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By Ken Datzman

Seasoned attorneys Bradley White and

Adam Bird — longtime friends, lifelong

Brevard County residents and astute

relationship–builders — made a bold

career move on Jan. 1 of this year, about 12

weeks before the novel coronavirus started

spreading throughout the community.

After practicing 11 years in the local

market with an established firm, they

became entrepreneurs in their field and

formed WhiteBird Attorneys at Law in

downtown Melbourne.

There are both risks and rewards

closely associated with starting any

business.

In this case, for example, on the reward

side, the two attorneys have the opportu-

nity to create their own practice culture

and reputation, and pick their coworkers.

On the risk side, they are running a

business and must be able to take care of

all the other things that go along with

being entrepreneurs. A law practice is a

business. Firm operators must agree to see

it as both, a business and a profession.

White and Bird created a boutique firm

specializing in the different aspects of

business.

Their firm provides legal representation

to businesses, investors, and individuals

covering the areas of corporate transac-

tions, mergers and acquisitions, real estate

(including closings and litigation), land use,

development and government permitting,

tax, probate and trust administration,

estate planning, elder law, employment

law, and business formation, among other

specializations.

They work closely with businessowners

and entrepreneurs in the region. “The

innovation that is going on at businesses in

Brevard County is incredible,” said White,

who has long touted the expanding

economics of the Space Coast and its

livability.

“I don’t think people fully appreciate the

fact that we have the lowest–cost real

estate on the coast. If you draw a line from

Melbourne all the way around the state to

Tampa, the cost of real estate on the coast

in Brevard County is the cheapest,” added

White, who is a board member of the

Economic Development Commission of

Florida’s Space Coast.

The two attorneys, well–connected to

the community through volunteering on

boards, said starting their own practice

was one of the best decisions they’ve ever

made.

Here’s how they describe each other in

Longtime area attorneys Brad White, Adam Bird growing their new law firm

Please see WhiteBird Attorneys at Law, page 23

the practice: “I typically work on what’s

called the ‘problem side’ in the legal

profession,” said Bird.

“I see Brad, who is on the transactional

side, as the ‘ounce of prevention.’ I am the

‘pound of cure’ because I am the litigator. If

you go the transactional route and hire

someone who can help navigate the front

end, it helps avoid problems at the tail end.

And that’s part of what makes us a good

team.”

There is always the economics of a case

and the cost when considering litigation.

The estimated cost of litigation is a

substantial determining factor in whether

a lawsuit will be pursued. If the amount of

legal costs surpasses what would poten-

tially be awarded in a case, the litigation

expense would not be worth it, he said. The

list of litigation costs is long and includes

attorney fees, court fees, copy fees, court–

reporter fees, and deposition fees.

“I tell clients, don’t spend $50,000 to be

awarded $10,000,” said Bird. “I like to

think that is one of the reasons we have

been successful in practice — and hopefully

will continue to be successful.

“The client–first approach is the

cornerstone of our firm. I advise clients not

to litigate from a position of anger. It’s

going to be costly. Nobody loves a legal

fight more than I do. I’ve been doing
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Seasoned attorneys Bradley White and Adam Bird formed their own law firm at the start of 2020. WhiteBird Attorneys at Law in downtown Melbourne
now has a staff of five lawyers and is growing. The boutique firm specializes in the various aspects of business law, also called commercial law. From
left, the attorneys are: Clifford Repperger Jr., Krista Runte, White, Amanda Smith and Bird. Their firm is active in the community as volunteers, sitting on
boards, and lending their expertise to nonprofits.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Brian Baluta
bbaluta@spacecoastedc.org
Director of Communications and Partner Relations
EDC of Florida’s Space Coast

Sept. 9, 2020 — The Economic Development Commis-

sion of Florida’s Space Coast (EDC) and GrowFL have

announced that six companies from Brevard County were

among the first round of the 2020 GrowFL Florida

“Companies to Watch” finalists.

The awards program — now in its 10th year — honors

impressive second–stage companies from throughout the

state for developing valuable products and services,

creating quality jobs, enriching communities, and broaden-

ing new industries throughout Florida. The 2020 GrowFL

Florida “Companies to Watch” awards celebration is

sponsored by Nperspective CFO & Strategic Services, in

association with the Edward Lowe Foundation.

Together, the 2020 GrowFL Florida Companies to

Watch Finalists represent nearly 3,000 jobs and generate

$670 million in revenue. These companies, all of which are

“worth watching,” anticipate a growth of 13 percent in

revenue and 23 percent in employment by the end of 2020.

The five Brevard County companies among the 2020

GrowFL Florida Companies to Watch finalists are:

l 3SPACE Inc.

l Artemis IT

l Entech Innovative Engineering

l Met–Con Inc.

l Rock Paper Simple

l Space Coast Intelligent Solutions Inc.

“In addition to attracting and retaining major employ-

ers, we are cultivating a business environment on the

Space Coast where homegrown companies can startup,

grow and thrive,” said EDC President and CEO Lynda

Weatherman. “Congratulations to all the finalists,

particularly EDC investors 3SPACE, Artemis IT, and Rock

Paper Simple.”

“We are pleased and gratified to be recognized as final-

ists for the 2020 GrowFL Florida Companies to Watch. It

reflects the hard work and dedication our employees

exhibit every day, and is a direct result of our relationship

with the EDC,” said Mike Gunn, 3SPACE CEO.

“We are honored to be included among the impressive

list of companies selected by GrowFL as 2020 Florida

Companies to Watch finalists,” says Artemis IT CEO

Travis Proctor. “Our team works relentlessly to deliver on

our mission to make information technology work for our

growing list of customers throughout Central Florida, and

we are grateful for the support of organizations such as

GrowFL and the EDC as they foster economic growth in

our community.”

“Our team is dedicated to constantly innovating how we

create value for our clients, our team and our community,”

said Joshua Adams, founder of Rock Paper Simple. “Being

a finalist among so many awesome organizations as a

Florida Company to Watch means that dedication is

recognized and that means a lot to this team. I could not be

prouder of the fantastic team I get to work with every day.”

The finalists were selected from more than 400

nominations and are now in the running to be named a

2020 GrowFL Florida Companies to Watch Honoree. If

selected as an honoree, these exemplary second–stage

companies will join the 450 honorees that have been

recognized since 2011.

“We applaud these first–round finalists who have

proven themselves to be standout companies in the state.

They have, and continue to, demonstrate the resiliency and

tenacity that comes along with being an entrepreneur. We

know this year hasn’t been easy, so we’re excited to

recognize our states admirable business owners and their

teams. I have a feeling they’re just getting started,” says

Dr. Tom O’Neal, GrowFL founder.

The finalists represent a unique group of scalable,

high–growth enterprises that are already located within

Florida. These high–growth enterprises are an important

segment of our economy and their numbers have been

steadily increasing.

According to the Kauffman Foundation, “entrepreneur-

ship is not a monolithic phenomenon, and it includes many

moving parts. Creating new businesses is a different

economic activity from running small businesses, which in

turn is different from growing businesses.”

GrowFL Florida Companies to Watch recognizes the

different approach needed to successfully grow and scale a

business and celebrates those that are working to achieve

this goal.

Companies to Watch was developed by the Edward

Lowe Foundation as a unique way to recognize and honor

second–stage companies that demonstrate high perfor-

mance in the marketplace with innovative strategies and

processes. In addition to evaluating past growth and

projected success, applicant companies are judged accord-

ing to their special strengths and impact in their markets,

communities and within the state — thus deeming them

“worth watching.”

The 2020 honorees will be recognized at 6 p.m. on

Nov. 12, during a live broadcast from Orlando. For more

information, visit www.GrowFL.com/flctw20/about–flctw.

l About the EDC of Florida’s Space Coast

The Economic Development Commission of Florida’s

Space Coast is dedicated to attracting new business and

investment and expanding existing industry throughout

the region, influencing change on government laws and

regulations affecting economic development, promoting the

Space Coast to encourage new investment, supporting

efforts of Space Coast military installations, and relaying

new programs and procedures to assist manufacturing and

high–tech companies. The EDC is a private, not–for–profit

coalition whose stakeholders are business leaders commit-

ted to the economic growth and stability of Florida’s Space

Coast. Visit www.SpaceCoastEDC.org.

l About GrowFL

GrowFL is dedicated to support and accelerate the

growth of second–stage companies throughout Florida, by

providing their leaders focused, efficient, and timely access

to resources they deem important, such as connections

with other second–stage company leaders, and to profes-

sional organizations whose expertise, experience, and

products lead to the second–stage company’s continued

growth and prosperity resulting in diversification and

growth of Florida’s economy. Second–stage growth

companies have at least 10 employees and a $1 million in

revenue and possess an intent and desire to grow beyond

second stage. The website address is www.Growfl.com.

l About the Edward Lowe Foundation

Established in 1985, the Edward Lowe Foundation is a

national, nonprofit organization that supports entrepre-

neurship through research, recognition and educational

programs, which are delivered through entrepreneur

support organizations. The foundation focuses on second–

stage companies — those that have moved beyond the

startup phase and seek significant, steady growth. In

addition, the foundation has a second mission of land

stewardship and is committed to preserving the natural

resources and historically significant structures at Big

Rock Valley, its 2,000–acre home in southwest Michigan.

Its website is https://EdwardLowe.org.

GrowFL Florida ‘Companies to Watch’ finalists announced, Brevard firms competing to earn prestigious honor
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By Katie Philp
UCF Forum columnist
University of Central Florida

It’s easy enough to miss the unassuming buildings on

Parramore Avenue just a few blocks from UCF Downtown.

You might walk by on your way to an Orlando City soccer

game or overlook the space as your eyes settle on the high–

rise apartment towers a few blocks away. But look

carefully, and you’ll see the doors to New Image Youth

Center. I first saw them myself six years ago, not long after

I’d moved to town.

Less than a year earlier, my fiancé and I had bought a

house in Pittsburgh, had a great community of family and

friends, and were busy planning our wedding. All that

changed when a dream–job opportunity unexpectedly

arose in Orlando for my new husband. A little over three

months later, we were newlyweds in a new town, where

my husband left for work each day while I…well, mostly, I

cried. A lot.

I hated the weather, the bugs, the smells; my dog died; I

was severely allergic to the mold hidden behind the walls

of our rental. It was not exactly the honeymoon phase I’d

expected.

After months of trying and failing to find a job, a club, a

team, anywhere I might belong, I began searching for

places to volunteer. A Google query and a few days later, I

found myself sitting at a table in one of those inconspicu-

ous buildings on Parramore Avenue, chatting away with

Shanta Barton–Stubbs like we were old friends. I learned

how she founded New Image when she was just 21, and for

the past 10 years had been supporting the children of

Parramore year–round through after–school and summer

programs.

While her journey is no doubt remarkable, what I

remember most was hearing her vision, about growth for

her organization, but most importantly, for her students.

When at last I left that afternoon, I was brimming with

ideas on how I could support progress towards that vision.

I came back later that week, and again after that, and soon

my tiny, lonely world began to grow. It wasn’t long before I

felt like I’d finally found my own little version of ‘Cheers’ —

that place where everyone knows your name — I finally

felt like I was home.

That sense of belonging is what Shanta has given

hundreds of children (and at least one 30–something) who

have walked through the doors of New Image over the past

16 years. I am honored to a have been a part of that legacy

for the past six and have earned a lifelong friend and

extended family in the process. Even though I now work

full–time at UCF, I stay connected with my students and

the many incredible people who make New Image such a

special place.

This is probably a good time to pause and make clear

that I do not look like most of my New Image family. I am

white, and the majority of our families from New Image

are Black. Perhaps it is the starkness of that difference

that has made it a topic of natural conversation, or perhaps

it is just human nature to be curious. In any case, we’ve

never shied away from difficult, painful, and sometimes

funny conversations about race.

These discussions have taken on more gravity in recent

months, as our youths are repeatedly subjected to the

trauma of watching people who look just like them being

shot and killed with impunity. To put it bluntly, they are

aware that there is active debate over whether their lives

matter.

Right now, I believe New Image Youth Center is more

important than ever. When they step inside those doors,

our kids are safe. They are free to be the silly, kind,

brilliant, loving children we know them to be — even if to

the rest of the world some look like grown men. They are

free to be unapologetically Black and to be in a space that

celebrates them unequivocally. At New Image, there is no

doubt that they matter.

But small nonprofits like New Image are subject to the

same economic and social forces as the rest of the country,

much of which is reeling from the global pandemic. Rents

are rising, donations are falling, and there is a fear that

those doors that have welcomed so many might not stay

open indefinitely. That huge source of security and

stability for the children of Parramore could be lost.

To those reading this, I invite you to learn more about a

little organization with a big impact and become part of the

team dedicated to keeping this safe haven thriving. It is

easy to find them on their website or Facebook page.

But New Image likes to do things with a personal

touch. Feel free to contact me if you want to know more.

You’ll be welcomed to the family in person when you

arrive…just look for those doors on Parramore Avenue.

Finding sense of belonging with New Image Youth Center in Orlando community

Katie Philp is the research and evaluation
manager for the Parramore Education and
Innovation District, a project of UCF’s Center
for Higher Education Innovation. She can be
reached at Katherine.Philp@UCF.edu.

Sen. Tom Wright receives award from National Guard Association of Florida
Senator Tom Wright (R–New Smyrna Beach) recently

accepted the Major General Ronald O. Harrison Distin-

guished Service Award from the National Guard Associa-

tion of Florida. This award is presented annually to an

individual who has offered exceptionally outstanding

service and contributions over an extended period of time

to the Florida Army or Air National Guard.

According to their website, “The Ronald O. Harrison

award was created in 2003 to honor Major General Ronald

O. Harrison who was named the adjutant general of the

Florida National Guard March 1, 1992, and led it until he

retired Nov. 3, 2001.”

Wright is chairman of the Senate Committee on

Military and Veterans Affairs and Space. He also serves on

the Florida Defense Support Task Force, Veterans

Foundation of Florida and Halifax Urban Ministries,

which oversees the Barracks of Hope that provides

transitional housing to veterans who have struggled with

homelessness, addiction, and mental health.

“Through the years my wife Cindy and I have person-

ally devoted our time and resources to give back to those

who have given so much to secure the freedom we enjoy

each day,” said Wright. “It was an honor to be recognized

by the National Guard Association of Florida and to

receive this award standing among our local veterans who

continue to serve their communities and inspire me each

day to never give up advocating for them at the local, state

and national levels.”

The presenters were Col. Ronald Corey (ret.), executive

director of the National Guard Association of Florida;

Carolyn Smith; and Edward Kalakauskis (ISG ret.), who is

with the Enlisted National Guard Association of Florida.

Attendees were members of the veteran community and

their support organizations.

Florida Tech produces new survey for military elite to help transition process
Florida Tech’s Center for Organizational Effectiveness has produced a survey that will help illuminate the challenges

among military Special Operators in transitioning from active duty to the civilian workforce. The survey, developed over

the last year, was commissioned by the Orlando–based Naval Warrior Foundation (NWF), which focuses on supporting

special operations veterans and their families in the transition from military service to the workforce. The survey is

targeting the most elite members of the U.S. military, such as Navy SEALs, Marine Reconnaissance, Army Rangers and

Air Force Pararescue. “The primary goal here is to understand the challenges of this transition,” said NWF Executive

Director Murtice Tucker. “We want to be able to put the right resources behind this problem.” James Taylor, who oversaw

the project as director of the Center for Organizational Effectiveness at Florida Tech’s College of Psychology and Liberal

Arts, said the survey was developed by Ph.D. candidates in the Industrial/Organizational Psychology program. It will

help shed light on a widely known but little understood situation among these elite veterans. “The survey will enable us

to identify the factors and characteristics that it takes to successfully transition from active duty,” Taylor said. “The

results will help the NWF develop programs and guidance to veterans and their families in their transition.” Tucker

added, “The survey will take about 10 minutes, and it could shape the next 10 years of their lives.” The survey is available

at the Naval Warrior Foundation website at https://navalwarriors.org/pages/special–operations–forces–transition–study.
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Now Brevard Business News has received and published a press release that stated in part: 

“A Sophisticated Showcase is proud to announce that a portion of the proceeds from their 
Brevard Women’s Expo on Saturday September 6, 2014 at the Melbourne Auditorium will benefit 
The Children’s Hunger Project. 

“The entertainment will be hosted by Sheriff Wayne Ivey and will include an auction for ride–
alongs with some of Brevard’s Hottest Police Officers from several of Brevard’s largest police 
agencies. Attendees will be able to bid on a ride along with Brevard’s Hottest Police Officer(s) as 
they strut their stuff down the runway in their dress blues and tactical gear. 

“One hundred percent of auction and raffle proceeds will be donated to The Children’s Hunger 
Project.” 

“Grandmothers, mothers, sisters, and most certainly, girlfriends, will not want to miss this great 
female bonding and shopping opportunity.” 

The focus of this fund–raiser event is also to benefit children. 

Given the above, Brevard Business News has to wonders if Sheriff Wayne Ivey really believes 
that the men and women of the Brevard County Sheriff’s Department are little more than “trained 
circus–monkeys” that can be bought–and–sold at auction. 

Thank you, 
Bill Roth 
Brevard Business News 
Special Projects Editor 
Brevard Business News, Inc. 
(321) 951–7777 
BrevardBusinessNews.com
BrevardBusinessNews@earthlink.net
4300 Fortune Place Suite D 
West Melbourne, FL 32904 

BCC: OTHERS
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By Marilyn M. Singleton, M.D., J.D.
marilynsingletonmd1@gmail.com

What a great country we are! Where else do we have

immigrants from around the world who stood in line for

years or risked their lives to be part of the U.S. and also

mobs of people who want to overthrow the government

that brought the world individual liberty, due process

under the law, and the right to peacefully protest? These

violent mobs are burning down Black–owned small

businesses in the name of improving Black lives.

The most liberal city in America, blessed with a

socialist congressperson, boasts an angry horde chanting

the Iranian mullahs’ favorite saying, “death to America” as

they vandalized private property.

While Black lives are clearly as precious as anyone

else’s, supporters should beware. Black Lives Matter’s co–

founder describes herself as a “trained Marxist” and its

manifesto rejects private ownership, individuality and the

traditional family.

Only in America can we have an internationally

acclaimed, Princeton and Harvard law school–educated,

over–paid hospital administrator, wife of a former two–

term Black president, who lives in a lily white neighbor-

hood in a $12 million, 7,000–square–foot, 29–acre

beachfront estate, cast herself the poster child for ag-

grieved Black victims of evil white people? Obviously,

Mrs. Obama has nothing in common with the hapless

Black folks caught in the crabs–in–the–barrel, anti–

education mentality that drives them to quit school, or

worse, commit crimes and run from the police and wonder

why things do not end well. This privileged person relishes

in telling a story of someone who cut in front of her in line,

concluding it was fueled by racism. No, it was a rude

person who likely always cuts in line. This screed is a well–

known tactic among radicals: create an enemy and

demonize him at every opportunity.

It is vexing to see privileged people emphasizing their

tribal identities (for example, race, gender, sexual prefer-

ence) and embracing critical race theory that preaches that

American government and culture is racist (sexist,

homophobic), that oppressed people can never overcome

the racism (sexism, homophobia), and that even people

who are not racist are racist because they like America.

Thus, America must be reformed into a Marxist utopia.

Fact alert: Thomas More’s Utopia, written in 1516, was

political satire. “Utopia,” derived from the Greek, literally

means “nowhere.”

In the march to a collectivist society, we’ve entered the

phase of erasing history. Despots through the ages have

airbrushed their enemies out of photographs and history

books. Mobs and “woke” politicians initially toppled

statues of offensive historical figures. Now, no historical

figure is safe: the mayor of Washington D.C. wants to take

down or “contextualize” the Washington monument and

the Jefferson Memorial.

Ray Bradbury’s Fahrenheit 451 presciently depicted an

American society where books (representing history and

culture) are outlawed and burned. First, our statues, next

our books. As George Orwell wrote in “1984,”, a novel,

“Every record has been destroyed or falsified, every book

rewritten, every picture has been repainted, every statue

and street building has been renamed, every date has been

altered… History has stopped. Nothing exists except an

endless present in which the Party is always right.” A

submissive, compliant populace drugged by government

largesse or simple apathy is a recipe for a massive societal

shift. Censorship by the news media and taking down

websites and social media posts are the polite 21st century

version of exiling the enemies of the state.

Generally, 2020 was going well with high employment

rates, rising salaries, and racial harmony. Along came

coronavirus. Those who want to fundamentally change

America knew fear was an effective tool to drive us to

acquiesce to unreasonable government demands. Some

governors confined us in our homes indefinitely, unable to

attend funerals or religious services to have our moral

principles reinforced. Wearing masks that prevent flashing

a friendly smile to strangers of all colors while strolling

down the street fosters distrust.

By the time more was known about the new virus’s low

probability of death for the average person and about the

uselessness of lockdowns, we were raw and susceptible to

emotional manipulation. The drumbeat of social justice

über alles is pounded into our psyches. In what sane world

would anyone swallow the leftist swill that looting is

justified as reparations for slavery?

How does labeling some Americans the “oppressors”

and others the “oppressed” based on skin color advance

societal harmony? How does having employers force

Caucasians to take classes to learn that they are racists

and how to repent for their “white privilege” engender

warm feelings?

Instead of whining about the past, advocates for

improving Black lives should march through the Black–

on–Black violence–ravaged sections of Chicago and let

people know that success — while not easy — is possible.

And all liberty lovers must wake up from our fear–induced

stupor and actively protect our freedoms and reject mob

rule while treating our fellow man with respect.

l About the Author

Dr. Singleton is a board–certified anesthesiologist. She

is the immediate past President of the Association of

American Physicians and Surgeons. She graduated from

Stanford and earned her M.D. degree at University of

California–San Francisco Medical School. Dr. Singleton

completed two years of surgery residency at UCSF, then

her anesthesia residency at Harvard’s Beth Israel Hospi-

tal. She attended UC Berkeley Law School, focusing on

constitutional law and administrative law. She interned at

the National Health Law Project and practiced insurance

and health law. She teaches classes in the recognition of

elder abuse and constitutional law for non–lawyers. She

lives in Oakland, Calif.

How does labeling some Americans the ‘oppressors’ and others the ‘oppressed’ advance societal harmony?
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Paramount Condo

new ad emailed

FULL COLOR
Two distinctive floorplans available on floors 2 - 9
10th floor offers 2 Penthouses
Recreation building features kitchen and activity room
Riverfront heated swimming pool and bathrooms
Under building parking with direct lobby access
Secure lobby entrance with tele-entry system
Private residence access, perimeter wall
Designer kitchen with upgraded cabinets
Granite countertops and beverage center
Full kitchen appliance package with washer and dryer
Private balconies on all residences with direct riverviews
Digital programmable thermostat - prewired for cable
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PENTHOUSEUNIT B

3 Bedroom
 3 Bath

Living 2345 sf
Balcony 292 sf

Total 2637

3 Bedroom
3 Bath

Living 2082 sf
Balcony 165 sf

Total 2247

UNIT A

 68 Direct Riverfront Luxury Residences Near Downtown Melbourne

1435 - 1465 S. Harbor City Blvd. Melbourne FL  32901  �  1 Block North of Hibiscus Blvd.

Paramount Riverfront

From $509,900.
00

3 Bedroom
 3 1/2 Bath

Living 4428 sf
Balcony 457 sf
Total 4885 sf

TheParamountRiverfront.Com

Sales Center located at
5815 US1, Ste. 3

Rockledge, FL  32955

Jack Jeffcoat
321-473-5858

Jack@JackJeffcoat.com
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By Cherise White
cwhite@alluvionic.com
Talent & Culture Specialist
Alluvionic Inc.

Alluvionic, a local project management, process

improvement and product development services firm, has

announced the addition of recently retired Chief Master

Sgt. Craig Neri as well as their first Department of

Defense SkillBridge intern, Tech. Sgt. Matthew Mahoney.

Neri, currently a resident of Titusville, comes to

Alluvionic in the role of vice president of military programs

after a successful 29–year career in what he calls “the

greatest Air Force on the planet.”

In his military career, Neri served as senior executive

leader responsible to the President of the United States to

enforce global nuclear treaty compliance. Neri’s experience

implementing large–scale, strategic business and growth

initiatives will help position Alluvionic for success. Driven

Alluvionic hires retired Chief Master Sgt. Craig Neri, brings on first Department of Defense SkillBridge intern
by a commitment to ensure effective utilization, health,

morale, and welfare for people, Neri is a welcome addition

to the team.

Alluvionic is a DoD SkillBridge partner, a program that

provides an opportunity for servicemembers to complete an

internship during the last 180 days of service to gain

valuable civilian career experience. DoD SkillBridge intern

Mahoney recently relocated back to his hometown of

Melbourne, through the program after a 12–year aircraft

and program mManagement career at Travis Air Force

Base in California.

Mahoney felt his Certified Associate in Project Manage-

ment and Six Sigma Green Belt aligned well with

Alluvionic’s core business.

“The SkillBridge program gave me an opportunity to

explore a career outside of my military profession. I

received firsthand experience in the industry and was able

to join a fantastic company that really welcomed me with

open arms. It helped relieve the anxiety of my transition

tremendously,” said Mahoney.

The knowledge and skill that recent new hires bring to

the team follow in the successful path of earlier Air Force

veteran hires including retired Chief Master Sgt.

Alexander “Alec” Hall, and retired Lt. Col. Jason Havel.

Hall was the first Air Force veteran to join the

Alluvionic team in 2019. As vice president of government

programs, Hall leads the Cybersecurity Maturity Model

Certification line of business. As a trusted cybersecurity

practitioner and project/program manager by trade with

over 20 years of experience, he is taking the company to

new levels of success.

Additionally, Jason Havel, who is a retired lieutenant

colonel joined the team in mid–2019. Havel is a strategic

thinker who uses his knowledge and skills to pursue

opportunities in his role as business development man-

ager. Havel’s successful military aerospace career has

earned him awards and decorations including Air Force

Combat Action Medal, Distinguished Flying Cross, and

Aerial Achievement Medal.

Alluvionic is committed to veteran employees as well as

their family members. Wendy Romeu, president and CEO,

holds veterans in high esteem, understanding the values

and commitment exemplified by her Army veteran father.

Many Alluvionic employees have spouses, children,

parents, and relatives who are members of the armed

forces. The team is humbled by their dedication to serve.

l About Alluvionic

Founded in 2013, Alluvionic is a solutions provider that

services clients through project management, process

improvement, and product development. Known as the

project management experts, Alluvionic works with

companies to help them achieve success by establishing

processes that exceed organizational goals.

For more information about Alluvionic’s services, visit

www.alluvionic.com.

Area firm Mainstream Engineering is
awarded a contract from government

ROCKLEDGE — Mainstream Engineering Corp. has

been awarded a contract from NASA to demonstrate

Mainstream’s Advanced Modular Deployable Radiator.

Mainstream’s Deployable Radiator has a heat rejection

turn–down ratio of 200 to 1, a mass of only 7.8 kg, a design

life of over 15 years and integrates directly with NASA’s

two–phase pumped loop configurations. NASA has

identified a need for improvements in the turndown ratio

and specific weight of deployable radiator designs, for low

Lunar orbit, Jupiter orbit, and inner to outer planet

exploration mission applications and this technology

directly address this established need.
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Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965
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Ground breaks on the first phase of Space Coast Town Centre in
West Melbourne; is a mixed–use project, walkable community

By Lauren Leetun, APR
lauren.leetun@foundrycommercial.com
Director of Public Relations
Foundry Commercial

Sept. 9, 2020 — Construction officially began on the

multifamily component of the highly anticipated Space

Coast Town Centre, a mixed–use, walkable community

featuring retail, hospitality, luxury residences, and office

space at the junction of St. Johns Heritage Parkway,

U.S. Highway 192, and Interstate 95 in West Melbourne.

“As one of the fastest–growing regions in the country —

given all the development in the technology, private

defense, and aerospace sectors — it’s a compelling time to

be a part of a multifaceted, walkable residential and

business environment in the Space Coast region,” said

Edgar Jones, principal, MultiVerse Global.

“Coming to market not only with the office and retail

space we know is supported by the number of residents in

the region, but to also provide a housing option to the ever–

growing employee base here makes a lot of sense, and

we’re proud to be a part of it.”

In the past several weeks, the project has gained

momentum in the midst of the COVID–19 public health

crisis with final approvals followed by closing on the first

300 multifamily units between Space Coast Town Centre I

LLC, the project owner, Integra Land Co., the developer,

and Integra Station LLC, the multifamily owner.

Integra is well–known for its experience and capabili-

ties in the development of luxury multifamily properties.

Orlando–based Foundry Commercial was tapped by

MultiVerse Global to market retail, office, and hospitality

sites for sale within the 170–acre high–end community.

On Sept. 1, representatives from MultiVerse Global,

Integra Land, Foundry Commercial, DRI, DFI Construc-

tion, and MBV Engineering met at the site to officially

break ground on the first phase of the multifamily project,

which has been named Integra Station at Space Coast

Town Centre.

“As the only mixed–use development to be approved to

date in West Melbourne, we stand at the precipice of a

unique opportunity to bring to residents a stunning, high–

quality and exceptionally convenient multi–family option

to this region,” said David McDaniel, president of Integra

Land Co.

With an anticipated completion date of 20 months, the

first phase of Integra Station is poised to offer premier,

upscale multi–family apartments, featuring one, two, and

three–bedroom units. Unlike many of the surrounding

apartment options in the area, these planned residences at

the Space Coast Town Centre development will feature

beautiful amenities and elevators leading to four distinct

stories of individual units, making luxury living amid the

convenience of dining and other service opportunities

planned for employees of the business park and the

Integra Station residents. Integra Station will be profes-

sionally managed by JMG Realty Inc.

“What really makes this site unique is its proximity to

St. John’s Heritage Parkway designed to help relieve the

traffic in the area. With so many homes going up in the

area in the past several years, there was a real need to

alleviate the congestion on I–95 and U.S. 192. Now, with

the relief route, those working in the technology, space and

defense industries can easily travel between work and

home,” said Cooper Jones, senior associate, Foundry

Commercial. “We’re proud to be a part of this major Space

Coast project. Foundry brings a depth of knowledge

especially with respect to retail, office and hospitality that

is unparalleled.”

Space Coast Town Centre will include hundreds of

thousands of square feet of office, retail and hospitality; a

grocery store; luxury multifamily housing units; and an

attractive lake serving as the focal point for the waterfront

plaza and surrounding buildings.

l About MultiVerse Global

MultiVerse invests in land and buildings that are large

enough to make a difference in their neighborhoods,

targeted toward the changing tastes of all demographic

groups, especially millennials and baby–boomers. The

MultiVerse team’s collective experience running offices for

the Rockefeller Group, Prudential, Cushman and

Wakefield, and Security Capital have led to successes that

not only include the approval of American Dream Miami

for Triple Five Worldwide, but also projects from Palm

Beach to Santa Fe.

l About Integra Land Co.

Headquartered in Lake Mary, Integra specializes in

identifying new sites for development as well as shaping

bold and innovative designs into sound income producing

resources. ILC is able to take overlooked multifamily

housing opportunities, integrate traditional multifamily

principals and create innovative results.

l About Foundry Commercial

Foundry Commercial is a full–service real estate

services and investment company with 300 employees and

more than 50 million square feet of management and

leasing across the Southeast and Texas. Foundry provides

corporate services, brokerage, leasing, building manage-

ment and project management services, and is the largest

real estate service provider to religious and not–for–profit

organizations in the country. Foundry also includes a

development and investment platform that is fully

integrated into its services business, leveraging its local

market expertise to control more than $1 billion in

advantaged investment opportunities with their JV

partners. For more information on Foundry Commercial,

visit www.foundrycommercial.com.

Fifth Avenue Art Gallery features work of longtime Brevard artist Sandy Johnson
The exhibit “Sandy Johnson, a Retrospective” is being showcased at the Fifth Avenue Art Gallery in the Eau Gallie

Arts District of Melbourne.

Johnson was a well–known name in the art community in Brevard County. She originally came from Queensland,

Australia, but lived here for more than 40 years.

Johnson was an award–winning full–time professional artist and teacher. Her accomplishments are lengthy and

impressive.

She once said about her work, “It’s always been about following the path of light and finding the magic to make my

point! Whether it be in pastel, oil or watercolor. I mostly work from photos, but at some point, I put the photo aside and

paint what I’m feeling, sometimes I think I feel the color not necessarily see it.”

A collection of her work is now available at Fifth Avenue Art Gallery. This collection will be open until Oct. 31. All

Fifth Avenue Art Gallery events are free and open to the public. For further information on her work, call (321) 259–8261

or visit www.fifthavenueartgallery.com.
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By Deb Boelkes

In March, the world suffered a huge shock. As the

economy ground to a halt, layoffs and furloughs

reverberated through the labor market. Six months

later, the pandemic is still with us. So are the layoffs.

Hundreds of thousands of workers — mostly in

industries like travel/tourism, entertainment, and

cosmetics — have lost their jobs, while others have

been warned that “temporary” furloughs will become

permanent.

In other words, it seems likely that a landslide of

layoffs is coming. Obviously, this is a grim prospect

for employees. But it’s also hard on leaders who

struggle to deliver the news kindly to employees who

may be increasingly fragile.

At the start of the pandemic, people believed it

would be a short–lived crisis. Since then it’s become

clearer and clearer that there’s no end in sight. This

level of uncertainty is really tough on the psyche.

When we do have to deliver bad news, it’s even more

critical to do so with love.

Great leaders let people go in the same way they

lead: with compassion, integrity, candor, and the

assurance that employees do have what it takes to

thrive in the future.

Heartfelt leaders inspire employees, engage their

emotions, and help them pinpoint and pursue their

passions. Over my career I have strived to be an

example of what heartfelt leadership looks like in

action–even when having to let an employee go.

Read on for tips on how to fire someone the

heartfelt way:

l Above all, follow the Golden Rule. If you must

lay somebody off, the best approach to take is: Do

unto others as you would have them do unto you. The

Golden Rule is a guiding principle that leaders

should live by every day, but never is it more impor-

tant than when employees are at their most vulner-

able. Imagine how you would want to be treated if

you were to lose your job and move forward with that

in mind. You would not want to hear bad news via

email or a mass Zoom call, or be treated as if you

didn’t matter to your supervisor and your company.

When you must communicate bad news, consider

the following guidelines:

l Be honest and transparent. Tell them what you

know as soon as you know it. If there is something

you don’t yet know, tell them that too.

l Get the bad news up front. There is no way to do

this painlessly, so rip off the Band–Aid.

l Spell out exactly how you arrived at the decision

to lay people off. For example, you might put things

in perspective by explaining how COVID is disrupt-

ing the industry. Respect them enough to share your

strategy and how the company will move forward.

l Be very clear on what will happen next: what the

time frames will be, what severance will look like,

etc.

l Tell them what they will be able to keep. Maybe

they’ll be able to keep healthcare coverage for a

while. Some companies may let people keep their

computer.

l Assure them that being laid off isn’t their fault.

l Tell them you love and care about them.

l Maybe you can’t be by their side, physically, but

you can be emotionally. Early in my career I had to

lay off my team when I worked for AT&T. When my

first team member came into my office, I motioned for

him to sit on the sofa instead of in one of the chairs

on the opposite side of my desk. I immediately came

out from behind my desk and sat right next to my

team member, turning toward him. I was right there

next to this employee as I laid out the details of what

was going to happen.

Obviously, this physical closeness likely can’t

happen now due to social distancing. But leaders can

and must find a way to keep that spirit of human

connection and caring–even if you must deliver the

bad news via video chat.

Schedule a one–on–one meeting when you have a

lot of time, because you will want to offer plenty of

space for the conversation. If you keep your message

authentic, from the heart, and honest, they are most

likely to receive it well.

l Spell out their unique strengths, and reassure

them that they’ll be able to leverage those strengths

again. This is a time, in particular, when people need

to be reminded of the gifts they bring to the table. Be

specific as you recount the many contributions the

person has made to the team and the organization.

Share how much you honor, respect, and admire

them and remind them that other organizations will

recognize and value their skills and abilities as well.

Reassure the person that these terrible times

won’t last forever. A sense of hope may be the best

gift you can give them right now.

l Help them brainstorm their next step. After you

have broken the news, roll up your sleeves and make

yourself an ally to your employee as they begin

envisioning their future. Discuss with them what

they would really love to be doing going forward.

Brainstorm about the type of jobs they would love to

have. Review the kind of companies in the local

region or elsewhere that might have good opportuni-

ties for them to do the things they really want to do.

To get the ball rolling, ask, “What is important to

you in life, and what makes you excited about your

career?” Listen closely to each response.

l Wholeheartedly commit to helping them find

their next role. Assure the employee that you will do

everything in your power to help them land their

dream job. Call around to any contacts you have and

inquire about potential job opportunities for each

member of your staff. Give referrals freely. Help them

come up with stretch assignments that will give them

more experience and prepare them for potential

opportunities they are interested in pursuing.

l When they do find other opportunities, coach

them through the interview process. Touch base with

the team member through their interview process at

other companies. Make yourself available to run

mock interviews and check in often to see how they

are doing. They will appreciate having a mentor

through this challenging process.

Is it unorthodox to keep in touch with employees

after you let them go? Perhaps. But if you truly care

about someone, you will want to. And who knows?

You may be able to bring the person back at a later

date.

When I had to lay off my team at AT&T, each

employee went off to better, more exciting positions.

A few started their own businesses, and I was even

able to bring back others as contractors. The point?

Just because you’re letting someone go doesn’t mean

their life is over.

There’s no escaping the discomfort and pain

caused by layoffs, but these steps keep the suffering

to a minimum. You have the responsibility to send an

employee off into the job market hopeful and in-

spired, not angry or hurt.

If you’ve done your job right and acted from a

place of love, they’ll leave knowing that the best part

of their life is still ahead.

l About the Author

Deb Boelkes is the award–winning author of “The

WOW Factor Workplace: How to Create a Best Place

to Work Culture and Heartfelt Leadership: How to

Capture the Top Spot and Keep on Soaring.”

She is not just a role model heartfelt leader; she’s

an authority on creating best places to work, with 25–

plus years in Fortune 150 high–tech firms, leading

superstar business development and professional

services teams.

As an entrepreneur, she has accelerated advance-

ment for women to senior leadership. Boelkes has

delighted and inspired over 1,000 audiences across

North America.

Visit www.businessworldrising.com for more

information.

Good leaders in business let people go in the same way they lead  — with compassion, integrity and candor
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By Diane Bishop
bassoondb@gmail.com
Marketing and Design Manager
Brevard Symphony Orchestra

The Brevard Symphony Orchestra (BSO) has an-

nounced a revised 2020–2021 season, including two

streamed concerts this fall.

The final two concerts in the BSO’s 2019–2020 “Signa-

ture Six Series,” originally scheduled for March 14 and

April 4, were postponed at the beginning of the pandemic.

The BSO has announced that these two programs will

be performed without audience, professionally filmed, and

offered as online streams. Those patrons who already hold

tickets to these concerts will receive the concert links at no

additional charge. Others are asked to make a donation of

at least $10 per concert in order to receive the links. This

may be done at Brevardsymphony.com.

BSO Music Director Christopher Confessore said,

“These two concerts will feature the full orchestra perform-

ing Beethoven’s Pastoral Symphony and Brahms’s

Symphony No. 2, along with music by Ravel and Johann

Strauss Jr. We’ll also feature virtuosic performances by

guest artists Colleen Blagov performing Mozart’s D Major

Flute Concerto, and Jennifer Frautschi performing the

Sibelius Violin Concerto. We are looking forward to

preparing these concerts for our audience to enjoy from the

comfort of their homes.”

The Beethoven concert stream, featuring the Pastoral

Symphony with flutist Colleen Blagov performing Mozart,

will begin at 7 p.m. on Oct. 3. The second concert, with

Brahms’s 2nd Symphony and violinist Jennifer Frautschi

performing Sibelius, will stream starting at 7 p.m. on

Nov. 7. Both streams will be available for a limited time.

The BSO’s first streamed performance took place

Aug. 29. Streaming Strings was filmed Aug. 22 at Suntree

United Methodist Church and was streamed on the

orchestra’s Youtube channel Aug. 29. Only available for a

limited time, the video has received nearly 800 views and

raised over $4,500 in donations to the BSO.

The full schedule of six programs of the original 2020–

2021 season will be condensed into the first four months of

2021. There have been some changes in repertoire and

guest artists, but the bulk of the original programming is

intact. The BSO, in consultation with the King Center in

Melbourne, of which the BSO is the orchestra–in–

residence, is optimistic that these concerts will go on as

planned, likely with socially distanced audience seating

and face masks required. Ticketholders will be contacted

regarding any necessary seating changes. The details on

the revised season can be found at Brevardsymphony.com/

revised–2021–season.

BSO Executive Director David Schillhammer said, “A

return to live concerts in a safe manner has been our top

priority since March. We have missed performing for our

friends as much as they have missed us. We are grateful to

our loyal audience for standing by us and for all of their

messages of encouragement and support. We look forward

to sharing the two streamed concerts this fall and seeing

everyone in person in January.”

The Brevard Symphony Orchestra is the only fully

professional orchestra in the county. Many of central

Florida’s finest classical musicians play with the BSO.

For more information regarding the BSO, visit

BrevardSymphony.com or call (321) 345–5052.

Brevard Symphony Orchestra announces a revised 2020–2021 season, including streamed concerts
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Since 1977, Hospice of St. Francis has continually changed to meet the needs of our 
community. Now, a�er 43 years, we’re changing our name.

Our new name better reflects the multi-faceted, community-focused organization we are 
today. Although the name is new, we’re still the same organization with the same people 
and the same mission: Upli�ing Lives. Upli�ing Each Other. Upli�ing Our Community.

Want to learn more? Visit us online today.

There’s a new name for compassionate 
care in the Brevard community.

Hospice of St. Francis is now St. Francis Reections Lifestage Care. 

Reecting life, love and compassion  •  ReflectionsLSC.org

Hospice Care  •  Palliative Care  •  Grief Support
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Please see Brevard Humane Society, page 19

Brevard Humane Society looks to boost donations with Polta Car Drawing —
$25 tickets sold online; pet adoptions soar as people spend more time at home
By Ken Datzman

MERRITT ISLAND — Theresa Clifton, executive

director of the Brevard Humane Society, sees the

coronavirus pandemic as both a “blessing and a curse”

for her animal–welfare organization, the oldest such

entity in the county.

“In the last six months we have seen our pet

adoptions at our animal shelter surge,” she said. “A

record number of animals have been adopted. We

have about 70 animals in our shelter right now.

Normally, we would have more than 200 animals.”

She added, “The adoptions have been amazing.

Since the outbreak of the virus in mid–March, more

people are spending time in their homes, with their

children and family members. When someone adopts

a pet from our shelter, they now have more time to

spend with their animal, which makes it a more

permanent adoption. So that’s been a blessing.”

Ownership rates for pets also notched up in the

wake of the Great Recession, rising from 34.9 percent

of U.S. households in 2007 to 38.1 percent by 2011.

While 8 percent of pet owners overall have adopted

a pet because of the coronavirus pandemic, that rate

jumps to 12 percent among those with children under

age 18 at home, according to Packaged Facts.

The report says “the best bet is that ‘pets as family’

will gain additional momentum during this period of

the coronavirus pandemic and beyond.”

Research shows that pets help us cope with the

pandemic by easing stress, fighting depression and

loneliness, giving us reasons to exercise and play, and

just being great companions.

About 6.5 million companion animals enter U.S.

shelters nationwide every year. Each year, 1.5 million

shelter animals are euthanized (670,000 dogs and

860,000 cats), according to the American Society for

the Prevention of Cruelty to Animals, a nonprofit

shelter.

Because of the available space that has opened,

created by the demand for adoptions, the Brevard

Humane Society has been able to accept animals from

“kill” shelters and from the county shelter.

“We’ve been reaching out to other communities and

other states, especially in Louisiana. Hurricane Laura

hit the Gulf Coast and there are a lot of displaced

animals. So we’re seeing some animals come here

from that state, which is great,” said Clifton.

However, her nonprofit organization has been a

sharp reduction in donations.

“Every business of every kind has been impacted

by COVID–19. As a result, there are fewer expendable

funds available for donations to support nonprofit

organizations. We are down roughly $250,000 in

donations simply because of lack of expendable funds,”

said Clifton.

On top of that, she said the Brevard Humane

Society had to cancel its annual flagship ‘Tuxes &

Tails’ fundraising gala this year.

“Aside from it being a lot of fun, that event alone

brings in more than $100,000. It’s a great fundraiser

which benefits animals. But it was not the right thing

to do this year because public health and safety come

first.”

Clifton added that there will be a “virtual remix” of

Tuxes & Tails “so people will be safer. We will be

doing that around the beginning of October. We are

planning the details and will be announcing a date

later. Hopefully, people will enjoy it and will want to

support the Brevard Humane Society.”

Business partnerships play a vital role in the many

programs and services the Brevard Humane Society

offers. Businesses, for example, can support programs

such as “Save Homeless Animals” and “Reduce

Companion Animal Overpopulation.” These programs

touch the minds and hearts of consumers in a way

that will enhance a company’s brand.

Meanwhile, the Brevard Humane Society is looking

to raise funds with a car drawing.

The sponsor for the event is PIP Printing of Merritt

Island, which provided the Brevard Humane Society

with tickets and signage for the drawing.

The community is invited to purchase a $25 ticket

to win a drawing for a garage–kept 2014 Chevrolet

Impala with 90,000 miles.

“Eugene Polta passed away last year and he

Theresa Clifton is the executive director of the Brevard Humane Society. Her organization has seen an unexpected surge in pet adoptions
driven by the coronavirus pandemic as people spend more time at home. On the downside, the virus has cut sharply into donations
to the Brevard Humane Society, to the tune of $250,000. To raise funds, it is hosting the Polta Car Drawing. The garage–kept 2014
Chevy Impala was bequeathed to the Brevard Humane Society by the late Eugene Polta, a dog lover.

BBN photo — Adrienne B. Roth
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Please see Tricon Development of Brevard, page 21

BBN photo — Adrienne B. Roth

Tricon Development enhancing downtown Melbourne with new Paramount
Riverfront — its third waterfront condominium redevelopment project in county
By Ken Datzman

One longtime Brevard County real–estate developer

has been playing a role enhancing waterfront areas, all

the way from Titusville to Melbourne, with its focus on

redevelopment.

Waterfront property is a magnet for investment and

Brevard’s shorefront, with many old buildings, is ripe

for redevelopment opportunities.

Redevelopment has shown to increase values much

more in an area.

Downtown Melbourne, for example, is seeing a new

wave of construction — including smart redevelopment

and modernization — that is bringing millions of

investment dollars to that market.

Among the current projects near downtown

Melbourne is the luxurious Paramount Riverfront

Condominium on South Harbor City Boulevard.

Now under construction, the twin buildings are

being developed by Tricon Development of Brevard Inc.

This is one of three recent waterfront redevelop-

ment projects that Tricon has undertaken in Brevard,

replacing deteriorating hotels or motels with new

condominium structures, and uplifting the areas where

the construction is taking place.

Through the years, Tricon Development purchased

three waterfront hotel and motel properties — one

each in Satellite Beach, Titusville and Melbourne —

that had “seen their day.”

The company demolished the old hotels in those

three cities and brought new life with their condo-

minium developments, embracing the natural sur-

roundings.

“The hotels that we took down to do redevelopment

in those three cities were in bad shape,” said Robert

Kodsi, who runs Tricon Development with his father,

Maurice Kodsi, company founder.

“We developed beautiful condominiums on the land

where the hotels once stood. We made significant

improvements with new construction to all three

properties. I believe this is a good example of effective

waterfront redevelopment in a community,” added

Robert Kodsi.

At the three sites, Tricon Development did a lot

conservation work that benefitted the health of the

river – the ecosystem.

Waterfront redevelopment is a hot topic in urban

planning. Modern structures and adaptive–reuse

architecture are rapidly rediscovering and transform-

ing half–forgotten shorefront places occupied by

decrepit buildings.

“We transitioned all three properties. We demol-

ished and rebuilt where the old buildings were,” said

Maurice Kodsi, who founded his company in 1979. “It

has been transformational for those three areas in

terms of appearance and beautification.”

As communities seek to improve the quality of life

for their residents, many are looking toward redevelop-

ment of underutilized waterfront properties. And this

is what those three cities did.

Waterfront redevelopment is happening all over

Florida. Waterways are the focal points of communi-

ties. Each city is unique in the role of its waterfront in

its own history.

The first of the three redevelopment projects for

Tricon was in Satellite Beach, where an aging Ramada

Inn was taken down to make way for the new two–

tower, 10–story Oceana Oceanfront Condominium.

Built on the former 4–acre site of the 2004 hurri-

cane–ravaged Ramada Inn, Oceana, which was

recently completed, has been a big success.

In Titusville, Tricon has under construction the new

River Palms Riverfront condominium development.

When completed, it will feature two buildings each

with 50 residences.

Years ago, envisioning a redevelopment opportunity

in Titusville, Maurice Kodsi purchased land on

Riverside Drive, where the old 150–room Howard

Johnson’s hotel once stood. Riverside Drive showcases

luxury homes and historic homes.

“Tricon Development did a great revitalization job

at that property,” said Lindsay Sanger, the broker and

owner of RE/MAX Solutions, whose company is

marketing the River Palms Riverfront project and

handling sales.

Now, Tricon is rounding out its redevelopment

projects with the Paramount Riverfront, just a few

blocks from downtown Melbourne.

On that site was the old Days Inn Riverside Motel,

which was built in 1964. It was leveled. Tricon

Development is improving that whole area with its

work, including some roadway upgrades and creating a

park–like setting on city property.

“The 10–story Paramount Riverfront twin buildings

Tricon Development of Brevard Inc. has been transforming waterfront areas of the county where old structures once stood, replacing
them with new condominium buildings. Years ago, it purchased waterfront property in Titusville, Satellite Beach, and Melbourne. On
the properties sat deteriorated hotels or motels. From left: Realtor Jack Jeffcoat, head of sales and marketing for the Paramount
Riverfront; Greg Ellingson, owner/broker of Ellingson Properties; and Shalom McGoffin, sales and marketing director for Paramount.
They are at the Paramount Riverfront Condominium near downtown Melbourne, a Tricon Development project.
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By Lourdes Rodriguez
rodriguezl@ufl.edu
University of Florida

DAVIE — Two University of Florida scientists are the

recipients of a $200,000 grant from the Florida Fish and

Wildlife Conservation Commission. They will use that

money over the next 10 months to develop the methodol-

ogy leading to a device that detects and measures the

amount of toxins in the air from red tides.

Red tide events are a type of harmful algal bloom

(HABs) caused by the species Karenia brevis that produces

poisons dubbed brevetoxins. These red tide occurrences are

progressively impacting the health of humans, marine life,

and other wildlife. Research also shows that the frequency

of red tide occurrences imposes economic consequences on

a variety of markets and industries.

When these brevetoxins begin to mix in the air in an

aerosolized form, they cause a range of harmful health

symptoms including breathing difficulties, chest pain,

nausea, skin and eye irritation when they are present in or

near the waters. These brevetoxins can kill fish, shellfish,

and marine mammals as well.

“Karenia brevis blooms are a concern for tourists,

residents and businesses of coastal areas where these

blooms occur,” said H. Dail Laughinghouse IV, an assis-

tant professor of applied phycology and Extension special-

ist in HABs at UF/IFAS Fort Lauderdale Research and

Education Center. “The end result in developing this

methodology is to help the coastal residents, tourists and

businesses have a better understanding of the potential

exposure to aerosolized toxins in the areas they live, do

business, or plan to visit.”

Laughinghouse is collaborating with Myoseon Jang, a

UF associate professor in environmental engineering

sciences based in Gainesville at the Herbert Wertheim

College of Engineering. The two will lay the framework for

a portable testing device that detects, measures, and moni-

tors the toxin (brevetoxin) in the air that is responsible for

impacting humans and animals due to red tide events.

“We have a better understanding of what is taking

place with HABs in the aquatic system and how they affect

environmental health, but there is still a large gap of

knowledge of how algal cells and their toxins act in the air

that can also affect public health,” said Laughinghouse.

The intended device will quantify the amount of toxin

in the air. This quantification can then be coupled with air

models produced by the National Oceanic Atmospheric

Administration (NOAA). These models can serve to inform

beachgoers, hotels, restaurants, of where and when the

potential aerosolized toxicity that typically affects respira-

tory systems in humans occurs in the air, added

Laughinghouse.

“By developing a technology that can detect, measure,

and monitor the aerosolized toxin, the research will take a

closer look at the toxic organism and how it occurs in the

air and spreads,” said Laughinghouse.

Red tides are a regularly occurring event within the

Gulf of Mexico, documented for more than a century.

However, data indicate that the prevalence might be

increasing due to climate change and overall eutrophica-

tion of the Gulf of Mexico, added Laughinghouse. Both

freshwater and marine HABs, such as cyanobacterial

blooms, red tides, brown tides, have increased over the

years in other parts of the country including parts of

Alaska, California, Great Lakes, Maine, and Hawaii.

l About UF/IFAS

The mission of the University of Florida Institute of

Food and Agricultural Sciences is to develop knowledge

relevant to agricultural, human and natural resources and

to make that knowledge available to sustain and enhance

the quality of human life. With more than a dozen research

facilities, 67 county Extension offices, and award–winning

students and faculty in the UF College of Agricultural and

Life Sciences, UF/IFAS brings science–based solutions to

the state’s agricultural and natural resources industries,

and all Florida residents. Visit the UF/IFAS website at

ifas.ufl.edu.

UF scientists awarded grant to develop new technology to see how toxic the air is from red tide today

Florida Gulf Coast University chooses data–driven technology from LG Sonic

By Malgorzata Zygmunt
m.zygmunt@lgsonic.com
LG Sonic

With rising temperatures and extreme summer

weather, toxic algal blooms are a pressing threat to the

water quality of lakes and drinking water reservoirs.

To control algae, Florida Gulf Coast University’s

Everglades Wetland Research Park in Naples will use LG

Sonic’s MPC–Buoy systems.

The Florida Department of Environmental Protection

awarded FGCU’s Everglades Wetland Research Park in

Naples the grant to run a pilot project. Director Bill Mitsch

said “it’s a big grant. It sounds awesome because it’s a

million–dollar grant.”

The LG Sonic water treatment buoy called MPC–Buoy,

monitors water quality in real–time and based on this

data, it sends adjusted ultrasonic frequencies. LG Sonic

ultrasound fix the algae in the water column and prevent

them from absorbing sunlight that is essential for photo-

synthesis. This prevents algae from blooming. The devices

are proven to reduce up to 90 percent of algae while not

affecting fish and other aquatic life.

“So there are no chemicals involved in this — it’s a non–

chemical way of sort of disrupting blue–green algae,”

Mitsch said. “The company we’re working with has also

figured out a way to program the sonic signals for specific

algae. They’re really getting sophisticated with this kind of

stuff,”

LG Sonic, the manufacturer of MPC–Buoy systems,

implemented its technology in 96 countries worldwide.

With a track record of 87 percent of algae reduction in a

1,700 acres hydroelectric dam, LG Sonic recovers water

bodies of top–level water utilities, power plants, recre-

ational lakes, among others.

“Looking forward to working with the FGCU team to

help Florida in its fight against algal blooms. Our systems

have accumulated 20–plus million water quality and algae

related data sets, based on which our algorithm is able to

select frequencies to optimize treatment to the specific

algae that is present. We are confident our system will

help solve Florida’s algae problems,” said Greg Eiffert,

director of LG Sonic U.S.

This technology has also helped American Water to

successfully control algal blooms and eliminate chemical

usage for their drinking water reservoir in New Jersey.

Mitsch added that if this pilot project ends up with

success, they could scale it up to larger water bodies, such

as toxic blooms at lake Okeechobee.
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Attorney General Moody warns of underage vaping as new school
year in Sunshine State gets underway; use among students on rise

By Skylar Swanson
skylar.swanson@myfloridalegal.com
Attorney General Moody’s Communications Office

TALLAHASSEE — Attorney General Ashley Moody

is taking action to stop minors vaping and asking parents

to talk to their children about the dangers of underage

e–cigarette use as students resume in–person learning.

Concerns surrounding underage vaping are heightened

as the world continues to fight the spread of COVID19–a

deadly virus that attacks the respiratory system.

Moody said, “We are engaged in a war against a virus

that attacks the respiratory system, but even before this

battle began, an epidemic of underage vaping was harming

the lungs of school–age children. That is why it is more

important, now than ever before, that we do everything we

can to stop underage vaping and protect the health of our

children.

“Not only am I Florida’s Attorney General, I am also a

mother. So, while my office continues to investigate and

litigate against companies marketing vaping products to

minors, I want to reach out directly to parents like me and

urge them to talk to their children about the dangers of

underage vaping. Talk to them about peer pressure and

addiction. Tell them it is okay to say no to vaping–this

small stance could save them from a lifetime of nicotine

addiction or permanently damaged lungs.”

Earlier this year, Moody, after meeting with doctors,

warned parents about reports of Florida teens being

rushed to the hospital with COVID–19 like symptoms

after using e–cigarette products — some needing to be

placed on ventilators.

According to a 2019 Florida Department of Health

(DOH) report, e–cigarette use among Florida high school

students increased 63 percent from 2017 to 2018. The

report claimed that nearly one in four Florida high school

students now admit to vaping.

Another study found many young people may not know

that vaping products contain nicotine. DOH is now

reporting 119 cases of vaping–related pulmonary illnesses

statewide — including two deaths. Florida law currently

prohibits the sale or delivery of nicotine products to anyone

under the age of 18. According to the National Institute of

Health, the youth vaping increase represents the biggest

one–year increase in use ever seen for any substance in the

history of the NIH’s Monitoring the Future survey.

In June, Moody took legal action against two Florida

vaping companies marketing to minors and failing to

properly verify the age of their customers. The court action

against Creative Vape Labs Inc. d/b/a Monster Vape Labs

and Lizard Juice, L.L.C. continues and stems from the

Attorney General’s ongoing investigation into 21 compa-

nies selling vaping products in Florida and using market-

ing tactics that appear to target minors.

During the 2020 Florida Legislative Session, Moody

worked with state lawmakers on legislation to prevent the

sale and marketing of vaping products to minors. SB 810

would strengthen age–verification requirements at point of

sale; require that flavors that attract kids be approved to

by the FDA prior to their sale; bring age restrictions in line

with already existing federal law; and allow for vaping

education classes for minors caught in possession of e–

cigarette devices and products. The legislation overwhelm-

ingly passed both houses of the Florida Legislature with

bipartisan support.

Before the start of the last school year, Moody held a

roundtable discussion with Lt. Gov. Jeanette Nuñez,

Florida Education Commissioner Richard Corcoran and

officials from the DOH to discuss the record setting

addiction increases in youth vaping and how to better

protect students.

At the beginning of the last school year, Attorney

General Moody and a bipartisan coalition of attorneys

general sent a letter to major streaming companies asking

to eliminate tobacco imagery in all future original content

rated TV–Y, TV–Y7, TV–G, TV–PG, TV–14, G, PG and

PG–13. The letter also encouraged the streaming compa-

nies to improve or offer parental controls so that parents

and guardians can easily restrict content with tobacco

imagery in youth programming.

Upon hearing reports of children coming ill due to

vaping and increasing statistics of youth addicted to

nicotine, Moody launched a statewide fact–gathering

mission to learn more from Florida school and law

enforcement officials about the dramatic increase in teen

vaping.

Since the mission concluded, Moody has taken multiple

actions to curb underage vaping in Florida and hold those

responsible who market to and target our youth. Moody

remains committed to the mission to end underage vaping

in Florida to protect children.

Palm Bay introduces new interactive self–guided tour of Turkey Creek Sanctuary
PALM BAY — The City of Palm Bay recently completed the installation of a new interactive self–guided tour of

Turkey Creek Sanctuary at 1502 Port Malabar Blvd.

Visitors will be able to scan QR Codes with their smart phones at 40 different stations along the boardwalk and will

see pictures and information about different plants, animals, and features of the sanctuary.

Users who do not have the ability to scan the codes will have the option to enter a short URL into their web browser to

access the information.

The immersive, interactive tour will lead visitors on a light to moderate 1.25–mile hike along Turkey Creek

Sanctuary’s boardwalk. Guests are advised to wear sturdy walking or hiking shoes and to bring water. The Sanctuary is

open seven days a week from 7 a.m. until sunset, and admission is free.

“The goal of the self–guided tour is to introduce visitors to many of the plants and animals found within Turkey Creek

Sanctuary, some of which are endemic to Florida scrub habitat,” said Turkey Creek Sanctuary Park Ranger Tracey

Wright. “Examples include sand pines, large–flowered rosemary, scrub paw–paw and the gopher tortoise. Plant species

found in Florida hardwood hammocks and floodplains are also highlighted on the tour. Many of these plants produce fruit

and seeds that are important for birds and other wildlife. Migratory birds, including many species of warblers, utilize the

hammock and floodplain habitat during their spring and fall migrations, earning Turkey Creek Sanctuary the distinction

of being a designated stop on the Great Florida Birding Trail.”

Andy Dimmig (andy.dimmig@pbfl.org), Parks and Recreation Community Outreach Coordinator, added, “Since we

have had to suspend our live ranger–led tours for the time being, adding this self–guided tour allows people the chance to

get out and learn about the sanctuary on their own schedule.”

For more information about the Turkey Creek Sanctuary, visit www.PlayPalmBay.org or call (321) 676–6690.
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By Rich Cooper
rcooper@spacefoundation.org
Vice President, Strategic Communications & Outreach
Space Foundation

COLORADO SPRINGS, Colo. — Sept. 8, 2020 — Space

Foundation, a 501(c)(3) global space advocate for 37 years,

has announced that CEO and retired U.S. Navy Rear

Adm. Thomas Zelibor has been named to the Defense

Innovation Board Space Advisory Council (DIB SAC). In

this role, he is tasked with providing independent advice

and recommendations to the Secretary of Defense and

other senior Department of Defense (DoD) leaders on

emerging space technologies and innovative approaches

that the DoD should adopt to ensure U.S. technological

and military dominance.

The DIB parent board is comprised of leaders from

across the national security innovation base who can share

diverse insights on the DoD’s biggest challenges. Its newly

established Space Advisory Committee, along with the

Science & Technology (S&T) and Workforce, Behavior and

Culture (WBC) committees, produce recommendations on

topics such as artificial intelligence, software, data, digital

modernization, and human capital.

Zelibor was chosen for the committee based on his

established military career as well as his work furthering

space innovation. He was recently sworn in as a member of

the DIB SAC to serve a four–year appointment. Zelibor is

uniquely qualified to identify and assess emerging space

technologies that could benefit the DoD and all who sit

under its watch.

“I am honored to join the DIB SAC and look forward to

sharing the innovations taking place across the entire

space ecosystem with our Department of Defense,” said

Zelibor. “I spent the first 34 years of my career in the U.S.

military. It is where I discovered my passion for space–

based technologies and all of the advantages they present

to improve our armed forces’ strategic, as well as tactical

operations. With my appointment to the DIB SAC, I can

serve my country once again, bringing new ideas and the

latest technologies to the table.”

Zelibor has led Space Foundation, the world’s premier

organization to inspire, educate, connect, and advocate on

behalf of the global space community, for the past three–

and–a–half years. Under his guidance, Space Foundation

introduced a bold new initiative, the Center for Innovation

and Education, to create and deliver inclusive, innovative,

and sustainable workforce development and economic

opportunity programs for the rapidly growing $424 billion

global space economy.

Prior to his role at Space Foundation, Zelibor served as

Chairman and CEO of Lightwave Logic, a publicly traded

corporation that conducts R&D and production of ad-

vanced, high–speed organic electro–optic materials for use

in devices in the telecommunications, data center, and

high–speed computing markets.

He was also president and CEO of Flatirons Solutions,

a high–tech IT professional services and systems engineer-

ing company, where he was responsible for the overall

strategic guidance and direction of business operations.

Zelibor served as director, eSpace Incubator at the

Center for Space Entrepreneurship, where he managed a

business incubator for aerospace startup companies. The

incubator’s mission was to help create and catalyze

entrepreneurial aerospace companies, help those compa-

nies commercialize their technologies, and develop a

workforce to fuel their growth.

During his esteemed military career, he served as

director of global operations, U.S. Strategic Command,

where he led day–to–day and long–range operations and

planning for strategic nuclear assets; space systems;

information operations; information networks; missile

defense; and intelligence, surveillance and reconnaissance

assets. As deputy for C4 Integration and Policy/Depart-

ment of the Navy Deputy CIO, he was responsible for

integrating the Navy’s IT and command and control

requirements into the “Sea Power 21” effort known as

FORCEnet. At the same time, he served as the Navy’s

Chief Information Officer, where he was responsible for

detailing warfighting requirements and information

architecture from the seabed to space.

As director of the Space, Information Warfare, Com-

mand and Control Division, he was responsible for

requirements and budget authority for all IT assets,

directly managing the Navy TENCAP program and

sponsorship for the Naval Space Cadre personnel that

included space operations as well as space acquisition

personnel. In his role as commander, Naval Space

Command, he was directly responsible for the operations

and maintenance of all the Navy’s global telecommunica-

tions, information networks, and space systems, and he

was the Navy flag officer responsible for support and

sponsorship of all naval astronauts to NASA. His responsi-

bilities also included duties as the Naval Component

Commander to CINCSPACE (Colorado Springs) for Naval

Space Operations.

Zelibor holds a bachelor’s degree in oceanography from

the United States Naval Academy and retired as a Navy

rear admiral and Naval aviator with over 35 years of

significant leadership experience. The highlight of his

military career was as Commander, Task Force 50, where

he led three U.S. carrier battle groups, two NATO carriers,

nearly 60 other U.S. and coalition ships, 300 aircraft, and

thousands of personnel in the North Arabian Sea conduct-

ing combat operations in Afghanistan subsequent to the

terrorist attacks of Sept. 11, 2001.

Zelibor’s other affiliations include: The National

Association of Corporate Directors; chairman of the board

of directors, Lightwave Logic Inc.; director, Dienen Inc.;

director, Baker Street Scientific.; and director, National

Cybersecurity Center (member of the Space ISAC commit-

tee).

For more information on the Space Foundation, visit

www.SpaceFoundation.org.

Retired Rear Adm., Space Foundation CEO Zelibor joins Defense Innovation Board Space Advisory Council
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1800 Penn Street, #11, Melbourne, FL  32901 � 321.729.9900 � www.ullianrealty.com

Contact Mike Ullian 321.258.7556

Contact Zach Ullian 321.750.3439

 BREVARD COUNTY'S COMMERCIAL REAL ESTATE EXPERTS

*The information provided is subject to change without notice.
The Ullian Realty Corporation assumes no responsibiltiy for any errors, omissions, or changes.

Zach Ullian

321.750.3439

Visit our website to see our extensive collection of other

commercial properties. ullianrealty.com

Mike Ullian

321.258.7556

FOR LEASE - 9,600 SF High Tech Space

9,600 SF Facility Total � 100% HVAC

Building has Fiber Optic Cable & Industrial Metal Roof

Close to I-95, L3Harris, Orlando Melbourne International Airport

Light Industrial (M-1)  Zoning � $9.95 PSF NNN � City Water & Sewer
Includes Offices, Cubes, Conference/Break Rooms & Warehouse

High Tech Office / Flex / R & D Space

Located in heart of Melbourne's Business & Industrial Park

750 North Drive, Melbourne, FL 32934
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By Alicia Moore
alicia.moore@brevardhealth.com
Brevard Health Alliance

TITUSVILLE — Brevard Health Alliance (BHA),

Brevard County’s only Federally Qualified Health Center

and a provider of extensive primary health–care services to

Brevard County residents regardless of their ability to pay,

has announced a major facility move to a larger clinic

location in Titusville.

BHA has moved from its current location at 500 N.

Washington Ave. to 1537 N. Singleton Ave. (in the Winn

Dixie Plaza, at the corner of Dairy Road and North

Singleton Avenue).

The new clinic is roughly 7,236 square feet, which

makes it nearly 30 percent larger than the previous space,

and it will house more than 28 employees and offer access

to more than 7,830 patients.

The larger facility also enables BHA to introduce in–

house pharmacy services at their Titusville site, which

offers a tremendous benefit to their patients due to the cost

savings they will observe when utilizing the organization’s

pharmacies.

“At Brevard Health Alliance, we value our commitment

to our patients and our community,” said Austin Helton,

CEO of Brevard Health Alliance. “That is why we are

excited to open our new Titusville clinic — offering greater

access to primary health–care services and a brand–new

in–house pharmacy.”

The new space reflects the innovative culture of BHA,

where exceptional patient care is the number one goal, and

strives to make it a great place to work. The new facility

had a soft opening Aug. 10. The grand opening took place

Sept. 3. Brevard Health Alliance plans to begin advertising

their new location.

In addition to pharmacy services, the Titusville location

will offer adult medicine, pediatrics, and behavioral health

services. As Brevard County’s only Community Health

Center, BHA continually aims to improve the health

status of Brevard County’s medically underserved

populations through quality primary health care, dental

health care, mental health care, preventive services, and

educational services.

BHA has been serving the Titusville community since

2009, and has served over 175,000 individuals in the

county over the past 15 years.

l About Brevard Health Alliance

The mission of Brevard Health Alliance is to improve

the health status of Brevard County’s medically

underserved populations by providing an extraordinary

quality of service and care in areas such as adult medicine,

pediatrics, dental, hygiene, psychology, psychiatry, nursing

education, OB/GYN services, HIV and hepatitis treatment

services, pharmacy services, and some specialty services.

For more information about BHA, visit www.bhachc.org.

Brevard Health Alliance in Titusville moves to a new location on North Singleton Avenue; 7,000–foot clinic

Florida Judicial Qualifications Commission has vacancy for one attorney

By Kristen Wilson
kwilson@floridabar.org
The Florida Bar

The Florida Judicial Qualifications Commission has a

vacancy for one attorney to serve a six–year term begin-

ning Jan. 1, 2021, and expiring Dec. 31, 2026.

The 15–member JQC is authorized under Article V,

Section 12, Florida Constitution, to investigate complaints

against judges whose conduct demonstrates a present

unfitness to hold office and recommends disciplinary action

to the Supreme Court.

No member of the commission, except a judge, shall be

eligible for state judicial office while acting as a member of

the commission and for a period of two years thereafter.

No member of the commission shall hold office in a

political party or participate in any campaign for judicial

office or hold public office; provided that a judge may

campaign for judicial office and hold that office.

Persons interested in applying for this vacancy may

download the Application for Special Appointment or

should call Bar headquarters at (850) 561–5757, to obtain

the application form.

Completed applications must be received by the

Executive Director, The Florida Bar, 651 East Jefferson St,

Tallahassee, Florida, 32399–2300, or submitted via e–mail

to specialapptapp@floridabar.org no later than the close of

business on Friday, Oct. 9. The Board of Governors will

review all applications and may request telephone or

personal interviews.

l About The Florida Bar

Founded in 1949, The Florida Bar serves the legal

profession for the protection and benefit of both the public

and all Florida lawyers.

As one of the nation’s largest mandatory bars, The

Florida Bar fosters and upholds a high standard of

integrity and competence within Florida’s legal profession

as an official arm of the Florida Supreme Court. To learn

more, visit FloridaBar.org.

Machinists
pick up BBN

8/17/20
page 14

FULL COLOR

ITG Realty
pick up BBN

8/24/20
page 18

FULL COLOR



Call Adrienne Roth at 321-951-7777 for Advertising Information SEPTEMBER 21, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 18

By Steve Jones
stevej@zcorppr.com
Z Corp PR & Digital

Whether it’s funding a local hospice or helping low–

income people spay and neuter their pets, Solid Bite is

committed to charitable giving as part of its business

model. Now the reconstructive periodontal and dental

practice has passed the $200,000 mark in donations since

launching its charitable giving campaign several years

ago.

Dr. Lee Sheldon is the founder of Solid Bite, which has

been operating for more than 30 years in Melbourne. The

practice also includes Dr. Sheldon’s son, Dr. Matthew

Sheldon, and Dr. Michel Furtado. They are backed by a

team of more than 20 support staff. The practice is located

at 2223 Sarno Road.

“We’re grateful to the people here, who have been so

faithful to us, supporting our practice all these years and

establishing us in the community,” said Dr. Lee Sheldon.

“One way we show our appreciation is to contribute

regularly to the community’s well–being through

charitable causes. We’re very happy to do so and this

milestone means a lot to us.”

Solid Bite didn’t choose its list of charitable causes at

random. All the organizations bear a special relationship

in some way to the doctors and staff members at the

practice. “It’s very informed giving because of the personal

connections we have to these charities,” Dr. Lee Sheldon

said.

One of the ways Solid Bite helps local charities is by

encouraging patient donations. When a referred patient

donates $50 to one of the causes in the Solid Bite cam-

paign, he or she receives a full dental examination,

including all X–rays and a CT scans.

One of the causes that Solid Bite supports is PURRS,

an organization that helps fund spaying and neutering

services for pets of lower–income residents. “They have

been the lifeblood of our organization, they are our

bedrock,” said Katherine McCoy, founder of PURRS.

“We’ve used the money they’ve given us to spay and

neuter, and provide medical care for the dogs, cats and pet

rabbits of the most disadvantaged citizens of our county.”

Other donation recipients in the campaign include:

l William Childs Hospice House

l Helping Seniors of Brevard County, senior care

support

l The American Red Cross

l The M.O.R.G.A.N. Project, a special–needs school

l Space Coast Early Intervention Center, a special–

needs school

l MAZON, a charity that helps feed the hungry

“The campaign has made a huge difference in our

community,” McCoy said. “They paint with a broad brush

in an enormously generous way. We can depend on them

when times are very difficult.”

l About Solid Bite

Solid Bite is one of only a few dental practices that

combines specialty and general dental care under one

roof. Their array of diagnostic and treatment–planning

services make Solid Bite a logical choice for the periodon-

tal and complex dental patient. The practice is well

known for its periodontal non–surgical technology as well

as dental implants and full dental rehabilitation.

For more information, visit www.solidbite.com.

Solid Bite’s local charitable giving campaign tops $200,000, dental practice offers patients special incentives
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Brevard Humane Society
Continued from page 12

bequeathed that car to the Brevard Humane Society,”

said Clifton. “He was a dog lover and a kind man. We

are using that car as a fundraiser. If you look inside

the car, it would make you wonder if it was ever

driven — that’s how clean it is — though it has 90,000

miles. That’s the way it was delivered to us.”

She said 2,000 tickets are available for the Polta

Car Drawing. “This gives the community a chance to

win a very nice car, while also supporting a good cause

— helping us at the Brevard Humane Society save

homeless pets.”

Tickets are sold at

www.BrevardHumaneSociety.org/car. Tickets are also

available at the Cocoa Adoption Center, the Low–Cost

Spay/Neuter & Wellness Clinic, and the four Molly

Mutt Thrift Shop locations — Cocoa/Rockledge,

Merritt Island, Melbourne, and Palm Bay. Visit

BrevardHumaneSociety.org for the addresses.

“Someone is going to win a beautiful car for $25.

And this event will raise $50,000 for the Brevard

Humane Society in support of animals,” said Clifton.

The drawing is set for 12 p.m. on Monday, Dec. 21,

at the Brevard Humane Society Shelter, 1020 Cox

Road in Cocoa.

The Brevard Humane Society has a “wish list” of

items it needs to provide care to animals on a day–to–

day basis.

The list includes: Purina Puppy food, Purina

canned dog food, Pedigree dog food, Milk Bone dog

treats, leashes and dog collars, hard plastic dog toys,

Purina Kitten Chow, Friskies canned cat food, Fancy

Feast cat food, cat and kitten treats, and cat toys.

For its shelter, the items in need are: Clorox Beach,

Fabuloso, trash bags, Windex, paper towels, laundry

detergent, and brooms and mops.

Clifton said a lot of people are donating pet food to

the Brevard Humane Society “and we are passing it

on to people in the community who have pets and are

in need of pet food. These may be people who are

waiting for their unemployment checks or are looking

for a job. We are happy to do this because our goal is

to keep pets in their homes.”

The Brevard Humane Society is also supplying pet

food to other organizations — such as the Coalition for

the Hungry and Homeless, and area churches — to

give to individuals and families that need pet food.

Another positive that has evolved for the Brevard

Humane Society since the pandemic hit, is that its

Molly Mutt Thrift Shops are seeing increased traffic

and sales.

“With household budgets tightening, more people

are discovering our Molly Mutt Thrift Shops,” said

Clifton. “These shops are great treasure hunts.

Everything that is donated is sold in the shops. In

other words, we do not pick out all the designer

clothing and send it to a big organization. We have

great prices and shoppers can always find something

they like, whether it’s designer clothing, gold jewelry,

china, or beautiful furniture, for instance. And all of

our shops operate the same way. We’re thankful to the

people who are donating the items. This has been a

blessing for us.”

The Brevard Humane Society has under construc-

tion its “Molly Mutt Bed and Biscuit” pet hotel and

doggy day care at its Merritt Island facility. The new

boarding venture will occupy 5,000 square feet at the

8,000–square–foot Merritt Island Adoption Center,

which is currently closed.

“We’re excited about this new venture, which will

be a fee–for–service offering. When people in the area

go on vacation, they can drop off their pets. Their pets

will have a nice, safe place to stay. We are targeting

an opening in mid–December. We’re hoping that it

will generate funds, which will help animals at our

shelter,” she said.

Another way the community can support the

Brevard Humane Society is by purchasing its 2021

“Best Pets of Brevard” photo–contest calendar. The

calendars are $5 with all proceeds benefiting homeless

animals in the region.

“The Best Pets of Brevard calendars will be

available at the beginning of October,” she said. “they

are always fun to view.” People submit photos of their

pets and 12 are selected.

Founded in 1952, the Brevard Humane Society is

the county’s oldest established animal welfare

organization. It is a “no–kill” for space shelter.

“We educate the community on responsible pet

ownership and the humane treatment of animals. Our

organization also advocates for spaying/neutering to

reduce the homeless pet population and provide the

best quality care to Brevard’s abandoned animals by

placing them with responsible, caring owners in

forever homes,” said Clifton.

She added, “An important mission with humble

beginnings, the Brevard Humane Society also strives

to enrich the lives of people by joining them with

animals that together form a loving and permanent

relationship.”
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By Kristen Bridges
kristen.bridges@gray–robinson.com
Communications Director
GrayRobinson, P.A.

TAMPA — GrayRobinson, P.A., has expanded its

presence in the Tampa Bay market with the addition of

attorney S. Douglas Knox and government consultant

Laura Lenhart.

“We are excited to have two new professionals join our

team in Tampa,” said GrayRobinson President and CEO

Dean Cannon. “Doug, a double Gator grad, brings a great

deal of experience in commercial litigation and business

transactions. Laura has tremendous experience in health

care, telecommunication, and economic development

issues, and great connections in and around the Tampa

Bay region and in Tallahassee. We are honored to welcome

Doug and Laura to the GrayRobinson family.”

“We are glad to have Doug and Laura joining us in our

Tampa office,” said GrayRobinson Tampa Managing

Shareholder Fred Schrils. “Doug and Laura have the

knowledge, trusted experience, and passion to deliver

winning results for our clients. We look forward to having

them on our growing GrayRobinson team.”

Knox joins the firm’s corporate and litigation practices,

where he will focus his practice on representing franchise

companies, financial institutions, and other business

entities in a wide range of complex commercial litigation

and business transactions. In addition to a commercial

litigation practice, he provides counsel to clients on

franchising, business transactions, regulatory compliance,

and other areas of risk management. Knox holds a law

degree from the University of Florida Levin College of Law

and a bachelor’s degree in English from UF.

“I am excited to join the talented team at GrayRobinson

and bring the positive values and ideals the firm embodies

to my clients and my practice,” said Knox. “I look forward

to the opportunity to grow my practice with autonomy

while having access to the invaluable resources

GrayRobinson offers.”

Lenhart joins the firm’s government affairs and

lobbying practice, bringing more than a decade of experi-

ence in multifaceted political and legislative environments.

She boasts a strong background in advocating for or

against legislative issues at the state level, tracking

legislation, and researching and interpreting rules and

regulations. Lenhart earned her master’s degree in

political science with a concentration in applied American

politics and policy from Florida State University. She also

holds a bachelor’s degree in political science from FSU.

“I’m thrilled to be joining GrayRobinson’s government

affairs team under the leadership of Dean Cannon,” said

Lenhart. “GrayRobinson has such a unique and vibrant

firm culture; I’m excited to be a part of it and have the

opportunity to provide our lobbying clients with a physical

presence in the Tampa area.”

GrayRobinson is a full–service law and lobbying firm

with attorneys and government relations professionals

throughout 15 offices. Its attorneys, consultants, and

regulatory professionals provide legal and government

relations services to Fortune 500 companies, emerging

businesses, lending institutions, local and state govern-

ments, developers, entrepreneurs, and individuals. For

more information about the firm, visit Gray–

Robinson.com.

GrayRobinson enhances presence in the Tampa Bay area with hiring of attorney Knox and consultant Lenhart
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Tricon Development of Brevard Inc.
Continued from page 13

are on about 500 feet of riverfront,” said Maurice

Kodsi. “The condominiums will have the most beauti-

ful river views one can imagine.”

He added, “the location is strategic to Orlando

Melbourne International Airport, Holmes Regional

Medical Center and health–care providers, restau-

rants, shopping, entertainment, and more. A city’s

downtown is truly its heart and soul.”

Each building will have 32 units and two pent-

houses for a total of 68 direct riverfront condominiums,

with views of the Indian River and the Atlantic Ocean.

The penthouses have about 4,500 square feet. The

first Paramount Riverfront building is expected to be

completed in nine months.

“The buildings are sitting on a bluff, which is

amazing,” said Realtor Jack Jeffcoat of Jeffcoat & Co.,

who heads up sales and marketing for the Paramount

Riverfront. He operates his business under broker

Ellingson Properties in Rockledge.

“The fact that the property is already elevated is

very interesting. For example, the bottom floor of the

Paramount Riverfront, which is the first floor of units,

shows off far–reaching views of the water. You just

don’t have that experience from that floor level of some

riverfront condominiums in this area. This project is

going to add to the downtown Melbourne market.”

Jeffcoat and his team are marketing the project for

Tricon Development. Jeffcoat is a second–generation

Realtor who grew up in Key West.

“We’re excited to be marketing this project for

Maurice Kodsi,” he said, adding that his team is

developing a full–marketing plan to include videos and

use of drone photography. Real–estate agents use

drones to create marketing materials with stunning

aerial views that showcase the entire property.

The project’s web address is

TheParamountRiverfront.com. Jeffcoat’s phone

number is (321) 473–5858. The email contact is

Team@JackJeffcoat.com, or Jack@JackJeffcoat.com.

The property sits on more than 3 acres. The gated

development will include amenities such as covered

parking, private resident entry, a recreation room, and

a heated swimming pool with a deck overlooking the

river.

“It’s a spectacular project for the downtown

Melbourne market, and it is not far from the Eau

Gallie Arts District,” said Jeffcoat. “The Paramount

definitely has an urban feel to it — very on–style with

on–trend finishes.”

Residences at the Paramount Riverfront start at

around $509,900.

“There are still units available where the buyer can

pick their own finishes. The Paramount Riverfront

presents an opportunity to live in a luxurious condo-

minium that fronts the Indian River and features the

latest building codes and the latest technology,” said

Jeffcoat.

He added, “The housing inventory in Brevard

County right now is low. It’s hard to find great places

like this. But the housing market in general is

healthy.”

Florida’s housing market continued its positive

momentum in July, with more closed sales, more new

pending sales, higher median prices, and more new

listings compared to a year ago, according to Florida

Realtors’ latest housing data.

Single–family existing home sales rose 11.7 per-

cent compared to July 2019, “the best monthly

performance for this property type since January’s

nearly 18 percent increase,” according to the Florida

Realtors’ report.

New pending sales of single–family homes also

showed big gains, up by 21.7 percent compared to July

of last year.

July’s “existing condo–townhouse closed sales” rose

year–over–year as well, while the category’s new

pending sales increased 19 percent compared to July

2019.

New home sales are also surging around the nation.

In a sign that the housing market continues to lead

the economy during the coronavirus outbreak, sales of

newly built, single–family homes rose to their highest

pace since 2006, up 13.9 percent, according to newly

released data by the U.S. Department of Housing and

Urban Development and the U.S. Census Bureau. The

July rate is 36.3 percent higher than the July 2019

pace.

New home sales are up 8 percent on a year–to–date

basis. “One thing that is helping drive the housing

market is record–low interest rates,” said Jeffcoat.

The average 30–year mortgage rate dropped below

3 percent recently for the first time in at least 50 years,

according to Freddie Mac, and is the lowest since that

organization started tracking average mortgage rates

in 1971.

“We’re looking for the housing market to stay on

track in Brevard. And we think the Paramount

Riverfront is going be a big success. It’s a great fit for

the Melbourne market,” said Jeffcoat.
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WhiteBird Attorneys at Law
Continued from page 1

litigation my whole career. I love to go to

court, but only if it’s in the best interest of

my client,” Bird added.

Their new firm has grown considerably

in just six months, with three attorneys

with specialized expertise joining the

practice. And the firm’s recruitment efforts

continue.

“We formed the firm after doing a lot of

research,” said White, who is also a

licensed certified public accountant, and

advises clients on taxes and financial

issues. “We built our business model

around a team–oriented approach, rather

than a ‘firm environment.’ We do a lot of

things collaboratively.”

He said traditional law firms have “a

top–down partner structure. The senior

partners are at the top. There is a layer of

partnership below that, and then the

lower–level attorneys and staff members

round out the structure. At our firm, the

decisions being made are more inclusive,

and not just at the senior–partner level. We

felt that when we were young attorneys,

our voices weren’t always heard. And our

careers depended upon our voices being

heard, just like the senior attorneys.”

Collaboration is seen as the new wave of

client service. When lawyers work across

specialties, research has shown that their

clients are more “loyal.”

White and Bird, who both grew up in

Palm Bay, have honed a client list through

the years, which provided them the

platform and confidence to launch their

firm.

“We were fortunate in that we were able

to continue relationships we have built

over the years,” said Bird. “And we have

received referrals from fellow lawyers. This

is the highest praise we can get for our

work because it shows their confidence in

us and our firm.”

“When we started, it was just Adam

and I and one staff member, Cathleen

Cummings,” said White.

In March, attorney Amanda Smith

joined the firm. Her practice areas include

estate planning and probate, estate and

trust litigation, and elder law.

“Amanda was a tremendous addition to

our team,” said White. “We had practiced

with her at a previous law firm. Adam and

I think highly of Amanda. That was the

beginning of our firm really taking off, and

we have been building our staff ever since.”

Smith is a graduate of Florida State

University College of Law. Her awards and

recognitions include having made Florida

Super Lawyers’ “Rising Star” list (2017–

2020). She was recognized by her peers for

her “outstanding work and commitment to

the spirit of the legal profession.”

Also coming aboard WhiteBird were

attorneys Clifford Repperger Jr. and Krista

Runte.

Repperger, a graduate of the University

of Florida and the University of Miami

School of Law, practices in the areas of

land use and development, real–estate

transactions, and local government law. He

currently serves as the attorney for the

Town of Melbourne Beach and is an

experienced litigator.

Runte focuses her practice on civil

litigation, with an emphasis on complex

commercial, probate, trust, family, and

employment disputes. She is a two–time

graduate of the University of Florida,

including its Levin College of Law.

Runte is a board member of Junior

Achievement of the Space Coast. That seat

was formerly held by White. She is

involved in other nonprofit organizations

such as Big Brothers Big Sisters of Central

Florida. Her husband, Corey Runte, is

director of preconstruction at area firm

Certified General Contractors Inc. Corey’s

brother, Ryan Runte, is a principal at that

firm. The Runte brothers are both gradu-

ates of UF’s construction management

program.

“It’s a team effort at our firm. We are

proud to be associated with our team

members. They are talented attorneys.

And we are proud to be associated with our

paralegals and everyone on our team,” said

Bird, whose firm is a member of the

Melbourne Regional Chamber.

Bird graduated from Florida Air

Academy, now Florida Prep. Bird gradu-

ated first in his class in 2001 and was

awarded a National Merit Scholarship. He

was accepted into the Honors Program at

the University of Florida. After earning his

bachelor’s degree in history, he went on to

enroll and graduate from the UF Levin

College of Law.

White graduated from Melbourne High

School and then pursued his undergradu-

ate education at Florida State University,

where he studied finance, real estate, and

management of information systems. Out

of FSU, White worked as a financial

analyst at Harris Corp., now L3Harris, for

two years before heading back to Tallahas-

see to study law. White is a graduate of the

Florida State University College of Law.

He also has a master’s degree in account-

ing from the University of Central Florida.

“We both have deep roots in the

community,” said White. “We both went

away to college and then came back to

Brevard to start our careers. We both feel

strongly about being supportive of this

community.”

“We are Brevard County born and bred.

In fact, Adam and I were both born at

Holmes Regional Medical Center in

Melbourne. Giving back to the community

is part of our mission statement. We want

to make sure the next generation has the

same opportunities and options that we

had,” said White.

Bird serves as outside general counsel

for the Orlando Melbourne International

Airport and for the Titusville–Cocoa

Airport Authority. The latter entity runs

Arthur Dunn Airpark and Space Coast

Regional Airport in North Brevard.

“I’m honored to have this opportunity,”

he said. “When I attend national confer-

ences for airport counsel, I meet some of

the attorneys representing the largest

airports in America, including Los Angeles

International Airport, O’Hare Interna-

tional Airport in Chicago, Dallas–Fort

Worth International Airport, and

Hartsfield–Jackson Atlanta International

Airport. Obviously, we are not as big as

those airports, but our staff at Orlando

Melbourne International Airport is second

to none.”

He added that these conferences are

typically comprised of city employees and

county employees. “There are few outside

counsels. Most airports have their own in–

house counsel.”

Bird says Orlando Melbourne Interna-

tional Airport “is one of the most dynamic

organizations in Brevard County. It’s a

powerful economic driver in the county.”

According to a recent study by the

Florida Department of Transportation,

Orlando Melbourne International Airport

increased its economic impact on the Space

Coast economy by 74 percent in the last

five years alone.

The 2019 Florida Statewide Aviation

Economic Study showed MLB’s annual

impact at $2.77 billion, up from $1.6 billion

in 2014.

It outpaced most airports in Florida,

placing it just above Orlando Stanford

International and St. Petersburg

Clearwater airports, both at roughly

$2.6 billion in a statewide ranking.

Orlando Melbourne International

Airport’s ongoing commitment to attracting

jobs has made that corridor an increasingly

popular location for technology–oriented

businesses.

“That area has grown into an impres-

sive business hub,” said Bird. “A lot of the

success can be attributed to Greg Donovan

(executive director of the Orlando Interna-

tional Airport) and Lynda Weatherman

(CEO of the Economic Development

Commission of Florida’s Space Coast).

They make a formable pair. The airport

has grown alongside Brevard’s expanding

economy the past several years. The

Melbourne Airport Authority board has

been very supportive. Thankfully, we have

a tenured board. The partnership with the

City of Melbourne and the city council

members has been fantastic. We’re excited

about the Aerion project that the airport

and the EDC recently announced.”

Aerion Corp., an American aircraft

manufacturer based in Reno, Nev., selected

the Space Coast for a new manufacturing

facility. Aerion Park will be built at

Orlando Melbourne International Airport

and will form a new global headquarters

and integrated campus for research,

design, build, and maintenance of the

company’s supersonic aircraft. The project

represents a multiyear $300 million

investment that is expected to generate at

least 675 jobs in Florida by 2026.

The EDC coordinated with state and

local partners, managing the competitive

response to the request–for–proposal,

including the targeting of a $3.9 million

Florida Job Growth Grant for infrastruc-

ture improvement at Orlando Melbourne

International Airport. Team partners

included Enterprise Florida, Space Florida,

the airport, Brevard County, and the City

of Melbourne.

Both White and Bird are outdoorsmen.

They enjoy fishing, the beach, and taking

part in outdoor activities. Bird is a board

member of the Brevard Zoo

“We see eco–tourism as a tremendous

opportunity for economic development in

Brevard. We have the Indian River

Lagoon, the ocean, the St. Johns River,

Stick Marsh, and so many other natural

resources. We grew up at Stick Marsh.

That’s where we like to go for fun on the

weekend,” said White.

Stick Marsh near Palm Bay is synony-

mous with trophy bass and other fishing.

The roughly 6,700–acre reservoir has been

“the hottest bass lake in the country during

the past decade,” according to Jim Porter’s

“Guide to Bass Fishing.” Stick Marsh was

created in 1987 and opened to the public

around 1991.

“We believe there will be tremendous

growth in Brevard County over the next 20

to 30 years,” said White. “We just need to

be environmentally conscious and keep the

ecosystem in balance.”

The Brevard County Environmentally

Endangered Lands Program has been

approved twice by Brevard County voters,

in 1990 and in 2004.

The program was created to acquire and

protect environmentally sensitive land-

scapes and provide passive recreation and

environmental education opportunities to

residents and visitors.

Since 1990, the program has protected

more than 27,000 acres of conservation

lands, has created three Environmental

Education Centers, and currently manages

over 75 miles of public–use trails. “Brevard

County is a unique community. We have so

many assets that set us apart. That’s why

we love this county,” said White.

In March, the Space Coast made Milken

Institute’s “Best Performing Cities 2020:

Where America’s Jobs are Created and

Sustained.” The Palm Bay–Melbourne–

Titusville Metropolitan Statistical Area

landed No. 10 on the closely followed

Milken Index. This year’s No. 10 ranking is

a jump of 47 spots from the previous year

for the Melbourne–Palm Bay–Titusville

MSA, the largest change of the top–10

performing cities.

“Brevard is well positioned. And our

practice has the opportunity to grow as the

county grows in population and in number

of businesses. We’re looking to the future,”

said Bird.




