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Please see The Historic Cocoa Village Playhouse, page 23

By Ken Datzman

COCOA — The veteran chief executive

officer of The Historic Cocoa Village

Playhouse Inc. is sending an SOS — “Save

our Season” — to the community as it

relates to purchasing tickets.

Season ticket sales provide the financial

platform for beloved community theaters to

thrive.

“Before COVID–19 hit, we were doing

well, up 9 percent over the previous

season’s ticket sales,” said Staci Hawkins–

Smith, CEO of The Historic Cocoa Village

Playhouse, a nonprofit organization in

partnership with the City of Cocoa.

“Season tickets for 2020–2021 are on

sale and we have about one–third of the

season patrons we’ve had in the past. The

message we’re sending is ‘please support

the Playhouse through season–ticket

purchases.’ Season tickets provide us the

foundation for financial funding. People

can buy season tickets, or single tickets to

any of our shows. I’m grateful to our

patrons. The information online

(CocoaVillagePlayhouse.com) is up to date,

or call and we will send a form.”

She added, “Hopefully, as businesses

and organizations continue to reopen and

the year progresses, we will be back to

where we were in sustaining operations on

season–ticket sales. We’re optimistic that

things will improve.”

Hawkins–Smith is starting her 31st

season at The Historic Cocoa Village

Playhouse, the most unusual season of all.

Her dedication to theater and teaching

youth about acting and performing has

been recognized in a number of ways over

the years.

In 2011, for example, she was awarded

an honorary doctorate degree from Brevard

Community College, now Eastern Florida

State College. BCC received permission

from the state system to make the degree

award to Hawkins–Smith, a former BCC

student now often referred to as the

“Drama Mama” among The Historic Cocoa

Village Playhouse colleagues. Dr. Jim

Drake was president of BCC when

Hawkins–Smith was presented with her

honorary doctorate.

Now she is trying to rally support for

The Historic Cocoa Village Playhouse and

bolster the arts.

“Between now and Dec. 1, if someone

buys a season ticket, we will donate a gift

certificate for two Playhouse tickets to

frontline health–care workers through

Health First. By doing that, we are

thanking the frontline workers and we’re

also bringing people to the Playhouse who

may not have seen a show before,” she said.

Hawkins–Smith added, “Anyone who

becomes a season patron, will also have

their name put in a drawing for a gift

basket. The first gift basket of the year is

valued at more than $500. All they have to

do is buy a season ticket to enter the

drawing.”

Her facility has been an entertainment

center in the area since 1924, when it was

established as the Aladdin Theater. Today,

The Historic Cocoa Village Playhouse

blends old with new. Technology has not

only changed the way things work onstage

or what can be put there — it has also

made the act of collaboration easier. Set,

lighting, sound, and video are enhanced

through technology. And it takes a theater

staff to make this happen.

The good news is that Hawkins–Smith

said she hasn’t had to lay off or furlough

any Cocoa Village Playhouse staffers

during the pandemic. The organization has

54 staffers, in full–time and part–time

roles.

“We watched things closely. Then came

the government’s Paycheck Protection

Program. That was a lifesaver for our

organization. We were turned down at

first. But we moved to Community Credit

Union in Rockledge and they were able to

get us in toward the end of the first wave of

money for PPP. That was huge for the

Playhouse,” she said.

As of mid–October, nonprofit arts and

cultural organizations have suffered

financial loses of an estimated $14 billion

because of the coronavirus pandemic.

The impact is being felt in community

after community. Clearly, this is a distress-

ing time for the arts, which are seen as an

essential tool in both the economic recovery

and reconnecting communities.

Over the decades, the arts have shown

to be instrumental in the nation’s healing

from traumatic events as people turn to

music, dance, storytelling, and other forms

of culture to uplift their spirits.

And it all starts on the local level with

community theaters. Community theaters

involve more participants, present more

performances of more productions, and

play to more people than any other

performing arts in the nation, according to

the American Association of Community

Theatre.

“I have seen firsthand how community

theater has enriched the lives of people. It

Staci Hawkins–Smith is the chief executive officer and artistic director at The Historic Cocoa Village
Playhouse, which will open its 31st ‘Broadway on Brevard’ season Nov. 20. She encourages the public
to purchase season tickets because they provide the financial underpinning for her organization to
operate. To keep patrons safe, the Playhouse is employing scattered seating. It has also established safety
guidelines for the audience, performers, and staff. Face coverings are required for all patrons and staff
members. Patrons will be required to undergo a temperature screening with no–touch thermometers
before entering the facility.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Ken Datzman

For the past two decades, the Simpkins Speaker

Series has brought some of the nation’s most innovative

entrepreneurs and business leaders to the area to share

their success stories.

The series is named after local businessman Bernard

W. “Bernie” Simpkins. He and the late Fletcher Sheriff

owned a range of businesses, including oil distribution

and convenience stores. Simpkins recently passed away

at age 92.

The 2020 edition of the Simpkins Speaker Series will

be a virtual event because of the coronavirus pandemic.

The program will feature global entrepreneur and

best–selling author Daymond John.

From his successful role on ABC’s smash hit “Shark

Tank” to his distinguished status as a Presidential

Ambassador for Global Entrepreneurship, or PAGE,

John has become globally recognized for his relentless

commitment to promoting and supporting entrepreneurs.

The PAGE was founded by President Barack Obama

in 2014 to increase the business startup culture in

America.

The Simpkins Speaker Series is put on by the Eastern

Florida State College Foundation.

“Daymond John is a well–known entrepreneur,” said

Cindy Kane, coordinator for development at the EFSC

Foundation. “Early on, the selection committee had a

short list of speakers who were being considered. When

the pandemic hit, we knew we would not be able to have

a live presentation on campus. Fortunately, Daymond

was on our short list and he was one of the few who does

a virtual series. We’re excited to have him.”

Kane said this is “the first time we’ll be doing a virtual

series, and it’s the first time we have collaborated with

Daytona State College. They have the L. Gale Lemerand

Entrepreneurial Speaker Series. So Daymond will be

addressing both speaker series. We’re presenting this in

partnership with Daytona State College.”

The event starts at 9:30 a.m. on Thursday, Nov. 19.

The program is free of charge and open to students,

faculty and the public. Registration is required at

EasternFlorida.edu/go/Simpkins. Registration closes

Nov. 17.

John is the founder and chief executive officer of

the lifestyle brand FUBU, a business with more than

$6 billion in global retail sales. FUBU, which stands for

“For Us, By Us,” is a hip–hop apparel company.

From the streets of Hollis, Queens, he started a global

movement from the basement of his mother’s home by

capitalizing on the then–fledgling hip–hop culture.

FUBU was a key development for the streetwear market,

which today is estimated to be a $20 billion industry.

John is also CEO of The Shark Group, whose team of

expert communicators excel in transforming businesses

into iconic brands.

John’s presentation will be structured in a “conversa-

tion” format. “There will be a moderator who will be

asking a series of questions about his career and his

advice to young entrepreneurs and to people who want to

get into business,” said Kane.

At 9:15 a.m., before the presentation begins the

Bernie W. Simpkins Entrepreneurial Scholarship and

the L. Gale Lemerand Entrepreneurial Scholarship

awards will be announced.

In 2000, Simpkins donated $250,000 to Brevard

Community College to start the Simpkins Speaker

Series. He also provided scholarships to promising

business students, and in 2007 donated $1 million to

start an Entrepreneurial Business program to teach the

next generation of businessowners. The Simpkins Fine

Arts Center, which is home to Eastern Florida State

College’s Performing and Visual Arts program on the

Cocoa campus, is named in his honor.

Lemerand is the inventor of Sanidoor, a touch–free

and germ–free bathroom door. He’s also the cofounder

and owner of Stonewood Grill and Tavern. In the past, he

owned Gale Industries of Daytona, which was the largest

insulation company in the United States.

Lemerand, like Simpkins, is also known for his

philanthropy. He was a major contributor for the 47,000–

square–foot basketball complex at the University of

Florida.

Kane said the EFSC Foundation mission “is to

cultivate donors and alumni relations to secure the

resources required to support scholarships and initiatives

to further the college’s mission. This Speaker Series is

one thing that one of our donors wanted to do. We are

happy to do this in honor of one of the Space Coast’s best–

known entrepreneurs, Bernie Simpkins.”

Annual Simpkins Speaker Series to feature John of ‘Shark Tank,’ free virtual event open to public
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Ullian
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Contact Adam Rathbun 321.266.9200

Contact Zach Ullian 321.750.3439

Visit our website to see our extensive collection of other

commercial properties. ullianrealty.com

1800 Penn Street, #11, Melbourne, FL  32901 � 321.729.9900 � www.ullianrealty.com

 BREVARD COUNTY'S COMMERCIAL REAL ESTATE EXPERTS

Zach Ullian

321.750.3439

1555 W. Nasa Blvd. Melbourne PRICE   REDUCED!

Adam Rathbun

CCIM

321.266.9200

FOR SALE or FOR LEASE
3,750 sq.ft. Class  A  Medical Condo Unit

FOR SALE at $825,000
3,750 SF Available For Sale at $825,000

Move-In-Ready � 6 Exam Rooms � 1 Large Procedure Room
3 Offices � Waiting/Reception � 4 Restrooms � Ample Parking

FOR LEASE at $16.00 SF/yr (NNN) + CAM
PROPERTY OVERVIEW

Close to Medical Centers, Orlando Melbourne International Airport,
G.E., Northrop Grumman, L3Harris. City of Melbourne C-2 Zoning

Easy access to US1, Wickham Rd. and I95.
Association Covers Roof, Exterior, Landscaping & More!

1555 W. Nasa Blvd. Melbourne            PRICE   REDUCED!
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By Marc Daniels
UCF Forum columnist
University of Central Florida

When we read a book or watch a movie, we make a

choice to accept the world we are about to enter. We know

there will be heroes and villains. They will take us on a

journey that will capture our attention and maybe even

break our hearts. But the book or movie has an ending

already determined by someone else. It is up to us to avoid

jumping to the final chapter or fast forwarding to the end

to prematurely learn how it ends.

I am often asked what I love about my job as director of

broadcasting for UCF. Is it a football game at the Bounce

House? A basketball game on the road with a hostile

crowd? A baseball game on a sun–soaked spring day? A

soccer match with rivals squaring off and a conference title

on the line? The answer is yes to all.

But unlike the book or movie, the beauty of live sports

is the element of the unknown. No matter how you think a

game will go, no matter who you think will play a big role,

you never really know what the journey will be like. And

that is something I never get tired of.

For a football game broadcast, I spend six days

preparing. The preparation includes watching the previous

week’s game. I study notes and numbers and learn as

much as I can about the opponent for UCF. I talk to as

many people as I can — student–athletes, coaches, support

staff, the opposing team’s radio staff, the list goes on — to

gather as much information that will prepare for me for

anything that may happen. And you know what? There

are always things that happen that you never prepare for.

You might think a second–year quarterback from the

high school that produced McKenzie Milton will have a big

game, but you can never predict he will throw for a school–

record 601 yards and five touchdowns like Dillon Gabriel

did against Memphis on Oct. 17.

You can guess that the basketball team might be able

to pull off an upset on the road, but not predict that one of

the main reasons will be a player who comes off the bench

to play the game of his life that elevates him to become the

hero of an improbable outcome.

And the best scriptwriter cannot create the drama of

what unfolded on the soccer field when a coach is victorious

in overtime over her mentor to mark a memory to last a

lifetime.

I have been fortunate to broadcast some of the greatest

moments in UCF sports history.

In UCF’s matchup at home against USF in 2017, Mike

Hughes returned a kickoff for a game–winning touchdown.

Before that play, I had no idea what was about to happen.

The game was tied at 42. The stakes for UCF could not

have been greater. The Knights needed to win the game

against their rival to advance to the conference champion-

ship game and keep hopes alive for an undefeated season

and major bowl game.

When Hughes began his return, no one knew his path

to glory. I was fortunate to have the best seat in the

Bounce House and watch magic happen. Hughes made two

moves to fool would–be tacklers and then broke free — and

at that moment everyone knew no one would stop him

from reaching the end zone, where a sea of black and gold

fans awaited.

As he broke free, I noticed fans begin their celebration

and knew where he was headed. And without a script

came the line:

“He’s got a reservation for six in the cabanas. He’s

gone…TOUCHDOWN…BOOM!”

It just came out and it has become one of the lines fans

know me for. But that was all the brilliance of the hero of

the moment, Mike Hughes.

I began that morning hoping UCF was going to win.

But how we got to the ending was the beauty of the day.

It doesn’t always go that way.

When I woke up the day the UCF men’s basketball

team faced powerhouse Duke in the second round of the

NCAA Tournament, I was hoping for a chance in the end

to pull off the upset. And to this day, I still don’t know how

Aubrey Dawkins put–back shot didn’t fall inside the rim.

The heartbreak still lingers. But that is the unknown that

makes these games better than any written production.

Sports lets us root for teams and individuals who

represent us. They come from areas near and far. But

when they put on a uniform, they become one of us. They

bring us joy and sometimes even bring us to tears. They

will set records and they will make mistakes. They will

win championships and they will lose in the final mo-

ments.

And that is why there is no better moment than the one

right before the game starts. It is the unknown journey I

can’t wait to see unfold.

There is no better moment for me than the one right before a game starts

Marc Daniels is the radio play–by–play voice
for UCF Athletics and serves as director of
broadcasting for the Knights. He can be
reached at mdaniels@athletics.UCF.edu.

Foosaner Art Museum in Melbourne set to host celebration showcasing local artists
The Foosaner Art Museum in the Eau Arts District of Melbourne will host a unique celebration of “our beloved local

artists.” The celebration will feature dual exhibitions: “Vision 2020,” and “Harold Newton Retrospective: 1954 to 1992,”

both set to open on Friday, Nov. 6.

Partnering with the Strawbridge Art League of Melbourne, “Vision 2020,” is an annual juried art exhibition that gives

art collectors and enthusiast alike a chance to preview the “amazing talent that resides in our local area.”

The Foosaner Art Museum will expand its celebration of local artists through a retrospective study of artist Harold

Newton, one of Brevard County’s most successful artists, specializing in landscape paintings. Newton is regarded as the

first member of the East Central Florida artist group, the Highwaymen. These exhibitions will be on view until Dec. 19.

From the Public Record of Brevard County Sheriff Wayne Ivey
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.

BBN 3845 PAGE 5

To Be Continued ...

Zero
 black spots

Page 1 of 324

976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

 
 

From: Charles Nash [mailto:cinashlaw@aol.com]  
Sent: Thursday, March 15, 2018 6:29 PM 
To: Brevard Business News 
Cc: Ms. Adrienne B. Roth (Brevard Business News) 
Subject: Re: [2018.03.15] BREVARD COUNTY SHERIFF'S OFFICE CHARITY, INC. 
 
Dear Mr. Roth, 
 
Thank you for your email. 
 
Please note that the information in your most recent email is inaccurate. 
 
Moreover, I reiterate to you my demand on behalf of Brevard County Sheriff’s Office 
Charity, Inc. that you not publish the defamatory allegations set forth in your earlier 
email to me pertaining specifically to Brevard County Sheriff’s Charity, Inc.  
 
Best regards, 
 
Charlie Nash 
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By Brad Pedersen
brad.pedersen@ddiworld.com
Development Dimensions International

PITTSBURGH — Senior minority executives plan to

leave their current position at twice the normal rate of

other executives. And this exodus could be coming within

the next year, according to DDI’s “Diversity and Inclusion

Report 2020.”

This is just one finding from the report, which is part of

the Global Leadership Forecast series by DDI. The report

includes data from 15,787 leaders and 2,102 human

resources professionals. These leaders represent more than

1,740 organizations across more than 25 industries

globally. The report delivers data on gender and racial/

ethnic diversity among leaders, and its effect on companies’

financial results. Companies can use the data to help guide

their diversity and inclusion efforts, as well as their talent

strategy.

“While leaders from diverse ethnic and racial back-

grounds are finally advancing at a faster rate, our study

showed that organizations face high retention risks for

these leaders,” said Stephanie Neal, director of DDI’s

Center for Analytics and Behavioral Research. “It’s likely

that these leaders still face significant barriers as they

move up the ladder, which may be why they feel like they

have to leave the company to advance. Companies should

be paying close attention to how inclusive their culture and

talent practices are to ensure they retain these diverse and

highly talented leaders.”

The study found that fewer than one in four leaders

reported their organization consistently recruits and

promotes from a diverse talent pool. Furthermore, only

27 percent of leaders believe inclusion is a strong part of

their organizations’ culture and values.

The Diversity and Inclusion Report 2020 found that

while organizations are working to build more diverse and

inclusive workforces, there are still gaps that need to be

addressed. The study also found:

l Diversity has a greater impact on financial perfor-

mance than any other organizational demographic factor.

Organizations with above–average gender, racial and

ethnic diversity had at least 30 percent of women and

20 percent of leaders from diverse racial and ethnic

backgrounds in leadership roles. These organizations were

eight times more likely to be in the top 10 percent of

organizations for financial performance.

l Leaders from minority backgrounds are more likely to

feel the need to change companies to progress their career

across all leadership levels. Also, they were much more

likely to say they plan to leave within the next year. This is

especially true among senior–level minority leaders, who

are more than twice as likely to leave as their non–

minority peers.

l Diversity and inclusion efforts resonate across

organizations’ entire workforce. More than one–third of

leaders from companies that qualify as “Best Places to

Work” reported that inclusion is a strong component of

their work culture and value. This is in comparison to the

20 percent of leaders from other companies without the

same label.

l Organizations with more diversity in high–potential

pools typically see higher financial performance. Organiza-

tions in the top 10 percent of financial performance report

that women make up 24 percent of their high–potential

pool, and 19 percent are from diverse racial and ethnic

backgrounds. Organizations with below average financial

performance report less diversity in their high–potential

pools. Their pools include only 16 percent women and

12 percent from diverse racial and ethnic backgrounds.

l Women continue to struggle to advance. At higher

levels of leadership, women indicated an increasing need to

switch companies to climb higher in their roles. In fact,

45 percent of women executives said they would likely

need to switch companies to advance, compared to only 32

percent of male executives.

“There’s a clear bottom–line benefit to workplace

diversity and inclusion, and organizations can only benefit

from increasing these efforts,” Neal said. “It’s important

that leaders take the time to assess the state of diversity

and inclusion in their organization and employ best

practices if they want to realize the benefits of a diverse

and inclusive workforce.”

For more information, including the full report, visit

ddiworld.com/research/inclusion–report.

l About DDI

DDI is a global leadership consulting firm that helps

organizations hire, promote and develop exceptional

leaders. For more information on this company, visit

ddiworld.com.

New DDI study reveals minority leaders getting promotions, but likely to switch companies to advance careers
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Florida Supreme Court disciplines 11 attorneys across the state,
summaries of orders were issued from Sept. 24 to Oct. 28, 2020

By Leslie H. Smith
lhsmith@floridabar.org
The Florida Bar

The Florida Bar, the state’s guardian for the integrity of

the legal profession, announces that the Florida Supreme

Court in recent court orders disciplined 11 attorneys,

disbarring three, revoking the license of two, suspending

five and reprimanding one. One attorney was also placed

on probation and another must pay restitution.

The summaries of orders were issued from Sept. 24 to

Oct. 28, 2020.

Attorneys suspended for periods of 91 days and longer

must undergo a rigorous process to regain their law

licenses including proving rehabilitation. Disciplinary

revocation is tantamount to disbarment.

As an official arm of the Florida Supreme Court, The

Florida Bar and its Department of Lawyer Regulation are

charged with administering a statewide disciplinary

system to enforce Supreme Court rules of professional

conduct for the more than 108,000 members of The Florida

Bar. Key discipline case files that are public record are

posted to attorneys’ individual online Florida Bar profiles.

To view discipline documents, follow these steps.

Information on the discipline system and how to file a

complaint are available at www.floridabar.org/

attorneydiscipline.

Court orders are not final until time expires to file a

rehearing motion and, if filed, determined. The filing of

such a motion does not alter the effective date of the

discipline. Disbarred lawyers may not re–apply for

admission for five years. They are required to go through

an extensive process that includes a rigorous background

check and retaking the Bar exam.

l Eric Scott Brumfield, 8724 S.W. 72 St., Suite 91,

Miami, disciplinary revocation with leave to seek readmis-

sion after five years effective 30 days following an Oct. 8

court order. (Admitted to practice: 2011) Brumfield issued

a check representing client settlement funds to a client

from his operating account instead of his trust account.

The check was returned for insufficient funds. In another

matter, Brumfield did not notify his client that an appeal

was denied and continued to collect an impermissible

monthly fee from the client for two years after the appeal

denial. (Case No: SC20–1279)

l Johnie Steven Cooper, 119 N. Walnut St., Starke,

disciplinary revocation without leave to reapply effective

immediately following a Sept. 24 court order. (Admitted to

practice: 1991) Cooper misappropriated $53,097.53 of

client funds from his trust account and was subsequently

criminally charged with grand theft. (Case No: SC20–

1122)

l Esmond Jude Lewis, 3244 Royal Gardens Ave., Fort

Myers, disbarred effective 30 days following an Oct. 1 court

order. (Admitted to practice: 2004) Lewis neglected four

separate client matters, failed to deposit retainers and

costs deposits into his trust account and failed to promptly

return unearned fees and costs to clients. Lewis further

failed to maintain the required trust account records and

failed to respond in a timely manner to The Florida Bar’s

inquiries. (Case Nos: SC18–2115 and SC19–502)

l Douglas Alan Lopp, 19420 Sandy Springs Circle,

Lutz, suspended for one year effective immediately

following a Sept. 30 court order. (Admitted to practice:

1995) Lopp was held in contempt of a court order dated

Nov. 15, 2019, for failing to notify clients, opposing counsel

and tribunals of his suspension as required. (Case No:

SC20–1026)

l Kevin Robert Monahan, P.O. Box 2682, Palatka,

suspended for 10 days effective 30 days following an Oct. 1

court order. (Admitted to practice: 1982) After being

appointed as counsel for the defendants, Monahan failed to

appear for court in two separate criminal matters. . His

clients were unable to have their matters heard and as a

result, the trial judge removed Monahan in both cases as

appointed counsel. (Case No: SC20–533)

l Tracy Belinda Newmark, 10360 W. State Road 84,

Fort Lauderdale, suspended for six months with one–year

probation effective 45 days following an Oct. 2 court order.

(Admitted to practice: 1990) Newmark represented the

former husband in a family and domestic law matter. She

made numerous derogatory remarks on Facebook about

opposing counsel and in a client review on AVVO.com. In

her posts, Newmark also made misrepresentations

regarding the judge’s comments about opposing counsel. In

another case, she represented a family in a tenant eviction

and cross claim involving black mold. She failed to

properly communicate with them, and she did not dili-

gently pursue their case. (Case Nos: SC18–1980 and

SC18–1525)

l Omer Ors, 8130 Baymeadows Circle West, Suite 303,

Jacksonville, disbarred effective immediately following an

Oct. 8 court order. (Admitted to practice: 2014) Ors

abandoned his practice and his clients. He moved out of

the country and failed to respond to official inquiries from

The Bar. (Case No: SC20–562)

l Giancarlo Ricard, P.O. Box 600621, Saint Johns,

public reprimand effective immediately following a Sept.

17 court order. (Admitted to practice: 2016) Ricard was

retained as counsel by two separate clients and then

determined that he was unable to complete their civil

matters. Ricard also failed to adequately communicate

with the clients. He merged his law practice with another

law firm, which ultimately took over the representation of

these cases. (Case No. SC20–744)

l Paul K. Silverberg, 1290 Weston Road, Suite 218,

Weston, suspended for 91 days effective 30 days following

a Sept. 30 court order. (Admitted to practice: 1998)

Silverberg made material misrepresentations to the court

regarding his availability for hearings and he failed to

properly supervise his nonlawyer staff. His actions

resulted in undue expense and unnecessary litigation.

(Case No: SC18–1216)

l Steven Allen Smilack, 3300 S. Dixie Highway, Suite

301, West Palm Beach, suspended for three years effective

30 days following an Oct. 28 court order. (Admitted to

practice: 1997) In a civil matter, Smilack made misrepre-

sentations under oath regarding his entitlement to legal

fees. (Case No: SC18–445)

l Jeffrey Robert Thibault, P.O. Box 341434, Tampa,

disbarred and must pay restitution of $3,500 effective

immediately following an Oct. 8 court order due to an

existing emergency suspension. (Admitted to practice:

2011) Thibault misappropriated at least $20,000 of client

funds and neglected legal matters of several clients after

receiving retainer fees from them. Thibault also failed to

respond to Bar inquiries and failed to meaningfully

participate in the disciplinary proceedings. (Case No:

SC20–70)

l About The Florida Bar

Founded in 1949, The Florida Bar serves the legal

profession for the protection and benefit of both the public

and all Florida lawyers. As one of the nation’s largest

mandatory bars, The Florida Bar fosters and upholds a

high standard of integrity and competence within Florida’s

legal profession as an official arm of the Florida Supreme

Court. To learn more, visit FloridaBar.org.
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By Alisa Picerno
apicerno@aquilinedrones.com
Aquiline Drones

HARTFORD, Conn. — Aquiline Drones (AD), the

Hartford–based manufacturer of unmanned aerial systems

(UAS) and cloud solutions provider for commercial drone

operations, recently announced that it has signed exclusive

U.S. manufacturing and distribution licensing agreements

with Drone Volt (ALDRV.PA), a French aeronautic

manufacturer of professional civilian drones, on–board

artificial intelligence, edge computing and unmanned

aerial systems (UAS) production.

Under the terms of this five–year agreement, Aquiline

Drones will take over the global production of two popular

and proven drones from Drone Volt’s suite of products,

including the Hercules 2 and the highly coveted, Altura

Zenith. Aquiline Drones will also be the sole manufacturer

of the Pensar smart camera, a multispectral sensor,

complete with artificial intelligence and edge computing

capabilities.

Further to this collaboration, Aquiline Drones will be

the exclusive provider of the Hercules 2, Altura Zenith and

the Pensar in the United States, thus filling a much–

needed gap in American–made drone products and

systems.

“We are delighted beyond measure for this aptly timed

and mutually beneficial union with Drone Volt,” said

Barry Alexander, CEO and founder of Aquiline Drones.

“While we have been in operation for just under two

years, we spent almost four years incubating this idea of

making Hartford ‘Drone Central’ and the State of Con-

necticut the ‘Drone Capital’ of the U.S. Our partnership

with Drone Volt has catapulted us to the front of the line

with world–class design and unmatched capabilities in the

commercial drone space.”

“This contract is a historic step for our group as it turns

the largest market in the world into an important profit

sector. Over the last months, we have created a strong

relationship with the Aquiline Drones’ team, which could

lead to additional contracts in the future,” said Sylvain

Navarro, CFO of Drone Volt.

The new development comes on the heel of the U.S.

Department of Justice’s (DOJ’s) announcement Oct. 9 that

it has officially banned the use of DOJ funds to purchase or

operate any drone from “covered foreign” countries.

China is estimated to originate more than 70 percent of

the global share of commercial–off–the–shelf drones. This

development paves the way for U.S.–based manufacturers

of drones, such as Aquiline Drones, to enter an industry

growing at 13.8 percent annually with a potential market

of $127 billion.

“Being able to fill the national UAS void with competi-

tively–priced, American–made drone products and

supporting 100 percent U.S. supply chain is a must — we

are extremely proud of this achievement,” said Brooks

Bash, a retired general who is chief strategic advisor at

Aquiline Drones. “What started as a casual conversation

between our companies has quickly morphed into a close

collaboration of synergies to address the needs of an

extremely underserved market worldwide and, principally,

in the United States.”

Aquiline Drones’ production process will manufacture

1,300 by the end of 2020 and an expected output rate of

10,000 drones per month by the end of 2021. The company

will also add 55 new technical and manufacturing jobs in

Hartford by year’s end, with the goal of exceeding 1,000

positions by the end of 2024.

Raza Khanji, chief technology officer at Aquiline

Drones, will be responsible for the technology integration

with Drone Volt on the combined platforms, artificial

intelligence and end–to–end Internet–of–Things connectiv-

ity along with implementing AD’s blockchain infrastruc-

ture. Khanji also heads AD’s Total Planetary Protection

(TPP) initiative which includes AD Academy’s novel Flight

to the Future (F2F) drone pilot training program, accessed

via ADflight.to/future.

As part of the terms of the deal, both companies will

exchange 10 percent of each company’s ownership with the

other, an arrangement scheduled to be completed before

year–end 2020. “We believe an exchange in equity

strengthens our commitment to each other to ensure we do

what we can to move both brands forward optimally,” said

Alexander. “Our partnership with Drone Volt, as a

publicly–traded company in Europe, will ensure robust

and steady growth for its shareholders, while allowing us

at Aquiline Drones access to years of cutting–edge research

and development in UAS technology. This union makes

both companies more potent than the sum of our parts,

allowing for a US–based provider of commercial drone

solutions both at home and abroad.”

l About Aquiline Drones

Aquiline Drones LLC is located in the financial district

of Hartford, and is an American drone solutions and

aviation cloud company. Founded by experienced aviators,

systems engineers, information technology gurus and

business strategists, AD delivers a vertically integrated

blend of products and services including a unique aviation

cloud for commercial drones, US–based drone manufactur-

ing, “maintenance–repair–overhaul” services for drones,

and unmanned aerial systems solutions for large enter-

prises and governments.

l About Drone Volt

Founded in 2011, Drone Volt is an international leader

in the field of professional civilian drones and embedded

artificial intelligence with operations in France, Belgium,

the Netherlands, Canada, Denmark, the United States,

Switzerland and Indonesia. With its three brands — Drone

Volt, Aerialtronics and Dandrone — the company is

always developing more innovative solutions for the

energy, construction, civil engineering and security

industries for applications such as inspection, surveillance,

surface treatment, thermography, search and rescue

missions. Visit www.DroneVolt.com for more information.

Aquiline signs exclusive manufacturing, distribution agreement with world’s top drone and sensor company
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By Brian Baluta
bbaluta@spacecoastedc.org
Director, Communications and Partner Relations
EDC of Florida’s Space Coast

The Economic Development Commission of Florida’s

Space Coast (EDC) in partnership with Space Florida

hosted a roundtable featuring former Speaker of the U.S.

House and Trump campaign surrogate Newt Gingrich,

along with members of the EDC ‘s Aerospace, Aviation &

National Security Council and other industry guests.

Noted space policy enthusiast Gingrich, who proposed

a permanent base on the Moon as a presidential

candidate while visiting the Space Coast, kicked off the

video conference by fondly recalling the story. The

discussion then moved to the evolution of legacy and

commercial space in Brevard County, as well as the

diversification of the local economy with respect to

aviation.

“Thanks to renewed American leadership in space by

President Donald Trump and Vice President Mike Pence

and an invigorated public sector, the Space Coast of

Florida is once again an international hub for govern-

ment and commercial space activity. It is the center of a

technological and inspirational revolution, which I think

will change the history of mankind forever. I was more

than happy to speak with the pioneering members of the

Economic Development Commission and Space Florida.

I hope we can do it again soon,” said Gingrich.

The EDC and Space Florida began holding industry

roundtables with candidates for higher office following

the cancellation of the Space Shuttle, including meetings

with the Obama and McCain campaigns to push for

robust bipartisan commitment to space exploration.

“Today, Brevard County’s economy is markedly

different from when we started the roundtables, however

the need is still significant,” said EDC President and

CEO Lynda Weatherman. “We don’t want to lose the

hard–fought momentum we’ve gained and the EDC and

Space Florida welcome the opportunity to advocate on

behalf of space and the Space Coast.”

Dale Ketcham, Space Florida’s vice president,

government and external relations, who moderated the

roundtable, said, “We have been doing this since 2008

with modest, but productive success. A stop on the Space

Coast to talk ‘Space’ needs to be a necessary box to check

for any campaign hoping to capture Florida’s 29 Elec-

toral College votes.”

l About the Economic Development Commission of

Florida’s Space Coast

The EDC is dedicated to attracting new business and

investment and expanding existing industry throughout

the Space Coast. The EDC is a private, not–for–profit

coalition whose stakeholders are business leaders

committed to the economic growth and stability of

Florida’s Space Coast. The web address is

www.SpaceCoastEDC.org.

l About Space Florida

Space Florida was created to strengthen the state’s

position as the global leader in aerospace research,

investment, exploration and commerce. As Florida’s

aerospace and spaceport development authority, Space

Florida is committed to attracting and expanding the

next generation of space industry businesses. The

organization’s web address is www.SpaceFlorida.gov.

EDC’s Aerospace, Aviation & National Security Council and Space Florida host roundtable with Gingrich
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By Howard Tiersky
howard_tiersky@from.digital

The world is changing rapidly, and once–loved “legacy”

brands are falling out of favor. The reason is painfully

simple. At one time these brands exceeded customers’

needs and stood for something they cared about. (That’s

how you earn love.) But today’s customers are different.

Very different. The vast majority are living a lifestyle that

has digital at the center…and many companies haven’t

transformed to meet them there.

Digital is no longer just a “need” for customers.

Expecting to access a seamless digital experience on

demand is more like a value. If you can’t provide that,

you’re not only not resonating with their lifestyle, you’re in

conflict with their fundamental worldview.

The move toward total digital immersion has been

happening for a while; COVID has only accelerated it. And

here’s the thing: Almost all businesses have digital

operations, so you may think yours is meeting customer

expectations. But there’s a good chance it’s falling short.

To deliver “digital” at the increasingly elegant level

today’s customers expect, most of today’s large companies

need to reinvent themselves in a variety of ways, and

quickly. Unfortunately, many aren’t designed for this kind

of rapid change. They might lack an aligned vision, or

encounter resistance, or have the wrong technology. Maybe

they’re entrenched in a way of thinking that just isn’t

customer–centric. And so, despite their best efforts, they

fail.

Let’s say your organization is already using digital for

marketing and e–commerce, but you are not truly “digi-

tally driven.” Maybe you provide customers with a good

app — but it’s really just an add–on. You’re not aggres-

sively creating products and experiences that take full

advantage of the potential of digital. You can’t honestly say

you’re digital at the core. If this describes you, is it truly

necessary to change?

Most likely yes. Here are just a few reasons why.

REASON 1: You Need to Remain Relevant to the

Customer. Customers today demand a superior digital

experience. A Salesforce study found that 80 percent of

customers view “the experience” a company provides as

equally important as its products and services. But across

industries, most experiences offered today are simply not

up to customers’ expectations. PricewaterhouseCoopers

found that 49 percent of U.S. consumers say that compa-

nies are providing a “good” customer experience today.

Brands also spent a lot of energy on online content

about their brand and products. But market research

shows that consumers have massive cynicism today about

what brands “say” about themselves. As Trinity Mirror

and Ipsos Connect found in a study, almost half of

consumers have a general distrust of brand and 69 percent

specifically distrust their advertising.

So how do consumers evaluate your brand and products

if they assume most of what you say is a lie? Mostly, from

their own digital experiences. If your website is confusing

and disorganized, that is the message people will take

away. If your signup process is cumbersome, they assume

that your product will be as well.

REASON 2: You Need to Gain the Efficiencies to Be

Cost–Competitive. Companies that are winning in the

digital economy are delivering a dramatically improved

value proposition, offering customers more for less. It helps

to have investors who are patient about whether the

company operates at a profit. But more long–term, these

companies are able to operate in a different way —

harnessing tools like crowdsourcing, artificial intelligence,

and process automation.

If you don’t have access to these types of opportunities

to increase efficiency, it’s difficult or even impossible to be

price–competitive with those that do.

REASON 3: You Need to Attract and Retain Talent in

the Organization. Millennials want to be a part of compa-

nies that are digitally savvy. This might be the most

important reason of all to ensure that your company has a

high level of digital effectiveness.

A study by the market research firm Penn, Schoen, &

Berland found that 82 percent of millennials can be

swayed in their career decisions by a digitally equipped

office, while 42 percent would leave a company due to

“substandard technology.” Similarly, Microsoft found in a

study that 93 percent of millennials polled cited modern

and up–to–date technology as one of the most important

aspects of a workplace.

REASON 4: Digitally Driven Companies Have Greater

Revenue Growth. A study by the Aberdeen Group found

that the top 20 percent of companies as measured by their

“quality of digital customer experience” enjoyed an average

year–over–year increase in revenue of over 35 percent,

compared to a 7.7 percent average for the rest.

“Digitally advanced” companies create 9 percent more

revenue than their industry competitors, as reported in a

study conducted by MIT. And digitally “mature” companies

are almost three times likelier than lower–maturity

organizations to report annual revenue growth signifi-

cantly greater than their industry average, according to yet

another study, this one by Deloitte.

REASON 5: Digitally Driven Companies Have Better

Profit Margins. Despite the investments they need to make

to transform, studies show that digitally driven companies

deliver better returns. A Harvard Business School study

found that the three–year average profit for “digitally

centric companies” was 5 percent more than that of those

companies “behind the curve.” A different study at MIT

concluded that “digitally mature companies” are 26 percent

more profitable than competitors.

What’s more, digitally effective companies tend to be

highly customer–centric. A KPMG study showed that

“customer–centric” companies saw a projected profit

growth rate that was 3.6 percent greater than “non–

customer–centric” companies.

REASON 6: Digitally Driven Companies Have Higher

Valuations. Lastly, and perhaps most importantly,

digitally driven companies have consistently higher

valuations.

According to MIT, more digitally “mature” companies

achieve market valuations 12 percent higher than

competitors. Forrester calculated that in recent years, the

stock price of “leaders in digital customer experience” grew

by nearly 30 percent more than that of lagging brands.

Bottom line? It’s a new era. There have been many

periods of time when businesses could operate in more or

less the same manner for decades, updating their advertis-

ing campaign periodically, creating marginally “new and

improved” products every few years, and making small

incremental changes to keep cutting costs and drive profits

higher.

Those days are gone. You need to reinvent yourself, and

there’s no time to waste. Whether your business is window

washing, restaurant supplies, maritime navigation, or

podiatry, your customers’ expectations are digital. Your

competitors are leveraging digital to drive better customer

experiences and increased operational efficiencies–

enabling them to offer more compelling value propositions

to customers. If you aren’t doing the same, it’s going to be

tough to remain relevant and price competitive.

If you’re not digitally transforming in business, you’re slowly dying; do it now and remain relevant to client
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By Victoria Northrup
vnorthrup@brighthouse.com
Manufacturing Consultant

RTP Systems in Melbourne has unveiled a new state–

of–the–art 5–Axis Haas CNC machine at their facility to

advance their machining capabilities.

Over the past 15 years, RTP’s focus has been design,

engineering, and delivery of factory automation — from

benchtop fixtures to fully automated manufacturing lines.

In addition, RTP assists their customers in the

development and prototyping of new products from the

concept level, taking them all the way to high–volume

manufacturing, according to Craig Nelson, president. This

acquisition is the latest in a series of sequential improve-

ments designed to complete the “prototype–to–finished

product” cycle that the company has practiced since its

inception.

“The unexpected changes that took place during the

pandemic convinced the RTP team to expand their

capabilities,” he said.

RTP recognizes the increasing demand for U.S.

sourced parts as well as the necessity to reduce touch

labor on the manufacturing floor, and has upgraded its

facility by adding manufacturing space to house the

automated machining center and associated equipment.

“We are opening our doors to other Brevard County

manufacturers whose current production capabilities are

being stretched due to increased orders and will utilize

this machine to help them meet demand.” said Nelson.

From boutique consumer products to intricate

aerospace parts, the components are varied and, with the

aid of collaborative robotics, the machine has the poten-

tial to run unattended with minimal human intervention.

RTP is leveraging their automation strengths to develop a

robust manufacturing process that can keep up with the

increasing demand for precision and quality in today’s

competitive environment.

“The 5 axis Haas machining center coupled with the

latest software enables the machining of complex shapes

such as turbine blades and mold cavities to exacting

precision. RTP utilizes the software to plan and simulate

the machining process, ensuring the process will run as

efficiently as possible,” said Stephen Nelson, vice presi-

RTP Systems unveils new CNC machining equipment, reaches out to other Brevard County manufacturers
dent of RTP. “The costs associated with the CNC ma-

chined components are competitive while the top priority

is quality regardless of volume.”

Craig Nelson brings four decades of experience to his

team of engineers serving multiple industries, providing

automated equipment and machined parts for several of

Florida’s most well–respected companies, such as RUAG

Space USA, Leonardo DRS, L3 Harris, and Luminar

Technologies in Orlando. Their reach, however, is

throughout the United States.

For more information RTP, call (321) 693–9107 or visit

https://rtpsystems.com.

Mainstream awarded contract to develop single–loop vapor compression system
ROCKLEDGE — Mainstream Engineering Crop. has been awarded contract from NASA for “Toxicity Mitigating

Single–Fluid Cooling System for Manned Spacecraft.”

The company has developed a single–loop vapor compression thermal control system (VCTCS) to replace currently

used two–loop Thermal Control Systems (TCSs).

NASA uses two–loop TCSs to mitigate crew toxicity risk whereby one loop collects heat within a crew module with a

low–toxicity fluid and transfers the heat to a second loop in the external module that rejects heat through the radiators.

This architecture is used for crew but comes with a mass penalty due to the duplication of prime movers (pumps), mass of

the intermediate heat exchanger, and extra radiator surface area to account for the additional temperature difference

required for the intermediate heat exchange process.

The two–loop mass penalty is a driving force toward reducing the TCS to a single working fluid. However, the toxicity

risk must be mitigated for this architecture to be realized. Mainstream Engineering will be demonstrating a single–loop

TCS architecture that has toxicity mitigating technology. This technology has specific NASA applications, including

future Orion–like manned missions, Deep Space Gateway and Transport missions, and lunar habitation modules. Any

manned space vehicle would benefit from the expected weight and crew safety advantage offered by this new TCS.

Mainstream Engineering is a 34–year–old Brevard County manufacturer with a history of leading–edge research and

development that has resulted in advanced cost–competitive products which are made in America.

Visit www.mainstream–engr.com for more information about this company.

Modus Operandi awarded U.S. Air Force contract to translate doctrines to actions
Modus Operandi, a Melbourne company that delivers innovative software that harnesses data to empower smarter

decisions, has been awarded a U.S. Air Force Phase II Small Business Innovation Research contract to develop a software

system that streamlines Tactics, Techniques, and Procedures (TTP) publication management to support and sustain

improved workforce agility.

The Adaptive TTP Management (ADEPT) solution will be powered by Movia, Modus Operandi’s flagship commercial

product that enables living intelligence — an approach that orchestrates the work of humans and machines to transform

real–time smart data into knowledge for more efficient and effective decision making. ADEPT will improve the TTP pro-

cess, providing increased mission effectiveness through intelligent access to timely tactics, compressing time from concept

to fielding, and reducing the workload needed to capture new tactics in response to changing adversary capabilities.

“Supporting a dynamic, collaborative TTP provides innovative ways for the warfighter to continuously improve

operations,” says Peter Dyson, CEO of Modus Operandi, “and through a digital transformation of the publication process,

we can evolve sharing advanced TTPs across bases globally.”

For more than 30 years, Modus Operandi has provided defense and commercial organizations with mission–critical

data–centric software solutions. Building on its rich portfolio of military research and development technology, the

company has developed and deployed an innovative software product, Movia, which delivers living intelligence to its

customers to enable smarter decisions. For additional information on this product, visit http://www.modusoperandi.com.
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Please see ‘Safari Under the Stars,’ page 19

firm was a Signature Sponsor for the 2020 Safari Under

the Stars. Adam Bird is a Brevard Zoo board member.

Assam, who is also a board member of the Brevard Zoo,

said the Safari Under the Stars planning committee,

comprised of more than 10 people, did an “outstanding job,

given the fact that we never met in person. With the

exception of a meeting in November, we communicated

through Zoom conferences.”

She added, “The development team, under Karen’s

leadership, and the marketing team, under Andrea Hill’s

leadership, took the bull by the horns. There was a lot of

positive energy. The development team did an amazing job

coming up with various benefit packages for Safari Under

the Stars. They did a great job tailoring the benefits to our

sponsors. The possibility of exposure for businesses was

huge, and the event is still out there on YouTube.”

Assam said people even called the development office

asking how they could help the Brevard Zoo during these

challenging times.

“Engaging the community as a whole was our focus.

Opening the event up to the entire community was key. A

lot of people every year are interested in attending Safari

Under the Stars, but by March it is usually sold out

because of the limitation of the size of the tent. So we were

able to go from 450 people annually on–site at the Brevard

Zoo to thousands of people being involved in Safari Under

the Stars in 2020. We even had people viewing from

California and New York. So it wasn’t just the Space

Coast. It was nationwide.”

Davis said when planning began for a virtual Safari

Under the Stars “we wanted to do something special, not

By Ken Datzman

Zoos around America have been struggling with money

issues because of the coronavirus pandemic.

Their core product is animals, which must be taken care

of no matter what is going on in society. They must be fed

and they require veterinary care.

When the pandemic hit, zoos were forced to close their

gates to the public to abide with state regulations to help

stop the spread of COVID–19. As a result, in a few short

months, zoos started seeing a steep decline in revenue.

Nonprofit organizations like the Brevard Zoo — which

is certified by the American Association of Zoos and

Aquarians — rely on people spending money at their

venue, whether it’s on ticket sales, food, gifts, or special

fundraising events. It receives no recurring public funds for

operations. The Brevard Zoo is home to roughly 900

animals.

This year, the Brevard Zoo was set to host its annual

“Safari Under the Stars,” an important fundraising event

that’s held in April at its compound.

The coronavirus pandemic changed the Brevard Zoo’s

game plan in how the event would eventually unfold —

physical, virtual, or hybrid. Technology came out the

winner.

“We kept thinking there might be a bright side, and

we’d be able to proceed with an on–site event in late April.

As it turned out, we postponed Safari Under the Stars to

September, but we didn’t cancel it,” said Karen Davis, the

Brevard Zoo’s director of development.

After much discussion, the Brevard Zoo planning team

settled on a virtual event for Safari.

“About five weeks out, we realized that was our only

option, and we pivoted,” said Davis, adding, “One of the

most popular terms in 2020 is the word ‘pivot.’ It should be

moved up to the ‘A’ section of the ‘Oxford English Dictio-

nary’ because it is such a key word for this moment in

history. Yes, indeed, we pivoted with the best of them to

keep the fundraiser intact this year.”

Jessica Assam and Amy Bird were the co–chairs for

Safari Under the Stars. “They should get credit. They did

the most beautiful pirouette, the ultimate pivot.”

The Brevard Zoo looked at examples of nonprofits

around the nation that had used virtual venues to host

fundraisers for their organizations.

Including the auctions, sponsorships, direct contribu-

tions, and other means of giving, Safari Under the Stars

was a shining virtual success, raising more than $550,000

for the Brevard Zoo’s conservation, education, and animal

wellness programs.

“There was no question about the community support of

the Brevard Zoo at a great time of need,” said Davis.

More than 4,400 people watched the virtual event,

including small groups of viewers. The 2020 Safari Under

the Stars is still being viewed on YouTube.

“A neat part about this year’s Safari Under the Stars is

that some people may not have contributed to the Brevard

Zoo on that particular day, but I think it raised awareness

about the different opportunities for them to be involved

and help the Brevard Zoo throughout the year, or when-

ever they are ready,” said Bird. “Support for the Brevard

Zoo comes in different ways. It could be volunteering at the

Brevard Zoo, giving $5, or being an event sponsor.”

Her husband is Adam Bird, who partners with Brad

White at WhiteBird Attorneys at Law in Melbourne. Their

The Brevard Zoo’s 2020 Safari Under the Stars was a big success. For the first time, it was a virtual event. The fundraiser typically sells out with 450 people attending at the Brevard Zoo. The virtual platform
attracted more than 4,000 people, including small groups, and reached beyond the Space Coast. From left: Jessica Assam, co–chair of Safari Under the Stars and a Brevard Zoo board member; Andrea
Hill, marketing and communications director, Brevard Zoo; and Amy Bird, co–chair of Safari Under the Stars. They are at the Brevard Zoo.

BBN photo — Adrienne B. Roth

Brevard Zoo’s 2020 ‘Safari Under the Stars,’ using a virtual format for first time,
raised more than $550,000; a team effort; thousands participated in the event
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Please see Rejuvenate Orthopedics & Regenerative Medicine, page 21

Rejuvenate Orthopedics & Regenerative Medicine helps osteoarthritis patients
improve quality of life; stem–cell treatments for tendinitis and rotator–cuff tears
By Ken Datzman

Osteoarthritis is not talked about much,

yet it’s one of the most common causes of

chronic pain in adults. And it can alter

one’s quality of life.

More than 30 million people in America

alone suffer from degenerative

osteoarthritis, which can affect any

movable joint, including the ankle, knee,

hip, hand, wrist, elbow, and shoulder.

It causes the cartilage that cushions

joints to lose elasticity and wear away in

places, said physician assistant Dave

Harris, founder and owner of Rejuvenate

Orthopedics & Regenerative Medicine in

Melbourne. “This makes bones rub

together, causing pain, stiffness and

swelling.”

Harris, a certified physician assistant

who has worked in the local market for the

last 15 years, has been educating

osteoarthritis patients on their treatment

options.

“We have a comprehensive osteoar-

thritis program. There are many conserva-

tive options for patients, including long–

acting cortisone injections. We use an

FDA–approved medication called Zilretta.

It’s a time–released cortisone product that

is long–lasting. We do not see patient

spikes in glucose levels like we do with

normal corticosteroids. And since Zilretta

is long–lasting, we don’t see the degrada-

tion as far as bone loss and other side

effects,” he said.

Cortisone injections work by drastically

cutting the inflammation in an arthritic

joint. About three years ago, the U.S. Food

and Drug Administration approved

Zilretta.

The decision to approve the medicine

came based on data from a Phase 3

randomized trial involving 484 patients

around the world. The trial demonstrated

“highly significant, durable, and meaning-

ful pain relief” compared to the placebo.

The new injection option offers two big

advantages over the traditional steroid

injection:

l While a traditional cortisone shot

offers pain relief for a few weeks, the

makers of Zilretta say it relieves pain for

up to three months. This extended pain–

relieving power is especially helpful

considering that steroid injections can only

be given every so often to avoid the risk of

soft–tissue damage.

l Because Zilretta delivers a lower level

of cortisone over a long period, the

cortisone is less likely to enter the body’s

whole system causing negative side effects,

such as the temporary surge in blood

glucose caused by traditional cortisone

shots.

As osteoarthritis progresses, many

patients experience intractable joint pain,

which can ultimately lead to the need for a

total joint replacement. Zilretta gives

health–care providers an “important non–

surgical option,” said Harris.

The prevalence of osteoarthritis is

expected to continue to increase as a result

of aging, obesity, and sports injuries.

Each year, roughly 5 million

osteoarthritis patients receive either an

immediate–release corticosteroid or

hyaluronic acid intra–articular injection to

manage their knee pain.

“Severe knee pain can be excruciating

for some people,” said Harris, who three

years ago started Rejuvenate Orthopedics

& Regenerative Medicine, a practice that

focuses on a range of minimally invasive

outpatient stem–cell procedures, platelet–

rich plasma injections, and a full

osteoarthritis treatment program,

including dietary suggestions.

Harris is using regenerative medicine to

treat osteoarthritis, tendinitis, rotator–cuff

tears, and labral shoulder injuries. His

patients include golfers and tennis players.

Physician assistants like Harris

diagnose illnesses, develop and carry out

treatment plans, assist in surgeries,

perform procedures, provide prescriptions,

and guide patients, for example.

But Harris is breaking new ground in

his industry, having his own practice.

Physician assistant ownership of a medical

practice is legal in most states. However,

medical practice ownership can present

some challenges unique to physician

assistants, given the often–complex

intersection of the physician assistant

licensing system and medical practice

regulations, said Harris.

“There are certain hurdles and road-

blocks a physician assistant has to clear in

order to have his or her own practice. For

one, you have to have a medical director on

board that supports the procedure or

process you’re doing as a physician

assistant. In my case, Dr, John

Hermansdorfer, an orthopedic surgeon,

signed on as my supervising, or collaborat-

ing, physician. And he’s done a lot of stem–

cell work.”

Dr. Hermansdorfer is with The Atlantic

Orthopaedic Group. He specializes in

reconstructive surgery of the upper and

lower extremities. Dr. Hermansdorfer also

performs a variety of arthroscopic proce-

dures.

Before forming his own practice, Harris

himself spent 13 years in orthopedics and

two years in vascular surgery working

alongside physicians. He earned his

master’s degree in Physician Assistant

Studies from Long Island University in

New York.

These types of graduate programs take

at least two years of full–time study and

include classroom and laboratory instruc-

tion in subjects such as pathology, human

anatomy, physiology, clinical medicine,

pharmacology, physical diagnosis, and

medical ethics.

Stem–cell therapy has received

attention across the globe for its countless

medical uses, especially in the field of

orthopedics.

Many effective, cutting–edge orthopedic

treatments involve stem–cell therapy,

which aids pain relief and recovery time,

increased mobility, and more importantly,

may eliminate the need for medication and

invasive surgery such as joint replacement,

said Harris, who uses leading technologies

such as ultrasound guidance and fluoro-

scopic guidance to help pinpoint targeted

areas when he does injections.

“For certain indications, surgery is

Dave Harris, a longtime certified physician assistant, owns and operates Rejuvenate Orthopedics &
Regenerative Medicine in Melbourne. His practice offers minimally invasive in–office stem–cell
therapy. Harris treats a range of conditions, including osteoarthritis, tendinitis and rotator–cuff tears.
He offers a range of tailored options with special price reductions. For osteoarthritis, the options
include long–lasting cortisone injections. Harris earned his master’s degree in Physician Assistant
Studies from Long Island University.

BBN photo — Adrienne B. Roth
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By Carrie Butler
carrielynnbutler@gmail.com

NEW YORK — It’s no surprise that COVID–19 has had

an ongoing impact on social media and will likely continue

to influence trends into 2021. International social media

analytics firm Talkwalker and HubSpot asked 50 social

media gurus, industry experts and public relations

professionals from around the world, to define the trends

that will shape the social media industry for 2021, turning

that into a report.

In the report, they’ve identified the Four Cs of

COVID–19 Content to include: Community, Contactless,

Cleanliness and Compassion.

“It’s not ‘Finger Lickin’ Good’ anymore as KFC tempo-

rarily dropped its iconic slogan because, with a pandemic

going on, finger lickin’ is ‘not currently advised’ and

because of that, they have released a tongue–in–cheek

campaign to go with it,” says Janet Machuka, founder ATC

Digital Academy. “The effects of COVID–19 will be felt for

months to come. Brands need to consider the 4 Cs in future

marketing and PR efforts.”

When reviewing the mentions of the 4 Cs in relation to

COVID–19, they’re still conversation drivers — these

topics are still trending online. In their search for informa-

tion, consumers are turning to brands for information and

reassurance relating to the crisis. 78% of consumers say

that brands should help them out in their daily lives.

However, there is a communication gap between

consumers and brands. While business accounts are

focused on messages around supporting communities,

consumers are more focused on cleanliness, with mentions

still rising.

“In 2021, brands will have to be part of these COVID–

19 conversations, though they’ll need to assess the topic

carefully to ensure their communication is relevant,” says

Todd Grossman, CEO Americas Talkwalker.

One brand that stood out for reinforcing the trending

and important health and safety messages is Walmart.

Talkwalker found 30,000 instances. Those posts have

generated 10 million engagements. During the beginning

of the outbreak from March to May there were more than

2,000 mentions of the Four C’s and Walmart a day.

Comparing themes from throughout the year vs. the past

30 days, the themes emerging show how a brand can move

from what people are saying to what the company is doing

as phrases like “moving forward” “absolutely loved” “shop

differently” and “start earlier” all hint at how a brand can

win consumer trust now.

Another brand that wasted no time in engaging with

the main health and safety messages when COVID–19

first came to light was LEGO, including joining other

brands who promoted the “wash your hands” message to

the tune of 81,700 mentions since March. LEGO engaged

with this in their own unique way, sharing the message

with their family. This tweet alone generated just short of

4,000 engagements. Lego has continued to engage with

this messaging throughout lockdown and beyond, building

on their community aspect, and encouraging cleanliness,

especially among younger audiences.

“2021 will be the year of minding your own business,

just to stay in business,” says Eric Schwartzman, digital

marketing consultant. “Retail’s not the only sector hit hard

by the pandemic. B2Bs that relied on trade shows and

conferences for deal flow will have to reinvent themselves

online. And it all starts with optimizing the user experi-

ence by analyzing the data. Because whoever controls the

layout, controls the payout.”

The Social Media Trends report ranked trends to look

for in 2021 as identified by experts and by the audience as

consumers were surveyed to rate the trends and see how

they are impacting brands at the ground level.

Among the other trends experts say to look for in 2021

and available in the full report are: Impact of Socially

Conscious Audiences; The Rise of Digital Disinformation;

Social Media Giants Adapt to the New Normal; Old–School

Marketing for a New Market; Social Gaming = Gaming

Social; A Little More Conversation(al) Marketing; Nostal-

gia Marketing; Memetic Media; Remixing is the New

UGC; and About Talkwalker.

Talkwalker is a social listening and analytics company

that empowers more than 2,000 brands and agencies to

optimize the impact of their communication efforts. It

provide companies with an easy–to–use platform to

protect, measure, and promote their brands worldwide,

across all communication channels. Talkwalker’s state–of–

the–art social media analytics platform uses AI–powered

technology to monitor and analyze online conversations in

real–time across social networks, news websites, blogs and

forums in 187 languages.

50 global experts predict the top trends for 2021 that will shape social media industry; Walmart stands out
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By Terry Stanton
tstanton@newsandexperts.com
News & Experts

Times have been tough for plenty of

people in 2020, regardless of age.

But things could go from bad to worse

for Gen Z, the generation born roughly

between 1997 and 2012, says Toby Mathis,

a tax attorney, founding partner of

Anderson Law Group

(www.andersonadvisors.com) and current

manager of Anderson’s Las Vegas office.

“The young people who are part of Gen

Z, along with Millennials, are not only

suffering more than Gen X and baby

boomers, but they are getting ripped off

because they will be saddled with the debts

of the older generations’ mistakes,” Mathis

says.

The current U.S. debt is more than

$26 trillion. At some point something has

to give, Mathis says, and Generation Zers

could see a hefty tax hike sometime in the

future.

Not that long ago, things looked rosy for

Gen Z, as the generation’s first wave

graduated from college into a booming

economy.

Enter COVID–19, which threw the

economy — and Gen Zers — for a loop.

Half of the oldest Gen Zers (ages 18 to

24) reported they had lost a job as a result

of the pandemic, or someone in their

household had taken a pay cut or lost a job,

according to a Pew Research Center

survey. That’s higher than what was

reported by Millennials, Generation X and

baby boomers.

While no individual is going to change

the course of the country’s debt or economy,

young people can take steps to improve

their personal situations, Mathis says.

Those include:

l Begin saving early for retirement.

Gen Z is many decades removed from the

much older generations that could depend

on pensions to help fund their retirements.

Add to that questions about Social Security

and they could be entirely on their own

when it comes to paying for retirement,

Mathis says. “The sooner you can start

saving, through an employer’s 401(k) plan

or a personal IRA, the better,” he says.

“Even a small percentage of your income

set aside now can show extraordinary

growth over 40 or 50 years.”

l Be wary of credit card debt. As a

group, Gen Zers aren’t as cautious about

the pitfalls of credit cards as they should

be. They are more likely to run up their

credit card debt than the Millennials were,

according to research by TransUnion. For

example, the average 24–year–old in 2019

had a $2,000 credit card balance, about

one–third higher than 24–year–olds in

2012. “It’s one thing to use debt to buy an

asset, such as a house,” Mathis says, “but

don’t fall into the trap where you use credit

cards to buy your clothes, food, and other

such items.”

l Invest with long–term goals in mind.

Regardless of age, many people invest

hoping for a quick return. Mathis says such

investors have a microwave mentality

(getting what you want almost instantly)

as opposed to a crockpot mentality (better

things come, but it takes a while). “The

stock market is still solid if you quit

listening to the pundits and focus on a

specific subset of boring companies,”

Mathis says.

“Gen Z definitely has been dealt a

difficult hand, at least in part because of

the generations that came before them,”

Mathis says. “But opportunities exist for

them to make the best of a bad situation if

they plan carefully and make wise

decisions.”

l About Toby Mathis

Toby Mathis has helped Anderson Law

Group grow its firm from one of business

and estate planning to a thriving tax

practice and national registered agent

service with more than 18,000 clients.

Mathis has authored more than 100

articles on small–business topics and has

written several books on good business

practices, including “Tax–Wise Business

Ownership,” and “12 Steps to Running a

Successful Business.”

Florida Tech online MBA in cybersecurity among the best

How Generation Z is being ripped off by America’s economic
and national debt troubles, according to tax attorney Mathis

Florida Tech’s online cybersecurity MBA program is among the best in the nation,

according to a new ranking from the education information provider Great Business

Schools. Great Business Schools ranked the top 15 national online cybersecurity and

information security programs, and Florida Tech was No. 2, behind George Washington

University. Syracuse University, American University and John Brown University

rounded out the top five programs.

“Cybersecurity has become so central to modern business that one of the fastest–

growing occupations is in cybersecurity and information security management,” according

to the ranking’s editors. “The choice of an online program means working professionals

and career–changing adults can get their degree without having to leave their current

jobs. The ability to put your learning to work immediately is invaluable.”

Great Business Schools focused on accredited institutions offering fully online and

hybrid degrees for these rankings. The programs were ranked according to data from

IPEDS and Niche, including student satisfaction, salary potential and tuition cost.

For the full list of programs, visit https://www.greatbusinessschools.org/best–mba–

cybersecurity–online.
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recognize discolorations in the water that can be indicative

of algal blooms to prevent potential exposure, provide

information on who they can contact to help identify the

algae present and their toxins, while providing some

common treatment methods for algal management,” said

co–author Dail Laughinghouse, assistant professor of

applied phycology at the UF/IFAS Fort Lauderdale

Research and Education Center.

Stormwater ponds are designed to serve as a filter and

temporary reservoir to prevent pollution from seeping into

our waterways while prevent flooding during the Sunshine

State’s rainy season. When rainwater lands on parking

lots, driveways, rooftops, and other hard surfaces, the

rainfall that does not soak into the ground is known as

stormwater runoff. This stormwater runoff flows into a

man–made neighborhood stormwater pond through

grates, pipes, shallow swales, or ditches.

Stormwater ponds, Florida’s most common method for

stormwater management, are specifically designed to

prevent flooding and protect downstream waters from

pollutants. Stormwater ponds also serve as aesthetic

bodies of water situated in the center of communities

increasing the number of surrounding homes with water

views and creating high value for visual enjoyment but not

recommended for swimming.

The problem lies in that stormwater pond water quality

is not regulated or managed by state or county agencies,

despite vast implementation for most developments since

the 1980s to meet stormwater management rules required

under Chapter 62–25 of the Florida Administrative Code,

said Tyrna.

This fact sheet walks communities and property owners

through the steps and the resources needed to properly

identify and manage potentially harmful algae living and

blooming in their backyard waters. By increasing aware-

ness, we hope to protect Floridians and their pets from

preventable harm.

The four–page best practices guide is intended to assist

Floridians living, recreating, and working around

stormwater ponds with answering the following questions:

l How do you recognize the visual presence of poten-

tially toxic algae?

l When should you place publication notification?

l When and how often should you sample the water?

l Where to send those samples at UF/IFAS?

l When is it safe to take down signage notifications?

l How to treat the algae if you choose to try to get rid of

it?

l How to determine potential causes and consider pond

enhancement projects

Additional resources on the fact sheet provide direction

and insight on why stormwater ponds are needed, how to

manage them to keep them healthy, along with suggested

plant directories that are beneficial for ponds, and more.

The guide is available online from the UF/IFAS Extension

Sarasota County Water Resources website.

l About IF/IFAS

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to sustain

and enhance the quality of human life. With more than a

dozen research facilities, 67 county Extension offices, and

award–winning students and faculty in the UF College of

Agricultural and Life Sciences, UF/IFAS brings science–

based solutions to the state’s agricultural and natural

resources industries, and all Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu.

Are the blue–green algal blooms polluting your ponds? UF/IFAS scientists empower communities with resources

By Lourdes Rodriguez
rodriguezl@ufl.edu
IFAS Communications
University of Florida

For decades, stormwater ponds have served master–

planned communities and commerce parks with environ-

mental and aesthetic benefits. In some cases, these same

stormwater ponds, have developed excessive amounts of

blue–green algae, also known as cyanobacteria, blooming

with toxins, and appearing as surface mats or scums.

These ponds become unpleasant to see and potentially

dangerous for wildlife.

It is a common problem in communities that is escalat-

ing.

Researchers and Extension agents at University of

Florida Institute of Food and Agricultural Sciences

(UF/IFAS) have just released a guide, Best Management

Practices for Blue–Green Algal (cyanobacterial) Blooms in

your Stormwater Pond. The guide is a step–by–step fact

sheet designed to empower residents with answers and

resources for these man–made ponds that can become

harmful if left unmanaged.

“This guide was created with the intent to raise

awareness of the need for action and to determine what to

do when these potentially harmful algae invade a

stormwater pond,” said co–author Abbey Tyrna, a water

resources agent with UF/IFAS Extension Sarasota County.

“There are over 76,000 stormwater ponds throughout the

state of Florida and right now there is no guidance on what

to do, and no establishment of a threshold for when to act.

We hope this manual fills that gap.”

“This fact sheet will help residents and property owners
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ACADEMIC ACHIEVEMENT  |  MORAL RESPONSIBILITY  |  LEADERSHIP  |   FAITH FORMATION

SERVING STUDENTS IN PRE-K3 & VPK4 THROUGH GRADE 12   |   VISIT BREVARDCATHOLICSCHOOLS.ORG

Melbourne Central Catholic High School
Melbourne, FL 

(321) 727-0793 | www.melbournecc.org

St. Teresa Catholic School
Titusville, FL

(321) 267-1643 | www.stteresa-titusville.org

Holy Name of Jesus Catholic School
 Indialantic, FL

(321) 773-1630 | www.hnj-school.org

St. Mary’s Catholic School
Rockledge, FL

(321) 636-4208 | www.stmarys-school.org

Ascension Catholic School
Melbourne, FL

(321) 254-5495 | www.ascensioncatholicsch.org

Divine Mercy Catholic Academy
Merritt Island, FL 

(321) 452-0263 | www.dmccs.org

St. Joseph Catholic School
Palm Bay, FL 

(321) 723-8866 | www.st-joe-school.org

Our Saviour Catholic School
 Cocoa Beach, FL

(321) 783-2330 | www.oursaviourschool.org

Our Lady of Lourdes Catholic School
Melbourne, FL

(321) 723-3631 | www.ollmelbourne.org

Join Us November 11th 
for our 2020 Veteran’s Day Virtual Open House!

• Tour campus and classrooms
• Meet administrators and teachers
• Receive admissions and financial assistance information

To reserve your spot, go to:
brevardcatholicschools.org/open-house
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In a gallery far away, Florida Tech aerospace engineering student Pishgar wins competition for satellite artwork
There are art galleries, and then there

are art galleries.

The one that is currently showcasing a

piece by Florida Tech senior Nava Pishgar

may not be as easy to visit as some, and

the lighting can be a bit uneven. But it’s

safe to say there are no other places like it

in the world.

That’s because this venue is not

actually on planet Earth: It’s above it.

Pishgar, an aerospace engineering

major and Brevard County native, was

one of three winners of a national competi-

tion from the organization Students for

the Exploration and Development of Space

(SEDS) and the California–based satellite

company Planet to produce a piece of art

for one of Planet’s Dove satellites.

“I know that Nava is a really talented

artist, so I encouraged her to participate,”

said Minh Lê, a Florida Tech senior

majoring in astrophysics and president of

the university’s SEDS chapter. “She did,

and she won.”

So it was that just before 11 p.m. local

time on Sept. 2, more than two dozen Dove

satellites were hoisted into low earth orbit

by a Vega rocket launched from Kourou,

French Guiana.

Among them was Flock 4v–18. Laser

etched onto the powder–coated surface of

this satellite was Pishgar’s roughly 2–inch

wide, 14–inch long image, a hypnotic,

swirling swath of wavy lines, sun–like

circles, shadowy pyramids, curlicue eddies

and what appears to be an eye.

That the piece is open for many

interpretations is by design, Pishgar said.

That it features some of the elements of

Persian art is intentional, as well, a

reference to her family’s roots and one of

her earliest influences, an aunt living in

Iran who is herself an artist. And if the

wavy lines seem like a vision from the

sandy Brevard coastline, that, too, is part

of the plan.

She liked how both art and the cosmos

rely on imagination and interpretation.

“You can have sunlight, horizons —

you can have those ideas in your mind,

make them more concrete, but in the end

it’s all in the eye of what you see,” Pishgar

said. “And space is in the eye of what you

see.”

The image, originally drawn with

Sharpie markers and ballpoint pens, also

reflects what Pishgar said is one of the

most fascinating aspects of space to her —

that so much of it consists of dark matter

and as–yet–unknown elements.

“Combining that idea with my doodling

style, I simply went with the flow and let

whatever I drew take over the panel,” she

wrote in her competition submission.

“There are little puzzles and figures and

pieces you can find within it. Just like

outer space, you don’t need to know the

subject or the matter of it. It can be

unsettling, yet it can be intriguing and

exciting, and you can get lost in the

vastness of it all.”

Planet has now launched over 300

Dove satellites into space, and each has a

side panel designed by an artist, “from

toddlers to world famous illustrators,” the

company said.

And now, from Florida Tech student

Nava Pishgar.

“This experience reminded me of how

important my main goal was of combining

the engineering world and the art world,

wanting to see this sort of da Vincian era

flourish again,” she said, referring to

Leonardo da Vinci’s famous principle of a

balance between art and science. “You

can’t have art without engineering, and

you can’t have engineering without art. I

hope folks start to learn that.”
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� Located in Free Trade
   Zone #136
� Zoned Light Industrial
� 394 Parking Places on site
� Fiber Optics on site
� Recreation Gazebo on site

For Lease 44,406 Square Feet

Ellis Road
Industrial Complex

Contact Aaron Anderson
aaron@CIA-developers.com

321-723-3400 ext. 208

REAL ESTATE

� Near Airport, L3Harris, I-95
     Northrop Grumman, Raytheon
� Dimensions 570 ft z 180 ft
� City Water & Sewer
� Tilt Wall Construction
� 100% Fire Sprinkler Coverage
� Truck Dock Loading
� 480 Volt power - R22 Insulation

� Located in Free Trade
   Zone #136
� 394 Parking Places on site
� 11,693 - 32,767 sq.ft. available
� Fiber Optics on site
� Recreation Gazebo on site

For Lease 111,150 Square Feet

Ellis Road
Industrial Complex

Contact Aaron Anderson
aaron@CIA-developers.com

321-723-3400 ext. 208

REAL ESTATE

� Near Airport, L3Harris, I-95
     Northrop Grumman, Raytheon
� Dimensions 570 ft z 180 ft
� City Water & Sewer
� Tilt Wall Construction
� 100% Fire Sprinkler Coverage
� Zoned Light Industrial
� Truck Dock Loading
� 480 Volt power - R22 Insulation
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Habitat for Humanity of Brevard County appoints area
professionals to board of directors; is now 12 members

By J. Carey Gleason
carey@brevardhabitat.com
Vice President of Development
Habitat for Humanity of Brevard

Habitat for Humanity of Brevard

County has announced that several new

community leaders have joined its board of

directors.

Established in 1985, Habitat for

Humanity of Brevard County is a 501©(3)

nonprofit organization with a mission of

seeking to put God’s love into action to

bring people together to build homes,

communities and hope.

More than 500 families have built and

purchased their homes in partnership with

Brevard Habitat. By empowering families

to help themselves they are building

strength, security and self–reliance.

Habitat Brevard continues its mission to

build affordable workforce housing for

essential workers that “Live, Love and

Care” in Brevard.

Chris Myers of CenterState Bank,

David Wilkison with the City of

Melbourne, Don DiFrisco of Hell ’n Blazes

Brewing Co., Jeannette Jarnes of

Northboro Builders and Father Bradley

Beaupré with the Catholic Church have all

joined the organization’s board of directors.

Each has a strong passion for the Brevard

Habitat mission.

Myers is vice president, branch

manager at CenterState Bank. She brings

a strong knowledge of business and

community. She serves on the executive

committee of Suntree Rotary and the board

of Children’s Home Society. She serves as

the chair of the Habitat Development

committee.

Wilkison is an engineer with the City of

Melbourne. Before joining the City of

Melbourne, he was with DRMP as its East

Coast engineering manager. He has also

worked in Collier County, where he was

instrumental in the strategic growth of

Habitat of Collier County.

His previous board experience includes

branch chairman of American Public

Works Association of Central Florida and

Leadership Florida Alumni Advisory

Board. Wilkison is a graduate of Leader-

ship Florida Class XXIII. He is chairman of

the Habitat Land Acquisition committee.

DiFrisco is the president and owner of

TSS Solutions and Hell ’n Blazes Brewing.

He currently serves on the board of

directors of Combat Veterans Association

and previously was on the Florida Venture

and Melbourne Main Street boards.

DiFrisco is a military veteran and brings

his entrepreneurial expertise in finance

and business to the organization. He serves

as treasurer.

Jarnes is owner and partner of North-

boro Builders. Her company has become

involved with the community with building

many restaurants, franchises and hotels.

She brings a depth of knowledge with

organizations, business and fundraising.

Father Beaupré is Religious Superior

Retired with the Catholic Church. In his

role as Pastor of St. John the Evangelist

Catholic Church, he was responsible for the

growth of the church and participated in at

least three Habitat builds. He is also a

great cook.

“Habitat Brevard is most fortunate to

have recruited these community leaders to

take the organization to the next level,”

said Marcus Ingeldsen, board chairman.

“They each bring a unique and relevant

experiences and passion to continue the

mission of Brevard Habitat to help our

essential workers and families achieve

their dream of home ownership.”

With these five new appointments, the

Brevard Habitat board consists of 12

members, including Ingeldsen; Darcia

Jones Francey, vice chairwoman; Suzy

Leonard, secretary; and Karen Jacobs,

Richard Mercadante, Ruth Prather and

Tracy Stoller.

For more information about Habitat for

Humanity of Brevard and its mission in

community, visit www.brevardhabitat.com.

Cliff Shuler Auctioneers to conduct live and online auction Nov. 28
Cliff Shuler Auctioneers & Liquidators Inc. will conduct a live and online auction at

10 a.m. on Saturday, Nov. 28. This is a public auction. The physical address is 422 Julia

St. in Titusville. The auction gates will open at 8 a.m.

Some items from The Estate of Cliff Shuler will go to auction with no reserves and no

minimum bids — absolute to the last and highest bidders regardless of price. The items

will include a 1985 Jaguar XJ6, a 1958 Austin Healey Bug Eye Sprite Mark I, a custom-

ized 2001 PT Cruiser, a 1946 Lincoln Continental, and a 1994 45–foot custom–built

Newell Motor Coach.

Major items will also be offered online for those who can’t attend the live auction. Visit

Soldfor.com and click the “Upcoming Auctions” tab to see some of the items for auction.

Click the “Bid Online Too” button to register to bid online.

Cliff Shuler Auctioneers is accepting quality items for the auction. The cut–off date is

two weeks before the auction. Items are accepted from 9 a.m. to 2 p.m., Monday through

Friday. It auctions all types of merchandise, from real estate to cars, trucks and boats to

furniture and most household goods, firearms, art, collectibles, tools, heavy equipment,

and machinery. Titled items must be in the name of the seller. Consignment rates are on

the website at www.soldfor.com.

For more information about Cliff Shuler Auctioneers, call (321) 267–8563.
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© 2019 Shelter Mortgage Company, L.L.C. All Rights Reserved. This communication does not constitute a 
commitment to lend or the guarantee of a speci�ed interest rate.  All loan programs and availability of cash 
proceeds are subject to credit, underwriting and property approval. Programs, rates, terms and conditions are 
subject to change without notice. Other restrictions apply. Shelter Mortgage Company, L.L.C, 4000 W. Brown 

Deer Road, Brown Deer, WI 53209. Corp NMLS#431223 (www.nmlsconsumeraccess.org).  Brian Spencer (FL/LO#17741; 
NMLS#803141); Natasha Cartagena Spencer (FL:#LO17483, NMLS #: 552564): 7341 O�ce Park Place Suite 106, Melbourne, FL 
32940. Rolando Garcia (FL/#LO39842; NMLS#476625): 408 East Ridgewood Street, Orlando FL 32803. 

R O L A N D O  G A R C I A  
  

GARCIAHOMEMORTGAGE.

BRIAN SPENCER 
321-537-1137  
SPENCER4LOANS.COM

NATASHA CARTAGENA SPENCER 
407-234-8504

LOANSWITHNATASHA.COM

Working with you and for you to 
find the best mortgage.
After you’ve found your dream home, let Shelter Mortgage Company 
provide the dream loan. Whether you’re a �rst-time homebuyer, looking 
to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down
payments on our Conventional, VA,
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

321.757.6600   
sheltermortgage§.com
7341 O�ce Park Place, Ste 106  
Melbourne, FL 32940  
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‘Safari Under the Stars’
Continued from page 12

just have someone standing in front of a camera doing an

infomercial, or have someone conduct an auction.”

She favored something like “The Carol Burnett Show,”

which originally ran on CBS from 1967 to 1978. The

variety show mixed comedy sketches with song and dance.

“That show resonated with me and probably with a lot

of people of my generation. Looking back at those episodes,

you could see something that sparked your emotions, from

laughter to crying. The show kept you stimulated. It just

had a wonderful beat and it was energizing. We decided if

we were going to do a virtual event, that’s what it needs to

be. It needs to be all that the Brevard Zoo is, and all that

Safari Under the Stars is when it’s a live event. People love

it because it’s filled with many different elements and

components that help keep people locked on the mission,

understanding why they are involved, and then wanting to

be part of a positive outcome.”

Davis added that the virtual event was a good fit for the

Brevard Zoo “because we have a great cast. We have

animals that are the cutest things on earth. We tried to do

something that hit many notes. We wanted to feature

animals. We wanted to feature our mission. We wanted to

feature our staff; all the people who make the Brevard Zoo

run. People from the finance department, from ‘first

impressions,’ from the conservation team, from the animal

team, from the education team, and the volunteers. And

we wanted to feature our supporters.”

The auction items for Safari Under the Stars included

naming rights to Brevard Zoo animals. Naming rights for a

baby giraffe at the Brevard Zoo were purchased for

$15,000, said Davis. The naming rights for a baby

klipspringer (a small antelope found in eastern South

Africa) sold for $8,000, and two kangaroo joeys brought

$7,500. “What a wonderful story,” said Davis. “We now

have a list of people who are interested in purchasing

naming rights for Brevard Zoo animals.”

Internationally known paper collage artist Derek Gores,

a local resident, supported the Brevard Zoo auction with a

piece of donated art that sold for $11,500. “Julie Harrison,

who is a Brevard Zoo board member, and her husband,

Dr. Steve Watts, bought the piece,” said Davis.

Gores was originally commissioned to create a piece of

art to mark the Brevard Zoo’s 20th anniversary in 2015. It

was a work in progress. Gores held workshops and school

children throughout the county participated in the effort to

create the anniversary piece.

“When he found out that we were going to have this

event, Derek contacted us and said he would love to donate

artwork as an auction item,” said Davis. “We have such

wonderful supporters of the Brevard Zoo. And this year’s

support for Safari Under the Stars has been extraordi-

nary.”

The 2020 Safari Under the Stars Signature Partners

include: Flammio Financial Group of Ameriprise, $20,000;

Holiday Builders, $15,000; Artemis/The IT Company,

$15,000; Health First Health Plans, $15,000; Boys

Electrical Contractors, $15,000; L3Harris, $12,000; Daniel

Sperando and Mary Ann Sperando, $10,000; Don and

Susan Morse, $10,000, HHCP Architects, $10,000;

WhiteBird Attorneys at Law, $10,000; Whiting Turner,

$10,000; Certified General Contractors, $7,500; Brewer

Paving & Development, $7,500; Stifel–Garvin Wealth

Management, $7,500; Sky Advertising, $7,500; Shelter

Mortgage Co., $7,500; Florida City Gas, $7,500; Champion

Home Health Care, $7,500; Barbara Wall Group, $7,500;

Disney Cruise Line, $7,500; MH Williams Construction

Group, $7,500; Dr. Nani Golden, $7,500; Construction

Engineering Group, $7,500; and Jack and Bonnie Mollen,

$7,500.

The Non–Signature level supporters include: Baldwin

& Associates, Sea–Dek, Pepsi, Ron Jon Surf Shop, The

Viera Co./Scott Miller, Tracy Latshaw, Berman Hopkins

(Mike Durante), LKQ Corp./Simmons, Brown & Brown

Insurance, Randy and Linda May, Josie’s Pediatric

Therapy Services, Jim and Jonnie Swann, Bob Mansbart

and Patricia McMahon, Eric and Shelley Cooper, Nick and

Diane Heldreth, Malcolm and Jane Kirschenbaum, Evan

Cooper, Steve Lum, Karen Zifcak, Brenda Hersey, and

Richard and Susan Weber.

Non–Signature level Brevard Zoo board members: Jim

Barfield, Jackie Barker, Laura Bomalaski, Kim Brown,

Jessica Assam, Darlene Evans, Brian and Hope Fisher,

Toni George, Beth Gitlin, Joe Klein, Ann Luke, Patty

Zielger, Bill Moore, Lew Schwartz, Cole Oliver, Glenn

Young, Stephen and Dawn Mays, Stephen and Jennifer

Lacey, Michelle Masline, Michael Cerow, Clay Archey,

Julie Harrison, Abe Walton, and Vince Lamb.

“We want to thank everybody for their support of Safari

Under the Stars. If you go to YouTube and pull up Safari

Under the Stars 2020, you can view the event and enjoy

the humor.”

Davis said the Brevard Zoo “is planning to hopefully

have a live Safari Under the Stars event toward the end of

April. Jean–Michel Cousteau, the famed ocean explorer

and conservationist who was originally scheduled to be at

the Brevard Zoo for this year’s Safari Under the Stars, has

already confirmed his commitment to come, which is great.

We’re looking forward to next year’s Safari Under the

Stars event at the Brevard Zoo.”

The Edge
pick up BBN

10/05/20
page 19

FULL COLOR



Call Adrienne Roth at 321-951-7777 for Advertising Information NOVEMBER 9, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 20

Area resident Courtney Costello opens a new franchise
location in area for Nuviva Medical Weight Loss Clinics

Brevard County native Courtney

Costello has fulfilled her lifelong dream of

making a difference in people’s lives by

opening a new franchise location for

Nuviva Medical Weight Loss Clinics.

This medical weight loss and wellness

clinic helps its patients lose weight under

the supervision of a nutrition coach and a

doctor. Open since Sept. 1, it also offers

curbside drive–through and home delivery

service of vitamin B12, vitamin C,

Glutathione injections and growth

hormone releasing peptides with the

program.

Costello has had a lifelong passion with

fitness and nutrition. Her career up to this

point was accounting, but she knew she

had a calling to help people and change

lives. This is exactly what Nuviva enabled

her to do.

“When my husband and I couldn’t meet

our weight–loss goals after having two

children, we started looking for some

help,” she said. “Not finding what we were

looking for in a clinic in Brevard County,

we searched Orlando. The Orlando Nuviva

is where we landed and stuck with the

program. After achieving our desired

weight goals, we soon decided that we

wanted to share this type of service with

people in our community. With the help of

Dr. Angela Fischer, medical director of

Nuviva Melbourne, we opened in Septem-

ber 2020.”

Costello formed a team comprising

health–care professionals of the “highest

class” to ensure that patients get para-

mount service, “which is what the Nuviva

brand is known for.”

Dr. Fischer brings 15 years’ experience

practicing aesthetic medicine to the team.

She says she “loves being able to make

people look and feel their best.”

A licensed medical assistant for more

than 20 years, working in a variety of

medical fields, Veronica Longoria’s

favorite thing about working at Nuviva is

seeing the “patients evolve into their new

lives.”

The Nuviva receptionist is “second to

none. Taylor Dean is always happy to

greet new patients and hear how the

current patients’ lives are changing with

their new found weight loss,” said Costello.

Nuviva offers physician–supervised

medical weight–loss programs, as well as

an array of wellness supplements. The

weight–loss program is tailored to each

patient’s needs. The nutrition program is a

unique multi–dimensional program

broken into phases to provide variety in

the diet while ensuring body fat reduction.

Concierge–style support is an integral

component of Nuviva Medical Weight Loss

Clinics. Formulated nutraceutical

supplements are included with each phase

of the program to help maximize overall

health and well–being.

A Nuviva physician can provide

medications that aid in safely achieving

the maximum amount of weight loss

during each phase.

“Your long–term success depends on

understanding the process of weight loss

and weight management by making

healthy choices,” said Costello. “Our team

is available to answer questions through-

out the course of the program to ensure

your success. We are committed to

ensuring you have educational tools with

our five–phase approach. Our staff will

work with you to develop an exercise

program that enhances your individual

weight loss plan and ensures long–term

success.

Nuviva of Melbourne will host a

ribbon–cutting ceremony from 4–6 p.m. on

Thursday, Nov. 12, at 8095 Spyglass Hill

Road Unit, 105.

l About Nuviva Medical Weight Loss

Clinics

Serving Boca Raton, Coral Springs,

Fort Myers, Lake Mary, Melbourne,

Naples, Orlando, Punta Gorda, and

Tampa, Florida, Nuviva Medical Weight

Loss Clinics combine safe, effective, and

proven medical weight–loss methods with

easy–to–follow diet, nutrition, and exercise

plans to ensure weight loss success.

For more information on this business,

email melbourne@nuvivaweightloss.com,

or visit https://www.nuvivaweightloss.com.

Downtown Titusville Merchants Association to host a sip–and–shop
Frank Sinatra may not have had the Space Coast in mind when he sang the song, but

he surely would have enjoyed “Fly Me to the Moon,” a sip–and–shop evening in down-

town Titusville.

The event will be held from 6–9 p.m. on Friday, Nov. 13. There will be a sampling of

wines, seasonal beers and cider, plus food bites at area downtown shops.

Check in at the Downtown Merchants Association table next to MacSweets Bakery in

the 300 block of South Washington Ave. to get a souvenir glass and follow the map to

participating locations.

Masks will be provided if you forget yours. Merchants include HotPoint Boutique, The

Downtown Art Gallery, Sweet Southern Sass, Olive You, Baby’s Breath, Simply Southern

Boutique and more.

The fee is $25 per person. Visit all the merchants on the map and enter a drawing to

win the Fall Holiday Gift Basket and prizes such as a family four–pack for the Kennedy

Space Center Visitor Complex.

For more information on this event, visit the Downtown Titusville Merchants

Association’s facebook page, or call (321) 264–0777.

Richards Paints
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Rejuvenate Orthopedics & Regenerative Medicine
Continued from page 13

necessary. What we’re trying to do is help

the patient early on so they won’t have to

go in that direction. People are definitely

learning about stem–cell rejuvenation, but

it’s very much an educational process with

the public. I am educating people every

day.”

Stem cells are cells found in bone

marrow and skin that have the potential to

develop into many different cell types in

the body, such as bone, muscle, cartilage,

ligament, or tendon cells, said Harris.

He said stem cells are commonly taken

from the patient’s bone marrow and then

injected into a targeted area to help heal

an injury or repair damaged tissue.

Compared to surgical procedures for the

hip, shoulders or knee, regenerative

therapies are much simpler and much less

invasive, said Harris.

“The in–office procedures are safe,

effective and we have just lowered our

prices. By doing so, we’re hoping that more

people will have greater access to stem–cell

therapies. We have lowered the price to

$2,500 for autologous bone marrow

concentrate cell injections for one joint, and

$500 for PRP injections for one joint. The

new pricing is effective for any procedure

booked through the end of February 2021.

The pandemic has impacted everyone.”

He added, “Some of the patients I treat

have joint diseases, such as osteoarthritis.

These are people who want to get back to

playing golf or tennis without undergoing

surgery, if possible. That group currently

makes up the majority of my patients.”

Stem–cell therapies may offer the

potential to treat diseases or conditions for

which few treatments exist. Sometimes

called the body’s “master cells,” stem cells

have the potential to repair, restore,

replace, and regenerate cells, and could

possibly be used to treat many medical

conditions and diseases.

In 2017, when the FDA announced its

“comprehensive regenerative medicine

policy framework,” it said in part: “We’re at

the beginning of a paradigm change in

medicine with the promise of being able to

facilitate regeneration of parts of the

human body, where cells and tissues can

be engineered to grow healthy, functional

organs to replace diseased ones; new genes

can be introduced into the body to combat

disease; and adult stem cells can generate

replacements for cells that are lost to

injury or disease. This is no longer the stuff

of science fiction.”

“There are new research studies we’re

seeing all the time that point to the great

potential of regenerative medicine,” said

Harris. “I’m excited about the future in this

field.”

Harris said Rejuvenate Orthopedics &

Regenerative Medicine does procedures

using platelet–rich plasma, or PRP. During

the past several years, much has been

written about PRP and its potential

effectiveness in the treatment of injuries.

Many famous athletes — including

Tiger Woods and tennis star Rafael Nadal

— have received PRP for various problems,

such as sprained knees and chronic tendon

injuries. These types of conditions have

typically been treated with medications,

physical therapy, or even surgery.

“PRP therapy uses injections of a

concentration of a patient’s own platelets to

accelerate the healing of injured tendons,

ligaments, muscles, and joints,” said

Harris.

“PRP is really good for musculosketal

tendon connective injuries. That’s where it

comes into play versus stem–cell therapy.

Stem–cell therapy is effective across the

board, but PRP is less expensive and works

just as well for the patient.”

Although blood is mainly a liquid

(called plasma), it also contains small solid

components — red cells, white cells, and

platelets, said Harris. The platelets are

best known for their importance in clotting

blood. However, platelets also contain

hundreds of proteins called “growth

factors,” which are important in the

healing of injuries, he said.

To develop a PRP preparation, blood

must first be drawn from a patient, said

Harris. The platelets are separated from

blood cells and their concentration is

increased during a process called “centrifu-

gation.” Then the increased concentration

of platelets is combined with the remaining

blood.

“A lot of patients around the 18– to

24–month treatment timeframe generally

require a PRP ‘booster,’ where we draw

their blood, extract the growth factors and

the protein from the blood, concentrate it,

and then inject it back into the same joint,”

said Harris.

The safety of PRP has been established

for more than 20 years for its wound–

healing properties. Its proven effectiveness

has extended across multiple medical

specialties, including orthopedics, cardio-

vascular surgery, sports medicine, and

dental and maxillofacial surgery.

PRP has shown to have overall

rejuvenating effects on the skin, including

improving skin texture, thickness, fine

lines, and wrinkles.

“Stem–cell therapy and PRP are

alternatives we now have to offer people

who are seeking treatment options,” said

Harris.

“At Rejuvenate Orthopedics & Regen-

erative Medicine, we create a specific,

tailored plan for each patient. The plan is

going to benefit the patient through the

process.”
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The Historic Cocoa Village Playhouse
Continued from page 1

provides wonderful entertainment for our

community,” said Hawkins–Smith, who

has been involved with community theater

productions for more than 30 years in

Brevard County and is also the artistic

director for The Historic Cocoa Village

Playhouse.

She said she’s “had the privilege to work

with hundreds of volunteer actors,

production crews, and other dedicated

stage people to put on a diversified slate of

shows over the last three decades.”

According to an “American for the Arts”

survey, 72 percent of people believe “the

arts unify our communities regardless of

age, race, and ethnicity.” Seventy–three

percent agree that the arts “help me

understand cultures better.” And 81

percent say that the arts are a “positive

experience in a troubled world.”

Many successful actors, writers,

directors, and choreographers have

launched their careers in small–town

community theaters where volunteer

performers have the opportunity to show

off their talents before audiences.

Community theaters have a rich

history. Henry Fonda, for example, began

his acting career at the Omaha Community

Playhouse at age 20, when his mother’s

friend, Dodie Brando, mother of Marlon

Brando, recommended that he try out for a

part in an upcoming production.

As the season is set to open, The

Historic Cocoa Village Playhouse is

following a stringent set of safety guide-

lines to ensure the health and wellness of

its patrons, its cast members, and support

personnel. “Since reopening, we have gone

to a scattered–seating strategy throughout

the theater. We’re approaching it cau-

tiously,” said Hawkins–Smith.

She says the Playhouse performers

wear masks when they are rehearsing,

“and that’s difficult to do. They take mask

breaks and move over in distance. I am

happy to say that we have not had any

COVID–19 outbreaks at the Playhouse

with our young people or with our adults.”

“Dan Hill (resident costume designer for

the Playhouse) did a lot work toward that

effort. We literally fog all the time on stage.

He did a lot of research and secured a

solution that is antiviral and antibacterial.

Dan is also a registered nurse,” she added.

Here are some of the Historic Cocoa

Village Playhouse’s COVID–19 safety

guidelines:

l Patrons should arrive no earlier than

30 minutes before the scheduled showtime.

Doors open no earlier than 30 minutes

before each performance.

l Face coverings are required for all

patrons and staff members. Bring your own

face covering.

l Patrons will be required to undergo a

temperature screening with no–touch

thermometers before entry.

l Hand–sanitizing stations are located

throughout the theater.

l Concessions will be available on the

mezzanine level only.

l Each performance includes limited

seating of 50 percent maximum capacity.

l All surfaces are sprayed with indus-

trial antiviral and antibacterial solution

before and following the performances.

This is the 31st “Broadway on Brevard”

season for The Historic Cocoa Village Play-

house. The season will open at 7:30 p.m. on

Nov. 20 with “Little Women.” The season

has an American history theme.

“We will open the weekend before

Thanksgiving,” said Hawkins–Smith. “We

chose that show because it calls for a

small–in–number cast. Little Women is

based on Louisa May Alcott’s classic story

of the March sisters.”

Four sisters live in New England as

their father is away serving as a chaplain

in the Civil War. The family recently lost

its fortune and struggles to support

themselves as the girls grow and face their

own personal moral challenges, guided by

their religious faith.

Coinciding with the performances of

Little Women at The Historic Cocoa

Village Playhouse will be an “Art for the

Arts” fundraiser auction. The event is being

put on by the Playhouse board of directors.

The chairwomen for the event are Nina

Gadodia and Barbara Halgren Garrett.

They are joined by committee members

Kathi Schillo, Rashmi Shah, Stacy

Toukonen, and Susie Wasdin.

“This has been such a difficult time for

everyone and for the performing and

cultural arts particularly,” said Gadodia. “It

is important for us to support one another

more than ever before – not just in the arts.

“On Nov. 20, the night that Little

Women opens, a display of art will be

showcased at the old SunTrust Bank

building in Cocoa Village,” said Hawkins–

Smith.

A special “opening night” reception will

be hosted on Friday, Nov. 20, at the gallery

location for invited guests prior to opening

the auction of more than 40 pieces online to

the public on Nov. 21.

After the live viewing, the art will be

placed online for a virtual art auction to

benefit the Playhouse and the artists who

have submitted the pieces. A highlight of

the event will be a donated piece created by

a Highwayman of the renowned Florida

artist group.

The pieces will be available online for a

silent auction through Dec. 6. If you have

an interest in attending the Nov. 20

reception or supporting the event online,

visit CocoaVillagePlayhouse.com or call

the box office for more information at

(321) 636-5050.

Gadodia and Garrett sent a letter to

Playhouse supporters asking for their help.

In part, it said: “It took 30 years to build

our Playhouse into the community theater

that it is today. It will now take the support

of our community from people who believe

in the mission of our Playhouse and the

value that both the visual and performing

arts have to help us survive. As such, we

are asking you to help by donating your

skills and talents to provide the Playhouse

with a work of your art to be featured in

our online art auction.”

The art entry deadline is Nov. 13.

Artwork can be delivered to The Historic

Cocoa Village Playhouse Box Office at

300 Brevard Ave., from 10 a.m. to 4 p.m.,

Tuesday through Friday, or by calling to

arrange an appointment to deliver the art.

Contact Gadodia by email message at

Nina.Gadodia@GMail.com or phone (321)

591–3324. Garrett’s phone number is (321)

501–1505, or Indiankai1041@Yahoo.com.

The second show for the Broadway on

Brevard series is Disney’s “Newsies,” which

opens Jan. 29.

“We’re excited to be producing Disney’s

Newsies. It’s set in New York City at the

turn of the century,” said Hawkins–Smith.

Newsies is the “rousing tale” of Jack

Kelly, a charismatic newsboy and leader of

a ragged band of teenaged “newsies,” who

dreams only of a better life far from the

hardship of the streets. But when publish-

ing titans Joseph Pulitzer and William

Randolph Hearst raise distribution prices

at the newsboys’ expense, “Kelly finds a

cause to fight for and rallies newsies from

across the city to strike for what’s right.”

Newsies is inspired by the real–life

“Newsboy Strike of 1899,” when newsboy

Kid Blink led a band of orphan and

runaway newsboys on a two–week–long

action against Pulitzer, Hearst, and other

powerful newspaper publishers.

Timely, Newsies addresses age–old

themes of social injustice, exploitative labor

practices, “and David–versus–Goliath

struggles as the young learn to harness

their power against corruption.”

Live audition times and dates for

Newsies are at 6:30 p.m. on Sunday,

Nov. 29, and 7 p.m. on Monday, Nov. 30.

Auditions are for ages 9 and older. Virtual

auditions for this show must be received by

12 p.m. on Nov. 29.

The third Broadway on Brevard show,

to open March 12, will be “1776.” In the

summer of 1776, our “Founding Fathers

were ready to declare independence, if only

they could agree to do it.”

This event in American history blazes to

vivid life in “this most unconventional of

Broadway hits.” It puts a “human face on

the pages of history as we see the men

behind the national icons: proud, fright-

ened, uncertain, irritable, charming, often

petty, and ultimately noble figures,

determined to do the right thing for a

fledging nation.”

The live audition for “1776” is scheduled

for 7 p.m. on Monday, Feb. 1. Virtual

auditions must be received by 12 p.m. on

Feb. 1. Auditions are for ages 13 and older.

Up next on the Broadway on Brevard

schedule is “Mamma Mia!” The enchant-

ing, hilarious story that has become an

international sensation is told through

Swedish pop group ABBA’s timeless hits

and takes place on a magical Greek island

paradise. ABBA’s hit songs include

“Dancing Queen,” Knowing Me, Knowing

You,” and “Take a Chance on Me.”

This show will open April 23. The live

audition dates are at 6:30 p.m. on Sunday,

March 14, and 7 p.m. on Monday, March

15. Virtual additions for “Mamma Mia!”

must be received by 12 p.m. on March 14.

Auditions are for ages 13 and older.

The Broadway on Brevard season will

close with “John & Jen,” starring John

Dudley and Hayley VerValin. They are

both Cocoa Village Playhouse alumni. The

show will start at 7:30 p.m. on May 28.

“John & Jen” is an original musical that

looks at the complexities of relationships

between brothers and sisters, as well as

parents and children, and is set against the

background of a changing America

between 1950 and 1990. Certain events

from American history during that time,

including the Vietnam War, are present in

the musical.

Both Dudley and VerValin majored in

musical theater. Dudley studied at Coastal

Carolina University. VerValin studied

musical theater in Scotland.

“They grew up in our theater,” said

Hawkins–Smith. “They both started

performing professionally, and then the

virus broke out. They asked if we would be

willing to allow them to present this show.

It will be a two–person musical. We

welcome them back to The Historic Cocoa

Village Playhouse. This show is scheduled

for one weekend only,” she said.

A season ticket consists of your choice of

four out of any of the Broadway on Brevard

or “Spotlight Series” productions. The

Spotlight selections include: “Michael Law:

Home for the Holidays,” Dec. 8; “The

Galmont Ballet: The Nutcracker,” Dec. 18–

20; “Hot Pink: The Music of the Doors,”

Jan. 8–10; “Rock & Roll Revue,” Jan. 15;

“Silent Film Screening: Safety Last (1923),”

with accompanist J. Thomas Black Jr.,

Feb. 26; and “Hot Pink: The Music of Elton

John,” May 21–May 23.

Hawkins–Smith added that the

“Michael Law: Home for the Holidays”

show can be picked as one of the season

ticket performances.

A key part of The Historic Cocoa Village

Playhouse is its “Stars of Tomorrow”

programming for youth. The organization

has just announced its 2021 Stars of

Tomorrow Summer Musical Series.

The lineup includes Disney’s “Jungle

Book,” June 4–6; Disney’s “Frozen Jr.,”

June 11–13; and “Les Miserables/School

Edition,” June 25–June 27. Audition times

are posted at CocoaVillagePlayhouse.com.

The Stars of Tomorrow auditions dates are

Jan. 4–12.

“We’re looking forward to our 31st

season at the Playhouse. We believe the

arts can be one of our greatest assets in

recovering from the pandemic, both socially

and economically,” said Hawkins–Smith.
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