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By Ken Datzman

Dermatology+Plastic Surgery, a growing practice at

Brevard Medical City on North Wickham Road in

Melbourne, has expanded its facility and is now designed

to better accommodate patients in a world of social–

distancing as doctor offices adapt to new protocols.

Dr. Anita Saluja, a board–certified dermatologist, and

Dr. Rebecca Novo, a double board–certified plastic surgeon,

are business partners in the practice.

Their office now contains 6,000 square feet, with the

2,000–square–foot addition. The office has three custom–

designed patient reception areas and procedure suites.

Each suite has its own “character.” Contemporary

furnishings set off the lobby areas of the practice.

“We actually made the decision to expand our office in

January and then hurried it along in March right before

COVID–19 started to unfold,” said Dr. Novo, adding, “The

expansion has worked out for the better because we

needed more physical space for patients and staff.”

Twenty–one people now work for Dermatology+Plastic

Surgery, a full–service practice. The organization’s tagline

is “For Your Best Self.” Both practitioners are in the

business of helping patients look their best.

Dermatology+Plastic Surgery has a “For Your Best

Self” podcast available to the public.

“Our podcasts, which feature fresh content, are

designed for people to learn more about skin care, plastic

surgery, wellness, health, and more,” said Dr. Saluja.

The podcasts, for example, feature Dr. Novo explaining

in detail the five “Rs” of anti–aging: “regimen, resurface,

relax, refill and recontour, and red tape.” In another

episode, Dr. Saluja and Dr. Novo talk about how safety is

an integral part of their brand. They define universal

precautions, discuss personal protection equipment, and

make suggestions on how to maintain a healthy immune

system.

Dr. Saluja specializes in preventive and aesthetic skin

care. Dr. Novo has extensive experience in aesthetic

procedures of the face, breasts, and body.

The two physicians have added a range of new anti–

aging skincare procedures, including the “Hetter Peel,”

and a “breakthrough” treatment for acne. Acne affects up

to 50 million Americans annually, including people of all

skin types and complexions, according to the American

Academy of Dermatology.

Alongside the new procedures, Dr. Saluja has expanded

her branded natural skincare product line with a new

alcohol–based hand sanitizer, formulated with a custom

blend of essential oils. This is a hand sanitizer that

actually smells good and is made without harsh chemicals.

It contains 70 percent alcohol. The higher the alcohol

content, the more effective the hand sanitizer.

“This is a safe, effective hand sanitizer,” said Dr. Novo.

“When you spray it on your hands, it’s like a mini–spa

experience. The combination of 70 percent alcohol mixed

with essential oils creates a great hand sanitizer.”

According to the Food and Drug Administration, some

of the hand sanitizers on the market contain a toxic

ingredient — methanol — that is dangerous when ingested

or absorbed through the skin, and can be fatal in large

quantities.

Dermatology+Plastic Surgery expands interior of facility; procedures, podcast

Please see Dermatology+Plastic Surgery, page 23

The SalujaMD Essential Hand Sanitizer is sold at

www.ForYourBestSkin.com. A full line of her branded

skincare products is available for purchase, including

SalujaMD “Refresh 1+ Normal to Dry,” a moisturizer that

contains the skin’s natural emollients.

More women in the U.S. are using facial skincare

products today compared to one year ago, according to new

findings from The NDP Group’s “2020 Women’s Facial

Skincare Consumer Report.”

In addition, lifestyle changes, including the effects of

COVID–19, have in many ways altered their skincare

routines in a positive way.

Overall, close to 40 percent of facial skincare users

report using their products more often today. Usage of

basic care products — such as cleansers and moisturizers,

exfoliators, scrubs, and masks — saw the most significant

increases since last year.

When asked specifically about the pandemic, 22 percent

of women have changed their skincare routine because of

COVID–19. Most are washing or moisturizing their face

Dr. Anita Saluja, right, a board–certified dermatologist, and Dr. Rebecca Novo, a double board–certified plastic surgeon, are practice
partners at Dermatology+Plastic Surgery at Brevard Medical City in Melbourne. Their growing practice has completed a 2,000–
square–foot expansion, bringing their facility to 6,000 square feet. The two physicians have added a host of new procedures, including
the ‘Hetter Peel’ for wrinkles and ‘Sebacia’ for acne treatment. Dr. Saluja has expanded her branded product line with SalujaMD
Essential Hand Sanitizer, which combines 70 percent alcohol with a custom blend of essential oils.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Brevard Achievement Center in Rockledge again wins coveted state
award from RESPECT of Florida; Employment Center of the Year

By Keri Goff
kgoff@bacbrevard.com
Community Relations Manager
Brevard Achievement Center

ROCKLEDGE — RESPECT of Florida, a division of the

Florida Association of Rehabilitation Facilities, presented

the Brevard Achievement Center (BAC) with the 2020

Employment Center of the Year Award for outstanding

performance in the production of commodities which

provide employment to Floridians with disabilities.

Amar Patel, CEO, accepted the award on behalf of

BAC. The award for Employment Center of the Year is

given to honor excellence in product quality, timely

delivery and prompt service. BAC is one of more than 100

nonprofit agencies within Florida offering employment and

training opportunities to persons with disabilities,

including delivering products and services to local and

state government agencies.

Through RESPECT of Florida these government

agencies purchase products they need while giving

individuals with disabilities the opportunity to grow

valuable employment skills.

“Thank you so much for this honor of Employment

Center of the Year — Commodities,” said Patel. “BAC has

been providing commodities for many years, decades at

this point, and we are very excited to have been part of the

solution related to COVID–19 and the problems our state

of Florida has been facing by providing the PPE that is

necessary to fight this virus.”

Each year, RESPECT of Florida also honors employees

with disabilities who work diligently to produce

RESEPECT commodities or services. The recognition

process celebrates employment achievement, which is

truly the heart of the missions of both RESPECT of Florida

and BAC. The goal is to celebrate employees with disabili-

ties who made significant progress towards independence.

RESPECT of Florida representative Rebekah Small

presented the Employee of the Year award to Lily Kindred.

“She is a leader within the facility and is willing to learn

any role,” said Small of Kindred. “During her five years at

BAC, she has continued to exceed her productivity goals

and has expanded her product knowledge. She embodies

the desire to work and efforts to succeed that are the

hallmarks of an Employee of the Year.”

In closing, Patel said: “We look forward to working with

the state of Florida for many years to come in our collective

mission of creating opportunities for individuals with

disabilities.”

Avtec Homes the title sponsors for 2020 ‘Boo at the Zoo’ event;
activities move from night to day to accommodate distancing needs

“Boo at the Zoo,” Brevard Zoo’s popular family Hallow-

een event, is moving from night to day to accommodate

social–distancing needs. It is scheduled to run from 10 a.m.

to 3 p.m. on Oct. 10, 11, 17, 18, 24, 25 and 31.

“This year’s event is going to look very different, but

there will still be plenty of festive fall fun to be had by all,”

said Andrea Hill, the Zoo’s director of marketing and

communications. “Most importantly, we haven’t forgotten

about the candy!”

Guests are encouraged to wear costumes. Attractions

include activities along the Monarch Migration Trail, a

scavenger hunt throughout the Zoo, themed photo

opportunities, music and the opportunity to view all of the

Zoo’s animals. A complimentary bag of candy will be

provided to all children ages 12 and younger upon exit. All

activities are included with general Zoo admission and free

for members.

Avtec Homes, which Larry Sietsma began with his

daughter Sandi Forest, signed on as the title sponsor of the

signature October event. Sietsma and his wife Sherry have

been supporters of Brevard Zoo since its inception. Boo at

the Zoo is also supported by Slug–A–Bug, Brevard County

Firefighters Local 2969, Doug Hambel’s Plumbing, Roswell

Marine, Rockledge Regional Medical Center, Whittaker

Cooper, Phantom Products, Richard’s Paint, Biomat USA

and Wharton–Smith, Inc.

Brevard Zoo Executive Director Keith Winsten

appreciates the ongoing support, particularly during a year

of challenges.

“Boo at the Zoo is such a beloved event for the people of

Brevard County, and we were really concerned about our

ability to make it happen this year because of the financial

impact of COVID–19,” said Winsten. “The generous

support of Avtec Homes, which is owned by Zoo Founders,

has really helped make this possible as a safe, daytime

event.”

For Larry Sietsma, the ongoing support of the Brevard

Zoo was a natural. Avtec’s Eco–Star homes are built with

sustainable features consistent with the Zoo’s mission of

conservation.

“We were happy to be a part of the founding of the

Brevard Zoo,” said Sietsma. “And we couldn’t be more

proud of the world–class resource it has become. Sponsor-

ing the family–friendly Boo at the Zoo is as exciting for us

as it is for the thousands of residents who visit our

wonderful zoo each year. It’s a small zoo with a giant

impact.”

Brevard Zoo is home to more than 900 animals

representing 195 species from all over the world. As a not–

for–profit organization, it is a leader in the fields of animal

wellness, education and conservation. More information is

available at www.brevardzoo.org.

Downtown Titusville Merchants Association event
The Downtown Titusville Merchants Association will host a holiday wine walk, “Merlot Maskerade,” from 6–9 p.m. on

Friday, Oct. 9. This will be their first wine walk since businesses began reopening. The event fee is $20 per person. Par-

ticipants will have the opportunity to visit merchants and enter a drawing to win the Fall Holiday Gift Basket. For more

information on this program, visit the Downtown Titusville Merchants Association Facebook page or call (321) 264–0777.

West Shore to host annual Golf Tournament at Baytree
West Shore Jr./Sr. High School will host its 16th annual Golf Tournament at 8 a.m. on Saturday, Oct. 24, at Baytree

National Golf Links in Melbourne. The fee is $80 per player or $300 per foursome. All levels are welcomed to participate

in the event, which will support Project Graduation, a safe, drug and alcohol–free night for the 2021 graduates. The fee

includes a golf cart, range balls and lunch. Prizes will be awarded, too. For more information on how to register or become

a sponsor, contact wildcatpg@gmail.com.
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By Syretta Spears
UCF Forum columnist
University of Central Florida

Each day as our world evolves, we are witness to

momentous, and at times, senseless and detestable

moments in our country and the world’s center stage.

As some of the more heinous events unfold, we often

find the same underlying factor: hate. Ever disheartened

by current affairs (and thinking back on a myriad of

tragedies bygone) the world seems fairly clear of its

feelings with regards to people of color — specifically Black

people.

The question I pose is why? Brutally forced from

African shores into slave ships, auctioned and sold as

merchandise for economic gain in America, collectively

what did Black people do to deserve such disdain and

aggression when they have been the oppressed and non–

aggressor?

For generations, Black people endured the unthinkable:

forced labor, having their infant children used as alligator

bait, mothers and children being separated for the sake of

being sold for the highest bid and being subjected to

inhumane living conditions — injustices that others could

only imagine. Over time, there would be glimmers of hope,

freedom from slavery, then alienation through segregation

(the Jim Crow era).

In southern states, laws would pass to alienate Blacks

from every aspect of life — “WHITES ONLY.” And across

the county there was redlining of neighborhoods.

Always striving for a brighter future, turning lemons

into lemonade, Blacks begin creating their own societies.

These communities were self–sufficient, flourishing

peacefully and economically until once again the faces of

outside hatred devastated entire communities using

tongues, bombs and gunfire.

I could carry on with similar stories that continue to re–

emerge, even in present day, demonstrating that hatred,

sadly, remains alive and flourishing.

Still pondering where hate derived and why it’s still so

prevalent, we should recall that human beings have

witnessed more than 400 years of actions that shaped

many people’s views of Black people as being inferior and

whites as being a superior race. Even more disparaging,

many racist views questioned if Blacks were completely

evolved at some point. That said, the world is ingrained

with the ideology that Black people are not equals and also

labeled as aggressive and “barbaric.” Having such labels

placed upon a collective and being branded into America’s

psyche can be almost impossible to overcome.

Through centuries of inhumane treatment, people of

color have continued to endure acts of hate, physical

violence, denial of civil rights, and healthcare discrimina-

tion, to name a few. Rather than continue to dwell on acts

so devastating and destructive, to move forward America

must acknowledge its past and realize that hate is a real,

seductive and incontestable emotion. America must get

comfortable with being uncomfortable about its past to

understand how centuries of hate have incited mistreat-

ment, violence and calls to action, negative or positive.

Those transformative calls to action can often be as

simple as starting with one act of common courtesy toward

others we see as different. Even more transformational, a

conversation (perhaps one on one) of understanding about

different cultures and experiences to even begin to

understand that one’s biases and hate is learned and not

truth.

“No one is born hating another person because of the

color of his skin, or his background or his religion. People

must learn to hate, and if they can learn to hate, they can

be taught to love, for love comes more naturally to the

human heart than its opposite.” — Nelson Mandela

It is my perspective that if we focus on root causes, and

stop dwelling on symptoms of hate, we can begin to see the

social inappropriateness of hate and how this unacknowl-

edged and destructive emotion continues to hinder this

country from being as great as it can truly be.

In our country’s current landscape, some exclaim we’re

moving forward on this front. From where I sit, as a person

of color, it appears that we are certainly not moving

quickly in that direction, but the very opposite — and that

is catastrophic on many levels.

All hateful antics aside, we need a social contract, a

pledge between individuals detailing what we should do for

each other, starting with common decency as human

beings. Race aside, see one another as you would see

yourself, family and/or friends. The same should be said for

our country (common decency), giving honor to ALL that

have made this country what it is and optimistically can

be. We should figure out how to begin and continue civil

conversations and focus on establishing solid relationships

with those we see as being our enemies and the subject of

our hate; staring down and confronting the country’s

ultimate demons — race, intolerance and silence.

Making this country great begins with America’s

heritage of openness to all and promoting tolerance for our

differences. We need to learn from one another and

remember that our silence is not always golden; stand up

and speak out against hate.

Making this country great begins with America’s heritage of openness to all

Brevard Federated Republican Women to host Early Voting Kickoff event Oct. 9
Brevard Federated Republican Women will host a 2020 Early Voting Kickoff from 4–6:30 p.m. on Friday, Oct. 9, at

Space Coast Convention Center, 501 Tucker Lane in Cocoa. Brevard’s conservative leaders — Congressman Bill Posey,

Sen. Debbie Mayfield, and Sheriff Wayne Ivey — will be featured. All voters are welcome to attend this event. The

reservation deadline is Oct. 7. RSVP to BFRWTreasurer@gmail.com.

Palm Bay Deputy Mayor Kenny Johnson is honored with Home Rule Hero Award
The Florida League of Cities (FLC) recently recognized Palm Bay Deputy Mayor Kenny Johnson with a 2020 Home

Rule Hero Award. Johnson earned this prestigious award for his efforts throughout the legislative session to promote

local voices making local choices, protect the Home Rule powers of Florida’s municipalities and advance the FLC’s

legislative agenda. Home Rule is the ability for a city to address local problems with local solutions with minimal state

interference. Home Rule Hero Award recipients are local government officials, both elected and non–elected, who

consistently responded to FLC requests to reach out to members of the Florida legislature and give a local perspective on

a variety of issues.

Syretta Spears is assistant director of the UCF
Simulation, Technology, Innovation and Modeling
Center in the College of Nursing. She can be
reached at Syretta.Spears@UCF.edu.

From the Public Record of Brevard County Sheriff Wayne Ivey
JAIL ACCESS AGREEMENT

ITEM 01 and ITEM 02 from a JAIL ACCESS AGREEMENT signed on June 22, 2018, by Wayne Ivey (SHERIFF)

Sheriff of Brevard County, Florida (Brevard County Sheriff’s Office, 700 Park Avenue, Titusville, FL 32780) and

signed on May 23, 2018, by Nick Godwin (PRODUCER) Creative Director and Founder of BriteSpark Films Limited

(1–3 St. Peters Street, London, England NI 8TD):

(ITEM 01) 19. Waiver of Risks. Producer acknowledges that the location at which the Program will be produced and

the Media acquired will expose the Teen Subjects and the employees and agents of Producer to danger and can result in

physical injury, death, disfigurement, and/or disablement, and will also expose those individuals to sights, sounds and

activities that may be upsetting, disgusted or appalling to a person of ordinary sensibilities. Producer voluntarily

assumes any and all risks, known or unknown, associated with such activities. …

(ITEM 02) 23. Representation of Authority of the Parties. SHERIFF hereby represents and warrants that: (i) he has

the right, power and authority to enter into this Agreement and grant all rights granted hereunder; (ii) no other authori-

zation or permission is necessary to enable Producer to use the Jail in the process of creating the Media and include the

Marks in any Media; …
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE, FL 32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE, FL 32955

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL 32931 US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE

City-State-Zip: COCOA BEACH FL 32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE

City-State-Zip: COCOA BEACH FL 32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE

City-State-Zip: COCOA BEACH FL 32931

ARTICLE NAME  147  
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON — Despite evidence that Native

Americans approve of the Washington Redskins moni-

ker, FedEx has defended its role in pushing the National

Football League team to change its name.

Scott Shepard, deputy director of the National Center

for Public Policy Research’s Free Enterprise Project

(FEP), presented the evidence to FedEx CEO Frederick

Smith and Executive Vice President Brie Carere, who

dismissively rebuffed Shepard’s request that FedEx walk

away from social–justice activism.

During the company’s virtual annual shareholder

meeting, Shepard submitted this question:

FedEx delivers packages. It has no particular social–

policy expertise. It showed this when it pushed the

Washington Redskins to change their name, even though

according to a “Washington Post” poll, nine–in–10 Native

Americans aren’t offended by the Redskins name; it’s

hardly a disparaging connotation. Most Americans feel

the same way. By its bumbling, FedEx significantly

decreased Native American representation in civic life for

the sole benefit of the smug self–regard of ill–informed

leftwing activists.

And in doing so it alienated wide swathes of custom-

ers who are sick to death of loud, performative wokeness.

Will FedEx commit, right now, to dropping the radical

political posturing that drives away customers and

instead refocus on its core business?

After reading Shepard’s question aloud, Smith rudely

asked Carere to “respond to this question, if that’s what

you can call it.” He then laughed at his own mockery.

Carere read an apparently scripted answer, which

said in part:

We always evaluate all marketing sponsorships

through our commitment to diversity, equity and

inclusion. We appreciate very much the Washington

Football Team’s decision to change its name and its logo,

and please remember that it was the team’s decision.

After the meeting, Shepard responded:

“FedEx is a great American corporation, and until

recently has been reliably a politically neutral brand that

appealed to all customers by providing excellent service

at reasonable prices while leaving fraught social issues

alone. We were then both disturbed and dismayed, along

with so many millions of other Americans, when it

showed up alongside Pepsi to pressure team owner Dan

Snyder to rename the Washington Redskins.

“Like so many “woke” actions taken by American

corporations during the embarrassing, overwrought

Moral Panic of 2020, this move is both ill–considered and

ill–advised. A “Washington Post” poll found that the vast

majority of Native Americans greatly favor the team

keeping the name. And well they should: professional

football teams, even when they’re not crushing the

competition, are still collections of the world’s finest

achievers in their skill areas. Who wouldn’t want to be

connected with that sort of organization?

“What the poll and other discussions with Native

Americans reveal is that the relevant stakeholders want

the name kept as it is. Smug, elitist interlopers, who care

only about their exquisite sensibilities — largely feigned

for the purposes of virtue signaling — don’t give a fig

about the real convictions and concerns of the groups

whom they pretend to represent. Such people should

always be ignored, and we’re horrified to see FedEx

joining them in this tawdry, misguided campaign.

“Carere’s obviously pre–scripted response to our

question showed how little concern FedEx has for the

facts on the ground or for the real opinions of real Native

Americans and its other customers. By simply reaffirm-

ing its pride in its actions, without stopping for a second

to consider new evidence, FedEx dangerously suggests

that the only opinions that matter — the only views it

takes seriously — are those of the hard, destructive left.

If that’s true, it’s time for customers and investors to start

taking this board–level blindness into account when

making business decisions about FedEx.”

This FedEx meeting marks the thirtieth time FEP

has participated in a shareholder meeting in 2020.

Launched in 2007, the National Center’s Free

Enterprise Project focuses on shareholder activism and

the confluence of big government and big business. Over

the past four years alone, FEP representatives have

participated in over 100 shareholder meetings —

advancing free–market ideals about health care, energy,

taxes, subsidies, regulations, religious freedom, food

policies, media bias, gun rights, workers’ rights and other

important public policy issues.

As the leading voice for conservative–minded inves-

tors, it annually files more than 90 percent of all right–

of–center shareholder resolutions. Dozens of liberal

organizations, however, annually file more than 95 per-

cent of all policy–oriented shareholder resolutions and

continue to exert undue influence over corporate

America.

FEP activity has been covered by media outlets

including the “The New York Times,” “The Washington

Post,” “USA Today,” the Associated Press, and National

Public Radio. FEP’s work was prominently featured in

“The Wall Street Journal” writer Kimberley Strassel’s

2016 book “The Intimidation Game: How the Left is

Silencing Free Speech” (Hachette Book Group).

The National Center for Public Policy Research,

founded in 1982, is a non–partisan, free–market,

independent conservative think–tank. Ninety–four

percent of its support comes from individuals, less than

four percent from foundations and less than two percent

from corporations. It receives over 350,000 individual

contributions a year from over 60,000 active recent

contributors. Contributions are tax–deductible and may

be earmarked for the Free Enterprise Project.

Free Enterprise Project asks FedEx to focus on business, get out of picking names for professional sports teams
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County government and Brevard Family Partnership
team up on Brevard Behavioral Health Expansion

By Don Walker
don.walker@brevardfl.gov
Communications Director
Board of County Commissioners

Brevard County Housing and Human

Services Department is working with

Brevard Family Partnership Inc. to create

the Brevard Behavioral Health Expansion

project. The project, which kicks off Oct. 1,

2020, will provide direct services to

children and youths ages 5–21 with severe

emotional disturbance/severe mental

illness, as well as provide support to their

families.

Brevard Family Partnership utilizes

the evidence–based practices of the

C.A.R.E.S. Model, Wraparound, Parenting

with Love and Limits and Nurturing

Parenting Program.

Through the Behavioral Health

Expansion project, Brevard Family

Partnership will expand the Youth Thrive

initiative, which supports healthy

development and promotes well–being for

vulnerable youths, while exploring and

adding additional evidence–based,

evidence–emerging practices to support

and engage children and youth on their

path to becoming healthy adults.

Priority populations include those

individuals recognized by child welfare

with behavioral health challenges and who

identify as: LGBTQ+; homeless; having a

history with suicidal ideation; having been

a patient under a Baker Act (involuntary

institutionalization). The project will

provide care coordination to roughly 100

young people each year, with a total of 400

children served throughout the grant.

For its part, Brevard County’s Housing

and Human Services Director Ian Golden,

as administrator and principle investiga-

tor, will contract with Brevard Family

Partnership for program implementation

and service delivery, as well as establish

Brevard County’s Together in Partnership

community advisory board as the gover-

nance body.

Other community–based providers

within the local county network will be

solicited as partners for additional services

and supports to children, youth and

families identified by the initiative.

The Behavioral Health Expansion

project will increase the widespread

adoption of Substance Abuse and Mental

Health Services’ Working Definition

Recovery, which includes the four major

dimensions of Health, Home, Purpose and

Community and will seek to achieve the

following primary goals:

l Increase availability of evidence–

based, promising practices, providing

access to quality treatment and recovery

services for children and youth with severe

emotional disturbance and severe mental

illness, including related services for their

caregivers in order to reduce risk of Baker

Act and suicide;

l Demonstrate the improvement of

child, youth and family outcomes across

multiple life domains (family relation-

ships, living environment, social function-

ing, recreational, job functioning, develop-

mental, legal, medical, physical health and

education;

l Increase collaboration among child

welfare, judicial, educational, health,

behavioral health and substance–abuse

systems, and community providers and

partners to enhance the System of Care

and build a sustainable infrastructure;

and

l Expand the collection and use of data

for system improvement while implement-

ing knowledge–based evaluation to

promote proven or promising practices.

The four–year program is being funded

with $4 million from the federal govern-

ment and a $2 million local match from

Brevard Family Partnership and its

community partners.

Studios of Cocoa Beach to show off exhibit by the
late East Coast surfing great and artist Gary Propper

Curated by Michael Moffett, the Studios of Cocoa Beach will be showcasing the exhibit

“A Window into the Art of Gary Propper” through Nov. 19.

The collection consists of more than 20 original works by the East Coast surfing

champion and entertainment promoter. His dynamic mixed–media collage art is energetic

and many highlight his famed work with “Teenage Mutant Ninja Turtles.”

The Studios of Cocoa Beach is located at 165 Minutemen Causeway.

l About Gary Propper

Propper (1946–2019) discovered surfing at the age of 13 when his family moved from

Miami to Cocoa Beach. And by 1966 he had won the East Coast Surfing Championship.

Propper went on to become the highest paid surfer of his time and the first surfer with a

signature board, the Gary Propper model by Hobie. He was a member of Dick Catri’s

Hobie surf team and dominated contests in the 1960s with his skill and flamboyant style.

By the 1970s Propper entered the world of entertainment promoting. He began by

booking little–known bands such as the Police, Blondie and Devo, and graduated to

representing comedians such as Gallagher, Carrot Top and Joh Lovitz. In the early 1990s

he secured the rights to the comic book characters “Teenage Mutant Ninja Turtles,” which

became an international movie and entertainment phenomenon.

Brevard Zoo
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By David DeCamp
david.decamp@crowley.com
Manager, Corporate Communications
Crowley Maritime Corp.

JACKSONVILLE — Crowley Maritime Corp. has been

designated as a 2021 Military Friendly Employer because

of the company’s ongoing support and advancement of

veteran and military employees.

The designation, offered through the Military Friendly

Employers program by the service–disabled, veteran–

owned firm Viqtory, rates organizations using both public

data sources and responses from a proprietary survey

involving hundreds of companies.

Methodology, criteria, and weightings were determined

by Viqtory, an organization connecting the military

community with civilian organizations, with input from

the Military Friendly Advisory Council of independent

leaders in the higher education and military recruitment

communities. Final ratings were determined by combining

an organization’s survey score with an assessment of the

organization’s ability to meet thresholds for applicants,

new hire retention, employee turnover, and promotion and

advancement of veterans and military employees.

As a leading provider of global supply chain solutions,

maritime, energy and technology services to commercial,

U.S. government and military sectors, Crowley has

increasingly emphasized and supported the inclusion of

veterans, service members and military spouses. Crowley’s

Veterans Employee Resource Group (VERG) supports the

careers of former and current service members. About 13

percent of Crowley’s workforce is made up of veterans and

military reservists, and the retention rate for those

employees at Crowley is 93 percent.

“Our veterans and service members contribute greatly

to Crowley’s success, because their experiences and

perspectives translate so well to excelling at a high

performing organization,” said Crowley’s Cole Cosgrove,

executive sponsor of VERG and vice president, global ship

management. “We appreciate the military–friendly

recognition, and we understand it’s because of the hard

work and dedication of our current and former military

service men and women, who served our country and now

deliver every day for our customers.”

“Companies that have earned this designation have

invested in substantive programs to recruit, retain and

advance veterans within their organizations,” said Josh

Rosen, director of Military Friendly. “To them, hiring vet-

erans isn’t just the right thing to do. It’s good for business.”

Crowley will be showcased along with other 2021

Military Friendly Employers in the December issue of “G.I.

Jobs” magazine and on the website MilitaryFriendly.com.

“As a service member, having the opportunity to bring

the skills we developed in defending our nation to our

private sector careers is very gratifying. That’s why my

colleagues and I at Crowley appreciate the company’s

commitment to supporting veterans in our career develop-

ment,” said Lee Gearing, a Navy Reserve Officer and

former active duty service member, who is chairman of

Crowley’s VERG.

l About Crowley

Jacksonville–based Crowley Holdings Inc., a holding

company of the 128–year–old Crowley Maritime Corp., is a

privately held family and employee–owned company that

provides marine solutions, energy and logistics services in

domestic and international markets. Crowley operates

under four business units: Crowley Logistics, a logistics

supply chain division that includes ocean liner services;

Crowley Shipping, which encompasses ownership,

operations and management of conventional and dual fuel

(LNG) vessels, including tankers, container ships, multi-

purpose, tugboats and barges; engineering; project

management; and naval architecture through its subsid-

iary Jensen Maritime; Crowley Fuels, a fuel transporta-

tion, distribution and sales division that also provides

liquefied natural gas (LNG) and related services; and

Crowley Solutions, which focuses on global government

services and program management, government ship

management, expeditionary logistics and government–

oriented freight transportation services. Additional

information about Crowley, its subsidiaries and business

units may be found at www.crowley.com.

l About Viqtory

Founded in 2001, Viqtory connects the military

community to civilian employment, educational and

entrepreneurial opportunities through its owned assets

such as Military Spouse Magazine, “G.I. Jobs” and Military

Friendly brands. Viqtory and its brands are not a part of or

endorsed by the U.S. Department of Defense or any federal

government entity. Learn more at www.Viqtory.com.

Crowley earns Military Friendly designation for employee recruitment; 13 percent of workforce are veterans
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State Parks Foundation receives a major matching
grant from Bass Pro Shops, Cabela’s Outdoor Fund

Cabela’s Outdoor Fund is proud to partner

with the Florida State Parks Foundation

on this tree–planting initiative. Working

together, we all can help ensure a bright

future for Florida’s treasured natural

resources.”

The longleaf pine is native to the

Southeast and once flourished over a range

of 90 million acres. Sadly, it is now

endangered, covering less than 3 percent of

its original range. It has long been prized

for commercial use in building houses,

ships, and railroads and its resin used for

making turpentine.

Mature longleaf ecosystems support

more than 30 endangered and threatened

species, including red–cockaded woodpeck-

ers, gopher tortoises, and indigo snakes.

Regular burning to restore natural

rhythms enables longleaf pine to become

rich, stable ecosystems. Longleaf pines are

fire–adapted and dependent on burning,

which stabilizes and enriches the soil.

“The trees are being planted in coordi-

nation with the Florida Park Service in

park areas identified for restoration

efforts,” said Ziffer.

Groups interested in supporting hands–

on tree planting projects can contact the

Foundation through its website

www.floridastateparksfoundation.org/

trees.

The Foundation, founded in 1993 as

Friends of Florida State Parks and

renamed in 2018, is a 501(c)(3) nonprofit

corporation. Its mission is to support and

help sustain the Florida Park Service, its

175 award–winning parks and trails, local

Friends groups and more than 20,000 park

volunteers.

It does this through programs that

preserve and protect state parks, educate

visitors about the value of state parks,

encourage community engagement and

active use of state parks, and advocacy.

The volunteer board of directors

represent private and public sectors as well

as local and statewide interests.

By Julia Gill Woodward
julia@floridastateparksfoundation.org
Chief Executive Officer
Florida State Parks Foundation

The Florida State Parks Foundation

has received a $50,000 grant from Bass Pro

Shops and Cabela’s Outdoor Fund for its

“Plant–a–Pine” initiative. “This very

generous gift is even more special because

it will be used as a matching grant which

effectively doubles its worth,” Foundation

President Gil Ziffer said.

The Foundation announced in April a

goal of planting 100,000 longleaf pine trees

by Earth Day 2021 (April 22). “Now,

thanks to this wonderful matching grant

from Bass Pro Shops and Cabela’s Outdoor

Fund, we will sail past that,” he said.

“Our Plant–a–Pine initiative has really

resonated with the public,” he said. “And

now, thanks to this $50,000 matching

grant, we will be able to do so much more.”

“For every $1 donated, the Foundation

will plant one longleaf pine seedling in a

Florida State Park, and Bass Pro Shops

and Cabela’s Outdoor Fund will match that

donation up to $50,000. People can even

dedicate a tree to a loved one. It is a gift

that will continue to grow and flourish for

many years to come,” he said.

The campaign launched on Earth Day

2020 and has already raised enough to be

able to plant more than 25,000 longleaf

pine seedlings in state parks across

Florida. The majority of the first round of

seedlings are being planted at Torreya

State Park, which was devastated by

Hurricane Michael in 2018.

“Florida State Parks provide important

recreational access for the public to enjoy

the outdoors,” said Bob Ziehmer, president

of the Bass Pro Shops and Cabela’s

Outdoor Fund. “In addition, state parks

also help showcase and conserve an

amazing diversity of habitats and natural

resources. The Bass Pro Shops and

Florida Department of Health encourages residents
to get flu shot; this year is more important than ever

VIERA — County health departments in the Central Florida region — Brevard, Lake,

Orange, Osceola, Seminole and Volusia — are encouraging residents to contact their

health–care provider or pharmacy to get vaccinated against the flu as soon as possible.

Once vaccinated, it takes about two weeks to offer protection.

Getting the flu shot each year is important, but reducing illness and hospitalization

from flu is even more critical this year to protect frontline health care workers and

hospital systems who will continue to care for people with COVID–19 and other illnesses.

Also, having the flu and COVID–19 at the same time could lead to a negative outcome.

The flu and COVID–19 are respiratory illnesses, but until there is a steady vaccine

supply against COVID–19, the way to help prevent these two viruses from circulating at

the same time is to get your flu vaccine now.

Additionally, there will be less spread of the flu and COVID–19 if everyone continues

to: stay home if you’re sick; cover coughs and sneezes; wash your hands frequently and

thoroughly; and wear a face covering when around others or if social distancing isn’t

possible. Lives are saved when less virus is circulating.

For more information about the Department of Health, visit www.FloridaHealth.gov.
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By Tom LaDue (ladue@usta.com)
and Ana Echenique (ana.echenique@usta.com)
USTA Corporate Communications

WHITE PLAINS, N.Y. (Sept. 23, 2020) — The USTA

has announced that the University of Florida will be

joining a growing list of colleges across the country to offer

Professional Tennis Management (PTM) programs.

UF will be adding a Racquet Sports Director Specializa-

tion to their online master’s in sports management

program. The program will focus not only on helping

aspiring directors of racquet sports to be masters of the

game they teach, but also to have a firm understanding of

business practices, communication, leadership and

entrepreneurship.

“We are thrilled to have such a distinguished institu-

tion as the University of Florida join our roster of colleges

offering PTM programs as part of their curriculum,” said

Scott Schultz, managing director of USTA–U.

“The faculty at UF shares our goal and our passion for

providing first–class education, tools and resources to those

looking to have a career in tennis, as well as to raising

standards that will ultimately ensure a vibrant future for

the sport.”

The UF Director of Racquet Sports specialization

combines an in–depth knowledge of the racquet sports

industry with the essential finance, communication,

marketing, leadership and event management skills

needed to capably run and grow a program that may

encompass several racquet sports, many event forms, and

a vast array of participant ages and abilities. The special-

ization is made up of 12 credit hours of required work plus

three elective credit hours from the sport management

degree program.

“Our new Racquet Sports Director Specialization is a

great addition to our sports management master’s

program,” said Michael Sagas, professor and interim

department chairman for the Department of Sports

Management at UF. “We couldn’t be more excited to have

Kim Bastable, former All–American UF player, as our

faculty and director of this USTA–approved PTM program.

Kim brings many years of experience, as well as the

passion and knowledge necessary to implement a stellar

program for those who want to have a successful career in

tennis.”

Bastable has long been involved in tennis, as she was a

Missouri Valley junior champion and NCAA All–America

player at UF in the 1980s. A 30–year Elite–level certified

USPTA professional, Bastable has successfully served

multiple roles within the tennis industry in her career;

including tennis club professional, park and recreation

tennis program director, junior league director for KC

Junior Tennis League, high school coach for Kansas City

Christian School, and a collegiate coach for Kansas.

Bastable graduated from the University of Florida with

a bachelor’s degree in business and finance and followed

that with a master’s degree in education with a specializa-

tion in positive coaching from the University of Missouri.

“Leading a racquet sports program takes a broad set of

skills, from finance and marketing to personnel leadership

and operations behind the scenes, to the consumer–facing

programs and offerings on the court,” said Bastable.

“That’s exactly what this program provides, and I’m

looking forward to taking what I’ve learned throughout the

years and helping shape the future leaders of our sport,

both during the program and after they graduate because,

as we always say, “Once a Gator, always a Gator.”

No GMAT or GRE is required for admission to the UF

Sports Management Master’s program, although an

undergraduate degree is required. New students are

admitted four times a year, with the next students starting

classes in January 2021.

For more information on this degree, visit https://

sm.hhp.ufl.edu/specializations/racquet–sports–director.

The program is currently offered as a master’s degree, with

an undergraduate certification set to roll out in fall of 2021.

l About the USTA

The USTA is the national governing body for the sport

of tennis in the U.S. and the leader in promoting and

developing the growth of tennis at every level — from local

communities to the highest level of the professional game.

A not–for–profit organization with more than 655,000

members, it invests 100 percent of its proceeds in growing

the game. It owns and operates the US Open, one of the

highest–attended annual sporting events in the world, and

launched the US Open Series, linking seven summer WTA

and ATP World Tour tournaments to the US Open. In

addition, it owns 90 Pro Circuit events throughout the U.S.

USTA, UF join forces to help grow game of tennis through a professional tennis management program

City of Melbourne Parks and Recreation to host Job Fair at Melbourne Auditorium
The City of Melbourne Parks and Recreation Department will host a Job Fair from 11 a.m. to 5 p.m. on Tuesday,

Nov. 17, at the Melbourne Auditorium. Employers in the area will have an opportunity to advertise their job openings,

staffing needs and schedule future interviews. Calendar year 2020 has been met with many challenges thereby creating

an unstable work economy. The Parks and Recreation Department seeks to provide a community service where a Job

Fair can be conducted while maintaining social–distancing and CDC protocols, said Kurt Bienias, City of Melbourne

recreation superintendant. All city employees will be wearing masks, and vendors and attendees will be encouraged to

wear masks. Hand sanitizers will be placed throughout the venue; a one–way directional path will be established. “We’re

looking for companies seeking seasonal, part–time, and full–time employees to meet their needs,” he said. This event will

be promoted and advertised through a variety of media outlets. For more information or to reserve a table for this event,

call Bienias at (321) 608–7420 or email Kurt.Bienias@mlbfl.org.
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FAMU–FSU College of Engineering moves up to
second in state; top 40 in ‘U.S. News’ rankings

By Tisha Keller
tckeller@eng.famu.fsu.edu
FAMU–FSU College of Engineering

TALLAHASSEE — The FAMU–

Florida State University College of

Engineering vaulted 51 spots to reach

No. 69 among all doctoral granting

undergraduate engineering schools in the

U.S. and 37 spots to No. 40 among public

universities, according to the latest “U.S.

News & World Report” rankings.

The improvement ranks the joint

college second among all, both public and

private, engineering schools in Florida.

The college serves as the engineering

institution for both Florida A&M and

Florida State universities. FAMU

President Larry Robinson and FSU

President John Thrasher agree that the

college’s collaborative model, which is

unique in the U.S., has contributed to the

success of both universities and the joint

college, beyond just the rankings.

“The recent U.S. News and World

Report rankings reflect the outcome of a

38–year partnership between FAMU and

FSU with a commitment to excellence and

with a clear understanding of the need to

catalyze change through diversity, equity

and inclusion in our students and all

aspects of the operation,” Robinson said. “I

am proud to partner with Florida State

University and see our joint college

recognized as a national leader in

engineering education.”

The college’s movement up 51 places

was the highest of any engineering

institution and more than double that of

any other school.

FAMU–FSU College of Engineering

Dean J. Murray Gibson attributes the

dramatic rise to rapidly growing recogni-

tion for the nature and impact of the joint

engineering school.

At times, this model has sometimes

confused outsiders through its unique

affiliation with not one but two great

universities. FSU’s Thrasher agrees.

“FSU and FAMU broke the mold on

collaborations between universities when

the FAMU–FSU College of Engineering

was established,” Thrasher said. “The

college has made incredible strides in

recent years under the leadership of Dean

Gibson, and I’m pleased that today it is

recognized as one of the nation’s Top 40

public engineering schools. This is further

evidence that our partnership with FAMU

embodies excellence and diversity in

engineering education.”

Gibson points out that while the

college is getting better every year, the

unprecedented jump in ranking reflects

quality that the college and its graduates

have long known but has not always been

seen by others.

“The partnership is a win–win for

FAMU and FSU, and I am delighted to

have the quality and impact of our

engineering education increasingly

recognized,” Gibson said. “I’m also proud

that our student body, combined from two

major universities, is uniquely diverse and

is changing the face of engineering for

future generations.”

Gibson thanked presidents Robinson

and Thrasher, FSU Provost Sally McRorie

and FAMU Provost Maurice Edington for

their strong commitment and support for

the college.

“Some people might object to having

two bosses, but in this case, it has been a

wonderful gift,” Gibson said.

The college also enjoyed a rise in total

enrollment for Fall 2020 over the past

year, despite the COVID–19 pandemic

and remote learning for many students.

Both of the college’s parent universities

performed well in the rankings, with FSU

retaining its place in the Top 20 among

national public universities and FAMU

ranking as the No. 1 public Historically

Black College & University (HBCU).

The rankings appear in U.S. News &

World Report’s “Best Colleges 2021”

guidebook.

Florida Tech’s Fall commencement to be virtual,
precautions necessitate event to online broadcast

With the uncertainty of the pandemic ongoing and the health and safety of Florida

Tech students and their families paramount, the university has announced its Fall

commencement ceremonies will be held virtually.

The live–streamed event at 6 p.m. on Friday, Dec. 11, follows successful spring and

summer virtual commencement programs that have drawn more than 12,000 combined

views.

The ceremony will feature remarks from Florida Tech President Dwayne McCay and

Bino Campanini, Florida Tech’s senior vice president of student and alumni affairs. An

estimated 854 students are set to graduate.

During the ceremony, the names of all graduates will be presented on–screen, along

with any honors and accolades and their photos, if they have been provided. The event

will close with the singing of Florida Tech’s alma mater.

The event will be streamed live online via the university’s YouTube channel and will

be available for download and viewing on–demand afterward.

Additional details will be announced as they are finalized.
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Please see Hardy World LLC, page 19

Developer Hardy World now leasing flexible space at The Edge 2 at Eau Gallie
Pointe in Melbourne, with Edge 3 construction to come; project is well received
By Ken Datzman

Real–estate developer Hardy World LLC, based in

greater Pittsburgh, has entrenched itself in a project that

continues to expand along West Eau Gallie Boulevard in

Melbourne, a corridor that is seeing a strong flow of

investment dollars from a range of businesses.

There has been development up and down that

corridor, and the activity continues. The traffic count for

Eau Gallie Boulevard is more than 27,000 vehicles per

day. Sarno Road — nearby — sees more than 21,000

vehicles per day. The 2024 projected population within

5 miles of the development is 100,471 people.

In 2018, as it looked for markets with potential growth,

Hardy World selected Brevard County for its first

“ground–up” development project outside of Pennsylvania.

Specifically, it embraced Eau Gallie Pointe along West

Eau Gallie Boulevard.

“We were definitely fortunate with our timing of

entering the Brevard market. Timing is important in the

world of real–estate development. It’s nice to be part of a

growing community,” said Logan Williams, associate

corporate counsel for Hardy World.

Hardy World was established in 2017 by visionary

businessman Joe Hardy, a University of Pittsburgh

engineering graduate who founded 84 Lumber Co.

“Today, we have projects from Pittsburgh to Arizona,

and we just acquired some property in South Carolina,”

said Williams, who recently was on–site at The Edge at

Eau Gallie Pointe, a successful Hardy World project

situated on about 2.5 acres.

“In Brevard County, we have a couple of properties we

are looking at possibly acquiring and doing some more

development here. We really like the Brevard market. We

like the demographics. We like the county’s attributes.”

Hardy World put together a team of experts in all

aspects of industrial, office, retail, mixed–use, and the

hospitality segments to develop and manage properties

throughout the United States.

The company’s portfolio includes raw land, commercial

properties, and newly constructed condominiums.

“We have a condominium development in Pittsburgh

where 30 of 32 units have been sold,” said Williams.

The early success of The Edge at Eau Gallie Pointe, a

roughly 33,000–square–foot flexible space project located

less than a mile from Interstate 95, led Hardy World to

acquire additional land at the site and expand with The

Edge 2, which it is now leasing.

The Edge 2, with 22,348 square feet, will bookend The

Edge, their first building in Eau Gallie Pointe. The Edge 2

will feature storefront windows to allow for more light and

ease of foot traffic.

The building will feature 18–foot–high ceilings. Space

is divisible to 2,000 square feet, with exclusive tenant

buildouts.

Hardy World is looking to match the interest it

received for The Edge 1, which is conveniently located

with retail, apartments and homes nearby.

“West Eau Gallie Boulevard has turned into a thriving

and growing business hub,” said Williams. “The location is

terrific. The City of Melbourne has been welcoming to us.

They’ve been great to work with at The Edge.”

He added, “The project has been well received by the

market. Tenants like the product. I believe that the

attractive design and unique look of the building helps set

it apart from other facilities in the area. The tenants have

excellent signage and visibility. Now, we have Edge 2

under construction.”

The Edge 2 is similar in design to The Edge 1, which

has a look of “innovation.” The Edge project was conceived

as a hub for collaboration, technical expertise, and

creativity.

With the reopening of the economy in the Sunshine

State, Williams said leasing activity at The Edge 2 has

been uplifting.

“It slowed down for a month or so, but since July

leasing interest has picked up considerably. Inquiries are

at a high level right now. And these are serious inquiries.

For the most part, they are from businesses looking to

move to this location, or they are expanding and are

interested in getting into a new space.”

He said his firm is in talks with a user for a 4,000–

square–foot and a user for a 10,000–square–foot unit. To

inquire about space at The Edge 2, contact Williams at

(724) 984–5267 or Taylor Hardy at (724) 255–8045, or

info@HardyWorld.biz.

“When we first started with The Edge project, we were

thinking light industrial space and warehouse space,” said

Williams.

“The project attracted research and development–type

Logan Williams is associate corporate counsel for Hardy World LLC based in greater Pittsburgh. His company developed The Edge on
West Eau Gallie Boulevard in Melbourne. The flexible space project has been a big success. Now, Hardy World has under construction
The Edge 2, next to it. Leasing is underway for The Edge 2, a flexible space project at Eau Gallie Pointe. Hardy World also plans to
develop The Edge 3 along West Eau Gallie Boulevard.
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Please see L.H. Tanner Construction, page 21

L.H. Tanner Construction renovating building in downtown Melbourne that is new
office for Heritage Title & Escrow; Palm Bay Animal Clinic set to build new facility
By Ken Datzman

Small businesses in the region continue to make

investments in construction projects as they plan for their

futures, and they are helping bolster the economy.

These firms are the foundation of the state’s economy,

and always have been.

Within that scope is the construction industry, which

remains one of the economy’s bright spots, especially in

Brevard County, along with the real–estate market.

And longtime general contractor L.H. Tanner Con-

struction in Melbourne is benefitting from the wave of

building projects that opportunistic businessowners have

moved forward on this year.

“We’ve been blessed. We’ve stayed busy during the

pandemic. Actually, we have gotten busier. We have even

hired two people, including an assistant project manager

who is now in our training program,” said businesswoman

Holly Tanner, who operates L.H. Tanner Construction

with her husband Lawrence Tanner.

She added, “We are working with a lot of optimistic

small–business owners in the area. We have a great base

of clients. They are planning and looking to the future.”

“The majority of our clients are small–business

entrepreneurs — husband–and–wife business teams,”

said Lawrence Tanner, whose firm specializes in all

aspects of commercial construction, including new

construction, renovations, and buildouts for clients across

various sectors.

The company also does site development, marine

construction, and residential construction. L.H. Tanner

Construction just completed site work for Indian River

Colony Club, a military retirement community in

Melbourne.

Small–business optimism rebounded in August,

according to the National Federation of Independent

Business, the largest trade organization of its kind in

America.

The NFIB Optimism Index increased 1.4 points in

August to 100.2, a reading slightly above the historical

46–year average. Seven of the 10 Index components

improved, including “job openings” and “plans to hire.”

One of L.H. Tanner Construction’s projects is in historic

downtown Melbourne. They are renovating a building on

East New Haven Avenue, which is the new 4,200–square–

foot office for Heritage Title & Escrow LLC, and an

associated real–estate law practice — AriasBosinger Real

Estate and Association Attorneys.

L.H. Tanner Construction is collaborating with area

firm Meld Studio Architecture on the facility which long

ago housed Turner’s Department Store.

Heritage Title & Escrow is a full–service company that

handles real–estate settlement transactions throughout

the state. It is owned and operated by the husband–and–

wife team of Dan and Sonia Bosinger. Dan is the manag-

ing principal at Heritage Title & Escrow, while his wife is

a board–certified attorney with expertise in condominium

and planned development law.

“The commercial interiors of that building are finished.

They have a certificate of occupancy and have moved in.

We will be starting on the exterior renovation. This is a

great project and we feel fortunate to have the opportunity

to work with the Bosingers,” said Holly Tanner.

The facility was originally constructed in the mid–

1920s, and was probably one of the first buildings on that

street. It was built in the same style as the Empire State

Building, with steel–cross beams and lots of glass. “This is

a neat project because the owners kept a lot of the

historical aspects of the building,” said Lawrence Tanner.

“There were big skylights in that building and we saved

the one in the middle above their awesome conference

room. The building has a lot of natural light and there is

glass all the way up to the ceiling. Their business — with

real–estate closings and such — is going to bring a lot of

people into downtown Melbourne.”

Holly Tanner said the office building for Heritage Title

& Escrow will feature a new façade.

“I worked with the owners and the City of Melbourne.

We’ve just been awarded a façade grant and will be

working on the front of their building as well as the back

entrance of their building. The façade will be a great

improvement and enhance the overall look.”

The Downtown Melbourne Community Redevelopment

Agency (CRA) offers the Façade Improvement Program for

commercial buildings located within the Melbourne

Downtown CRA boundary. The program awards grants

for qualified projects.

The City of Melbourne Façade Grant approval process

includes the involvement of these organizations: City of

Melbourne Community Development, Melbourne Main

Street Design Committee, The Historic and Architectural

Review Board, Melbourne Downtown Redevelopment

Committee, and the City Council, which sits as the

Melboune Downtown CRA.

L.H. Tanner Construction in Melbourne has stayed busy throughout the pandemic as small–business owners are investing in office facility
upgrades and in new construction, and much more. The longtime general contractor has added to its staff as the firm’s project pipeline
continues to grow. Lawrence and Holly Tanner own and operate L.H. Tanner Construction. Like themselves, they work with many
husband–and–wife small–business owners who are in a building mode.
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By Marc Ransford
00meransford@bsu.edu
Senior Media Strategist
Ball State University

MUNCIE, Ind. — Your favorite bartender or waitress

could soon be replaced by a mechanical counterpart on a

future visit to the local pub or restaurant, says a new

study from Ball State University.

In her study, “How to Build a Better Robot for Quick

Service Restaurants,” recently published in the “Journal

of Hospitality and Tourism Research,” Dina Marie Zemke

(dvzemke@bsu.edu), an associate professor of residential

property management in the Miller College of Business,

found that the overwhelming majority of respondents

believe that there is no stopping the robotic transforma-

tion of the food service industry, including quick–service

restaurants (QSRs).

“There was a high level of resignation about the

inevitability of QSRs incorporating robots during our

group interviews,” said Zemke, who collaborated on the

study with several faculty from the University of Nevada,

Las Vegas. “This finding is similar to the acceptability of

routine societal change. Participants felt that the

incorporation of robotic technology is a question of when,

rather than a question of if.”

“And, imagine telling your problems to a robot instead

of a human,” she said. “It changes the dynamic of

bartending dramatically when you add in a mechanism

with artificial intelligence and not common sense.”

Zemke points out that robotic technology designed to

perform specific physical tasks has recently emerged as

an option for hospitality businesses due to decreasing

robotic equipment costs.

The price to purchase a hamburger cooking robot is

about $60,000. However, many industrial service robots,

such as robotic vacuums and robotic assembly arms, are

leased. A commercial robotic vacuum will cost between

$7,000 and $15,000 to purchase, but they are often leased

at $4 to $6 per hour of operating time, less than the

minimum wage of $7.25. The manufacturer or distributor

is responsible for all maintenance on the device.

Zemke noted that the majority of robots used in the

hospitality industry are technologies initially developed

for other industries, such as automobile and food

manufacturing, which have been modified from their

original functions to perform their tasks in a hospitality

setting.

Examples include the work performed by robotic

vacuums, information displays, and robotic manufactur-

ing assembly arms, which put together pizzas and

cocktails.

But the study also found that robots are still a novelty

for most people.

“At this point, a lot of people have a positive impres-

sion of robotic technology that entices guests to visit the

location at least once, although they were unsure whether

the robotics would sufficiently overcome average food or

service to entice them to return to the restaurant a second

time,” Zemke said. “This is consistent with past examples

of restaurant concepts that provided a highly unique

experience but suffered from the reputation that the

guest would visit once because of the ‘experience’ but

would not return because the food was too expensive and/

or the food quality or service provided a poor value

overall.”

Despite the impending changes, the study found that

respondents have major concerns regarding the societal

impact of robotics entering the realm of QSR operations,

including the cleanliness and food safety of robot technol-

ogy, and communication quality, especially voice recogni-

tion, from both native and nonnative English speakers.

In the end, Zemke believes that rising labor costs will

force restaurant owners to turn to robotics.

“The genesis of this study was the ‘Fight for $15’

movement, which focused heavily on hourly service jobs,

such as those in franchised quick service restaurants,”

she said. “Many restaurant operators cautiously sug-

gested that they may explore robotics as an alternative to

absorbing these increased labor costs.”

l About Ball State

Founded in 1918 and located in Muncie, Ball State

University is one of Indiana’s premier universities and an

economic driver for the state. Ball State’s 22,500 students

come from all over Indiana, the nation, and the world.

The 790–acre campus is large enough to accommodate

first–rate facilities and 19 NCAA Division I sports, but its

welcoming and inclusive campus is small enough to

ensure the friendliness, personal attention, and access

that are the hallmarks of the university.

Restaurant industry adding robots to offset rising costs, price to purchase hamburger cooking robot is $60,000

Mainstream awarded contract to demonstrate self–healing optical elements
ROCKLEDGE — Mainstream Engineering Corp. will be demonstrating the capability for optical elements to

automatically and independently repair damage, after being awarded a contract from the U.S. Army.

The self–healing optics are capable of returning to their originally manufactured performance after receiving either

physical or laser damage. The repair mechanism is automatically initiated by the damage and requires no human

triggering and is completed within seconds.

The Army sensor systems consist of the most advanced technology available and are routinely subjected to extreme

environments including heat, cold, sand, dust, high winds, and intense lasers which can result in their damage.

Mainstream Engineering Corp. is a 34–year–old Brevard County manufacturer with a history of leading–edge

research and development that has resulted in advanced cost–competitive products, which are made in the USA.
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By Maura Morton (mmorton@ahla.com)
and Jennifer Myers (jmyers@ahla.com)
American Hotel & Lodging Association

WASHINGTON — As devastated industries wait for

Congress to pass another round of COVID–19 recovery

legislation, a new survey of American Hotel & Lodging

Association (AHLA) members shows that the hotel

industry remains on the brink of collapse because of the

pandemic.

Results show 68 percent of hotels have less than half of

their typical, pre–crisis staff working full time, and without

further governmental assistance, 74 percent of respon-

dents said they would be forced to lay off additional

employees.

AHLA conducted the survey of hotel industry owners,

operators, and employees from September 14–16, 2020,

with more than 1,000 respondents. Key findings include

the following:

l Sixty–eight percent have less than half of their

typical, pre–crisis staff working full time currently.

l Half of hotel owners said that they are in danger of

foreclosure by their commercial real estate debt lenders

due to COVID–19.

l Without further governmental assistance, 74 percent

of respondents said they would be forced into further

layoffs.

l More than two–thirds of hotels (67 percent) report

that they will only be able to last six more months at

current projected revenue and occupancy levels absent any

further relief.

To raise awareness for hotel industry priorities, AHLA

has rallied its members to “Save Hotel Jobs,” a grassroots

initiative for hoteliers across the country to urge lawmak-

ers to swiftly pass additional stimulus relief before

departing on recess to campaign. This ongoing effort by

hoteliers has resulted in more than 200,000 letters, calls,

and tweets to members of Congress, an unprecedented

demonstration of unity and support. Among hotel owner

respondents, nearly half are in danger of foreclosure by

commercial real estate lenders.

“It’s time for Congress to put politics aside and priori-

tize the many businesses and employees in the hardest–hit

industries. Hotels are cornerstones of the communities

they serve, building strong local economies and supporting

millions of jobs,” said Chip Rogers, president and CEO of

the American Hotel & Lodging Association. “Every

Member of Congress needs to hear from us about the

urgent need for additional support so that we can keep our

doors open and bring back our employees.”

Rogers reiterated the urgency of the situation on a call

on Friday with White House chief of staff Mark Meadows,

followed by a conference call with business and travel

leaders, hosted by the Economic Innovation Group. The

most pressing concerns for the industry right now include

access to liquidity and debt service, and liability protection.

“These are real numbers, millions of jobs, and the

livelihoods of people who have built their small business

for decades, just withering away because Congress has

done nothing,” said Rogers on the call. “We can’t afford to

let thousands of small businesses die and all of the jobs

associated with them be lost for many years.”

Hoteliers can visit hotelsact.org to connect to their

elected officials.

Learn more about AHLA at www.ahla.com.

Two–thirds of hotel owners say they have six months or less to survive at current levels, seek assistance

Dermatology + Plastic Surgery
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By Terry Stanton
tstanton@newsandexperts.com
News & Experts

Businesses continue to navigate the changes that

COVID–19 has wrought on the economy, rethinking how

they serve customers, searching desperately for ways to cut

spending, and trying to make long–term plans while

ensuring short–term survival.

But it’s worth remembering that change that disrupts

the economy is nothing new — with or without a

pandemic, says Juan Riboldi (www.ascent–advisor.com),

an international business advisor, author, and president of

Ascent Advisor, a management consulting firm.

“The real issue businesses leaders must deal with is not

change,” Riboldi says. “Instead the issue is what can we do

so that we and our businesses can benefit from the change

that COVID has brought.” Anyone wondering where to

begin should first look inward, he says.

“Since all change starts with individuals,” Riboldi says,

“we must learn to recognize and correct negative tenden-

cies in ourselves that keep us from successfully addressing

change. A better understanding of these bad habits or

tendencies will help us know how to effectively resolve

them.”

To meet the changes caused by COVID–19 head on,

Riboldi says business leaders should:

l Keep the trust level in your company high. When a

manager goes back on decisions, hides uncomfortable

news, or plays office politics for personal convenience,

others in the organization will begin to distrust that

manager. “If you make promises, be sure to keep them,”

Riboldi says. “Otherwise you will lose the trust of others as

well as their respect, both of which are desperately needed

as you manage change.”

l Stay focused. “Lack of focus is a main cause for why

smart people do dumb things,” Riboldi says. “Being busy

does not mean accomplishing more. When we work at a

frantic pace, we often make more mistakes.” For busi-

nesses, this problem is magnified by the kind of economic

uncertainty the country is going through right now, he

says. “Companies experiencing tough times often respond

to unpredictable situations by panicking,” Riboldi says.

“They try to do more with less, rather than simplifying and

becoming more focused.”

l Keep employee training on track. Businesses already

worry that entry–level employees are deficient in many of

the skills needed to do the job, Riboldi says. Many compa-

nies respond to economic downturns by cutting training

and development budgets. “Doing away with training may

provide temporary financial relief, but at a long–term cost

on the capability of your workforce,” Riboldi says.

l Inspire commitment in employees. The role of the

immediate supervisor is essential for fostering commit-

ment in workers, Riboldi says. When a supervisor fails to

lead employees in a way that inspires teamwork and

collaboration, commitment falters. “The most common

problem affecting morale is when supervisors don’t provide

employees with sincere recognition for their work,” he says.

“Too often, supervisors fail to give heartfelt praise for a job

well done. This simple action costs nothing and takes little

time to do, and yet it is a crucial component in engaging a

workforce.”

l Understand the importance of short–term results.

Riboldi says most major organizational change efforts fail

to deliver the expected results. One of the main reasons for

that is a lack of success early on. “Many promising change

initiatives become prematurely aborted due to failure to

show short–term gains,” he says. “Insufficient attention to

short–term results kills even the best strategies and

plans.” To be successful, Riboldi says, an organization

must balance the short and the long term. “Achieving early

wins builds support for pursuing longer term goals.”

“Fortunately, the problems we encounter as we deal

with change are both avoidable and curable,” Riboldi says.

“We can identify their root causes and replace them with

something better.”

l About Juan Riboldi

Juan Riboldi (www.ascent–advisor.com) is an interna-

tional business advisor and principal and president of

Ascent Advisor, a management consulting firm. He is the

author of the upcoming book, “Strategic Transformation:

How to Deliver What Matters Most.” For more than 20

years, Riboldi has been advising leaders at the highest

levels of business, education and government on strategy,

organization, and execution. His clients include Fortune 50

corporations as well as fast–growing private enterprises.

He successfully launched and led three consulting firms,

and completed post–graduate studies at Harvard Business

School and Wharton School of Business.

Disrupt the disruption: How businesses can meet changes head–on; keeping trust level in firm high is a key
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By Yarissa Reyes
yoreyes@alz.org
Vice President of Communications
Alzheimer’s Association, Florida

ORLANDO (Sept. 24, 2020) — The Alzheimer’s

Association is inviting Orlando area residents to join the

fight to end Alzheimer’s by participating in the Alzheimer’s

Association Walk to End Alzheimer’s on Saturday, Oct. 24.

This year, Walk to End Alzheimer’s continues, but

instead of hosting a large gathering, the Alzheimer’s

Association is encouraging participants to walk as

individuals or in small groups on sidewalks, tracks and

trails throughout the Greater Orlando community.

“This year’s Walk to End Alzheimer’s will be every-

where,” said Wendy Vizek, vice president of constituent

events at the Alzheimer’s Association. “The pandemic is

changing how we walk, but it doesn’t change the need to

walk. This year, more than ever, we need to come together

to support all those affected by Alzheimer’s and other

dementia. With the dollars raised, the Alzheimer’s

Association can continue to provide care and support to

families during these difficult times while also advancing

critical research toward methods of treatment and

prevention.”

To enhance the participant experience leading up to the

event and on Walk day, new features are being added to

the Walk to End Alzheimer’s mobile app to create an

opportunity for the community to connect. Participants can

use the app and new “Walk Mainstage” to track their steps

and distance, follow a virtual Walk path, manage their

Facebook fundraisers, and access information and

resources from the Association and Walk sponsors to help

individuals and families affected by the disease. A new

audio track will also be available to encourage participants

along the way and to congratulate them upon completion

of their Walk.

Still, this year’s event will include time–honored

components of the Walk to End Alzheimer’s — such as the

Opening Ceremony featuring local speakers and a

presentation of Promise Flowers to honor the personal

reasons participants join the fight against Alzheimer’s and

dementia.

For Usha Tewari, co–chairwoman of this year’s event,

her decision to get involved with Walk to End Alzheimer’s

was rooted in her desire to raise awareness of the disease

that her mother is currently battling.

“It is important for me not only to highlight the plight of

caregivers like myself, but also to bring attention to what

Alzheimer’s is and its long–term impact on our health care

system,” she said. “There are several misconceptions about

this disease, and collectively, at the grassroots level, we

can better educate our community.”

According to the Alzheimer’s Association, Tewari’s

mother is one of more than 5 million Americans living with

Alzheimer’s disease. In Florida alone, there are more than

580,000 people with the disease, and over the next five

years, that number is projected to increase to roughly

720,000 residents.

Pavla Paul, director of the Greater Orlando Walk to

End Alzheimer’s, noted, “Alzheimer’s is not taking a hiatus

during COVID–19 and neither are we. We must continue

Walk to End Alzheimer’s, and we are working with all

participants to ensure they have a powerful and moving

experience that is felt when we are together. Many of our

constituents are at higher risk when it comes to COVID–

19 and we know that our volunteers and participants

appreciate our commitment to keeping all involved healthy

and safe.”

The Greater Orlando Walk to End Alzheimer’s will

begin with an Opening Ceremony broadcast at 9 a.m. on

Saturday, Oct. 24. To register and receive the latest

updates on this year’s Walk to End Alzheimer’s, visit

alz.org/walk.

The Alzheimer’s Association Walk to End Alzheimer’s

is the world’s largest event to raise awareness and funds

for Alzheimer’s care, support and research. Since 1989, the

Alzheimer’s Association has mobilized millions of Ameri-

cans in the Alzheimer’s Association Memory Walk.

Greater Orlando Walk to End Alzheimer’s Oct. 24, participants to walk as individuals, families or small teams

County government third–quarter report, ‘Brevard Delivers,’ now available online
“Brevard Delivers,” Brevard County Government’s report for the third quarter of 2020, is now available online. The

report is produced through a partnership between Brevard County government and Space Coast Advertising. The report

focuses on county projects and initiatives that were completed within the past quarter. These are projects that are

currently underway or are being planned. Published copies of Brevard Delivers are available at County Commissioner’s

offices, county libraries and at the Brevard County Government Center in Viera. To subscribe and receive future editions

of Brevard Delivers, visit http://apps.brevardcounty.us/PublicInformationReleases/ and be sure to click on Brevard

Delivers under Department Newsletter Categories. You can also visit https://mydigitalpublication.com/publication/

?m=45292&l=1&p=&pn= to see the report.
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IN A TIME OF UNCERTAINTY, THE ONE 
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So, if you are faced with an emergency, you can rest 
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We are ready to care for you.

Find your closest Health First ER 

by visiting HF.org/ER
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As a result of the elevation of Judge Jamie Grosshans

to the Florida Supreme Court, there is a vacancy in the

Fifth District Court of Appeal and the Judicial Nominat-

ing Commission has been asked to provide Gov. Ron

DeSantis with nominees for the vacancy.

Judicial applications for this one vacancy must be

received by 5 p.m. on Oct. 12, 2020, at the following

location: c/o Michael C. Sasso, Chair; Fifth District Court

of Appeal Judicial Nominating Commission; 1031 W.

Morse Blvd., Suite 120, Winter Park, Fla., 32789; the

email address is msasso@sasso–law.com.

All applicants must have been members of The Florida

Bar for at least 10 years, electors of the state of Florida

and be residents of the Fifth District Court of Appeal

before taking office.

The Judicial Application (which can be downloaded

from the governor’s website) must include:

l An original and 10 printed copies of the application;

l One Digital (electronic) copy of the application (either

as a .PDF or in Microsoft Word) to msasso@sasso–

law.com;

l One Digital (electronic) copy of the application with

personal information redacted in a format suitable for

submission in response to public records requests;

l A recent photograph;

l Letters of recommendation applicants wish the

commission to consider, however, these letters may also

be sent as supplements, after the application is submitted;

l Copies of the applicant’s completed federal income

tax returns for the preceding three years or current

financial statement and financial history. Note: if an

applicant is practicing law as a professional association,

tax returns for the three–year period should include the

tax returns for the professional association;

l Any additional information applicants feel may be

helpful to the commission in assessing qualifications.

After the deadline, the commission will determine

which applicants to interview. Applicants to be inter-

viewed will be contacted to confirm the date, time, and

location.

All proceedings of the Judicial Nominating Commis-

sion are open to the public except for deliberations.

Accordingly, applicants should not expect their applica-

tions to be kept confidential.

If an applicant is nominated, all materials attached to

the original application will be submitted to the governor.

If there are any questions about the application process,

contact Sasso.

The 5th District Court of Appeal Judicial Nominating

Commission members are: Sasso; Amanda Perry Carl,

vice chair; R. David de Armas; Andy Bardos; Lauren

Blocker; Vincent Citro; Craig Dyer; Carrie Eisnaugle; and

Milo Scott Thomas.

Members of the bench, the Bar and the public are

asked to contact the members of the Commission concern-

ing applicants for judicial positions.

Your e–mail communications may be subject to public

disclosure.

l About The Florida Bar

Founded in 1949, The Florida Bar serves the legal

profession for the protection and benefit of both the public

and all Florida lawyers. As one of the nation’s largest

mandatory bars, The Florida Bar fosters and upholds a

high standard of integrity and competence within

Florida’s legal profession as an official arm of the Florida

Supreme Court. To learn more, visit FloridaBar.org.

5th District Court of Appeal Judicial Nomination Commission announces vacancy; application deadline is set
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Hardy World LLC
Continued from page 12

firms, technology–oriented businesses, an insurance

agency, and other companies. That’s the great thing about

a ‘flex’ building. You can house just about any type of

tenant. It’s suitable for many different users.”

A new report from CBRE Inc. (Coldwell Banker Real

Estate) expects the U.S. market for flexible space will

generate significant growth over the next decade. In fact,

CBRE sees flexible office space claiming up to 6.5 percent

of the market by 2030.

Fueling that growth will be demand from small

businesses and enterprise users alike that favor the

flexibility of office accommodations on relatively short–

term leases, allowing them to expand or contract their

space according to the needs of their business.

Eau Gallie Pointe is comprised of several newly

developed lots. The businesses include the iconic Waffle

House, with its new prototype design that features

extensive use of glass.

Preppy Pet, which is owned and operated by the

husband–and–wife team Tony and Yolanda Yates,

constructed a 7,000–square–foot facility and relocated

from Dow Road in Melbourne.

Dance Mania All–Stars LLC also relocated to Eau

Gallie Pointe, where it built a 10,000–square–foot studio.

Welsh Construction, a general contractor run by

businessman Ken Welsh, built a 10,000–square–foot

facility which also houses the law offices of Shane Smith,

P.A., Brazilian Top Team, and AMS Tax and Bookkeep-

ing. Welsh was the first company to build at Eau Gallie

Pointe. Welsh Construction is the general contractor for

The Edge 2.

“We also own a parcel, Lot 1, next to Waffle House. It’s

about 1.9 acres. We’re still in the early stages of deciding

what type of tenant would be the best fit for that lot,” said

Williams.

He said when The Edge 2 is completed, projected in the

December–January timeframe, site work will begin on

The Edge 3, directly next to The Edge 2.

“The Edge 3 will be about a 5,200–square–foot

building. We’ll be looking for a single user to occupy all of

that space,” he said.

There is also Lot 4 between the Waffle House and The

Edge 2. “We’ve had interest from various businesses,

including day–care operators.”

Williams, a licensed real–estate agent, joined Hardy

World in early 2017. He’s a graduate of the West Virginia

University College of Law. Williams was part of West

Virginia University’s Entrepreneurship and Innovation

Law Clinic, which allowed him to gain experience in the

world of transactional law and property acquisition

strategy.

In addition to his J.D. degree, Williams holds

bachelor’s degrees in political science and in sports

management from California University in Pennsylvania.

Before joining the Hardly World team, he was a legal and

real estate intern with 84 Lumber Co.’s development

department.

“Between my undergraduate studies and law school, I

moved to West Palm Beach and worked for the Trump

International Golf Course for one year. That was an

interesting experience.”

Trump International Golf Course is listed by “Golf

Digest” as one of the “50 Best Golf Clubs built in the

United States.”

Additionally, Trump International Golf Club is the

recipient of the Six Star Diamond Award from the

American Academy of Hospitality Services, rating it “The

Best Golf Course in Florida.”

“Mr. Trump visited his club a few times while I

working there. I didn’t interact with him much. When he

visited, he was always very cordial and people loved to see

him,” said Williams.

The commercial real estate market in Pennsylvania is

bouncing back after construction was halted around the

state because of the coronavirus outbreak.

In mid–March, Pennsylvania was one of the few states

to halt almost all construction work, expect for projects

considered essential, such as those related to health–care

facilities, or projects by companies that received a waiver

from the state to continue building.

“Construction is running behind. But there is good

news. The warehouse market is faring well in that state.

Amazon is building a 1 million square–foot fulfillment

center near Pittsburgh International Airport,” said

Williams.

The center, on 86 acres, will create 800 jobs in that

market. “And Uber has been quietly scooping up a bunch

of land to build a new test track for self–driving cars.”

The “Pittsburgh Business Times” reported that Uber

has purchased 600 acres of land near Pittsburgh for the

new test track. “So the commercial real estate–market

there is seeing good activity,” said Williams.

In Brevard County, Hardy World has already targeted

its next land purchase for possible future development.

“We are looking down the road from The Edge. We are

looking at a piece of property on Sarno Road. That is one

possibility. We plan to have a long–term presence in

Brevard County. This is the type of county we really like

to invest in,” said Williams.
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By Don Walker
don.walker@brevardfl.gov
Communications Director
Board of County Commissioners

Cloud coverage and algae blooms in the Indian River

Lagoon pose an elevated risk for fish kills, but Mother

Nature could generate winds and rain that could help

offset a potential crisis similar to one the county experi-

enced in 2016 and 2018, according to Brevard County

Natural Resources Management officials.

Anytime there is a cloudy weekend on tap, it could

significantly increase potential for a large fish kill, a

situation that is being closely monitored by multiple local,

county and state agencies that have responded in past

years to major fish kills on the lagoon.

There currently are several types of algae blooming in

the lagoon, which is evident in areas of the lagoon that

have turned the color of pea soup.

“Now that we are in the warm and wet hurricane

season, each heavy rain carries excess nutrients from

fertilizer and grass clippings off peoples’ lawns and into the

lagoon,” said Virginia Barker, director of Brevard County

natural Resources Management. “Rain that soaks into the

ground picks up pollution from the septic drain fields and

broken sewer pipes and also migrates sideways under-

ground to the lagoon. These extra nutrients from our yards

overfeed the algae that is naturally living in the water.”

A large food source combined with warm temperatures

leads to algae blooms, and they are typical this time of

year, Barker said. She said excess nutrient pollution can

make the blooms larger, thicker and last longer than

natural, and that’ s bad for seagrass, can lead to fish kills

and are bad for the health of the lagoon.

While the county, working in tandem with other

agencies, is prepared to respond to a major fish kill, Barker

said the hope is that the weekend’s weather, with a

forecast of rain and hopefully some winds, could stir things

up and offset the cloud cover.

“We’ve been similarly poised a number of times in the

last few years without mortality events, so we could get

lucky,” she said. “The fabulously clear water we experi-

enced from December to July is proof that the lagoon can

recover quickly if we stop feeding it too much pollution.”

In 2011, Brevard County voters approved a 10–year

Save Our Indian River Lagoon half–cent sales tax that will

generate more than $400 million for restoration of the

lagoon. So far, the county has completed 30 pollution

reduction projects and has another 83 under contract.

We are making headway but we aren’t there yet,”

Barker said. “Blooms like the current one are fairly likely

during this season every year until we complete about 200

pollution reduction projects. The current bloom doesn’t

mean the lagoon tax isn’t working, it means we aren’t done

yet.”

Everyone can help restore the Indian River Lagoon by

reducing pollution inputs, such as fertilizer, grass clip-

pings, excess irrigation (especially with reclaimed water)

car wash water, failing septic tanks and leaky sewer pipes.

The Florida Fish and Wildlife Conservation Commis-

sion administers a toll–free Fish Kill Hotline for reporting

the locations of fish kills or deceased or abnormal fish

(1–800–636–0511) . Reports can also be submitted on the

FWC website at https://myfwc.com/research/saltwater/

health/fish–kills–hotline.

Lagoon faces conditions that could lead to potential fish kills as cloud coverage, algae booms pose issue
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L.H. Tanner Construction
Continued from page 13

The Melbourne Downtown CRA was established by the

City of Melbourne on Aug. 10, 1982, and expanded in

2006. The program has successfully assisted in the

continuing revitalization of downtown. Today, the

downtown area is thriving with new construction and

renovation work.

L.H. Tanner Construction will be building a new

2,500–square–foot facility for Palm Bay Animal Clinic on

U.S. Highway 1, also known as Dixie Highway.

That business is owned and operated by the husband–

and–wife team of Dr. Paul and Dr. Jen Sikoski. They are

both graduates of North Carolina State University College

of Veterinary Medicine. “They are expanding. They are

excited about having a new facility,” said Holly Tanner.

She added, “We are seeing a lot of growth in terms of

businessowners wanting to make facility improvements,

or they are investing in new construction.”

A University of Central Florida and Furman Univer-

sity graduate, Holly Tanner said L.H. Tanner Construc-

tion uses the “Plan–Build Method — a collaborative

process between the owner and the contractor from the

very beginning of the planning stage — when working

with clients.

“They are coming to us with ideas and concepts. It’s

exciting.”

The Plan–Build Method “has one unified flow of work

from initial concept through completion by one entity. This

creates the power of a team that is more engaged to

deliver the project faster, better, and the best value for the

money, time, and effort invested. It’s been a big success for

our company,” she said.

L.H. Tanner Construction is also helping

businessowners add childcare space to their facilities. The

term “working parent” has taken on a whole new meaning

during the coronavirus pandemic.

With many childcare centers closed around the nation,

60 percent of U.S. parents say they’ve had no outside

childcare during the pandemic, according to a new survey

from Boston Consulting Group.

“A lot of small–business owners want a safe place for

their children or their employees’ children,” said Holly

Tanner.

“Several of our commercial clients have talked about

expanding their faciliites or renovating space to accommo-

date a dedicated area for children. That is a trend we are

now seeing,” said Lawrence Tanner.

On the residential side of their business, the Tanners

say they are getting “requests to add in–law suites to

homes, or building an entire new section.”

A record 64 million Americans — 20 percent of the U.S.

population — live in multigenerational households —

homes that include two or more adult generations, or

grandparents and grandchildren younger than 25—

according to a Pew Research Center analysis.

Near L.H. Tanner Construction’s office on Avocado

Avenue, the company is building a project for its own

portfolio. “Angler Plaza” will be a two–building project,

which will include incubator space. Angler Plaza will be

built on the corner of Avocado Avenue and Lake Washing-

ton Road.

One building will contain 13,000 square feet, while the

other will have 4,800 square feet.

“We will be pouring the slab on the front building in a

week or two. That building will contain space for our new

office,” said Lawrence Tanner.

The incubator space at Angler Plaza will be leased. “A

lot of small businesses in Brevard started in incubator

space and grew to become much larger companies,” he

said.

Incubator space is designed for entrepreneurs, startups

and small businesses. The concept has a proven track

record and can be applied to virtually any type of industry

in communities of all sizes.

Experts say building and sustaining a vibrant entre-

preneurial culture is key to long–term economic develop-

ment in a city.

“When we get Angler Plaza completed, it’s going to be a

nice addition to our market,” said Holly Tanner. “By

having this type of economical space available, it will help

the next generation of entrepreneurs further develop their

businesses, and that is exciting.”

As the final quarter of the year opens, L.H. Tanner

Construction is ready for 2021.

“As we look ahead to next year, we are upbeat about

business prospects in Brevard County,” said Holly Tanner.

The Associated Builders and Contractors closely

watched “Construction Confidence Index” readings — for

sales, profit margins, and staff–level expectations — all

increased in August.

Sales expectations rose above the threshold of 50,

indicating expectations of expansion over the next six

months.

And the construction backlog and confidence indicators

were both to the upside in the ABC report.

“We have a lot of momentum behind us and our

pipeline of projects looks good. We’re happy with the

direction our company is headed — upward. I believe

we’ve done a good job managing our business and we are

looking forward to a prosperous 2021,” said Holly Tanner.
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Dermatology+Plastic Surgery
Continued from page 1

more often than pre–pandemic; one–third have expanded

their routine to include more products; and the majority of

those using more products intend to stick with their new

routine when things normalize.

“Skincare has been one of the most resilient beauty

categories this year,” says the NDP Group report. “It has

seen softer sales declines year–to–date compared to the

overall beauty industry and gained market share, generat-

ing the highest sales volume of all the categories.”

“Using an average of five products daily, consumers are

committed to their baseline facial skincare routine, which

includes a combination of basic care and targeted treat-

ments. The effects of COVID–19, including spending more

time at home, have brought a greater focus on selfcare, and

skincare has reaped the benefits,” according to the report.

People are also investing in medical aesthetic proce-

dures to enhance their appearance. Demand for beauty

treatments is coming back.

“Our patient load is now back to normal, if there is a

normal,” said Dr. Saluja. “During April it was 60 to 70

percent. Dr. Novo was not in the operating room for eight

weeks because of the state mandate prohibiting elective

surgeries. Now we are back in full swing. Things like

masking and testing have helped keep our patients and

staff healthy. We have made other safety upgrades, too.”

The increased use of videoconferencing among business

professionals has created a new demand for injectables,

fillers, and other facial enhancers, including Botox. People

want to look their best on camera.

“Online meeting platforms like Zoom and others really

show one’s complexion, wrinkles, and fine lines. Some

businesspeople have decided to touch up their appearance.

We have a program called ‘90 Days to Your Best Skin.’

This is a good time to improve your skin and appearance,”

said Dr. Saluja.

One procedure that improves the skin is the “Hetter

Peel,” which Dermatology+Plastic Surgery has just

introduced at its practice. The Heeter Peel is also known as

a modified “Phenol Peel.” Phenol–croton oil peels are

experiencing a resurgence in dermatology and plastic

surgery, thanks to new formulations and techniques.

With the Hetter Peel, wrinkles can be improved and

skin can be tightened with more subtle and natural

results, said Dr. Novo. It can reverse sun damage, too.

The improved safety profile of deep peels has ushered in

a new era in chemical peeling.

“We’re excited about the Hetter Peel,” said Dr. Novo,

who completed specialized on–site training for the Hetter

Peel with an industry leader in chemical peels. “It’s a

plant–based chemical peel that can be performed safely in

a doctor’s office. The procedure resurfaces the skin.”

This treatment addresses texture and pigmentation

problems in the skin, particularly signs of aging such as

wrinkles and age spots, she said.

“The peel is composed of croton oil, phenol, and water.

Croton oil is used to increase the ability of phenol to

penetrate the skin, resulting in a deeper peel,” said

Dr. Novo.

Croton oil’s medicinal applications date back as far as

the 1800s, and the first phenol and croton–oil formula was

patented in 1959.

The Hetter Peel softens wrinkles around the mouth,

eyes, and forehead. Peeling offers anti–aging benefits that

fillers do not.

“Lines around the mouth are one of the hardest areas to

treat, and still make them look natural,” said Dr. Saluja.

“They are too small for fillers. So it’s really nice to be able

to offer the Hetter Peel. We can diminish the appearance of

wrinkles — the medical term is rhytids — in one or two

treatments. The patient doesn’t have to repeat the

procedure every three to six months.”

Their practice’s portfolio of new anti–aging services and

procedures continues to grow alongside medical innova-

tion. For example, VirtueRF Microneedling — a treatment

used to tighten the skin, minimize wrinkles, and reduce

pore size — is now available at Dermatology+Plastic

Surgery.

Radiofrequency microneedling has gained popularity as

a minimally invasive way to improve the look and

complexion of your skin through stimulating the body’s

natural healing processes.

Virtue microneedling can be used on the face, neck or

body, and is ideal for any skin type, said Dr. Saluja. “It is

especially helpful for reducing acne scarring and fine lines.

There is no downtime for this procedure and people like

that.”

This procedure uses tiny stainless–steel needles to

stimulate the production of collagen and elastin in a

patient’s skin. As a result, new tissue replaces old dam-

aged skin.

“This is an advancement in treatment that combats

early signs of loose or sagging skin in patients where

surgery is not an option,” said Dr. Saluja.

Dermatology+Plastic Surgery has also invested in the

“Motus AX” laser hair–removal platform. Modus is touted

as the first high–speed Alexandrite laser that allows light

or dark skin–tones to benefit from the effectiveness of the

Alexandrite wavelength.

The Motus AX laser hair removal treatment is fast,

painless, and more effective for the widest range of skin

types, said Dr. Novo. “It’s a game–changer in the hair–

removal market. We’re seeing outstanding results.”

“There is zero pain associated with laser hair removal

using the Motus AX, “added Dr. Saluja. “Patients say pain

is the major determinant to laser hair removal. The

Alexandrite is considered the gold standard in laser hair

removal.”

Another breakthrough procedure Dermatology+Plastic

Surgery is offering is the Food and Drug Administration–

approved “Sebacia Microparticles” to treat mild–to–

moderate acne. The new treatment selectively targets

sebaceous glands.

Dr. Saluja said that Sebacia is a significant milestone in

the treatment of acne. “The massage is 10 minutes. That’s

comforting. The laser activates the gold microparticles. The

treatments are performed on day one, day four, and day

seven. The skin starts to improve over a few months

because the patient has to go through a couple of skin

cycles. Improvement continues up to two years. So Sebacia

is a long–term treatment for acne. The patient can still do

their normal topical skincare routine. We are excited to be

able to offer this procedure.”

Sebacia Inc. is a private medical device and aesthetic

company, focused on creating advanced topical therapies

for the treatment of dermatological conditions.

Sebacia leveraged the potential of microparticles —

long studied in several areas of medical research, including

tumor ablation — and laser energy to formulate a topical

solution for acne. The intention was to develop a system

designed to deliver particles into the glands that could be

calibrated to absorb wavelengths of laser light and avoid

absorption in the skin.

The product was approved more than two years ago

following a randomized, controlled, blinded trial of 168

patients with mild–to–moderate acne. The patients

received treatment with laser only or with laser and

Sebacia. Those treated with Sebacia Microparticles

achieved a 53 percent median reduction in inflammatory

lesion count compared to 45 percent of those treated with

laser alone, according to the company.

At 12 weeks, the study revealed its primary endpoint of

demonstrating “noninferiority.” Additionally, 30.1 percent

of patients treated with Sebacia Microparticles demon-

strated a “clear or almost–clear “Investigator’s Global

Assessment” score.

“Unfortunately, insurance does not cover this treat-

ment,” said Dr. Novo. “But Health Savings Account and

Flexible Spending Account dollars can be used toward this

and other types of skincare procedures. A lot of people

probably do not realize that these types of accounts can be

used on chemical peels, medical skincare products, and so

forth.”

A HSA is like a personal savings account. It lets the

holder set aside money on a pre–tax basis to pay for

qualified medical expenses.

By using untaxed dollars in an HSA to pay for

deductibles, copayments, coinsurance, and some other

expenses, you may be able to lower your overall health–

care costs.

While you can use the funds in an HSA at any time to

pay for qualified medical expenses, you may contribute to

an HSA only if you have a High Deductible Health Plan —

generally a health plan (including a Marketplace plan)

that only covers preventive services before the deductible.

A Flexible Spending Account is a special account you

put money into that you use to pay for certain out–of–

pocket health–care costs.

Yet another new anti–aging procedure

Dermatology+Plastic Surgery now offers is called

“Keravive,” a scalp treatment. Keravive’s proprietary

serum targets every aspect of scalp and follicle health, said

Dr. Novo.

The unique treatment is designed to cleanse, stimulate,

nourish, and hydrate the scalp for fuller and healthier–

looking hair. Poor scalp health — such as dry skin, clogged

follicles, dead skin cells and lack of circulation — can lead

directly to thinner–looking hair, she said.

“With early hair loss, Keravive helps rejuvenate the

scalp. Sometimes we have skin buildup in the hair follicle.

We do a HydraFacial for the face, which is a deep–

cleansing facial. And we do the HydraFacial Keravive

treatment for scalp health. It is a deep cleansing of the hair

follicles,” said Dr. Novo.

The Keravive treatment is recommended once a month

for three months. “The patient should see an improvement

in their hair growth,” said Dr. Saluja.

Like the original HydraFacial treatment, the scalp

treatment is a three–step process. Two of the three scalp

steps are performed in–office, including the cleanse/

exfoliate and stimulate/nourish components. The third

part is a take–home spray that extends and enhances the

results of treatment.

“We combine the Keravive treatment with Nutrafol, the

fastest–growing dermatology supplement,” said Dr. Saluja.

Nutrafol is the leading nutraceutical supplement brand

clinically shown to improve hair growth performance with

100 percent drug–free, natural ingredients.

A clinical study published in the “Journal of Drugs and

Dermatology” in May 2018 demonstrated that the Nutrafol

nutraceutical supplement resulted in improved hair

growth and quality.

Nutrafol was voted “Top Breakout Beauty and Wellness

Brand” and “Top Nutraceutical” in the Aesthetic Every-

thing 2019 Aesthetic and Cosmetic Medicine Awards.

Aesthetic Everything is the “largest network of aesthetic

professionals in the world.”

“Whether it’s men or women, our aesthetic dermatology

treatments address common skin conditions, including sun

damage and visible signs of the aging process such as wrin-

kles, creases, and fine lines. Working as a team, we offer

patients customized treatments. And we’re excited to be

offering the latest procedures in our field,”said Dr. Saluja.
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