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New–vehicle sales in America were on a healthy
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pandemic started to erupt and consumers became more
cautious spenders.
accesstoAmerica’sJobBankandother
Now, that cautious trend toward vehicle purchases is
employmentWebsites,videos,career
By
Ken
Datzman
starting to reverse at dealerships. Things are getting
guidebooksandanin–depthcollectionof
better for car sales, a powerful driver of the economy.
periodicals,
including“TheWallStreet
The
visibility
of
the
Brevard
Job
Link
New–vehicle sales topped $1 trillion in 2019,
and
Journal.”
got
a
big
boost
in
2001.
roughly $80 billion in the Sunshine State. Dealerships
Thecentersalsohavecomputers
continuing
inthepayroll of around
in The
Florida
have an contraction
annual combined
equipped
economy,
although
a
rebound
is
expected
$5 billion and generate about $4 billion in state sales tax,withword–processingsoftware,
faxmachines,copiers,laserprinters,and
in
2002,focused
amuchAutomobile
brighterlight
on Association.
according
to the Florida
Dealers
withlong–distanceaccess.A
theimportance
theorganization
andbetter telephones
Light–vehicleofsales
in the U.S. were
than
videoconference
systemisavailable,
its
mission
thecounty.
expected
inin
May,
a month which saw 2.5 million
people
added
payrolls,
surprising
manycareer
forecasters.which
Whenmay
the beusedforconducting
Theto
four
full–service,
one–stop
government
announced
the job
gains
financial
interviews.
centers
in Brevard
— from
Palm
BayJune
to 5, the
markets soared,
carrying
auto stocks higher. MayEmployers,
is
saidSouth,canprovide
Titusville
—handled
significantly
typically atraffic,
criticaleven
month
for theto
industry
it kicks
the Job
Link with its openings free of
increased
catering
people because
off the
summer
season.
chargeeitheronline,byfaxorphone,
who
have
neversales
hada
needtotapthis
The uptick
in May vehicle sales is seen as avisit
big step
resource
before.
oneofthecenters“ortheycanask
forward
on the
path to
recovery
the
auto industry.
Auto
forarepresentative
tocomeandsee
“It’s been
a great
year
in thatfor
we
have
salesable
in May
came
in at aout
seasonally
adjusted them
annualized
attheirplaceofbusiness.We
been
toget
services
topeople
rate, or and
SAAR,
of 12.2
millionthan
units,
according would
to the liketoseeeverysinglejoborderin
quicker
more
efficiently
ever
National Automobile Dealers Association, or NADA. That
Brevard County to be in the Job Link
before,”saidLindaSouth,executive
was down about 29 percent year–over–year, but well above
directoroftheorganization.Sheadded,“I system,sothatwecanrapidlymatch
the 11.1 million forecasters had predicted.
skill sets. And if we don’t have the match
thinkalotmorepeoplehavecometo
To promote new–vehicle sales, automakers have
usetheinformationtocreate
understand
the
value
of
the
rich
redrastically increased their incentives. Averagewe’ll
incentives
education
andtrainingopportunitiesthat
sources
that
are
available
in
the
Brevard
reached $4,800 per vehicle in the last week of March,
areresponsivetotheneed.”
Job
Linkacenters,
notonly
from ajob–
setting
record, says
the NADA.
BrevardJobLinkisfundedthrough
seeker’s
standpoint
butalso
from
Pickup
truck incentives
also
setthe
a record, reaching
the
Brevard
employer’s
$7,200 per standpoint.”
vehicle in the last week of March. To
spur
sales,DevelopmentWorkforce
BBN photo — Adrienne B. Roth
Board
Inc. in Rockledge. It also has been
These
information–packed
many
manufacturers
also havecenters
been offering zero
percent
Thefourfull–serviceone–stopcareercentersofBrevardJobLinkareseeingincreasedtraffic.LindaSouth,
successful
offer
avarietyinterest
ofservices
tojob
seekers,
on long–term
loans.
Area
dealers are rolling
out inwinningcompetitivegrants
executivedirector,saidherorganizationisarichresourceforboththejobseekeraswellastheemployer.
businesses
andfor
the
unemployed.For
the red carpet
consumers.
MichaelAndersonisassociatedirector.TheyareattheMelbournesiteinPerimeterCenter.
instance,
there
areaggressive
jobreferrals,
Internet
“Ford has
very
incentives
on all its models,
Please see Brevard Job Link, page 18
offering zero percent interest loans for periods of up to 84
months,” said Chris Saraceno, vice president and partner
at Kelly Automotive Group, which owns Kelly Ford in
Melbourne and Infiniti of Melbourne, and dealerships in
Pennsylvania, employing altogether about 500 people.
Nothingwillhappenimmediately
The16–memberpanelunanimously
“And Deibel
for the first time in its 30–year history,
Infiniti
is
By Mary
since
President
Bushisn’texpectedto
approvedtheseoptionsthreeweeksago
offering qualified
buyers zero percent APR financing
for up
Scripps
Howard Service
makeany
recommendationstoCongress
tocarryoutBush’scampaignpledgeto
to 72 months on any new 2020 Infiniti model, and
untilwill
2003,afterthe2002congressional
letyoungerworkersdivertsomeofthe
defer
payments
forexpect
90 days.
Right now is a great
time to
Here’s
what to
if Social
elections.
6.2percentpayrolltaxtheyoweon
buy
a
new
vehicle.”
Securityischangedsothatyounger
BasicSocialSecuritycheckswouldbe
wagestoindividualaccountsthatown
The University of Michigan’s “Survey of Consumers,”
BBN photo — Adrienne B. Roth
workers
caninvestsomeoftheirpayroll
smallerthancalledforincurrentlaw.
stocksandbonds.
closely followed by the auto sector, showed that 64 percent
Chris
Saraceno
is
vice
president
and
partner
with
the
Kelly
Automotive
Group,
which
owns
Kelly
Ford
and
Infiniti of Melbourne in the
taxmoneyinprivateaccounts,as
Dependingonmarketperformance,total
Workerswhooptedtotakepartwould
of those polled in May said it is a “good time to buy a new
local market and other dealerships in Pennsylvania. The company’s investment in commercial building expansion at Kelly Ford has
President
Bush’sSocialSecurityCombenefitsfromSocialSecurityplusyour
choosefromthefivelow–riskfunds,one
car.” That was up from 57 percent in April and was the
resulted in increased service volume. And for the first time in the dealership’s more than four–decade history, Kelly Ford made Ford Motor
mission
proposed
a
few
weeks
ago.
personal
account
could
be
higher
or
eachforgovernmentbonds,corporate
highest level since December.
Co.’s elite President’s Club. Saraceno is the author of ‘The Theory of 5,’ an Amazon top–selling self–help and motivational book.
Current
retirees
those
lower.
bondsandastocks–and–bondsmix,plus
More good
news:and
Leases
onnearing
1.8 million vehicles
are set
retirement
—
anyone
55
or
older
today
The
commission
plans
call
for
extra
two
stock–indexfundsthattrackthe
to expire between March and July of this year, according to
—
would
Society
benefits
tax
moneyofupto$71billionayearand
broadermarket.Workerscouldchange
data
fromget
J.D.
PowerSecurity
& Associates,
andas
most of
these
promised
system.
require
otherchangesthatcouldraise
theirchoiceonceayearandcouldn’t
customersunder
will bethe
in present
the market
for a replacement
vehicle.
Workers
than55
income
borroworwithdrawmoney.
Based inyounger
Pennsylvania,
thecould
Kellyput
Automotive
Grouporpayrolltaxesorraisethe
l PLAN 1. “Free Lunch” — lets
money
into
aprivate
account.
GOP
panel
has deep
roots
in Brevard
County,
and
recentlyretirement
expanded ageforfutureretirees.
workersput2percentagepointsoftheir
member
and
formerCongressman
Bill large Kelly
Social
some of its
commercial
buildings on the
FordSecuritycurrentlycollects

Please remove pole
from top right of head

What the Social Security plan would mean to you

6.2percentpayrolltaxintoapersonal
account.Nothingelsechanges,and

Please see SocialSecurity, page 16

PRESORTED STANDARD
US POSTAGE
PAID
BREVARD BUSINESS NEWS, INC.

PRESORTED
STANDARD
US POSTAGE
PAID
BREVARD BUSINESS
NEWS, INC.
32904

FrenzelcallstheBushCommission’s
enoughpayrolltaxtopay100percentof
three–account
alternatives
the
Free
benefits
2038and73percentof
Please see Kelly Automotive Group, pagethrough
23
Lunch, the Blue–Plate Special and the
benefitsthereafterifthesystemisn’t
SubsidizedLunch.
changed.

BREVARD BUSINESS NEWS
BBN
Community Foundation for Brevard awards competitive grants to organizations to strengthen communities
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By Lisa D. Davidson
lisad@cfbrevard.org
Director, Strategy & Communications
Community Foundation for Brevard
June 10, 2020 — On behalf of its donors, the
Community Foundation for Brevard awarded 30 local
agencies competitive grants in the amount of $127,833
that will contribute to numerous programs and services
benefiting Brevard County residents.
The annual competitive grant program supports a
range of causes including, education, food and shelter,
the arts, underserved children and adults, health and
wellness, animal welfare, and conservation.
“This year has been especially challenging for our
nonprofit community,” said Community Foundation for
Brevard President and CEO Theresa Grimison.
“We knew priorities had shifted, programs had to be
canceled or postponed and that we needed to be flexible.
As a result, we surveyed each of the organizations that
would be awarded grants to ensure they could still use
the funds as intended or allowed for flexibility. Our
challenges in Brevard County are complex but we’re
inspired by organizations and people coming together in
this time of crisis to lift up and strengthen communities
through relief and recovery efforts.”
2020 competitive grant funds were awarded to:
l Aging Matters in Brevard for equipment to support
the Meals on Wheels and Seniors at Lunch programs.
l Brevard Achievement Center to provide fuel for six
accessible vehicles for BAC’s transportation program.
l Brevard County Legal Aid to secure permanent
protective orders from the court for survivors of
domestic violence, sexual assault, dating violence and
stalking.
l Brevard Cultural Alliance to support artist
residencies at 12–15 different schools during the 2020–
21 school year, providing 30–50 instructional hours per
residency, and serving an average of 150 students per
school.
l Brevard Humane Society for the development of
Heavenly Paws Memorial Sanctuary.
l Brevard Schools Foundation to purchase laptops
and a donation collection bin for the Supply Zone.

l Brevard Symphony Orchestra to broaden the
horizon of every fifth–grade student in the county by
attending a special Brevard Symphony Orchestra
concert.
l Candlelighters of Brevard to support the Treatment Center Allotment Fund to assist children diagnosed with cancer and their families who must travel
for medical treatment.
l Children’s Home Society of Florida for counseling
and intervention for 150 at–risk children attending the
Endeavour STEAM summer camp. If summer camps
are cancelled because of social–distancing, it will
provide crisis counseling to at–risk Endeavor students
via telehealth.
l Children’s Hunger Project to provide healthy
packages of food to kids that are hungry or malnourished and who might otherwise go hungry on weekends
during the school year.
l Club Esteem to expand services to 20 additional
students providing the tools, resources, and direct
program support needed to achieve academic and
personal success at the middle–school and high school
level.
l Daily Bread to assist clients with needed prescriptions as part of the total Medical Care Coordination
Program.
l Brevard Zoo funds will go toward operations to
include the care and maintenance of over 90 animals
and the staff that are responsible for their care. The
funds were awarded because of the COVID–19 impact.
l Eastern Florida State College Foundation to
support new dental equipment for student education
and patient treatment for the Dental Assisting and
Dental Hygiene programs.
l Family Promise of Brevard to provide short–term
emergency shelter and meals to homeless families with
children, while they are transitioning back into stable
housing.
l Florida Wildlife Hospital & Sanctuary to purchase
four incubators for the busy baby wildlife season.
l Friends of Children of Brevard County to provide
COVID–19 related assistance to the caregivers of the
nearly 900 children in their program; including, food,
diapers, clothing, toiletries, and electronics to participate in e–learning.
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l LEAD Brevard for scholarship funding for the
2021 Board Governance best practices’ education
program for Brevard’s nonprofits.
l Links of Hope to fund seven parenting classes,
nine anger management classes, two DIGNITY
(batterer’s intervention) classes, and six GED classes at
the Brevard County Jail Complex.
l Love INC of Brevard for 142 hours of mental
health counseling for clients in need.
l Marine Resources Council of East Florida to
launch a teacher training program for high school
teachers tied to the LagoonWatch citizen–scientist
water–quality program.
l Melbourne Center for Personal Growth to purchase a commercial, reach–in refrigerator.
l Melbourne Municipal Band Association to purchase band and jazz music composed by women to be
used for two concerts commemorating International
Women’s Month.
l Neighbor Up Brevard for 45 weeks of cooking
instructions and supplies for the Healthy Bodies and
Healthy Minds program.
l New Life Mission (formerly Brevard Rescue
Mission) to support the immediate living needs of 13
families with housing and other program support as
they transition to self–sufficiency.
l Rolling Readers Space Coast to purchase quality
hardcover books for the annual give–away.
l Sea Turtle Conservancy to support the annual
“Tour de Turtles” educational event.
l Sea Turtle Preservation Society for educational
trucks to be used by Brevard teachers to educate
students about sea turtles and the effects of beach
lighting on their environment.
l SPCA of Brevard to assist low–income families and
their pets with free basic core vaccinations, spay/neuter
surgeries, microchipping and pet food for both dogs and
cats.
l Walk on Water Ministries of Central Florida to
offset the cost of vetting, dental, feeding and supply
services for rescued animals used in animal–assisted
therapy.
The Community Foundation has also granted an
additional $44,420 through Donor Advised Funds to
organizations who scored highly and were included in
our 2020 Giving Together Catalog of grant opportunities for our fund holders.
The Foundation greatly appreciates the 50 volunteer
review committee members, including our board of
directors, for their careful scoring and thoughtful
deliberations that guided these grant award decisions.
These grants would not be possible without the
many individuals and families who have established
charitable funds in support of making our region a
better place for all. There are many tax and other
advantages in establishing a fund with the Community
Foundation. In addition to its competitive grants
program, the Foundation has awarded more than $20.7
million in grants and scholarships to advance the
vitality of Brevard and beyond. We invite you to join us.
l About Community Foundation for Brevard
Since 1981, the Community Foundation for Brevard
has served as a resource and leader for philanthropic
individuals and organizations to enhance and sustain
the county’s quality of life. An independent, 501(c)(3)
organization, the Foundation manages funds for the
philanthropic community with the goal of providing a
perpetual source of income for charitable causes while
protecting the investment. For more information about
the Foundation, call (321) 752–5505 or visit
cfbrevard.org.
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Do you have what it takes to be an online learner? Enroll in a course today
By Brenda S. Thompson
UCF Forum columnist
University of Central Florida
For many years I’ve wanted to become a fluent speaker
of the French language. While studying French in high
school, I was intrigued with the culture of France, especially the cuisine and great works of art. As time passed, I
often dreamt of visiting Paris someday.
After completing my doctoral program, I received a
faculty appointment at a university in Florida. The
position created wonderful opportunities for me in higher
education.
As I worked to earn tenure and promotion, my interest
in international affairs was noticed by others and I was
asked to participate in a meeting that ultimately landed
me an international assignment. That assignment allowed
me to take my first international trip to Europe, and while
there I had the opportunity to visit the unbelievable City of
Lights.
Over the years I’ve made several trips to Paris, and
with each visit my love of the city deepened. I long to
return to Paris to revisit the Louvre, Eiffel Tower, Arc de
Triomphe, Versailles, Lafayette Square, the Paris Opera
House, Moulin Rouge and other notable attractions, but
this is not in the cards any time soon, given the current
pandemic and its associated health risks.
I have chosen online platforms to accomplish my goals
because I know that they can be very effective learning
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tools when developed properly and delivered using creative
modalities.
In order to keep my memories of Paris alive and
current, for the next few months I plan to immerse myself
in studies of French language and culture via online
courses and augment my studies with online language
applications. My goal is to devote at least one hour each
day to utilizing online platforms in order to learn more
about the history of Paris and continue my remote
exploration of the city.
I have chosen online platforms to accomplish my goals
because I know that they can be very effective learning
tools when developed properly and delivered using creative
modalities. Most educational institutions have limited
face–to–face course offerings these days. As a result,
students have found that asynchronous, synchronous and
hybrid course options promote effective learning because
they are readily available, easy to use, convenient, flexible,
encourage and promote diverse learning styles, and can be
a lot of fun.
Several years ago, I enrolled in an online foreign
language course. It was a 16–week semester course that
was offered in a six–week format. The course was very
interesting and quite good. It included vocabulary and
grammar drills, videos, essays, stories, music, pronunciation guides with feedback, practice drills, writing exercises,
and written/verbal assignments. Although the pace was
grueling, I learned a lot and retained much of what I
learned. Below is an excerpt from one of my class projects.
It describes my family.
“Je m’appelle Brenda Thompson. Je suis de nationalitè

américaine et un administrateur de la faculte’ de
l’Université de la Floride Centrale. J’étudie français cet été
et maintenant parle un peu de français. Je suis petite et
actif. Je joue au tennis deux fois ou trois fois par semaine.
Ma famille est très petit, avec huit personnes. Mon frère
est Dean, ma soeur est Yvonne, mon beau–frère est Lee,
mon fils est Harrison, et ma belle–fille est Darlene. Ma
petite–fille est Gabrielle. Elle a douze ans. Mes parents,
Evelyn et Ray travaillent dans des écoles. J’ai une famille
heureuse. Mes voisins sont vieux, mais sont agréables
aussi.”
The above passage is elementary, for sure; however, it
represents a joyful accomplishment for me that was
facilitated via online instruction.
Online instruction can work for all ages, but it is not
without challenges. With persistence and guidance, one
can acquire the skills needed in order to master this
learning style.
Do you have what it takes to be an online learner? Of
course, you do! Enroll in one and see how you, too, can
explore new venues, learn about different people and their
cultures, and acquire appreciations for their contributions
to society, all with just the click of a mouse.
That’s what I did…and now, back to my tour!
À Bientôt!
Brenda S. Thompson is director of community
engagement in UCF’s College of Community
Innovation and Education. She can be reached
at Brenda.Thompson@UCF.edu.

Melbourne Regional Chamber earns 5–Star Accreditation from
U.S. Chamber of Commerce; among elite 1 percent in the nation
The U.S. Chamber of Commerce, at its recent board meeting, awarded the Melbourne Regional Chamber with 5–Star
Accreditation once again for its sound policies and organizational procedures, effective advocacy efforts, valuable programming, and positive impact on the Space Coast.
Of the 7,000 Chambers of Commerce across America, 128 are currently accredited at the 5–Star level, placing the
Melbourne Regional Chamber among an elite 1 percent. It was first accredited in 1985 and achieved 5–Star status in
2005.
“Accreditation validates a chamber as having programs that benefit its local economy and positively influence its
community,” said Raymond Towle, the U.S. Chamber’s vice president of federation relations and the Institute for
Organization Management.
“We applaud these organizations for advancing the principles of free enterprise.”
Accreditation is the only national program that recognizes Chambers for their effective organizational procedures and
community involvement. To receive Accreditation, a Chamber must complete a rigorous accreditation application which
tests competency in nine modules: benchmarking, communications, facilities, finance, governance, government affairs,
human resources, program development, and technology. This extensive self–review can take several months to complete.
“I couldn’t be prouder of our incredible team,” said Michael Ayers, president and CEO of the Melbourne Regional
Chamber. “This recognition is a true testament to the relentless dedication to our members and the Space Coast community. It also demonstrates the Melbourne Regional Chamber’s impact on the region and how hard it works to help the
business community grow and thrive daily.”
“Earning the highest accreditation, a 5–Star rating, is validation from the U.S. Chamber that the organization serves
as the ‘voice of business’ on the Space Coast and is a bold leader that advocates for important issues, and continually
drives change and economic growth,” said Todd Pokrywa, Melbourne Regional Chamber board chairman and president of
The Viera Co. “It’s gratifying to be recognized nationally from among our peers as one of the best, and I am confident that
we will maintain our high level of performance over the next five years.”
Local Chambers are rated 3–Stars, 4–Stars, or 5–Stars. State Chambers are recognized as either an Accredited State
Chamber or an Accredited State Chamber with Distinction. The final determination is made by the Accrediting Board, a
committee of U.S. Chamber board members. Once accredited, a Chamber must go through a complete re–accreditation
review every five years.

Kepler Funk of Funk, Szachacz & Diamond makes ‘America’s Most Honored Lawyers’
Attorney Kepler B. Funk, of the Melbourne law firm of Funk, Szachacz & Diamond, was selected as a member of
“America’s Most Honored Lawyers” for 2020. AMH is awarded for the continuous recognition of excellence by peers or
clients. This is an accomplishment realized by the top 5 percent of American Lawyers.
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2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT
DOCUMENT# N36299
Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION,
INC.

FILED
Feb 07, 2019
Secretary of State
0275169506CC

Current Principal Place of Business:
976 BREVARD AVE
ROCKLEDGE, FL 32955
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Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE, FL 32955
FEI Number: 59-3048626

Brevard Business News

Certificate of Status Desired: No

Name and Address of Current Registered
Agent:
From:
Brevard Business News [BrevardBusinessNews@earthlink.net]
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL 32931 US

Sent:

Thursday, November 12, 2015 5:15 AM

To:

Brevard County Sheriff Wayne Ivey

Cc:

Bill Roth (Brevard Business News)

File photo

Timothy Michaud
‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Department there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’
John Whitfield
May 7, 2010

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE: TIMOTHY MICHAUD

Subject: 01 RE: Sheriff Wayne Ivey Calls 2

November 12, 2015 — Thursday

Officer/Director Detail :
Title

S

Name

NORONHA, DENZIL

Address

5575 N ATLANTIC AVE

City-State-Zip:

COCOA BEACH FL 32931

Title

DP

Name

WILLIAMSON, TOM

Address

3425 N ATLANTIC AVENUE

City-State-Zip:

COCOA BEACH FL 32931

Sheriff Robert Wayne Ivey
Brevard County Sheriff’s
Title Office
700 Park Avenue Name
Titusville, FL 32780Address
(321) 264–5201
City-State-Zip:
(321) 271–6029
Dear Sheriff Ivey,

02/07/2019
Date

Electronic Signature of Registered Agent

T
GALZERANO, CRISTY
2080 N ATLANTIC AVE
COCOA BEACH FL 32931

0 black spots

A “SHERIFF WAYNE IVEY NEWS RELESE” dated August 28, 2015, and titled
“TITUSVILLE WOMAN ARRESTED FOR MAKING FALSE REPORT TO DCF HOTLINE,”
states in part:
“Agents with the Brevard County Sheriff’s Office have arrested 42–year–old Dana Delaney Loyd of
Titusville, for Filing a False Report of Child Abuse and Stalking. The arrest was based upon an Arrest
Warrant, which was authorized by the State Attorney’s Office and issued by the Court. Loyd was
transported to the Brevard County Jail where she is being held on $10,500 bond.
“The investigation commenced after the defendant contacted the Florida Abuse Hotline on April 29,
2015, reporting an allegation of sexual battery on a juvenile and child neglect.”
In the four month period from the inception of the investigation of Defendant Loyd (April 29, 2015)
to the arrest of Defendant Loyd (August 28, 2015), “256” incoming and outgoing calls from your
personal number (321) 271–6029 to Defendant Loyd have been documented.
In the 10 month period prior to the inception of the investigation of Defendant Loyd (April 29,
2015), “1476” instances of incoming and outgoing calls from your personal number (321) 271–6029 to
Defendant Loyd have been documented.
As
Sheriff
Brevard
Florida,
would
please
tell
Brevard Business News why the
I hereby certify that the information indicated on this report or supplemental
report
is true and of
accurate
and that myCounty,
electronic signature
shall have
the same you
legal effect
as if made
under
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears
“1732” calls would have been placed between you and Defendant Loyd, the wife of a Brevard County
above, or on an attachment with all other like empowered.
Sheriff’s Office Corrections Deputy?
02/07/2019
SIGNATURE: TOM WILLIAMSON
DIRECTOR
Electronic Signature of Signing Officer/Director Detail

Thank you,
Bill Roth
Brevard Business News
Special Projects Editor
Brevard Business News, Inc.
(321) 951–7777
BrevardBusinessNews.com
BrevardBusinessNews@earthlink.net
4300 Fortune Place Suite D
West Melbourne, FL 32904

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’
Dana Delaney Loyd
aka Theresa Smith
to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

Date

BCC 01: FLORIDA SHERIFFS' DEPARTMENTS

5/21/2020
Brevard County Sheriff's Office photo

IS THE EIGHTEENTH CIRCUIT AN ONGOING CRIMINAL ENTERPRISE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is president of the 107,000 member The Florida Bar.
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‘Loyalty is everything to me!!!’
Sheriff Robert Wayne Ivey
to Dana Delaney Loyd
at 5:19 p.m., April 29, 2015
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Florida TaxWatch releases its ‘Budget Turkey Watch Report,’ offers recommendations to stem the tide
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McKinley Lewis
mckinley@on3pr.com
On 3 Public Relations
TALLAHASSEE — Florida TaxWatch (FTW) has
released the 2020 “Budget Turkey Watch Report,” an
analysis of the transparency and accountability of the
budget process. This is its independent review of the
state’s budget.
The report, which has been released annually since
1986, promotes additional oversight and integrity in
Florida’s budgeting process and is based on the
principle that because money appropriated by the
legislature belongs to the taxpayers of Florida, the
process must be transparent and accountable, and
every appropriation should receive proper deliberation
and public debate.
This year’s Budget Turkey Watch Report also
highlights the particularly important need to scrutinize
the entire budget, in the context of the uncertain fiscal
environment created by COVID–19.
The $93.2 billion budget passed by the Florida
Legislature for FY2020–21 contains 180 appropriations items qualifying as Budget Turkeys worth
$136.3 million.
While, the appropriations project rules adopted four
years ago have reduced the number of Budget Turkeys,
they have not limited member projects. This year’s
budget contains a record 829 member projects in the
budget worth more than $500 million. In addition to
recommending a veto of Budget Turkeys, FTW also
recommends the governor apply a strict standard to all
member projects and veto those which do not provide a

significant positive return for taxpayers. The report
also offers recommendations to stem the tide of
member projects.
Chairman of Florida TaxWatch and former Florida
Senator Pat Neal said, “During these unprecedented
times, Florida TaxWatch’s Budget Turkey Watch
Report serves as an invaluable resource for Florida’s
leaders to guide our state forward and maintain the
fiscal accountability our families and taxpayers rightly
deserve. As COVID–19 continues to make a serious
impact on Florida’s economy, the analysis provided by
this report is a strong testament to Florida TaxWatch’s
dedication and well–established role as a tireless
watchdog and guide dog for the Sunshine State.”
Budget Turkeys are often local member projects,
placed in the final appropriations bill without being
scrutinized and subjected to the budget committee
process, or that circumvented existing grant and other
legislatively established selection processes. The
Budget Turkey label does not signify judgment of a
project’s worthiness. Instead, the review focuses solely
on the integrity, accountability, and transparency of
the legislatively established budget process. The goal of
which is to ensure that all appropriations of hard–
earned taxpayer money achieves its intended public
benefit. Since 1986, both Republican and Democratic
governors have vetoed more than $3 billion in projects
identified by FTW as Budget Turkeys.
Florida TaxWatch President and CEO Dominic
Calabro said, “Since our founding in 1979, Florida
TaxWatch has proudly served as our state’s trusted
government watchdog and fiscal policy leader, providing Florida’s leaders thoughtful recommendations to
secure enduring fiscal accountability and strength for
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the Sunshine State even through its darkest days.
Throughout Florida’s battle against the COVID–19
pandemic, TaxWatch has remained dedicated to this
role and provided ongoing analysis of COVID’s economic impacts and our government’s response to this
crisis. We continue that important work today with the
release of the 2020 Budget Turkey Watch Report. We
will never stop fighting for the taxpayers of Florida and
look forward to working with Gov. DeSantis and our
state leaders to implement these measures, increase
accountability for every tax dollar spent, and ensure
the greatest possible return on investment for Florida
families.”
Another concerning issue identified in the 2020
Budget Turkey Watch Report is the increasing use of
supplemental appropriations lists during this year’s
budget process. These lists, which are referred to as
“sprinkle lists,” surface and are approved at the last
minute with no discussion. As they were in 2019, this
year’s “sprinkle lists” were record in the number of
items they contained. The Senate list contained 170
items worth $129.5 million. The House funded 134
items worth $137.4 million. This means $267 million in
hard–earned taxpayer dollars were spent as almost an
afterthought, after all the various budget areas had
been “closed–out.”
In addition, the appropriations project rules had
nearly eliminated the practice of adding member
projects to the budget during the conference process.
However, this session there were 12 items added in
conference, the most since the rules were adopted. A
number of projects that were removed from the budget
during conference, were added back through the
sprinkle lists. FTW sincerely hopes this is not a sign of
returning to old ways of budgeting.
Florida TaxWatch Vice President of Research Kurt
Wenner said, “In 2020, Florida’s budget process was
again subject to a record number of member projects
with 829 included in the final General Appropriations
Act and saw ‘sprinkle lists’ hit new highs in the number
of items they contained at 304. Reigning in this
spending is a critical issue every year and now, as
Florida faces an uncertain economic landscape due to
the impacts of COVID–19, the need for strict scrutiny
by Governor DeSantis is even more important. The
recommendations put forward in Florida TaxWatch’s
2020 Budget Turkey Taxwatch Report will help ensure
Florida is better positioned for FY2020–21.”
Visit https://floridataxwatch.org/Research/Full–
Library/ArtMID/34407/ArticleID/18888/2020–Budget–
Turkey–Watch–Report) for the 2020 Budget Turkey
Watch Report and recommendations for Florida’s
budget process.
l About Florida TaxWatch
As an independent, nonpartisan, nonprofit government watchdog and taxpayer research institute for
more than forty years and the trusted eyes and ears of
Florida taxpayers, Florida TaxWatch works to improve
the productivity and accountability of Florida government. Its research recommends productivity enhancements and explains the statewide impact of fiscal and
economic policies and practices on citizens and businesses.
Florida TaxWatch is supported by its membership
via voluntary, tax–deductible donations and private
grants, and does not accept government funding.
Donations provide a solid, lasting foundation that has
enabled Florida TaxWatch to bring about a more
effective, responsive government that is more accountable to, and productive for, the citizens it serves since
1979.
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Self–driving cars stuck in neutral on road to acceptance, AAA finds only 12 percent of drivers would feel safe
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TAMPA — A new AAA survey reveals that only one in
10 drivers (12 percent) would trust riding in a self–driving
car. Even more Americans (28 percent) don’t know how
they feel about the technology.
“Consumers are stuck in neutral on the road to
accepting self–driving cars,” said Mark Jenkins, spokesman, AAA — The Auto Club Group. “AAA believes people
are much more likely to embrace this technology when
they have the opportunity to build a greater understanding
of how it works.”
Consumers tell AAA that they desire to see more
information on key issues surrounding self–driving
vehicles like safety and liability:
l Six in 10 (57 percent) Americans say they would like
to have a clear understanding of who will be legally
responsible in the event of a crash with a self–driving
vehicle.
l Half (51 percent) are interested about laws to make
sure self–driving cars are safe.
l Half (49 percent) want to know how vulnerable they
will be to hackers.
“Consumers have made it clear what it will take to

overcome their doubts — consistent and transparent
information — which will help make them feel safer about
the idea of riding in a self–driving car,” said Jenkins.
What would help Americans feel safer about riding in
self–driving cars?
l Seven in 10 (72 percent) — If they had the ability to
take over control if something goes wrong.
l A similar proportion (69 percent) — If there was a
human backup driver.
l Half (47 percent) — Knowing the self–driving car has
passed rigorous testing and inspections.
l Four in 10 (42 percent) — Seeing or experiencing a
demonstration prior to getting into a self–driving car.
“Knowing how people truly feel about self–driving cars
will help the industry identify the necessary steps to move
consumers towards greater acceptance,” Jenkins said.
Today, there are semi–automated vehicles on the road.
However, a fully automated fleet is still decades away.
AAA conducts research like this study and others to help
inform and encourage the industry, media and
policymakers to find ways to help consumers connect
better with advanced vehicle technology.

l Methodology
Because of a change in methodology in 2020, this year’s
survey results are not directly comparable to results from
prior years.
This survey was conducted Jan. 17–19, 2020, using a
probability–based panel designed to be representative of
the U.S. household population overall. The panel provides
sample coverage of approximately 97 percent of the U.S.
household population. Most surveys were completed
online; consumers without internet access were surveyed
over the phone.
A total of 1,301 interviews were completed among U.S.
adults, 18 years of age or older. The margin of error for the
study overall is 4 percent at the 95 percent confidence
level. Smaller subgroups have larger error margins.
l About AAA — The Auto Club Group
The Auto Club Group is the second largest AAA club in
North America. ACG and its affiliates provide membership, insurance, banking, financial services, and travel
offerings to over 13.5 million members across 13 U.S.
states, the province of Quebec and two U.S. territories.
Visit AAA on the internet at AAA.com.
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Coronavirus pandemic and universal health scare, ‘new normal’ is politicians being blatant with their old game
online at BrevardBusinessNews.com

By Marilyn M. Singleton, M.D., J.D.
marilynsingleton1@gmail.com
Politicians are a strange lot. Not content with merely
being Speaker of the House, Nancy Pelosi is moonlighting
as Surgeon General, opining on what medications the
President should be taking. Service to the public is a
distant memory. The new charge is to invent catchy
phrases, like the “new normal,” to quietly coax us into
obeying dictates, while ignoring facts and science.
It is not normal to base lifting the lockdowns on the
trend in positive novel coronavirus (aka SARS–CoV–2)
tests. Predictably, positive tests (with many folks never
becoming symptomatic) will continue to increase as more
tests are done.
Given that the stated goal of lockdowns was to lessen
the strain on hospital resources, using hospitalization
trends makes more sense.
It is not normal for New York and Minnesota governors
to insist that COVID–19 patients be admitted to nursing
homes, even after it became clear that nursing homes were

a hotspot for infections and up to 81 percent of COVID–19
deaths.
It is not normal for healthy people to walk around
wearing masks — particularly when it is not recommended by the sainted World Health Organization.
It is not normal to never see your parents, children, or
grandparents. Older folks suffer from loneliness in the best
of times.
It is not normal for children to stay home from school
indefinitely. When children do go back to school, it is not
normal to tell them they have to wear masks and might
not be able to play or eat with one another. Meanwhile, the
CDC’s latest report tells us that the infection fatality rate
for those aged 0–49 years is 0.05 percent. The Centers for
Disease Control and Prevention’s latest numbers are what
Stanford researchers predicted in April.
It is not normal to have cellphone apps that track your
movements. I suppose helicopter parents and stalkers
would make good use of them.
It is not normal to propose “immunity passes” enabling
the holders to move about society unimpeded. Immunity
passes make no scientific sense given that the serology
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tests are unreliable, the length of immunity to SARS–
CoV–2 is unknown, and invites social stigmatization.
The real “new normal” is politicians being blatant with
their old games. It is normal for California’s Governor
Newsom to make a secret $1 billion deal with BYD, a
Chinese–based electric bus maker, to manufacture N95
masks at $3.30 a piece. Kudos to his fellow Democrat
legislators for seeking transparency about his pandemic
spending spree. To his credit, Los Angeles Mayor Eric
Garcetti purchased 24 million “Made in America” masks
from Honeywell at 79 cents a mask.
COVID–19 is a handy justification for Congress to
promote a political ideology rather than propose targeted
measures to assist those struggling with the consequences
of the virus. The HEROES Act, the fourth stimulus bill,
presents a path to universal basic income by paying some
workers more to stay home than they would receive by
returning to work. The CARES Act suspended student
loan payments, but the HEROES Act paves the way for
free college tuition for all by forgiving up to $10,000 of
student loans for every borrower.
Moreover, the HEROES Act contains a multitude of
other agenda–driven programs like access to financial
services and the marketplace for minority–owned cannabis–related businesses, diversity in banking, a Post
Office bail–out, $50 million to the Environmental Protection Agency for environmental justice grants, economic
impact payments to illegal immigrants, permanent voting
by mail, and the clearly relevant requirement that the
President inform Congress of the reasons for not filling a
vacancy for an Inspector General position.
The proposed Medicare Crisis Program Act of 2020
would provide health insurance for those who lost their
health insurance due to the COVID–19 lockdown and its
consequences. We want to help those who lost their jobs,
but why use a newly–minted premium–free Medicare
program as the vehicle? Is it to get people accustomed to
Medicare covering all age groups?
The CONTACT initiative requires the CDC to work
with states to implement a national system for testing,
contact tracing, surveillance, containment and mitigation
of COVID–19. (Have we done this for the infectious and
deadly flu?). The CDC regulations, instruct authorities to
use the “least restrictive means” in implementing public
health measures. However, “when an individual is
identified as a threat to the health and welfare of others,
such as refusing medical treatment at a healthcare facility
and refusing to self–quarantine, the government may take
the individual into custody.”
The government has been known to abuse its power–
whether through cultivating fear, regulatory force, or by
individual miscreants. Frederick Douglass warned, “Find
out just what any people will quietly submit to and you
have the exact measure of the injustice and wrong which
will be imposed on them.” We cannot let a declaration of a
public health emergency become the new gauge of what it
takes to break our spirit of liberty.
l About Dr. Singleton
She is a board–certified anesthesiologist and the
immediate past president of the Association of American
Physicians and Surgeons. She graduated from Stanford
and earned her M.D. degree at University of California–
San Francisco Medical School. Dr. Singleton completed two
years of surgery residency at UCSF, then her anesthesia
residency at Harvard’s Beth Israel Hospital. While still
working in the operating room, she attended UC Berkeley
Law School, focusing on constitutional law and administrative law. She interned at the National Health Law Project
and practiced insurance and health law. She teaches
classes in the recognition of elder abuse and constitutional
law for non–lawyers. She lives in Oakland, Calif.
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For first time in 63 years, Canton Fair being held virtually because of pandemic; shifts future of sourcing online
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By Hope Silveira
hope@flamepr.com
Flame Public Relations Limited
SAN MATEO, Calif. — China is hosting its 127th
Canton Fair through June 24, continuing from last
year’s success which recorded a turnover of $29.3 billion
and welcomed 186,000 buyers looking to source the best
products.
Since 1957, the fair has grown into a comprehensive
international trade event, attracting thousands of
buyers and suppliers to showcase their products and
manufacturing capabilities, as well as build long–
lasting relationships.
This year, however, the Canton Fair is online. It’s
the first time in 63 years.
With COVID–19 causing severe disruption to in–
store sales, the e–commerce landscape is flourishing
and looking at fast growth. Sales from online marketplaces, such as those operated by Alibaba, Amazon,
eBay and more, accounted for 58 per cent of global web
sales in 2019.
This year, over 36 million Americans have lost their
jobs because of COVID–19, while companies such as
Shopify and Rakuten are seeing increased growth.
Even Facebook is now creating online selling tools
that leverage the 160 million businesses using its site
to create online “shops.” It’s clear that online marketplaces are the next stage in business development.
“The Canton Fair has always represented the
opportunity for merchants to upgrade their supply
chains,” says Kenny Tsang, managing director of
PingPong Payments. “Global buyers have supplier

partners all over China, but it’s often difficult to stay
up–to–date on new product developments and capabilities. Canton offers buyers the chance to touch base with
multiple suppliers, all in a single event, and compare
products and technology. They make new connections,
discover new suppliers, and are therefore able to
optimize their supply chain to best suit their business
needs.”
“But it’s not just about finding the right suppliers or
sourcing the right products that professional sellers
need to be concerned about,” says Tsang.
“It’s everything that comes after. In a recessionary
environment, where moving fast is key, sellers don’t
want to be spending valuable time on payment issues.
The pandemic has pushed the online marketplace into
the fast lane, and sellers are in need of both a payments
system, the overseas market knowledge and business
advice, that can help them break into new markets, at
speed, at scale and with confidence. That’s why
PingPong developed PayAgo.”
“Specifically designed with the sellers needs in mind,
PayAgo provides a holistic approach to supplier
payments — sellers can now pay multiple suppliers, in
multiple currencies, from a single platform. When it
comes to sourcing new suppliers, sellers can be confident in our vetting services and our commitment to
keeping sellers compliant — all of which helps to
eliminate risk when diversifying their supply chains.
By putting systems in place like PayAgo, sellers know
they’re able to pay their suppliers on time and in the
most convenient currency, leaving them free to focus on
what makes their business great, and reach market
goals.”
Retailers, goods and service providers will need to

source top–quality products at reasonable prices in
order to sustain profits in the long–term. The Canton
Fair provides the means for new and well–established
buyers to achieve these outcomes, and create strong
supplier networks that will help them realize commercial objectives.
“Those who are nervous about the new online format
of the Canton Fair, can breathe easy,” said Tsang. “Yes,
it’s a new format, but this adaptation in light of the
pandemic will actually prove beneficial to buyers and
suppliers. Comparisons can be difficult and time
consuming at the best of times, but with the new online
features, such as live streaming and matching services
— and with the confidence of a seamless payments
platform backing their decisions — this process is even
easier than before.”
l About PingPong Payments
PingPong Payments was founded in 2015 with the
mission of delivering agile, customized technology to
meet the needs of the fast growth ecommerce seller. In
March 2019, the company reached “unicorn” status and
stands as the multidimensional partner of growth to
hundreds of thousands of professional sellers.
Today, that equates to 600,000 online sellers
worldwide. PingPong Payments has processed more
than $10 billion in cross–border payments for
e–commerce merchants to–date, and transfers more
than $100 million per day for international e–commerce
sellers.
As one of the largest providers on the Amazon
marketplace, PingPong Payments continues to work
with key investors such as Fidelity and global partners
Citibank and J.P. Morgan, to help global merchants
save on cross–border payments.
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Florida Tech’s weVENTURE awarded $420,000 SBA grant to expand support for pandemic–affected businesses
online at BrevardBusinessNews.com

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology
weVENTURE, the Women’s Business Center at Florida
Tech’s Bisk College of Business, has been awarded
$420,000 from the U.S. Small Business Administration
under the federal CARES Act to expand its services
assisting small businesses in Brevard, Indian River and
St. Lucie counties in responding to and recovering from the
impacts of the coronavirus pandemic.
Among its primary benefits, the funding will allow
weVENTURE to fully fund the participation of 31 businesses in the center’s celebrated IGNITE 360 Mentoring
Program, which takes business owners through an
intensive planning and implementation process that
addresses specific, critical actions necessary to ensure
sustainable growth.
IGNITE 360 provides tailored tracks for small start–
ups, emerging businesses and large second–stage compa-

REAL ESTATE

nies, with each participant getting access to their own
customized board of expert advisors for monthly meetings
to address current challenges and assess next steps to
reach desired business outcomes.
Congress appropriated $25 million in the Coronavirus
Aid, Relief and Economic Security (CARES) Act for
Women’s Business Centers around the nation to expand
programming and services. weVENTURE submitted a
program plan and was awarded a $420,000 grant on
May 1.
weVENTURE also secured a $25,000 donation from
Bisk Ventures and $16,500 from the Wells Fargo Foundation in support of their mission to support female entrepreneurs.
“During normal circumstances, weVENTURE helps
women launch and grow their businesses,” said
weVENTURE Executive Director Kathryn Rudloff.
“However, in times of crisis, we accelerate our role helping
entrepreneurs sustain their business by providing access to
the information and resources they need to survive these
unforeseen challenges. We are grateful to Congress and
the Administration, as well as Bisk Ventures and the
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Wells Fargo Foundation, for supporting the work of
Women’s Business Centers in this meaningful way.”
In addition to funding IGNITE 360 participation, these
grants will allow weVENTURE to enhance other services
for businesses in its SBA–defined region of Brevard,
Indian River and St. Lucie counties.
Those include:
l Increased capacity for personalized business coaching.
weVENTURE will hire temporary staff to serve as
business coaches. Coaches work one–on–one with entrepreneurs, helping with initial general concerns and then
developing an Individualized Entrepreneurial Plan for
each client to help establish goals, measure progress and
define benchmarks for transitioning from Emergency
Service Programs to regular Women’s Business Center
programming.
l Increased capacity to provide educational training
and information sessions focused on helping businesses
respond to the pandemic. weVENTURE will create teams
of subject–matter experts comprised of business professionals, consultants and faculty from the Florida Tech’s
Bisk College of Business to provide more in–depth
education and training to business owners. After a client
has been classified as coronavirus–impacted by our
business coaches, they may opt into free programming
specific to their needs. These experts will facilitate
webinars and eventually in–person classes or sessions on
topics ranging from how to re–open safely to the management and practice of telework.
weVENTURE will continue to host programming
catered to aspiring entrepreneurs and start–ups, as well as
purposeful networking events for professional women as
part of its ongoing Women’s Business Center program.
“weVENTURE will continue to be a resource for small–
business owners who are facing uncertainty during the
coming year,” Rudloff said. “Our staff is available for phone
or web consultations as we expand capacity to meet the
needs of clients throughout our service area. No matter
what your business is facing, weVENTURE is here to
help.”
Updates will be posted at weVENTURE.fit.edu and
sent out via the weVENTURE newsletter and social media
accounts. For more information, contact weVENTURE
business coach Jeannette Kraar at jkraar@fit.edu.
About weVENTURE
l weVENTURE (formerly the Women’s Business
Center), launched in 2007 at Florida Tech, accelerates
growth for entrepreneurs by providing customized
coaching, business education, mentorship and networking
programs. weVENTURE is funded in part through a
cooperative agreement with the U.S. Small Business
Administration. For more information, or to register for
weVENTURE courses and mentorship programs, visit
www.weventure.fit.edu or call (321) 674–7007.
l About Florida Institute of Technology
Florida Tech was founded in 1958 at the dawn of the
Space Race that would soon define the Atlantic coast of
Florida and captivate the nation. Now the premier private
technological university in the Southeast, Florida Tech is a
Tier 1 Best National University in U.S. News & World
Report and one of just nine schools in Florida lauded by
the Fiske Guide to Colleges. Florida Tech is ranked among
the top 5 percent of 18,000 degree–granting institutions
worldwide in the 2018–19 World University Rankings and
has been named a Top College and Best Value University
for 2019 by Forbes. Florida Tech offers bachelor’s, master’s
and doctoral degrees in aeronautics and aviation, engineering, computing and cybersecurity, business, science and
mathematics, psychology, education and communication.
Learn more about our relentless pursuit of greatness at
www.fit.edu.
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CareerSource Florida’s local development boards providing in–person appointments for job–seekers, firms
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By Victoria Langley Heller
vheller@careersourceflorida.com
CareerSource Florida
TALLAHASSEE — CareerSource Florida has announced that local workforce development boards across
the state are providing in–person employment services by
appointment in at least one career center in their service
area. CareerSource South Florida, serving Miami–Dade
and Monroe counties, will provide appointments as soon
as is safely possible, in alignment with state and local
plans.
Appointments for Floridians who prefer in–person
assistance are in addition to the employment services that
have continued without interruption during the COVID–
19 pandemic — virtually, over the phone, via email and by
appointment in some locations.
From March 1 through Memorial Day, the
CareerSource Florida network has served more than
339,000 job seekers and more than 19,600 businesses.
“I am proud to be part of this network of workforce
development professionals who adapted quickly to
continue providing critical services to Floridians throughout this unprecedented time,” said CareerSource Florida
Board Chairman Kevin Doyle. “Now, with Florida
reopened for business, we are supporting Florida’s
economic restart in continuing to align our workforce
investments and actions with Gov. DeSantis’ Safe. Smart.
Step–by–Step. Plan for Florida’s Recovery.”
The network also has stepped up to assist Floridians
applying for unemployment benefits through the Reemployment Assistance program managed by the Florida
Department of Economic Opportunity. A record number of

claims, more than 2.3 million, has been filed by Floridians
who lost their jobs either temporarily or permanently
because of COVID–19.
At an April 30 meeting, the CareerSource Florida
Executive Committee approved $500,000 to support the
purchase of personal protective equipment at all local
workforce development boards. Career centers across the
state are taking precautions to mitigate the spread of
COVID–19 including requiring appointments for in–
person services, mandatory temperature checks, COVID–
19 screenings, career center entry and exit protocols, and
use of personal protective face masks, and enforcing the
practice of social distancing.
“The CareerSource Florida network continues to evolve
its processes in order to provide career and business
services through the safest, most efficient means possible,”
said CareerSource Florida President and CEO Michelle
Dennard.
“Career centers are taking necessary steps and
following up–to–date health protocols to ensure the safety
of customers and staff. The commitment of local workforce
development boards to serve their communities throughout this difficult time is a testament to our dedication to
helping Florida rebound from the economic hardships

FDOT provides update on Interstate 10 checkpoint at Florida–Alabama state line
TALLAHASSEE — In accordance with Phase 2 of Gov. Ron DeSantis’ plan to reopen the state’s economy, the Florida
Department of Transportation (FDOT) has deactivated the checkpoint for screening travelers seeking to enter Florida on
Interstate 10 at the Florida–Alabama state line.
Motorists are encouraged to drive cautiously and safely while crews are working to deactivate the checkpoint.
The Interstate 95 checkpoint at the Florida–Georgia state line remains active at this time. Future updates will be
provided via FDOT’s social media platforms — Facebook: @FLDOT, Twitter: @MyFDOT and Instagram: @my_fdot.
Motorists seeking real–time traffic information should refer to fl511.com.
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caused by COVID–19 as we recover and ultimately,
reimagine an even stronger future economy.”
In April, CareerSource Florida launched an integrated
public and business outreach campaign, “Help is Here,” to
direct job seekers and businesses to support needed for
employment, recruitment, hiring and training as well as
COVID–19 relief assistance.
l About CareerSource Florida
CareerSource Florida, with its business–led board of
directors, provides policy direction for talent development
programs administered by the Department of Economic
Opportunity, Florida’s 24 local workforce development
boards, including Brevard, and their 100 career centers.
The CareerSource Florida State Board serves as the
governor’s principal workforce policy and investment
board, working in partnership with DEO, which is
responsible for the state workforce system’s fiscal and
administrative affairs, and local workforce development
boards that serve Florida’s businesses and career seekers.
Together, the CareerSource Florida network connects
employers with qualified, skilled talent and Floridians
with employment and career development opportunities to
achieve economic prosperity.
Learn more at careersourceflorida.com.
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Engineer Tom Brandon builds Brandon Development into multifaceted firm,
doing both commercial and custom residential construction; 25 years in 2021
By Ken Datzman
Taking that bold, giant step from the corporate ranks
into the entrepreneurial world is something a lot of people
probably think about, and dream about.
But for the most part, they never actually take that
step. Some see startup ventures as high–wire acts, while
others see them as opportunities to build their futures.
Today, corporations tell their executives and top
managers to think like entrepreneurs.
Electrical engineer Tom Brandon went through that
thought process decades ago when he was working for then
Harris Corp. in Melbourne, now L3Harris. He was a chief
systems engineer for a U.S. Air Force project called Small
Tactical Terminal. His wife Linda also worked for Harris
Corp. She was a chief software engineer working a large
project for the Federal Aviation Administration.
In June 1996, Tom Brandon decided to put his “chips on
the table” and made a bet on his own talents of running a
company. He took that leap into entrepreneurship and
became a general contractor, first doing residential and
then about six years later commercial.
“I realized a need to be diversified and positioned in
both segments of the construction market.”
Brandon went on to build a successful enterprise that
will mark its 25th year in 2021.
“I’ve always had an entrepreneurial bent. I probably
didn’t fit the corporate mold as much as some others do. I
think it’s natural for entrepreneurs not to fit that mold.”
He added, “My brother was a general contractor on the
West Coast of Florida and had been quite successful. So I
looked at his business model.”
Originally from Miami, Brandon grew up in a family of
engineers. His father was a 34–year engineer at Florida
Power & Light Co., who managed underground structural
and architectural engineering infrastructure. “Back in
those days, the corporate world was different. Basically, if
you performed, you had a job for life with a company.”
When he worked at Harris Corp., the government
contracting business went through up–and–down cycles,
and still does today.
“If Congress cut your program, the whole team was laid
off. That’s usually the way it worked then. I wasn’t even
comfortable making a decision to buy a new car.”
He said he “survived countless layoffs. How I ever got
through all of them, I don’t know.”
Tom Brandon said the “riskier thing might be sitting in
a big company thinking you have a job for life. Perhaps less
riskier is starting your own venture. At least you have
control of your destiny. That was my decision–making
process when I formed my company. I said if there is ever a
good time to start a business, it’s now. This was in 1996.”
Linda Brandon continued to work at Harris Corp.,
while Tom Brandon founded Brandon Custom Homes in
Melbourne. “I felt like there was a niche for someone with
a strong engineering background to build custom homes
using cutting–edge products and materials,” said Tom
Brandon, who earned bachelor’s and master’s degrees in
electrical engineering from Florida International University. While studying for his degrees, he worked for Cordis
Corp., a biomedical firm in Miami.
After launching Brandon Custom Homes, Tom
Brandon upgraded his license to commercial construction
and rolled out Brandon Development Enterprises Inc.
Brandon Custom Homes is now the firm’s residential
division. That division is currently building sizable custom
BREVARD BUSINESS NEWS / 12
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Businessman Tom Brandon runs Brandon Development Enterprises Inc. in Melbourne. The firm is both a commercial contractor and
a custom residential contractor. A former Harris Corp. electrical engineer, he founded his company in June 1996 as Brandon Custom
Homes and six years later diversified into commercial construction. Brandon earned bachelor’s and master’s degrees in electrical
engineering from Florida International University in Miami.

homes in several areas of the county, including on South
Tropical Trail in Merritt Island.
“Custom homebuilding is much different from commercial building. There is a lot more customer interaction —
strong emotions — and way more details in custom
residential. In some cases, the customer’s home is almost
their identity,” said Tom Brandon, the company’s president
who works alongside his wife Linda Brandon, the chief
financial officer.
Brandon Development, a full–service general contractor, has compiled a large portfolio of commercial projects
through the years for customers. The company constructs
industrial warehouses, pre–engineered metal buildings,
retail facilities, professional office buildings, medical offices

Call Adrienne Roth at 321-951-7777 for Advertising Information

and dental offices, and aircraft hangars, among other types
of structures.
“We’ve built a good number of custom T–hangars at
Orlando Melbourne International Airport for the general
aviation aircraft owners. That’s been a good market for us.
We started a company specifically to do that,” said Tom
Brandon, whose company has also built Panera Bread
restaurants around the state and is set to construct some
retail projects in Orlando.
Tom Brandon also builds and owns properties in joint
ventures with investors. “I wanted to start building a
portfolio of income–producing properties.”
Please see Brandon Development Enterprises, page 19
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Commercial real–estate market in Brevard holds steady; Ullian Realty Corp.
sees flurry of activity as more businesses reopen in county, confidence builds
By Ken Datzman
The commercial real–estate market in
Brevard County seems to be holding steady
and is back on an upswing after a slowdown from mid–March through April
caused by coronavirus concerns.
Gov. Ron DeSantis’ phased reopening
plan for businesses around the state has
fueled new optimism among residents.
On June 3, he announced that 64
Florida counties, including Brevard, can
reopen bars and movie theaters (at 50
percent capacity), while retail stores can go
to full capacity.
This is phase two of Gov. DeSantis’
economic reopening, which is good news for
commercial real–estate brokers and other
professionals who work in the huge
industry.
“Toward the end of March and throughout April, activity slowed down, compared
to my previous months on the job,” said
Zachary “Zach” Ullian, a sales associate at
Ullian Realty Corp. in Melbourne, a
longtime brokerage firm specializing in
commercial and industrial real estate.
“But when Gov. DeSantis started rolling
out his phased reopening of the state, we
saw a huge uptick in both inbound calls
and people responding to emails. I’m
optimistic right now. We’ve just picked up a
couple of new listings. Additionally, I
secured a contract for a 14,000–square–foot
commercial office building.”
He was also able to sign leases for
11,000 square feet of industrial space.
“My hope is as Florida continues to
reopen phases of its economy, people will
begin to feel more comfortable, while still
doing social–distancing and following the
protocols established by the Centers for
Disease Control and Prevention.”
He joined the family business in July
2019. Ullian Realty Corp. was founded by
his father, Mike Ullian, who has worked in
the local commercial real–estate industry
for 35 years.
Zach Ullian is a business graduate of
Rollins College and attended the Winter
Park institution on an academic and
athletic scholarship. While in school, he
worked for the Orlando Magic for two years
in various capacities, including statistics
and analysis.
He said he is enjoying his new career in
commercial real estate. “I knew it wasn’t
going to be easy coming into this job.”
He added, “The most important lesson
I’ve learned since joining the firm is the
timing of the follow–up call to a client,
when that call should be made. There has
to be a fine balance — it can’t be too soon
and it can’t be too late. In the past months,
I think I have been able to figure out that
balance.”
JUNE 22, 2020
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The Ullian Realty Corp. in Melbourne, a longtime commercial real–estate brokerage, is seeing increased activity since the phased reopening of Florida’s
economy. Team members are gaining new listings, closing sales, and securing leases. The industrial sector is one of their company’s niches. From left,
the team includes: Lyn Brown, Mike Ullian, Zach Ullian, and Adam Rathbun.

Ullian Realty Corp. is revamping its
website, with the finished product expected
to be completed within two months. “We’re
also reworking our Facebook page and our
LinkedIn as we look to have a bigger
presence on social–media platforms,” said
Zach Ullian.
Industry veteran Adam Rathbun of the
Ullian Realty Corp., who runs a sizable
property–management portfolio and is
involved in other segments of the commercial real–estate market, also said the
reopening of Florida “was like flipping the
switch back on. People started looking for
space again and calls picked up significantly. The activity has been steady since
then. There seems to be a pent–up demand
for small industrial spaces in the county. In
general, I think demand for space is going
to pick up over the next two quarters.”
Many economists and forecasters

anticipate a strong rebound in the second
half of the year.
Rathbun, who holds the Certified
Commercial Investment Member designation, recently closed a transaction on an
industrial condominium unit at a business
center on Wickham Road in Melbourne,
around the time the pandemic started to
gain traction in the county.
The property seller was businessman
Dave Price of Powercat Enterprises. He
sent a letter commenting on the fast
turnaround on his listing with Ullian
Realty Corp.
“With the economic uncertainty we
face as a result of the coronavirus, I’m
writing to thank you for the great service.
Mr. Rathbun took care of the necessary
repairs and actions to facilitate the sale of
my unit immediately and relieved me of
flying back to Melbourne to take care of

Visit BrevardBusinessNews.com for Advertising Information

things. In addition, he provided a qualified
buyer very quickly with a favorable closing
date as well. This quick closing was very
much appreciated.”
Rathbun also worked closely with his
property management clients who were
seeking some type of rent modification
because of the pandemic. “We were helping
to negotiate with the banks that held the
loans on the properties to see if there was
some type of modification that could be
passed on to the tenant. I was expecting a
lot of tenants would seek modifications, but
so far there’s only been a handful. There’s
been no default with any tenants I’m
working with. I have a mix of office,
industrial, and retail tenants. So overall it’s
a big positive to see this.”
Mike Ullian said businesses are
Please see Ullian Realty Corp., page 21
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Palm Bay Parks and Recreation announces summer activities; outdoor drive–in movie events to be at no cost
online at BrevardBusinessNews.com

By Keely Leggett
keely.leggett@pbfl.org
Community Information Coordinator
City of Palm Bay
The City of Palm Bay Parks and Recreation Department has developed an amended summer events and
activities schedule to comply with Phase 2 of Gov. Ron
DeSantis’ plan to reopen Florida’s economy.
SUMMER ACTIVITY FOR KIDS
Palm Bay Parks and Recreation will host the Palm Bay
Kidz Club for Palm Bay children ages 6 to 10 Monday
through Friday for four weeks from July 6–July 31. Kidz
Club hours will be 8 a.m. to 12 p.m. Outdoor games and
activities will be planned. The cost will be $60 per child per
week. Weekly registrations only. Palm Bay residents only.
Registration is underway and is available by calling the
Tony Rosa Community Center at (321) 952–3443 or the
Ted Whitlock Community Center at (321) 952–3231.
Online registration will also be available at
www.PlayPalmBay.org.

Kidz Club sites:
l Fred Poppe Regional Park, 1951 Malabar Road NW
l Goode Park, 1300 Bianca Drive SE
l Liberty Park, 895 Carlyle Avenue SE
All Kidz Club activities and locations are subject to
change and weather permitting. Patrons can call the
special events rainout hotline at (321) 726–5682 for Kidz
Club status due to weather.
OUTDOOR DRIVE–IN MOVIE EVENTS
Palm Bay Parks and Recreation is planning a series of
free outdoor movie events.
There will be a limited number of vehicle spaces as well
as a limited number of “family green spaces” to place a
blanket and a few chairs. Spaces are free, but registration
is required. Registration is available by calling the Tony
Rosa Community Center at (321) 952–3443 or the Ted
Whitlock Community Center at (321) 952–3231. Online
registration will also be available at
www.PlayPalmBay.org. Patrons can call the special events
rainout hotline at (321) 726–5682 for movie status due to
weather.
Those choosing vehicle spaces will either sit inside their
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vehicle, or directly in front or behind it to comply with
social–distancing guidelines. Those choosing “family green
spaces” will be assigned a marked–off space in which to set
up blankets and chairs. Patrons are asked to stay inside
their marked areas as to comply with social–distancing
guidelines. Patrons parked in vehicle spaces will need to
remain in their space with headlights off until the event
ends and the field lights are turned on. Once the lights are
on, staff will guide all vehicles out of the area in an orderly
fashion.
To celebrate Independence Day this year, Palm Bay
Parks and Recreation will be hosting drive–in movie
events on Saturday, July 4, and Sunday, July 5, at
8:30 p.m. behind the Ted Whitlock Community Center
inside Fred Poppe Regional Park, 1951 Malabar Road NW.
National Treasure (rated PG) will be shown both nights.
Following the movie, there will be a 10–minute fireworks
show set to music on the big screen. Registration is
required for the Independence Day weekend movies.
Patrons can call the special events rainout hotline at
(321) 726–5682 for movie status due to weather.
On Friday, July 10, at 8:30 p.m., Palm Bay Parks and
Recreation will host Fun Friday by the Bay featuring a free
Movie in the Park. The movie title is yet to be determined.
The event will be hosted at Veterans Memorial Park,
2201 Port Malabar Blvd., NE. This event will feature
“family green spaces” only, no vehicle spaces. Registration
for Fun Friday by the Bay featuring a free Movie in the
Park will begin on Monday, July 6. Patrons can call the
special events rainout hotline at (321) 726–5682 for movie
status due to weather.
On Saturday, July 11, at 8:30 p.m., Palm Bay Parks
and Recreation will again host a drive–in movie behind the
Ted Whitlock Community Center inside Fred Poppe
Regional Park. The movie title is still to be determined.
Registration is required and will begin on Monday, July 6,
and will follow the same rules as the previous drive–in
events. Patrons can call the special events rainout hotline
at (321) 726–5682 for movie status due to weather.
FACILITY RENTALS
Pavilion rentals at Palm Bay parks have resumed (for
groups up to 50 people). Pavilions will be cleaned and
disinfected before your rental time begins. Reservations
can be made by calling the Tony Rosa Community Center
at (321) 952–3443 or the Ted Whitlock Community Center
at (321) 952–3231. Online registration is also available at
www.PlayPalmBay.org.
Rentals of indoor facilities at our community centers or
Captain’s House remain suspended until further notice.
PARK AMENITIES
Playgrounds and restrooms inside City of Palm Bay
parks reopened June 1, as well as the skate park at
McGriff Park. Playgrounds and restrooms are cleaned and
disinfected daily. Visitors are asked to follow social–
distancing guidelines and wash or sanitize hands frequently.
RECREATION PROGRAMMING
All classes, leagues and community partner programs
are canceled until further notice. The Margaret Hames
Nature Center and the city’s community centers remain
closed to the public. Staff will be available to answer
questions by phone at the Tony Rosa Community Center
at (321) 952–3443 or the Ted Whitlock Community Center
at (321) 952–3231 from 9 a.m. to 5 p.m., Monday through
Saturday, and 1–5 p.m. on Sunday. Questions will also be
answered via email at PlayPalmBay@pbfl.org.
l NOTE
All of the above information is subject to change at any
time because of unforeseen circumstances. The status of
the events can be checked by calling the Palm Bay Parks &
Recreation Special Events Hotline at (321) 726–5682.
JUNE 22, 2020
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Community rallies to support those hit by COVID–19, Merritt Island Rotary helps Central Brevard Sharing Center
online at BrevardBusinessNews.com

MERRITT ISLAND — “Service Above Self” is the
Rotary motto, and for the past year the Merritt Island
Rotary Club has been heralding this motto as they worked
to collect items to donate to the Central Brevard Sharing
Center in Cocoa.
Each Merritt Island Rotary member was tasked with
delivering items of need to the club’s sergeant–at–arms,
Keri Goff, during regular meetings. “We were introduced to
the work of the Central Brevard Sharing Center and as a
club we began taking actions to support them in their
mission at the start of this fiscal year.”
Then came COVID–19 and regular meetings became
impossible, so the club transitioned to virtual meetings.
When discussions turned to the collections of food and
sanitary items the club members knew that now with
unemployment numbers skyrocketing, it was the time to
act more than ever.
“We had an opportunity to apply for a grant through
the Rotary International Foundation for up to $2,500 to be
used for COVID–19 supports,” said Goff. “Our club voted
unanimously to apply for that grant and deliver the funds
to the Central Brevard Sharing Center immediately so the
most good could be done for those in our community who
were struggling with job losses. Unfortunately, the funds
from Rotary International moved quickly, and we were
only approved for $500.”
Still, the club moved forward and delivered the $500
check to the Sharing Center’s CEO, David Brubaker, in
early May. “We have a fantastic treasurer in Gene
Burkett, and he was on top of what was happening at
Rotary International,” said Goff. “When it was announced
that a second wave of COVID–19 grants would be released
to communities in need, he applied immediately, and our
club was awarded the full $2,500 for the Sharing Center. It

was a blessing in disguise as we were able to combine the
originally approved $500 with a second donation of
$2,500.”
The second check was delivered just a couple weeks
after the first, in the midst of the pandemic. The Merritt
Island Rotary Club members did not stop there, on
June 10 multiple members delivered physical items above
and beyond what had been collected during the in–person
regular club meetings with $1,800 worth of food, clothing,
cleaning, and personal–care items.
“The Merritt Island Rotary Club is grateful and proud
to partner with The Sharing Center of Central Brevard to
provide a donation of cash, food, clothing, and other goods
to help meet the needs of the people of our community,”
said Peggy Russell, Merritt Island Rotary Club president.
“The members of our club along with family and friends
helped to make this project a huge success and once again
exemplifies the Rotary International motto of Service
Above Self.”
The Central Brevard Sharing Center provides emergency assistance and guidance to those in our community
who are struggling to obtain life’s most basic needs.

“Obviously, we appreciate the funds, but the biggest
involvement we apricate is your hands–on work in our
community,” said Brubaker. “Without places like the
Sharing Center we would have a big void in our community with regards to social services, and really your
personal involvement opens doors for us and continue to
open doors for our organization. It’s just a wonderfully
organic growth of relationships between the local Rotary
clubs and the Sharing Center. Thank you so much.”
Brubaker is also a longtime member of the Cocoa
Rotary Club.
Sixty–two percent of the people served by the Sharing
Center are ages 19 to 64, with less than 6 percent of all
people served being homeless. Everyone struggles at times.
The programs of the Sharing Center make sure individuals don’t have to go without life’s most essential needs. To
learn how you can support the Sharing Center of Central
Brevard visit sharingcenter.org.
In the past year, the Merritt Island Rotary Club has
sponsored and completed 12 projects, raising over $9,700
in cash donations for the local community. To get involved
visit MerrittIslandRotary.com

Cliff Shuler Auctioneers & Liquidators set to conduct live auction in Titusville
Cliff Shuler Auctioneers & Liquidators Inc. will conduct a live auction at 10 a.m. on Saturday, July 25, at 422 Julia St.
in Titusville, which is the compound of Cliff Shuler Auctioneers & Liquidators. The gates will open to the public at 8 a.m.
Quality items for this auction are now being accepted. The deadline is two weeks before the date of the auction.
Auction items will be accepted from 9:30 a.m. to 2 p.m., Monday through Friday.
Cliff Shuler Auctioneers & Liquidators auctions “just about everything,” from real estate to cars, trucks and boats to
furniture and most household goods. It also auctions firearms, art, collectibles, memorabilia, tools, heavy equipment,
machinery, and more.
Titled items must be in the name of the seller. The consignment rates are posted at www.soldfor.com; click “Info.” For
more information on this auction, call (321) 267–8563.
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Site work begins on Everglades Agricultural Area; landmark
set for increased flood protection and enhanced water quality
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WEST PALM BEACH — May 19, 2020
— Construction of vital restoration
upgrades to the Everglades has begun, as
officially announced by Gov. Ron DeSantis,
the South Florida Water Management
District (SFWMD), and the Florida
Department of Environmental Protection.
A component of the state of Florida and
the federal government’s Comprehensive
Everglades Restoration Plan, the Everglades Agricultural Area (EAA) Storage
Reservoir Project in southwest Palm Beach
County provides ecological benefits,
reduces harmful discharges to the St. Lucie
and Caloosahatchee estuaries, and sends
clean water to the Southern Everglades
and Florida Bay. The project — expected to
cost more than $1.8 billion — includes a
combination of canals, stormwater
treatment areas (STAs), and a storage
reservoir anticipated to hold 240,000 acre–
feet of water.
Following initial site preparation, the
SFWMD will now begin construction of a
new 6,500–acre STA west of the reservoir
with associated inflow/outflow canals and
levees to connect the Miami and North
New River Canals. Future projects include
additional conveyance capacity through
enlargement of the Miami Canal and the
North New River and a new 4,600–cfs
inflow pump station to deliver water from

the inflow canal to the reservoir and STA.
In the role of STA engineer of record,
leading environmental engineering and
construction firm Brown and Caldwell is
providing geotechnical engineering;
surveying; hydraulic and hydrogeologic
modeling; and design of the new STA and
its network of canals. A critical element of
the project’s long–term success, the
company has expedited the design of the
canals to ensure early construction
commencement.
“We congratulate Governor DeSantis
and the South Florida Water Management
District on this important step and for their
leadership, dedication, and foresight in
maintaining and protecting South Florida’s
natural water systems and wildlife
habitats,” said Brown and Caldwell
principal–in–charge Albert Perez.
The new STA is scheduled for completion in 2023, and the reservoir is expected
to be complete in 2028.
l About Brown and Caldwell
Headquartered in Walnut Creek, Calif.,
Brown and Caldwell is a full–service
environmental engineering and construction firm with 52 offices and 1,700 professionals across North America and the
Pacific. For more than 70 years, its creative
solutions have helped municipalities,
private industry, and government agencies
successfully overcome their most challenging water and environmental obstacles.
Brown and Caldwell is an employee–
owned company. For more information,
visit www.brownandcaldwell.com.

Florida Public Service Commission encourages residents
around the state to prepare for the 2020 hurricane season
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TALLAHASSEE — Floridians are
adept at navigating emergencies. In
addition to the challenges of combating
COVID–19, hurricane season began on
Monday, June 1, and it’s predicted to have
above–normal activity. Preparation is still
the key, and the Florida Public Service
Commission (PSC) wants to help you be
ready for a storm emergency.
“Getting a hurricane plan in place is
even more important this year as we also
consider the recommended COVID–19
restrictions,” said PSC Chairman Gary
Clark. “If a hurricane hits in the early part
of the hurricane season, customers might
experience longer power outages, as
Florida’s utilities implement measures to
protect public health as they restore
service.
“Make sure to take time to prepare
emergency supplies in the event of a
storm,” Commissioner Clark added. “The
PSC encourages you to have plenty of non–
perishable food, water, flashlights, hand
sanitizer, and other provisions ready to
help your family quickly recover if a storm
hits.”
To assist with hurricane season
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preparation, planning tools are available
on the PSC’s website. The PSC’s “Hurricane House,” in English and Spanish,
includes 19 preparation tips for your home
and family, from planning an evacuation
route to dealing with downed power lines.
You can also find a consumer tip on
making a hurricane kit, as well as a
consumer tip on storm preparation.
The PSC also ensures that the state’s
electric utilities are prepared for storm
season. Today, the Commission held its
annual Hurricane Preparedness Workshop, where each investor–owned electric
utility reviewed its current storm season
procedures, including PSC–mandated
storm preparedness initiatives:
l Facility inspections, maintenance, and
repairs;
l Vegetation management;
l Flooding and storm surge mitigation;
l Wooden pole inspections; and
l Coordination with other utilities,
government, and community groups
For additional information, visit
www.floridapsc.com.
Follow the Florida Public Service
Commission on Twitter, @floridapsc.
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UF/IFAS scientists on lookout for Argentine giant tegus,
Nile monitors; seeking help from South Florida residents
By: Lourdes Rodriguez
rodriguezl@ufl.edu
IFAS Communications
University of Florida
DAVIE — Nile monitors and Argentine
giant tegus are predatory lizards that are
an immediate threat to the Greater
Everglades ecosystems. UF/IFAS scientists
are looking to engage residents in south
Florida currently in extended stay–at–
home orders to put their quarantine time
to good use for research, environmental
conservation, and public safety.
UF/IFAS scientists at Fort Lauderdale
Research and Education Center have
launched a social media campaign to
engage residents in reporting sightings of
Nile monitors and Argentine tegus. The
“Backyard Canal Watch/Large Lizard
Lookout” has hit the ground running and
looks to Palm Beach County residents as a
first step to capture data. UF/IFAS Croc
Docs at the research center will follow up to
enhance the campaign south to include
Broward and Miami Dade counties.
“We seek to mobilize the public as
citizen scientists to report Nile monitors,
Argentine tegus, and other large invasive
lizards at a time when in–person outreach
is neither safe nor feasible,” said Justin
Dalaba, outreach coordinator for UF/IFAS
Fort Lauderdale Research and Education
Center.
The main message for this social media
campaign is to encourage residents in
private residences and communities to be a
part of the “Backyard Canal Watch / Large
Lizard Lookout” and report large lizard
sightings to https://IveGot1.org or by
calling 1–888–IVEGOT1. Not sure if you
have spotted an invasive lizard? Log on to
the following website (https://
www.floridainvasives.org/lizard/) and check
out the tool to help you identify.
“As you look to expand your activities
during this time of social distancing, look
no further than your backyard. Be a
backyard biologist and help the University
of Florida’s Croc Docs by reporting these
invasive large lizards,” said Dalaba. “You
can help protect Florida’s biodiversity and
natural areas from your own backyard.”

Nile monitors and Argentine tegus are
invasive species popular in the pet trade
industry, which is how biologists think they
ended up in the wild in south Florida.
The Nile monitor, a native to sub–
Saharan Africa breeding in Palm Beach
and Lee counties, can lay an average of 60
eggs a clutch several times a year. These
semi–aquatic lizards are strong swimmers
and climbers, found near canals, lakes, and
rivers. Nile monitors are generalist
carnivores, primarily feeding on meat
including fish, invertebrates, reptiles and
their eggs, birds and their eggs, and small
mammals.
“To our knowledge, the established
population of Nile monitors in the C–51
Basin is largely localized to a suburban
environment,” said Frank Mazzotti,
professor of wildlife ecology at the UF/IFAS
Fort Lauderdale Research and Education
Center. “Outreach efforts in 2019 led to
several unexpected reports of Argentine
black and white tegus from Palm Beach
County, elevating the need for a wider
public observational network to report
large invasive lizards.”
The Argentine black and white tegu,
native to Argentina and Brazil found
throughout Florida and as far north as
Georgia, are breeding in Miami Dade and
Hillsborough counties and spreading across
South Florida. They can lay an average of
35 eggs in a clutch, multiple times a year.
These ground–dwelling lizards that can
traverse land and water, frequently live
near water and dig burrows. They are
omnivorous, foraging on plants and
animals including eggs, fruits, insects, and
other reptiles.
Mazzotti, who is affiliated with the
group known as the UF “Croc Docs,” notes
that Nile monitors are opportunistic
hunters that are known to eat crocodile
eggs and have been found near American
crocodile nesting habitats in south Florida,
noted Mazzotti. The largest population of
Nile monitors in Florida is also home to the
largest burrowing owl population, which
the state classifies as a threatened species.
Meanwhile, he adds, tegus have been
documented as feeding on alligator and
turtle eggs, gopher tortoise hatchlings, and
disturbing protected crocodile nests.

Eastern Florida State College Foundation receives a $5,000 grant
The Eastern Florida State College
Foundation has received a $5,000 grant
through the Community Foundation for
Brevard.
The funds will be used to support new
dental equipment for student education
and patient treatment for both the Dental
Assisting and Dental Hygiene programs.
The grant was provided thanks to the
generosity of two donors, the Barbara
Wells Family Foundation ($2,500) and the
John K. and Julia R. Roach Fund ($2,500).
“This grant was made possible by these
JUNE 22, 2020

visionary individuals,” said Theresa
Grimison, Community Foundation for
Brevard president and CEO.
“We are deeply honored to be the
stewards of their philanthropy and grateful
to work with the EFSC Foundation to
bring their intentions to life.”
Jennie Kriete, director of the EFSC
Foundation, thanked the Community
Foundation for its “continued support of
the college and its students.”
To learn more about the EFSC Foundation, visit easternflorida.edu/foundation.
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Propeller Club of Port Canaveral announces the four
high school recipients of its 2020 scholarship awards
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The Propeller Club of Port Canaveral,
the local chapter of the International
Propeller Club of the United States, has
announced the four high school recipients
of the 2020 Propeller Club Scholarship
Award.
The members of the Class of 2020 have
earned scholarships to pursue further
education in the maritime industry and
help cover tuition and educational expenses at their chosen collegiate institutions.
This prestigious group of young leaders
shares a unified goal of making a positive
impact in the greater community and
world.
Lori Robinson, Propeller Club president,
says, “As we continue the scholarship
program, we are increasingly assured that
our future is in exceptional hands. The
high–level of accomplishment is evidenced
in each and every one of our scholars and is
inspiring and truly humbling.”
The 2020 Propeller Club Scholars are:
l Mikayla Atkins graduated from
Rockledge High School and will be attending Massachusetts Maritime Academy,
majoring in marine transportation
l Edward “Teddy” Brunder graduated
from Melbourne Central Catholic High
School and will be attending the U.S.
Merchant Marine Academy, majoring in
marine engineering.

l Devon Krajewski graduated from
Rockledge High School and will be attending Massachusetts Maritime Academy,
majoring in marine transportation.
l Noah Ogburn graduated from West
Shore Jr.–Sr. High School and will be
attending the U.S. Merchant Marine
Academy, majoring in engineering.
Richard Grimison, chairman of the
Propeller Club Education Committee, said,
“Every year we are amazed with the
incredible Maritime passion from our
applicants. These young leaders exhibit a
high–level of integrity and maturity and
demonstrate a positive engagement in
community services. They exhibit strong
leadership qualities, are active in extracurricular activities and show strength in
academics.”
The Propeller Club joins these scholars’
families, friends and teachers in congratulating each of them on their achievement of
earning this award.
The club gives back to the community
throughout the year to support area
businesses and government agencies. Our
membership is open to all interested in the
maritime industry and Port Canaveral.
“We invite anyone in our Port Canaveral
and Central Florida communities interested in joining the club to contact us for
more information at (321) 323–9886, or
email propellerclubcanaveral@gmail.com.”

Area resident Gregory Durham Jr. graduates from Naval Academy
Ensign Gregory Durham Jr., a Brevard
County resident, graduated from the U.S.
Naval Academy on May 22 and received
his commission as an officer.
Durham was a four–year member of the
varsity men’s tennis team and was voted
captain of the team his senior year. He was
a key member of the program’s winningest
team in school history during the 2018
season, and led the team to three straight
wins against their rivals, the U.S. Military
Academy.
Along with his athletic prowess,
Durham earned a bachelor’s degree in
mechanical engineering, ranking high in
his graduating class.

Following graduation, Durham will join
the submarine force.
His first assignment will be to attend
Nuclear Power School in Charleston, S.C.,
to learn the basics of nuclear propulsion
before being assigned to his first nuclear
submarine.
He is the son of Greg and Kathryn
Durham of Melbourne Beach. The U.S.
Naval Academy is one of the five elite
federal service academies in America.
While at the Naval Academy, Midshipmen dedicate themselves to the ideals of
honor, courage, and commitment to
prepare themselves to one day lead future
sailors and marines into harm’s way.

U.S. Transportation Secretary Chao announces $18 million grant
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The U.S. Department of Transportation’s Federal Transit Administration (FTA) has
announced an $18 million grant award to Brevard County’s Space Coast Area Transit, as
part of the Coronavirus Aid, Relief, and Economic Security (CARES) Act, signed by
President Donald Trump on March 27, 2020. Space Coast Area Transit will use the grant
funds for operating, preventive maintenance and administrative expenses, which are
necessary to maintain service during the COVID–19 public health emergency.
“This historic $25 billion in grant funding will ensure our nation’s public transportation
systems can continue to provide services to the millions of Americans who continue to
depend on them,” said U.S. Transportation Secretary Elaine Chao.
“We know many of our nation’s public transportation systems are facing extraordinary
challenges and these funds will go a long way to assisting our transit industry partners in
battling COVID–19,” said FTA Acting Administrator K. Jane Williams. “These federal
funds will support operating assistance to transit agencies of all sizes providing essential
travel and supporting transit workers across the country who are unable to work because
of the public health emergency.”
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Brandon Development Enterprises
Continued from page 12
During the steep downturn in 2008–09, construction
projects of almost any type came to a halt. But Tom
Brandon’s firm was fortunate and landed a project in
Miami, thanks to a Harris Corp. connection.
“A good friend from the church I attend was a manager
at Harris Corp. in their PSPC division (Public Safety and
Personal Communications) and they needed a site
manager for a big project they were doing for Miami–Dade
County. He knew I was a commercial general contractor
and he knew I had a strong RF engineering background at
Harris.”
Tom Brandon added, “I subcontracted to Harris during
that time and acted as their ‘site management company,’
that’s the term they used. We were responsible for 16
different tower sites, everything from a 450–foot self–
support tower to antenna farms on the roofs of buildings in
downtown Miami. We worked all over Dade County,
putting antennas on the towers, running coax cable,
setting up the radio control rooms, the generators, the
propane tanks, air conditioning — whatever it took to
manage the entire infrastructure of the site. That was a
wonderful project for our company and diversified us into
that market. We are doing some radio infrastructure
builds today for a company. The project is in Palm Coast.”
When the coronavirus pandemic unfolded, Tom
Brandon said his company “didn’t have to furlough anyone.
We are still growing. We’re looking to add a couple of new
positions.”
The construction industry as a whole, added 464,000
net new jobs in May, according to the Associated Builders
and Contractors analysis of data released by the
U.S. Bureau of Labor Statistics. May represented the
largest monthly increase in construction jobs since the

government began tracking employment in 1939. The
phrase “net new” means an increase overall. For example,
the industry loses 10,000 jobs, but gains 20,000 jobs — so
there are 10,000 net new jobs.
A total of 237,000 net new jobs were added in May in
the non–residential construction sector.
“For contractors, this is good news,” the Associated
Builders and Contractors report says. “With the economy
beginning its recovery sooner and more dramatically than
anticipated, fewer projects are likely to be postponed or
canceled. Combined with rising contractor confidence, as
indicated by the Associated Builders and Contractors’
Confidence Index, this will also help accelerate the
recovery of state and local government finances as tax
collections surge, ultimately resulting in more monies
available to finance infrastructure.”
Two weeks before the strong job numbers were reported
for May, Tom Brandon made this forecast: “As the nation
begins to open up, I believe the economy is going to come
back strongly. The fundamentals of the economy are solid.
I think the third and fourth quarters of this year will be
record–setting. I believe there is pent–up demand that’s
going to create tremendous opportunities for businesses.”
He added, “Brevard County is growing. Aerion
Supersonic’s coming to the Orlando Melbourne International Airport is going to be huge. A lot of credit goes to
Lynda Weatherman and the Economic Development
Commission of Florida’s Space Coast. They’ve doing a
tremendous job.”
The EDC recently announced that Aerion Supersonic
will construct a state–of–the–art campus — Aerion Park
— at Orlando Melbourne International Airport. Aerion
Park will be a new global headquarters and integrated

campus for research, design, build, and maintenance of the
company’s supersonic aircraft. The new project represents
a multiyear $300 million investment that is expected to
generate at least 675 high–paying jobs in Florida by 2026.
The EDC coordinated with state and local partners
managing the competitive response to the request for
proposals, including the targeting of a $3.9 million Florida
Job Growth grant for infrastructure improvements at
Orlando Melbourne International Airport.
The team partners included Enterprise Florida, Space
Florida, the Orlando Melbourne International Airport,
Brevard County, and the City of Melbourne.
Aerion is building the next generation of high–speed
transportation networks that will revolutionize global
mobility “without leaving a carbon footprint on the world,”
according to the company. Its AS2 business jet is touted as
the “world’s first privately built supersonic aircraft.
Aerion plans to break ground on its new campus later
this year, ahead of the manufacturing of the AS2 jet
beginning in 2023. In addition to the 675 new jobs Aerion
will bring to the state, Aerion Park is expected to attract
key aerospace suppliers within the supersonic technology
ecosystem, creating roles for scientists, designers, engineers, and aircraft builders.
“The Aerion project is a good example of the momentum
Brevard County has right now. We are also staged in a
unique way from a manufacturing perspective. I believe we
are going to see a big shift culturally from manufacturing
in China to manufacturing in America. We are already
seeing an on–shoring of manufacturing back into this
country. As I look to the future, I’m upbeat on Brevard
County’s long–term business–growth potential,” said Tom
Brandon.
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American Cruise–Aid Logistics expands its Port operations;
adds 9,500 square feet of merchandise storage space
By Steve Linden
slinden@portcanaveral.com
Canaveral Port Authority
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June 9, 2020 — Port Canaveral Foreign
Trade Zone 136 operator American Cruise–
Aid Logistics Inc. has increased its
operating footprint at the Port with the
opening of a new 9,500–square–foot
warehouse building located adjacent to its
current 15,000–square–foot facility on
Atlantis Road in Cape Canaveral.
The full–service freight forwarding and
transportation company recently received
approval for its expansion from the U.S.
Customs and Border Protection and the
Canaveral Port Authority Board of
Commissioners.
“American Cruise–Aid Logistics is an
integral part of Port Canaveral and has
been a successful operator in the Port’s
FTZ for over 15 years,” Port CEO and
Director John Murray said. “We are proud
of their success and congratulate them on
this expansion achievement to build on
their business now and into the future.”
American Cruise–Aid Logistics is an
international and domestic freight
forwarder that handles logistics, supply
chain management and special projects for
its customers, particularly many of the
world’s largest cruise lines, their suppliers
and contractors, as well as other large
import/export clients.
Jay Hood, director of business development with American Cruise–Aid Logistics,
said the additional space will enable the

company to store more general cargo
imported from overseas, until the cargo is
entered into U.S. Commerce or re–
exported.
“This year was set to be one of the
biggest years in the cruise industry until
the pandemic,” Hood said. “We are
optimistic we will get through this. We are
onboard and believe that our industry is
going to bounce back stronger than ever.”
Established in 1987, Port Canaveral’s
Foreign Trade Zone 136 offers advantages
to businesses dealing in international
trade, such as free–trade cost discounts,
duty–free storage and jet fuel for international flights.
The foreign trade zone concept was
developed to encourage international trade
by American companies and to preserve
American jobs.
Visit www.portcanaveral.com/Cargo/
FTZ–136 for more information about Port
Canaveral FTZ 136. For more information
about American Cruise–Aid Logistics, visit
www.cruise–aid.com.
l About Port Canaveral
Port Canaveral is one of the world’s
most dynamic and exciting ports. A world–
class gateway for cruises, cargo, recreation
and logistics, as well as a gateway to new
frontiers in space, Port Canaveral hosts
nearly 5 million revenue cruise passengers
through its state–of–the–art terminals and
6 million tons of cargo annually, including
bulk, break–bulk, project, and containerized.
To learn about the Port, go to
www.PortCanaveral.com.

Former longtime Brevard educator Debora Tweedie is
the June Artist of Month at the Studios of Cocoa Beach
Debora Tweedie of Indian Harbour
Beach is the June Artist of the Month at
the Studios of Cocoa Beach, 165 Minuteman Causeway in downtown Cocoa Beach.
An award–winning nature photographer, Tweedie also creates unique marine
sculptures from palm fibers. Both are on
display at the Studios of Cocoa Beach.
She has taken photographs since
childhood, inspired by her father, an
interior designer with a darkroom “behind
the coal furnace.” The ocean has been
central to her life, so she majored in marine
biology and did graduate work in marine
geology. The search for a job led her to
teaching. Tweedie was an educator for 36
years.
She and her daughter Morgan, also a
teacher, were recently inducted into the
Viera High School Hall of Fame for their
work with the National Ocean Science

Academic Team, as well as coaching tennis
and the swim team.
Debora Tweedie’s lifestyle and career
have been centered on the marine environment, so naturally her photography
features the ocean and its inhabitants.
“I always carry a camera. You’ll never
know when you will see the perfect shot.”
Her Fantasea Fish are made from
palm–seed sheaths and reflect her
knowledge of fish anatomy plus a vivid use
of color.
One of her fish sculptures, “Cruising,” is
the prize in the Studios of Cocoa Beach’s
monthly giveaway. Visit the Studios of
Cocoa Beach by June 30 to enter the free
drawing. Any day you can view art in the
window and can even enter the monthly
drawing through a QR code on display
there. Profiles of all the artists are on the
website, www.studiosofcocoabeach.org.

Virtual Job Fair to be hosted by CareerSource Brevard
CareerSource Brevard’s annual Job Fair has gone virtual and will be hosted from
10 a.m. to 2 p.m. on Tuesday, June 30. Before you join the event, register at the Employ
Florida website (EmployFlorida.com). If you need assistance, call (321) 504–7600 or email
jobseekersupport@careersourcebrevard.com.
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Ullian Realty Corp.
Continued from page 13
starting to become more confident of the
economy.
“Strategically, we have been helping our
clients navigate through the process. We
are seeing some positive things happening
as Florida reopens. We are seeing more
confidence in the marketplace. More people
are willing to make a decision. I’m talking
about business in general. We believe that
as progress continues, commerce will start
ramping back up.”
He added, “A lot of our clients — from
small family businesses to large corporations — are cautiously optimistic. And,
we’re seeing some longtime owners of real
estate preparing themselves to acquire
property from an investment standpoint, if
the opportunities present themselves. But
we haven’t seen any significant reduction
in real–estate pricing and leases. And we
haven’t seen a big increase in vacancies.
The commercial real–estate market has
been stable in Brevard County.”
The commercial real–estate sector is
unlike the stock market. It’s slower moving
and the leasing fundamentals don’t swing
wildly from day to day.
Real estate’s investment popularity has
not waned. It has been the most favored
investment in the U.S. since 2013 and the
top investment choice since 2016, according
to a new Gallup survey.
The Ullian Realty Corp. team, which

includes Lyn Brown, executive assistant to
Mike Ullian, has stayed in close contact
with its clients through the pandemic.
“That has always been our focus, to be
in contact with our clients on a regular
basis, whether it’s during business hours or
after business hours,” said Mike Ullian, a
longtime holder of the Certified Commercial Investment Member designation and
the Society of Office and Industrial
Realtors designation.
He said his company is seeing good
demand for office space ranging from 1,200
square feet up to 2,000 square feet. “Small
businesses that do not have a lot of
employees are seeking out these space
sizes. We think there are going to be some
opportunities in the small–office component over the long term. There are a lot of
functions you do in a small office that you
can’t do from home.”
He added, “We are looking at evaluating
space where it could be divided into small
areas where employees are not close
together in an office setting.”
In May, the closely watched “Small
Business Optimism Index,” released by the
National Federation of Independent
Business, rebounded. It increased 3.5
points in May to 94.4, a strong improvement from April’s 90.9 reading. Eight of the
10 Index components improved in May.
The report said “owners are optimistic

about future business conditions.” Twenty–
five percent of owners are planning capital
outlays in the next few months.
Locally, Mike Ullian believes the
industrial sector of the commercial real–
estate market will see a lot of activity as
warehousing and distribution solutions
become key for a growing number of
businesses.
“There has been a lot of talk about the
industrial market being really active in the
near future, everywhere in the United
States, and I think that will be true in
Brevard County, too. We are bullish on the
industrial segment, and have been for a
long time. It’s one of our company’s niches.”
With Brevard County attracting new
businesses, especially in the technology
sector, the multifamily segment is seeing
activity. “We are seeing a lot of interest in
multifamily units. We think that market is
going to be strong countywide because of
the new jobs being created. And we
anticipate more job creation in the years
ahead. Brevard is an attractive county and
we have been getting recognized for our
attributes,” said Mike Ullian.
In March, the Palm Bay–Melbourne–
Titusville Metropolitan Statistical Area
was ranked No. 10 on the Milken
Institute’s “Best Performing Cities 2020:
Where America’s Jobs are Created and
Sustained.” This year’s ranking solidifies

the Space Coast’s ability to attract businesses, putting it alongside such job–
creating cities as Austin, Texas; Seattle,
Wash.; and San Francisco, Calif.
This year’s No. 10 ranking is a jump of
47 spots from the previous year for the
Palm Bay–Melbourne Titusville MSA, the
largest change of the top–10 performing
cities.
The report cites the metro’s “strong
performance in several indicators,”
including placing fifth in one–year job
growth, 10th in high–tech gross domestic
product concentration, and ninth in the
number of high–tech industries.
The Milken Institute’s “Best Performing
Cities” measures metro areas’ economic
performance using outcome–based metrics
such as job creation, wage gains, and
technology developments to evaluate
relative growth, showing which cities offer
the greatest opportunities for prosperity
and innovation across the nation.
“I’ve been selling this county for 35
years, working in the commercial real–
estate industry. Today, I believe we are the
best positioned we have ever been to
attract new businesses and new residents.
Brevard County is economically viable and
attractive to businesses. So I think the
demand for office space and other types of
space in Brevard will continue well into the
future,” said Mike Ullian.
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NOTICE IS HEREBY GIVEN that Precision Hair LLC
desiring to engage in business under the
fictitious name of VAL'S VIP HAIR intends to
register the said name with the
Florida Department of State,
Division of Corporations, Tallahassee, FL and/or
Clerk of the Circuit Court of Brevard County, FL.
South Brevard Women’s Center, Inc.
1565 Sarno Road, Suite C
Melbourne, FL 32935

Legal VIP Hair
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Call Adrienne Roth at 321-951-7777 for Advertising Information

University of Virginia wins first place in
AAF Competition, gives students real–
world experience in creating campaign
WASHINGTON JUNE 9, 2020 — Adobe and the
American Advertising Federation (AAF) recently
announced that the University of Virginia is the
winner of the AAF’s 2020 National Student Advertising
Competition (NSAC).
The National Student Advertising Competition is
the premier college advertising competition that
provides college students the real–world experience of
creating a strategic advertising, marketing and media
campaign for a corporate client. Students develop a
marketing plan and then pitch their work to advertising professionals at the district, semi–final and
national levels.
“Sponsoring the NSAC for 2020 has been an
amazing journey. COVID–19 didn’t stop the students
from delivering great campaigns. We gave the students
a complicated business–to–business technology project,
and they came back with big ideas and great research
that we can use today. Best of all, the students who
actually dug into learning about the ad tech category
are now more prepared than half the industry. Win for
us and for them,” said Adam Morgan, Adobe’s executive
creative director.
In addition to developing a challenging B2B
campaign, this was the first time in the NSAC’s
46–year history that the entire competition took place
virtually. In the spring, as universities evacuated mid–
semester, students seamlessly pivoted to the online
NSAC platform that was implemented, allowing them
to continue with the competition from all over the
world.
The NSAC second–place award went to Texas State
University and the third–place award went to The
University of Missouri. Other finalists include
Chapman University, East Tennessee State University,
Florida State University, Grand Valley State University, Marian University and University of Oregon.
In addition to the national title, prizes were
awarded by two of the NSAC’s research partners in
recognition of the exceptional work throughout the
competition. SalesFuel awarded The University of
Missouri the Best Research Award and the University
of Virginia was honored with the Inspired by Insight
Award by MRI/Simmons Research. In addition, Kyle
Fiene from the University of Oregon, received the AAF
District 7’s Best Presenter Award.
For more information about the National Student
Advertising Competition, contact Laura Roha at
lroha@aaf.org, or, visit aaf.org to learn more.
l About the American Advertising Federation
Established in 1905, the American Advertising
Federation (AAF), acts as the “Unifying Voice for
Advertising.”
Its membership is comprised of more than 75
corporate members made up of the nation’s leading
advertisers, agencies, and media companies; a national
network of nearly 164 local clubs representing 30,000
advertising professionals; and more than 170+ college
chapters with 4,000 student members.
The AAF operates a host of programs and initiatives, including Advertising Day on the Hill, the
Advertising Hall of Fame, the Advertising Hall of
Achievement, the American Advertising Awards, the
National Student Advertising Competition, the Mosaic
Awards, the Most Promising Multicultural Students
Program and AdCamp for high school students.
Follow us on social media: Facebook, Twitter,
Instagram and LinkedIn.
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Kelly Automotive Group
Continued from page 1
compound. The expansion added service bays to better
serve customers’ vehicles. “The investment has helped us
reach new service heights at Kelly Ford,” said Saraceno.
The Kelly family has owned and operated Kelly Ford
for more than 40 years, and has been involved over the
decades supporting and helping to improve the community.
Kelly Automotive Group, for instance, is a supporter of
Holy Trinity Episcopal Academy’s new $5.5 million capital
campaign for the Tiger Stadium Complex at the Upper
School in Melbourne. Their company signed on for the
exclusive stadium–naming opportunity.
One of the most recognizable new–car dealerships on
the Space Coast, Kelly Ford employs over 100 people.
Last year, the Kelly Automotive Group made its first
local acquisition and purchased Infiniti of Melbourne from
the Boniface Hiers Automotive Group, of which A.J. Hiers
is a partner.
Infiniti of Melbourne employs about 25 people. The
Boniface Hiers Group operated the Infiniti store for 17
years. “We have a good relationship with A.J. Hiers and
have known him for years. He was once a manager at
Kelly Ford in Melbourne,” said Saraceno.
The Cuillo family of Palm Beach originally brought the
Infiniti brand to Brevard County.
Kelly Automotive Group’s investments in building
expansions at Kelly Ford are paying off in service volume.
“In January and February, we had more people servicing
their vehicles than ever before at Kelly Ford. And I believe
it’s because of the team we have,” said Saraceno.
The Kelly family epitomizes the spirit of entrepreneurship in America. “They started with a Plymouth–DeSoto
store in Ambler, Pennsylvania, in 1934,” said Saraceno.
“Tim Kelly’s grandfather started the business. Tim Kelly is
the dealer–partner at Kelly Ford in Melbourne.”
Generations of the Kellys have made their living in the
dealership business, including Ed Kelly Sr., Ed Kelly Jr.,
Greg Kelly, Bob Kelly, and Tim Kelly.
Long ago, they built their business model around “The
Kelly Values.” The values include such pillars as integrity,
teamwork, enthusiasm, pride, and family.
Saraceno began working in the auto industry in 1984,
after graduating with a bachelor’s degree in marketing
from Kutztown University in Pennsylvania.
When he started his career with the Kelly organization
in 1989, he became their youngest general manager. His
resume also includes five years with Saturn Corp., which
was a division of General Motors Corp. He was one of three
national sales trainers for Saturn. In 1997, he rejoined the
Kelly family business as their vice president and was
named a partner in 2008.
“It’s a great family business that provides motivated
people with the opportunity to expand their career
horizons,” he said. “The Kellys have long been masters at
balancing business with family. We owe it to our team
members to make sure we run the business in a way that
it will be viable years into the future, and they can grow
with us. When someone joins our team, we provide them
with all the tools, such as customer–service training and
product training, to thrive in their position and be able to
support themselves and their families.”
Saraceno himself has been credited with the development of the “Kelly Sales and Service New Team Member
Orientation and Hiring Process.” Hiring the right talent is
key to any company’s long–term success. Four years ago,
for example, Kelly Ford recruited industry professional
Jeremy Collins from California, who today is that
dealership’s service director.
“We hired Jeremy as a service advisor and he became
the top service advisor within the entire company (Florida
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and Pennsylvania),” said Saraceno. “We promoted him to
service director and he has taken Kelly Ford to a new level
of success. He thinks ‘outside the box,’ unlike a traditional
fixed–operations person. We invested and added on to our
buildings at Kelly Ford. Jeremy extended the service hours
and added 15 lifts, bringing the facility to nearly 40 lifts.
He has greatly increased our service capacity. He has also
doubled the number of service technicians since he came to
Kelly Ford. We now have 27 technicians. Consumers can
get their car serviced anytime.”
As a result of the service–bay expansions and teamwork, Kelly Ford’s Customer Service Index surged. CSI
tracks customer satisfaction with maintenance and repair
at new–vehicle dealerships.
“Not only did Jeremy’s suggestions double our service
business, but they also helped us record the highest CSI in
Kelly Ford history,” said Saraceno.
“Last year was the first time we made the President’s
Club, an elite award in our industry. The President’s Club
represents the top 1 percent of all Ford dealers in the
nation.”
Ford Motor Co.’s President’s Award is presented to only
340 Ford dealers out of more than 5,000 throughout the
United States. In order to be eligible, the individual dealer
must receive the highest customer satisfaction tally based
on surveys and reputation scoring in both sales and
service.
Scores are calculated from actual Kelly Ford customers
who have either purchased a vehicle or had a vehicle
serviced at the dealership. It also includes team–member
turnover, which has been low at Kelly Ford.
“I give credit to Jeremy and I give credit to Tim Kelly,
the grandson of the original founder of the company,” said
Saraceno. “Tim has been fixed–operations focused
throughout his career in the dealership business.”
Saraceno added, “When a vehicle is sold to a first–time
customer at a new–car dealership, it’s the work of the sales
department. But if the customer is going to come back to
that dealership for a second time, for a third time and so
forth, it’s in the hands of the service department. And Tim
Kelly understands that probably better than any leader
we’ve ever had working in our company. Every store he’s
worked at, fixed operations has always fared well.”
To better accommodate customers, the Kelly Automotive Group is planning to move its Infiniti dealership, now
on Apollo Boulevard, to U.S. 1 in Melbourne, where it will
build a new facility. The Kelly Automotive Group purchased a roughly 3–acre site on U.S. 1, near Florida
Business Bank, that includes a couple of buildings. “For
now, we have our Ford commercial trucks there,” said
Saraceno. “We also have technicians working at the site
because our commercial truck business has been strong.”
Infiniti has a host of new car introductions set, including the 2021 QX55, the company’s first coupe–like crossover vehicle. It’s based on Infiniti’s compact luxury QX50.
Once it arrives, the new Infiniti will be pitted against the
likes of the BMW X4 and Mercedes–Benz GLC coupe.
“We’re excited about the Infiniti brand. It’s a niche
product and a well–established franchise. We’re building
authentic relationships with Infiniti customers,” said
Saraceno.
The Kelly Automotive Group has a program called
“Kelly Risk–Free,” which was developed in 1997. The
program was designed to provide vehicle shoppers at the
Kelly Automotive Group stores with a peace–of–mind
experience when they drive off the lot with their car or
truck.
“We have a three–day money–back guarantee on any
pre–owned vehicle a consumer buys from us,” said
Saraceno. “They can return it for any reason and receive a
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full refund. Our Risk–Free pre–owned vehicles also come
with a 30–day exchange policy.”
In Florida, if you have second thoughts about a vehicle
purchase your options are limited. There is no statutory
right to a “cooling–off” period when purchasing a used
vehicle in the Sunshine State. In other words, there is no
automatic right afforded a buyer to return a vehicle within
three days. Once you sign, that vehicle is yours and a
dealer has no obligation to take it back.
“We also do a 150–point inspection on each pre–owned
vehicle,” he said. “The inspection is done by a certified
technician. The technician and the service director must
sign off on every pre–owned vehicle we put on our lot. We
walk the customer through every detail of the inspection
process, and we explain to them how we arrived at the
price of that vehicle. We show them our internal bill and
what improvements we made to the vehicle. Our goal is to
provide the customer with the best value for their dollar.”
Saraceno added that the customer is also shown a
“history” report of the vehicle they are buying. “Every
dealership should provide the customer with this information when they purchase a pre–owned vehicle. How many
people have owned the vehicle? Has it been involved in an
accident? These are important things for the customer to
know.”
In addition to his role at the Kelly Automotive Group,
Saraceno is the author of “The Theory of 5,” an Amazon
top–selling self–help and motivational book. The book was
released on Amazon in mid–2018.
Saraceno said “The Theory of Five” was influenced by
the experiences he had with people who shaped him into a
successful business executive. He was inspired to create
“The Theory of 5” partially by tragedies that occurred in
his life within a two–year span, including the loss of his
son and nephew, and also as tributes to his strongest
personal mentors.
The five focus areas of the book are: Spirituality,
Marriage, Parenting, Business and Finance, and Health
and Fitness. “The Theory of 5,” written with David Falkirk
Davis, has received “5–Star” ratings from Amazon
reviewers, such as this one by Sanda Zannino:
“I am reading this book cover–to–cover and highlighting parts that really speak to me. It’s not just a business
book. It’s a book for everyone who wants to know how to
find a way to live successfully and happily — in all areas of
life. The author’s frank sharing of his own experiences, as
well as the many interviews of well–known
businesspeople, in and out of the car business, lend an
authenticity that is refreshing. I wholeheartedly recommend this book.”
Reviewer Eric Shoars writes: “I had heard years ago
that your income is the average of the five people you hang
around with most. I did the math and found it was true.
‘The Theory of Five’ takes that concept and applies it not
only to financial wealth/health, but also to four other
aspects. ‘The Theory of 5’ lays out in vivid detail a realistic,
no–nonsense approach to finding mentors and advocates
for you while preparing to one day be a mentor and
advocate for others — personally and professionally. The
author includes interviews with a handful of his mentors/
influencers who speak knowledgeably and thoughtfully on
the five aspects detailed in the book. Three of the most
intriguing things I read about in ‘The Theory of 5’ are: ‘The
Tyranny of OR,’ ‘The Genius of AND,’ and ‘Anti–Mentors.’
I will be contemplating on those and many other items
outlined in this book. Highly recommended.”
Saraceno, looking to the second half of the year, sees
momentum beginning to build for new–car dealerships.
“I believe the last two quarters of the year are going to be
tremendous for the Kelly Automotive Group.”
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