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By Ken Datzman

America’s entry into World War II brought with it a

huge buildup in the defense industry, from the manufac-

turing of airplanes to tanks to trucks to ammunition.

And millions of women were involved in that heroic

wartime workforce, many of them in the defense industry.

A large number of women entered the workforce or

shifted from their pre–war employment positions, moving

from secretarial or service–related jobs to the production

line. Women’s motives for taking on such work were

varied, according to the National Women’s History

Museum. Some joined defense plants to patriotically

support the country in wartime.

Others joined because they had husbands, brothers, or

other family members in the military and wished to help

support the troops through their employment.

Today, defense companies have taken the lead in

naming women chief executive officers.

In fact, some of the top U.S. defense companies are led

by women, including Kathy Warden, the chairman, CEO

and president of Northrop Grumman Corp.

Locally, one nonprofit organization helps promote the

role of women in national defense and security through

scholarship awards and other outreach efforts in the

community.

The Space Coast Women in Defense, whose chapter

was founded in 2013, is part of a national organization

called the National Defense Industry Association, said

Sandy Pfrimmer, president of the local Women in Defense

chapter, or WID.

“There are 22 WID chapters nationwide. The National

Defense Industry Association, or NDIA, provides us

support and is basically the backdrop for the organization,”

she said.

Pfrimmer is the operations coordinator at Eastern

Florida State College’s Small Business Development

Center in Melbourne.

Based in Arlington, Va., NDIA is touted as the “nation’s

leading defense industry association.”

NDIA is comprised of affiliates, chapters, and divisions,

with 1,600 corporate members and 65,000 individual

members. It is a nonpartisan, nonprofit educational

association that was founded to educate its constituencies

on all aspects of national security.

In June 2019, WID hosted its annual conference at the

Crystal Gateway Marriott in Arlington. Titled “Fueling

the 51 Percent,” the conference featured panels and events

showcasing women in industry and highlighting the

Department of Defense’s steps to empower women.

Secretary of the Army Mark Esper gave the keynote

address on his organization’s drive to empower its women

professionals. He talked about efforts to redesign the Army

personnel system, highlighting benefits that women would

receive. High–ranking women executives were honored,

and they encouraged those who will follow in their

footsteps.

The WID Conference also strongly encouraged

networking among its attendees.

The Space Coast WID provides networking and

professional development opportunities to promote the

role of women in national defense and security, to support

WID chapter helps promote its industry by providing scholarships, more

Please see Women in Defense, page 23

military service members, and to encourage partnerships

within the local contractor community, defense industry,

and military personnel.

The five–person team that led the way to launch the

local WID chapter included Karen Gregory, Pam Gillespie,

Joanne Longo, Mary Kinberg, and Elizabeth May. They

worked closely with the leadership at the Central Florida

WID Chapter years ago.

“They attended WID chapter meetings in Orlando.

They thought the Space Coast with its growing defense

The Space Coast Chapter of Women in Defense was established in 2013. It’s an affiliate of the Arlington, Va.–based National Defense
Industry Association. The mission of Space Coast WID centers on three pillars: mentoring, networking, and professional development.
Men comprise 30 percent of the membership. The organization has awarded more than $30,000 in STEM scholarships to date. The
annual STEM Innovator Awards nomination deadline has been extended until March 31. From left: Kegman Inc.’s Susan Glasgow,
sponsorship chairwoman; Community Credit Union’s Leslie Tibbetts, awards and recognition chairwoman; and Eastern Florida State
College’s Sandy Pfrimmer, chapter president.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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l Comparison: In 2019, FDACS received 202,698

new CWL applications, a monthly average of 16,891.

In 2018, FDACS received 188,900 new CWL applica-

tions, a monthly average of 15,741. Applications

typically increase in presidential election years, and

the COVID–19 pandemic has likely driven higher

application volume.

l Review Times: Upon taking office in 2019, Fried

prioritized background checks and reducing CWL

application review times, which under the prior

administration were as high as 88 days for applicants

with prior arrests or prosecutions. Under new leader-

ship, the Division of Licensing reduced initial review

times by up to 98 percent for new applications.

Because of the historic volume of applications, the

current review time for applications in verification

(those with criminal history) is 42 days, and applica-

tions in processing (those without criminal history) is

43 days.

l Customer Service Times: With dramatically

increased application volume and increased calls to

the Division of Licensing, some customers are experi-

By Office of Communications
comms@freshfromflorida.com
Commissioner Nikki Fried
Department of Agriculture and Consumer Services

TALLAHASEE — With Florida concealed weapons

license (CWL) applications reaching record volume in

recent months, Agriculture Commissioner Nikki

Fried, the Florida Department of Agriculture and

Consumer Services (FDACS), and its Division of

Licensing are taking proactive measures to ensure

continued strong customer service.

October 2020 saw the highest number of CWL

applications in Florida history, with 38,349 new CWL

applications received in addition to 8,590 CWL

renewal applications. FDACS has received at least

36,000 new CWL applications every month since July

2020, with the department projected to process a

record 305,043 new applications and 143,749 renewal

applications in 2020. FDACS is currently processing

approximately 10,000 CWL applications per week.

encing longer than normal wait times for telephone

and online chat support. The Division of Licensing

offers live telephone, live web chat, and a callback

service which allows customers to be called back in

the order in which they called. Current average wait

times are:

l Live Telephone Support: 30 minutes, 18 seconds

l Live Online Chat Support: 36 minutes, 38

seconds

l Callback: Customers typically receive a call back

within 1 hour, 49 minutes

Once in contact with an FDACS customer service

agent, most customers are currently served, on

average, in 4 minutes, 6 seconds. During the past

month, the Division of Licensing assisted 68,605

customers through telephone and online chat.

l What We’re Doing: FDACS is taking several

steps to reduce application review times and customer

phone and chat wait times. In July, FDACS appointed

new section leadership within its Bureau of Support

Services and streamlined the intake process for CWL

mail–in applications. FDACS has also hired more

than 20 additional (OPS) staff for the Division of

Licensing call center, mail room, and license issuance

to reduce wait times. An additional up to 15 tempo-

rary staff will be hired in the coming month to reduce

wait times for licensing appointment scheduling. The

Division of Licensing has also increased the size of its

telephone on–hold queue, in an effort to prevent

customers from being disconnected.

“Upon taking office, I assured Floridians that our

state’s concealed weapons licensing would become not

only more efficient, but more accountable,” said Fried.

“While we’ve reduced initial review times up to

98 percent, we can’t rest on that success. With record–

high application volume, we’re processing more than

10,000 concealed weapons license applications each

week, but we know increased wait times can be

frustrating. That’s why we’re hiring more staff and

further streamlining our processes to reduce both

application review times and customer service times.

And of course, we’re ensuring every applicant gets the

full background check required by law.”

“From concealed weapons to security guards to

private investigators, our mission is to serve every

licensing applicant with speed, accuracy, transpar-

ency, and accountability,” said Steve Hurm, director of

the FDACS Division of Licensing. “We’ve made

historic strides in reducing review times for concealed

weapons licenses under Commissioner Fried’s

leadership. Now, facing unprecedented application

volume, we’re investing in people and processes to

help reduce wait times for licensees and improve

customer service.”

l Background: Under Chapter 790, Florida

Statutes, FDACS oversees the state’s concealed

weapons licensing program, which leads the nation

with more than 2 million license holders. CWL

applicants may apply online, by mail, at participating

county tax collector locations, or at an FDACS

Division of Licensing regional office. Following

closures because of COVID–19, all FDACS regional

offices have reopened to the public with new, en-

hanced safety precautions such as plexiglass barriers

at fingerprinting stations, additional cleaning proce-

dures, and text messaging for appointment confirma-

tions, reminders, and check–ins. Customers are seen

by appointment only, and masks are required to be

worn. Customers may apply online, download forms,

or make an appointment by visiting the FDACS

concealed weapons license website.

Amid record–high concealed weapons applications, FDACS is taking steps to reduce license wait times
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Our Patients. Our Neighbors. 
Our Community.

SINCE 1980

VITAS.com | 800.723.3233 

VITAS is here for Brevard. 
When you or your loved one is ready for comfort-focused care, choose  
VITAS® Healthcare for comprehensive hospice services, wherever you call home. 

• Clinical, spiritual, and emotional care from an 
  interdisciplinary hospice team
• 24/7/365 access to hospice experts who can dispatch  
 clinicians to you
• Home medical equipment, supplies, and medications 
  delivered to your home
• Complex modalities to manage aggressive symptoms  
 in any setting

We’ve served our Brevard neighbors for nearly  
20 years. Thanks for making us part of the community.  
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Challenging year for musicians at JC Studios; look forward to more market gains in 2021
By Johnathan Roth
BBN Market Forecaster

NEW YORK — I have always enjoyed NYC’s restaurants and

bars. There are so many of them. They are all different.

But their numbers have been dwindling over the last nine

months because of the novel coronavirus pandemic.

Thousands of restaurants here have closed, according to the

website “Eater N.Y.,” which I closely follow. It’s sad. Many of

them were independent operators, small–business owners who

have devoted years to being restaurateurs.

And, without a doubt, it has been a troublesome year for us

musicians at JC Studios.

The talented team includes Ron Iglesias, Vince DeFazio,

Jason Morales and Ishi Anais. Before the virus started spreading,

we performed at a host of restaurants and bar venues.

When the bars were starting to close in Jersey City, I was

making snide comments to Ishi about what a pointless move that

was. A few days later, I had to put my foot in my mouth as the

rest of the country went into lock–down mode.

Our studio had to close as well, but halfway through the year

we were pleased to see our clients, our friends, rushing back to

practice as we reopened our doors. Slowly the live shows began to

pop up again, of course, with social–distancing guidelines in

effect.

It was not till “Dancing Tony” of Rock–It Docket, Jersey City’s

favorite organizer of music events, managed to put on the “Ghost

of Uncle Joe’s” festival that we all began to feel a sense that the

music scene will soon come back and help revitalize the city once

the pandemic is over.

The Ghost of Uncle Joe’s is usually a day–long music festival

of local bands covering famous bands from Van Halen to System

of a Down, followed by after parties at every bar in the city, all in

support of raising money for The Historic Jersey City &

Harsimus Cemetery.

Before the creation of the Cemetery in 1829, its historical

significance dates to the 1700s as the site of Revolutionary War

skirmishes. It was also an active ammunition bunker during the

War of 1812, according to the Cemetery’s historical record.

Of course, the after parties were all canceled and the event

had to be stretched over multiple days. But I can say it was

probably the best time anyone there has had all year. I was able

myself to perform in the event for the first time, a sort of right–

of–passage for local musicians.

With Jason on drums and lead vocals, myself on Bass guitar,

and our friend Mikey Realista, we covered a band called Death, a

group of three Black brothers from Detroit who formed what is

arguably the first punk band in 1975.

As the year comes to a close, all of us here have been working

on new bands, new music, and new talents — seeing the end of

the pandemic in sight with the rollout of the vaccine. What a

great relief it will be for NYC’s restaurants and bars, each of

which has its own unique personality.

Let the music play on! To quote Sinatra, “The best is yet to

come and won’t that be fine.”

Now on to my second great interest — investing in the stock

market. While my degree from NYU is in integrated digital

media, and I have created some video games and other ventures,

I have long invested in the market and have followed the writings

of economist Benjamin Graham. My investments align with his

“value” philosophy.

He’s probably best known for the book “The Intelligent

Investor,” which I read in high school. Graham is also known as

“the father of value investing.”

In 2020, I was surprised to see how quickly the financial

markets rebounded, as they kept looking to the future in hope of

things getting better, and they did.

I do not see anything holding back a continuation of that

incredible rally as we head into 2021. Job growth will return in

2021 and unemployment will continue to decrease. The Trump

economy took a gorilla–size hit in the second quarter of 2020, but

was strong enough to withstand a TKO.  That says a lot for the

future economy.

My market forecast last year in the Dec. 30 issue of “BBN”

was one of my best, I believe. And I have been writing this

column for more than 20 years.

I said the Dow Jones would break 31,000, closing the year at

31,015.  As I write this column in my NYC apartment on Dec. 15,

the Dow Jones stands at 30,199. I’m so close.

My S&P 500 call for 2020 was 3,655. The S&P hit 3,694 on

Dec. 15. Wow!

And I predicted Nasdaq coming in at 9,037. I undershot that

by a fairly wide margin. The Nasdaq on Dec. 15 was 12,595. The

“stay–at–home” tech stocks powered a lot of that Nasdaq

movement, and that was something absolutely no one could have

predicted.

So for 2021, I see the Dow Jones adding more than 1,000

points. At the end of 2021, it will stand at 31,988. My prediction

for the S&P is 4,432. And Nasdaq will continue to run up,

reaching 13,458.

From what I have been reading, there is a ton of cash ready to

flow into the market. The market is the only game in town where

you can get a decent return on your capital. But be careful, there

are going to be some big swings in 2021, in both directions. Invest

in companies that have solid balance sheets, pay dividends and

hold strong market positions.

Corporate profits should stay on track in 2021. So get ready

for an exciting year of stock market gains continuing to be

powered by Trumponomics.

I am looking to another outstanding year of returns in the

stock market — still the greatest symbol of capitalism.

Happy 2021 from NYC and best wishes to Brevardians.

As a longtime correspondent for this publication, I sincerely

thank the many dedicated “BBN” advertisers, the readers, and

the business community for their years of support.

We’re here because of you. Cheers to a prosperous and

healthy 2021!

The musicians at JC Studios in New York are ready for 2021. They had to curtail their performances in restaurants and bars because
of the virus. Now with the rollout of the vaccine, they are gearing up to return to some of their favorite places. From left, the group
includes: Vince DeFazio, Jason Morales, Johnathan Roth, Ishi Anais, and Ron Iglesias.
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By Bree Watson
UCF Forum columnist
University of Central Florida

I thought we’d avoid it, but it’s simply unavoidable. The

animated allure of talking dogs is just too strong for

preschoolers to resist.

Yes, I’m talking about Marshall, Rubble, Chase, Rocky,

Zuma and Skye — the Paw Patrol. My 2–year–old is

hooked on the hijinks of this Nickelodeon cartoon, while

I’m stuck with the theme song in my head at all hours of

the day and night.

I called it junk food television. Because unlike Sesame

Street, Daniel Tiger’s Neighborhood and other kids’ shows

that offer important life lessons, Paw Patrol is a loud and

glossy franchise with far–fetched plots (pun intended).

But I was wrong. I mean, yes, it’s still a loud and glossy

franchise with far–fetched plots. But it also ignites my

toddler’s imagination.

Some background for the folks not yet indoctrinated by

this canine cult: Ryder, a 10–year–old boy with no parent

or guardian supervision in sight, has a team of problem–

solving pups who save the day in Adventure Bay with gear

and gadgets that get more elaborate as the show’s seven

seasons go on.

Each dog has career–centric skills. For example,

Marshall, a clumsy Dalmatian, is the crew’s firefighter and

paramedic; Chase, a German shepherd, is a police officer;

and Skye, a cockapoo, is an expert aviator who jets around

with a winged backpack (or “pup–pack” if you want to get

technical).

How does Ryder afford all these pups and James Bond–

like devices? My husband jokes that he’s funded by the

Illuminati. My theory is that the taxes in Adventure Bay

are absolutely exorbitant. How else would all the public

services — from construction and recycling to underwater

rescue missions — be handled by a squad of dogs with

high–tech tools?

While stopped in traffic recently, my son asked what

the towering object was near our car. “It’s a billboard,” I

said.

“Mommy go up there?” he asked in his cute and curious

toddler voice.

“Oh,” I replied. “It’s very tall, so we’d need a ladder.”

I thought that was a sufficient answer, but his silence

was actually a pause. It turns out he was devising a

solution to this height hindrance, and he knew exactly

what we needed to do.

“Mommy, call Marshall?” he asked. You know, Paw

Patrol’s resident firefighter who has fast access to a ladder.

I was impressed. This show I had chalked up to being a

bit mindless is actually educational in its own way. It

teaches my son that different skills can help in different

situations. In this instance, it was Marshall’s ladder that

was coming to our aid.

Since then, we’ve had to call the Paw Patrol countless

times to save us from sticky situations. When a toy was

perched precariously on a table’s edge, only a safety net

from a responsible police pup would do — “Chase is on the

case!” When there was a pile–up of pillows on the floor, we

needed the strength of a bulldozing bulldog to clear a path

— “Rubble on the double!” And whenever a bath toy floats

out of reach, you better believe we’re quick to call Zuma, a

chocolate lab with scuba skills and a buoy launcher —

“Let’s dive in!”

As hollow as some kids’ shows can feel to an adult, it

has been heartwarming to see my son’s young imagination

spring into action after watching this troop of pooches. And

while I do my best to limit his screen time, I will always

encourage his creativity. Even if it means watching the

same episode over and over and over again.

Besides, I grew up on a steady diet of Garfield, Muppet

Babies and Teenage Mutant Ninja Turtles, and I turned

out OK — I think. So next time I worry about Ryder and

his team of pups occupying our afternoon routine, I’ll take

a cue from Bart Simpson and tell myself, “Don’t have a

cow, man.”

As a parent, I learned to stop worrying and now I love Nickelodeon’s Paw Patrol

Attorney General Moody secures 20–year sentence for child sex predator
Attorney General Ashley Moody’s Office of Statewide

Prosecution has secured a 20–year prison sentence for a

child sexual predator.

Ryan Harding pleaded guilty to attempted sexual

battery on a child under the age of 12 and several counts of

possession of child pornography, among other charges

stemming from his Aug. 28, 2018, arrest. Harding’s

lengthy prison sentence will be followed by five years of sex

offender probation. Harding will also have to register as a

sex offender for the remainder of his life.

Moody said, “The abuse and exploitation of a child is an

act of pure evil. It is incredibly disturbing and heartbreak-

ing to learn of victims going through years of this form of

physical and psychological torture. I am proud of my

Statewide Prosecutors for securing a lengthy prison

sentence in this case. I hope this will bring some peace of

mind to the victim as the healing process continues.”

According to a June 2017 report filed with the St. John’s

County Sheriff’s Office, between 2013 and 2017, Harding

sexually molested a child who was between the ages of 11

and 14 during the time period of abuse. The sexual battery

reportedly occurred in multiple counties, namely Citrus,

Lake, Marion and Miami–Dade. The Florida Department

of Law Enforcement investigated the case because of the

multiple jurisdictions.

Harding pleaded guilty to one count of attempted

sexual battery on a child under 12 years of age, 13 counts

of possession of child pornography, one count of promoting

a sexual performance by a child, one count of transmission

of materials harmful to minors and one count of use of a

two–way communications device to facilitate the commis-

sion of a felony.

Julie Sercus with the Attorney General’s Office of

Statewide Prosecution prosecuted the case.

From the Public Record of Brevard County Sheriff Wayne Ivey

Bree Watson ‘04 is senior copywriter with
UCF’s Communications and Marketing team.
She can be reached at bree@ucf.edu.
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Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON — The latest federal employment

report revealed yet another month of recovery for the

American workforce. Members of the Project 21 Black

leadership network credited the Trump Administration

for policies that have brought back jobs — particularly in

black communities — after businesses were devastated

earlier this year by COVID–19 lockdowns.

“The news just keeps getting better. The free–market

policies of President Trump have lowered the unemploy-

ment rate at the fastest level in history! The jobless rate

dropping from nearly 15 percent to under 7 percent in less

than a year is stunning,” said Project 21 Co–Chairman

Horace Cooper. “Incredibly, the unemployment rate is

now lower than it was during Obama’s entire first term.

Notably, Black Americans lead the employment gains —

the exact opposite of the experience of the Obama years.”

The American workforce added 245,000 new jobs in

November — making it the seventh straight month of

declining unemployment since the beginning of the

COVID–19 pandemic lockdowns. The overall unemploy-

ment rate dropped two–tenths of a percentage point to

6.7 percent, according to a report from the U.S. Bureau of

Labor Statistics. Before the lockdowns, unemployment

rates posted record lows.

“Unemployment continues to decline fastest for those

who need jobs the most right now — Black Americans,

Hispanics and other minorities. These positive jobs

numbers represent another example of the Trump

Administration’s commitment to the black community,”

said Project 21 member Donna Jackson. “Even in the face

of ill–advised lockdowns, I’m grateful that the White

House continues to deliver for all Americans — especially

black Americans like me.”

In the black community, total unemployment fell once

again by half a percentage point to 10.3 percent. Roughly

136,000 Blacks entered the workforce in November, and

black participation in the workforce increased for the third

straight month. More than half of black Americans who

were forced out of work by the lockdowns are employed

again — far outpacing the progress of the Obama

Administration after the 2008 recession. Additionally, the

U–4 alternative unemployment measure that includes

discouraged workers who leave the workforce — often

considered the true unemployment indicator — also fell to

just 7.1 percent. That figure has dropped 4.3 percent since

June.

“The cause of the earlier collapse — and what’s

preventing the economy from returning to pre–pandemic

levels — has been the destructive and punitive response

to COVID–19. Job gains in November showed the

economy remains resilient despite the addiction of liberal

state governments to socioeconomic lockdowns,” noted

Project 21 member Derryck Green. “In my opinion, the

employment rate would be much lower, and the labor

force participation rate much higher, if business owners

were allowed to decide which safety protocols were in the

best interests of their employees and customers. The

gains we see today will almost certainly be undone — and

jobs won’t return — if more states follow California in

forcing business owners to shut their doors and ‘tempo-

rarily’ lay people off again.”

l About Project 21

Members of the Project 21 Black leadership network

cannot comment on election issues in any way, shape or

form as such behavior constitutes “campaign activity”

under section 501(c)(3) of the IRS code.

Project 21, a leading voice of black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

Founded in 1982, the National Center for Public Policy

Research is a non–partisan, free–market, independent

conservative think–tank. Ninety–four percent of its

support comes from some 60,000 individuals, less than

four percent from foundations and less than two percent

from corporations.

Follow Project 21 on Twitter at @Project21News for

general announcements. To be alerted to upcoming media

appearances by Project 21 members, follow our media

appearances on Twitter account at @NCPPRMedia.

Black activists praise employment boom that defies challenges, Trump free–market policies are credited

Gov. DeSantis appoints Armstrong, Mitten
to the Water Management District board

TALLAHASSEE — Gov. Ron DeSantis has announced

the appointment of Elijah “Ed” Armstrong III and John

Mitten to the Southwest Florida Water Management

District Governing Board.

Armstrong, of Dunedin, is an attorney with Hill Ward

Henderson, P.A. Previously, he was an attorney with

Johnson, Pope, Bokor, Ruppel & Burns and served as a

trustee at Pasco Hernando State College. Armstrong is a

member of the American, Florida, Hillsborough and

Clearwater Bar Associations. He earned his bachelor’s

degree in accounting from the University of Maryland and

his juris doctor from Vanderbilt University.

Mitten, of Brooksville, is the franchise owner of Chick–

fil–A in Spring Hill and a Hernando County Commis-

sioner. He is active in his community with the Greater

Hernando Chamber of Commerce, United Way of

Hernando County, YMCA of Hernando County, Hope

Children’s Home and Jericho Road Ministries. Mitten

earned his bachelor’s degree in finance from Florida State

University.

These appointments are subject to confirmation by the

Florida Senate.

Help Me Grow

new ad emailed

FULL COLOR
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Happy

Holidays

340 North Harbor City Boulevard
Melbourne, Florida 32935

321-253-1555

www.floridabusinessbank.com Member
FDIC

At this special time of the year, the entire team at
Florida Business Bank sends a very sincere
thank you to all our customers and friends

throughout Brevard County.

We each wish you and those you
hold dear all the bountiful joys and blessings

of the holiday season.

And may we each share the
prosperity of a healthy and Happy New Year.
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By Ashley Pontius
apontius@newsandexperts.com
News & Experts

Women are making history as President–elect Joe

Biden organizes his administration. Biden has nominated

women for some Cabinet positions, including ex–Federal

Reserve chair Janet Yellen as Treasury secretary. If

confirmed by the Senate, she would be the first woman

ever to hold the post.

Starting with Kamala Harris as the first woman to

become vice president, Biden has chosen women for

prominent leadership roles. Such historic advancements

reflect the progress women have made across society over

several decades, and it’s important that momentum

continues for them in high–profile leadership positions

throughout industries and government, says Allison Nolan

(www.athena.ky), founder and managing director of

Athena International Management Limited and author of

the upcoming book, “Madam Chair.”

“We need to make sure we are maintaining and

expanding the opportunities for women going forward,”

Nolan says. “We can’t let the role of women in leadership,

in finance and on boards, slip down the priority list.

“This whole pandemic has been like pressing the reset

button as a culture. We can’t let gender equality fall by the

wayside.”

Yellen’s nomination is a proud moment for women

working in the financial and economic sectors, Nolan says,

noting that women leaders in her industry have inspired

trust and shown steadiness in these challenging times.

Hedge funds managed by women outperformed those run

by men during the first four months of the year.

“While some industries such as finance lack progress in

fixing gender imbalance, women have proven to be

exceptional in leadership roles,” Nolan says. “Female

managers often have a better approach to managing risk.

“But it still holds true in many industries that it’s

harder for a woman to be promoted to a top position.

Persistence and a passion to excel at the highest level are

as vital as abilities and skills.”

Nolan offers tips to women about pursuing leadership

roles in the financial industry:

l Plan the next career move. Men tend to have a very

specific vision for the progression of their careers, whereas

women, Nolan says, “often don’t plan well in advance

about what role to take on next.” This lack of clarity or

indecisiveness can hold women back on the career track.

“Be clear to the company about what you’re striving for,”

she adds. “Compared to men, women often are hesitant to

self–promote. Men generally overestimate their ability and

performance, while women generally underestimate theirs

and consequently don’t visualize a detailed direction on a

career path.”

l Build confidence. “What many women do is hope that

their talents, experience, and recommendations will shine

through and be rewarded with a higher position,” Nolan

says. “But part of the problem has been they have not

consistently been recognized and rewarded, so their

confidence has flagged. Confidence means standing up for

your achievements, owning what you don’t know, and

having the courage to ask questions and the courage to fail.

Failing is simply a step on the path to success. Be con-

scious of what you want to change and grow into that

better version of yourself.”

l Embrace technology. One reason the financial

industry is changing quickly is because of digital transfor-

mation. “It’s much easier to be nimble,” Nolan says. “With

everything online, it’s opening up opportunities for women

to take on different kinds of roles, one reason being that

women are very good at juggling multiple tasks and

picking up new things quickly. These abilities can help

them become the translators between the old ways and the

online ways of doing business.”

l Expand your network. “If you build relationships with

colleagues in other divisions, it’ll give you a support

network you can turn to for career advice,” Nolan says. “It

also helps you do your job better, because you are better

connected to the wider business.”

l Have a mentor. “This is invaluable,” Nolan says. “A

mentor can give you the perspective of the big picture, keep

your eye on the goal, and help develop the skill of dealing

with people, which is such a key aspect of any executive

leadership position.”

“Don’t strive for perfection,” Nolan says. “Strive to be

prepared, to keep progressing, and to be you.”

l About Allison Nolan

Allison Nolan has been a director of regulated entities

since 2002 and has served as a full–time professional

independent director since 2005. She serves as chair-

woman of the Education Committee of the Alternative

Investment Managers Association in the Cayman Islands

and has contributed to several legal journals and industry

publications.

With Harris and Yellen showing the way, here are tips for women on how to reach the top of their profession

Kristen Carbajal joins Coldwell Banker
residential team at its Palm Bay office

Coldwell Banker Realty has announced that Kristen

Carbajal, an experienced real–estate professional, has

become a sales associate with Coldwell Banker Realty

office in Palm Bay.

“I look forward to providing personalized customer

service and helping area buyers and sellers achieve their

needs with my knowledge of the area,” she said.

Formerly with Craig Ryan and Associates Real Estate,

Carbajal specializes in residential property sales.

“We are very happy to welcome Kristen to the Coldwell

Banker network. Her real–estate experience, knowledge of

the area and commitment to excellent customer service

leads to making customers for life,” said Donna Linden,

branch manager.

Carbajal may be reached at (772) 766–2816, or

kristencarbajal@cbrealty.com.
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AN INITIATIVE OF THE

A Program Funded in Part by: State of Florida DoE Sec 286.25.F.S.

I SEE A
CAREER

“
”

See manufacturing through new eyes
at ManufacturingInBrevard.org

Opportunities through the EDC’s
ONLINE CPT course are available.

MANUFACTURINGINBREVARD.ORG

L O O K I N G  F O R  A  C H A N G E ?



DECEMBER 28, 2020 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 9

Merrill Lynch
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Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and 
other subsidiaries of Bank of America Corporation.
Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
© 2019 Bank of America Corporation. All rights reserved. | ARV9S4FS Vault-BA179 | MLWM-157-AD | 471101PM-0119 | 01/2019

Merrill Lynch
The Riverview Tower                                                                                                                               
6525 3rd St., Suite 505 
Rockledge, Florida 32955 
321.242.4002 
www.fa.ml.com 

You’ll find the center of your financial 
life very close to home

Let us help you pursue what matters most to you
When we understand your priorities, we can make them ours. Whether 
you’re looking to buy a house, a vacation home or an investment property, 
or you’re ready to renovate or remodel, your home is an important asset 
that should be part of your overall financial strategy. Speak with your  
Merrill Lynch financial advisor today about access to financing options to 
help you pursue the home — and lifestyle — you’ve always imagined.
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By Lourdes Rodriguez
rodriguezl@ufl.edu
IFAS Communications
University of Florida

HOMESTEAD — University of Florida scientists

have developed a tool to unlock the genetic traits that

pinpoint the vanilla variety that produces an abun-

dance of beans, grows efficiently and sustainably, with

consumer–approved taste.

As part of their breeding program, scientists with

the UF Institute of Food and Agricultural Sciences

(UF/IFAS) believe their work is an essential tool that

will be used to make growing vanilla a successful South

Florida crop for commercial and home growers.

In collaboration with the team at Elo Life Systems, a

North Carolina–based food and agriculture company,

Alan Chambers, tropical plant geneticist at UF/IFAS

Tropical Research and Education Center, co–led the

generation of a “chromosome–scale” sequencing of

Vanilla DNA. Four vanilla species were sequenced from

a 300–plus collection established at the Homestead

research facility. As a result, genetic information was

revealed which lays the groundwork for desired genetic

traits.

“The vanilla genome reported in this study will

enable accelerated breeding of vanilla pods with

improved bean quality, plants with superior disease

resilience and higher yields to support a new, domestic

market,” said Chambers. “This work is the result of a

public–private partnership that could revolutionize the

multi–billion–dollar vanilla industry potentially

producing vanilla pods with minimal reliance on

manual labor.”

The genome is an organism’s complete set of genetic

instructions. Each genome contains all the information

needed to build that organism and allows it to grow and

develop successfully. The instructions in a genome are

made up of DNA, which contains a unique chemical

code that guides development, growth and health. For

vanilla, this includes functions like how to make leaves

or roots, how the plant responds to pathogens and how

the plants make the aroma of the beans.

Madagascar supplies more than 80 percent of the

world’s vanilla. The U.S. is the biggest importer of

vanilla beans from Madagascar and, once in the U.S.,

those beans are further processed into vanilla extract.

As a spice, is it is the second most expensive and is the

world’s most popular flavor.

“While South Florida’s climate is ideal for growing

the highly expensive and sought–after vanilla bean, it

takes the right cultivar to make it grow successfully

and quickly without compromising taste, disease

resistance and yield,” said Chambers.

Global supply of vanilla extract comes primarily

from the cured beans of the tropical orchid species

Vanilla planifolia. Vanilla plants were collected from

Mesoamerica, clonally propagated and globally distrib-

uted as part of the early spice trade.

“Today, the global food and beverage industry

depends on descendants of these original plants that

have not generally benefited from genetic improve-

ment,” explains Chambers.

“Vanilla has a long history of supply chain chal-

lenges brought on by climate–induced disruptions and

exacerbated by limited investment in Vanilla improve-

ment for the benefit of the growers at the base of the

supply chain,” said Fayaz Khazi, CEO of Elo Life

Systems. “Elo’s cross–crop expertise and cross–platform

technologies are uniquely suited to address intractable

food and ingredient challenges in crops like Vanilla.

Partnering with leading researchers, like Dr. Cham-

bers, allows us to rapidly deliver improved traits to

under–represented crops, improving the livelihood of

small–holder growers and addressing deep–seeded

challenges for the food and flavor industries.”

For the genomic sequence, Chambers relied on

various cultivars from the TREC collection: Vanilla

planifolia, Vanilla tahitensis, Vanilla mexicana, Vanilla

pompona. A resequencing of related cultivars resulted

in a genome blueprint that will serve as the tool to

growing the ideal cultivar.

Among the critical findings in the research, Cham-

bers explained that while all commercial vanilla plants

are vulnerable to a fungal pathogen, related species

such as Vanilla pompona are resistant to the pathogen

and could provide a genetic route to creating a disease

resistant Vanilla planifolia.

“If a grower has a cultivar that grows better with

fewer chemical inputs and tastes better, that is going to

be a premium advantage for South Florida,” added

Chambers.

For Chambers, a plant breeder, the next stage is

where the fun begins.

“This is a major milestone. This research unlocks all

the potential for improving vanilla. The genome touches

every project going forward,” said Chambers.

The results of the study, titled “A phased Vanilla

planifolia genome enables genetic improvement of

flavor and production,” were published in “Nature

Food.”

l About UF/IFAS

The mission of UF/IFAS is to develop knowledge

relevant to agricultural, human and natural resources

and to make that knowledge available to sustain and

enhance the quality of human life. With more than a

dozen research facilities, 67 county Extension offices,

and award–winning students and faculty in the UF

College of Agricultural and Life Sciences, UF/IFAS

brings science–based solutions to the state’s agricul-

tural and natural resources industries, and all Florida

residents.

Visit the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.

Vanilla DNA mystery uncovered by latest UF/IFAS research; an essential tool for commercial, home growers

CIA Real Estate
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� Located in Free Trade
   Zone #136
� Zoned Light Industrial
� 394 Parking Places on site
� Fiber Optics on site
� Recreation Gazebo on site

For Lease 44,406 Square Feet

Ellis Road
Industrial Complex

Contact Aaron Anderson
aaron@CIA-developers.com

321-723-3400 ext. 208

REAL ESTATE

� Near Airport, L3Harris, I-95
     Northrop Grumman, Raytheon
� Dimensions 570 ft z 180 ft
� City Water & Sewer
� Tilt Wall Construction
� 100% Fire Sprinkler Coverage
� Truck Dock Loading
� 480 Volt power - R22 Insulation

� Located in Free Trade
   Zone #136
� 394 Parking Places on site
� 11,693 - 32,767 sq.ft. available
� Fiber Optics on site
� Recreation Gazebo on site

For Lease 111,150 Square Feet

Ellis Road
Industrial Complex

Contact Aaron Anderson
aaron@CIA-developers.com

321-723-3400 ext. 208

REAL ESTATE

� Near Airport, L3Harris, I-95
     Northrop Grumman, Raytheon
� Dimensions 570 ft z 180 ft
� City Water & Sewer
� Tilt Wall Construction
� 100% Fire Sprinkler Coverage
� Zoned Light Industrial
� Truck Dock Loading
� 480 Volt power - R22 Insulation
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By Anita Stremmel
anita.stremmel@flhealth.gov
Assistant County Health Department Director
Florida Department of Health in Brevard County

VIERA — Effective immediately, the Florida De-

partment of Health in Brevard County (DOH–Brevard)

is following the Department of Health’s newly issued

COVID–19 quarantine options for close contacts to

COVID–19 cases.

These options are adapted from the CDC’s recent

updates.

Close contact are those individuals who have been

within six feet of an infected individual for a cumula-

tive of 15 minutes or more over a 24–hour period,

regardless of mask usage.

Quarantine is used to separate someone who might

have been exposed to COVID–19 and may develop

illness away from other people. Quarantine helps

prevent spread of disease that can occur before a

person knows they have the virus. The CDC continues

to recommend a 14–day quarantine when possible. The

new options reduce the burden of COVID–19 quaran-

tines against a small possibility of spreading the virus.

Quarantine can now be 10 days without testing or

seven days after receiving a negative Molecular (PCR)

test result taken on or after day six from exposure.

The close contact must not have any symptoms of

COVID–19 to stop quarantine. Exclusions for the new

options include persons who are close contacts related

to long–term care facilities, acute care facilities,

assisted living facilities, and nursing homes.

PCR results typically are available in three to five

days from the test date. Appointments should be made

in advance at most locations and to ensure you can be

tested on day six or later from exposure. Some testing

locations may require you to verbally request a PCR

test.

After stopping quarantine, you should:

l Watch for symptoms until 14 days after exposure

l If you develop symptoms, immediately self–isolate

and contact DOH–Brevard or your healthcare provider

l Wear a mask, stay at least 6 feet from others,

wash your hands, avoid crowds, and take other steps to

prevent the spread of COVID–19

The Healthy Together App is available for download

on the App Store or Google Play and provides secure

COVID–19 Molecular (PCR) and Antigen test results.

Once test results are received by the Department, a

text message will be sent from the number 78549 to

the phone number provided during the testing process.

Recipients of the text message will be able to download

Healthy Together and enter their date of birth and the

phone number they provided during testing for

authentication purposes to ensure the confidentiality

of their results. Results will then be available in the

app. App users will be provided with resources for

protecting themselves and their close contacts and can

choose to receive important COVID–19 updates from

the Department.

Florida Department of Health in Brevard County

Testing

DOH–Brevard, 2555 Judge Fran Jamieson Way,

Viera

l Free PCR Test — All ages with or without

symptoms; parental consent required for children

under age 18. Appointment required. Call (321)

454–7141 for questions or to schedule an appointment.

Monday through Friday 8 a.m. to 12 p.m. Results are

available in three to five days.

l Free Rapid Antigen Test starting (must be

symptomatic). All ages; parental consent required for

children under age 18. Appointment required. Call

(321) 454–7141 for questions or to schedule an appoint-

ment. Monday through Friday 8 a.m. to 12 p.m. The

results are available in 20 to 30 minutes. This test

cannot be used to decrease quarantine time for

asymptomatic close contacts.

For additional COVID–19 testing options and

information, visit https://floridahealthcovid19.gov.

To find the most up–to–date information and

guidance on COVID–19, visit the Department of

Health’s dedicated COVID–19 website. For informa-

tion and advisories from Centers for Disease Control

and Prevention, visit the CDC COVID–19 website, this

website is also available in Spanish and Creole. For

more information about current travel advisories

issued by the U.S. Department of State, visit the travel

advisory website.

For other questions related to COVID–19 in Florida,

contact the Department’s dedicated COVID–19 call

center at (866) 779–6121. The call center is available

24 hours a day. Inquiries may also be emailed to

COVID–19@flhealth.gov.

l About the Florida Department of Health

The Department, nationally accredited by the

Public Health Accreditation Board, works to protect,

promote and improve the health of all people in Florida

through integrated state, county and community

efforts.

For more information, visit www.FloridaHealth.gov.

Department of Health explains COVID quarantine options; antigen test results available through app
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Please see American Advertising Federation, page 19

Oaks Premiere 10 to showcase the work of the entrants on

the big screen, which will be a new twist for the AAF Space

Coast Chapter competition. We’re also planning to have

the awards ceremony at Hemingway’s at The Oaks. That

restaurant has both indoor and outdoor seating.”

As the American Advertising Awards Gala honors the

individuals and companies that submit their best work in

2020, the awards competition is a night of celebration for

industry achievement.

The event is set for Friday, Feb. 19, at The Oaks. Final

details will be announced soon.

“This is the 59th competition of the American Advertis-

ing Awards. The Space Coast Chapter has been in

existence since 1985,” said Stephanie Herndon, the

membership chairwoman and the competition chair-

woman for the Space Coast Chapter. “We’re excited to

showcase the creative talent in Brevard County through

this competition.”

The American Advertising Federation and its local and

district affiliates use the proceeds to enhance advertising

through programs such as public service, internships,

advocacy groups, advertising education, and consumer

awareness.

The Space Coast Chapter has fared well in the competi-

tion through the years, said Herndon, a former chapter

president who is assistant director of creative services,

marketing, and communications at Florida Institute of

Technology.

“The competition starts at the local level and then

By Ken Datzman

The local chapter of the American Advertising Federa-

tion is moving forward with its annual showcase event, an

awards competition that recognizes and highlights the

creativeness of people who work in the multibillion–dollar

industry.

The American Advertising Federation Space Coast

Chapter marked its 35th anniversary in 2020, and it has

hosted an awards competition since 1984.

Annually, the American Advertising Awards is the

largest competition in its industry, and it all begins with

local entries. Entering locally is the first step toward

winning a national American Advertising Award.

The competition attracts some 30,000 local club entries

nationwide. It’s the first of a three–tier national competi-

tion. Entries must win a Gold or Silver medal in the first

two tiers of competition for eligible advancement to the

national level. Each tier features an exclusive jury.

The Space Coast Chapter has been working to have an

in–person event in early 2021.

“We’re trying to make sure we have an awards show

and ceremony,” said Stephanie Byrd, president of the

American Advertising Federation Space Coast Chapter

and the marketing manager for The Viera Co.

“A lot of clubs are doing the competition virtually. We

have a plan to keep people safe at the event and we’re

moving ahead with our plan. We are working with The

moves to the district level. We are part of District 4, which

is Florida and the Caribbean. Any top–level award

winners advance from the local to the district competition.

We generally capture several awards at the district level.

From there, Gold award winners advance to the national

competition. We’ve had several entries over the years move

up to the national level,” she said.

Both Silver and Gold American Advertising Award

winners will be announced in more than 100 categories,

with various levels within each category.

Clients view these awards as a sign of quality and a

third–party endorsement of your work.

“Right now, we have a call for entries,” said Byrd.

“We’re asking everyone in this industry to submit their

work.” She added, “This can be work within a category

group that is created by businesses, created by agencies for

businesses, it can be freelance work, a podcaster, a film

producer, a sound engineer — the category list is extensive.

If you are creative on any level, there is a category for

submission of your work.”

The main categories are: Print, Collateral, Packaging,

Direct Marketing, Out–of–Home, Newspaper, Magazine,

Radio, Television, Online, Social Media, Apps, Integrated

Campaigns, and Creative Arts.

The American Advertising Awards competition is open

for submissions using a new online portal and link at

https://aafspacecoast.org/american–advertising–awards.

American Advertising Federation Space Coast issues call for entries for annual
competition; awards program and ceremony set for The Oaks in Melbourne

The American Advertising Federation of the Space Coast plans to host its American Advertising Awards competition at The Oaks in Melbourne. Members receive a discount on all submissions until Jan. 5. There
are more than 100 submission categories. Conducted annually by the American Advertising Federation, this is the industry’s largest and most representative creative competition. From left: Florida Tech’s Stephanie
Herndon, membership chairwoman and competition chairwoman; The Viera Co.’s Stephanie Byrd, chapter president; and Everything Brevard’s Tracy Stroderd, public service chairwoman. They are at The Oaks.

BBN photo — Adrienne B. Roth
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Please see Junior Achievement of the Space Coast, page 21

JA’s ‘Inspire Virtual Career Expo’ to provide opportunity for students to learn
about STEM jobs; grant from the L3Harris Foundation, other employment
By Ken Datzman

Junior Achievement of the Space Coast

has long been known for its informative,

customized business–oriented programs for

area students.

Through the years, the nonprofit

organization has reached many students

with its portfolio of programs, including Job

Shadowing and its Speaker Series, where

businesspeople volunteer to talk about

their career fields.

Now Junior Achievement is preparing

to roll out its newest initiative designed to

engage and inspire middle–school students

to learn about workforce opportunities,

with an emphasis on the fast–growing

fields of science, technology, engineering,

and mathematics, or STEM.

Junior Achievement of the Space Coast

received a grant from the L3Harris

Foundation to produce a “virtual field trip”

for thousands of middle–school students to

attend a digital career exposition in spring

2021.

The program, called “JA Inspire Virtual

Career Expo,” will involve a coalition of

educators and industry leaders. Junior

Achievement of the Space Coast will lead

the initiative.

“The JA Inspire Virtual Career Expo is

a job fair, a career fair,” said Candice

Hodge, education program manager for

Junior Achievement of the Space Coast.

“Because students are currently not

able to go off campus to attend such an

event due to the pandemic, we are bringing

it to them in a virtual format. We were

fortunate to have received a grant from

L3Harris to provide a virtual experience for

the students.”

The grant award was $13,000, said

Erica Lemp, director of community affairs

at L3Harris.

“The award was given to Junior

Achievement of the Space Coast through

the Social Impact Grant program, which is

something that the L3Harris Foundation is

doing as part of its $2 million commitment

to support COVID–19 relief. This is just

one piece of that program. The grants are

intended to assist organizations serving

populations that are dealing with the

educational, economic, or health–care

impact of the pandemic,” she said.

The L3Harris Foundation distributed

grants in multiple states to organizations

that applied for the funds to address a wide

range of needs, including the digital divide,

food insecurity, veteran aid, and

mentorship for STEM students.

The L3Harris Foundation was “able to

offer 39 grants to organizations around the

nation where L3Harris has major em-

ployee populations,” said Lemp. “All types

of grants were awarded, based on the needs

of the individual communities. We are

proud to have been able to offer this

support.”

Imagine if you were given the opportu-

nity to explore and learn about different

careers — from skilled trades to highly

technical STEM jobs — before entering

high school. That is what the Inspire

Virtual Career Expo is meant to do.

It’s designed to inspire and prepare

young people in Brevard to succeed in the

global economy.

“The event will have all the elements of

a job fair — the venue, the exhibit halls,

the auditorium — except it’s going to be in

a digital format,” said Hodge. “Students

will be able to enter the exhibit hall and

visit the various Space Coast businesses.

Each business will have a booth and,

hopefully, a cool video of what they do, as

well as information on the types of jobs and

careers available at that business and the

education required for the positions.”

The exact date has yet to be determined,

but Hodge said she anticipates the

program will be available to teachers and

students in early March. “And there will be

access to the company booths for an

additional 90 days. The kids can access

them whenever their teachers assign it to

them. We want to showcase to the students

the amazing businesses on the Space

Coast.”

There will also be post–event feedback

on student attendance, participation, and

engagement.

Teachers can email Hodge at

chodge@jaspacecoast.org to sign up their

students for this opportunity. Businesses

interested in being part of the Inspire

Virtual Career Expo can contact Hodge at

her email address or call (321) 777–0982.

Colorado Springs, Colo.–based Junior

Achievement USA launched the Inspire

program last year. At that time, it was a

face–to–face on–site event held at conven-

tion centers.

“As soon as the virus started entrench-

ing itself, we pivoted right away and

started strategizing to make sure we were

The L3Harris Foundation recently awarded a Social Impact Grant to Junior Achievement of the Space Coast to support a full–fledged virtual career
exposition for middle–school students in Brevard. The JA Inspire Virtual Career Expo will involve a coalition of teachers and industry leaders. Students
will be able to learn about businesses on the Space Coast and the types of jobs they offer and their educational requirements. From left: Erica Lemp,
director of community affairs at L3Harris; Junior Achievement’s Candice Hodge, education program manager; and L3Harris’ Rick Simonian, board
member of Junior Achievement. They are at the L3Harris corporate headquarters campus in Melbourne.

BBN photo — Adrienne B. Roth



Call Adrienne Roth at 321-951-7777 for Advertising Information DECEMBER 28, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 14

By Auste Valikonyte
auste@nordvpnteams.com

Verizon’s 2020 Data Breach Investigations Report

shows that 80 percent of the breaches caused by hacking

involve brute–force or the use of lost or stolen credentials.

The content management systems (CMS) are the usual

targets of brute–force attacks, as 39.3 percent of all the

websites presumably run on WordPress, the most popular

of these.

Cyber criminals choose to attack pages built on CMS

because they usually have the same admin page URL

across websites and the default login credentials are

identical, making these pages a vulnerable target.

However, developers and admins can mitigate the risk by

reducing IP access to the admin site login page.

A brute–force attack (sometimes called brute–force

cracking) is a method of trying various possible passwords

until the right one is found. Despite being old, the method

is still widely used by hackers, who attempt to gain access

to a valid account. It allows bad actors to compromise the

whole website and use it as a part of their network. With

more people working remotely amid the pandemic, the

brute–force attacks against remote desktop attacks via

Windows’ Remote Desktop Protocol (RDP) soared. The

number reached up to 100,000 attacks a day in the months

of April and May 2020.

In the worst–case scenario criminals can steal impor-

tant data, such as passwords, passphrases, emails or

personal identification numbers (PINs). They also use

compromised websites for various fraud schemes, whereas

pages themselves can get included in Google’s blacklist and

become invisible in search results.

“Developers and admins can indicate the ongoing

brute–force attack by looking at the failed authentications.

If the same IP address unsuccessfully tries to login into

various accounts or different IP addresses trying to access

one account in a short period of time, is a clear sign of a

data breach attempt. As IP address is one of the indicators

of a cyber attack, it can also be a cure” says Juta

Gurinaviciute, chief technology officer at NordVPN Teams.

It is wise therefore to reduce the “surface area” and

limit access to the login page, and it can conveniently be

done by utilizing IP allowlist, blocklist and fixed IP

techniques.

IP allowlist, previously known as whitelist, is a set of IP

addresses that have access to a specific website. The

developer can specify which IP addresses are allowed to

reach an admin login page and perform actions there. It is

also possible to indicate a range of IP addresses that can

get authorized access. The latter solution is useful within

bigger organizations or if numerous people require the

access to the website.

However, the internet service providers (ISPs) may be

changing IP addresses frequently and the allowlist may

constantly become outdated. Therefore, this solution only

works if there’s a pool of limited IP addresses in use or the

changes take place within the specific range.

IP blocklist, also known as blacklist, is the exact

opposite of the previously mentioned IP address directory,

as it blocks access to the websites from the specified IP

addresses. As it is hard to do manually, admins and

developers may employ intrusion prevention frameworks,

such as Fail2Ban. It automatically blocks IP addresses

after a few unsuccessful authorization attempts.

On the other hand, website owners can block the

particular IP addresses as well as the whole IP address

range. If you notice that suspicious attacks from specific IP

addresses persist, you should consider adding them to the

blocklist. It can also be used for geoblocking as the IP

address also carries the information about where the

request was sent from.

The third solution to minimize the unauthorized access

is the fixed IP method. As already mentioned, developers

can limit availability of the login page to a set of trusted IP

addresses. With fixed IP they reduce the risk of IP sharing

when a number of devices use the same IP address. This

often leads to “bad neighbour effect”, as due to the deeds of

other users, IP addresses end up in various block or spam

lists. Fixed IP can be offered by both ISPs and VPN

services, but the latter ensures browsing privacy as well.

l About NordVPN Teams

NordVPN Teams is a cloud–based VPN for business.

NordVPN Teams has a full range of features to ensure

convenience and powerful digital protection for organiza-

tions of all sizes, freelancers, and remote teams. For more

information, visit nordvpnteams.com.

IP address key in countering brute–force cyber hits, experts name methods to secure administration sites

Top–producing agents announced by National Realty of Brevard
National Realty of Brevard Inc. has announced its top–producing agents for the month of November. At its Melbourne

office, the Top Listing Agent was Diane DeYorgi; Top Sales Agent, Jenny Shupard; and Top Producer, Ben Glover.

Indialantic: Top Listing Agents, Team Kuschel and Jenny DePalma; Top Sales Agent, Gail Fischer; and Top Producer,

DePalma. And Suntree: Top Listing Agent, Jim Kamenelis; Top Sales Agent, Nancy May; and Top Producer, Donna Ellis.

The Pharmacy

new ad emailed

FULL COLOR
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New business lands at Port, to
distribute agricultural products

By Steve Linden
slinden@portcanaveral.com
Port Canaveral

PORT CANAVERAL — Yara North America, a leading

crop nutrition solutions provider, has launched an

expansion of its southeast U.S. distribution of premium

crop nutrition products from Port Canaveral in partner-

ship with Ambassador Services International.

“This is solid cargo business for our Port and a great

business win for our partners at Ambassador,” said Port

CEO John Murray. “Our central east coast of Florida

location and ASI’s recent expansion at our Port provided

Yara with a winning opportunity to more efficiently

support crop growers throughout the southeastern United

States.”

The expansion to Port Canaveral complements Yara’s

existing distribution footprint on the East Coast in

Wilmington, N.C., and Savannah, Ga.

A.R. Savage & Son LLC of Tampa is the steamship

agent for Yara North America at Port Canaveral. “We have

built our business through long–term partnerships with

our customers,” said Brian Hubert, president of Ambassa-

dor Services International, which was recently acquired by

Enstructure LLC. “Yara is a global leader in the fertilizer

industry and we look forward to providing best–in–class

service to Yara for years to come.”

Ambassador Services International, one of Port

Canaveral’s largest terminal operators, will enable Yara to

improve storage and handling of bulk materials and

bagging in both bulk and 50–pound bags to deliver the

company’s high–quality premium products, such as

YaraLiva Tropicote that meet the crop nutrition needs of

all end–users. Additionally, ASI’s convenient ground

transportation and loading facilities are expected to keep

load time at a minimum.

“We’re committed to providing our customers and end–

users with high–quality products as well as efficient,

reliable and safe operations related to product handling

and distribution. Ambassador’s high–quality, well

managed assets at Port Canaveral supports our efforts to

improve quality, storage and distribution of premium

products.” said Steve Rodgers, vice president, supply chain,

Yara North America.

l About Yara

Founded in 1905 to solve the emerging famine in

Europe, Yara has established a unique position as the

industry’s only global crop nutrition company. The

company has roughly 16,000 employees and operations in

over 60 countries. In 2019, Yara reported revenues of

$12.9 billion. For more information, visit www.yara.com

l About Ambassador Services International

Ambassador Services International is a marine

terminal operator located 50 miles east of Orlando in Port

Canaveral. Ambassador’s unique infrastructure serves as a

gateway to Central Florida, operating on 55 acres with

440,000 square feet of warehouse storage, including

280,000 square feet of cold storage, and rail access through

Florida East Coast Railway. Ambassador’s services include

transloading of conventional bulk cargo, cruise porter

services and cold storage warehousing solutions. For more

information, visit https://asiterminals.biz.

l About Port Canaveral

Port Canaveral has hosted nearly 5 million revenue

cruise passengers through its state–of–the–art terminals

and 6 million tons of cargo annually, including bulk,

break–bulk, project, and containerized. For more informa-

tion, visit www.PortCanaveral.com.
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Private Reception - 6:30 p.m. to 8:30 p.m.  
Our Platinum Level and above sponsors are welcome to a private reception  
in The Wine Cellar - Amici’s . Our celebrities have also been encouraged to attend.

Friday, January 22, 2021 

“Jam for the Kids”

Lunch - 11:00 a.m. - 1:00 p.m.  
Join us for lunch with the kids and celebrities at SCEIC. This a great chance to see the 
amazing work being done with the funds raised at our event. Enjoy lunch and have some 
fun with the kids and celebrities. Feel free to bring a guest to learn about our school.

Jam for the Kids - 6:00 p.m. to Midnight (ish) 
One of a kind evening featuring great food and a relaxing atmosphere. Nashville 
entertainment from the talented singer/songwriters we’ve grown to love.  
Chef Lee and friends will create a delicious masterpiece for dinner. Business casual attire. 
 
After party 
This party is for our Platinum level and above sponsors and celebrities.  
Food and drinks to be provided.

Friday, January 22, 2021
Space Coast Early Intervention Center
3790 Dairy Road, Melbourne, FL

Rialto Hilton Wakefield Ballroom 
200 Rialto Place, Melbourne, FL

Thursday, January 21, 2021  
Amici’s Restaurant 
7720 N Wickham Rd #120, Melbourne, FL

TITLE SPONSOR: $20,000 TITLE SPONSOR: $20,000   
       •  Signage throughout the event, website links for 1 year,    

social media and verbal recognition at the event

       •  Admission for 8 at our Thursday evening VIP &  
           Celebrity Chef Challenge at Amici’s in Suntree

       •  Admission to Friday luncheon with celebrities  
           and SCEIC students

       •  Admission to Friday night event  
          Preferred seating - 24 seats
       •  Celebrity at your table

PLATINUM: $10,000
       •  Signage throughout the event, website links for 1 year,  

social media and verbal recognition at the event

       •  Admission for 2 at our Thursday evening VIP &      
           Celebrity Chef Challenge at Amici’s in Suntree

       •  Admission to Friday luncheon with celebrities  
           and SCEIC students
       •  Admission to Friday night event  
           Preferred seating - 16 seats
       •  Celebrity at your table

SPONSORSHIP LEVELS

By Credit Card by calling:  
(321) 729-6858

By PayPal at the following link:  
www.paypal.com/us/fundraiser/charity/143919

By check:  
Please respond by email to info@sceic.com  
and we will arrange pick-up of your check.

1 2 3

Please join us for a full day of fun and appreciation as we reconnect with old 
friends, make new friends and support a great cause. Double D’s, David Vincent 
Williams, Dillon Dixon and friends have put together another great show. Come 
support SCEIC on Friday, January 22, 2021, have lunch with the kids at 11 a.m. 
and an evening of great food, music and entertainment beginning at 6:00 p.m. 

SCHEDULE & INFORMATION

THREE EASY WAYS TO SPONSOR

GOLD: $5,000
       •  Signage throughout the event, website links for  
           1 year, and verbal  recognition at the event

 •  Admission to Friday luncheon with celebrities  
           and SCEIC students

       •  Admission to Friday night event 
           Preferred seating - 8 seats

SILVER: $2,500SILVER: $2,500
       •  Signage throughout the event, website links for  
           1 year, and verbal recognition at the event

       •  Admission to Friday luncheon with celebrities  
           and SCEIC students
       •  Admission to Friday night event – 4 seats
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By Adam Grunwerg
adam@psyventures.com
Psychic Ventures Ltd.

Recent years have witnessed a surge in the number of

internet users, as digital, mobile, and social media became

an indispensable part of everyday life for billions of people

worldwide. The impressive growth continued in 2020, with

63 percent of the world’s population now being online.

According to data presented by BuyShares.co.uk, the

global digital population hit 4.8 billion in the third quarter

of 2020, an almost 300 million increase in a year.

l One–third of all internet users are from China and

India

In 2010, the number of internet users worldwide

amounted to over 1.9 billion, revealed Statista and

Internet World Stats data. Over the next five years, this

figure surged by 66 percent to 3.2 billion and continued

growing.

In 2019, the global digital population hit 4.5 billion,

an 8 percent jump year–over–year. Statistics show that

297 million people got internet access in the last twelve

months, with the total number of users reaching 4.8 billion

in the third quarter.

Analyzed by geography, Asia represents the largest

region, with more than 2.5 billion internet users as of

October, a 61 percent jump in five years. As the second–

largest region globally, the number of online users in

Europe jumped by 20 percent in this period, reaching

727.8 million in 2020. The North American digital

population hit 332.9 million this year, a 6 percent

increase compared to 2015 figures.

Statistics show Africa and the Middle East witnessed a

surge in the number of online users in the last five years.

In 2015, only 313.2 million Africans had access to the

internet. In the next five years, this number jumped by

80 percent to over 566 million. The Middle East counts

184.8 million online users as of 2020, a 59 percent increase

in five years.

The Internet World Stats data also revealed that one–

third of all internet users are from China and India. As of

2020, China had over 934 million monthly internet users,

more than any other country in the world. India ranked

second, as close to 697 million Indians access the internet

via computers or mobile devices. The United States ranked

third with around 284 million monthly online users.

Despite ranking as the two countries with the highest

number of internet users, China and India also have the

largest offline population. As of 2020, India had over 685

million people without an internet connection. China

ranked second with 582 million people. Pakistan, Nigeria,

and Bangladesh follow, with 142.3 million, 118 million,

and 97.4 million, respectively.

l Global digital population to hit 5.6 billion by 2025

The StatCounter and Statista data revealed the largest

number of internet users were using Google’s Android and

Microsoft’s Windows operating systems, around 1.6 billion

and 1.5 billion users in 2019. More than 572 million

internet users chosen the iOS operating system. OS X and

Linux followed, with 268.3 million and 32.8 million users,

respectively.

However, the coronavirus outbreak caused a surge in

the use of mobile internet. The GlobalWebIndexData

survey held in March 2020 revealed that 70 percent of

responding internet users worldwide were using their

smartphones or mobile phones more due to the

coronavirus outbreak, though this varied significantly by

country.

In the United Kingdom, Germany, and Australia, less

than 40 percent of respondents said they were using their

smartphones more, but the percentage stood at 86 percent

for China and the Philippines.

Statista estimates the global digital population to

maintain its impressive growth in the following years, and

hit the five–billion benchmark in the next two years. By

2025, the number of internet users is expected to reach

almost 5.6 billion.

Global digital population hit 4.8 billion in 2020, almost 300 million internet user increase in one year

Cocoa Fire Chief Jonathan Lamm announces Sam Schaller as fire inspector
Cocoa Fire Chief Jonathan Lamm has announced the appointment of Sam Schaller as fire inspector. Schaller, 27,

began his duties Oct. 5. Schaller was born in Sarasota and has two brothers. He is the first in his family to serve in public

safety. In 2012, Schaller began pursuing his associate degree at Santa Fe College in Gainesville while serving as a

volunteer firefighter with Alachua County. In 2013, he earned his credentials as an emergency medical technician. He

completed the fire academy in 2014. Since 2016, he served with Putnam County Fire EMS in the East Palatka Fire

Department where, at age 25, he became chief in 2018. He was the youngest chief in the agency’s history and to his

knowledge the youngest chief in the state of Florida. As fire inspector, Schaller will be responsible for the city’s overall

commercial fire safety and inspections to ensure compliance with all National Fire Protection Association standards and

life safety codes. He also plans to emphasize public awareness of fire prevention through education and interaction.
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Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"
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The top five trends and predictions for market research in 2021;
artificial intelligence adoption, data mining use likely to increase

By Chris Hubble

What does 2021 look like for the market research

industry? For over 20 years, market researchers have been

under constant pressure to prove the value of our services,

and nothing has changed in that regard. As we face a

pandemic that has cut into corporate and client profits,

market researchers are once again called upon to innovate

and show our value.

Budgets for 2021 are almost certain to be lower than

2020. In the U.S., Gartner’s research presents a sad but

realistic picture with almost half of chief marketing officers

(CMOs) experiencing mid–year budget cuts as a result of

the pandemic. According to a survey by Dun & Bradstreet,

70 percent of senior marketers in the U.K. say their

budgets have been cut as a result of COVID–19. Yet,

76 percent are facing increased pressure to deliver leads

even during the pandemic. These cuts obviously affect

funds that could be used for market research.

However, there are ways to adapt during this prolonged

period of turmoil. Here are Bastion db5’s top five trends

and predictions for market research in 2021:

1. Be prepared for budget cuts

We should all plan for budgetary pressures. As CMOs

plan their own future budgetary cuts rather than gambling

on budgets bouncing back, they will eliminate non–

essential costs and attempt to renegotiate current con-

tracts and plans. Market research firms need to act now to

plan for how these cuts will affect their businesses. There

may not be more PPP or other government support, so

banking on one to make EBIT goals would be reckless.

These budget changes will drive most market research

trends in 2021, acting as a catalyst for continuing what

we’ve seen so far.

2. Automation and artificial intelligence adoption will

increase

Budget pressures will further accelerate the rise in

spending on new, DIY and automated platforms, that are

more affordable than full–service market research

partners. Client–side market research professionals may

also look more aggressively for customizable platforms

that can help automate their market research needs.

There’s a huge potential for market research agencies that

can crack and simplify the automation process of convert-

ing data into usable insights as current tools are too

technical, too clunky and too labor intensive. Keep in mind:

l Over the next decade, the raw data material for

market research will grow dramatically in volume and

become even more affordable.

l Data mining, social–media listening, web analytics,

point–of–sale data, customer relationship management,

insight communities and neuromarketing will expand

rapidly. These tools will reduce — but not eliminate — the

use of survey research.

l The power of multi–sourced data will be in merging it

and presenting holistic insights across sources, so any

emerging tools must be able to handle a myriad of data

types and enormous volume of input.

3. Digital transformation and going virtual

The pandemic has accelerated many organizations’

moves online. Gartner notes, “In 2020, investments in

paid, owned and earned digital channels now account for

almost 80 percent of multichannel budgets, with digital

advertising and search advertising taking nearly a quarter

(22 percent), social marketing (11.3 percent) and website

(10.4 percent) topping the list.” If clients and marketers are

diving into digital, then market research needs to better

cater to these channels. Digital tagging is a start, but

GDPR and recent government oversight on privacy mean

tagging is available on just a fraction of digital platforms,

so we need to develop some additional strategies.

Market researchers shouldn’t wait for face–to–face

groups to come back. They need to start moving qualitative

projects to a virtual setting now. Then, when face–to–face

meetings finally do become normal again, some of the

more traditional market research practices can be

reincorporated. Market researchers should be flexible,

ready to embrace virtual tactics while preparing to grasp

the opportunities this variable environment provides by

combining old and new techniques.

4. Diverged offerings leads to specialization

The market will continue to diverge between auto-

mated data collection platforms and insights consultants.

CMOs don’t just want cost savings, they want increased

value and ROI. Automated platforms can’t always provide

transformative insights, but consultants can. This will

inevitably mean more specialization. Large “do it all”

conglomerates are already being broken up. To diverge and

provide true insights, a market research consultant will

need to specialize, knowing their area of expertise better

than the client knows their business.

5. True agility

Being adaptable is a good idea at the best of times —

during unstable times it’s a necessity. Prepare in advance

for all eventualities. Don’t just expect disruptions, but

actively go looking for them and be a source of innovation.

Different pressures require different responses, and

difficult decisions. Move fast when the time is right to get

ahead, or you will likely be left behind.

Looking to 2021

As we look ahead to next year’s trends and predictions,

one thing is certain, the pandemic has had a significant

impact on all businesses, including market research.

Market researchers need to expect budget cuts and must

adapt to continue to prove our value. Digital and virtual

offerings, automation and AI adoption, specialization and

agility will all play a huge role in the year to come. The

most important thing a market researcher can do now is to

accept the change and look for ways to meet the moment.

l About the Author

Chris Hubble serves as CEO of market research and

consumer insights agency Bastion db5. Before founding

db5 in 2009, he served as CEO at Hall & Partners USA.

Hubble has 30–plus years of experience in consumer

insights with particular expertise in new product develop-

ment, brand strategy, brand communications, and

customer experience. He’s worked with over 50 percent of

Fortune 500 clients. Bastion db5 has done work for Yahoo!,

Verizon Media, and BuzzFeed.

Latest quarter report of ‘Brevard Delivers’ is now available online for public viewing
“Brevard Delivers,” Brevard County Government’s report for the fourth quarter of 2020, is now available online.

Brevard Delivers focuses on county projects and initiatives that were completed within the past quarter, projects that are

currently underway and projects that are planned in the months ahead. Published copies of Brevard Delivers are

available at County Commissioner’s offices, county libraries and at the Brevard County Government Center in Viera. To

subscribe and receive future editions of Brevard Delivers, visit http://apps.brevardcounty.us/PublicInformationReleases/

and be sure to click on Brevard Delivers under Department Newsletter Categories.
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Propeller Club installs board members for 2021
The Propeller Club of Port Canaveral recently installed its officers and board members

for 2021. The installation took place at the club’s annual Holiday Party hosted at the

Hampton Inn/Home2 Suites in Cape Canaveral.

Outgoing President Lori Robinson, a business liaison with CareerSource Brevard,

turned over the gavel to incoming 2021 President Steve Hovan, senior security consultant

at Stanley Security.

Robinson steered the Propeller Club through a “very challenging year because of the

pandemic and economic impact on the Port Canaveral business community with the loss

of the cruise ship industry.”

Hovan is taking over “with what looks to be a difficult several months ahead, but with

optimism that things are moving in the right direction for the return of the cruise ships.”

Moving up to first vice president is Liz Alward, assistant city manager, Satellite Beach.

Coming onboard to fill the position of second vice president is Kevin Jobes, senior project

manager, Terracon.

Another new face to the board for 2021 is Josh Hester, a financial advisor with Morgan

Stanley, taking over the treasurer position. Returning as the club secretary is Bob Sielski,

a Naval architect.

The Propeller Club of Port Canaveral is the local chapter of the International Propeller

Club of the United States, a business network dedicated to the promotion of the maritime

industry, commerce and global trade. The club hosts monthly luncheons and special

events each year featuring guest speakers on topics related to Port Canaveral and the

maritime industry.

The club gives back to the community through support of local charitable organizations

including the Cape Canaveral Lighthouse Foundation, Keep Brevard Beautiful and is the

major sponsor of the Rockledge High School HELM Maritime Studies program.

For more information on this organization, visit https://canaveral.propellerclub.us or

send an email to propellerclubcanaveral@gmail.com.

Studios of Cocoa Beach announces winners of show
Working from home has been a challenge for many, but for the artists at the Studios of

Cocoa Beach it has been a rewarding experiment.

Staying close to home meant more time to be creative. Now the talents of its member

artists are taking center stage as the Studios of Cocoa Beach recently presented its fourth

annual Members Show, “Therefore I Create IV.”

This nonprofit gallery is home to 35 local artists presenting painting, photography,

pottery, jewelry, fiber art and more.

Beverly Morgan was awarded first place for her painting “Hanging Out to Dry.” The

second–place winner was Tiffany Allen, with third going to Samantha Reid.

The show was judged by Cocoa Beach Mayor Ben Malik, with awards sponsored by

Sterling Photo and The Art Shop. The People’s Choice award went to Delia Swenson.

You can view the work of the show winners at Studios of Cocoa Beach, 165 Minuteman

Causeway, in downtown Cocoa Beach, until Jan. 10.

When you visit, be sure to check out the window where one–of–a–kind, empty picture

frames are displayed. “We’ve Been Framed” is a collection of unique frames designed and

created by the artists of Studios of Cocoa Beach.

Proceeds from this fundraiser benefit the Studios of Cocoa Beach. The frames come in

all sizes and are the “perfect gift for the person who has everything.”

For more information and the hours of operation, visit www.studiosofcocoabeach.org, or

call (321) 264–3480 for an appointment.

‘Fight Child Hunger’ event set for Viera High School
Health First Inc.’s “Fight Child Hunger” 5K is set for Saturday, Jan. 16, at Viera High

School. The community event, a great way to kick off your New Year’s resolutions, is a

fundraiser for The Children’s Hunger Project Inc. and for the Sharing Center of Central

Brevard, two nonprofit entities. Mara Bellaby, executive editor of “Florida Today,” will

serve as the event’s honorary chairwoman.

Each week on Friday, the Children’s Hunger Project helps as many elementary

children as possible have food to carry home for the weekend in their backpack. The food

items include canned ravioli or rice with chicken and vegetables, milk, juice boxes,

breakfast bars, cereal and other nonperishables. On Monday, the children return to school

with a better and healthier foundation for learning.

Since 1978, the Central Brevard Sharing Center has been providing services for

emergency basic needs to area residents. The Community Kitchen and Thrift Shop

programs were opened in 1985 to help citizens. According to statistics, more than 10,000

Brevard school children live below the poverty line.

The Health First Child Hunger 5K has “low entry fees and will feature unique prizes.”

To register for the event, visit https://thechildrenshungerproject.org/health–first–5k–

success. Event sponsorships, with various amenities, are available starting at $1,000.

Visit the website for details.
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Your 2020 Tax Team
Whittaker Cooper

Brevard's Most Trusted Accounting Firm Since 1985

Get the dream team working for you. Jennifer and Rich 
head a team of CPAs and Consultants with more than 

280 years of combined experience. Call Whittaker 
Cooper Financial Group. Serving Brevard since 1985.

1692 W. Hibiscus Blvd., Melbourne, FL 32901
321.723.3352

www.Whittaker-Cooper.com

Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support

Jennifer Gri�n, Tax Director and Rich Sutter, Audit Manager
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American Advertising Federation Space Coast
Continued from page 12

Members will receive a discount on all submissions until

Jan. 5.

The Space Coast Chapter works to promote awareness

of the advertising industry while fostering professional

growth for its members. The club continually provides

opportunities for its members to share ideas, engage with

experts, and give back to the community.

“Professional development has long been a centerpiece

of our organization,” said Byrd. “We’ve hosted Lunch–and–

Learn events, and they have been successful. We did one

last year on LinkedIn. But it’s been difficult of late to have

in–person professional development events because of the

virus.”

Members of the association also volunteer their time

and talents to plan and execute committee events to

benefit local charities, and stay connected to the commu-

nity through service projects.

“Part of what we do as an organization is give back to

the community,” said Byrd.

“This year we decided to up–the–game on our commu-

nity service and public service work. And that’s why I had

asked Tracy (Stroderd) to join us and help us achieve that

mission. We have already started on our community–

service initiatives.”

Stroderd is the public service chairwoman for the

American Advertising Federation Space Coast Chapter.

“I am new to this organization, however, public service

and giving back is very dear to my heart. So it was an easy

‘yes’ when Stephanie asked me to be part of the board and

spearhead the community–service work for the club,” said

Stroderd, owner of the publication “Everything Brevard.”

The Space Coast Chapter recently partnered with

Brevard Schools Foundation collecting hygiene products to

benefit low–income and homeless students in Brevard

Public Schools.

The organization was also actively engaged in helping

“Gifts from the Heart Christmas Shop.”

The shop is a unique partnership between nine local

nonprofit entities — Neighbor Up Brevard, Club Esteem,

Love INC, Family Promise of Brevard, Community of

Hope, Eckerd Connects, New Life Mission (formerly

Brevard Rescue Mission), Habitat for Humanity of

Brevard, and Children’s Home Society of Florida–Space

Coast.

Each organization serves families who live on the

“economic margins” of the community.

During the Christmas season, parents and guardians of

children served by the nine organizations are offered the

opportunity to purchase Christmas gifts for their children

at a greatly reduced and affordable cost at the Gifts from

the Heart Christmas Shop. Sponsors, donors, and collected

items make the program possible.

“What I really like about this program is the

affordability of the gifts,” said Stroderd. “For example, if a

parent wanted to purchase a bicycle for their son or

daughter, it’s within reach. A new bicycle typically runs

$150. At Gifts from the Heart Christmas shop, their cost is

no more than $15 for a bicycle.”

In 2019, more than 1,500 gifts were collected from gift

registries and toy drives or purchased with cash donations,

according to Gifts from the Heart Christmas Shop’s annual

report.

Almost 50 new bicycles were donated and sold for $15

at last year’s Gifts from the Heart Christmas Shop.

The Gifts from the Heart Christmas Shop staff was

assisted last year by 53 volunteers who priced and shelved

toys, decorated the shop, provided customer service, and

wrapped gifts as part of a team.

“As an organization, we are proud to be involved in this

program,” said Stroderd.

The Space Coast Chapter also funds two scholarships

open to area students interested in advertising, marketing,

public relations, graphics and design, communications, or

related fields of study.

“We are going to reinitiate the Bill Hill Scholarship

Award, which we offered in previous years,” said Byrd.

“Bill was the first president of the AAF Space Coast

Chapter and a Silver medal recipient. So we now have two

$500 scholarships for students.”

They can submit their application and view the details

at https://aafspacecoast.org/awards/scholarship.”

Good news is on the way for the local advertising

industry.

In the “U.S. Local Advertising Forecast 2021,” released

Dec. 3, BIA Advisory Services estimates total local

advertising revenue across all media in the U.S. will reach

$137.5 billion in 2021.

This estimate represents a 2.5 percent year–over–year

growth from the firm’s post–COVID–19 estimate for 2020

of $134.1 billion, “as businesses start to adapt and rebound

from the pandemic lows.”

In 2021, traditional media revenue will account for

55.3 percent of total local advertising.

“When times get a little tough for your business, don’t

pull back and stop advertising, people will forget about

your business,” said Herndon.

“For small businesses, this is the time they need to

continue to advertise, continue working with media

companies, and continue working with advertising

agencies to come up with creative ways to keep their name

in the game and keep business coming in their door.”

National
pick up BBN

12/14/20
page 10

FULL COLOR Michaels
pick up BBN

12/14/20
page 21

FULL COLOR

Lauren Photography
pick up BBN

11/23/20
page 2

FULL COLOR

ITG Realty
pick up BBN

11/02/20
page 18

FULL COLOR

Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965

michels mens wear
pick up BBN

12/16/19
page 9

FULL COLOR



Call Adrienne Roth at 321-951-7777 for Advertising Information DECEMBER 28, 2020

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 20

‘West Coast–East Coast’ exhibit to open on Jan. 4
Opening on Jan. 4 at Fifth Avenue Art Gallery in Melbourne will be an exhibit titled

“West Coast–East Coast.” The metal sculptural art is by Walt Mendenhall.

A First Friday Opening Reception for Mendenhall will be held on from 5:30–8:30 p.m.

on Jan. 8. Mendenhall, a Florida resident since 2012, graduated from Oregon State

University in 1968.

After serving a tour of duty in the U.S. Air Force as an instructor pilot, he returned to

the family farm in Oregon where he began creating metal sculptures in 1975.

He is a self–taught sculptor, drawing on his natural surroundings for inspiration.

Mendenhall spent many years hiking the mountains and forests of the West. Since

moving to Florida in 2012, he has developed new lines of tropical sculptures such as coral,

fish, palms, sea grapes and others as he explores the beauty of Florida and the ocean.

He works with steel, stainless steel, copper and bronze in a variety of ways to present

the natural patterns that surround us in an interpretive expression of form, color and

texture. His exhibit will run from Jan. 4 through Jan. 30.

The Fifth Avenue Art Gallery is located in the Eau Gallie Arts District. All events are

free of charge and open to the public. For further information on this exhibit, call (321)

259–8261 or visit www.fifthavenueartgallery.com.

Tickets are on sale for Saint Stephen’s Way ball drop
Thinking about a unique gift while helping Saint Stephen’s Way build homes for those

in need? A golf ball drop ticket could be your answer.

If you have already purchased a ticket, “SSWay” has more. By taking a chance for $50,

you could win $10,000. Only 1,000 golf balls will be dropped. The ticket stub will be mailed

to you after your online or mailed–in purchase.

The ticket purchase will help SSWay meet its mission to provide affordable housing

along with supportive services to homeless families referred by the Brevard County School

Board.

The tournament and golf ball drop date are Jan. 16 at Duran Golf Club in Viera. The

tournament will start at 8:30 a.m. The ball drop will follow the tournament.

For more information about this event, call (321) 306–8873 or email office@ssway.org.

Republican Federated Women meeting set Jan. 6
The installation of officers for the 2021–2022 term of the Brevard Federated Republi-

can Women will take place at 11 a.m. on Jan. 6 at the Space Coast Convention Center,

103 Tucker Lane, in Cocoa.

Chaplain Patti Febro will be the speaker and conduct the installation.

The Brevard Federated Republican Women has been involved in empowering women

in the political field since 1950. The organization is a member of the Florida Federation of

Republican Women and National Federation of Republican Women.

The reservation deadline is Jan. 1. Reservations can be made by calling (321)

727–1212 or by visiting www.brevardfederatedrepublicanwomen.org.

The meeting fee of $25 includes lunch.

Green Gables open house each Saturday in January
Green Gables at Historic Riverview Village Inc. will host an open house from 10 a.m. to

2 p.m. each Saturday in January. The address is 1501 S. Harbor City Blvd. in Melbourne.

The suggested donation is $20 for a tour.

The money will go toward saving Green Gables. The acquisition and restoration of

“Green Gables is not just about preserving an old house from the wrecking ball. It is so

much more.” Green Gables is the 124–year–old historic home of the Wells family, one of

the generous benefactors who played a key role in the development of early Melbourne.

Their vision and their generosity gifted the area with Wells Park and the first audito-

rium, the first library, establishing the first high school, and many more things in the

community, all of which have been enjoyed by several generations.

“We do not want Green Gables to become a distant memory from the past or an

archived post,” said Sue Fallon, vice president, Green Gables at Historic Riverview. “She

is still here, still standing, and is patiently waiting to be refurbished to her former glory.

She will be a living history museum and community outreach center. There are millions of

people who love history. Together we can restore Green Gables and save history.”

To view its history, visit http://www.greengables.org. Its titled “Forgotten Enchantress.”

For more information about Green Gables, contact Marion Ambrose at (321) 794–8901.

District 4 Administrative Board to meet
A regular meeting of the Brevard County Parks and Recreation Central Area Parks

Operations District 4 Administrative Board will be held at 2 p.m. on Thursday, Jan. 7, at

the Central Area Parks Operations Office, 840 Forrest Ave. in Cocoa. The meeting is open

to the public.
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Junior Achievement of the Space Coast
Continued from page 13

able to offer this important program to area

students,” said Hodge.

“What we are doing is leveraging a

successful virtual platform that was offered

to us through Junior Achievement USA,”

said Rick Simonian, a longtime board

member of Junior Achievement of the

Space Coast who is vice president of

strategy and business development at

L3Harris.

“We are customizing the platform to

meet the needs of JA of the Space Coast.

We are excited about this opportunity. The

silver lining is we are going to be able to

reach more students with this approach

than we ever could by sending volunteers

into the classrooms to talk about their

careers and their companies. The idea is to

excite the younger generation about

potential careers in STEM. Hopefully, they

will become future engineers and other

employees at L3Harris. This initiative is

well–aligned with where we need to go

with our company and as a community.”

STEM covers a diverse array of

occupations, from engineers to mathemati-

cians to biomedical researchers.

In an ever–changing, increasingly

complex world, it’s more important than

ever that youth are prepared with the

knowledge and skills necessary to solve

problems, make sense of information, and

know how to gather and evaluate evidence

to make decisions.

And these are the kinds of skills that

students develop in STEM education.

“L3Harris supports STEM education at

all levels,” said Lemp. “It really believes

that exposure to STEM careers is para-

mount to building and empowering our

nation’s future scientists, engineers,

technologists, and other highly skilled

professionals.”

She added, “The way they are doing JA

Inspire is a fantastic pivot to make the

program available to students in Brevard.

Junior Achievement of the Space Coast is

an important community resource, and we

want to make sure it’s available to

students. The fact that we are able to

support this program through a grant is

extremely important to L3Harris.”

STEM is where the job opportunities

are. Businesses frequently voice concerns

over the supply and availability of STEM

professionals. Employment in STEM

occupations has grown 79 percent since

1990, according to the Pew Research

Center.

The demand for STEM workers

continues to grow, especially as forecasts

show there will be 10.8 million STEM jobs

by 2028.

STEM jobs are important for any

region’s economy, not only because of their

increased prevalence, but also because of

their significantly higher wages.

Between now and 2028, the U.S.

workforce will grow by 5.2 percent. The

computing and information technology

sector will grow even more — 12.7 percent.

Yet continued underrepresentation of

women in the computing sector (26 per-

cent) will reduce the talent pool and

jeopardize the nation’s ability to fill these

high–skilled, high–paying jobs, says a

report by the Student Research Foundation

in New York City.

Students who attend the Inspire Virtual

Career Expo will be able to hear presenta-

tions from three female “STEM experts” in

various stages of their careers.

“That part will be the culmination of the

Expo,” said Hodge. The program is called

“JA Glow” and students will be able to

submit questions for the Glow women.

“We are happy that L3Harrs could

headline this event and act as the anchor

sponsor,” said Simonian. “There will be all

types of companies highlighted and all

types of careers highlighted, everything

from engineering, advanced manufactur-

ing, product management, to human

resources and more.”

In addition to the grant received by

Junior Achievement of the Space Coast,

three other nonprofit entities in Brevard

were awarded Social Impact Grants from

the L3Harris Foundation, said Lemp.

The local recipients included Family

Promise of Brevard, Neighbor Up Brevard,

and LEAD Brevard.

l Family Promise of Brevard aims to

empower homeless families to build a path

toward stable, long–term housing and

provide security for them along the way.

The L3Harris grant will provide an

educational resource laboratory for

homeless students. To learn more, visit

www.FamilyPromiseofBrevard.org.

l The Dorcas Outreach Center for Kids

(DOCK), a program of Neighbor Up

Brevard, is designed to be a safe gathering

space for youth after school and enable

children and teens to compete more

effectively with their peers and provide

critical skills and knowledge for the future.

This Social Impact Grant will provide

educational assistance and upgraded

computer laboratories for DOCK students.

The web address is

www.NeighborUpBrevard.org.

l LEAD Brevard’s mission is to work

together to strengthen the community by

inspiring people to lead. The funded

program will provide for cultural equity

and COVID–19 resiliency building. Its

website is www.LeadBrevard.org.

Lemp said, “The L3Harris Foundation

is proud to have assisted four important

nonprofit organizations in Brevard County

through Social Impact Grants.”
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Women in Defense
Continued from page 1

sector, military presence, and STEM focus in general,

could support its own chapter,” said businesswoman

Susan Glasgow, director of sponsorships and a past

president of Space Coast WID.

Glasgow said the Space Coast is a gateway to the

wonders of science and technology.

The military presence includes Patrick Air Force Base,

Cape Canaveral Air Force Station, and the Naval Ord-

nance Test Unit. Many private companies, such as

SpaceX, are also involved.

The team that runs Space Coast WID includes: Inga

Young, vice president, founder of area firm 8–koi;

Gillespie, special projects, who retired in 2016 as director

of community relations for U.S. Rep. Bill Posey; Sheila

Gaylor, programs director, president of Bill and Sheila

Gaylor Insurance Agency; and Leslie Tibbetts, awards and

recognition chairwoman, vice president of commercial

services at Rockledge–based Community Credit Union.

The list continues: Glasgow, founder, president and

CEO of Kegman Inc.; Ana Leonard, historian, director of

sales and marketing for the Courtyard by Marriott and

Hampton Inn by Hilton in Cocoa Beach; Mona Stevenson,

secretary, broker–owner of Cloud 9 Real Estate Group;

David Jackson, membership director, director of commu-

nity relations for U.S. Rep. Posey; Sheena Heitzman,

treasurer, owner of Rosa Marina Boutique and HCS LLC;

and Juliet Fletcher, communications director, owner of

Writing is Easy.

Pfrimmer said the chapter’s mission “focuses on three

pillars: mentoring, networking, and professional develop-

ment.”

WID provides members a business environment for

professional growth through strategic networking,

education and career development.

“We have made some changes because of the

coronavirus pandemic,” said Tibbetts, the awards and

recognition chairwoman for Space Coast WID.

“Historically, we’ve held monthly events and worked on

the organization’s three pillars. Since the pandemic, we

have conducted our monthly events remotely in an effort

to keep our members connected to the organization and to

each other. And it’s been successful.”

Tibbetts said Space Coast WID “has had the opportu-

nity to feature a variety of guest speakers, and we have

done this remotely. The virtual events have featured guest

speakers from Starbase, Northrop Grumman, and

Devereux Florida, along with virtual networking opportu-

nities. And we are committed to continuing to meet

monthly, using the virtual platform for as long as we have

to in order to continue our mission of professional develop-

ment opportunities and networking.”

Space Coast WID has roughly 80 members. “WID

consists of both women and men. About 30 percent of our

members are men,” Glasgow said.

Glasgow, a U.S. Air Force veteran, said Space Coast

WID charges a small fee to attend the monthly meetings.

“We’ve reduced the fee to $10 for members to join the

meeting virtually. That money has been used to support

community–outreach efforts. In August the money we

collected from the meeting supported Brevard Schools

Foundation’s Supply Zone for Teachers. In September, we

helped the Children’s Hunger Project. And the money we

collected in October is in support of Devereux Florida. We

also collected Christmas toys and donations to help that

organization.”

“In the past, we have been very active reaching out to

help nonprofit entities in unique ways,” added Pfrimmer.

Through the years, Space Coast WID

has hosted some prominent speakers at its in–person

meetings.

“Rachel McCaffrey, national executive director of WID,

has visited our local chapter twice in support of our

educational and professional development initiatives,” said

Pfrimmer. “We were honored to have her here.”

McCaffrey retired from the U.S. Air Force as a colonel.

She spent 28 years in Air Force intelligence operations and

planning. Before her Pentagon tour, McCaffrey served as

assistant chief of staff for intelligence at NATO’s Air

Command at Ramstein Air Base in Germany.

In 2017, she was named the new executive director of

WID. She is a graduate of the University of Notre Dame

and the University of Maryland.

McCaffrey also has a master’s degree in military

operational art and science from the U.S. Air Command

and Staff College, and a master’s in strategic studies from

the U.S. Army War College.

Annually, Space Coast WID hosts an “anniversary”

event to raise money for its STEM scholarship awards.

STEM stands for science, technology, engineering and

mathematics.

The scholarships are presented in June to the recipi-

ents. “The scholarship awards ceremony was a little

different in June 2020,” said Pfrimmer. “We held it

outdoors at Rockledge Gardens and had social–distancing

guidelines in place. The only people present were the

award winners and one parent. A couple of board mem-

bers attended the ceremony, too. We live–streamed it.”

Space Coast WID awarded six $1,000 scholarships in

2020, said Pfrimmer.

“In addition, Aaron Mitchell, an instructor at the

Engineering and Technology Academy at Bayside High

School in Palm Bay, was awarded a grant to purchase an

Oculus Quest virtual reality system for his classroom. We

were able to sponsor that equipment for his classroom.”

The year before, Space Coast WID funded 11 scholar-

ships between $500 and $1,000. “Our goal is to raise at

least $10,000 for our scholarship program,” said Glasgow.

Pfrimmer said the Space Coast Chapter has awarded

more than $30,000 in STEM scholarships to date.

In 2019, Space Coast WID awarded Florida Tech Ph.D.

student Ann Wassick one of its STEM Scholarships.

The scholarship was established to encourage women

in Brevard County to pursue careers related to national

security and defense interests of the United States as it

relates to STEM.

Wassick used her scholarship money to buy supplies for

her research on biofouling.

Biofouling, or biological fouling, is the gradual accumu-

lation of waterborne organisms, such as bacteria and

protozoa, on the surfaces of engineering structures in

water that contributes to corrosion of the structures and to

a decrease in the efficiency of moving parts.

Specifically, the buildup of biofouling on marine vessels

poses a significant problem. In some instances, the hull

structure and propulsion systems can be damaged.

“Biofouling is an important topic because it has many

economic and ecological impacts, but not many people

outside of the field know about it,” Wassick said. “It can be

a source of problems for any marine industry, from

aquaculture to shipping. Ship biofouling is a major vector

for invasive species worldwide and causes increases in

greenhouse gas emissions. While at the same time,

biofouling has many benefits to marine ecosystems and

water quality.”

Research in biofouling is helping to mitigate the use of

toxic boat paints. Wassick’s work will help develop more

environmentally friendly boat–hull coatings that prevent

the accumulation of marine organisms.

“One of the big projects in our lab is the development of

ship–hull grooming, which is the proactive, gentle cleaning

of ship hulls by an autonomous robot to prevent the

growth of fouling. My research is focused on creating a

biofouling risk model that can be used to help plan when

ships and other surfaces are treated or cleaned,” said

Wassick.

Because of the coronavirus pandemic, Space Coast

WID will not be hosting an anniversary event in January,

said Pfrimmer.

“In lieu of the anniversary event, we will be seeking

STEM scholarship donors. Local companies are invited to

sponsor all or part of one of the scholarships that will be

awarded locally in June 2021.”

“The funds will go to Space Coast WID and we will

initiate the scholarship,” said Glasgow.

Another initiative of Space Coast WID is the STEM

Innovator Awards. The annual STEM Innovator Awards

will be presented at the Space Coast WID golf tournament

in May. The deadline for nominations has been extended

until March 31.

“We will tailor criteria to today’s challenging environ-

ment to highlight how companies and educators are

adapting and impacting students,” said Pfrimmer.

Throughout the year, Space Coast WID recognizes

special individuals and businesses that go “above and

beyond” in their support of STEM in Brevard.

“It is important that we formally recognize those who

contribute their time, effort, and resources to supporting

youthful talent on the Space Coast,” said Tibbetts.

The Space Coast STEM Council of WID is accepting

nominations to recognize individuals, organizations, and

companies in one or more of the following areas for their

innovation in supporting STEM using the referenced

criteria:

l STEM Leadership Star of the Year: Outstanding

effort in supporting and promoting STEM within the

community and raised awareness of STEM.

l STEM Business Innovator of the Year: Work with or

develop STEM–related projects by partnering with

students (for example, mentoring or participating in

STEM events like the Robotics Showcase) or by leading or

developing a project that students used in some form that

embraces STEM awareness.

l STEM Nonprofit Innovator of the Year: Develop

STEM–related curriculum within an education system (for

instance, this could be through a partnering project).

l STEM Educator of the Year: Increase the opportuni-

ties for students and teachers to get to know “positive,

real–life individuals in STEM careers by providing

volunteers or funding in the form of grants or sponsorships

to promote STEM projects or awareness in an educational

setting.

l STEM Mentor of the Year: Strengthen or expand

opportunities for students to do and learn science in after–

school settings.

Nominations can be made at http://scwid.org/stem–

education–innovation–award–nomination, or send to

stem@scwid.org. Include the following information:

l Name/company nominated for the respective award

l Nominee contact including name, email address, and

phone number

l A one–paragraph nomination narrative describing

the nominee’s contributions

l Nominator’s name, email address, and phone number

If you would like more information about these awards,

contact Tibbetts at stem@scwid.org, or call (321) 258–8504.

Looking to the new year, Pfrimmer said Space Coast

WID “is committed to continuing our efforts to award

scholarships to local women studying STEM in 2021, and

grow our professional development and networking

initiatives. Our organization is looking to the future.”




