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By Ken Datzman

Bruce Assam and Richard “Rich” Brown are not

economists by education, but they have a sense of how

business activity and consumer spending are faring in

many cities and counties around the Sunshine State.

Assam is chief executive officer of Holiday Builders, a

statewide single–family homebuilder based in Melbourne,

and Brown is regional president over all the markets for

the 38–year–old company.

Their general contractor firm is building homes all over

Florida, from Brevard to the Panhandle and South.

Assam and Brown travel to the various communities

and get an up–close look at the economy in each market.

And they like what they are seeing. There is a continuing

demand for new homes in a supply–strained market.

That demand is being driven by low mortgage interest

rates, slim inventory of existing houses, and demographic

tailwinds which are leading to residential construction

gains, especially in lower population density markets, of

which there are many in Florida.

“We have seven new Florida communities coming

online, and several of those are in Brevard, which is

exciting,” said Brown. “And we have several more new

communities in the Panhandle. We are pretty much

building statewide with the exception of the Tampa and

Jacksonville markets; I feel very positive for our

homebuilding prospects in 2021.”

“More people from around the nation are gravitating to

Florida, and as a value homebuilder we are benefiting

from that migration,” added Assam. “Florida has always

been a destination. Now, more than ever, people are

seeking out less densely populated cities in which to work

and raise a family. We are seeing that in our buyer

demographic. Florida is going to be a winner in that

regard.”

Florida’s Office of Economic and Demographic Research

recently released the latest data on the number of people

moving to Florida. The report says 387,479 people moved

to the Sunshine State between April 1, 2019, and April 1,

2020. It was the strongest annual increase since 2005,

before the beginning of the Great Recession.

Population growth is typically the state’s primary

engine of economic expansion, fueling both employment

and income growth. “We’re especially seeing this in the

local market,” said Assam. “Space and defense industry

jobs and other types of jobs are bringing an influx of people

to Brevard — relocations are from all over the United

States, particularly from California.”

Over the next five years, the state expects to add an

average of 303,264 residents annually, according to

Florida’s Office of Economic and Demographic Research.

That equals 831 new residents every day. This will present

opportunity for companies like Holiday Builders, which

was named the 2020 Builder of the Year by the Home

Builders and Contractors Association of Brevard, a

professional nonprofit trade organization affiliated with

the Florida Home Builders Association and the National

Association of Home Builders.

“We are proud of that honor,” said Assam, whose

company has been a member of the HBCA for more than

35 years. “It’s positive for our employees. It’s positive for

Holiday Builders sees home demand continuing in 2021; HBCA Builder of Year

Please see Holiday Builders, page 23

the people who are looking to purchase our homes. Overall,

it lends confidence to the organization as well as to the

buyer. Since being named CEO of Holiday Builders more

than 10 years ago, Assam has led the employee–owned

company to new heights. He steered it through the Great

Recession, one of the sharpest downtowns in modern

American business history.

Assam was recently invited by a board of trustee

member to address graduating business students at Duke

University. He flew to the campus in Raleigh, N.C., to give

a TED Talk–type speech. These types of talks are gener-

ally short presentations where the speaker informs and

educates an audience on a topic. Assam talked about

business in general and how to navigate through the

current job–market environment to land a position.

“It was almost a year since I had given a speech,” he

said. “The students — there were probably more than 100

— were all sitting six feet apart and wearing face masks. It

was a different environment for me than previous talks

I’ve given at UCF. I’m looking out at a sea of face masks

and eyeballs. In my mind, I knew I had to refocus. I didn’t

know if they were smiling or if my jokes were working. But

I enjoyed it. It was an interesting experience.”

In 2019, Assam’s company introduced “HB Value

Homes,” an entry level home product designed to address

the need for affordable housing.

Bruce Assam, right, is CEO of Melbourne–based Holiday Builders Inc., an employee–owned company with a workforce of 261 people. Rich
Brown is regional president over all of Holiday Builders’ markets. The company was named the 2020 Builder of the Year by the Home Builders
and Contractors Association of Brevard. It builds homes in 18 cities throughout Florida and Coastal Alabama. Holiday Builders, which in 2019
introduced ‘HB Value Homes,’ had a strong year in 2020. Overall, the company posted 1,800 home sales.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Lisa Kauffman
kauffman.lisa@flsenate.gov
Press Secretary
Senate Majority Office

TALLAHASSEE — Senate President Wilton

Simpson (R–Trilby) has announced 18 appointments

to various statewide, regional and national boards

and councils.

“It is an honor to have many of my fellow Sena-

tors, as well as leaders in our communities and state,

serve in these important capacities,” said Simpson of

the appointees. “I have full confidence that they will

diligently and effectively represent the Florida

Senate and the state of Florida.”

The appointments by President Simpson are as

follows:

l Sen. Ben Albritton as vice chairman, Sen. Jim

Boyd, and Sen. Audrey Gibson to the Public Service

Commission Nominating Council

The Public Service Commission Nominating

Council was created by Section 350.031 of the Florida

Statutes, for the purpose of screening and nominating

applicants for appointment by the governor to fill

vacancies on the Florida Public Service Commission.

The Council consists of 12 members: six appointed by

the president of the Senate and six appointed by the

Speaker of the House. The Council usually meets

twice a year.

l Sen. Albritton and Sen. Ray Rodrigues to the

Industrial Hemp Advisory Council

The Industrial Hemp Advisory Council was

established by Senate Bill 1020 and codified in

Section 581.27(14), Florida Statutes, to provide

advice and expertise to the Florida Department of

Agriculture and Consumer Services with respect to

plans, policies and procedures applicable to the

administration of the state hemp program.

l Sen. Loranne Ausley to the CareerSource

Florida Board of Directors

The CareerSource Florida Board of Directors

provides policy oversight and directs strategies and

investment to address critical statewide workforce

development needs.

l Sen. Darryl Rouson to the Statewide Drug Policy

Advisory Council

In 1999, the Legislature created the Office of Drug

Control and the Drug Policy Advisory Council in the

Executive Office of the Governor. The primary

purposes of the office are to coordinate drug control

efforts; provide information to the public about the

problem of substance abuse and services available;

and develop a strategic program and funding to

coordinate state agency activities relating to drug

control. In the Office of Drug Control there were three

councils and one task force established: Drug Policy

Advisory Council, Seaport Standards Advisory

Council, the Suicide Prevention Coordinating

Council, and the Prescription Drug Monitoring

Program Oversight and Implementation Task Force.

l Sen. Aaron Bean to the Cancer Control &

Research Advisory Council

Established by the Florida Legislature under

Florida Statute 1004.435, the Florida Cancer Control

and Research Advisory Council is an advisory body

appointed to function on a continuing basis for the

study of cancer and which recommends solutions and

policy alternatives to the Board of Governors and the

state surgeon general. The Council’s responsibilities

include creation and approval of a program for cancer

control and research known as the “Florida Cancer

Control and Research Plan,” and an annual report to

the governor and the legislature by Feb. 15 of each

year.

l Sen. Jeff Brandes to the Southern States Energy

Board (Florida Members), at–large member

The Southern States Energy Board is an interstate

compact composed of governors and state legislators

from sixteen southern states, two territories, and a

presidential appointee. The board’s mission is to

enhance economic development and the quality of life

in the South through innovations in energy and

environmental policies, programs, and technologies.

l Sen. Jason Pizzo to the Florida Commission on

Access to Civil Justice

The purposes of the Florida Commission on Access

to Civil Justice are to study the unmet civil legal

needs of disadvantaged, low–income, and moderate–

income Floridians and to address those needs with

programs, services, and innovative technological

solutions that will create meaningful access to civil

justice.

l Sen. Joe Gruters and Sen. Shevrin Jones to the

Education Commission of the States

The Education Commission of the States serves as

a partner to state policymakers by providing person-

alized support and helping education leaders come

together to learn from one another. The Commission

comprises seven members from each state and

territory.

l Sen. Ed Hooper to the Southeastern Interstate

Forest Fire Protection Compact Advisory Committee

The Southeastern Interstate Forest Fire Protec-

tion Compact Advisory Committee promotes effective

prevention and control of forest fires in the southeast-

ern region of the United States by the development of

integrated forest fire plans, the maintenance of

adequate forest firefighting services by the member

states, and providing for mutual aid in fighting forest

fires among the compacting states of the region.

l Sen. Keith Perry to the Florida High School

Athletic Associations Public Liaison Advisory

Committee

The authority and duties of the Public Liaison

Advisory Committee are to act as a conduit through

which the general public may have input into the

decision–making process of the Association and to

assist the Association in the development of proce-

dures regarding the receipt of public input and

disposition of complaints related to high school

athletic and competition programs; to conduct public

hearings annually in each of the four administrative

sections during which interested parties may address

issues regarding the effectiveness of the rules,

operation, and management of the organization; and

to conduct an annual evaluation of its findings and

recommendations to the board of directors, to the

executive director of education, and to the respective

education committees of the Florida Senate and

Florida House of Representatives.

l Sen. Dennis Baxley to the Council on the Social

Status of Black Men and Boys

The 2006 Florida Legislature established the

Florida Council on the Social Status of Black Men

and Boys to study conditions negatively affecting

black males in our state. The Council is housed in the

Office of the Attorney General and has concentrated

its efforts on developing programs and services based

on sound practices that will improve the lives of black

males. The Senate President is tasked with appoint-

ing four board seats to the Council, including one

Republican senator and one Democrat senator.

Sen. Perry Thurston currently serves as the Senate’s

Democratic appointee.

l Dr. Tushar Patel to the Biomedical Research

Advisory Council

The Biomedical Research Advisory Council, is

established in F.S. 215.5602, and advises the state

surgeon general as to the direction and scope of the

James and Esther King Biomedical Research

Program and the Bankhead–Coley Cancer Research

Program.

l Patricia Williams and LaVon Davis to the

Florida Council on Arts and Culture

The Florida Council on Arts and Culture is the

15–member advisory council appointed to advise the

Secretary of State regarding cultural grant funding

and on matters pertaining to culture in Florida.

For more information on these appointments, visit

www.FLSenate.gov.

Florida Senate President Simpson announces appointments to various statewide, regional, national boards
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By C. Keith Harrison
UCF Forum columnist
University of Central Florida

(Jan. 6, 2021) During our recent holiday break, my

childhood friend Jeff Pecot gave me a cherished gift that

we both grew up with, an Odyssey video game console.

Jeff and I had a routine during our middle school days

in the early 80s. After we raced to the crib on our Schwinn

bicycles, we did our homework and then played video

games (football was the game of choice), and our favorite

pastime was putting on the Sugar Hill Gang’s “Rapper’s

Delight.”

My love for hip–hop, in part, is because it brings people

together, something that America desperately needs at

this time. In terms of the cool factor, few things are cooler

than hip–hop music, culture, fashion and knowledge when

the lyrics are conscious and irreverent. “It was all a dream,

I used to read Word Up! Magazine,” the late Notorious BIG

smoothly spit in his opening verse of Juicy. It still ranks as

one of the best songs of all time.

Since hip–hop hit the scene in the 1970s, its popularity

has exploded exponentially.

Hip–hop has been the No. 1 musical genre in the world

since 2018, bumping the long–time king rock ‘n roll off the

throne, according to Nielsen Music’s report.

On a macro level, sports and hip–hop are intertwined

and the cultural formation at virtually every major

sporting event. Corporate sponsors maximize grabbing our

attention with hip–hop energy, slang and rap verses. Hip–

hop culture connects with youth, young adults and mature

adults globally. At least 60 percent of the genre is pur-

chased by male, white Americans, indicating the main-

stream consumption of the culture.

One of the best aspects of my job is connecting with

others through our shared love and passion for hip–hop.

During my time last semester in the Nasir Jones HipHop

Fellowship at Harvard University’s Hutchins Center for

African and African American Research, I had the

opportunity to virtually sit in a hip–hop course taught by

director of the HipHop Archive and Research Institute,

Professor Marcyliena Morgan, and famous producer

9th Wonder. I spent time with UCF alumnus and Boston

Celtics center Tacko Fall ‘19 and discussed hip–hop while

at dinner in Harvard Square in Cambridge. I called Bill

Adler, founding director of publicity at Def Jam Records,

while at a record store he recommended near campus, as I

purchased several vinyl records from the old school days of

the culture I love so dearly.

I have enjoyed having a career that has allowed me the

gift of parlaying a childhood passion to my job as a

professor of business, hip–hop and sport. Hip–hop is a

cultural tool that enables my students to learn innovation,

entrepreneurship, strategy, risk–taking, marketing, sales,

analytics and so much more. Pedagogically, the world

exposes today’s students to hip–hop across social media,

music in coffee shops, products in various genres, and the

consistent tie–in with sport and sport business manage-

ment.

The rainbow of my hip–hop journey occurred Nov. 20.

This is the day UCF officially approved the Business of

HipHop Innovation and Creative Industries certificate. We

are the first College of Business to offer this type of

academic program and it was truly a team effort.

And just like so many other times in my life, a hip–hop

lyric provided the perfect sentiment to capture exactly

what I felt in that moment: “Just throw your hands up in

the air and party hardy like you just don’t care.”

Hip–hop brings people together, something that the nation needs at this time

C. Keith Harrison is a professor of business/
hip–hop and sport in the UCF College of
Business and the chief academic officer of the
DeVos Sport Business Program. He can be
reached at Carlton.Harrison@ucf.edu.

Eastern Florida State College Foundation elects four new board members to
organization — Christopher Riley, Trizia Eavenson, Mel Mills, and Adam Bird

The Eastern Florida State College Foundation Inc. recently elected four new members to its board of directors.

New board members include: Christopher Riley, senior operations executive at L3Harris; Trizia Eavenson, founder of

Eavenson Law, LLC; Mel Mills, retired former president and owner of Mills Communications Inc. in Westminster, Md.;

and Adam Bird, partner in the law firm WhiteBird, PLLC.

Current officers for the EFSC Foundation include: Bill Row (BRPH) as chairman; Moses Harvin II (American Services

Technology Inc.) as vice chairman; Judy Healy (retired) as treasurer; and directors–at–large: David Lightholder

(Lightholder Construction) and Michael Scialdone (Health First).

Board members continuing their service include: Randy Coleman (Merrill Lynch); Gary Cunningham (Cunningham,

Ingram & Anderson Inc.); Meredith Gibson (Community Credit Union); Robert Good (Addition Financial); Natasha

Spencer (Shelter Mortgage); Ryan Wilkins (Beacon Roof & Exterior); and Pam Posey Persse (GP Industries USA).

Moses Harvin Sr., an Eastern Florida State College Board of Trustees member, will continue to service as liaison to

the Foundation Board. College President Dr. Jim Richey will also continue to serve on the board.

For additional information about the Eastern Florida State College Foundation or the Alumni Association, call

(321) 433–7055.

4300 Fortune Place, Suite D
West Melbourne, FL  32904

(321) 951–7777
fax (321) 951–4444
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From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Tuesday, December 5, 2017 3:29 PM

To: Goodyear, Tod; wayne.ivey@bcso.us

Cc: Nick Godwin

Subject: BAM TV Idea Follow Up

Hi Sheriff, Tod, hope all is well. Since the last email update to Tod in October we finally are getting some
substantial movement from the Network in London.

Nick Godwin in London, who was on our conference call a while back, met with the Network several days ago
and they stated that they are prepared to “Green Light” three one hour shows by Christmas surrounding the
BAM Program and what we discussed on the conference call regarding immersing 10 British Youths into an
extended and more expansive BAM program.

This will require shooting for a week, approximately 6 days to acquire sufficient footage to sustain three one
hour shows. Additional associated costs that will be incurred by BCSO will be discussed and covered by the
production.

We look forward to discussing this further, and more thoughts and ideas like the ones the Sheriff had
suggested in the conference call. Once I can confirm that the Network has in fact commissioned this project,
we will have more information and certainly plan to work with you and within your policies to make this a
win/win for everyone involved. Tentatively this is being looked at for a May 2018 shoot date.

Any thoughts or questions please let me know.

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com

From: "Goodyear, Tod" <tod.goodyear@bcso.us>
Date: Wednesday, October 25, 2017 at 10:51 AM
To: Bill Erfurth <bill@moderncityentertainment.com>
Subject: RE: TV idea follow up

Bill,

Thanks for the update and I believe there would be interest from our side on those ideas.

Tod
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By Howard Tiersky

The digital transformation of our world is roaring full

steam ahead. Are you on the train? While disruptor

companies are born ready to serve the needs of today’s

digital customer, “legacy” organizations find reinventing

their brand experience is a long, arduous journey. It can

take years.

But don’t despair: There are some small changes you

can make right now that may not outright delight your

customer…but will at least minimize their aggravation.

Some problems are tough to fix, but some aren’t. So,

start with those. These quick fixes may not get your

customers to outright love your brand. But, if you can

identify some things you are doing that confuse, frustrate,

or disappoint your customers that you can just stop, that’s

a step in the right direction.

Taking these small steps might deliver quick, measur-

able, sustainable financial improvements, which can

demonstrate to key executives that your overall transfor-

mation program is capable of driving tangible business

impact. This can help you garner funding. Second, you

improve your customers’ experience, which improves brand

perception and demonstrates progress.

The bottom line is that customers today have very high

expectations. If you currently have a weak user experience,

it pays to address it now rather than months or years into

your digital transformation. Here are some tips for getting

started.

l Ferret out experience glitches that might be turning

off customers. Almost every company has these types of

seemingly small digital glitches in user experience that

add up over time to form an impression. This becomes

even more problematic when a digital disruptor offers your

customers a new, shiny, digital journey that has avoided

these types of flaws.

A few years ago, United Airlines asked me for my

feedback on a flight. Nice idea, but the first line of the

email read: REPLIES TO SURVEY@UNITED.COM ARE

NOT MONITORED. When I kept reading, I found that

lower in the message, it provided a link for me to take a

survey. Clearly, they wanted my feedback; they just didn’t

want the feedback via email. But the execution sent the

wrong message: “Tell us about your recent flight! But we

aren’t actually listening to your response!”

l Get your wording right. HubSpot did a study of over

40,000 “call–to–action buttons for email sign–ups.” They

found that if the text of a button read, “Click Here,” site

visitors were three times more likely to click than if it read

“Register.” Of course, that doesn’t mean that every button

on your site should be labeled “Click Here,” but merely

points to the importance of getting the wording right.

l Proof your website (or lose customers!). Give your

website and any materials you send or publish a careful

review. A few seemingly careless errors or inconsistencies

can cause your potential customers to lose faith in you.

We worked with one client selling very expensive “six–

figure” business–to–business solutions that had a website

that was good in many ways, but that had a variety of

small glitches, formatting irregularities, inconsistent

capitalization, and other seemingly minor anomalies. The

potential customers we interviewed in research sessions

regularly zeroed–in on these small defects as details that

made them question the quality of the company’s products

and services.

While in truth, there was probably no direct connection

between those two things, there was in the customer’s

mind. Imagine losing a $100,000 or even $500,000 sale

because of lost confidence resulting from a typo on your

website.

l Finally get out of your lane to fix the small stuff. I

worked with one giant retailer where all the executives

agreed that the navigation menus on the $1 billion–plus e–

commerce site were confusing. Yet nothing was done to fix

them because nobody considered it their job. One executive

focused on merchandising, one on pricing and promotions,

and one on checkout processes, but there was no clear own-

er of cross–site navigation. Nobody wanted to step on toes

or go outside of their mandate. So, it stagnated, despite the

fact that everybody’s bonus was tied to total sales, and the

menus were clearly turning off some customers.

The lesson: When everyone agrees that there is a pro-

blem that negatively impacts the customer’s experience,

step up and deal with it. First, ask who should be in charge

of fixing it. If there’s no obvious answer, form a new task

force and get to work. Easy fixes should never be delayed.

Relatively quick–and–easy fixes can go a long way. If

you fix 100 things like these this quarter, and then 100

more next quarter, over time you can have a substantial

impact.

Digital transformation is a marathon, not a sprint.

The impactful changes you make now will add to your

momentum down the road.

l About the Author:

Howard Tiersky is the author of “The Wall Street

Journal” best–seller “Winning Digital Customers: The

Antidote to Irrelevance.” He has been named by IDG as

one of the “Top 10 Digital Transformation Influencers to

Follow Today.” As an entrepreneur, he has launched two

successful companies that help large brands transform to

thrive in the digital age: FROM, The Digital Transforma-

tion Agency, and Innovation Loft. His dozens of Fortune

1,000 clients have included Verizon, NBC, Viacom, Avis,

Universal Studios, JPMC, Crayola, Morgan Stanley,

Condé Nast, and the NBA.

Before founding his own company, Tiersky spent 18

years with Ernst & Young Consulting, which then became

part of Capgemini, one of the world’s leading global

consulting firms, where he helped launch their digital

practice. He speaks regularly at major industry confer-

ences and is proud to have been on the faculty of the NYU

Tisch School of the Arts, his alma mater. Howard can be

reached at LinkedIn.com/in/Tiersky or via email at

Howard_Tiersky@From.Digital.

Little fixes to kick–start your digital transformation, there are small changes companies can make right now
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By Kyle Sklerov
ksklerov@rubenstein.com
Rubenstein

NEW YORK (Jan. 27, 2021) — The New York City

Police Foundation has announced a $1 million grant

program to encourage innovative new initiatives within

NYPD precincts.

Known as “50 Grants for 50 Precincts,” the program

will solicit proposals from NYPD precincts across the five

boroughs, with 50 recipients to be selected to receive up

to $20,000 each.

Launched in celebration of the Police Foundation’s

50th anniversary, the program is looking for proposals

that could promote officer wellness, support community

engagement efforts, honor fallen officers, or other ideas

that serve the needs of a local precinct and its commu-

nity.

Precincts will be encouraged to submit proposals

beginning in March, outlining their plans to utilize the

funds to achieve their goals, along with a budget and

timeline. Proposals will be evaluated by a committee

consisting of representatives from the NYPD, Police

Foundation staff and board of trustees, to determine the

grant winners. Grants will be awarded to precincts on a

rolling basis throughout the year.

NYPD Police Commissioner Dermot Shea said: “The

New York City Police Foundation has played a critical

role in advancing innovative new programs and support-

ing the NYPD for 50 years. We thank them for their

continued support, and know this new initiative will

result in essential investments for our precincts across

the five boroughs.”

Andrew Tisch, chairman of the board of New York

City Police Foundation, said: “We are proud to celebrate

our 50th Anniversary by launching this important

initiative that will provide funds for innovative programs

at the precinct level. So many great ideas in effective

policing began at the local level. By encouraging pre-

cincts to get creative locally, we are hoping to stimulate

ideas to help the NYPD get even closer to the communi-

ties they serve as well as to show our support for our

police. We hope to continue to be one of the greatest

examples of what can come from a great public–private

partnership.”

Susan Birnbaum, president and CEO of the New

York City Police Foundation, said: “We are proud to have

worked with the NYPD to drive forward programs that

build bridges with the community and make New York

City a safer place to live, work, and visit. What better

way to kick off our 50th anniversary than to offer up to

$1 million in grants for precincts across New York City?

We look forward to reviewing the innovative proposals

we will receive over the course of the year.”

The New York City Police Foundation was estab-

lished in 1971 as an independent, nonprofit organization.

For 50 years, the Foundation has provided resources for

the NYPD to innovate and improve the quality of its

services; build bridges with the community; and make

New York City a safer place to live, work, and visit.

Some highlights of the Foundation’s work over the

decades include:

• 1970s

l In its first campaign, the Foundation provided the

first bullet–resistant vests to 18,000 members of the

department when the city could not pay for them.

l When financial hardships threatened the NYPD

Mounted Unit, the Police Foundation stepped in and

donated every horse for the next 20 years.

• 1980s

l The Police Foundation received a $1 million grant to

produce an award–winning series of constitutional law

films to train the department on legal issues such as

Miranda Laws, Search and Seizure, and Stop and Frisk.

l The Foundation took over the “Crime Stoppers”

reward program, ensuring that tipsters would remain

anonymous. To date there have been over $2.7 million in

rewards approved for tips which led to the arrest and

indictment of violent felons.

• 1990s

l The Foundation provided the first computers for

CompStat, a crime analysis program that helped to

reduce murder rates to levels not seen since the 1950s.

l The Foundation helped develop a series of outreach

initiatives that stressed cultural sensitivity training,

youth leadership, and dialogues with clergy and commu-

nity leaders.

• 2000s

l The Foundation supported the creation of the

International Liaison Program which stations NYPD

intelligence officers in police departments around the

world where they can gather information to help keep

New York safe.

l The COPE program was established after 9/11 to

offer free post–traumatic stress counseling for all

members of the NYPD.

• 2010s

l The Foundation provided the first body cameras to

the NYPD for a pilot study of that technology.

l The Foundation worked with police officers and

young people to develop the “Options” virtual–reality

curriculum which uses new technology to teach emo-

tional intelligence and conflict resolution skills.

• 2020s

l Throughout the COVID–19 pandemic, the Founda-

tion provided urgently needed protective equipment to

police, coordinated meal deliveries to precincts, and

provided hotel rooms for officers who needed to live

separately from their family members in order to reduce

exposure.

l The Foundation is working with the Community

Affairs Bureau to host a series of town hall meetings

throughout the city to give New Yorkers a voice in

stopping gun violence.

New York Police Foundation announce $1 million grant for Precincts; to fund proposals for innovative programs

Slug A Bug
pick up BBN

2/01/21
page 8

FULL COLOR

Boyd & Boyd

new ad emailed

FULL COLOR



FEBRUARY 8, 2021 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 9

Americans need unfiltered news on coronavirus pandemic in order
to make informed decision for themselves and for their families

By Jane M. Orient, M.D.
doctorjaneorient@gmail.com

Manipulating the news is a standard propaganda

technique for molding public behavior. Today it may be

called “fake news.”

It can be very hard to sort out the facts in the

cacophony of conflicting statements on COVID–19.

Dr. Anthony Fauci, perched as head bureaucrat at the

National Institute of Allergy and Infectious Diseases

since the 1980s, would make it very simple for you:

“Just do what you are told.” Don’t wear a mask, or wear

a mask. Go back to normal when there’s a vaccine; or

when 70 percent are vaccinated; no, when 90 percent

are vaccinated; or maybe when 70 to 85 percent are

vaccinated.

If Americans were to make informed decisions for

themselves, they would need to know the facts about

such issues as:

l The true risk of disease and death — and the

accuracy of diagnostic tests;

l The means of transmission of the disease;

l Health measures to improve their immune system,

such as vitamins and zinc supplements;

l Early at–home treatments, including

hydroxychloroquine, antibiotics, corticosteroids, and

ivermectin; and

l Risks and benefits of the vaccines now being rolled

out.

In China, attorney and citizen–journalist Zhang

Zhan is on trial for “spreading lies” — for example,

videotaping scenes like a hospital hallway and a

crematory that conflicted with the narrative of the

government’s “wise, triumphant response.”

Fortunately, the U.S. does not have five–year prison

terms for such activities, but we do have “Twitter jail”

and “Facebook jail” for doctors such as Dr. Vladimir

Zelenko, who post information about their treatment

successes. Videos and postings on many other social

media outlets are also taken down and branded as

“harmful misinformation” at the discretion of the

owners. Viewers are referred to U.S. federal agencies or

to the World Health Organization, which is pervasively

influenced by foreign powers, especially China.

A few important facts that the public probably

doesn’t know:

l PCR tests that have a cycle threshold greater than

30 or 35 are more than 90 percent likely to be false

positives. There are also false negatives, and delaying

treatment may miss the window of opportunity for

success.

l Evidence now suggests that asymptomatic

transmission is rare. And where is the virus — in the

droplets from your breath, or in the explosion of droplets

from toilet flushes? Virus may persist in feces for

months. Why are Chinese flight attendants being told to

wear diapers?

l Vitamin D deficiency is very common and probably

quadruples your risk of death from COVID–19.

l Independent physicians are using a number of safe,

affordable treatments and keeping their patients out of

the hospital and out of the morgue. But public health

authorities, hospitals, and organized medicine may

deplore, discourage, or even ban such treatments,

allegedly because of insufficient “scientific” information.

l It is impossible to know the long–term effects of

vaccines that have been used on limited numbers of trial

subjects for only a few months. Neurological effects such

as Bell’s palsy have occurred after vaccination. Compa-

nies admit they don’t know effects on fertility or birth

defects. Trial subjects had to agree to use acceptable

contraception until at least 28 days after the final dose.

Men have even been advised to freeze some sperm.

How do we sort out the fake news or

scaremongering? The remedy for misinformation is

openness and free discussion. But here are two means

for promulgating errors or lies and protecting them

against rebuttal:

l First, under the Smith–Mundt Modernization Act

of 2012, section 1078, Operation Mockingbird was

allegedly mobilized against U.S. citizens. This program

purportedly could enable the Central Intelligence

Agency to manipulate the news in the U.S. by channel-

ing it through a foreign country — perhaps one that

would benefit from destroying the U.S. economy.

Federal agencies should not be funding news outlets

and thereby influencing their content.

l Second, social media outlets can control content

with impunity under the Communications Decency Act

of 1996 (CDA, section 230), which protects them from

tort liability. Congressman Adam Schiff (D–Calif.)

threatened to withdraw this protection if they did not

de–platform certain views. The Association of American

Physicians and Surgeons filed a lawsuit asking the court

to enjoin Rep. Schiff from coercing media outlets to

censor information about vaccine risks. There are

increasing calls to censor information that might cause

“vaccine hesitancy” or “distrust of government,” based

on the opinion of non–accountable authorities or “fact–

checkers.”

The situation is complicated by the huge financial

stakes. “Forbes” magazine has found 50 new pandemic

billionaires in 2020, from 11 different countries, the

majority now residing in China. Between 1999 and

2018, the pharmaceutical and health products industry

spent about $6 billion on lobbying and campaign

contributions.

Public health authorities are very worried about loss

of public trust. There is good reason for distrust.

Without open discussion, skepticism will only increase.

l About the Author

Dr. Orient obtained her undergraduate degrees in

chemistry and mathematics from the University of

Arizona in Tucson, and her M.D. degree from Columbia

University College of Physicians and Surgeons in 1974.

She completed an internal medicine residency at

Parkland Memorial Hospital and University of Arizona

Affiliated Hospitals and then became an instructor at

the University of Arizona College of Medicine and a staff

physician at the Tucson Veterans Administration

Hospital. She has been in solo private practice since

1981 and has served as executive director of the

Association of American Physicians and Surgeons since

1989. She is currently president of Doctors for Disaster

Preparedness. She is the author of “YOUR Doctor Is Not

In: Healthy Skepticism about National Healthcare,” and

the second through fifth editions of “Sapira’s Art and

Science of Bedside Diagnosis” published by Wolters

Kluwer. She authored books for schoolchildren, “Profes-

sor Klugimkopf’s Old–Fashioned English Grammar and

Professor Klugimkopf’s Spelling Method,” published by

Robinson Books, and coauthored two novels published

as Kindle books, “Neomorts” and “Moonshine.”

She is also the editor of “AAPS News,” the “Doctors

for Disaster Preparedness Newsletter,” and “Civil

Defense Perspectives,” and is the managing editor of the

“Journal of American Physicians and Surgeons.”
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VIERA (Jan. 21, 2021) — The Florida Department of

Health in Brevard County (DOH–Brevard) is now offering

two new educational programs to eligible residents.

According to Florida Charts, an online resource that

provides ongoing and comparable data about health and

health–related indicators, in Brevard County 265 deaths

were attributed to opioid overdose in 2019 and 911 opioid–

involved non–fatal overdose emergency department visits

occurred that same year.

With funding from the Centers for Disease Control and

Prevention, DOH–Brevard is now offering a free, evidence–

based opioid prevention curriculum for middle– school and

high–school students. The high–school program helps to

develop personal, interpersonal, and drug resistance skills

and consists of 45–minute sessions, 10 in all.

The middle–school program is developmentally

designed to help children resist drug, alcohol, and tobacco

use and promotes mental health and positive development.

The second program, funded by the U.S. Department of

Agriculture, supports educational programs for adults who

are eligible for Supplemental Nutritional Assistance

Program.

DOH–Brevard is offering the Seniors Eating Well

curriculum which is intended to improve the nutrition

and health status of middle–aged and older adults (age

50 years and up). This curriculum consists of nine 45–

minute lessons that include meal planning, food prepara-

tion, fitness, and chronic disease prevention. DOH–

Brevard encourages faith–based organizations, senior

centers, low–income housing community centers, and

other organizations to reach out for more information.

Both programs may be conducted virtually or in–person

(with COVID–19 precautionary measures). For more

program information or to register, parents of middle–

school or high–school children and those interested in

Seniors Eating Well, should contact Kiarabet Quintana–

Ramos at Kiarabet.quintana–ramos@flhealth.gov or call

(321) 449–5017.

Department of Health in Brevard County offers two opioid–prevention educational programs for students

Dale Sorensen Real Estate welcomes Steve Ciarrocchi, located at Rockledge office
Steve Ciarrocchi recently joined the team of real estate agents at Dale Sorensen Real (DSRE) Brevard. Ciarrocchi is a

licensed real estate agent who has more than 20 years of successful direct sales management experience.

Originally from the Maryland–Washington D.C. area, Ciarrocchi served in the U.S. Marine Corps, before graduating

with a bachelor’s degree in criminal justice from the University of Maryland.

Ciarrocchi has earned numerous top sales awards from the various corporations he’s worked for. He has served as a

managing sales director for top litigation service companies in the Maryland–DC area.

Today, “Ciarrocchi continues to excel in sales and customer service in Florida,” and earned his real estate license to

bring his wealth of strategic sales and management experience, and his excellent customer service and sense of humor, to

assist the DSRE team.

To contact Ciarrocchi, call his office at (321) 473–6001, or his cell phone at (407) 970–2252. His email address is

sciarrocchi@sorensenrealestate.com. His office is located at 3165 Suntree Blvd., Suite 102, in Rockledge.
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By Dawn Melcher
dmelcher@orlandodiocese.org
Diocese of Orlando. Office of Catholic Schools

COCOA BEACH — Janet Peddecord retired Jan. 22

from her leadership role as principal of Our Saviour

Catholic School, after serving 50 years in the ministry of

Catholic education.

She retired at this time because of her husband’s

health, and the need to be closer to her family in Texas.

She leaves a legacy and will be severely missed by the

entire school community and throughout the Diocese of

Orlando Catholic schools. Students and staff celebrated

her last day at Our Saviour.

Peddecord earned her bachelor’s degree in elementary

education from University of Wisconsin–Stevens Point and

holds a master’s of administration degree from Edgewood

College. Her illustrious career as a Catholic educator and

leader began in Wisconsin where she taught kindergarten,

fifth grade and sixth grade at St. Patrick School in Sparta,

followed by teaching first grade and serving as principal of

St. John the Evangelist School in Spring Green, Wis.

She joined the Diocese of Orlando in 2005 as principal

of St. Anthony Catholic School in Lakeland, where she

served for 14 years before accepting the leadership role in

January 2019 as principal of Our Saviour Catholic School.

At Our Saviour, she brought significant new student

enrollment and exemplary academics to the pre–K through

eighth–grade school.

During her tenure at St. Anthony, she received the

highest award bestowed by the Diocese of Orlando, Office

of Catholic Schools. Peddecord was chosen as “Catholic

School Administrator of the Year” for her exemplary

leadership and service to her school community. She

served as a role model and mentor for new principals and

her leadership style, underscored by her calm, caring, and

faith–filled demeanor, was embraced in the schools she

served. Students thrived academically, spiritually, and

emotionally.

Henry Fortier, the Diocese of Orlando’s secretary for

education/superintendent of Catholic Schools, said of her

retirement, “Mrs. Peddecord’s gentle, loving, steady pre-

sence will be deeply missed as she moves on to retirement.

I am grateful to Mrs. Peddecord for all she has done for the

Our Saviour Catholic School community. She truly was an

example of God’s loving presence within the community.”

Janet Peddecord, principal at Our Saviour Catholic School, retires; served Catholic education for 50 years
He added, “We pray for her and her husband as they

move on to Texas to be closer to family at this time.”

The Our Saviour community warmly welcomes veteran

educator and leader Amy Westner, a 26–year parishioner,

who was serving as lead teacher and assistant principal

during the 2020–2021 school year.

Westner will now serve as interim principal for the

remainder of the school year. With extensive experience as

an educator and leader at Our Saviour Catholic School for

the last 11 years, Westner is well–poised to lead the school

and carry on their mission to cultivate Catholic faith,

gospel values and academic excellence by educating for life

and exemplifying love and service to others.

Realtor Melissa Goldman to serve as District 2 vice president of Florida Realtors
ORLANDO — Melissa Goldman, broker associate with EXP Realty in Melbourne, is the 2021 District 2 vice president

of Florida Realtors, the state’s largest professional trade association. She will serve her fellow professionals in District 2,

which encompasses Volusia, Flagler and Brevard counties. “We expect a strong market in 2021 as properties are selling

fast,” said Goldman, who is active in residential brokerage. “With limited inventory, some sellers are getting multiple

offers.” Goldman is a member of the Space Coast Association of Realtors, serving as its president in 2020. She has been a

director of the state association and served on several Florida Realtors’ committees.

In the community, Goldman has been active with the association’s Brevard’s Children and Families in Need Commit-

tee, which assists homeless children and families. She is also a member of the Community Outreach Committee,

participating in Habitat for Humanity builds, and clean–up initiatives for the beaches and the Indian River Lagoon.

As district vice president for the state association, Goldman will focus on providing Florida’s Realtors with professional

information, education and advocacy programs. “We want to be sure our members have the right tools and knowledge to

do their jobs while displaying the highest level of respect and professional courtesies for everyone,” she said. “Buying a

home is the biggest purchase of a person’s life and they are trusting us to help make that happen.”

Goldman added that Realtors in Florida are dedicated to serving their customers and communities, while supporting

the state’s housing market and protecting private property rights. “Every day, our Realtor members are out there

changing the lives of Floridians for the better,” she said.

Florida Realtors serves as the voice for real estate in Florida. It provides programs, services, continuing education,

research and legislative representation to about 200,000 members in 51 boards and associations.
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Please see St. Katherine Greek Orthodox Church 49th annual Greek Festival, page 19

By Ken Datzman

Many people who have committed years of volunteer

service to St. Katherine Greek Orthodox Church on North

Wickham Road in Melbourne are not going to let a

pandemic shut down a beloved community event it has

hosted for nearly five decades.

The 49th annual Greek Festival, a major fundraiser for

St. Katherine Greek Orthodox Church, will go on as

scheduled — cautiously and safely in a new format.

The success of the event over the years has had a

significant economic impact on the church’s ability to

operate and serve the community.

“Obviously, we are in the midst of a pandemic, so we

had to be more innovative in our approach to this year’s

Greek Festival,” said businessman George Roman, who

heads a committee of volunteers planning the 2021 event.

“We came up with the idea of a drive–through festival.

There have been other Greek Orthodox Churches around

the nation that have been putting on drive–through

festivals, and these events have been successful.”

“We’ve had Zoom meetings with some organizers at the

other churches and have received a lot of important do’s

and don’ts for our event. So we are using that information

to help guide us. As a committee, we believe we have come

up with an attractive event in a modified format for the

community in this type of environment.”

Typically, the outdoor event draws some 10,000 people

to the St. Katherine Greek Orthodox Church campus to

enjoy food, entertainment, and culture.

“We have managed throughout the years — thanks to

all of the hard work and dedication of people that came

before us — to create an event that Brevard County has

come to love and wait for with anticipation every year,”

said Roman. “They grace us with their attendance and

faithfully return year–after–year. The dollars they bring

have been instrumental to the survival of our beautiful

church. So to leave the Brevard County community

without a way to stay engaged with St. Katherine would be

doing a disservice to both them and us.”

Roman, owner of ProSource of Brevard, said the

committee “waited until the last minute to make the

decision to go forward with the Greek Festival this year. I

think it’s going to be successful. Though it’s a slimmed–

down version, it still involves the work of a lot of volun-

teers. Our goal is to simplify things as much as possible

and to make sure that our procedures work well.”

“This is the 49th annual Greek Festival,” said commit-

tee member Vanna Rickard. “We see this as a stepping

stone to our 50th anniversary of the event in 2022. We

wanted to continue this tradition in a quality way, and

that’s what we are doing this year.”

Greek Festival to open Feb. 26, seen as an economic lift for St. Katherine Greek
Orthodox Church; transitions to drive–through event — order online or at the site

The 49th annual Greek Festival at St. Katherine Greek Orthodox Church in Melbourne has a new format this year. Food ordering will be available online and also onsite at the church. Consumers will
drive through and pick up their dinners. The Greek Festival is a major fundraiser for St. Katherine Greek Orthodox Church. The event is organized by the parishioners. The committee members planning
the event include, from left: Despina Echevarria, Vanna Rickard, Tresa Roman, Cindy Paterakis, George Roman, and Andrew Roman.

BBN photo — Adrienne B. Roth
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Please see Bouvier & Associates, Certified Public Accountants, page 21

Tax–filing season set to begin on Feb. 12 for individual returns; the tax experts at
Bouvier & Associates highlight Recovery Rebate Credit, PPP loans, ‘forgiveness’

each qualifying child you had in 2020, said Miller.

Eligible individuals who did not receive the full

amounts of both Economic Impact Payments may claim

the Recovery Rebate Credit on their 2020 Form 1040 or

1040–SR.

While Miller provides advice on all types of tax matters

at the firm, Erik Bloom, senior staff accountant at Bouvier

& Associates, works closely with area businessowners who

received Paycheck Protection Program loans.

“Within the firm, we have a team of accountants who

work with small–business owners providing a wide range

of services, but we designated Erik as our PPP expert,”

said CPA Paul Bouvier, founder and partner of Bouvier &

Associates. “By doing so, it streamlines the process for the

client and makes for a more efficient experience overall.”

Bouvier & Associates works with PPP clients to make

sure they qualify for the maximum loan amount and that

they provide the right support documentation.

“Round one of PPP seemed to have been a success with

a lot of our clients,” said Bloom. “That program put money

into the hands of area businesses that were bleeding cash

and really needed it. Those funds played a huge role in

helping all types of enterprises keep operating.”

He added, “It really goes to show that a firm like ours

has the expertise to help businessowners far beyond just

doing tax returns, which we love to do. But we also have

the staff depth and knowledge to assist businesses and

consumers in many different ways. We see ourselves as

trusted tax and business advisors providing a broad scope

of services.”

Their firm’s services include new–business startup

support, payroll services, management consulting,

business valuations, and wealth management services.

The second round of PPP opened to businesses on

Jan. 11. The U.S. Small Business Administration said it

has already approved more than 60,000 PPP loans

The full–service firm Bouvier & Associates, Certified Public Accountants, has been working with clients to gain Payroll Protection Program
loan funding. The program reopened Jan. 11 with new criteria. The experts at the firm are also helping clients with their PPP loan
forgiveness. From left, the team includes: Paul Bouvier, founder and partner; Suzanne Miller, tax manager; and Erik Bloom, senior staff
accountant. They are at the company’s Melbourne office.

BBN photo — Adrienne B. Roth

By Ken Datzman

Everyone wants to put 2020 to bed — forever. But there

is one last thing citizens must do before they can move on

from that experience. They have to file their 2020 federal

tax returns.

Last year the federal government pushed back the tax–

filing deadline to July 15 because of the coronavirus

pandemic.

The Internal Revenue Service has now returned to the

traditional filing deadline of April 15.

So it’s time to gear up for the tax–filing season. And a

new season generally brings changes.

The standard deduction for 2020, for example, in-

creased to $12,400 for single filers and $24,800 for married

couples filing jointly. Income tax brackets increased in

2020 to account for inflation.

Even if you have no other qualifying deductions or tax

credits, the IRS lets you take the standard deduction on a

no–questions–asked basis. The standard deduction

reduces the amount of income you have to pay taxes on.

An important first step to getting ready to file is to

gather all your tax records. Having records organized

makes preparing a tax return easier. It may also help

discover potentially overlooked deductions or credits, as

the e–filing season is set to open.

“The IRS has announced that the nation’s tax season

will start on Friday, Feb. 12, when it will begin accepting

and processing 2020 tax returns from e–filers,” said CPA

Suzanne Miller, tax manager at the longtime Melbourne

firm Bouvier & Associates, Certified Public Accountants.

The Feb. 12 start date for individual tax return filers

allows the IRS time to do additional programming and

testing of its systems following the Dec. 27 tax–law

changes that provided a second round of Economic Impact

Payments and other benefits.

These changes ensure that eligible people will receive

any remaining stimulus money as a Recovery Rebate

Credit when they file their 2020 tax return.

According to the IRS, last year’s average tax refund

was more than $2,500. More than 150 million tax returns

are expected to be filed this year, with the majority before

the Thursday, April 15 deadline. For those requesting a

filing extension on their 2020 tax returns, the deadline is

Oct. 15.

Miller said “most of the tax changes this year are

geared toward coronavirus relief, like the Recovery Rebate

Credit, which brings into play the stimulus payments

people have received. It’s going to be a credit on their 1040

Form. If they meet the income requirements, generally the

stimulus payments will increase the amount of their

refund or decrease the amount of tax they owe.”

The Recovery Rebate Credit was eligible to be paid in

two rounds of payments during 2020 and early 2021.

These payments of the Recovery Rebate Credit are

referred to as the “first and second” Economic Impact

Payments.

Individuals who received the full amounts of both

Economic Impact Payments do not need to complete any

information about the Recovery Rebate Credit on their

2020 tax returns.

You received the full amounts of both Economic Impact

Payments if your first payment was $1,200 ($2,400 if

married filing jointly for 2020) plus $500 for each qualify-

ing child you had in 2020, and your second payment was

$600 ($1,200 if married filing jointly for 2020) plus $600 for



Call Adrienne Roth at 321-951-7777 for Advertising Information FEBRUARY 8, 2021

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 14

Five Star Claims Adjusting has announced its

company’s rebrand and name change to Ask An Adjuster.

Its new name was created to better explain what the

company does as a resource, advisor, and advocate for

homeowners and commercial property owners statewide.

“Many of you have suggested throughout the years that

we should create a brand that would educate the general

public that adjusters like us exist. Adjusters that work for

you and not the insurance companies,” Kevin Downs, CEO

and founder. “Thank you for those suggestions and thank

you for your support.”

As part of their rebrand, Ask An Adjuster added three

words to their logo: Inspect, Advise, and Collect. These

three words represent what they do on behalf of

homeowners and property owners and they highlight their

mission as well.

The mission is to provide the highest quality of service

in claims adjusting by using their license and duty as a

state of Florida–appointed public–claims adjusters to

protect your rights as a policyholder to get the maximum

settlement you deserve.

Ask An Adjuster helps with property claims throughout

the state and neighboring areas. Putting their clients’

needs above insurance companies,’ Ask An Adjuster offers

complimentary 11–point property inspections, insurance

policy reviews, insurance claim reviews, and advice to

maximize a client’s settlement.

Five Star Claims Adjusting announces the launch of firm’s rebrand, name change to Ask An Adjuster

Agency Brokerage Consultants closes on over $100 million in transactions
The staff at Agency Brokerage Consultants, a lower middle–market merger and acquisition intermediary firm in

Rockledge, closed on over $100 million in merger and acquisition sales transactions in 2020.

The firm also established a company record by completing more than 180 insurance–agency valuations for banks,

agency owners and agency buyers in 2020. The majority of the valuations were solicited by banks that make Small

Business Administration guaranteed loans for business acquisitions.

Lou Vescio, CEO of Agency Brokerage Consultants, said, “We started this little business 17 years ago as something to

do in our retirement years, never expecting it to grow to a staff of nine hard–working young professionals. I am truly

proud of their accomplishments.”

Mike Mensch, the new president and 14–year veteran of the firm, said, “Our team is amazing, and we expect to

expand operations to more states over the coming years.”

l About Agency Brokerage Consultants

Agency Brokerage Consultants is a boutique firm that specializes in valuing and selling insurance agencies and

brokerages in Florida and across the country. For more information regarding Agency Brokerage Consultants, contact

Maggie at (321) 255–1309 or email admin@agencybrokerage.net.

Since 2006, Ask An Adjuster has delivered over

$900 million to their clients. Call for a free claim review,

free policy review, free inspection, or free advice at

(877) 275–0275. Or contact Ask An Adjuster through their

website at https://askanadjuster.com.
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By Jim Havey
jhavey@jimhaveypr.com
Jim Havey PR

The Orlando Melbourne International Airport (MLB) in

partnership with The Air Show Network has announced

that Northrop Grumman has agreed to the Presenting

Sponsor of The Great Florida Air Show.

The event will take place May 15–16, 2021 at MLB

with the U.S. Navy Blue Angels as the headlining act. This

is the Team’s first return to Melbourne since 2015.

The Blue Angels are slated for 30 performances in the

2021 season and Melbourne is one of the first show sites to

view the Team’s new aircraft, the F–18 Super Hornet.

Since retiring the “Legacy Hornet” in the fall of 2020, the

Blue Angels have transitioned to a fleet of jets that are

25 percent larger than its predecessor.

“We’re thrilled to help bring the Blue Angels to

Melbourne for the first time in six years with their new jet,

the Super Hornet,” said Jim Breen, president of The Air

Show Network. “Fans are going to love seeing the new look

for the Blues in 2021.”

“This year’s air show is bound to be our best yet with

Northrop Grumman’s continued support, the return of the

U.S. Navy Blue Angels to Melbourne, and a new partner-

ship with one of the industry’s most prominent air show

management teams,” said MLB Executive Director Greg

Donovan. “Strategic planning is already underway that

will provide our community and visitors with both a safe

and exceptional event.”

“This air show is an exciting opportunity to enjoy the

best of aviation, while bringing our community together

around the technology we at Northrop Grumman are

advancing every day,” said Kirsten Dreggors, vice presi-

dent of engineering for the Northrop Grumman Manned

Aircraft Design Center of Excellence in Melbourne. “Given

the challenges of the last year, we’re pleased to make this

fun outdoor event possible in our own backyard at the

Orlando Melbourne International Airport.”

Tickets will be sold online only starting March 1.

Tickets will not be available on–site during show days.

Parking for the event is free and upgraded VIP parking

will be available for purchase. For Air Show updates, visit

www.greatfloridaairshow.com.

The Air Show is under new production management

with The Air Show Network.

l About Northrop Grumman

Northrop Grumman, positioned in the space, aeronau-

tics, defense and cyberspace sectors, employs more than

90,000 people worldwide. For more information about this

company, visit www.northropgrumman.com.

l About The Air Show Network

The Air Show Network is the largest and most re-

spected guest–services company in North America.

Founded in 1983, the company has served more than 1,000

air shows, including some of the most prestigious events in

aviation over the past three decades. It has produced Air

Shows in 40 of the United States and four Canadian

Provinces. For more information about this company, visit

www.airshownetwork.com.

l About Orlando Melbourne International Airport

MLB is Central Florida’s coastal gateway with daily

service on American Airlines and Delta Air Lines. MLB

continues to gain international recognition as the No. 1

“Most Scenic Airport in North America” and with the

announcement of TUI UK’s decision to make MLB its

gateway to Florida in 2022. Also known as an epicenter of

aerospace, defense, and aircraft manufacturing activity,

MLB is home to Northrop Grumman, L3Harris, Embraer,

Collins Aerospace, and most recently Aerion Supersonic.

To learn more, visit www.MLBair.com.

l About the U.S. Navy Blue Angels

Since 1946, the U.S. Navy Blue Angels’ mission has

been to showcase the pride and professionalism of the

Navy and Marine Corps, and to inspire a culture of

excellence and service to the country by conducting flight

demonstrations and community outreach.

For more information about his organization, visit

www.blueangels.navy.mil.

Blue Angels to headline The Great Florida Air Show in team’s first Melbourne appearance since 2015

Melbourne Main Street to host annual Downtown Melbourne Botanical Fest
Melbourne Main Street will host its fifth annual Downtown Melbourne Botanical Fest on Saturday, March 6, in The

1900 Building parking lot at the corner of U.S. 1 and New Haven Avenue. The festival will take place from 8 a.m.–4 p.m.

The Downtown Melbourne Botanical Fest is a free family friendly event which attracts visitors from the region and

features lavish landscape designs, garden sculptures, flowers and plants, trees and shrubs, unique gifts, garden–themed

art, great food and more. Parking will be available at the City of Melbourne public parking lots, including the free parking

garage.

During the Botanical Fest, precautions will be in place to keep visitors and vendors safe, including social distancing.

Please stay at home if you are not feeling well. To learn more about this event, visit DowntownMelbourne.com/botfest.
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PORT CHARLOTTE — With over 85 percent voting in

favor of representation, ready–mix drivers at CEMEX of

Port Charlotte have decided to join Teamsters Local 79.

“This is the fifth batch plant that has joined us in less

than a year and we are thrilled to welcome them to our

family,” said Brian Rothman, president of Local 79.

“Essential service workers throughout the Sunshine

State are realizing their value and exercising their power

accordingly. These workers are heroes for keeping the

economy running during the awful pandemic and it’s about

time that they be recognized as such.”

Bubba Davis, director of the Teamsters Building

Material and Construction Trade Division, said the

victories in Florida are part of a nationwide wave of

successes the Teamsters have had in the ready–mix

concrete business over the past year.

“Congratulations to the workers in Port Charlotte and

to Local 79 Business Agent and Organizing Director John

Sholtes, whose leadership was critical to the success of this

campaign,” Davis said.

“Ready–mix drivers throughout the country know that

the only way to ensure that the skilled workers in this craft

Ready–mix drivers at CEMEX of Port Charlotte vote overwhelmingly to join the Teamsters Local 79
received the wages and benefits they deserve is through a

Teamster contract. To all of the CEMEX drivers who don’t

have a union yet, come join us!”

Teamsters Local 79 has been protecting working

families in Southwest Florida since 1936. For more

information, go to http://teamsterslocal79.org.

CEMEX workers throughout North America are

organizing with the Teamsters. To learn more, go to https:/

/teamster.org/ready–mix–teamsters or find us on Facebook

and YouTube @readymixteamster.

Infectious disease physician Larry Bush to make Zoom presentation on Feb. 10
The League of Women Voters of the Space Coast invites the Brevard community to attend a Hot Topics presentation

on “COVID–19: The Virus, The Vaccine and Where We Are Going” with Dr. Larry Bush.

The event, scheduled from 6–7:30 pm. on Wednesday, Feb. 10, is free of charge and open to the public. It will be held

virtually via Zoom.

Dr. Bush is affiliate professor of clinical medicine at the Charles E. Schmidt College of Medicine, Florida Atlantic

University.

He has practiced in the field of infectious diseases in Palm Beach County since 1989. He is also an affiliated associate

professor of medicine at the University of Miami. Dr. Bush will be striving to answer many of your COVID–19 questions.

His presentation will touch on information about the COVID–19 virus, vaccine development, clinical trials, as well as

different types of COVID–19 vaccines. In addition, he will provide updated statistical information and where we are with

current and projected vaccine availability.

Registration is required by 12 p.m. on Feb. 10. Early registration is recommended as space is limited. To register, go to

www.lwv–spacecoast.org (Home Page). A Zoom link will be sent to registrants 24 hours in advance. For more informa-

tion, call (321) 431–9932 or email shimjo2001@yahoo.com.
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By Jennifer Perini
jennifer.perini@artsbrevard.org
Communications Manager
Brevard Cultural Alliance

MERRITT ISLAND (Jan. 28, 2021) — Brevard

Cultural Alliance (BCA) and weVENTURE Women’s

Business Center in the Florida Tech Bisk College of

Business invite artists, cultural administrators and

businessowners within the arts and cultural community to

a virtual town hall titled “Navigating Next: Understanding

the Challenges and Exploring Solutions for the Cultural

Community.”

The virtual event will begin at 3 p.m. on Feb. 25.

Over the past year, Brevard Cultural Alliance has

monitored the devastating grip the coronavirus pandemic

has had on the Space Coast’s arts and cultural community

and hopes this online forum will help identify existing

needs as well as provide the latest information on avail-

able support and resources.

“This discussion comes at a crucial moment in our

history as many still grapple with the overwhelming

health and socio–economic effects of the COVID–19

pandemic,” said Kathy Engerran, interim director of

Brevard Cultural Alliance.

“As we continue to maintain physical distance, it is

important for our community to remember they are not

alone. This virtual town hall will not only provide mean-

ingful information, but also hopefully identify tools and

resources to improve resiliency”.

For this 90–minute town hall, moderators Jeannette

Kraar, a business coach, and IGNITE 360 Program

Director Kathy Register, both with weVENTURE, will

gather feedback and facilitate conversations on topics

regarding how business can the navigate COVID–19.

“weVENTURE WBC is laser focused on helping the

small–business community through this unprecedented

time,” said its Executive Director Kathryn Rudloff. “We are

grateful for the opportunity to partner with BCA to provide

support to local entrepreneurs in the arts and culture

community.”

Funded in part by a grant from the U.S. Small Business

administration, weVENTURE WBC provides low– and

no–cost business education and training to entrepreneurs

on the Space and Treasure Coasts. Their services include

complimentary one–to–one business coaching, group

trainings, peer groups and the IGNITE 360 Business

Mentoring program.

For more information on this event, contact

weVENTURE at (321) 674–7007 or weventure@fit.edu.

l About Brevard Cultural Alliance

Brevard Cultural Alliance is a professional nonprofit

organization representing the arts and cultural sector in

the county. Its strategic focus is to advance Brevard as a

cultural destination, enhance educational opportunities

through engagement with the arts and bolster the

sustainability of the cultural community. BCA is supported

in part by the state of Florida, Department of State,

Division of Cultural Affairs, the Florida Council on Arts

and Culture, the Brevard Board of County Commissioners,

the Space Coast Office of Tourism, and the National

Endowment for the Arts.

l About weVENTURE

weVENTURE (formerly the Women’s Business Center),

launched in 2007 at Florida Tech, accelerates growth for

entrepreneurs by providing customized coaching, business

education, mentorship and networking programs. It is

funded in part through a cooperative agreement with the

U.S. Small Business Administration. For more informa-

tion, or to register for weVENTURE courses and

mentorship programs, visit www.weventure.fit.edu.

Brevard Cultural Alliance, Florida Tech’s weVENTURE to host 90–minute virtual town hall program on Feb. 25

Bruce Deshetler, February Spotlight Artist at the Downtown Art Gallery
If you think it’s too cold to go to the beach this month, then you are a true Floridian and you need to visit the Down-

town Art Gallery in Titusville to view the work of Bruce Deshetler. He is the February Spotlight Artist and his carefree,

energetic interpretations of life at the edge of the sea will brighten any winter day. Deshetler has been an artist since he

was old enough to hold a pencil. He grew up simply sketching any and every thing. Then 10 years ago his wife suggested

he add color. That began his journey as a self–taught artist learning to control watercolors.

His first works were inspired by 1950s advertising art, especially maps and scenes from Old Florida tourist ads. He

has moved on to psychedelic views of clouds and waves inspired by Japanese woodblock prints.

“I try to capture the feel of small town, East Coast Florida and the natural, unspoiled beauty of Playalinda Beach,” he

said. “My business name is ‘Latitude 28’, honoring our map location and the true tropical feel of my home in Florida.”

His paintings are on view at the Downtown Art Gallery, 335 S. Washington Ave., Monday through Friday from

11 a.m. to 5 p.m., and Saturday from 11 a.m. to 3 p.m., or by appointment. The Downtown Art Gallery features the work

of 19 local artists with an emphasis on Florida themes. For information on the Gallery, call (321) 268–0122.
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Duran Golf Club honored as one of ‘Top 50’ practice
ranges for eighth–consecutive year by an association

By Nicole Latner
ngl@durangolf.com
Duran Golf Club

VIERA (Jan. 20, 2021) — For the eighth

year in a row, the Duran Golf Club has

received national recognition by the Golf

Range Association of America (GRAA) as

one of the “Top 50” practice range facilities

in the country.

Award winners will be featured in the

January 2021 issue of “Golf Range

Magazine” as well as on GolfRange.org.

Duran will accept the award at the

January 2021 virtual GRAA event.

“We are delighted to receive this honor

for the eighth–consecutive year. In

continuing to receive this award, it shows

that Duran is providing a world class

practice facility for Brevard County

residents to work on their game,” said Jeff

Von Eschen, senior manager of club

operations, Duran Golf Club.

The Annual GRAA award recognizes

the country’s most outstanding golf courses

and their operations. Duran Golf Club was

selected for its wide range of amenities

such as grass and artificial mat tee areas,

9–hole Par 3 practice course, and a short

game practice area. Best of all, the facility

is illuminated at night which makes it the

ideal course for those wanting to make the

most of their golfing experience.

An important consideration in receiving

the GRAA award was the wide variety of

program activities that Duran Golf Club

offers, such as adult leagues, junior

programs, the PGA Junior League, private

and group instruction, and club repair &

fitting. Duran recently added activities like

FootGolf, SmashGolf (a more non–

traditional golf activity) as well as a social

golf event called Battles, Brews & Bites.

Matt Morrison, Duran’s golf profes-

sional, said, “Duran is very proud to offer

two of the top youth golf instructors in the

country, Justin Blazer and Abigale

Schepperle who lead our top rated Junior

Program. The success of the junior

program has been instrumental in

developing some of the top young players in

the area and has also led to Duran Golf

Club becoming a host site for several

premiere junior events such as the PGA

Drive Chip and Putt Contest, a stop this

April for the Florida Junior Tour, and the

home base for the Space Coast US Kids

Golf Tour, which Blazer operates.”

Duran Golf Club also features a full–

time staff of PGA instructors available

year–round to help with your game.

Director of instruction, Justin Blazer, was

recently named one of the Top 50 Master

Kids Teachers by U.S. Kids Golf, an award

that recognizes the world’s most outstand-

ing youth golf instructors.

l About Duran Golf Club

Duran Golf Club LLC, a business entity

of The Viera Co. and a wholly owned

subsidiary of A. Duda & Sons Inc., opened

in 2005 on land that was once a cattle

ranch and sod farm. Open to the public,

Duran features the championship 18 hole

par–72 golf course, the Development

Center and Tradewinds Restaurant.

Gov. DeSantis recognizes outstanding accomplishments of
CareerSource Florida in 2020; 2.9 million services provided

TALLAHASSEE — Gov. Ron DeSantis

has recognized the exemplary work of

CareerSource Florida and the state

workforce system in 2020, an extraordinary

year of challenges and opportunities.

“The adaptability and innovation of our

neighbors and our business community are

accelerating Florida’s recovery, and the

CareerSource Florida network is here to

help,” said CareerSource Florida President

and CEO Michelle Dennard.

“With Gov. DeSantis’ leadership, we are

working with partners and stakeholders in

education, industry, government and more

to craft, execute and administer Florida’s

roadmap to a robust, growing economy.”

Vitally needed workforce services have

been provided without interruption by the

CareerSource Florida network to Florid-

ians during the COVID–19 pandemic with

the following outcomes (Data from March 1

–Dec. 17, 2020):

l 2,984,878 services were provided by

the CareerSource Florida Network

virtually, over the phone, via email, by

appointment and through Employ Florida

to 1,080,369 individuals and employers.

l 43,067 job seekers secured employ-

ment through the CareerSource Florida

Network

l 7,826 new participants were enrolled

in training through the CareerSource

Florida Network

l 435,897 business services were

provided by the CareerSource Florida

Network to 37,189 businesses

l 150,242 jobs were posted on Employ

Florida

l About CareerSource Florida

CareerSource Florida, with its busi-

ness–led board of directors, provides policy

direction for talent development programs

administered by the Department of

Economic Opportunity, Florida’s 24 local

workforce development boards and their

100 career centers.

As the governor’s principal workforce

development board, the CareerSource

Florida State Board works in partnership

with DEO, which is responsible for the

state workforce system’s fiscal and

administrative affairs, and local workforce

development boards that serve Florida’s

businesses and career seekers.
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The hours for the 2021 Greek Festival are 11 a.m. to

8 p.m. on Friday, Feb. 26; 12–8 p.m. on Saturday, Feb. 27;

and 12–6 p.m. on Sunday, Feb. 28. “We expanded our

Friday hours in an effort to capture lunch traffic,” said

Roman. Visit GreekFestivalMLB.org for more information.

The drive–through festival will have two methods of

food ordering. There will be an online component where

people can place their orders ahead of time and then pick

up their food at St. Katherine Greek Orthodox Church.

Consumers can also “order on site” at the church. Either

way, they can make their purchases using credit cards.

“For online ordering, we plan to have designated times

when people can come and pick up their food,” said Roman,

adding, “We are going to do whatever we can to make it a

pleasurable experience for people coming through the

drive–through to pick up their food.”

He said this year’s Greek Festival will feature an

abbreviated menu, “but it’s going to be very tasty — high–

quality, top–notch food that the Greek Festival has long

been known for in the community. The containers that we

will be using are designed to carry food, either hot or cold,

depending upon what the items are.”

The food is freshly prepared at the church, which has a

commercial–grade kitchen with big ovens and all types of

equipment. The event always features a range of authen-

tic, homemade Greek selections.

This year’s menu will include:

l Lamb shank dinner served with rice pilaf, a Greek

salad and pita bread.

l Greek chicken dinner served with rice pilaf, a Greek

salad and pita bread.

l Pastitsio dinner (lasagna) with a Greek salad and pita

bread.

l Spanakopita dinner (spinach pie) with dolmades, a

Greek salad and pita bread.

l Gyro (assembled) and Gyro family pack of four

(unassembled).

l Small Greek salad and a large Greek salad.

There will also be Greek goods sold at the event. The

items will include bottled water from Greece and sodas

from Greece, as well as Greek beers and wines “that will

pair with the food.”

One of the most popular offerings at the Greek Festival

every year is the homemade pastries.

The team involved in that part of the preparation

includes Cindy Paterakis and Rickard.

“I am helping Vanna (Rickard) with the bakery and the

pastries for this year’s event,” said Paterakis. “We are a

team. Together, we have been running the bakery for the

Greek Festival for the past few years. This year we will

feature a modified menu of outstanding pastries. We are

going to have an assorted pack and the traditional butter

cookies. And, of course, we’ll have the crowd–favorite

baklava. It will be available in two different sized pack-

ages. I think people will be satisfied with the pastry

selection we’ll be offering. The assorted package is

beautiful.”

Rickard said the pastry shop will feature four different

items, “the most popular ones over the festival’s history.”

Through the years, the festival has been a showcase for

dancers and variations of Greek culture. St. Katherine

Greek Orthodox Church has its own dance group.

“We don’t know exactly what it’s going to look like, but

we are doing our best to still have a bit of culture featured

in this year’s festival,” said committee member Andrew

Roman, a local architect.

“I’m hoping that we can lean on some of the different

types of advertising and graphics businesses in the county.

Perhaps they can help us create something that will be

stationed along the drive–through area of the Greek

Festival.”

Andrew Roman said one company has stepped up to

help, Art–Kraft Sign Co. of Palm Bay, run by businessman

Don Reilly. “Art–Kraft has kindly donated a big digital

moving sign. We’re hoping we will be able to have a video

of our dancers performing. There are other activities we’re

considering as well, to bring some aspect of culture to the

49th Greek Festival.”

The dancers range in age from 5 to 18. They are a big

attraction at the Greek Festival. The groups include the

“Greek Odyssey Dancers” and the “Little Stars.”

St. Katherine Greek Orthodox Church has an affiliated

chapter of the National Greek Orthodox Ladies

Philoptochos Society Inc. That nonprofit organization,

known as “Friends of the Poor,” is the philanthropy arm of

the Greek Orthodox Archdiocese of America. The Society

was established 1939. Rickard is the local president. “We

have raised a lot of money over the years for St. Katherine

St. Katherine Greek Orthodox Church 49th annual Greek Festival
Continued from page 12

Greek Orthodox Church,” she said, adding that both

Paterakis and Despina Echevarria have served as local

presidents as well.

Echevarria is also involved in the planning for the 49th

Greek Festival. “I do the back–end work of the event. For

instance, I get the licenses together and order all of the

tents that are used. My job is a little easier this year

because we are not setting up tents. I have been working

for St. Katherine Greek Orthodox Church for 23 years and

greatly enjoy it.”

“Despina has been a key cog in this operation for years,”

said George Roman.

An administrative assistant at the church, Echevarria

was raised in Brooklyn, N.Y. as the daughter of first–

generation Americans born to immigrants from Sparta,

Greece. She moved to Melbourne after her husband retired

from the New York City Fire Department, and began

working for St. Katherine Greek Orthodox Church in

January 1998.

Recently, St. Katherine Orthodox Church welcomed

Father Zacharias Thornbury to the parish. His father

served a career in the U.S. Air Force and the family lived

in many different communities across the United States.

Father Thornbury earned his bachelor’s degree in

philosophy from the University of Illinois at Springfield,

and holds a master’s degree from the Holy Cross Orthodox

School of Theology in Brookline, Mass.

Father Thornbury was ordained to the priesthood in

2017. He served at St. George Greek Orthodox Cathedral

in Greenville, S.C., from 2016 to 2020. Father Thornbury

was transferred here and installed as the proistamenos.

He, along with his wife Amanda, and two children,

Elijah and Kassiani, “are proud to serve the community of

St. Katherine.”

Many volunteers are needed to make the Greek

Festival a success, said George Roman.

“And Father (Thornbury) is reaching out to the youth

groups to recruit people, especially for the drive–up

ordering. We have a fabulous group with very talented

young adults who have the skill sets required to do this

task. The Greek Festival thrives because of the volunteers

and because of community support. We’re excited to be

able to present this event in 2021 and are looking forward

to many more years of the Greek Festival.”
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Nationally ranked CPA firm Carr, Riggs & Ingram
welcomes two new partners at its Melbourne office

his career in public accounting in 2010,

initially specializing in litigation support

and forensic accounting. Currently, he

assists clients with their tax compliance

and tax planning needs. Lind also contin-

ues to provide consulting services in the

areas of business valuation, litigation

support, and forensic accounting.

Laura Ranger, CPA, brings more than

30 years’ experience assisting clients with

outsourced chief financial officer services

and complex tax services in central New

York and Central Florida. Her combination

of understanding a client’s needs and the

tax implications of her business decisions

provides her clients with value–added

services. She also has extensive experience

with nonprofit entities, service organiza-

tions, and healthcare organizations.

l About Carr, Riggs & Ingram

CRI is a CPA and advisory firm located

in more than 25 markets throughout

Alabama, Florida, Georgia, Kentucky,

Louisiana, Mississippi, New Mexico, North

Carolina, Tennessee, and Texas. CRI’s

industry specializations include construc-

tion, government, banking/financial

institutions, health care, insurance, not–

for–profit, manufacturing, and distribution.

CRI offers traditional and specialized

services including audit and assurance,

business consulting and support, forensic

accounting, IT auditing, retirement plan

auditing, SEC compliance, business

valuation, tax planning, and trusts and

estates work. For additional information

about this firm, visit CRIcpa.com.

By Cheryl Hunt
chunt@cricpa.com
CRI Director of Marketing
Carr, Riggs & Ingram, LLC

ENTERPRISE, Ala. — Top 25 CPA and

advisory firm Carr, Riggs & Ingram LLC

(CRI) has welcomed Thomas Lind and

Laura Ranger to partnership within the

firm at its Melbourne office.

“At CRI, we recognize that in our

profession, we are considered leaders,” said

Bill Carr, CRI’s managing partner and

chairman. “Our partner group as well as

our staff truly reflect our ability to stand at

the forefront of our industry. The account-

ing industry continues to develop the use of

a technological infrastructure and we are

constantly looking to our younger genera-

tion of partners to provide insight into new

decisions that will help propel the firm

forward.”

He added, “Each year, it is a pleasure

for me to introduce and welcome so many

talented individuals to partnership within

our firm. Year after year, I am delighted to

have the opportunity to watch new

partners immerse themselves into their

careers and grow into truly amazing

individuals. The talent that I see in this

new partner group offers is immeasurable

and I know that as we work together, CRI

continues in a direction of unwavering

success.”

New partners from Melbourne are:

Thomas Lind, CPA, CFF, CVA, began

New York State Society of Certified Public Accountants seek
submissions for Excellence in Financial Journalism Awards

The categories are the following: Radio/

Podcast; Enterprise; General Reporting;

Visual Design; Local; Opinion; Public

Service; Video; NextGen; and Excellence in

Financial Journalism Book Award.

Each entry receives full consideration by

a select panel of judges, composed of CPAs

and financial journalists. All entries will be

scored according to three parameters:

Accuracy of Reporting; Readability, Clarity

and Style; and Effectiveness and Impact.

Entries must be received by 11:59 p.m.,

May 30, 2021. Entry fees are $75 for the

first submission and $50 for each subse-

quent entry from the same contestant. The

NextGen Award initial entry fee is $20.

Any additional NextGen submissions from

the same contestant are $10.

The annual EFJ Awards Luncheon will

be held virtually during the summer of

2021.

Go to nysscpa.org/efjawards for more

information, additional rules and entry

submission. For all other inquiries, contact

NYSSCPA Government Relations and

Media Manager Jovan Richards, by email

at journoawards@nysscpa.org or call

(212) 719–8392 .

NEW YORK — For more than 30 years,

the New York State Society of CPAs

(NYSSCPA) has recognized the best

business and financial reporting through

its Excellence in Financial Journalism

(EFJ) Awards.

All business and financial journalists,

editors and authors are welcome to join the

ranks of EFJ winners from national news

outlets such as ProPublica, “The Wall

Street Journal,” Bloomberg and Crain’s

“New York Business,” as well as local

reporters from regional publications and

organizations such as the “Miami Herald”

and The Real Deal, by submitting their

work to the 2021 NYSSCPA EFJ Awards.

Broadcast, print, radio and online news

organizations and reporters can submit

financial news stories that were published,

posted or aired between Jan. 1 and Dec. 31,

2020. Business book authors and publish-

ers can also enter this nationwide contest.

Current college students are also eligible to

apply in the NextGen category.

The 2021 EFJ Awards consist of 13

awards in 10 distinct categories. Entries

can be submitted for one or more of the

awards, in line with the topic and format.
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Bouvier & Associates, Certified Public Accountants
Continued from page 13

Borrowers can apply for forgiveness any time up to the

maturity date of the loan. If borrowers do not apply within

10 months after the last day of the covered period, then

PPP loan payments are no longer deferred and borrowers

will begin making loan payments to the PPP lender, said

Bloom.

“For a lot of people, the deadline looms around Aug. 21,

2021. So there is time. But if you are a small–business

owner who has a $100,000 PPP loan, you are probably

thinking about forgiveness and are putting that as a

priority.”

More than 1.1 million PPP loans totaling over

$170 billion have been forgiven, reports the Small Busi-

ness Administration. That organization has made

payment on nearly 85 percent of the applications. For the

smallest borrowers with loans up to $50,000, 88 percent

have been approved for forgiveness.

Eligible PPP expenses are now deductible. Small

businesses with forgiven PPP loans or those with a

reasonable expectation of forgiveness were facing likely tax

increases of up to 37 percent for 2020.

For many small businesses, such an increase would be

devastating to their financial health. Congress stepped in

and clearly stated that business expenses paid with

forgiven PPP loans are deductible. “That was a very

important legislative fix,” said Bloom.

Florida is a big small–business state. There are more

than 2.5 million small businesses in the Sunshine State.

These businesses in normal times are a powerhouse for job

creation, as they employ nearly half of all private–sector

employees and create three–quarters of net new jobs.

The deductibility of business expenses paid with

forgiven PPP loans is effective for subsequent PPP loans,

submitted by 3,000 lenders. The total dollar amount is

over $5 billion.

The second round kicked off with the government pro-

viding dedicated access to community banks. As of Jan. 19,

the PPP opened to all participating lenders, said Bloom.

The reopening is for “First and Second Draw” loan

applications. First Draw PPP loans are for those borrowers

who did not receive a PPP loan before Aug. 8, 2020.

The first two PPP rounds, open between March and

August 2020, were “a historic success,” helping 5.2 million

small businesses keep 51 million American workers em-

ployed, according to the Small Business Administration.

“Now some of our clients are putting in their applica-

tions for the next round of PPP,” said Bloom. “There are

more stringent rules and criteria this time.”

Second Draw PPP loans are for eligible small busi-

nesses with 300 employees or less and that previously

received a First Draw PPP loan. These borrowers will have

to use or had used the full amount of their First Draw loan

only for authorized uses and demonstrate at least a

25 percent reduction in gross receipts between comparable

quarters in 2019 and 2020. The maximum amount of a

Second Draw PPP loan is $2 million.

The PPP remains open for First and Second Draw loans

until March 31, 2021, as set forth in the Economic Aid Act,

or until Congressionally appropriated funding is ex-

hausted.

Bloom said PPP borrowers may be eligible for “loan

forgiveness” if the funds were used for eligible payroll costs

and such during either the eight– or 24–week period after

disbursement. “A borrower can apply for forgiveness once

it has used all loan proceeds for which the borrower is

requesting forgiveness,” according to the SBA.

as well as for business expenses paid with emergency

Economic Injury Disaster Loan (EIDL) grants and

targeted EIDL advances.

President Trump signed a new COVID–19 bill on

Christmas Eve, extending certain programs and adding to

other existing ones. The act added $20 billion for EIDL

grants. Eligible small businesses, independent contractors,

gig workers, and self–employed individuals can now

receive up to $10,000 in forgivable grants if they meet

certain criteria.

Bouvier & Associates sees 2021 as a year of growth for

the firm and the community. “Business was very consis-

tent in 2020,” said Paul Bouvier, who founded his firm in

1993 after working as a financial analyst for Melbourne–

based Harris Corp., now L3Harris. “And it’s looking to be

even better in 2021.”

Bouvier cited some unemployment statistics. “Before

the pandemic hit, the employment rate in Brevard County

was 2.7 percent. That’s basically full employment. It

jumped up to 12 percent during March–April for a short

period of time. As of the end of November, the unemploy-

ment rate in Brevard was 5.3 percent. I would imagine

that it’s going to come down even more as the vaccine rolls

out and becomes more widely distributed throughout the

county.”

He added, “There are sectors of the Brevard economy

that are really strong, such as the housing market,

commercial space, and defense, for example. We are in a

little micro–climate here, so to speak, with a combination

of business sectors pacing the economy. And more people

are moving to the Space Coast. I am upbeat about

Brevard’s economic future. I think we have a 10– to

20–year run ahead of us.”
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Holiday Builders
Continued from page 1

“What makes our company special, we believe, is our

focus on housing affordability,” said Assam. “To be able to

build a great product for a first–time homebuyer for the

least amount of money is part of our mission. Affordability

is what we are about as a company. That is what we focus

on every day.”

Attom Data Solutions, a leading property database,

recently released its fourth–quarter 2020 “U.S. Home

Affordability Report.”

The report shows that the median price of single–family

homes in the fourth quarter was less affordable than

historical averages in 55 percent of counties with enough

data to analyze, up from 43 percent a year ago and 33 per-

cent three years ago.

With prices rising faster than earnings, major home–

ownership expenses consumed 29.6 percent of the average

wage across the nation during the fourth quarter of 2020.

That figure was up from 26.4 percent in the fourth quarter

of 2019, and was above the 28 percent benchmark lenders

prefer for how much homeowners should spend on major

expenses such as mortgage payments.

HB Value Homes are “value engineered” and marketed

to buyers looking for location and price point. Options are

predetermined and labor prices are lower because of the

simplicity of the design. HB Value Homes are priced from

the high $100s to the low $200s.

The HB Value Homes’ prototype was introduced in Port

St. Lucie in early 2019 and was well received. “The upside

for this product is huge,” said Brown, who earned his

bachelor’s degree in construction technology from Eastern

Illinois University. “And we feel great about bringing

housing affordability to select areas of Brevard County and

to other markets in the state.”

Brown joined Holiday Builders in 2014 as president of

the company’s Florida division. He oversees Holiday

Builders’ day–to–day operations.

Brown was instrumental in the creation of HB Value

Homes. He is responsible for assembling a team of area

managers, supervising the land–acquisition staff, and

working with developers throughout Florida and Alabama.

Holiday Builders also constructs homes in Coastal

Alabama.

Brown is credited with expanding and improving his

divisions and leading his teams in pursuit of the company’s

vision. Holiday Builders has 261 employees. Ownership

and leadership are integral to Holiday Builders’ long–term

success.

The company was purchased by the employees in 1996,

making it what is believed to be the first and now the

largest employee–owned homebuilder in America.

“As an employee–owned company, we have been

blessed to have had great relationships with our trade

partners, our preferred vendors, and so forth,” said Brown.

“They are loyal to us and we are loyal to them. They are

part of our mission statement. They are true partners in

our business of homebuilding.”

“We treat our trade partners as if they were employees

of the company,” added Assam. “We know how vital they

are to our success in this industry. The three main core

values that drive our company, center on customer service,

trade partner relationships, and our employees.”

Assam says the company’s mission statement encom-

passes Holiday Builders’ core values:

l Provide each customer with a pleasurable building

experience and a quality–built home of lasting value for

the best possible price.

l Uphold the highest ethical and moral standards in all

that we do, and develop ourselves to the fullest extent, both

personally and professionally.

l Enhance the financial strength and quality of life of

Holiday Builders for our homeowners, trade partners, and

for each other.

l Exceed each homeowner’s expectations through our

commitment to outstanding customer service.

“We vow to remember: We are not just building a

‘house,’ but a home — a special place at the center of

people’s lives,” said Assam.

The vested interest by each employee–owner “ensures

that the same commitment to excellence is given to every

home built — no matter the price point.”

Furthermore, Holiday Builders offers employees

excellent benefits, including health and dental plans, a

401(k) plan and Employee Stock Ownership Plan, tuition

reimbursement, and competitive salaries, said Assam.

Holiday Builders’ leadership has historically proven

critical in the company’s success.

Assam started as the chief operating officer in 2006 and

was named CEO in August 2009. He was instrumental in

keeping the company solvent following the steep 2008

housing downturn. At the time, nearly 70 percent of

Holiday Builders’ business was in Florida, where foreclo-

sures and short sales created significant pricing pressures.

Assam redirected homebuilding to South Carolina and

Texas, saying at the time, “We need to go where the fish

are biting.”

As the economy regained strength, Assam and his team

refocused their efforts.

In 2016, Holiday Builders made the decision to

repurpose assets and reallocate cash to secure land to

increase the company’s market share in Florida. “Bruce

took the initiative to exit Texas and South Carolina and we

doubled–down on the state of Florida,” said Brown.

In addition to HB Value, Holiday Builders constructs

new homes from the low $200s to the mid–$400s. The

company “stands apart from other production

homebuilders” by offering homeowners the ability to

personalize homes with design options. “Each home comes

with a two–year home warranty — twice the industry

standard.”

The company is building homes in some of the state’s

fastest–growing markets.

For example, it has a presence in North Port, in

Sarasota County. North Port, with more than 60,000

residents, heads the list of the “Top U–Haul Growth Cities

in America” for 2020, according to that company’s data

analyzing U.S. migration trends during one of the most

turbulent moving seasons in modern history.

Assam said millennials are having and will continue to

have a big impact on the housing market.

“A lot of them have been saving money and waiting to

purchase a home. These are millennials who are in their

early to mid–30s,” he said.

Some millennials live with their parents while saving

enough for a down payment on a new home.

The largest generation in history, millennials will

continue to shape the housing market as they become an

even larger player. The oldest millennials will turn 40 in

2021, while the younger end of the generation will turn 25.

Older millennials will be trade–up buyers with many

having owned their first homes long enough to see

substantial equity gains, while the larger, younger

segment of the generation age into key years for first–time

homebuying, according to a Realtor.com housing market

research report.

At the same time, Generation Z buyers, who are 24 and

younger in 2021, will continue their early foray into the

housing market.

Another strong year of home demand would mean more

business for local brokers and builders as well as the

creation of jobs.

Last year, Holiday Builders, after experiencing slow

sales months in March and April saw business rebound in

May. “Consumers were coming back into the homebuying

market,” said Assam, a University of Central Florida

business graduate. “Early in the pandemic, we were selling

virtually and were able to capture a good share of buyers.”

Assam added that he wasn’t sure how the industry was

going to fare for the year.

“We were preparing for the worst possible scenario

because of COVID. But as the housing market started to

gain momentum, with support from the Federal Reserve

saying it was not going to raise rates, things changed. All

of a sudden we went from thinking that we might sell

fewer than 1,000 homes to actually coming close to 2,000

home sales in 2020. We ended the year at 1,800 home

sales.”

Assam and Brown see 2021 as another growth year for

their company. “We are looking for a strong 2021,” said

Brown. “It’s early in the year, but we’re projecting to be

above the 2,000–home mark by the close of 2021. We have

a great team in place. We believe we are poised to hit that

target.”

Brown added, “Interest rates are still low and housing

inventory in every county across the state is low. The

future is bright for Holiday Builders in its respective

markets and particularly for homebuilding in Brevard

County.”

One of Holiday Builders’ new team members is

industry veteran Steve Hogg. He joined Holiday Builders

in August 2020 and is the company’s area director for

Brevard County.

“Steve has worked in the Florida residential

homebuilding industry for three decades, including for

several national builders. We are fortunate to have him

leading our company’s East Region in Brevard County,”

said Brown.

According to the National Association of Home Build-

ers, total housing starts in 2020 were 1.38 million, a 7 per-

cent gain over the 1.29 million total in 2019. Single–family

starts in 2020 totaled 991,000, up 11.7 percent from the

previous year. In December, there were 1.34 million

single–family starts, the highest pace since September

2006.

“Numbers are important, but our No. 1 focus is on

customer satisfaction,” said Brown. “That’s at the core of

our business model. We make sure that we are putting the

customer first. We don’t just talk about it. We live it. We

measure it.”

Organizations that track the homebuilding industry

have released their projections for 2021. The forecasts

vary, but they all point to growth. The National Associa-

tion of Home Builders estimates a 3 percent increase in

single–family home construction in 2021.

Dodge Data & Analytics’ report, a mainstay in construc-

tion–industry forecasting and business planning, expects

single–family housing starts to be up 7 percent in 2021.

Low mortgage interest rates and “a preference for less

dense living during the pandemic” are clearly overpower-

ing short–term labor market concerns, the report says.

“The biggest thing we had to deal with in 2020 was

supply–chain issues created by COVID,” said Brown. “Our

management team stayed on top of it, week in and week

out. We think we did the best job that anybody could have

done in this industry dealing with supply–chain issues.”

Assam said Holiday Builders is especially upbeat about

future homebuilding prospects in Brevard. “It’s a great

community to live in and to raise children. It’s a great

community in which to work. And there is outstanding

quality of life here. And Holiday Builders is doing every-

thing we can to make housing more affordable in Brevard.”



1.  
Your Gift Stays in The Community 
We support safety-net services through 
43 local nonprofits. We were among 
the first to help families with essential 
needs like rent, utilities and food.  

2. 
It’s Tax Deductible 
Direct more of your income to help those 
in need and reduce your tax liability. 

3.  
A Strong Return on Investment 
Gifts to United Way provide access to 
state, federal and corporate resources 
that multiply your individual gift – with 
every dollar donated securing three  
additional dollars to Brevard County.

4.  
Strengthening the Community 
is Good for Everyone 
When kids succeed in school and 
adults can support their families with 
a good job with access to a healthy 
lifestyle, everyone has a good place to 
call home. 

5.  
It’s Easy!  
Payroll deduction, cash, check, or 
online donations make it simple to turn 
the simple act of giving into a huge 
impact on someone else’s life.   

TOP 5 
REASONS  
Workplace Campaigns  
are Essential.

WE UNITE

Ron Jon Surf Shop is proud to have a  
long-standing commitment to United Way of 
Brevard. Since starting our annual campaign  
in 2004, Ron Jon and our incredible team of 
associates have come together to raise over  
1 million dollars for United Way. We do so,  
because we understand that United Way,  
together with their partner agencies do so 
much to make needed improvements in our  
community. Their work ensures a brighter  
tomorrow for our fellow community members. 

The need for help has never been greater.  
The economic and social impact of Covid-19 
this past year has been substantial.  
Unfortunately, these consequences have 
had an even greater devastation to our most 
vulnerable. They need our help.

As business leaders in our community it 
is our job to step up, help and encourage 
those we lead to do the same. Remember 
our contributions remain in Brevard and 
will have a meaningful impact on those who 
need our assistance. Let’s come together to 
do this, because together we are stronger.

Together We Can Make A Difference
Debbie Harvey • President and COO • Ron Jon Surf Shop

UWBREVARD.ORG
1100 Rockledge Boulevard, Suite 300 
Rockledge, FL 32955   
Questions? Please call 321.631.2740

Start a workplace  
campaign or donate.


