and I can’t help but

feel anxious about the coming months and even years. I

don’t know what the future of libraries will look like. My

husband doesn’t know how long the tourism industry will

be affected. We wonder what kind of world our son will

grow up in and worry about the health of older family

members.

All of this is to say: If you’re feeling angry or sad

because 2020 didn’t turn out the way you’d planned, I hear

you. You are not alone. And even though other people may

have had it worse than you, worse than me, it doesn’t

mean that our emotions aren’t valid. You’re allowed to

grieve. You’re allowed to cry. You’re allowed to rage at the

universe.

If you want to spend a whole day curled up on the

couch, playing video games or binge watching your favorite

show, that’s OK too.

But I hope you have been able to find the bright spots,

too. I hope you have someone or something that makes you

smile every once in a while. I hope you tell people you love

them more often. I hope, in the years to come, that you

remember to take nothing for granted.

I hope I will too.

If 2020 hasn’t turned out the way you planned — you’re certainly not alone
By Emma Gisclair
UCF Forum columnist
University of Central Florida

2020 was supposed to be an exciting year.

As we rang in the new year in January, my husband

and I were filled with optimism. After more than a decade

and three different schools, my husband was finally going

to graduate with his bachelor’s degree from UCF’s Rosen

College of Hospitality Management. I was two semesters

away from completing my master’s degree in library and

information science.

We anticipated the possibility of promotions, new jobs,

and maybe even a move to a new city. And most exciting of

all, we were looking forward to the birth of our first child in

June.

It was going to be a year of change, of happy chaos —

the beginning of a new and exciting chapter in our lives.

Then the week of our baby shower, everything shifted.

UCF moved classes to remote instruction for at least two

weeks, which soon became a much, much longer closure.

We had to call my in–laws in Louisiana and tell them to

cancel their travel plans to attend UCF’s spring com-

mencement.

Local theme parks (one of which is where my husband

works) announced unprecedented long shutdowns. My

husband could no longer accompany me to my doctor’s

appointments; I had to record my ultrasounds while he

waited in the car outside.

Emma Gisclair is a library technical assistant at the
UCF Library’s Curriculum Materials Center. She can
be reached at Emma.Gisclair@UCF.edu.

Florida Department of Education withdraws rule weakening civics
education in response to challenge by nonprofit organization ACTA

On Aug. 5, the Florida Department of Education

withdrew a proposed rule which would have seriously

weakened a 2017 statute requiring Florida students to

“demonstrate competency in civic literacy” in order to

graduate from a state college or university.

In May, the American Council of Trustees and Alumni

(ACTA) joined in a petition seeking determination in

administrative court that the proposed regulation is an

invalid exercise of the authority delegated to the Florida

Department of Education.

The petitioners argued that the Florida Department of

Education’s proposed rule would undercut the legislature’s

intention by allowing community college students to

demonstrate civic competency by attaining a mere 60 per-

cent on a newly constructed memorization test derived in

large part from the U.S. Citizenship and Immigration

Services Naturalization Test. The withdrawal of the

proposed rule means that colleges will continue to require

students to complete a foundational course in U.S. history

or government, or demonstrate proficiency on an exam

designed to assess true collegiate–level understanding (for

example, the AP U.S. History Exam).

“I am so pleased that the Department of Education

withdrew the rule,” said Professor Robert Holladay, a

Florida Tech garners recognition for diversity, natural sciences and teaching
Florida Tech was recognized for a host of strengths in the 2020 rankings from the respected international agency

Round University Ranking (RUR), including international diversity, natural sciences and teaching.

Known for its rich global diversity, Florida Tech was ranked in the top–tier Diamond League in the 2020 RUR

International Diversity Ranking, appearing at No. 63 out of 813 universities from around the world. It was the highest–

ranked institution in Florida.

When it comes to teaching natural sciences, Florida Tech again excelled. The university was ranked in the Golden

League among more than 700 universities from 80 countries and joined the University of Florida as the top two Florida

schools in the category.

In teaching, Florida Tech was again among the best in Florida, coming in at the No. 2 spot behind University of

Florida among more than 135 U.S.–based institutions.

RUR, using data from U.S.–based Clarivate Analytics, evaluates universities by 20 indicators grouped into four key

areas of university activity: Teaching, Research, International Diversity and Financial Sustainability.

For more information and full rankings, visit https://roundranking.com.

signatory of the petition. “ACTA’s willingness to get

involved in this rule challenge changed everything and

made this of national interest. I could not be more grateful

to them.”

“ACTA is proud to partner with local stakeholders

working to ensure that every college graduate is well–

prepared for informed and engaged citizenship,” said

Michael Poliakoff, president of ACTA. “In 2017, Florida

positioned itself as a national leader by specifying mean-

ingful civics standards to guide curricular reform on college

and university campuses, including a requirement that

graduates demonstrate an ‘understanding of the basic

principles of American democracy’ and ‘knowledge of the

founding documents.’ The proposed rule would have

undermined lawmakers’ bold efforts. The renewal of civics

education has never been more important, and we look

forward to working with Florida’s public leaders in their

efforts to improve civic literacy.”

l About American Council of Trustees and Alumni

ACTA is a nonprofit, nonpartisan organization dedi-

cated to academic freedom, academic excellence, and

accountability in higher education. It receives no govern-

ment funding and is supported through the generosity of

individuals and foundations.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

WILL YOU BE THE EIGHTEENTH CIRCUIT’S MARY JANE KELLY?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

A KNOCK ON THE DOOR 
It’s like it sounds in the movies, the obnoxious knock on the door that somehow shakes the 

entire foundation of the house, and immediately, forces you into a cold sweat. 
I had not been feeling well. I spent the previous day mostly in the bathroom, stomach bug. I 

was not up to par on this Friday, but, it was going to be a good Friday, especially because Chris 
had turned in his early retirement papers this morning, and for dinner tonight the boys and I were 
going to prepare steaks to celebrate, my youngest and I had an afternoon dentist appointment, and 
then to the market. The boy’s daily lessons were done, and I was preparing to shower. 

BAM! BAM! BAM! on the door, like a rocket was going to come through it, the boys 
looked out the window and said two Sheriff Deputies were outside, OK, I told them, as I was 
trying to quickly redress myself, and get a bra back on. The boys are now both crying 
hysterically. I assure them everything is ok, as I yell through the door “just a minute!” quickly 
saying a prayer that Chris was not hurt on the job. Or worse, had he been killed? 

I open the door, and Corporal Dewitt and Corporal Cruz, standing on the stoop, telling me I 
need to step outside, that they have a warrant for my arrest. Now the boys are very hysterical, as 
they see Corporal Dewitt pull me on the porch, I say “just a minute, hang on, I will calm down. 
What is the warrant for?” “Filling a False DCF report and Stalking.” “Stalking,” I inquire? “What 
the f(xxx) are you talking about?” Now, I decided not to worry about the charges, as I just want to 
calm down the boys, the loves of my life. I am able to tell them that they know DeWitt, and he 
has a job to do, and today his job is to arrest me, but it will be OK, that I will be able to get out 
and be home soon. DeWitt then informs me “Your bond is $10,500.00” I swallow hard and say 
this is “Bullshit.” 

One can not imagine the thoughts that race through one’s head during a situation like this, 
relieved my husband is OK, trying to ascertain who in the hell had I been stalking, I home school 
the boys, they are always with me, and today’s lessons that were already completed, were now 
going to include a lesson in Civics. As I sat on the porch I could hear my youngest just howling, 
with hysteria, as he was gasping for breath, I was forbidden to attend to him. Also forbidden? Me 
to use my phone, oh how I wanted to call my bail bondsmen, so I could assure the boys I would 
be home quickly. 

Although I thought my stomach was better, maybe it was nerves now, maybe it was residual 
flu, I began violently throwing up over the railing of the porch. My oldest son was able to bring 
me water and a toothbrush with toothpaste. I tried my best to clean myself up. I was asked who 
could come and stay with the boys. “Call the jail and get Chris on the phone.” Cruz does so, he 
walks away from the porch to make his call, and as he returns, he said “That was odd, they knew 
you were coming and already made arrangements for you.” I asked him who he spoke with and 
he said Dodson and Tomlin. I knew I was in for an adventure, and not the good kind. Chris was 
on his way. 

I tell the two Corporals that I didn’t mind puking in front of them, but I knew I needed to use 
the bathroom, as I was going to have a diarrhea attack. They were so generously able to find a 
female on duty, Pam Hibbs. She arrives and follows me to the bathroom, she stands outside the 
door, but she can hear, and this is where I prove that I am with flu. I had to explode in front of a 
female law enforcement officer, because I am now a criminal. A bad one with a bond over 
$10,000.00. 

As we walked back out the door, I pass my youngest on the couch, he had passed out from 
his hysterical crying, I kiss him, and tell my oldest I love him. I am placed in handcuffs in front of 
him, and I ask Hibbs if she will stay until Chris arrives. She agrees. My parting words from my 
oldest son? “Why is Sheriff Ivey doing this to us?” 

 
All the Best, 
Dana Loyd 
Chief Editor, Brevard’s Best News 
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By Jesse Hawthorne
navyoutreach@navy.mil
Mass Communication Specialist 1st Class
Navy Office of Community Outreach

NORFOLK, Va. – A 2019 Viera High School graduate

and Melbourne native returned home Aug. 9, marking the

end of a seven–month deployment aboard USS Dwight D.

Eisenhower (CVN 69).

Since departing its homeport of Norfolk in January

2020 for the ship’s Composite Training Unit Exercise

(COMPTUEX), the aircraft carrier remained underway

and deployed to the Arabian Sea, Red Sea, Mediterranean

Sea and Atlantic Ocean.

Airman Bryson Torbeck is an aviation boatswain’s

mate (handler) aboard the carrier. As an aviation

boatswains mate (handler), Torbeck is responsible for

directing the movement and spotting of aircraft on the

flight deck, crash and rescue support, and fire fighting.

“I’ve enjoyed being able to expand my knowledge of

being a crash crewman,” said Torbeck. “Knowing I will be

there to help in case of an emergency on the flight deck

provides a sense of job satisfaction.”

As the COVID–19 pandemic spread across the globe,

USS Eisenhower continued to conduct operations

underway, minimizing the potential spread of the virus

aboard in order to maintain maritime stability and

security and ensure access, deter aggression and defend

U.S., allied and partner interests.

USS Eisenhower, along with the USS San Jacinto (CG

56), one of the other ships within Carrier Strike Group

(CSG) 10, remained continuously at sea with no port

visits, setting a record for the U.S. Navy, breaking the

previous record of 160 days set in 2002 by USS Theodore

Roosevelt (CVN 71).

“I’m so proud of the young men and women I see on the

deck plates each and every day,” said Capt. Kyle Higgins,

Ike’s commanding officer. “Their dedication to the mission

is what makes our Navy the greatest fighting force the

world has ever seen.”

Sailors assigned to Eisenhower and San Jacinto

transited to the equator and participated in a unique

crossing the line ceremony, becoming the Navy’s first ‘Iron

Shellbacks,’ with more than 100 days at sea May 14. Ike

petitioned Naval History and Heritage Command to

commemorate this feat in conjunction with crossing the

equator as a new title: “Iron Shellback.”

“My proudest accomplishment on this deployment, is

knowing I am able to serve my country from abroad,” said

Torbeck.

USS Eisenhower participated in multiple exercises

with allies and partners and dual–carrier operations. The

ships within CSG–10 also completed multiple strait and

choke point transits, to include the Strait of Gibraltar, the

Suez Canal and the Bab–el Mandeb Strait, while

operating under two Combatant Commanders — U.S.

European Command (EUCOM), and U.S. Central

Command (CENTCOM).

“My role is to support the ship and squadrons by

providing fire fighting and rescue operations support,”

said Torbeck.

Serving in the Navy is a continuing tradition of

military service for Torbeck, who has military ties with

family members who have previously served. Torbeck is

honored to carry on the family tradition.

“My grandfather served in the Navy for 23 years and

my uncle served in the Marine Corps during the Persian

Gulf War,” said Torbeck.

As a member of the U.S. Navy, Torbeck, as well as

other sailors, know they are a part of a service tradition

providing unforgettable experiences through leadership

development, world affairs and humanitarian assistance.

Their efforts will have a lasting effect around the globe

and for generations of sailors who will follow.

“I joined the Navy to carry on my family’s tradition,

and to become more independent while serving the

country,” added Torbeck.

Melbourne native Bryson Torbeck returns from seven–month deployment aboard aircraft carrier Eisenhower

Dr. Megan Cronin joins Cronin Skin
Cancer Center in Melbourne; follows
in the footsteps of her family tradition

The Cronin Skin Cancer Center has welcomed derma-

tologist Megan Cronin to its practice. Originally from

Indialantic, Dr. Cronin graduated from Melbourne High

School and earned her bachelor’s degree from Florida Tech,

distinguishing herself as the class valedictorian.

She earned her professional degree from the University

of Florida College of Medicine, and was honored with

induction into the prestigious Gold Humanism honor

society. She spent her fourth–year externships at the

University of Miami Department of Dermatology and

Dermatologic Surgery, and Massachusetts General

Hospital Department of Dermatology.

Dr. Cronin completed her internship at the University

of Florida–Shands Hospital in Gainesville, and dermatol-

ogy residency training at the University of Miami Frost

Department of Dermatology and Dermatologic Surgery,

where she trained with world–renowned experts in the

fields of dermatology, skin cancer care, and Mohs surgery.

In her senior year at Jackson Memorial Hospital,

Dr. Cronin was selected to be chief resident and was the

recipient of the “Best Surgeon Award.”

She notably competed against more than 400 American

dermatology residents to win the national scholarship to

attend the annual Winter Clinical Meeting in Hawaii in

2019.

Dr. Cronin joins her proud grandfather, Dr. Terrence A.

Cronin Sr., and her equally proud uncle, Dr. Terrence A.

Cronin Jr., in practice at the Cronin Skin Cancer Center,

which has been providing cutting–edge skin cancer

diagnosis and treatment to the community since 1972.

New appointments can be made at (321) 726–1711.
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By Trevor DeGroot
trevor.degroot@myfloridalegal.com
Attorney General Moody’s Communications Office

TALLAHASSEE — Attorney General Ashley Moody is

urging Congress to provide for federal penalties against

individuals who deliberately target local, state, federal or

tribal law enforcement officers with violence.

Moody sent a letter to congressional leaders to take up

and pass the Protect and Serve Act of 2019. The Act

provides for a federal prison term of up to 10 years for

anyone who knowingly assaults a law–enforcement officer,

causing serious bodily injury under circumstances where

the crime affects interstate or foreign commerce. The call

to action follows a disturbing increase in line–of–duty

deaths nationwide — there are more officer deaths so far

this year than all of 2019.

“Legislation identical to the Protect and Serve Act of

2019 received overwhelming, bipartisan support in passing

the U.S. House just a few years ago, then somehow

stalled,” said Moody. “But this Act is needed now more

than ever, as law enforcement officer deaths are rising at

an alarming pace. I am calling on our congressional

leaders to demonstrate courage and stand up for our

officers who risk their lives daily to protect American

communities we all love. Pass the Act.”

The Act is co–sponsored by two Florida lawmakers,

Congresswoman Val Demings and Congressman John

Rutherford, along with 35 other members of the U.S.

House. Soon after being introduced, a total of 220 Republi-

can and 162 Democratic House members voted for the

Protect and Serve Act of 2018, with only 35 members

voting against it. The latest version of the Act is almost

identical to the 2018 legislation. In 2019, the Act was

reintroduced and referred to the House Judiciary Commit-

tee. The committee has taken no action on the legislation

since February 2019.

Recently, Attorney General Moody urged Floridians to

support their local law enforcement and highlighted a

grave trend — line–of–duty deaths in 2020 have now

outpaced all officer deaths recorded last year.

Moody is working to deter the increase in law–enforce-

ment officer deaths and to support the family members of

officers killed after contracting COVID–19. Moody serves

on President Donald Trump’s Commission on Law

Enforcement and the Administration of Justice. The

commission is working to identify strategies and innova-

tive solutions to help reduce crime, support officers,

improve policing and protect Americans.

Moody also led a bipartisan coalition of attorneys

general in support of the Safeguarding America’s First

Responders Act. The SAFR Act permits the families of first

responders, who die or are permanently and totally

disabled as a result of COVID–19, to receive the same

federal benefits extended to those public servants other-

wise killed or injured in the line of duty.

Since taking office, Moody has explored additional ways

to promote positive impacts of law enforcement officers on

local communities. Soon after becoming attorney general,

Moody launched a statewide Back–the–Blue campaign.

The campaign highlights law enforcement officers, citizens

and organizations taking extraordinary steps to forge

positive relationships between law enforcement and the

communities they serve.

Moody also partnered with law–enforcement agencies

to encourage the growth of Big Brothers Big Sisters’

mentorship program, “Bigs in Blue.” This program

connects at–risk youth with law–enforcement mentors. Six

months after Moody’s partnership, more than 115 new

mentorship relationships were formed and four new Bigs–

in–Blue programs were created in Florida.

Attorney General Ashley Moody calls for federal penalties against people targeting law–enforcement officers

Mortgage, rent assistance now available for Brevard residents impacted by virus
Funds are now available to income–eligible residents for mortgage assistance, rental assistance and utility and

security deposit assistance through Brevard County’s Housing and Human Services Department.

Brevard County’s Board of County Commissioners has allocated up to $4.4 million in federal CARES Act grant funds

to assist those financially impacted as a result of the COVID–19 public health emergency. Those eligible must be a

resident of Brevard County; at or below 140 percent of area median income; and able to demonstrate assistance is

required as a result of direct impacts from coronavirus.

To qualify, applicants must be able to submit documents supporting income, need and other assistance, including

income verification documents such as paychecks, unemployment compensation history, veteran’s check, child–support

payment history, Aid to Families with Dependent Children/Temporary Assistance for Needy Families, bank statements,

rental agreements, mortgage statements, documentation for a utility deposit, and most recent tax return.

Applications for assistance are available online at www.brevardfl.gov/HumanServices/Announcements, and

www.brevardfl.gov. Paper application forms will also be made available at Brevard County libraries and on county buses.
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By AAF Advertising Hall of Achievement Committee
events@aaf.org

WASHINGTON — The American Advertising Federa-

tion Advertising Hall of Achievement’s Council of Judges

elected eight industry superstars for induction into the

Class of 2020. The individuals of this class will be honored

for their impact on the advertising industry at the 28th

Annual Induction on Nov. 18, through a virtual ceremony.

The Class of 2020 includes: Marcus Collins, lecturer of

marketing and co–director of the Yaffe Digital Media

Initiative, Ross School of Business, University of Michigan;

Lauren Crampsie, president, Ogilvy New York; Karla

Davis, senior director, integrated marketing and media,

Ulta Beauty; Jarrod Dicker, vice president, commercial,

“The Washington Post” and founder of Zeus and R.E.D.;

Cavel Khan, chief revenue officer, Tumblr; Adrian Parker,

global vice president, marketing, Patron Tequila, Bacardi

Limited; Brandon Pierce, vice president, executive creative

director, Hulu; and Hayley Romer, publisher and chief

revenue officer, “The Atlantic.”

In addition to their exceptional professional accomplish-

ments within the sphere of advertising, this year’s

honorees also contribute diverse personal investments in

their communities, interests and backgrounds.

Davis will also be presented with the esteemed Jack

Avrett Volunteer Spirit Award. Since 1996, this award has

recognized an inductee who has demonstrated an excep-

tionally high commitment to public service and the

betterment of both the advertising industry and the larger

community.

“The 2020 Class of the AAF Advertising Hall of

Achievement represents our most diverse class in the

history of the AHOA. The 2020 class includes a wide range

of disciplines and experiences within the advertising,

marketing and media industries.,” says Steve Pacheco,

president and CEO of the AAF.

“Recognizing and developing the next generation of

talent is a critical focus of the AAF’s mission. And the AAF

Advertising Hall of Achievement does just that in a real

and genuine way that brings us together to celebrate good

people doing great work in advertising. Congratulations to

the Advertising Hall of Achievement Class of 2020 on your

induction into this respected group.”

The Advertising Hall of Achievement, hosted virtually

for the first time ever because of current global pandemic,

has long been the gold standard in recognizing profession-

als age 40 and younger making a notable impact to the

advertising industry.

Individuals who meet the given criteria are nominated

for consideration for induction, and a Council of Judges

made up of industry notables selects the top finalists after

two rounds of voting. The Advertising Hall of Achievement

is established and executed by the AAF, the same organi-

zation that carries out the Advertising Hall of Fame.

For 28 years, the Advertising Hall of Achievement

remains the premier industry award to recognize young,

talented individuals aged 40 and under, who are making a

significant impact in the advertising industry and through

philanthropic work in their communities. The alumni

network includes over 200 members with expertise

spanning the entire spectrum of the advertising industry

including brands, agencies, publishing, and media. The

event typically hosts more than 450 corporate business

leaders and is the second–largest fundraiser to support

AAF’s wide range of educational, diversity and inclusion,

and advocacy initiatives that are vital to the advertising

industry.

For more information on partnership opportunities,

visit aaf.org/ahoa.

l About the American Advertising Federation

Established in 1905, the AAF acts as the “Unifying

Voice for Advertising.” Its membership is comprised of

nearly 100 corporate members made up of the nation’s

leading advertisers, agencies, and media companies; a

national network of nearly 200 local clubs representing

40,000 advertising professionals; and more than 200

college chapters with 5,000 student members.

American Advertising Federation Hall of Achievement elects executives to be honored at virtual ceremony

Edwin Carlson is the August Artist of the
Month at the Studios of Cocoa Beach

Edwin Carlson is the August Artist of the Month at the

Studios of Cocoa Beach, 165 Minuteman Causeway in

downtown Cocoa Beach.

Carlson of Satellite Beach has been a watercolorist for

20 years. He has won numerous awards for his atmo-

spheric watercolors depicting life along the waterways. He

studied with nationally known artists and now shares his

love of watercolors with others by teaching at the Studios

and elsewhere

As a sailor, Carlson cruised throughout Florida and the

Bahamas. He celebrates this cruising lifestyle with a

paintbrush and an eye for nautical and tropical beauty.

“I love the spontaneity and magic of watercolors and the

unique way in which watercolors capture the essence of the

tropics and the effect of light upon water,” he said.

On occasion he will do a few snow scenes portraying his

upbringing in Indiana and upstate New York. When he’s

not painting, Carlson can be found at the Surfside

Playhouse in Cocoa Beach, both on stage and behind the

curtain, or out sailing, motorcycling and scuba diving. A

print of his painting, “Rum Cove,” is the prize in the

Studios of Cocoa Beach’s free monthly giveaway. You can

enter in person or click on the QR code displayed in the

window at the Studios of Cocoa Beach.

At this time, the Studios of Cocoa Beach is open for

limited hours, on Friday 3:30 to 8 p.m., on Saturday

11 a.m. to 8 p.m., and by appointment. This is subject to

change, so call (321) 613–3480 to confirm hours or make

an appointment. You can view profiles of the artists, see

more views of Carlson’s work, and learn about this

nonprofit gallery at www.studiosofcocoabeach.org.
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General manager Cerda in place in anticipation of first–quarter
2021 opening of Hotel Melby in downtown Melbourne market

By Tyler Collum
tyler.collum@dukehospitality.com
Duke Hospitality

Duke Hospitality, a hotel management and

development company based in Atlanta, has named

Carlos Cerda as the opening general manager of Hotel

Melby, a stylish, 180–key Hilton branded, Tapestry

Collection hotel in downtown Melbourne, within

walking distance of shopping, dining, and nightlife.

Holding a degree in hotel management, Cerda

brings more than 20 years of hospitality experience to

Hotel Melby, with previous Hilton, Marriott, and IHG

brand experience and eight years in the Melbourne

market.

In 2015, he was nominated for the CEO Light and

Warmth Award with Hilton Worldwide, and in 2016

and 2017, he was awarded the General Manager of

the Year Award and President’s Award.

“We are thrilled to welcome Carlos to our team and

are confident in his ability to lead Hotel Melby

through the remaining opening process and into the

future as the premiere place to stay in the Melbourne

area,” said Delronda Grant, vice president of sales and

operations for Duke Hospitality.

Cerda is a resident of Melbourne, and is dedicated

to ensuring Hotel Melby remains highly committed to

its home community, its namesake.

Hotel Melby is being developed by a joint venture

encompassing Duke Hospitality, Willow Street

Capital, Opterra Capital, The Charre Group, and the

LCP Group. Designed by Malcolm Berg’s award–

winning EoA Group in collaboration with Overcash

Demmit Architecture, Hotel Melby is being con-

structed by Welbro Building Corp. The landmark

hotel continues its exciting progress toward an

anticipated first quarter 2021 opening as the beauti-

fully designed hotel becomes more recognizable on

Melbourne’s cityscape. With all of its rooms featuring

unbeatable water and city views, and its wrap–around

rooftop holding a rooftop bar and lounge and nearly

5,000 square feet of meeting space, Hotel Melby is a

welcomed addition to the downtown district.

l About Duke Hospitality

Duke Hospitality is a focused hospitality develop-

ment, management and investment company.

Founded in 2004, it currently has a portfolio of nine

existing hotels and four under development, with flags

under the Marriott, Choice, and Wyndham brand

families. Duke Hospitality has completed and is

currently developing several hotels. To find out more

visit www.dukehospitality.com.

l About Tapestry Collection by Hilton

Tapestry Collection by Hilton is a portfolio of

upscale, original hotels that offer guests unique style

and vibrant personality, and encourages guests to

explore the local destination. Learn more about

Hilton’s upscale collection brand at

newsroom.hilton.com/tapestry, and connect with

Tapestry Collection on Facebook, Instagram, and

Twitter.

Marriott Vacations Worldwide welcomes owners and guests with
‘Next Level of Clean’ — enhanced standards of safety for stays

By Hannah Amick
hannah@digital–ignite.com
Digital Ignite

ORLANDO July 20, 2020 — Marriott Vacations

Worldwide, a global industry leader in vacation

ownership, has announced the implementation of a

comprehensive, enhanced cleaning protocol program

titled “Next Level of Clean.”

Recognized as a global vacation ownership industry

leader for its commitment to quality, exacting stan-

dards, and rigorous training, Marriott Vacations

Worldwide has created an extensive new standard in

cleaner, safer spaces, to help people vacation with

confidence across its seven vacation ownership

brands, and focus on what matters most: time

together.

These enhanced health and safety protocols have

been implemented across the Company’s diverse

portfolio of vacation ownership resorts with more than

21,000 vacation villas and accommodations through-

out the U.S., Caribbean, Europe, and Asia.

These standards also extend to the company’s sales

galleries for its vacation ownership brands, where new

practices have been implemented to provide presenta-

tions in a manner to allow for social distancing.

The company’s enhanced cleaning protocols reflect

elevated cleanliness standards, cleaning frequency,

and hospitality norms across its vacation ownership

brands.

The company’s new enhanced cleaning program

was a result of collaboration with renowned leaders in

cleaning, hygiene, air purification and infection

prevention services. The use of enhanced cleaning

materials and technologies, including electrostatic

sprayers, micro–misting sanitation machines and

hospital grade supplies, ensures a new level of clean

so that returning owners and guests can enjoy their

family vacations in amazing destinations.

Vacation resorts and properties provide the ideal

environment for today’s safety–conscious traveler. Ed

Kinney, global vice president of corporate affairs, said,

“The beauty of our brands is that people can enjoy a

safe time with family in a spacious vacation environ-

ment, while still practicing social distancing in a home

away from home setting. Most villas include complete

kitchens to prepare meals and reduce the need to go

off property for dining needs. We have gone above and

beyond by taking highly enhanced measures to help

promote a clean and safe environment so that our

owners and guests can focus on enjoying their vaca-

tions and have the same amazing experience they

have always looked forward to at our resorts and

properties.”

l About Marriott Vacations Worldwide Corp.

Marriott Vacations Worldwide Corp. offers vaca-

tion ownership, exchange, rental and resort and

property management, along with related businesses,

products and services. The company has a diverse

portfolio that includes seven vacation ownership

brands. It also includes exchange networks and

membership programs, as well as management of

other resorts and lodging properties. For more

information about the company, visit

www.marriottvacationsworldwide.com.
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By Tory Moore
torymoore@ufl.edu
UF/IFAS Communications
University of Florida

Florida students can now learn the nine principles of

Florida–Friendly Landscaping (FFL) — guidelines that

help yards thrive and protect Florida’s waterways —

from a new illustrated book, thanks to UF/IFAS Florida

Master Gardener Volunteers.

The book, “Growing Up Florida–Friendly,” was

written and illustrated by two Florida Master Gardener

Volunteers and designed for grade–school children.

“There are not a lot of resources for children that

speak to this topic on a friendly, easy to apply level,” said

Kim Pepitone Cottrell, Florida Master Gardener Volun-

teer, and the book’s author. “Evelyn, the book’s illustra-

tor, took my idea and brought it to life. Readers will

follow Flory, an orange blossom, on a journey with

Russell and Harriet through the nine FFL principles.”

Flory, Russell and Harriett represent a fun and

innovative way to share the nine principles with children.

The main characters take children on a journey through

Florida–Friendly Landscaping™ and emphasize the

importance of learning early to keep Florida’s water clean

and protect natural resources.

“From the get–go, it is important for kids to under-

stand the connection to science when they talk about

plants and gardening,” said Cottrell. “We want to teach

children from the beginning that they can make a

positive impact on our environment, even when garden-

ing in their own backyards.”

Readers are asked to become an “FFL kid,” which

provides goals along the way. The overall mission is to let

kids know that they can play a role in saving our

waterfront.

“All roads lead to the aquifer, and we have to protect

our natural resources,” Cottrell said. “Taking responsibil-

ity for behavior from the beginning forms good habits

that children will carry into the future. Everything you do

can have a positive or negative impact on our environ-

ment. This book helps kids see the positive outcomes they

can have.”

Bill Lester, who holds a doctorate in plant medicine

and serves as the UF/IFAS Extension Hernando County

horticulture agent and Master Gardener Volunteer

Program leader, encourages volunteers to identify unique

ways to reach residents in the county, especially youth.

“We are always looking for a diverse, strong represen-

tation of the community within our Master Gardener

Volunteers, where they can bring different talents and

abilities to the program,” Lester said. “When they bring

unique ideas like this to me, I support them to run with it

and ask them how I can help. This book is great because

it is a unique project for Master Gardener Volunteers to

take on, not something we have done before. It will help

educate children, adults and our local residents.”

While many UF/IFAS Extension agents educate youth

around the state on FFL principles, this is the first tool of

its kind created exclusively for students.

“I loved creating the graphics,” said Evelyn Lavaughn

Davis, the book’s illustrator and Master Gardener

Volunteer. “I am a substitute teacher and see the need for

more Florida living education in our schools that can help

children and their parents understand best practices.”

“I want children to understand the impact humans

have on what makes Florida a beautiful state to live in,”

Master Gardener Volunteers help youth grow up Florida–Friendly, thanks to new illustrated book by Cottrell
Davis said. “I hope outdoor experiences will inspire them

to be good stewards of the land.”

The book provides an interactive opportunity between

teachers and students or can be used as a stand–alone

resource. Large order discounts are available. To order

“Growing Up FFL,” visit the UF/IFAS Bookstore website.

l About UF/IFAS

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to

sustain and enhance the quality of human life. With

more than a dozen research facilities, 67 county Exten-

sion offices, and award–winning students and faculty in

the UF College of Agricultural and Life Sciences, UF/

IFAS brings science–based solutions to the state’s

agricultural and natural resources industries, and all

Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.

Florida agencies receive more than
$192,000 in rail safety grants from
the Federal Railroad Administration

TALLAHASSEE — The U.S. Department of

Transportation’s Federal Railroad Administration (FRA)

recently awarded more than $192,000 in Railroad

Trespassing Enforcement Grants to law–enforcement

agencies in Florida to support life–saving trespass

abatement.

“The Florida Department of Transportation is grateful

for the Federal Railroad Administration’s continued

commitment to rail safety in Florida and across the

nation,” said Florida Department of Transportation

Secretary Kevin Thibault.

“The funding for the enforcement of rail safety laws is

crucial and aligns with the department’s statewide

Operation STRIDE rail safety initiative to prevent

fatalities on or near rail crossings. Rail safety would not

be possible without the hard work of Florida’s law

enforcement officers, and this funding is a testament to

just how important their work is to protecting Florid-

ians.”

The FRA announced funding totaling $528,028 for 11

projects in six states: California, Florida, Massachusetts,

Montana, North Carolina and New Jersey.

FRA will provide law enforcement grants to cover

officer wages for the projects in Florida below. Read more

about the projects here.

l Broward Sheriff’s Office Railroad Trespassing

Enforcement Grant — up to $80,000

l City of Jacksonville Railroad Trespassing Education

and Enforcement Project — up to $20,100

l Hollywood Police Department Trespassing Pilot

Grant Program Operation Fast Track — up to $50,000

l Tampa Police Department Trespassing Prevention

Program — up to $41,920

FRA awarded states with the highest numbers of

trespass–related incidents. FRA also considered geo-

graphic diversity and applicants using innovative

approaches to saving lives. Between 2014 and 2018, FRA

research confirmed 4,721 trespass incidents resulting in

2,412 deaths in the United States.

Law–enforcement agency grantees are required to

report their programmatic outcomes to ensure agencies

meet project goals through the activities negotiated in

their agreements with FRA. Agencies are also required to

provide other activity details, such as rationale for the

selected enforcement activities.
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 ADVERTISMENT FOR BIDS

The Lane Construction Corporation (Lane) is

requesting bids from certified DBE/MBE/WBE firms

on the South Regional Water Reclamation Facility

(SRWRF) for the City of Palm Bay, FL for the below

listed trades:

• Soils & Concrete Testing

• Erosion Control

• Trucking and Hauling

• Clearing and Grubbing

• Sitework

• Site Utilities

• Pipe Boring and Jacking

• Pipe Liners

• Landscaping

• Irrigation

• Fencing

• Asphalt Paving

• Concrete Form and Place

• Flatwork Concrete

• Reinforcing Steel Installation

• Structural Steel Installation

Quotes must be received in our office by no later

than 10:00 A.M. on September 3, 2020. These can be

sent via email to Bbrowning@laneconstruct.com or

via fax to 678.762.1801. Phone quotes will be

accepted at 770.274.1489. Documents can be

reviewed at The Lane Construction Corporation

Alpharetta office; and ISQFT project# 6308526.

• Masonry

• Waterproofing

• Painting

• Gypsum Drywall

• Flooring

• Acoustical Ceiling

• Laboratory Casework

• Pre-Engineered Metal

   Building

• Metal Roofing

• Pipe Insulation and

   Heat Trace

• Plumbing

• HVAC

• Electrical

EMPLOYMENT /
CAREGIVER NEEDED

$22 PER HOUR
5 DAYS PER WEEK

MONDAY THROUGH FRIDAY

For more information
contact

martinezhavejob@gmail.com
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Scott Center wins award in national Regions Bank contest,
facility will also receive new tablets thanks to student, firm

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

The Scott Center for Autism Treatment

at Florida Tech will get the $5,000 grand

prize and a day of service after it received

the most votes in Regions Bank’s nation-

wide June 2020 What a Difference a Day

Makes Grant Award Contest.

The renowned facility bested 10 other

nonprofit organizations in the contest,

receiving nearly 28,000 votes from a total

of more than 82,000. All the organizations

are centered on helping people with autism

and their families.

During June, visitors to the Regions

Bank Doing More Today website could

learn about each organization and then

cast an online vote once per day in support

of their favorite organization.

The contest was part of Regions’

observance of the 30th anniversary of the

signing of the Americans with Disabilities

Act. The purpose of the landmark legisla-

tion is to promote fair and equal treatment

while fostering a more inclusive society.

“More than 27,900 times a button was

clicked for The Scott Center for Autism

Treatment,” said Executive Director Tina

Goldsmith. “That’s over 27,900 times our

dedicated staff heard, ‘We believe in you.

We’re rooting for you.’ Words cannot

express how grateful we are for all those

votes of confidence.”

Kathy Lovell, disability services and

outreach manager for Regions, said, “Our

commitment to offering an inclusive and

welcoming environment at Regions is

year–round. The What a Difference a Day

Makes contest gives us an opportunity to

advance that commitment by raising

awareness and delivering financial support

and volunteerism for nonprofits that

provide vital services for so many people

and families.”

Goldsmith said the Regions Bank grant

will go toward critical needs for the Scott

Center.

A Florida Tech graduate student and

her company have recently stepped up for

the Scott Center, as well.

Valrie Grant, an MBA student at the

Bisk College of Business, saw the news of

the Scott Center’s Regions Bank win and

realized the company she founded, the

information and communications technol-

ogy firm GeoTechVision, could take action.

Through its EduTechAid program,

GeoTechVision donates tablets to organiza-

tions in need. Understanding the Scott

Center’s need for the devices to help with

data gathering, Grant made arrangements

to donate 15 tablets.

The Scott Center for Autism Treatment

pursues a three–fold mission of clinical

service, research and training. The clinic

and its personnel are dedicated to helping

improve the function and quality of life of

children with autism spectrum disorder

and related disabilities. Learn more at

https://www.thescottcenter.org.

Veteran educator Kulaga of Rockledge High School
is Brevard Public Schools’ Assistant Principal of Year

By Katherine Allen
allen.katherine@brevardschools.org
PIO, Media and Publications
Brevard Public Schools

VIERA — Terry Kulaga, assistant

principal of Rockledge High School, has

been named Brevard Public Schools’

Assistant Principal of the Year.

Kulaga has been a Rockledge Raider

since 1995, first hired as a social studies

teacher and then becoming the dean of

students and now curriculum AP for the

last 21 years. She has served as mentor to

countless new assistant principals.

She is passionate about her school,

community and, most importantly, the

success of every Rockledge student.

She played an integral part in bringing

the Cambridge Program to Brevard

County. Rockledge High School is one of 50

International Fellowship Centers in the

world, and now a Cambridge Demonstra-

tion School.

She can assemble a crew of volunteers

for anything needed at the school just

through the love and respect she has

garnered from her current and former

students as well as the community. She is

regularly greeted around town with a

boisterous “Raider Pride,” undoubtedly

from a former Raider that she has made an

impact on their life.

We don’t have many administrators in

our district who have dedicated their

careers to the same school and community

for this amount of time. Kulaga is the

epitome of “The Rock,” and what it means

to “Bleed Raider Blue.”

Candidates for BPS Assistant Principal

of the Year were nominated and evaluated

based on their performance on: Student

achievement, Instructional leadership,

Faculty development, Learning environ-

ment, Organizational leadership, Leader-

ship development, and Communication

Kulaga will go on to interview in the

state competition for Florida Assistant

Principal of the Year.

BPS would also like to recognize and

celebrate the finalists for Assistant

Principal of the year: Lucy Haddock —

Freedom 7 Elementary; Adrea McDonough

— Sherwood Elementary; and Jennifer

Williams — McNair Magnet Middle.

Your 2020 Tax Team
Whittaker Cooper

Brevard's Most Trusted Accounting Firm Since 1985

Get the dream team working for you. Jennifer and Rich 
head a team of CPAs and Consultants with more than 

280 years of combined experience. Call Whittaker 
Cooper Financial Group. Serving Brevard since 1985.

1692 W. Hibiscus Blvd., Melbourne, FL 32901
321.723.3352

www.Whittaker-Cooper.com

Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support

Jennifer Gri�n, Tax Director and Rich Sutter, Audit Manager
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Please see Keiser University in Melbourne, page 19

Keiser University in Melbourne educating the next generation of accountants,
wide career opportunities — campus plans to open for fall classes Aug. 31
By Ken Datzman

Accounting is a growing profession that offers a range of

interesting career choices.

And Keiser University in Melbourne is educating the

next generation of accountants.

“It’s time to get the word out that accounting is an

exciting career field. There are all types of job opportuni-

ties for graduates of the program,” said Certified Public

Accountant and educator Katherine Emerson, the

accounting department chairwoman at Keiser University

in Melbourne, which offers both a bachelor’s degree in

accounting and a two–year degree in that discipline.

Keiser University plans to reopen its Melbourne

campus Aug. 31. All of its campuses around the state will

adhere to social distancing and personal protective

equipment protocols, with special attention to limiting

density at its locations and in the individual classrooms

and laboratories. The private school is known for its small

class size and personalized instruction.

“I think everybody is anxious to get back to campus. I

believe the students are looking forward to it,” said

Emerson, whose school also offers a master’s in accounting.

Accountants are in demand. Employment of accoun-

tants and auditors is projected to grow 6 percent now

through 2028, according to the U.S. Department Labor.

Globalization, a growing economy, and a complex tax

and regulatory environment are expected to continue to

lead to a strong demand for accountants and auditors.

“There will always be a need for people who can

interpret the numbers, look at trends, and give guidance,”

said Emerson, adding, “As accounting becomes more

automated, repetitive tasks are being replaced with

technology. These are tasks that no one wants to do

manually.”

As platforms such as cloud computing become more

widespread, many routine accounting tasks may become

automated.

This change is not expected to reduce the overall

demand for accountants. Instead, with the automation of

routine tasks, such as data entry, the advisory and

analytical duties of accountants “will become more

prominent,” according to the Department of Labor.

One area of expertise in high demand is business

analytics, which encircles the accounting profession.

Advancements in technology, the internet, and social

media have allowed businesses to capture greater amounts

of quantitative data than ever before.

And with business decisions becoming increasingly

evidence–based, the need for experts who can derive

insights from in–depth analysis of this data and bridge

business and technology is growing as well, according to

Villanova University.

Business analytic skills and nontechnical skills used to

be “nice to have” for accounting and finance jobs. Today,

they’re requisites for many roles in the profession.

The escalating demand for professionals with these

skills is creating recruiting and retention challenges for

employers, says a report from Robert Half and the

Institute of Management Accountants.

The report, “Building a Team to Capitalize on the

Promise of Big Data,” finds that companies are struggling

to fill talent gaps in their accounting and finance teams in

many fronts — and especially for data–driven initiatives.

“This is another example of the diversity of job opportu-

nities in this profession, and new opportunities will

continue to come. Our focus is helping students get their

first job in the field,” said Emerson.

Many people who enter the profession after college start

out as staff accountants, she said.

“It’s important for the students to gain hands–on

experience. I work closely with businesses and organiza-

tions in the community to help our students get intern-

ships. This spring, one of our students got an internship at

a local firm and she loved it. And it was a paid internship.”

Emerson said she tells her students when they secure

their first job in accounting, they must continue to advance

their knowledge and look to the future.

“They are in an entry–level position. They want to move

up and vacate that position as quickly as possible to create

an opportunity for someone else. When I put it that way,

they understand why it’s important to keep learning and

growing and taking on new opportunities.”

A recent graduate of Keiser University’s associate’s

degree program in accounting has already started his own

business helping clients with their books.

“We have a class called Integrated Accounting and in

that class we teach QuickBooks. We go through different

scenarios. The student really enjoyed that class and was

able to use his knowledge, along with other things he does,

to start his own business,” said Emerson, a QuickBooks

ProAdvisor. A ProAdvisor is a QuickBooks–certified

independent accounting professional who can provide

strategic insights to drive small–business success.

As a CPA, Emerson has worked as a financial analyst,

as a senior auditor, and as a corporate controller. She also

Certified Public Accountant Katherine Emerson is the accounting department chairwoman at Keiser University in Melbourne. She says
the accounting profession offers much job opportunity across various sectors of business and industry, as well as entrepreneurship. The
job outlook over the next eight years is upbeat. Employment of accountants and auditors is projected to grow 6 percent. Emerson works
closely with area businesses and organizations to place accounting interns from Keiser University.

BBN photo — Adrienne B. Roth
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Please see Bank of America, page 21

Bank of America commits $1 billion to help communities impacted by pandemic,
to its previous $100 million; Student Leaders program; Neighborhood Builders
By Ken Datzman

Nearly 40 million people live in poverty today.

Communities across the nation continue to face

challenging economic and social issues. And the novel

coronavirus pandemic has only compounded the

difficulty of advancing economic mobility in vulnerable

populations.

Corporate philanthropy is more important than ever

right now, and one of the companies that has long been

committed to the betterment of communities it serves

is Bank of America. Feeling a sense of urgency across

the nation because of the pandemic, the Charlotte,

N.C.–headquartered bank has accelerated its resources

and efforts to help communities.

“Early on during COVID–19, we quickly realized

that there were a lot of members of our community and

a lot of families around the nation that were going to

need help to address food insecurity, gain housing

assistance, health care, and virtual learning for their

children as a result of school closures,” said Peter

Mannino.

Mannino is vice president/resident director and

market president for Bank of America in East Central

Florida, which includes Brevard, Volusia, and Flagler

counties.

Longstanding systematic health and social inequali-

ties have put many people from racial and ethnic

minority groups at increased risk of getting sick and

dying from the coronavirus, according to the Centers

for Disease Control and Prevention, or CDC.

The term “racial and ethnic minority groups”

includes people of color with a wide variety of back-

grounds and experiences. “But some experiences are

common to many people within these groups, and social

determinants of health have historically prevented

them from having fair opportunities for economic,

physical, and emotional health,” says the CDC report.

In mid–March, Bank of America committed

$100 million globally to help communities impacted by

the coronavirus pandemic. The majority of the funds

were distributed in local markets. In Brevard County,

21 different organizations received grant money

totaling roughly $300,000, which was in addition to

Bank of America’s normal philanthropy work in East

Central Florida.

Just a few weeks later, on June 2, Bank of America

announced it was making a $1 billion, four–year

commitment of additional support to help local commu-

nities address racial inequality accelerated by the

global pandemic.

The programs will be focused on assisting people

and communities of color that have experienced a

greater impact from the pandemic. “Those communities

tend to get hit harder, not only from a health–care

perspective but also from an economic perspective,”

said Mannino.

He added, “Bank of America does a tremendous

amount of philanthropic work throughout Brevard

County every year. I do not know what that $1 billion

commitment over four years across the nation will

mean, especially for Brevard County in terms of the

dollars that flow to us, but it will be something mean-

ingful. The money will be used to impact change, but it

won’t happen instantly.”

Bank of America’s intention “is not to fund studies

that are going to tell us more about how economic

mobility impacts minority communities. We know

social injustice and racial inequality go together. We

are going to use that pledge as an extension of the work

that we are already doing in communities,” he added.

The financial shocks of the virus outbreak have hit

Hispanic and Black Americans especially hard,

according to the Pew Research Center. That organiza-

tion has been surveying people to explore the virus’

impact on their lives. The surveys have revealed

notable racial and ethnic differences in experiences

with the illness or death of loved ones, as well as job

losses and pay cuts.

Mannino said Bank of America is studying the local

area right now to determine where it will deploy its

resources “that will make the biggest impact in a

relatively short time. Locally, our management team is

working with several groups trying to identify ways in

which we can help. But we also want to bring commu-

nity partners aboard. There are a lot of great compa-

nies in Brevard that we hope will come along side of us

and use the recent events as a catalyst for change. So

we are hoping to garner support from other companies

as well.”

The work will build on the economic mobility and

workforce development programs that Bank of America

already supports in local markets, but will sharpen the

focus of that work, accelerate the resources, and add a

particular emphasis on health services during the

pandemic.

Bank of America has announced a $1 billion, four–year commitment to help local communities address economic and racial inequality
accelerated by the global pandemic. The work builds on steps the company has already taken, including $100 million to support its
nonprofit partners across its communities. Peter Mannino is vice president/resident director and market president for Bank of America
in East Central Florida, which includes Brevard, Volusia, and Flagler counties.

BBN photo — Adrienne B. Roth
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By Amanda Overstreet
amanda.overstreet@ffbf.org
Florida Farm Bureau Federation

GAINESVILLE — The finalists have been

selected for Florida Farm Bureau’s 2020 Achieve-

ment in Agriculture, Excellence in Agriculture and

Discussion Meet awards. The awards honor young

farmers and ranchers between the ages of 18–35 for

their hard work, innovation and ability to solve top

agricultural challenges. The finalists will compete in

mid–October and the award winners will be an-

nounced Oct. 22 at the Florida Bureau Virtual

Annual Meeting.

The 2020 Achievement in Agriculture Award

finalists are:

l Chance Clay (Putnam County): Clay is a cattle,

timber and blueberry farmer in San Mateo.

l Michael and Brooke Hill (Lake County): The

Hills manage Southern Hill Farms, a U–Pick and

commercial blueberry farm in Clermont.

l Dennis and Sarah Beth Carlton (Hillsborough

County): The Carltons are cattle ranchers and

strawberry growers in Dover.

The Achievement in Agriculture Award winner

will receive a new Ford® F–150 pick–up truck,

courtesy of Southern Farm Bureau Casualty Insur-

ance Companies, a $500 cash award and an expense–

paid trip to the 2021 American Farm Bureau Annual

Convention in San Diego, Calif., Jan. 8–13.

The Achievement in Agriculture Award recognizes

members of Florida Farm Bureau’s Young Farmers

and Ranchers program who excel in their involve-

ment in agriculture, leadership abilities and partici-

pation in Farm Bureau and other civic and service

organizations. Each Achievement in Agriculture

award finalist will undergo an on–site farm visit by a

team of qualified judges as part of the final selection

process.

The 2020 Excellence in Agriculture Award

finalists are:

l K’Leigh Combs (Duval County): Combs is the

supervisor for her family’s Agritourism program in

addition to managing other entities of the family

ranch.

l Matt Griffin (Lake County): Griffin is an

experienced farm manager with a B.S. degree in Food

& Resource Economics. He is a past member of the

Florida Farm Bureau State Young Farmers and

Ranchers Leadership Group.

l Scarlett Jackson (Polk County): Jackson serves

on the Florida Farm Bureau State Young Farmers

and Ranchers Leadership Group and is the Executive

Director of the Florida FFA Association.

The Excellence in Agriculture Award is based on

an applicant’s involvement in agriculture, leadership

ability and participation in Farm Bureau and other

civic organizations.

The 2020 Discussion Meet finalists are:

l Tyler Pittman (Alachua): Pittman is a Gilchrist

County Extension Agent and serves on the Alachua

County Young Farmers and Ranchers Committee.

l Rebecca Hall (Alachua): Hall is the co–founder

and vice president of Promised Land Family Minis-

tries. The mission of the non–profit is to teach

children about God through agriculture.

l Matthew Gonzalez (Levy County): Gonzalez

holds a BAS in Diversified Agriculture and is the

current farm consultant manager at Sparr Building

and Farm Supply.

l Ben Morris (Palm Beach County): Ben Morris is

a member of the Florida Farm Bureau State Young

Farmers and Ranchers Leadership Group. He works

for Farm Credit of Florida.

The Discussion Meet contest is designed to

simulate a committee meeting during which discus-

sion and active participation are expected from each

participant. This competition is evaluated on an

exchange of ideas and information on a pre–deter-

mined topic.

Both the Discussion Meet and Excellence Award

winners will receive a John Deere XUV 560E,

courtesy of Southern Farm Bureau Life Insurance

Co., $500 in cash and an expense–paid trip to the

2021 American Farm Bureau Annual Convention in

San Diego, Calif., Jan. 8–13.

Florida Farm Bureau, the state’s largest general

agricultural organization, represents more than

142,000 member–families. It serves to enhance farm

enterprise and improve rural communities.

Finalists announced for Florida young farmers and ranchers’ program — recognizes hard work, dedication
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Florida State Museum of Fine Arts opens ‘New Landscapes,’
a virtual exhibition featuring photographic works on loan

“Make It at MoFA” events in which guests

can create their own landscapes to be

featured in a custom web gallery.

“New Landscapes,” a virtual exhibition

of landscape photography that includes

newly acquired works by Dionne Lee,

Shoog McDaniel, Keisha Scarville and the

Wheelchair Highwaymen, is MoFA’s

opening salvo in its campaign to address

new landscapes and test our ability to

thrive within them.

“Museums, art galleries, and cultural

organizations must confront the challenge

of seeing, engaging with and translating

the experience of the new landscape,” the

curator’s statement reads.

Curators have brought together

“historical and contemporary works by a

range of artists, each of whom transforms a

familiar landscape into something unex-

pected and revealing. These transforma-

tions were often by means of novel

photographic techniques or interventions,

but always with the intent to reorient

viewers to a change, an interposition, a

mark that denotes humankind’s struggle to

apprehend this world in which we live

together.”

New Landscapes is made possible

through the support of the Florida Division

of Cultural Affairs, the Council on Culture

& Arts, Visit Tallahassee, and the FSU

College of Fine Arts.

For more information on this event,

visit https://mofa.fsu.edu/experience–new–

landscapes–in–mofas–virtual–exhibition.

TALLAHASSEE — Florida State

University’s Museum of Fine Arts has

opened the new virtual exhibit “New

Landscapes,” featuring more than 30

photographic works on loan from selected

artists and from the museum’s permanent

collection.

The exhibit runs through Saturday,

Oct. 31.

Over the past several months, faculty

and staff at the FSU Museum of Fine Arts

have been working behind the scenes on

MoFA at Home educational features and

art–centered activities geared to digital

spaces. Now, in partnership with Para-

digm, a web design and curation support

firm, and Arts4All Florida, MoFA is

returning to more exhibition–focused

programming.

“Virtual curating presents a range of

new and different challenges. Rather than

building, painting, lighting, and labeling in

the museum’s physical spaces, we have

worked alongside graphic designers and

programmers to fashion a gallery out of

code in which we have installed digital

images of dozens of wonderful works,” said

Preston McLane (pmclane@fsu.edu),

director of MoFA. “We have Zoomed. We

have recorded voiceovers. We have

grappled with ornery fonts, links and

image resolutions. And this week, we roll it

all out.”

The exhibition will be accompanied by a

range of public programs, including virtual

tours, live–streaming artist interviews and

Modus Operandi promotes Ziehlke to director of programs,
joined company in 2008; manages operations in Huntsville

By Stephie Smith
ssmith@modusoperandi.com
Principal Administrator
Modus Operandi, Inc.

Modus Operandi, a local company that

delivers innovative software that harnesses

data to empower smarter decisions,

recently announced the promotion of Kim

Ziehlke to the position of director of

programs.

In this role, Ziehlke will provide

oversight on the standardized execution of

the Modus Operandi “Proven Process” —

the company’s “5D MO for Customer

Success” — to ensure program success

across all customer programs.

In addition to this new role, Ziehlke will

continue to directly manage company

operations in Huntsville, Ala.

Ziehlke has served as program manager

or principal engineer for several programs

since joining Modus in June 2008, includ-

ing programs in support of the Missile

Defense Agency, the Office of Naval

Research, and the Distributed Common

Ground System — Army. Her success in

these roles has enabled Modus to continue

supporting the national defense priorities

for these important customers.

Before joining Modus, Ziehlke sup-

ported software engineering for data

lifecycle management and missile testing

for MITEM Corp. and COLSA Corp.,

respectively, and was awarded “Employee

of the Year” out of 1000–plus employees at

COLSA for her software engineering work

that significantly increased missile testing

efficiency.

Ziehlke has a bachelor’s degree in

computer science and mathematics from

the University of North Alabama and is

currently pursuing a master’s degree in

information systems from the University of

Phoenix.

For more than 30 years Modus

Operandi has provided defense and

commercial organizations with mission–

critical data–centric software solutions.

Building on its rich portfolio of military

research and development technology, the

company has developed and deployed an

innovative software product, Movia, which

delivers living intelligence to our customers

to enable smarter decisions.

For additional information on the

company, visit www.modusoperandi.com.
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By Mike Cavaliere
cavalim2@erau.edu
Embry–Riddle Aeronautical University

DAYTONA BEACH — The overall

economic impacts of premier aviation and

aerospace institution Embry–Riddle

Aeronautical University in Florida and

Arizona now surpasses $2.3 billion — up

44 percent since 2016, the independent

Washington Economics Group (WEG) has

reported.

Embry–Riddle further supports nearly

18,000 jobs in Florida and Arizona — up

from just under 14,000 jobs in 2016,

making the university “a leading creator of

high–wage employment in both state

economies,” according to the new WEG

report.

Embry–Riddle’s Research Park, opened

on the Daytona Beach Campus in 2017,

has generated more than $90 million in

economic impact in Florida and directly or

indirectly created 500 jobs, many of which

are high–wage.

Mori Hosseini, Chairman and CEO,

ICI Homes, who serves as Embry–Riddle’s

Board of Trustees Chairman, said, “The

success of Embry–Riddle’s Research Park

has been a team effort. The Volusia

County Council, the City of Daytona

Beach, NASCAR, Team Volusia and the

Daytona Regional Chamber of Commerce

have all helped. From recruiting three

international companies to developing a

technology–centered entrepreneurial

ecosystem, we are on our way. Volusia

County is the northern tip of the Space

Triangle. We must all continue to work

tirelessly on the future. It is not about us.

It is about our future.”

With residential campuses in Prescott,

Arizona, and Daytona Beach, Florida,

Embry–Riddle’s overall activities —

including the thriving Research Park, the

added earning power of Embry–Riddle

alumni in both states, and revenue

generated by approximately 125 Embry–

Riddle Worldwide campuses — currently

amount to $2.37 billion, versus $1.65 bil-

lion in 2016, WEG estimated. Jobs

generated by Embry–Riddle in both states

increased from 13,778 to 17,929 over the

same time period.

Glenn Ritchey, president and chief

executive officer of the Jon Hall Automo-

tive Group and Southeast Automotive

Management, Daytona Beach, who is a

member of the Embry–Riddle Board of

Trustees, said, “I want to commend Dr.

Butler and his team for executing on the

vision of the Research Park,” said “I also

want to recognize the efforts of our

chairman of the board, Mori Hosseini.

Mori has advocated tirelessly for this

project. With almost $2 billion in economic

impact to Volusia County, and from 0 to

almost $100 million in economic impact

for the Research Park is no easy feat. We

would not be where we are without his

efforts and support.”

Embry–Riddle President P. Barry

Butler added that “Embry–Riddle’s

Research Park is the vision of our Board of

Trustees coming to life. That vision

extends beyond our university and is truly

about changing and diversifying the

economy of our community. I want to

thank all of our trustees for their leader-

ship role, and also want to extend a special

thank you to our board chairman, Mori

Hosseini. His vision for Embry–Riddle and

our community will pave the way for

future high–paying jobs and economic

prosperity and also help prevent the ‘brain

drain’ that is happening in other regions

when graduates of various institutions

cannot find jobs where they went to

school.”

NASCAR Executive Vice Chair Lesa

France Kennedy, CEO of the International

Speedway Corp., said, “The Embry–Riddle

Research Park is an outstanding example

of communities coming together to

diversify and strengthen their economies.

We are honored to partner with Embry–

Riddle to support entrepreneurs, drive

high–tech business and create jobs that

improve the standard of living for families

in Volusia County. We look forward to the

Research Park’s continuing success.”

Embry–Riddle’s key economic impacts

in Florida and Arizona are outlined below.

l Florida Economic Impacts

Across Florida, Embry–Riddle’s total

economic impact in 2020 was more than

$1.98 billion statewide, up from $1.37

billion in 2016, according to the WEG

report. The university is also currently

supporting nearly 14,850 jobs throughout

Florida, an increase from 11,546 in 2016.

In Volusia County specifically, home to

Embry–Riddle’s Daytona Beach Campus,

the university supports 13,200 jobs and

generates slightly more than $1.6 billion

in total economic impacts, making it a key

economic driver for the local community.

Embry–Riddle’s Research Park has

generated more than $90 million in

economic impacts in Florida as well as 500

jobs in less than four years, according to

the WEG report.

Embry–Riddle also accounted for more

than $250 million in fiscal revenues in

2020 in Florida, and the university is a

significant generator of household income

— coming in at more than $621 million in

2020, a 37 percent increase compared with

2016.

The additional earning and spending

power of Embry–Riddle’s alumni in

Florida came to $900 million in total

economic activity for 2020, the WEG

report found.

“Embry–Riddle’s activities create

significant additions to Florida’s gross

domestic product, or GDP, annually

contributing more than $1.1 billion to the

state,” up from $785 million four years

ago, the WEG report concluded.

l Arizona Economic Impacts

Across Arizona, Embry–Riddle’s total

economic impact in 2020 has reached $392

million — an increase of 41 percent since

2016 — and the university currently

supports 3,000 permanent jobs for state

residents — 38 percent more than four

years ago, the WEG report found.

Embry–Riddle also accounted for more

than $46 million in fiscal revenues in

Arizona in 2020, and the university is a

significant generator of household income

— producing close to $138 million

statewide this year, which represents a 41

percent increase since 2016.

Embry–Riddle alumni spending power

generated $86 million in total economic

activity in Arizona this year, according to

the WEG.

In Yavapai County specifically, where

Embry–Riddle’s Prescott Campus is

located, the university serves as a major

and essential economic driver to the

community, supporting 2,853 jobs and

$318 million in total economic impacts.

Embry–Riddle’s activities added $173

million to Yavapai County’s GDP last

fiscal year.

Throughout the next five years, the

WEG estimated, the cumulative economic

impacts of Embry–Riddle’s capital

spending plans in Arizona are projected to

have a total economic impact (FY21 —

FY25) of $161 million and create 181 jobs.

Additional Responses to the Economic

Impacts Report:

Nancy Keefer, president and CEO,

Daytona Regional Chamber of Commerce,

said: “In Volusia County, we are proud to

offer a strong economic environment that

allows businesses to thrive, and Embry–

Riddle has been key to that success. The

recent Washington Economics Group

report provides evidence of Embry–

Riddle’s effectiveness as a leading

business partner for the greater Daytona

region.”

Keith Norden, president and CEO,

Team Volusia Economic Development

Corp., said: “The documented success of

Embry–Riddle’s Research Park demon-

strates the power of business and commu-

nity partnerships. Embry–Riddle has

effectively worked with a wide array of

collaborators to recruit new businesses to

Volusia County and to advance entrepre-

neurship. We have been pleased to

partner with Embry–Riddle to achieve

lasting strategic economic progress that

serves our community well.”

l About Embry–Riddle Aeronautical

University

Embry–Riddle educates 33,500

students at its residential campuses in

Daytona Beach and Prescott, Ariz., at

roughly 130 worldwide campus locations,

and through online degree programs

ranked by “U.S. News & World Report” as

being among the “Nation’s Top 5.”

Embry–Riddle Aeronautical University’s economic impact in Florida, Arizona tops $2.3 billion, report concludes
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By Allan Chapman
info@visitcocoavillage.com
Executive Director
Historic Cocoa Village Main Street

As you may recall, the COVID–19 health emergency

forced us to cancel our Summer Fair last May. Now that

we have begun to reopen, we are adapting our Fall Art &

Craft Fair plans to the new realities. Things will be

different for this Fair, but we believe it will be terrific for

both exhibitors and attendees alike.

It is important that you read all of this to have a clear

understanding of what to expect when you come to the Fall

Art & Craft Fair in Cocoa Village, Oct. 17–18.

The Fall Art & Craft Fair Safety Plan approved by the

City of Cocoa covers the following:

l Layout

The Art & Craft Fair is normally sited outdoors, on the

streets of Cocoa Village including Brevard Avenue,

Delannoy Avenue, Oleander, Harrison, Church and

Orange streets, covering roughly 85,000 square feet.

The layout will be expanded to roughly 185,000 square

feet by including a portion of Harrison Park, all of

Riverfront Park and the walkways of Taylor Park. This

will allow the spacing of exhibitor tents at a distance of 10

feet from one another.

Best efforts will also be employed to stagger the spacing

of those tents that are located in the street so that each has

an empty space directly across from them. The effort to

stagger tents may be complicated somewhat by the

presence of exhibitors with multiple spaces, but we will do

our best to maintain the staggered layout. The good news

is that virtually every exhibitor will have a corner space.

At the time of this writing, we are in the process of

detailing the event layout. By far, most of the early

reservations that we have received will be sited on the

streets; most of the later reservations will be in the parks.

All exhibitors requesting multiple spaces will be in Taylor

Park. See the Fall Art & Craft layout on the website.

l Registration

All registration personnel will be masked. Entry will be

controlled and social distancing of registering Exhibitors

will be required.

l Exhibitor Requirements

All exhibitors will be required to wear masks and to

maintain a supply of hand sanitizer for customer use.

Exhibitors are responsible for providing their own personal

protection equipment supplies.

l Attendee Requirements

Use of face masks will be encouraged

Safety information in the Show Guide will include the

location of handwashing stations, etc.

l Public Safety

Hand–washing stations will be provided at strategic

locations around the Fair grounds.

At least one additional officer will be on hand from

Cocoa Police Department to cover the additional square

footage and two V–Cops will be requested for crowd

monitoring.

l Pedestrian Traffic Management

Appropriate signage will be employed for both way–

finding and for safety remainders.

We are in an awkward time from a planning point of

view. The City of Cocoa has said we are good to go but they

have also cautioned that things can change.

The odds are that we will have this event and that it

has every chance of being a success, but one never knows.

We are keeping our collective fingers crossed that any

change occurring between now and our Fall Fair date is a

positive one.

We will also be locating entertainment at various key

spots around the grounds to encourage attendees to visit

all corners of the Fall Art & Craft Fair.

Historic Cocoa Village Main Street is planning for its annual Fall Art & Craft Fair scheduled for Oct. 17–18

Rob Becker, Jeff Robison team up to broker sale of Melbourne Financial Center
Rob Beckner, SIOR, and Jeff Robison, CCIM, of Lightle Beckner Robison Inc. recently facilitated the sale of the

Melbourne Financial Center. Becker represented the seller while Robison represented the buyer.

The LBR team brought both parties to broker the 45,000–square–foot financial building located at 1990 W. New

Haven Ave. in Melbourne. The property is a three–story professional office building, occupied by Chase Bank and many

others, on the outparcel of the Melbourne Mall.

Beckner is the director of office properties at LBR. He has more than 20 years’ experience working in the commercial

real estate field. His professional services focus on the marketing of commercial real estate and tenant representation

throughout the state. Robison is the director of retail properties. He has 15 years’ experience working in the commercial

real estate industry, including transactions involving a host of national companies.

Lightle Beckner Robison is a full–service real estate firm specializing in office, retail, industrial, investment properties

and asset property management. For additional information, visit their website at www.TeamLBR.com.
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By Neal Stein
nealjstein@techprsolutions.com
Technology PR Solutions

CAMARILLO, Calif. — Valeo Networks, a division

of Saalex Corp. and an industry–leading Managed

Security Service Provider (MSSP), has announced the

acquisition of Eureka, Calif.–based managed service

provider Network Management Services (NMS).

Financial terms are not being released.

The acquisition brings into the Valeo Networks

team another recognized Managed Service Provider

(MSP) in the Western U.S., further enabling Valeo

Networks to scale by adding more than a dozen highly

experienced, qualified technicians and system

administrators to the national organization.

The NMS brand will continue to operate as Valeo

Networks Co. and maintain its Eureka headquarters,

becoming the largest MSP/MSSP in Humboldt

County.

NMS marks the third acquisition this year for

Saalex Corp.’s information technology division,

launching Valeo Networks’ revenue volume into the

top 5 percent of MSSPs nationwide.

“We continue to execute on our nationwide growth

strategy and working with highly respected companies

like NMS will help us achieve that goal,” said Travis

Mack, president and CEO of Saalex Corp. “This

acquisition significantly enhances our capabilities in

the areas of cybersecurity, cloud computing, and

network security service offerings.”

“After 25 years in business, we are excited to

expand our reach by joining Valeo Networks,” said

Timothy Foster, CEO of NMS. “With the tremendous

financial and technical backing of Valeo Networks,

NMS will become an even stronger IT service pro-

vider, offering a far broader range of advanced

cybersecurity services to our clients.”

l About Network Management Services

NMS has been serving the Eureka area since 1995,

providing a full range of IT services such as technical

helpdesk support, computer support, and consulting to

small and medium–sized businesses. The company

delivers enterprise–level IT practices and solutions to

the small–business sector. Learn more at

www.nmstotalcare.com.

l About Saalex Corp.

Saalex is the parent company of two operating

divisions providing engineering and information

technology services for the Department of Defense;

state, county, and municipal markets; small–to–

medium businesses; and nonprofit organizations.

Saalex Solutions, the federal services division,

provides core competencies in the areas of test range

operations and management, engineering and

logistics services, cybersecurity and IT services.

The commercial IT division, Valeo Networks, is a

full–service MSSP with solutions in the areas of

cybersecurity, compliance, cloud, network infrastruc-

ture, and managed IT services.

Founded in 1999 by Travis Mack, Saalex Corp. is a

service–disabled veteran–owned business headquar-

tered in Camarillo with an office in Rockledge.

Visit www.saalex.com and www.valeonetworks.com

to learn more about Saalex Corp.

Valeo Networks acquires Network Management Services, further expanding its national MSSP footprint
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Keiser University in Melbourne
Continued from page 12

worked closely with chief financial officers.

“I always knew I wanted to be an accountant,” she said.

“When I first started earning money as a youngster, I kept

a budget. I love working with numbers. And that’s what I

tell the students. You have to really get excited about

numbers.”

Emerson added, “I ask them if they like to see things

that are orderly and structured. Accounting is a puzzle.

You are solving the puzzle, but you don’t get all the pieces

to start with. But it has to tell a story when it’s completed.”

Emerson earned her bachelor’s degree in accounting

from California State University and her MBA degree from

Webster University. She holds several professional

designations, including Certified International Auditor and

Chartered Global Management Accountant.

Enrollment in bachelor’s accounting programs reached

its second–highest level in the 2017–2018 academic year,

following a high in 2016–2017, according to the American

Institute of Certified Public Accountants.

Keiser University students learn the fundamentals of

financial and managerial accounting, taxation, accounting

information systems and auditing, and how to use

accounting and business software systems. The accounting

students also gain a solid foundation in business with

classes in management, finance, marketing, and business

law.

Bachelor’s degree graduates of Keiser University are

eligible to sit for the Certified Public Accounting examina-

tion in the state of Florida.

CPAs and potential CPAs have a variety of career paths

from which to choose. Within public accounting, they can

work for any sized firm, ranging from a large, international

CPA firm to a small local accounting practice. Within the

firm, they can work in such areas as audit, tax, and

management consulting.

The same holds true in business and industry, where

they can choose careers in companies of all sizes, working

in diverse areas such as financial accounting and report-

ing, management accounting, and financial analysis.

CPAs can also provide services in specialized areas of

accounting like financial forensics, business evaluation,

personal financial planning, and information technology

consulting.

Within government, they can create a path to success at

either the federal, state, or local level. Nonprofit organiza-

tions and education also offer many diverse opportunities.

Accounting and finance professionals need to be able to

tell the story behind the numbers in an easy–to–digest

manner, said Emerson. “We are explaining financials to

people who are non–accountants. So accountants must be

able to develop ‘soft skills.’ They must have the ability to

communicate effectively, to listen, and much more.”

This is particularly true when it comes to informing

colleagues in other departments or clients who may be

unfamiliar with accounting principles and jargon. For this

reason, written, verbal, and even visual communication

skills are critical for success in accounting and finance jobs

today.

“We recommend that students get involved in profes-

sional organizations, based on what their interest is,” said

Emerson. “And many of the professional organizations

have student membership rates. The Florida Institute of

Certified Public Accountants even offers free student

memberships. They get a lot out of being part of that

organization.”

Becoming a member of FICPA makes you part of an

organization of more than 19,500 CPAs, accounting

professionals, and students.

There are at least 20 professional organizations that

offer student membership, including the American

Bankers Association, Association for Financial Profession-

als, American Marketing Association, American Manage-

ment Association, the Society for Human Resource

Management, and the American Association of Healthcare

Administrative Management.

Becoming a member of a professional business organi-

zation is a great step toward building your resume as you

make connections, she said.

Emerson also said she is a big proponent of Toastmas-

ters International, a nonprofit educational organization

that teaches public speaking and leadership skills through

a network of clubs.

Toastmasters has helped people from diverse back-

grounds become more confident speakers, communicators,

and leaders.

“Toastmasters is an outstanding organization and it

promotes the soft skills, such as speaking in public. The

students need to equip themselves with public speaking

skills, be able to speak in sentences and be able to commu-

nicate a thought clearly. That’s important. The Melbourne

Toastmasters Club will be meeting at Keiser University.”

She added, “The students in all my classes are required

to make a presentation. I coach them and the other

students provide feedback. This is where they practice and

this is where they grow. You can see them improve and

really get better. It’s exciting, just like the accounting

world. I see accounting as a highly regarded profession. It

has a lot of job security and a lot of opportunities for

advancement.”
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By Julia M. Barney
juliambarney@gmail.com
Director
The Parker Foundation

We are eager to share news on a change of date for

the seventh annual “Illuminate the Night Gala

Fundraiser: Light Up Rio!”

While our event team spent the summer building a

live plus virtual event in preparation for an August

date, the focus on health and safety of all guests

remained paramount.

We sincerely appreciate the spectacular recent

coverage of our event in the July 20 edition of “BBN”

that led to much buzz about our exciting event theme,

dancers and virtual options.

The event is being put on by two area nonprofits —

Spring Forward for Autism, founded by Susan Belcher,

and The Parker Foundation for Autism and Child

Development, founded by Ted and Melissa Parker.

Despite adapting our fundraiser to the extraordi-

nary circumstances of a pandemic, because of the

rising numbers of COVID–19 cases in our area, and to

allow more time for safety upgrades, we have made

the decision to again advance the date as a precaution.

The new date is Saturday, Sept. 19. The event will

be held from 6:30–11 p.m. at Hilton Melbourne, with

both live and now improved virtual attendance

options.

We are thrilled to bring the magic and allure of Rio

de Janeiro’s Carnival to our valued sponsors and

guests in new, exciting ways that follow improved

safety protocols advised by our state and local health

departments.

Visit www.springforwardforautism.org for all the

latest including Rainbow Circus Miami performer

sneak peeks, new virtual tickets and watch–party

details, mask contest how–to’s, new online auction

items, and frequently asked questions as they pertain

to event safety.

Guests can still make a night of it and stay at

Hilton Melbourne with discount rates, and this year

we are bringing the catering to you at your home with

our virtual watch–party menu.

WHY NOW?

Illuminate the Night Gala is the primary

fundraising event that provides the necessary funds to

families raising a child with autism in Brevard

County. Without the funds raised from this event we

can not support over 40 families who receive financial

aid from our family support fund.

HOW CAN YOU HELP?

Spring Forward for Autism and The Parker

Foundation are pioneering a new age of charity events,

and you can be one of the first to experience it! We

stand with our families as they navigate a challenging

future. Now, we need you to stand with our organiza-

tions and help guide their future prosperity. Your

support means the world to the family of a child with

autism — right in Brevard, right at home.

This is your opportunity to help support our

mission to provide vital services to families raising a

child with autism.

Visit www.springforwardforautism.org for your

tickets and to learn about sponsorship opportunities.

Spring Forward for Autism and The Parker Foundation’s charity gala ‘Light Up Rio!’ is now set Sept. 19
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Bank of America
Continued from page 13

“We are proud of the announcement and the com-

mitment that Bank of America CEO Brian Moynihan

and his senior leadership team have made. Racial

injustice and social inequality are issues usually tied to

economic mobility, people being able to get ahead in

life, in their careers, and much more,” said Mannino,

whose bank is a supporter of United Way of Brevard,

the Community Foundation for Brevard, and a host of

other nonprofit entities in the county.

He continued, “Brian has been at the forefront on

many issues to make sure we are showing our employ-

ees, our clients, and our shareholders that we want to

do the right thing — not only help the communities

that we operate in, but also all the things that go

hand–in–hand to make sure we are growing responsi-

bly as well.”

Mannino said at the “local level we are trying to put

together a strategy similar to what our CEO did in

Charlotte, N.C. He created a working group of business

leaders to identify actionable and almost immediate

ways in which to come up with solutions to help people

in need. That’s the angle we are coming at here. We

want to make sure we are responsible stewards of Bank

of America resources, and we will be.”

Bank of America also has a “Student Leaders”

program and the members of that organization are

stepping up to address community needs during the

pandemic. Since 2004, these leaders have been part of

Bank of America’s ongoing commitment to youth

employment and economic mobility.

“Preparing a diverse pipeline of community–minded

young students with the leadership training they need

to be successful in the workforce is vital to our ap-

proach to responsible growth and helps to build

prosperous communities,” said Mannino.

Through the Student Leaders program, Bank of

America annually connects more than 300 high school

juniors and seniors from nearly 100 communities to

employment, skills development, and service.

They are awarded paid summer internships with

local nonprofits, such as the Boys and Girls Clubs of

America and Habitat for Humanity, and participate in

a national leadership summit in Washington, D.C. At

the all–expense paid Student Leaders Summit, they

learn how government, business, and the nonprofit

sector work together to address critical community

needs.

“We have an application process for the students to

become involved in the Student Leaders program,” said

Mannino. “The students come from all walks of life and

have all different types of career interests. We have a

process where a group of local leaders in the commu-

nity — not from Bank of America — review the

applications and vote on the top candidates from

Brevard, Volusia, and Flagler counties.”

He said there were five Student Leaders selected

this year from East Central Florida and one is from

Brevard County, Nathan Foo of West Shore Jr.–Sr.

High School in Melbourne.

Foo was inspired to form the Voice of Autism Club

at his school to use education, sports, and the arts to

bridge the gap between students and their community.

He also learned that families struggle to finance sports

activities after devoting most of their budget to therapy

and medication. Their plight motivated him to provide

safe and free recreation through his club, supported by

fundraisers and local business partnerships.

“Because of the pandemic, we had to dial it back this

year. Unfortunately, the students couldn’t travel to

Washington, D.C., and have that experience. We are

making it more of a virtual experience and we are

making sure we recognize those students,” said

Mannino.

The 2021 application for Bank of America’s Student

Leaders program will open this November. Visit

BankofAmerica.com for details.

Yet another Bank of America community initiative

is its “Neighborhood Builders” program. Through this

program, the bank deploys capital and builds cross–

sector partnerships to advance nonprofit leaders

addressing economic mobility and social issues in

communities.

Fifteen years on, Neighborhood Builders is one of

the nation’s largest philanthropic investments in

nonprofit leadership development. Over that time, the

program has advanced the leadership of more than

1,000 nonprofit executive directors and emerging

leaders.

In 2019, Bank of America expanded and introduced

“Neighborhood Champions,” a complementary grant

program for the smaller communities it serves. “The

program now includes what Bank of America calls its

‘suburban’ markets, such as Brevard County. So this is

a whole separate grant of $50,000 plus leadership

training for the recipient organization,” said Mannino.

Last year the winner was Food Brings Hope, a

nonprofit in Volusia County. “Bank of America provides

resources to make sure that the recipient organization

gets the training and development they need to

essentially reach the next step as they strive to carry

out their mission,” he said.

Mannino added, “In 2020 that will be part of our

philanthropic engagement. Just like our Student

Leaders program, we have an independent group of

people who are gracious with their time and will review

the applications to determine the winner. We’re excited

about that program as well.”

In June, the Smithsonian Institution announced the

launch of its new “Race, Community and Our Shared

Future” initiative, which will explore how Americans

currently understand, experience, and confront racial

issues, its impact on communities, and how it is

shaping the nation’s future. The launch of that pro-

gram was made possible through a $25 million commit-

ment from its funding partner Bank of America.

The program will roll out with a series of virtual

town–hall conversations among global and national

leaders in civil rights, social justice, and economic

mobility to help drive meaningful change across policy.

Programming will be presented nationally and in local

markets, engaging people in communities across the

country on issues relating to race and equality.

“Race, Community and Our Shared Future” will

encompass resources from across the Smithsonian’s

museum, education, and research complex to examine

the historical context of the challenges facing the

nation today.

Bank of America is a founding member of the

National Museum of African–American History and

Culture.

“All of these things together show that Bank of

America is clearly at the forefront of companies

wanting to help impact positive change in society.

We’re proud of that,” said Mannino.
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Twin Rivers Insurance Inc.
Continued from page 1

their phone, their iPad, or their computer at home. They

can sit with their spouse or their significant other and

review the benefits on their own and make their selections

on the computer. They can see it in real–time. The

program adds up the benefits automatically as they go

along so they will know how much it’s going to cost per

paycheck. The whole process is digital. E–signatures,

everything,” said Wooten.

She said customers “have embraced it. If the customer

wants it, that’s great. If they don’t want it, that’s fine too.

We have options.”

Wooten said when the coronavirus started spreading in

the community, “we already had a system in place so we

were not behind the eight ball. When the lockdown

occurred, we had a solution, a way to continue serving our

customers. All we had to do was implement the system.

There was no downtime for us. And our customers

embraced it. So we didn’t skip a beat.”

“I was happy that all my clients were on the platform,

because COVID–19 really did change the way we do

business,” added Masline. “The virtual component is big.”

Twin Rivers Insurance has also set up its office on East

Strawbridge Avenue to accommodate customers who favor

in–person visits.

Wooten installed plexiglass partitions as a protective

safeguard in the agency’s lobby and conference room. The

customer and the agent can talk with or without wearing

masks. “Some Medicare customers prefer in–person visits

as opposed to an online application,” said Wooten.

Wooten’s husband is also a local businessowner. Jay

Wooten runs Visual Dynamics Inc., with locations in

Indian Harbour Beach and Viera. The stores specialize in

Apple products and repairs. “All the computers in Twin

Rivers Insurance office are Macs,” said Cindy Wooten.

A key feature of Twin Rivers Insurance’s technology

platform is that it integrates with payroll.

“One of the biggest headaches for a human resource

benefits expert at a corporation is that every year at open

enrollment when employees are making changes, the HR

professional has to go into their payroll system and make

those employee–deduction changes. This system integrates

with certain payroll companies. When the employee makes

changes, it automatically updates the payroll system.

That’s a big help for HR,” said Wooten.

Every employer enrolling in health insurance and other

benefits is collecting reams of data about their staff and

their dependents. And many are still keeping this informa-

tion in paper files.

“We looked at what companies our software integrates

with,” said Wooten. “Michelle (Masline) took on that role

and she is now the firm’s payroll specialist.”

Masline said Twin Rivers Insurance has partnered with

Heartland Payment Systems Inc., which is owned by

Global Payments Inc., a leading provider of payment

technology and software solutions. Heartland is one of the

largest payment processors in the United States. “They are

big on customer service and provide the most current

technology available for their clients,” said Masline. “This

software allows us to become much more efficient.”

This year, Global Payments Inc. was recognized by

J.D. Power for providing an “Outstanding Customer

Service Experience” for phone support. Global Payments

is the first payment technology company to be honored by

J.D. Power.

For years, Twin Rivers Insurance has been helping

Brevard County residents and businessowners obtain the

right insurance products to protect their families and

businesses, including homeowner’s insurance and automo-

bile policies.

Now, because of its affiliation with Heartland and

Global Payments, Twin Rivers Insurance is offering

employees of companies an on–demand, virtual, full–

service benefits solution with a host of features:

l Online employee on–boarding and benefit selection

l Integration with major payroll companies

l Included with your employee–benefit package

l Powerful dashboards and custom reporting

l Compliant with Affordable Care Act reporting

l 24/7 access via multiple devices

“Heartland has modules that clients can add on, such

as HR, time and attendance, and Affordable Care Act

reporting,” said Masline. “As a company grows, it can add

modules. Quite a few companies with fewer than 50

employees offer benefits, but do not have an HR depart-

ment. The Heartland system helps businessowners or

office managers greatly. They now have someone to turn to

for HR or Affordable Care Act reporting.”

She added, “When a business has the HR module

added, it gives them the ability to have an HR professional,

with industry designations behind their name, help them

with their employee handbook, with legal matters, and

make sure they have the right HR notices posted in their

office, and much more.”

With Heartland, you get one dedicated representative

for all your service–related needs. Plus, you gain on–

demand access to HR professionals who provide guidance

on state– and industry–specific labor laws, provide

customizable documents, and respond quickly to important

issues.

The Affordable Care Act requires applicable employers

— those employers having at least 50 fulltime employees

— to file information returns regarding the health

insurance coverage that they offer with the Internal

Revenue Service and to provide statements about their

coverage to their full–time employees. These information

returns are used to monitor compliance with the Afford-

able Care Act. Those employers that fail to comply with the

Affordable Care Act reporting requirements risk substan-

tial penalties and an increased risk of audit.

Meeting the requirements of the Affordable Care Act

can be a daunting task, said Masline. Heartland offers a

solution to help businesses understand the complexities,

avoid noncompliance, and reduce administrative work.

The features include monthly reporting of full–time

employees and equivalents. It allows you to calculate the

total number of full–time employees and FTEs you have

over a designated measurement period in order to

determine if you are an applicable large employer required

to provide employees with health–insurance coverage.

Another feature is the year–end completion and

electronic filing of 1094–C and 1095–C tax forms. Heart-

land will recap the health coverage provided to full–time

employees for the previous year. Then it will produce the

forms for distribution to your employees and file the forms

with the IRS on your behalf.

Masline said the Consolidated Omnibus Budget

Reconciliation Act, or COBRA, is another integrated

feature. “Having that through the enrollment platform

makes it easy for the HR person. It’s seamless. It’s not

multiple entries and multiple systems.”

COBRA gives workers and their families who lose their

health benefits the right to choose to continue group health

benefits provided by their group health plan for limited

periods of time under certain circumstances, such as

voluntary or involuntary job loss, reduction in the hours

worked, transition between jobs, death, divorce, and other

life events.

“This is a great system that can work for any size

business,” said Wooten. “If they have employees in the field

or working from home, this is all online. So all the benefits

can be completed online. If they have multiple locations or

employees working out of state, that’s fine. This system

eliminates paper. We provide it at no cost to the customer,

the actual onboarding and enrollment software. The other

modules such as HR and payroll are at a cost. You can pick

and choose different models at various costs. But the basic

onboarding and enrollment software is something we

provide to our customers free of charge.”

To schedule a demonstration, call Twin Rivers Insur-

ance at (321) 726–6550 or contact Masline at

Michelle@TwinRiversInsurance.com.

Wooten said her agency is “heading into the busiest

time of the year — the fourth quarter. That’s when open

enrollment and the individual health insurance market

heats up. Thankfully, even the Medicare carriers have

come onboard with digital technology that allows us to do

Medicare meetings and enrollment online more than they

used to, which has made the process much easier.”

Each year, Medicare’s open enrollment period is Oct. 15

to Dec. 7. Medicare health and drug plans can make

changes each year — things like cost, coverage, and what

providers and pharmacies there are in their networks.

Also, Oct. 15 to Dec. 7 is when all people with Medicare

can change their Medicare health plan and prescription

drug coverage for the following year to better meet their

needs. Information for next year’s plans will be available in

October.

On Aug. 4, the Centers for Medicare & Medicaid

Services announced a policy that will allow issuers to offer

temporary premium reductions for people with 2020

coverage in the individual market and the small–group

market.

CMS is providing this additional flexibility to “help

ensure that consumers struggling to pay their premiums

can continue to be covered and receive the care they may

need during this time.”

In light of the coronavirus pandemic, the Trump

administration is temporarily exercising enforcement

discretion to allow issuers, when consistent with state law,

to offer premium reductions for one or more months for

2020 coverage.

The policy will be in effect until the end 2020. Issuers

are generally prohibited under current federal require-

ments from changing premiums for health–insurance

coverage offered in the individual market and small–group

market after the start of the benefit year.

In normal times, consumers might not think much

about insurance products. But with the pandemic, that has

changed. McKinsey & Company interviewed a CEO whose

company found some interesting trends using Google

search. Volumes in the first few months of 2020 reveal the

“highest levels of consumer search traffic ever for life

insurance specifically.” The biggest surge has been for

term–life insurance. The demand for disability insurance

has increased too.

On the property and casualty side, interest in home-

owner’s insurance has spiked “more than in the past few

years.” For the P&C products, the uptick in volume “might

be from people looking to shop around or save money on

their insurance premiums.”

When the coronavirus started spreading in Brevard,

Twin Rivers Insurance reached out to its commercial

customers. “We started calling our customers to see if they

wanted to adjust their payroll or sales numbers, because

that is what a lot of liability insurance is rated on. During

that time, if their sales and payroll were down, we had the

ability to adjust the numbers to get their premiums down,

and then change them as things rebounded. That is

something we tried to be proactive in doing, and the

businesses appreciated it.”




