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By Ken Datzman

Based on job experience, county knowledge, the

ability to communicate with the public and her de-

cades–long involvement with the office, Rachel Sadoff

seems a perfect fit as the new Brevard Clerk of the

Circuit Court and Comptroller.

One of the most important public servant positions

in the county, the Clerk of the Circuit Court performs a

wide range of recordkeeping, information management,

and financial management for the judicial system and

county government.

The duties of Sadoff’s office broadly affect the rights

and the property of county citizens.

The Clerk and Comptroller is generally vested with

a large number of administrative responsibilities.

An elected public trustee, Sadoff is not only the

Clerk of the Circuit Court, but she is also the county

treasurer, recorder, auditor, finance officer, and ex–

officio clerk of the Brevard County Commission.

“I serve everybody in this county,” said Sadoff, who

oversees a workforce of 275 people and multiple offices,

including in Titusville, Melbourne, and Viera. “This

office touches all residents in some way, and that’s

important to me.”

“In this position, you are asking the community to

put their faith in you, to support you, and to vote for

you. They expect to get their money’s worth. With me as

their Clerk, like my predecessor, Scott Ellis, they are

going to get more than their money’s worth,” she added.

The Joint Select Committee on Judicial Personnel of

the Florida Legislature calculated that the Clerk and

Comptroller’s Office performs more than 900 different

constitutional and statutory functions and duties.

This number does not include the responsibilities

required by court rule and administrative order. The

number of tasks continues to grow with changes in

legislation, regulations, and reporting requirements.

“One of the things Rachel is committed to is leverag-

ing the resources we have in the best way to serve the

public,” said Tyler Winik, director of organizational

development and public affairs for the Clerk of the

Circuit Clerk.

The Clerk serves as the chief financial officer of

Brevard County. In this position, the Clerk ensures

that all expenditures of county funds are authorized by

law.

In general, the office does everything from issuing

marriage licenses to issuing jury summons. Clerks

collect documentary stamp tax, nonrecurring intangible

personal property tax, and many different fines and

fees that are distributed to various agencies.

Sadoff was sworn–in on Jan. 1, 2021, succeeding

longtime Clerk of Court Ellis, who announced in mid–

2019 that he had planned to retire at the end of 2020.

Ellis followed through on his statement and did not

seek re–election. Sadoff ran unopposed for the position.

Ellis supported Sadoff for the office.

Clerks are elected public trustees. Their duties

provide a system of checks and balances, ensuring

transparency, access, and accountability in local

government.

Please see Brevard Clerk of the Circuit Court, page 23

New Clerk of Court Rachel Sadoff brings in–depth experience to her job

Sadoff previously managed the Clerk of the Circuit

Court’s busy Viera office. She held that position for the

last four years.

“I started my day at 6 o’clock in the morning and

sometimes I didn’t leave the office until 8 or 9 o’clock at

night,” said Sadoff.

“I did that as a manager and I feel just as strongly

today as the Clerk about that work ethic. This is a

come–to–work job. I travel up and down the county. I go

to the Titusville office a couple times a week. I go to the

Viera office. I go to the Melbourne office. You have to be

accessible, and I am.”

Sadoff is the first female Clerk of the Circuit Court

and Comptroller in Brevard County’s 167–year history.

“Politics is a rough sport,” said Sadoff. “I know I didn’t

want to see my head on a porcupine on social media.”

Rachel Sadoff is the first female Clerk of the Circuit Court and Comptroller in Brevard’s 167–year history. She previously managed the
Clerk of Circuit Court’s Viera office. Sadoff has had a long career with the Clerk of the Circuit Court. She started working for that
organization in 1997, as the traveling clerk for injunctions. Her office plans to make greater use of social media, will be launching a
newsletter for the public, and will be conducting seminars on timely topics for the community, among other initiatives to keep the public
informed about the Clerk of the Circuit Court. She is at the Viera office.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Accreditation team invites public
comments about the Cocoa Police
Department; review to begin in April

COCOA (March 1, 2021) — A team of assessors from

the Commission for Florida Law Enforcement Accredita-

tion (CFA) will begin to examine all aspects of the Cocoa

Police Department’s policies and procedures, management,

operations, and support services.

The Cocoa Police Department must comply with

roughly 250 standards in order to receive its fifth re–

accreditation. Many of these standards are critical to life,

health and safety issues.

The assessors will begin the review in April. As part of

the assessment, agency members and the general public

are invited to offer comments to the assessment team. A

copy of the standards manual is available by visiting the

Commission for Florida Law Enforcement Accreditation

website.

For more information regarding CFA or for persons

wishing to offer written comments about the Cocoa Police

Department’s ability to meet the standards of accredita-

tion, write: CFA, P.O. Box 1489, Tallahassee, Fla., 32302,

or email flaccreditation@fdle.state.fl.us.

Once the Commission’s assessors complete their review

of the agency, they report back to the full commission,

which will then determine if the agency is to receive re–

accreditation status. If the agency is reaccredited, it will be

valid for three years.

An accreditation program has long been recognized as a

means of maintaining the highest standards of profession-

alism. The accreditation process is an outstanding

management tool for criminal justice agencies. Accredita-

tion provides a blueprint for building an agency committed

to providing value–based services through accountability

and transparency to the communities it serves.

The Cocoa Police Department is one of about 200

agencies in the state to maintain its accreditation status.

Currently, the department is in compliance with more

than 250 professional standards set by the commission to

govern all aspects of professional law enforcement,

including everything from handling property and evidence

to internal affairs, training and recruitment, use of force,

special operations and other critical areas.

The Cocoa Police Department has been an accredited

law enforcement agency since 2006 through the Commis-

sion for Law Enforcement Accreditation.

The Everglades Foundation issues statement
on Gov. DeSantis’ State of the State address

PALMETTO BAY (March 2, 2021) — Eric Eikenberg,

CEO of The Everglades Foundation, has released the

following statement regarding Gov. Ron DeSantis’ 2021

State of the State address.

“Because of Gov. DeSantis’ leadership, $625 million was

secured the past two years for the environment and water

resources, and he is again leading the charge this year,

recommending $625 million for Everglades restoration and

water quality. He has also proposed $1 billion for a four–

year resiliency plan in Florida.”

He continued, “Time and again, the governor has shown

his commitment to our environment and the Everglades,

including making the Everglades reservoir a priority of his

administration. He recognizes the importance of water to

Florida’s future and has devoted himself to protecting

these critical areas of our state. We are hopeful that the

Florida Legislature will join in supporting $625 million for

Everglades restoration and water quality in the budget

they put together, and we look forward to working with

them during this legislative session.”
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Reserve your print-at-home ticket now!Reserve your print-at-home ticket now!  

CHOPPERDROPPER.COMCHOPPERDROPPER.COM

We’re dropping 2,000 numbered golf balls 
from a helicopter. Where will yours land?

Closest ball to the pin — Win $50,000

Second-closest to the pin — Win $10,000 

15 other lucky winners — Each win $1,000

Friday, March 12, 2021 • 5:30 p.m. (ball drop approximately 6 p.m.) • Livestream event at chopperdropper.com. Winners will be announced 
immediately following the ball drop. Need not be present to win. A Florida Tech representative will contact winners. Proceeds bene�t Panther 

Athletics; $5 of the ticket price will be donated to the General Scholarship Fund. Suggested donation: no purchase or donation necessary.

March 12, 2021
Virtual event at 

chopperdropper.com

18
th  Annual

For a donation of $100, 
you can have a BALL and 
a chance to win $50,000!

Each print-at-home ticket gives the buyer a chance to win one of 17 cash prizes! 
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COMPASSION 
EXCELLENCE

Brevard Eye is Now Brevard Eye is Now 

Are  at  the  heart  of  everything  we  do!
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By Bree Watson
UCF Forum columnist
University of Central Florida

(Feb. 10, 2021) — “I don’t know how to be a parent in

the real world!” I exclaimed to my husband. I was exasper-

ated, but finally realized the root of recent frustration. The

pandemic wasn’t letting me be a parent in public.

At the start of shutdowns and social distancing last

spring, my son was 19 months old and I was 34 weeks

pregnant. I had already wondered how I would balance

two kids under age 2 while doing everyday things, like

running errands and going grocery shopping. Do you wear

the baby in a carrier and put the toddler in the shopping

cart? What about places that don’t have shopping carts?

How do you keep your curious kiddo from ducking under

bathroom stalls while you change the baby’s diaper? And

most importantly, how on earth do I use the restroom with

two kids in tow? The toddler leashes I once mocked were

starting to look pretty good.

Of course, I’m not the first parent to encounter these

situations. But because of the pandemic haven’t had to. I

have two happy, healthy boys who have pretty much never

been in a public, indoor setting together in their lives.

We are not hermits, by any means. The boys go to

daycare each weekday, so we try to minimize the risk of

exposure the rest of the time.

They’re just too young to safely and effectively wear a

face mask, so we keep them away from situations where

face coverings are important and essential.

To be clear, this pandemic has stolen something from

everyone. The tragic loss of lives and livelihoods is

heartbreakingly measurable, whereas the loss of opportu-

nities and experiences can’t be quickly tallied. Now two–

and–a–half years old, my toddler hasn’t been inside a store

or restaurant in almost a year. No Target toy aisle. No

cookie from the Publix bakery. And no going out to eat as a

family. In his world, it’s like these places don’t even exist.

This thought reminded me of a speaker I saw at a

conference a couple years ago. The presenter, a master of

misdirection, told the crowd that his home contained a

secret room — but it was only a secret to his young

daughter. He planned to reveal the existence of this room

in the future in order to elicit a sense of magic and wonder,

much like when Dorothy opens the drab door of her

tornado–tossed home to the vibrant and colorful Land of

Oz.

Is this what it will feel like to go back to normal? Will

my kids be awed by aisles of items? Amused by elevators

and escalators? Or will they be oblivious to the newly

expanded outings? Only time will tell.

And while I am more than happy to say that I haven’t

had to use the fireman’s carry to remove a tantrum–

entranced toddler from a store — yet! — I also haven’t

been able to put lessons in pediatric patience to the test

outside of our home. These are the types of parent

experiences I’m missing — for better or worse. And I know

I’m not alone. So, to all the other parents of youngsters

who are waiting a bit longer to venture into the great

indoors with your tiny humans, I feel your frustration.

My youngest son will be walking soon, and we will

celebrate his first birthday much like we celebrated his

other firsts — as a family of four eager to return to normal,

yet respectful of the risks involved with rushing that

return.

And so, I wait. Sometimes angrily, sometimes reluc-

tantly, sometimes in tears. Much like a toddler learning to

be patient.

Learning to parent indoor in the coronavirus pandemic versus out in public

Bree Watson, 2004, is senior copywriter with
UCF’s Communications and Marketing team.
She can be reached at bree@UCF.edu.

‘Accident, Suicide or Murder’ — Kepler Funk and Keith Szachacz at center of story
Dorsey Pictures was recently in Brevard County filming

the latest episode of the hit series, “Accident, Suicide or

Murder.” The show, filming its third season, investigates

the deaths that are considered just a little bit too mysteri-

ous. The hourlong episodes take viewers along on an

exploration of unbelievable true stories.

Each episode retraces the original investigations from

the start to the finish.

Investigators lead viewers through all of the twists,

turns and surprises that crop up as they dissect the red

flags, show evidence, and point out the strange behavior

that puts everything into question.

The title of the show took center stage at the sensa-

tional trial conducted at the Viera Courthouse. Attorneys

Kepler Funk and Keith Szachacz, of the Melbourne law

firm Funk, Szachacz & Diamond, represented the pur-

ported “Black Widow,” Maria Sodre, who was indicted in

Brevard County and charged with first degree premedi-

tated murder of her sixth husband, Alfred Gloor, who was

found naked and dead having been washed up onto the

sands of Cocoa Beach.

At the time of the death, Sodre, a Brazilian National,

was married to the successful Swiss banker Gloor. The

episode will provide the viewer with explanations of the

case from both the prosecution and the defense perspec-

tives.

The state argued that Sodre stood to inherit proceeds

from Gloor’s life insurance policy after she forged her name

as a beneficiary. This, they urged, was the motive for the

murder. Amazingly, while conducting their own investiga-

tion, the case took the defense attorneys on an unexpected

journey to six different countries, while conducting 100–

plus depositions over a three–year period.

Funk and Szachacz argued that Gloor was suicidal and

that the physical evidence proved that Sodre could not

have murdered Gloor.

In line with the theme of the series, the state argued

that a murder occurred, while the defense argued that

either a suicide or an accident occurred. At the conclusion

of the trial, Funk and Szachacz secured an acquittal for

Sodre. Many people, however, still believe that she got

away with murder. No air date is scheduled yet, but the

series may be viewed on the Oxygen Channel and seen via

Amazon, iTunes and Hulu.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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Supreme Court says racial disparities don’t prove discrimination; case could have a sweeping impact
Equality of opportunity goes hand–in–hand with

causation. If a statistical impact is observed, but a State’s

election laws provide equal opportunity for everyone to

participate in the process, it follows that the State’s

election laws have not caused the disparate impact. The

cause of the disparity in such a case is simply the “failure

to take advantage of political opportunity.”

“The Voting Rights Act was signed into law over 50

years ago to eliminate discrimination against blacks at the

ballot box. This groundbreaking and historic law should

not be manipulated into a vehicle to sow doubt, confusion,

chaos and racial animosity into the electoral process,” said

Project 21 member Christopher Arps.

“Permitting so–called ‘ballot harvesting’ and the

counting of votes cast at a wrong precinct do just that. I

hope the justices take this into consideration when they

render their decision later this year.”

The justices will render a ruling on the Brnovich v.

Democratic National Committee case before the end of

June.

Project 21, a leading voice of Black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

Founded in 1982, the National Center for Public Policy

Research is a non–partisan, free–market, independent

conservative think–tank. Ninety–four percent of its

support comes from some 60,000 individuals, less than

four percent from foundations and less than two percent

from corporations. Sign up for email updates at

NationalCenter.org. And follow Project 21 on Twitter at

@Project21News for general announcements.

Thurgood Marshall College Fund launches Dr. Joyce Payne Center for Social Justice

By Chevonne Mansfield
chevonne.mansfield@tmcf.org
Thurgood Marshall College Fund

WASHINGTON (Feb. 26, 2021) — Thurgood Marshall

College Fund (TMCF) has announced the launch of the

newly created Dr. N. Joyce Payne Center for Social Justice.

The Center’s mission will be to advance research on

social justice, and to support change through new policies

or programs that foster racial equity in America.

The Thurgood Marshall College Fund’s goal is to create

synergy between its work with Historically Black Colleges

and Universities (HBCUs) and their 150 –year history of

uplifting the African American community by providing

opportunity through education. HBCUs have a rich and

well documented history of creating innovative solutions to

long–standing barriers to African American achievement

and progress.

With the launch of the Dr. N. Joyce Payne Center for

Social Justice, TMCF will initiate cross–discipline research

led by HBCU faculty and students working with other

legacy organizations and community activists. The

integrated approach will provide insight on the real impact

of current policies, at the community level, and channel

that knowledge toward more effective policies and

practices. The Center’s work will affirm the shared values

within the Black community while training the next

generation of leaders and researchers to advance the cause

of racial equity and social justice.

“There couldn’t be a better time to launch The Dr.

N. Joyce Payne Center for Social Justice. This is the

moment when we must harness the resources within our

HBCU network to more explicitly address social inequi-

ties,” said Dr. Harry Williams, president and CEO of the

Thurgood Marshall College Fund.

l About the Thurgood Marshall College Fund

Established in 1987, the Thurgood Marshall College

Fund is the nation’s largest organization exclusively

representing the Black College Community. TMCF

member–schools include the publicly supported Histori-

cally Black Colleges and Universities and Predominantly

Black Institutions, enrolling nearly 80 percent of all

students attending Black colleges and universities.

TMCF  is also the source of top employers seeking top

talent for competitive internships and good jobs. TMCF is

a 501(c)(3) tax–exempt, charitable organization. For more

information about TMCF, visit www.tmcf.org.

By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (March 2, 2021) — As part of an

important voting rights case being considered by the U.S.

Supreme Court, the Project 21 Black leadership network

joined a legal brief asking the justices to remember that

“[e]qual protection should ensure that government

decision–making is free from the taint of racial consider-

ations, but disparate impact liability does not allow racial

impartiality.”

The Court is hearing arguments in a case that may

render unconstitutional many of the race–based conjec-

tures that mark sweeping new election reforms being

considered by the U.S. Congress.

“Phony claims of voter suppression should never trump

legitimate voter integrity measures,” said Project 21 Co–

Chairman Horace Cooper. “All Americans — Black, white

or brown — benefit from ensuring that authentic, duly–

registered voters cast the ballots that decide what policies

and elected officials will govern their communities.”

The case of Brnovich v. Democratic National Commit-

tee will determine the constitutionality of challenges to

Arizona laws prohibiting “ballot harvesting” and the

counting of provisional ballots not cast in assigned voting

precincts. While these laws have been challenged as a

violation of Section 2 of the Voting Rights Act and the 15th

Amendment’s protections from racial discrimination

infringing upon voting rights, they were upheld by the

lower federal appeals court.

Project 21 joined an amici curiae (“friends of the court”)

brief written by the Pacific Legal Foundation that was also

joined by the Center for Equal Opportunity. Noting that

the Brnovich case compels the Court to decide “between

two fundamentally different interpretations of the Voting

Rights Act,” the brief argued that:

Reasonable minds can and do differ as to whether these

policies are advisable or necessary. But neither policy

imposes a racially discriminatory burden on voting. And

neither policy deprives any Arizona voter of the equal

opportunity to cast a legal ballot.

In response to claims that statistical disparities prove

racial discrimination, the brief further explained:

WhiteBird Law
pick up BBN
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Keiser U
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Online programs available

Health care concentrations include:

Health Services Administration • Health Science 
Medical Assisting • Exercise Science • Nursing

Radiologic Technology • Dietetics and Nutrition

KeiserUniversity.edu
888.960.5760

Keiser University is a private, not-for-profit university

INVEST IN 
YOURSELF

BUILD YOUR FUTURE AT KEISER UNIVERSITYVIRTUAL OPEN 
HOUSE

SEAHAWK
SATURDAY

3/20/21

1-3 PM
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By Office of Communications
comms@freshfromflorida.com
Commissioner Nikki Fried

TALLAHASSEE (Feb. 8, 2021) — Agriculture Commis-

sioner Nikki Fried recently announced the addition of

three new communications professionals to the Florida

Department of Agriculture and Consumer Services Office

of Communications.

Natasha Sutherland will serve as Deputy Director of

Communications, María Carolina “Maca” Casado will

serve as Director of Hispanic Media, and Sarah Solomon

will serve as Digital Director. The three new staff members

will report to Director of Communications Franco Ripple.

“Communicating all the ways in which our department

helps keep Florida growing — promoting our $137 billion

agriculture community, protecting our consumers from

scams, fraud, and abuse, advocating for energy efficiency

and cleaner water, ensuring our children are fed at school,

and touching the lives of Floridians every day — is so

important,” said Fried. “Natasha, Maca, and Sarah each

have deep professional experience, profound creative

vision, and a great appreciation for the various missions of

FDACS, and I’m excited to welcome them to our team

sharing our work for Floridians with the state and nation.”

l Natasha Sutherland: She joins the department after

serving as Deputy Director of Communications at the

Florida House Democratic Caucus, Office of the Minority

Leader, where she previously served as a Legislative Policy

Analyst. She began her service in the Legislature as a

Journal Editor in the Florida House of Representatives. A

speaker of three languages, she has served as an adjunct

professor and language instructor at Florida State

University, Troy University, and Central Texas College,

along with K–12 teaching experience.

A military spouse, she worked with active–duty

servicemembers, veterans, and their families to navigate

civilian employment, education, and VA services as a

transition assistance counselor while stationed in Ger-

many. Natasha has earned three degrees from Florida

State University, including a bachelor’s degree in Italian

and Spanish Language, a master’s degree in Italian

Studies, and a second master’s in bilingual, multilingual,

and multicultural education.

l María Carolina “Maca” Casado: She will spearhead

the department’s outreach to statewide Hispanic media

and will be based in Miami, and most recently served as

Regional Press Secretary for the Biden–Harris presidential

campaign in Florida. Previously, she served as Press

Secretary for former U.S. Rep. Donna Shalala’s 2018

campaign, as Hispanic press director for the David

Richardson for Congress campaign, and as Hispanic press

secretary for the Hillary for America presidential cam-

paign in Florida. She has also served as a senior producer

for TV Venezuela in Miami and as chief editor of interna-

tional news for Glóbovision in Caracas, Venezuela. She

earned a bachelor’s degree in journalism and mass media

communication from Universidad Santa Maria in Venezu-

ela, and a certificate in news, TV, and radio from

Universidad Central de Venezuela.

l Sarah Solomon: She serves as the governance and

media production coordinator at the Greater Tallahassee

Chamber of Commerce. Solomon is the multimedia point

person on numerous digital, video, and social media

initiatives. She has also served as lead videographer and

editor at Unique Video Creations in Tallahassee, and

previously served in the Panama City office of former

U.S. Rep. Gwen Graham, providing constituent services

and in–district media relations and video. Solomon began

her career as a general assignment reporter for WMBB–

TV, the ABC affiliate in Panama City, where she covered

the station’s county government beat. She earned a

bachelor’s degree in broadcast journalism from the

University of West Florida.

l About the FDACS Office of Communications: The

Office of Communications informs the public and the

media about programs, policies, and initiatives of the

Florida Department of Agriculture and Consumer

Services, including agriculture, consumer protection,

energy and water, food and nutrition, forestry, and the 19

divisions of the $1.7 billion state agency. Since January

2019, the Office of Communications has helped FDACS

reach more than 158 million newspaper and print readers,

more than 189 million television and radio viewers and

listeners, and earned more than 714 million impressions

on social media.

Agriculture Commissioner Nikki Fried and FDACS welcome three new communications staffers to team

Amazon to open delivery station in Cocoa,
to speed up deliveries for Brevard customers

Amazon Logistics plans to open a new delivery station

in Cocoa.

The new delivery station will power Amazon’s last–mile

delivery capabilities to speed up deliveries for customers

around Brevard County.

Packages are shipped to delivery stations from neigh-

boring Amazon fulfillment and sortation centers and

loaded into vehicles for final delivery to customers.

Amazon offers highly competitive pay, benefits, and

training programs for in–demand jobs. This delivery

station will create hundreds of full– and part–time jobs,

paying a $15 per–hour starting wage and offering a variety

of benefits packages.

Delivery stations also offer entrepreneurs the opportu-

nity to build their own business delivering Amazon

packages, as well as independent contractors the flexibility

to be their own boss and create their own schedule

delivering for Amazon Flex.

To learn more, visit www.logistics.amazon.com and

https://flex.amazon.com.

Amazon expects the site located at Grissom Parkway to

open later in 2021. This will be Amazon’s first delivery

station in the City of Cocoa. Amazon has more than 150

delivery stations across the United States.

Hospice St Francis
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Brandt Ronat + Company
SILVER: 

 �Titisville Area Chamber Great 
Adventures LAUNCH FROM HERE

 �The Viera Co. Imagine It. Live It.

Duda (Viera Builders)
SILVER: 

 �Live Here. Live Happy. Posters

 �Viera Builders Website

Florida Tech
BEST OF PRINT: 

 �Faculty-Favorite Fun Facts 
Spread in Ad Astra Magazine

GOLD: 
 �Ad Astra Magazine, Spring 2020

 �Campus Couture Magazine 
Spread in Florida Tech Magazine

 �Faculty-Favorite Fun Facts 
Spread in Ad Astra Magazine

 �Florida Tech Magazine, Fall 2020

SILVER: 
 �Viewbook 2020–2021

 �A Decade of Design:  
RFC Look Book

L3Harris Technologies
BEST OF SHOW: 

 �Engineers Week 2020 Video

GOLD: 
 �COVID 19 Employee Awareness

 �Diversity & Inclusion Annual 
Report

 �Engineers Week 2020 Video

 �L3Harris Website

 �Talent Acquisition Toolkit

SILVER: 
 �Tech In 10 Campaign

LOOK Marketing
GOLD: 

 �Sea-Doo Garage Therapy—
Social Media

 �Sea-Doo Garage Therapy—
Campaign

SILVER: 
 �2021 Sea-Doo Launch

 �2021 Sea-Doo Launch—All News

MTN
JUDGE’S CHOICE: 

 �Florida City Gas Natural Gas 
Smart Home Campaign

 �Florida Public Utilities Natural 
Gas Wildlight Brochure

GOLD: 
 �AIAA Ascend Intro

 �Florida Public Utilities Natural 
Gas Does More—TV Commercial

SILVER: 
 �Chesapeake Utilities Corp. ESG 160

 � Intracoastal Estates Website

 �Lagoon Loyal Rewards Website

 �Florida Public Utilities Natural 
Gas Does More

 �Florida City Gas Natural Gas 
Smart Home—TV Campaign

 �Florida City Gas Natural Gas 
Smart Home Campaign

 �Florida Public Utilities Natural 
Gas Wildlight Brochure

 �Salty Sisters Designs Sustainable 
Jewelry Carousel Ads

Rock Paper Simple
GOLD: 

 �Brevard Zoo Animal Guardian

 �Meet Jane self-promo video

 �New Life Mission Rebranding

SILVER: 
 �Artemis IT Website

 �Carroll Distributing Website

 �New Life Mission Website

 �Space Coast Staycation

 �What is Story self-promo video

Steven Hicks
SILVER: 

 �Exterior Photography  
Captain Hirams Resort

SKY Advertising
BEST OF OUT-OF-HOME: 

 �Brevard Zoo Reopening  
Out-Of-Home Campaign

GOLD: 
 �Brevard Zoo Reopening  
Social Media

 �Brevard Zoo Reopening  
Out-Of-Home Campaign

Spectaculoso
JUDGE’S CHOICE: 

 �Slug-A-Bug Disconnecting Bugs 
Internet Commercial

SILVER: 
 �Slug-A-Bug Disconnecting Bugs 
Internet Commercial

 �Slug-A-Bug La-Cucaracha vs 
Steve Lum TV Advertising

 �Slug-A-Bug Pilgrim Bugs TV 
Advertising

The Viera Company
GOLD: 

 �Viera Vision V16 i6, Happy 
Holidays

SILVER: 
 �Santa and a Zoom Call

The American Advertising Awards is a nationwide competition with nearly 35,000 professional and student 
entries. The mission of the awards is to recognize and reward the spirit of creative excellence in advertising.

Congratulations to the local winners of the
2021 American Advertising Awards!

space 
coast

US

Thank you to our 2020–2021 chapter sponsors: 
All Service Graphics 

Brevard Business 
News

Brevard Zoo 

EverythingBrevard.com

Florida Tech

Hemingway’s Tavern 

iHeartRadio

Mark Cole 

Premier Oaks 10 

The Viera Company

� info@aafspacecoast.org � aafspacecoast.org � aafspacecoast

The unifying voice for advertising.®

AAF Space Coast is an integral cog in the American Advertising Federation, the oldest and largest advertising 
trade association on Earth. We’ve been bringing advertisers, agencies, the media and their service providers 
together to protect and promote the advertising industry for over 100 years. BE A PART OF IT.
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weVENTURE names nominees for Women Who Rock Awards; virtual event to honor Women’s History Month
Jenkins, Owner, Q’s Crackin’ Crab and Seafood Kitchen;

Delatron Johnson, Owner, Café Krewe 22; Kristina

Latraverse, Studio Owner, Seagrass Pottery; Leigh

McDowell, Founder, The Elderberry Fairy; Emily

McHugh, Founder, Casauri and Regional Director for

Treasure Coast WBEC; Shari Pierce, Owner and Chef, A

Kitchen of Her Own; Michelle Shoultz , President, Frazier

Engineering; Ginger Snead, DPT, Owner, Fyzical Therapy

and Balance Center; Julie Song, President, Florida

Business & Manufacturing Solutions, Inc.; Rebecca

Sparks, Owner, Apollo Realty; Tracy Stroderd, CEO,

EverythingBrevard.com; April Symonds, Founder, Fields

Family Baskets and Gifts; Zechra Williams, Owner,

Evolution Beauty Lounge.

l Excellence in Mentorship

Pamela Bress, Co–Founder and Executive Director,

Ready for Life Brevard; Grenita Brooks, Founder, Interna-

tional Mentoring Society; Jennifer East, Co–Founder,

bUneke; Marta “Tiki” Fiol, Founder and President,

Teaching Interventions Keeping Individuality, Inc (TIKI

Inc); ; Cami Leech Florio, Chief Strategic Officer,

St. Francis Reflections Lifestage Care; Heide Gabriella,

CEO, Avian Engineering and Florida Association of

Veteran–Owned Businesses; Beth Gitlin, Ph.D., BJG

Global Consulting and Florida Tech adjunct professor;

Dana Gresky, Ph.D., Vice President, Value–Based Care at

Health First; Rochelle Hood, President, PINK Consulting;

Ann Luke, Sr. Vice President, Truist Bank; Joy Ruffen,

Founder, Style with Joy and Leading Ladies Leaving

Legacies Podcast; Ginger Snead, DPT, Owner, Fyzical

Therapy and Balance Center; Natasha Cartagena Spencer,

Senior Vice President and Branch Manager, Shelter

Mortgage Company; Leslie Tibbetts, VP of Commercial

Services, Community Credit Union; Linda Webster Dubea,

Regional Manager, External Affairs, Florida Power &

Light.

l Women in the Workplace Champion — Business

Champion

Call One, Inc., Dawn Mays, Chief Strategy Officer;

Florida Power & Light, Bart Gaetjens, External Affairs

Manager; H.A.L.O No–Kill Rescue, Jan Howington;

Lockheed Martin, Sarah Hiza, Ph.D., VP Fleet Ballistic

Missile Program.

l Women in the Workplace Champion — Individual

Champion

Joslyn Barroso, Director, Human Resources, Leonardo

DRS; Natasha Cartagena Spencer, Senior VP/Branch

Manager, Shelter Mortgage; Shalarie Highsmith, Deputy,

Chief of Education and Training, U.S. Department of

Defense; Rhonda Huckabee, Director of Operations, Italian

Terrazzo and Tile; Suzy Leonard, Food and Dining Writer,

Florida Today; Kimberly Modesitt, Landscaper and

Owner, NatEv Life LLC; Teresa Bishop, Executive

Director, Roundtable of St. Lucie County.

l Dr. Mary Helen McCay STEM Award

Sarah Angrisani, Founder, Coastal Community School;

Kelly Billon, Orbital Launch Site Deputy Program

Manager, Blue Origin; Kelli Hunsucker, Ph.D., Florida

Tech Department of Ocean Engineering and Marine

Sciences, Director, Science Bus; Rachel Weeks, Systems

Test Engineer, United Launch Alliance and Chief Market-

ing Officer, Reinvented Magazine.

l Zonta Yellow Rose for Excellence in Community

Service

Dana Blickley, Property Appraiser, Brevard County

Property Appraiser; Mary Brotherton, Editor–in–Chief,

Please see weVENTURE Women’s Business Center, page 11

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

weVENTURE Women’s Business Center (WBC) in

Florida Tech’s Bisk College of Business has announced the

nominees for the 2021 Women Who Rock Awards. The

annual ceremony honors Women’s History Month.

The winners chosen from the 65 individual and four

business nominations will be revealed at a virtual event on

Zoom from 11:30 a.m. to 1 p.m. Tuesday, March 23. The

theme for the event is the Oscars, and all nominees will be

celebrated in red carpet fashion.

Women and companies were nominated by their peers

and the general public across five categories: Female Small

Business Owner of the Year, Excellence in Mentorship,

Women in the Workplace Champion Award, Dr. Mary

Helen McCay STEM Award and the Zonta Yellow Rose for

Excellence in Community Service Award.

The 2021 nominees are:

l Female Small Business Owner of the Year

Kim Artlip, Owner/Promoter, IGNITE Wrestling;

Wendy Barnes, Founder, Wendy Barnes Design; Mary

Brotherton, Editor, bUneke Magazine; Wilma Connell,

Founder, Vero Beach eMarketing; Latice Daniels, Owner,

Hope House United; Maria Dockery, Owner, Femme

Fatale ARMS and Training; Amy Donaldson, Captain and

Co–Owner, Sea Tow Sebastian; Melissa Engasser,

Founder, The Bedrock Clinic and Research Center, Inc.;

Megan Hall, Owner, True Home Inspections; Kelley

Higney, Founder and CEO, Bug Bite Thing; Kallee

Jackson, Founder, Kallee Classy Fashions; Quinisha

Catholics

new ad emailed

FULL COLOR

Serving Students in Pre-K3 & VPK4 Through Grade 12   |   Visit BrevardCatholicSchools.org/open-house
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• Take a virtual tour of one or more of our schools’ 

campuses and classrooms.

• Learn about our challenging  academics, vibrant 

athletics, extracurricular programs, and how our 

students excel.

• Contact us for admissions and financial

assistance information.

Melbourne Central Catholic High School
Melbourne, FL 

(321) 727-0793 | www.melbournecc.org

St. Joseph Catholic School
Palm Bay, FL 

(321) 723-8866 | www.st-joe-school.org

Our Lady of Lourdes Catholic School
Melbourne, FL

(321) 723-3631 | www.ollmelbourne.org

Holy Name of Jesus Catholic School
Indialantic, FL

(321) 773-1630 | www.hnj-school.org

Ascension Catholic School
Melbourne, FL

(321) 254-5495 | www.ascensioncatholicsch.org

St. Mary  Catholic School
Rockledge, FL

(321) 636-4208 | www.stmarys-school.org

Our Saviour Catholic School
Cocoa Beach, FL

(321) 783-2330 | www.oursaviourschool.org

Divine Mercy Catholic Academy
Merritt Island, FL 

(321) 452-0263 | www.dmccs.org

St. Teresa Catholic School
Titusville, FL

(321) 267-1643 | www.stteresa-titusville.org



MARCH 15, 2021 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 11

National organization Women In Bio launch 14th chapter;
Connecticut has become nucleus of bioscience advancement

By Marsha Morgenstern
mmorgenstern@womeninbio.org
Women In Bio

SEA ISLAND, Ga. (March 03, 2021) — Women In Bio

(WIB), a national organization of professionals committed

to promoting the careers, leadership and entrepreneurship

of women in the life sciences, has announced the launch of

WIB–Connecticut, the 14th WIB chapter in North

America. The WIB board of directors voted unanimously

on Feb. 18, 2021, to grant chapter status to the vibrant

WIB–Connecticut community.

Formerly an extension of the WIB–Metro New York

Chapter, this region met all requirements to become an

official chapter of WIB and was granted full chapter status

by the board. Connecticut has become a nucleus of

bioscience advancement, and over the past decade,

Connecticut entrepreneurs, scientists, engineers and

investors have contributed to innovative bioscience

expansion.

“I am very excited to welcome the Connecticut chapter

into WIB,” said WIB President and Board Chairwoman

Kayla Valdes. “The Connecticut life sciences ecosystem has

affirmed its footing in the biotech community, and the

women who will be leading this new chapter have worked

tirelessly to build a strong community of life science

leaders with a bright future. The WIB board views the

addition of this chapter as a valuable asset in our growing

organization, which has blossomed to over 3,000 members

within the past year.”

WIB Executive Director Lisa Iadicicco agrees. “This

milestone helps further our mission, moving the needle on

equity and inclusion for all women in the life sciences and

beyond. 25 accomplished and passionate women, from

academia to industry, are volunteering their time to

broaden WIB’s reach and engage, educate and empower

the life sciences ecosystem in Connecticut,” she said.

Susan Sobolov, chief operating officer at Caelum

Biosciences, said she “is excited to be leading this new

chapter” as its chairwoman and working with the chapter

steering committee to bring the mission of WIB to all

women across Connecticut.

“When I started in the industry, I heard the statistic

that only 20 percent of leaders were women. This was

attributed to the low rate of women entering the field. A

recent report showed about 46 percent of entering employ-

ees are now women, yet only 28 percent of leadership roles

are currently held by women,” Sobolov said.

WIB–Connecticut will provide career and personal

development programming to cultivate the pipeline of

women scientists in Connecticut and support their

advancement and retention in the state to supply the

growing biotech industry.

“As the biotech industry continues to grow in Connecti-

cut, our new chapter will build networks and foster women

scientists, entrepreneurs, and executives, helping advance

them in leadership roles both at academic centers as well

as in the biotech industry,” Sobolov said.

WIB–Connecticut is proud to launch with the support of

Founding Sponsors: Marcum LLP and Wiggin and Dana

LLP. Visit https://www.womeninbio.org/Connecticut for

more information.

l About Women In Bio

Founded in 2002 to support women employed in the

field of life sciences from the classroom to the boardroom,

WIB is a multifaceted organization with 14 chapters across

North America and Montreal. It offers an array of profes-

sional educational programs, peer to peer learning,

mentoring and networking opportunities, and is the only

organization for women that integrates all career levels

and life sciences fields. WIB is funded by sponsors and

partners dedicated to supporting women of all ages in their

lifelong journey in the life sciences and beyond.

Visit http://www.womeninbio.org for more information.

l About WIB–Connecticut

Founded in 2021, WIB–Connecticut is committed to

supporting innovation, networking, education, mentorship,

and entrepreneurship by providing our vibrant bioscience

community a platform that promotes collaboration and

access to resources and events. For more information, visit

https://www.womeninbio.org/Connecticut.

weVENTURE Women’s Business Center
Continued from page 10
bUneke Magazine; Pamela Carithers, Executive Director,

Lincoln Park Mainstreet; Jennifer Cleveland, Consultant,

Inner Sight Living, Board Member, Center for the Visually

Impaired; Jennifer East and Lynn Kinnison, Co–Founders,

bUneke; Meredith Egan, COO, United Way of Indian

River; Marta “Tiki” Fiol, Founder and President, Teaching

Interventions Keeping Individuality, Inc (TIKI Inc);

Barbara Schlitt Ford, Executive Director, Environmental

Learning Center and In–House Counsel, Coldwell Banker

Paradise; Chris Kern, Board Member, LEAD Brevard;

Ellena Little, Executive Director, Club Esteem; Tara

Pagliarini, Executive Director, Family Promise of Brevard;

Stacey Patel, Brevard Democrats and Founder of

Coronavirus Mutual Aid Network; Jonnie Mae Perry,

President, American Association of University Women;

Claudia Prado, Director of Corporate Responsibility,

Univision; Visalakshi Srinivasan, M.D., Aging Services

Clinic, Lincoln Park Mainstreet.

“We are honored to recognize such hard–working and

deserving women and local businesses that prioritize

diversity in their leadership ranks,” said weVENTURE

WBC Executive Director Kathryn Rudloff.

Rudloff added, “We were truly overwhelmed by the

response to our call for nominations. 2020 was a challeng-

ing year for so many reasons, but clearly there is much to

celebrate. We are inspired by the perseverance, drive and

generosity of our nominees. The Women Who Rock event

is an opportunity to celebrate all of these amazing

nominees who are breaking barriers and inspiring others

through their work and leadership.”

To register or learn more about becoming a sponsor for

the 2021 Women Who Rock awards, visit https://

weventure.fit.edu/events/women–who–rock–awards.

l About weVENTURE

weVENTURE (formerly the Women’s Business Center),

launched in 2007 at Florida Tech, accelerates growth for

entrepreneurs by providing customized coaching, business

education, mentorship and networking programs.

weVENTURE is funded in part through a cooperative

agreement with the U.S. Small Business Administration.

Visit https://weventure.fit.edu or call (321) 674–7007 for

more information, or to register for weVENTURE courses

and mentorship programs.

l About Florida Institute of Technology

Florida Tech offers bachelor’s, master’s and doctoral

degrees in aeronautics and aviation, engineering, comput-

ing and cybersecurity, business, science and mathematics,

psychology, education and communication. Learn more at

www.fit.edu.
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Please see The Living Docks, page 19

Growing community interest in ‘Living Docks’ program that helps restore water
quality in Indian River Lagoon using oyster mats; early research encouraging
By Ken Datzman

Started in 2013, the “Living Docks” program has

only gained community interest and involvement. The

program was designed to help uplift a unique ecological

asset — the Indian River Lagoon.

The hands–on program involves wrapping dock

pilings with oyster mats. The idea is that the mats help

the growth of oysters, barnacles, and sponges, all of

which are filter–feeders that remove excess nitrogen

from waters by incorporating it into their shells and

tissue as they grow.

“The Living Docks program came about right

around the time we were having those bad algae

blooms in 2011 and 2012,” said Dr. Kelli Hunsucker,

assistant professor of oceanography, ocean engineering,

and marine sciences at Florida Institute of Technology

in Melbourne. “People wanted to do something to help.”

In March 2011, a major “superbloom” of green and

blue–green algae was first seen in the Banana River.

Soon, the bloom spread westward through the Barge

Canal and into the northern Indian River Lagoon near

Cocoa.

Wastewater treatment facility discharges, septic

systems, and excess fertilizer applications have led to

harmful levels of nutrients and sediments entering the

Indian River Lagoon, long an economic resource for the

area.

According to the Florida Oceanographic Society,

nearly 1 million people live and work in the Indian

River Lagoon region. The Lagoon accounts for

$300 million in fisheries revenue, includes a $2.1

billion citrus industry, and generates more than $310

million in boat and marine sales annually.

The diverse 156–mile–long estuary connects

Volusia, Brevard, Indian River, St. Lucie, Martin, and

Palm Beach counties. The largest portion of the Indian

River Lagoon system — 71 percent of its area and

nearly half its length — is within Brevard County. The

Indian River Lagoon provides Brevard residents and

visitors many opportunities and economic benefits.

Florida Tech’s Dr. Robert Weaver, ocean engineer-

ing associate professor, got the Living Docks initiative

underway in late 2013. He partnered with Girl Scout

Troop 156 (Citrus Council) based in Indian Harbour

Beach to build oyster mats and oyster bags, and to

deploy them in the Indian River Lagoon.

They first created a Living Dock in the Eau Gallie

area of the Indian River Lagoon.

“Dr. Weaver, working with a group of Girl Scouts,

came up with this idea of putting oyster mats around

dock pilings,” said Dr. Hunsucker, who put on the

conference table a mat filled with oyster shells to show

the innerworkings of the project. “We wrap them

around dock pilings. Similar mats are used to do oyster

restoration in the Mosquito Lagoon, as well as around

the state and the country.”

Traditionally, the mats are placed on the water’s

bottom, which requires permitting.

“You have to have the right environmental condi-

tions,” she said. “A lot of the Lagoon is covered with

muck. So if you were to put these in muck, nothing

would live. Our approach was to wrap them around

dock pilings in order to raise them off the Lagoon

bottom. This way, we didn’t have to worry about

permitting. We use the infrastructure that is there.”

Working with volunteers and local community

groups, Dr. Hunsucker and Dr. Weaver of the Indian

River Lagoon Research Institute of Florida Tech run

the Living Docks program.

Oysters have a tremendous ecological value. That

value may be the most important benefit they provide.

They purify the Indian River Lagoon as they filter

water for their food.

“An adult oyster — maybe the size of my thumb —

can filter up to 50 gallons of water a day. That’s

impressive,” said Dr. Hunsucker, who earned her Ph.D.

degree in biological oceanography and her master’s

degree in chemical oceanography from Florida Tech.

Sediment and nitrogen cause problems in Lagoon

waters. Oysters filter out harmful algae, nitrogen,

phosphorus, and other excesses.

“You are only going to get oysters if there are

oysters in the area. So our approach is, whatever

grows, grows. Barnacles, sponges, tubeworms, and sea

squirts, for instance, all filter the water. So we want

whatever is going to settle on these oyster shells,

because they are going to provide that water filtration.”

Researchers have found that sea squirts — round,

palm–sized animals also known as ascidians — can

thrive in dirty industrial areas and pristine waters

alike, allowing researchers to detect and analyze waste

Florida Tech’s Dr. Kelli Hunsucker, oceanography assistant professor, says the ‘Living Docks’ program has been a success. It was
designed to repopulate certain areas of the Indian River Lagoon with oysters. The initiative involves wrapping dock pilings with oyster
mats. The idea is the mats facilitate the growth of oysters, barnacles, and sponges, all of which are filter–feeders that help remove excess
nitrogen from water by incorporating it into their shells and tissue as they grow.
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Please see Minuteman Printery Inc., page 21

Ottinger family has run Minuteman Printery in downtown Melbourne for
decades, now looks to expand; real estate for sale, two–story flex building
By Ken Datzman

One of the oldest family owned businesses of its kind in

Brevard County — Minuteman Printery Inc. in downtown

Melbourne — is now looking to expand into larger quarters

and its current building, a piece of prime real estate, is up

for sale.

Third–generation family members Luke Ottinger and

Seth Ottinger, brothers, are helping steer the storied

enterprise today.

Located at 107 E. New Haven Ave., the 52–year–old

commercial–printing and screen–printing company has

honed a deep roster of clients over the past decades, from

schools to churches to all types of businesses.

“We’ve had repeat customers for 20, 25, and even 30

years,” said Seth Ottinger. “We’re proud of that. It has

helped us form a solid customer base for Minuteman

Printery.”

Minuteman Printery was launched in the late 1960s, a

period that was considered by historians as the peak years

of the “space race.”

The space race was capped on July 20, 1969, when the

U.S. landed the first humans on the moon in the Apollo 11

lunar module.

“Minuteman Printery was originally started by my

grandfather, Anthony Piechulis. He started the business in

1969 in a garage in Indialantic with a friend,” said Luke

Ottinger.

In 1974, their grandfather built the facility that now

houses Minuteman Printery in Melbourne.

“We have been at this location (107 E. New Haven Ave.)

all these years. My parents took over the business from my

grandfather,” said Luke Ottinger.

“Back then when the building was constructed, New

Haven Avenue was only two lanes,” said Seth Ottinger,

who handles Minuteman Printery’s graphic design and

information technology work.

“Just look at how this area has grown over the years.

Downtown Melbourne is thriving today.”

Downtown Melbourne is a vibrant shopping and

entertainment destination on the Space Coast. Hotels are

being constructed, high–rise luxury condominiums are

going up in the area, and new businesses are moving in.

The construction boom in downtown started several

years ago, and continues today.

“There has been a transformation of the downtown

market and we have seen the changes take place over the

years,” said Seth Ottinger. “It’s been exciting.”

Downtown Melbourne is part of the Florida Main Street

program. The program is an economic development tool

designed to revitalize downtown areas.

One of the program’s approaches is “economic vitality.”

This particular program component focuses on capital,

incentives, and other financial tools to assist new and

existing businesses, catalyze property development, and

create a supportive environment for entrepreneurs and

innovators who drive local economics.

Generations of the Ottingers have been entrepreneurs.

Luke Ottinger said in the early years of Minuteman

Printery his grandfather was able to win business from the

Azan Shriners, of which he was a local member, and set

the company on a path to growth.

“He printed brochures and other materials for them. He

was not only doing print jobs locally for the Shriners, but

also for the different Shriner affiliates around the nation.”

Luke Ottinger added, “My grandmother once served as

Cities. “My grandmother would drive that truck all day

and all night, all the way to Minnesota by herself. She was

in her 70s at the time. She was a mission–oriented

individual,” said Luke Ottinger.

Minuteman Printery has been able to grow and sustain

itself because Luke and Seth Ottinger’s parents expanded

the business to include screening printing.

“My father and mother started doing screen printing for

T–shirts and apparel,” said Seth Ottinger.

“We still have a lot of printing customers, but the

apparel segment has really taken off. A lot of our business

has shifted to that market. We’ve seen good growth year

after year. Screen–printed T–shirts are a mainstay. I

believe there will always be a need for screen–printed

president of the national Shriners organization. She was

ahead of her time, I believe. She was a great organizer, a

great leader.”

“My parents said she should have gone into politics. She

was a go–getter; at ease talking with anybody,” he added.

Shriners International is the fraternity that founded

Shriners Hospitals for Children and its official philan-

thropy in 1922. The fraternity, which has nearly 200

chapters in several countries, and thousands of clubs

around the world, continues to support this unique health–

care system.

Their grandmother spearheaded local book drives for

the Shriners’ organization. The books would be loaded into

a U–Haul vehicle and then taken to the Midwest.

There is a Shriners Children’s Hospital in Minneapolis–

St. Paul. That area of the state is known as the Twin

Brothers Luke, right, and Seth Ottinger oversee Minuteman Printery Inc. on East New Haven Avenue. The business was originally started
in 1969 by their grandfather, Anthony Piechulis. In 1974 he built the facility that houses Minuteman Printery. The brothers plan to
relocate the business to larger quarters. The two–story flexible space building is for sale. It’s a prime piece of real estate in downtown
Melbourne. Mandy Moyles Gonnella of RE/MAX Alternative Realty in downtown Melbourne is marketing the property.
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Brevard Eye Center, one of county’s most widely recognized
providers of ophthalmology care, now TRES VISION Group

By Christa K. Santos
christa@cksmarketing.com
Marketing and Public Relations
CKS Marketing Communications

(March 2, 2021) — Leading the way in

innovative and state–of–the–art advances

in eye–care services, Brevard Eye Center is

now TRES VISION Group.

For more than five decades, Brevard

County residents have been served by one

of region’s most widely recognized provid-

ers of optometry and ophthalmology

services.

Under the leadership of Dr. Rafael

Trespalacios, medical director and lead

surgeon, TRES VISION Group continues to

grow, providing patients of all ages

throughout the region with a full spectrum

of highly specialized eye–care services, with

three convenient locations along the Space

Coast.

Dr. Trespalacios, better known to his

patients as “Dr. Tres,” and his medical

team consisting of Dr. Leslie Collins,

Dr. Lauren Hansen and Dr. William Riehl

Jr., recognize that every patient that walks

through their doors entrusts them with

their most precious gift — the gift of sight.

It is through this reflection, that TRES

VISION Group provides the highest level of

cutting–edge, specialized eye care, focused

on a patient–centered approach as its

pinnacle standard of care. This cooperative

care model enhances optimal patient

outcomes and experiences, as compassion-

ate and dedicated providers guide their

patients along their journey toward better

vision, as well as a better vision for their

lives.

This patient–centered philosophy

translates into all levels of care and

practice. “Love people. Love truth. Spread

the light. Change the world,” says Dr. Tres.

“When we meet with patients, we literally

and symbolically enlighten them as we

learn and teach about what is going on

with their eyes.”

TRES VISION Group recognizes that

restoring and preserving the gift of sight,

gives patients their freedom back. Freedom

to enjoy the things they were previously

unable to do when they had vision prob-

lems. Patients are drawn to TRES VISION

Group because of its excellent reputation

and peer recognition as one of the best eye

centers in the country.

As one of the area’s leading ophthal-

mologists, Dr. Tres offers many highly

specialized services due to his extensive

education and training. He is a graduate of

the University of South Florida’s medical

school and went on to become a board–

certified ophthalmologist with distinctions

throughout his medical and surgical

training.

His fellowship training included an

additional year studying cataracts and

consultative ophthalmology, which

provides the required expertise to treat

more complex conditions in certain areas of

the eye. Currently, Dr. Tres also serves as

an associate Professor of Ophthalmology at

the University of Central Florida’s College

of Medicine. UCF is currently the largest

public university in the nation.

TRES VISION Group offers comprehen-

sive care ranging from the most routine eye

care to specialized, cutting–edge treat-

ments. As one of the most advanced eye

centers in the country, it was the first in

Florida to offer LipiFlow, a non–surgical

procedure for dry eyes. The treatment is

quick and painless, using heat and

pressure to offer patients dry eye relief.

Additionally, Dr. Tres was one of the first

surgeons in the world to perform a

bladeless laser corneal transplant. More

recently, TRES VISION Group became the

first in North America to offer minimally

invasive glaucoma surgery with the

OMNI 2 device, a no implant alternative to

the world’s smallest medical device.

TRES VISION Group is the first in the

country to offer the CataLaze Refractive

option including ORA with “VerifEYE,” a

new intraoperative test option that

provides real–time measurements of the

patient’s eye during cataract surgery with

no additional cutting. Prior to the

CataLaze option including ORA with

VerifEYE, eye surgeons were unable to

assess the quality of vision during a

cataract procedure and would often have to

wait weeks or even months after the

surgery to determine the accuracy of the

procedure and the patient’s visual results.

While normal cataract surgery only

removes the cataract, patients who choose

CataLaze can have their overall vision

improved at the same time. Backed by

history and science already, more than

20,000 patients in Brevard have benefitted

from Dr Tres’ innovative approach to

cataract surgery.

In the patient–centered care philosophy,

patient education is a high priority. The

team at TRES VISION Group ensures

patients are well informed and understand

all of the treatment plans that are avail-

able and appropriate for their eyes. They

take the time to listen and learn about

each individual, their lifestyles, and

hobbies, so they can make the best

decisions for their care and treatment

options.

“We believe in educating every patient

about their options,” says Dr Tres. “To

better serve them, we want to understand

their lifestyle and what they want to

improve about their eyesight. This is what

we consider the next level of patient care.

Let’s give to each patient what they are

looking for and provide the best outcomes

and results.”

Visit www.TRESVISION.com online for

more information or call (321) 984–3200.
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Regions expands Paycheck Protection Program loan application
portal to new customers; can now benefit more small businesses

preferred SBA lender in its markets.

Qualifying small businesses are eligible to receive

funds under the PPP in the form of forgivable loans.

Regions reopened its PPP application portal in January as

the second round of PPP funding began nationwide.

During the first round of PPP funding in 2020, Regions

facilitated more than $4.8 billion in PPP loans for clients

across the 15 states served by Regions branches. The

overwhelming majority of these loans went to companies

with fewer than 100 employees. Regions shares updated

COVID–recovery resources with clients through this link

on Regions.com.

“From our bankers to our technology teams and others,

the people of Regions Bank are working every day to

support small businesses through the PPP application

process,” said Nikki Stephenson, head of Commercial

Credit Products for Regions Bank.

“In addition to facilitating applications, we are

constantly staying in tune with the latest guidance from

the U.S. Treasury and SBA to provide updated informa-

tion to business owners seeking funding. With the

expansion of our loan application portal to new business

clients, we are making an even greater impact for local

businesses while using our resources to serve more

people.”

Beyond PPP funding, the comprehensive COVID–19

response from Regions Bank, along with the nonprofit

Regions Foundation, has included more than $5 million in

community contributions supporting relief and recovery.

l About Regions Financial Corporation

Regions Financial Corp. (NYSE:RF), with $147 billion

in assets, is a member of the S&P 500 Index and is one of

the nation’s largest full–service providers of consumer and

commercial banking, wealth management, and mortgage

products and services.

Sara Queen joins MetLife Investment Management as head of Real
Estate Equity group; Wilsmann to retire after long career in industry

$32.7 billion Real Estate Equity portfolio, which com-

prises core, core–plus, build–to–core, value–add and

opportunistic strategies for the firm’s institutional clients

and MetLife’s general account.

She joins from Mapletree Investments, a global real

estate development, investment and capital management

company headquartered in Singapore, where she was

head of the company’s North America business. After

joining Mapletree Investments in 2018, Queen tripled the

firm’s U.S. real estate equity assets under management

(AUM) to $10 billion.

Prior to Mapletree Investments, Queen spent 11 years

at Brookfield as head of asset management for the

company’s U.S. office portfolio, in addition to overseeing

strategic planning and management of their expanding

closed end accounts business. Before Brookfield, she spent

nine years at Clarion Partners in a variety of asset

management and portfolio management roles.

Queen began her asset management career at MetLife

in 1991, before departing in 1996 to pursue her MBA

degree from Harvard Business School. She also holds a

bachelor’s degree in economics and history from Wellesley

College.

MetLife Investment Management’s Real Estate group

has offices in the U.S. and international markets,

including London, Mexico City, Santiago and Tokyo.

As of Dec. 31, 2020, MetLife Investment Management

had $106.7 billion in commercial real estate AUM and

$659.6 billion in total AUM.

By Jennifer Ardis Elmore
jennifer.elmore@regions.com
Vice President, Market Public Relations
Regions Bank Corporate Communications

BIRMINGHAM, Ala. (Feb. 23, 2021) — Regions Bank

has announced the company is expanding access to its

Paycheck Protection Program (PPP) loan application

portal to allow more small businesses to apply for funding.

Across the banking industry, many lenders have

accepted PPP loan applications primarily from existing

clients, rather than new clients. By expanding access to its

PPP application portal to reach more small businesses,

Regions will continue facilitating PPP loan requests for

existing clients while also extending the service to new

clients who begin a business banking relationship with

Regions.

“Small businesses are the backbone of our economy

and are critical to the growth and success of our communi-

ties,” said Leroy Abrahams, head of Community Affairs

for Regions Bank. “We recognize the stress and uncer-

tainty COVID–19 has created for small–business owners

and their employees. With the expansion of our Paycheck

Protection Program loan application process, Regions is

committed to getting vital funds into the hands of those

working across our communities to keep small businesses

open and people employed.”

PPP is a program established and managed by the

Small Business Administration (SBA) to provide crucial

financing for companies suffering financial impacts amid

uncertainties caused by COVID–19. The SBA is the

organization that approves and allocates funding. Regions

and other banks serve as facilitators, connecting their

clients with the SBA option. Regions has long served as a

By James Murphy
james.p.murphy@metlife.com
MetLife, Inc.

WHIPPANY, N.J. — MetLife Investment Manage-

ment, the institutional asset management business of

MetLife Inc. (NYSE: MET), has appointed Sara Queen, a

former Brevard resident, as managing director and head

of Real Estate Equity, effective March 15, 2021.

Reporting to Robert Merck, senior managing director

and global head of MetLife Investment Management’s

Real Estate and Agriculture business, Queen will succeed

Mark Wilsmann, who is retiring at the end of March after

more than 30 years with the company.

“Sara’s passion for commercial real estate, her strong

client relationships and her leadership and business

development experience make her the perfect choice to

lead our Real Estate Equity group into a new era,” said

Merck.

“I thank Mark for his many contributions to the

company over the years. He leaves our Real Estate Equity

platform well–positioned as he passes the baton to Sara,

who throughout her career has proven time and time

again that she’s eager to roll up her sleeves, build a

winning platform and drive real value for institutional

clients. We couldn’t be happier to have her join the team,”

added Merck.

Queen will oversee MetLife Investment Management’s
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Hospitality Life is set to host its first, family friendly

Hospitality Hustle 2–Miler Sunset Run to support

Brevard’s hospitality industry workers — an industry that

has been hit particularly hard this past year because of the

COVID–19 pandemic.

The run/walk event will take place from 5–8 p.m. on

March 18 at The Avenue Viera. Participants can sign up as

an individual, team, or sponsor. Adult tickets are $30 each,

and children age 12 or younger can sign up for $15 each. A

$3 signup fee will apply to all tickets. To register for this

event, visit http://runningzone.rsupartner.com.

After the Sunset Run, participants can enjoy a post–

race celebration at The Avenue Viera’s Central Park

during their monthly “Thirsty 3rd Thursday” event. This

event will include live music, complimentary snacks, and

free drinks.

Hospitality Life is a community of local hospitality

industry owners, operators, and employees who provide

helpful and generous resources, activities, and services in

order to bring forward a more abundant life.

Through sponsorships and programs like “Feed the

Need,” which provides free meals to out–of–work industry

Hospitality Life set to host Sunset Run March 18 at The Avenue; in support of local hospitality workers
employees, Hospitality Life “has and will continue to offer

support through the difficult times caused by the

pandemic.”

COVID–19’s impact on the hospitality industry can be

seen through staggering statistics from this past year.

Nearly 2.5 million restaurant employees remain unem-

ployed, 110,000 restaurants have closed, and the industry

has seen a loss of more than $240 billion in sales.

Hospitality Life was founded in 2016 by businessmen

Buz Underill, owner of Squid Lips Grill, and Chris

Conneen, owner of Pizza Gallery and 28 North.

As a nonprofit 501(c)(3) organization, Hospitably Life’s

purpose is to provide life–giving resources to the operators

and employees of the hospitality industry (Proverbs 15:31).

Hospitality Life strives to build community through its

positive events, a website of resources, community

outreach, and social media connections. To learn more

about this organization, visit https://hospitalitylife.org.

Comedian Brian Regan to perform in concert on April 18 at the King Center
The King Center in Melbourne will present Brian Regan in concert at 7 p.m. on Sunday, April 18. Tickets are on sale

at Kingcenter.com. They begin at $62.50 (inclusive of fees).

Critics, fans and fellow comedians agree: Regan is one of the most respected comedians in the country with “Vanity

Fair” calling him “The funniest stand–up alive,” and Entertainment Weekly calling him, “Your favorite comedian’s

favorite comedian.” Having built his 30–plus year career on the strength of his material alone, Regan’s non–stop theater

tour continuously fills venues across North America, visiting close to 100 cities each year.

He stars in his own Netflix series, “Stand Up and Away! With Brian Regan,” which premiered on Christmas Eve 2018.

He and Jerry Seinfeld executive produce the four–episode original half–hour series that combines sketch comedy and

stand–up comedy.

The phone number for the King Center ticket office is (321) 242–2219.
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By Lisa Davidson
lisad@cfbrevard.org
Community Foundation for Brevard

(Feb. 24, 2021) — As schools have shifted to digital or

hybrid learning this past year, the ability for teachers to

design creative learning experiences is even more impor-

tant. Art educators help young learners see the world in a

new way, introducing kids to creativity and innovation.

Often, these educators struggle with limited resources and

funding, much less the opportunity to enrich their own

professional development.

Since 2015, 32 scholarships have been awarded to

Brevard Public School art educators through the Nancy

Baur Dillen Art Teacher Scholarship at the Community

Foundation for Brevard that are helping to inspire both

local art educators and the students they teach.

The Community Foundation for Brevard has an-

nounced the six Brevard Public School art teachers

selected as recipients of the 2021 Nancy Baur Dillen Art

Teacher Scholarship:

l James Finch — Westshore Jr./Sr. High, Melbourne

l Marisa Flint — Edgewood Jr./Sr. High, Merritt Island

l Kimberly Haggard — Quest Elem, Melbourne

l Marguerite King — Cape View Elem, Cape Canaveral

l Renee Nixon — Viera High, Viera

l Annamarie Zink — Eau Gallie High, Melbourne

During the summer of 2021, the scholarship will

provide funding to cover tuition, related fees, and room and

board for one–week workshops of each teacher’s choice at

the internationally recognized visual art education center,

Arrowmont School of Arts and Crafts in Gatlinburg, Tenn.

It was the vision of artist and retired Eastern Florida

State College professor of art Nancy Baur Dillen and her

husband Rick to create the scholarship program with the

Community Foundation for Brevard so that art teachers

would have an opportunity to share, develop and grow as

artists and as educators. A committee made up of artists,

educators and community members review the applica-

tions and make recommendations of the finalists to the

Community Foundation’s Board of Directors.

“Art educators help broaden student’s perspectives and

their ability to think creatively,” said Nancy Dillen. “Upon

returning from the week–long Arrowmont experience,

attendees are filled with excitement, inspiration, and ready

to bring a new energy back to their classrooms. As lifelong

learners ourselves, Rick and I are grateful that we can

enrich the teachings of so many local art educators through

this unique scholarship opportunity.”

“Rick and Nancy Dillen’s vision and generosity posi-

tively impacts the lives of local artists and educators,

generating an ever–expanding ripple that carries thou-

sands of children into a future filled with creative think-

ing,” said Theresa Grimison, president and CEO of the

Community Foundation for Brevard. “The Dillens’

philanthropy truly powers potential.”

l About Arrowmont School of Arts and Crafts

Arrowmont School of Arts and Crafts is a national art

education center. The school offers weekend, one– and

two–week workshops for the beginner to advanced artists

taught by national and international practicing studio

artists and university faculty. Students work and learn in

professionally equipped studios on a 14–acre residential

campus in Gatlinburg.

l About Community Foundation for Brevard

The Community Foundation for Brevard serves as a

resource and leader for philanthropic individuals and

organizations to enhance and sustain Brevard County’s

quality of life. An independent, 501(c)(3) organization, the

foundation manages funds for the philanthropic commu-

nity with the goal of providing a perpetual source of income

for charitable causes while protecting the investment. For

more information about the foundation, visit cfbrevard.org.

Six Brevard Public School art educators are selected for 2021 Nancy Baur Dillen Art Teacher Scholarships

Studios of Cocoa Beach showcasing work of Jacquilyn Eusanio through March
The Studios of Cocoa Beach continues its series of mini–solo exhibitions with the work of painter Jacquilyn Eusanio.

The public can view her exhibition during the month of March. The gallery is located at 165 Minuteman Causeway in

downtown Cocoa Beach.

Eusanio began painting as therapy while dealing with cancer. Having won that battle, she continues to create works

that showcase the vibrancy of life, focusing on the natural world which we too often take for granted. Her acrylic paint-

ings, some as large as 4–by–6 feet, demand attention. Eusanio’s love of flowers produces meadows of windblown blooms

filled with texture and bold colors. In contrast her water–series paintings are “cool and blue,” inspired by her Cocoa Beach

locale. Her recent abstracts include subtle layers in silvery grays. The exhibition includes a varied selection of her work.

The Studios of Cocoa Beach, a nonprofit gallery, is home to 35 area artists working in a variety of mediums.

The Studios of Cocoa Beach is open most days Wednesday through Sunday and Monday or Tuesday by appointment.

Visit www.studiosofcocoabeach.org to confirm hours and for more information on all the artists.
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March 27th

Currently accepting quality items
Mon - Fri. 9:00 am to 2 p.m. Please call 321-267-8563 with questions.

Live & On-Line Public Auctions
Visit website for info on

LIVE & ON-LINE AUCTIONS

422 Julia Street, Titusville, FL
Cliff Shuler Auctioneers & Liquidators, Inc. AB#9

Shuler & Shuler Real Estate Auctioneers - D Shuler Lic. RE. Broker
Serving Brevard County and Florida for over 42 years

321-267-8563321-267-8563321-267-8563321-267-8563321-267-8563

We are licensed to Auction just about everything under the sun
including the kitchen sink! On-Site Auctions, Business Liquidations,

 Appraisals,  On-Line Auctions
No Buyer's Premium Charged! No Charge to Attend Live Auctions!

www.SoldFor.com

Antiques, Real Estate, Cars, Trucks, Boats, Motorcycles, Motorhomes,
Trailers, Jewelry, Art, Firearms, Weaponry, Tools, Business Inventory,
Heavy Equipment, Household Items, China, Glassware, Collectibles,
Kitchen Appliances, Restaurant Equipment, Commercial Equipment,

Industrial Items, Machinery, Shop & Lawn Equipment, and so Much More!

Next Live & Online Auction
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Nov. 28th

Currently accepting quality items by Appointment Only
Mon - Fri. 9:00 am to 2 p.m. Please call 321-267-8563 with questions.

Live & On-Line Public Auctions
Visit website for info on

LIVE & ON-LINE AUCTIONS

422 Julia Street, Titusville, FL
Cliff Shuler Auctioneers & Liquidators, Inc. AB#9

Shuler & Shuler Real Estate Auctioneers - D Shuler Lic. RE. Broker
Serving Brevard County and Florida for over 42 years

321-267-8563321-267-8563321-267-8563321-267-8563321-267-8563

We are licensed to Auction just about everything under the sun
including the kitchen sink! On-Site Auctions, Business Liquidations,

 Appraisals,  On-Line Auctions
No Buyer's Premium Charged! No Charge to Attend Live Auctions!

www.SoldFor.com

Antiques, Real Estate, Cars, Trucks, Boats, Motorcycles, Motorhomes,
Trailers, Jewelry, Art, Firearms, Weaponry, Tools, Business Inventory,
Heavy Equipment, Household Items, China, Glassware, Collectibles,
Kitchen Appliances, Restaurant Equipment, Commercial Equipment,

Industrial Items, Machinery, Shop & Lawn Equipment, and so Much More!

Next Live & Online Auction

*Payment can be deferred for 120 days (optional). Your deferment period may be less. Interest will 
accrue from date of contract. **Minimum loan balance of $10,000 to receive cash. For purchase 
loans, cash is available only for financing initiated directly with CCU. Not available for financing 
obtained at a dealership. Cash bonus will be deposited to the Share Savings Account associated 
with the loan account on the 5th business day of the month following the loan closing. Existing 
CCU loans are not eligible. Limited time offer.  Membership available in Brevard, Indian River, 

Orange, Osceola, Polk & Volusia Counties.  A one-time $5 membership fee is required.  

No payments for up to 120 days.*
$200 cash back**
Choose your payment schedule:  
weekly, bi-weekly, or monthly.

Before You 
Buy or Refi,

Check Us Out.

 
ccuflorida.org/auto 

321.637.3211

Plus, up to
days
no
payments.*
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West Melbourne firm LocusUSA introduces a portable
DiagnostX instrument for P25 conventional radio system

(March 2, 2021) — LocusUSA in West

Melbourne recently launched a portable

DiagnostX instrument for P25 conven-

tional radio systems, the PX–900.

This new mobile radio waveform

analyzer enables federal agencies, the U.S.

military, and public safety agencies to

identify two–way radios in need of service,

touch–free, over–the–air in real–time,

without user intervention.

The PX–900 portable instrument is a

radio monitoring solution that diagnoses

the alignment characteristics and operabil-

ity of two–way radios on a system. It

proactively detects and identifies instances

of crystal oscillator damage, radio fre-

quency drift, and related radio frequency

interference before these incidents lead to

communication failures.

Features of the PX–900 portable

instrument:

l Protocol: P25 Conventional

l Frequency Bands: VHF 136–174,

UHF 380–430, UHF 450–470, UHF 470–

512 and 700, 800, 900 MHz

l Measurements: 14 inches (wide) by

10 inches (height) by 4 inches (diameter)

l Case: Waterproof and dustproof

l Weight: 11 pounds.

l Power Requirement: 1.5 Amps at

12V DC

l A standalone instrument that oper-

ates on standard AC or its own DC power

(~6 hours)

l Generates reports allowing the user to

identify radios requiring service and

validate the accuracy of the other radios

“With the DiagnostX PX–900 portable

instrument, convenient in–field testing and

monitoring can be implemented and

maintained without compromise,” said

Joseph Rey, managing partner of

LocusUSA. “This state–of–the–art device

will make a difference in mobile radio

maintenance by simplifying the analysis of

mission–critical communications equip-

ment while providing time–savings for

organizations and ensuring the operational

readiness of field radios.”

For more information on how

DiagnostX can help keep your personnel

safe while ensuring operational readiness,

contact LocusUSA at (321) 727–3077 or

visit https://www.locususa.com to schedule

a DiagnostX demonstration.

l About LocusUSA

LocusUSA is a research and develop-

ment engineering and software develop-

ment company located in West Melbourne.

In business since 2001, it is a leader in

radio frequency capture for radio analysis

and location.

The ability to capture and analyze the

actual waveform of a radio transmission

led to the development of DiagnostX, a

patented system that can measure the

alignment and operating characteristics of

a radio, touch–free, over–the–air in real–

time, without user intervention.

LocusUSA supports government

customers across the United States and

Canada on the local, state, and federal

levels with this first–of–its–kind, proactive

tool ensuring the optimal performance of a

radio system.

For more information about the

DiagnostX PX–900 portable instrument,

visit https://www.locususa.com, or on

LinkedIn, Twitter, Facebook, and

YouTube.

Florida Tech’s online business and psychology programs
ranked among nation’s best by U.S. News & World Report

Affirming its status as a leader in online

education, Florida Tech bachelor’s degree

programs in business and psychology were

ranked among the nation’s best in U.S.

News & World Report’s new “2021 Best

Online Bachelor’s Programs.”

“Highly ranked programs have strong

traditional academic foundations based on

student–instructor access, graduation rates

and instructor credentials,” the magazine

said in releasing its findings. “They also

excel at educating distance learners while

offering robust career and financial

support.”

Florida Tech’s online business

bachelor’s program was No. 2 among 73

private universities in the magazine’s first–

ever discipline–specific ranking of under-

graduate business online programs. It

ranked No. 35 overall among 145 schools.

In online psychology programs, also

ranked for the first time, Florida Tech was

the No. 3 private school and 17th overall

among the 27 ranked programs.

Additionally, Florida Tech’s online MBA

program continues to receive high marks.

In December, it was named a Top 50

program nationwide by The Princeton

Review. U.S. News confirmed its excel-

lence, ranking it in the top 40 programs

among 153 private schools. The program

was No. 135 among all 324 programs

ranked overall, a 14–spot improvement

from the 2020 rankings.

Strength in those specific programs and

others helped propel Florida Tech to 37th

among 165 private schools in overall best

online baccalaureate–level programs.

Among all 357 schools ranked, Florida

Tech was No. 116.

To create the annual rankings, U.S.

News & World Report examined four areas

of online bachelor program data and

assigned each a portion of the overall

rating: engagement (35 percent); services

and technologies (25 percent); expert

opinion (20 percent); and faculty creden-

tials and training (20 percent).

Find the full listings www.usnews.com/

education/online–education/bachelors.
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The Living Docks
Continued from page 12

and its impact in various regions.

Sea squirts look like they are “rubbery blobs.” They

can filter up to 24 gallons of water a day and commonly

reside on pier pilings, ships’ hulls, rocks, and the back

of large crabs, she said.

The Living Docks program works throughout the

county, as far north as Cape Canaveral and as far

south as Sebastian. “We have about 13 docks so far. We

are going to install two more this spring. We kind of

went on a hiatus because of the virus pandemic. It’s a

huge community project with various organizations

and individuals involved,” said Dr. Hunsucker.

The team does a site inspection to make sure the

dock candidate is structurally sound. “We look at

what’s growing around the dock and we also consider

the depth in selection of a particular site. If everything

looks good, we’ll have a meeting with the community

and explain the process.”

The next thing on the agenda is to conduct an

oyster–mat–making workshop, she said.

“The community does the bulk of the work. We

provide the materials to construct the mats and the

community members build them. It’s a great partner-

ship. We’ve had oyster–mat workshops that have been

attended by more than 100 people. Anyone can do it —

from youngsters to senior citizens. They bring food,

socialize, and have a good time.”

She says it takes from 30 to 60 minutes to construct

an oyster mat. Each oyster shell has a hole drilled in it.

“We predrill the shells. Sometimes we actually take our

drill press to the dock location and the community

members help us drill the oyster shells.”

Once the mats are made, Florida Tech students do

most of the installation.

“But there are also community members who get

into the water and help us attach the mats to the dock.

And community members are on top of the dock

handing down supplies, taking trash, and telling us

where we need to put the mats. This is truly a project

that centers on teamwork,” said Dr. Hunsucker.

Initial findings on the Living Docks deployed around

the Indian River Lagoon have shown every dock has

some level of organism growth, with the quantity and

type of growth depending on its location. Over the fall,

Florida Tech graduate student Morgan Gilligan and

volunteers examined 10 of the docks, looking at the

mats’ effectiveness at promoting growth.

“Morgan went out in the fall and again in the winter

to look at the docks,” said Dr. Hunsucker. “We know

the temperature changes with seasonality. So different

organisms might be growing and she wanted to see

how many live oysters were on our mats. Morgan

looked at 10 docks. Only two didn’t have oysters and

that was because of their location. She was excited,

blown away. People would be surprised as to how large

some of the live oysters are.”

Gilligan also examined organisms from four of the

locations in a 48–hour laboratory experiment. She

looked at the science behind the oysters and other

organisms’ ability to filter algae and suspended

particles from the water. The early research showed

positive results for the Living Docks program.

“Morgan doused the tanks with algae she collected

from the Lagoon and over a 48–hour experiment she

monitored changes, essentially changes in the chloro-

phyll. That allowed us to measure how much algae was

present at 24 hours and 48 hours. We are able to

quantify the impact the organisms are having at

removing algae,” said Dr. Hunsucker.

She added, “I know oysters are filtering the water.

We’ve done some studies where we found that the mats

also attracted additional things like shrimp and crab

and fish.”

Dr. Hunsucker said there is “definitely a growing

interest in the Living Docks program. We would like to

see more docks implemented throughout the Indian

River Lagoon. They are making a difference.”

She said during the pandemic, initially in March

and April, “to me the Indian River Lagoon was in the

best shape I’ve seen it in a long time. I’m not sure

why.”

Dr. Hunsucker’s interest in the ocean began at an

early age. She grew up in New Jersey.

“My family went to the Jersey Shore every summer.

My mother had an aunt who was a college professor.

She was a nun. Sister Mary Nicholas Farley wrote

children’s science books. I remember being an 8–year–

old and being fascinated by her. She would tell me

everything about the ocean. She made me a little

‘ocean’ in a bottle. We read together. Sister Mary

instilled in me this love of science and the ocean. I

knew I wanted to be an oceanographer by the time I

was 8 years old. It was just a matter of how I got there

and where I was going to do it.”

She stayed in New Jersey for her bachelor’s degree,

earning it in oceanography from Stockton University.

Some Florida Tech graduates taught there.

“There were two Florida Tech graduates who were

super hallmarks in my education at that school. They

encouraged me to come to Florida Tech. I did my

graduate education at Florida Tech and fell in love

with the area and my work.”

Another tool Florida Tech uses to teach students

about the Indian River Lagoon is a refurbished

recreational vehicle filled with microscopes, seine nets,

water–quality instruments, computers, and other

equipment. The “Lagoon Science Bus,” parked at the

Florida Tech campus, usually travels to schools and

area events to provide hands–on educational experi-

ences and demonstrations related to the Indian River

Lagoon.

“The Lagoon Science Bus is wrapped in fun scenes,

with dolphins, manatees, and turtles. There is a cool

sunset on the back of the RV,” said Dr. Hunsucker, who

operates the vehicle with Dr. Weaver and Florida Tech

graduate students. “The bus has a wet laboratory space

and benchtop space where we can do experiments.

The Lagoon Science Bus travels to elementary

schools, middle schools, and high schools. “The stu-

dents love it,” she said. “Sometimes we take it to

different events. When we go to the schools, we have a

set of education modules. We talk about seagrass,

habitats in the Lagoon, and water chemistry. The

students are hands–on with the different modules,

including one about instrumentation. Dr. Weaver even

has a drone that be brings.”

“We were going to two to three schools a month

before the pandemic. We would spend from one to two

hours at the schools. The Lagoon Science Bus is a great

educational tool for students and creates a lot of

interest. We’re anxious to get back on the road with the

bus,” said Dr. Hunsucker.
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Aviation Week Network enhances Community Forums;
digital content programs, marketplaces to be expanded

By Elizabeth Sisk
elizabeth.sisk@aviationweek.com
Director, Marketing Communications
Aviation Week Network

NEW YORK (March 01, 2021) —

Aviation Week Network, serving the

global aviation, aerospace and defense

industries, has announced it will continue

to deliver more virtual content programs

in 2021.

The virtual programs, defined as

Aviation Week Network’s Community

Forums, will seamlessly bring together

global aviation, aerospace and defense

industries to exchange information, share

best practices and create buyer–seller

connections.

The forums focus on blending forward–

looking outlooks of four distinct communi-

ties — aerospace and defense, air trans-

port, MRO and business aviation — with

industry events and the virtual Aviation

Week Marketplace.

Eleven Community Forums are

planned in 2021 and timed with leading

industry events, such as the MRO Series,

World Routes and many more. Each

forum will host a webpage on

AviationWeek.com and will feature a

range of digital content including

webinars, industry leader podcasts, CEO

interviews, news, photo and video

galleries, data updates and a marketplace

that features products, services and

capabilities to create connections between

buyers and suppliers.

“During the pandemic we have learned

just how vital it is for aviation profession-

als and enterprises to stay connected

regardless of their ability to engage at

physical shows,” said Greg Hamilton,

president, Aviation Week Network.

“As we transition back to a face–to–face

environment this year, we will blend the

best of our world–class digital and event

capabilities to create both global and local

experiences for everyone in the industry.”

The Community Forums provide

Aviation Week Network customers and

industry professionals with direct access

to:

l World–class, award–winning content

— journalism, intelligence and data — to

engage and enable discussion

l A global aviation and aerospace

audience through digital channels and a

database of 1.2 million industry profes-

sionals

l Physical and virtual conferences and

tradeshows around the world

l Cutting–edge content channels and

resource centers, including webinars,

Podcasts, CEO video interviews, photo

and video galleries

l Aviation Week Marketplace — the

next generation, interactive supplier

directory that enhances the buyer/seller

experience with advanced search capabili-

ties and lead generation functionality

Upcoming Aviation Week Network

Community Forums:

l Aerospace & Defense: March 15 – 19

l Air Transport: March 22 – 26

l MRO: April 19 – May 7 (Inclusive of

MRO Americas)

l Business Aviation: May 10 – 21

Aviation Week Network is committed

to action and introducing more robust

ways for its customers to know, predict

and connect as we all navigate uncertain

times and position for the future.

For more information on how to

participate or for sponsorships, contact the

following:

l Aerospace & Defense: Iain Blackhall,

iain.blackhall@aviationweek.co.uk

l Air Transport/MRO: Beth Wagner,

beth.wagner@aviationweek.com

l Business Aviation/Marketplace:

Elizabeth Zlitni,

elizabeth.zlitni@aviationweek.com

l About Aviation Week Network

Aviation Week Network is the largest

multimedia information and services

provider for the global aviation, aerospace,

and defense industries, serving 1.7 million

professionals around the world. Industry

professionals rely on Aviation Week

Network to help them understand the

market, make decisions, predict trends,

and connect with people and business

opportunities.

Aviation Week Network is part of

Informa Markets, a division of Informa

PLC.

l About Informa Markets

Informa Markets creates platforms for

industries and specialist markets to trade,

innovate and grow. We provide market-

place participants around the globe with

opportunities to engage, experience and do

business through face–to–face exhibitions,

targeted digital services and actionable

data solutions.

Field Manor on Merritt Island to host ‘Founders Day’ event
Historic Field Manor will present its

annual “Founders Day” celebration from

12–3 p.m. on Saturday, March 20, at

750 Field Manor Drive on Merritt Island.

This event was started by the Field

family in the 1800s.

“In honor of the community fellowship

the Fields so enjoyed, we’ll have lawn

games, food trucks, live music, a silent

auction, a raffle and more,” said Gwen

Denninghoff, Field Manor’s event and

fundraising coordinator.

Founders Day is free of charge and open

to the public.

“Just bring some lawns chairs or

blankets and enjoy an afternoon on the

banks of the beautiful Indian River,”

Denninghoff said.

Melbourne Art
pick up BBN

3/08/21
page 7

FULL COLOR



MARCH 15, 2021 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 21

Minuteman Printery Inc.
Continued from page 13

T–shirts for businesses, schools, and organizations.”

Now the Ottingers are looking to relocate their business

to a larger facility. “It’s a bitter–sweet decision, but I think

the timing is right,” said Seth Ottinger. “The commercial

real estate market seems to be on an upswing.”

“Minuteman Printery is a prime location in an area

with a lot of traffic and the visibility is amazing,” said

Realtor Mandy Moyles Gonnella of RE/MAX Alternative

Realty in downtown Melbourne. “To be east of Babcock

Street on 192 is an ideal location.”

Gonnella is handling the building listing for Minute-

man Printery. The two–story building is listed for sale for

under $600,000.

There is 1,560 square feet on the first level, which

features a reception area, five offices, a conference room,

and two bathrooms, and a 2,340–square–foot cargo bay

with vaulted ceilings and rollup doors. The upper level

contains 1,100 square feet and can be used as offices or

storage.

“The building’s space could be used for production,

manufacturing, shipping, or storage,” she said, adding,

that portions can be subleased or converted to mini–

storage.

Gonnella said “part of the lure of this building is that it

has parking and it’s close enough to walk to downtown

Melbourne for lunch or to shop. Downtown Melbourne is

moving this way, toward Minuteman Printery, because

there is no land left to build on. Also, to have parking and a

cargo door are big pluses in marketing this building.”

Minuteman Printery is near Cryderman’s Barbecue,

401 E. New Haven Ave.

“It’s easy to get to the beach from Minuteman Printery,”

said Seth Ottinger. “My parents lived beachside for years.

We grew up on the beach. It’s a short drive coming across

the Melbourne Causeway to Minuteman Printery.”

Gonnella says the Minuteman Printery building is

classified as flexible space, “which is highly appealing to all

types of businesses. With the construction market

booming, this facility would be a great location for a roofer,

for an air–conditioning company, or for any type of builder

looking to have offices and storage space.”

She added, “Many businessowners in the region are

looking for ‘flex’ space because it offers so many possibili-

ties to reconfigure areas of a building to fit their particular

needs.”

Flexible space allows businesses to configure their

space according to the needs of their operation. The market

for flexible space will generate “significant” growth over

the next decade, according to a report by CBRE Inc.

There are bold predictions in the marketplace. Some

experts see flexible space accounting for as much as

30 percent of office space in the future.

These experts have even coined the term “flexible

workspace economy.”

“The Minuteman Printery building would be a good fit

for a doctor’s office, it being close to Health First Holmes

Regional Medical Center,” said Gonnella, who works both

the commercial real estate market and the residential side.

“Another possibility is a veterinarian office.”

Gonnella has worked in the real–estate industry for the

last seven years. Before that, she spent 15 year as a

pharmaceutical sales representative.

Her father, Dr. Briant Moyles, was a longtime podia-

trist. “His office was near Minuteman Printery,” she said.

“He sold the building about two years ago.”

Currently housed on the second floor of Minuteman

Printery is Sound Financial Solutions, a Registered

Investment Advisor run by partners Robert Clark Jr. and

Luke Ottinger.

Their firm, a fiduciary, provides a range of investment

advisory services to individuals, families, and small

businesses.

“We will be moving to a new location once the building

is sold,” said Luke Ottinger.

Buyers interested in looking at the Minuteman

Printery building can contact Gonnella at (321) 693–0906,

or AmandaMoyles@hotmail.com. Her web address is

AmandaGonnella.com.

It’s the small, longstanding family run businesses like

Minuteman Printery that play an integral role in economic

growth in communities.

The Sunshine State is home to 2.5 million small

businesses. These businesses create nearly three out of

every four new jobs, employ more than 40 percent of

Florida’s private–sector workforce and contribute roughly

44 percent of the state’s gross domestic product, according

to the Florida Small Business Development Center.

“We are really proud to say Minuteman Printery is a

third–generation family business,” said Seth Ottinger. “It

takes a lot of work and dedication to be able to continu-

ously serve customers for more than 50 years. They have

counted on us all these years for their printing and screen–

printing services, and we have been here for them.”

Minuteman Printery is looking for continued growth.

“The screen–printing part of the business is thriving,” said

Luke Ottinger. “It’s a very viable business with a lot of

customers.”

He added, “We are looking for the right person to

purchase the building. The commercial real estate market

has come back strong. We are ready to sell the building.

The price is right.”
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Be part of the revitalization of Historic Downtown Melbourne
Easy access to US 192, Babcock St. with high traffic count

1560 sq ft first level features reception area,
5 offices, conference room, and 2 bathrooms

1100 sq ft upper level can be used as offices or storage
Cargo Bay opens to 2340 sq ft garage with vaulted ceilings

for production, manufacturing, shipping, or storage.
Portions can be subleased or converted to mini-storage

FLEX SPACE IN HISTORIC DOWNTOWN
Building FOR SALE � $590,000

Versitile Property Great Location

amandagonnella.com

Presented by
Mandy Moyles Gonnella

RE/MAX Alternative Realty 107 East New Haven Avenue, Melbourne, FL

321-693-0906
amandamoyles@hotmail.com
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She added, Scott (Ellis) encouraged me to seek this

office, and I am glad I did. This office has been a big

part of my life.”

Next year will mark Sadoff’s 25th anniversary with

the Brevard’s Clerk of the Circuit Court.

“I started with the Clerk’s Office in 1997,” she said.

“I have seen the county grow. Sandy Crawford was the

Clerk of the Circuit Court. I was a traveling clerk for

injunctions. That was interesting. At the time, judges

had what was called a ‘duty week.’ Each judge did

injunctions all week. I traveled the county with each

judge that was scheduled for the particular week.”

Sadoff went on to earn promotions and advance up

the ranks in management at the Clerk of the Circuit

Court. She’s been an assistant supervisor, supervisor,

and manager. She has supervised various departments,

such as customer service, data entry, and scanning and

records management. Early in her career, she also

worked in the criminal law department of the office.

“Scott was just coming into office and I was just

going out on maturity leave,” said Sadoff, who earned

her master’s degree in public administration from

Barry University, attending school in the evening.

“Grace, our first child, was born in February of that

year. I was actually going to leave the Clerk’s Office. I

was going to raise my daughter and be a stay–at–home

mother.”

But her decision changed after Ellis contacted

Sadoff. “What can I do to keep you on staff?” he said.

She added, “I didn’t know Scott at the time. My sister

was an attorney here for a while and was familiar with

Scott through County Commission involvement. I

suggested telecommuting to him and he accepted. I

telecommuted and worked on projects within our office

for five years.”

Sadoff said that “was a great experience because

Scott partnered me with Patricia Smith, who became

our chief deputy. She had extensive knowledge of the

Clerk’s Office. She vested her knowledge in me. It was

an excellent learning opportunity for me.”

Today, the chief deputy clerk is attorney Jason

Arthur. He just joined the organization. “Jason worked

for the state attorney’s office,” said Sadoff. “He has an

impressive resume and great sense of humor. We’re

excited to have Jason as part of our team.”

She said Ellis was both a “mentor and a friend.”

Staff meetings were always interesting and wide open

to debate, said Sadoff.

“He welcomed different views and opinions on issues

we discussed in meetings. He always wanted to hear a

different perspective on an issue other than his. Scott

welcomed that with everybody in the office, and we’re

doing the same today. That’s how you move an organi-

zation forward and make changes that benefit the

community.”

She said her office is putting a lot of emphasis on the

customer experience. “I’m rotating our customer–

service supervisors and our assistant customer–service

supervisors once a month at the different office loca-

tions around the county. They will have the opportunity

to work in the various markets where our offices are.”

As the new Clerk of the Circuit Court, one of Sadoff’s

goals is to extend the office’s reach to the community–

at–large. “One of Rachel’s key initiatives is revamping

the way we communicate with the public,” said Winik.

“We are making a big push into the use of social–media

platforms. And in just a month and a half, we’re seeing

success.”

An example is the recent job fair hosted by the

Clerk’s Office. “That was Rachel’s idea,” he said. “We

had a two–day job fair in Viera and Titusville. We

learned early in the process there was a lot of interest

in the positions we posted.”

They received more than 100 applications for one

entry–level job opening “in our file room in Titusville.

People are trying to get back to work. Rachel originally

wanted to have the job fair in spring 2020, but it didn’t

work out because of the pandemic,” said Winik.

Sadoff said the job fair “gives people the opportunity

to learn about our office. We’ve had some outstanding

candidates take part in that job fair. Now, we’re

starting to interview the candidates. We are looking to

hire from 10 to 12 people. Just about every month, we

have people who retire or relocate. So we are going to

continue to host job fairs.”

Sadoff also plans for her office to host seminars for

the public. People will be able to learn about evictions,

probate guardianship, small claims court, and how to

obtain a judgment lien on a debtor’s real property,

among other areas.

“We are going to be rolling out dates for the semi-

nars and inform the public,” she said.

Another communications initiative in the making is

a newsletter, which will be emailed to people who sign

up to receive it. The newsletter will be published either

monthly or quarterly and will keep residents up–to–

date on Clerk of the Circuit Court changes.

“The newsletter will be informative,” she said. “It

will detail changes we’re planning to make at the

Clerk’s Office. This is a county office. I have given group

tours. We show people the clerks, the courtrooms, and

so forth. We have a program called ‘Behind the Scenes’

at the Moore Justice Center.’ Schools, clubs, associa-

tions and organizations take part in the program, and

they love it. They say they learn a lot about the sys-

tem.”

Her office has also formed an Employee Recognition

Committee. To show appreciation, many employers

implement ongoing recognition programs designed to

thank employees for a variety of achievements. The

achievements can range from actions that embody the

organization’s core values to systems improvements.

“Rachel has just established a committee that a

group of employees sit on and will make recommenda-

tions to her and to senior management on ways in

which to recognize employees throughout the year,”

said Winik. “This could be for an employee’s length–of–

service milestone or for superior customer service, for

example. We currently have an award for going ‘Above

and Beyond,’ so we’re building on our employee–

recognition efforts.”

In a survey by the Society of Human Resource

Management, the majority of HR professionals said

that recognition programs have a “positive” impact on

retention and recruitment, two of the top HR workforce

challenges.

In the survey — “Using Recognition and Other

Workforce Efforts to Engage Employees” — 68 percent

of HR professionals agreed that employee recognition

has a positive impact on retention and 56 percent said

such programs also help with recruitment.

While employee recognition (cited by 80 percent of

the respondents) was the most common type of work-

place program, organizations offered a variety of

programs to influence workforce culture.

Findings from the survey also indicate that em-

ployee recognition programs should be tailored to the

organization to have the most positive impact.

Programs are rated more highly by HR professionals

when they are integrated with the organization’s talent

strategy and are aligned with organizational values.

“Everybody wants to feel like their work is appreci-

ated,” said Sadoff. “And we are going to show our

appreciation to outstanding employees through this

program.”

Her office has also made big strides using technology

to streamline processes.

An example is the “Brevard Electronic Court

Application,” or BECA, technology which offers online

access to court records pursuant to Florida Supreme

Court administrative order 2014–19.

Sadoff said the latest advancement for her office has

been the implementation of a new system called

“Jurymark,” which allows jurors to check–in for jury

selection online, like checking in for a flight.

Before Jurymark, jurors received a summons in the

mail. “We have successfully converted to Jurymark,”

said Sadoff. “The system allows jurors to fill out

information online. I think the jurors appreciate that

convenience. I believe Jurymark is a good thing for the

community, for the judiciary, and for the defendants

because it’s their day in court.”

Unlike many government entities, Clerks’ offices

operate on a cash basis month–to–month, depending on

fines, fees, and court costs to fund critical public

services.

But there are many services and activities that have

no associated fees or revenue. Examples are domestic

violence injunctions and indigence cases.

Despite Florida’s population growth, funding for

Clerks’ offices has decreased sharply because of the

instability of revenue generated in the fines–and–fees–

based system. The virus pandemic has only com-

pounded those budget challenges for Clerks’ offices

around the state.

“We are solid right now,” said Sadoff. “We did some

furloughs and layoffs. We knew going into the fourth

quarter of last year we were going to see a $1.5 million

shortfall. But we received $500,000 from the Florida

Rights Restoration Coalition. That was huge for us and

it was a surprise. They paid off fines of old cases. We

worked closely with them. Statewide, they paid off

millions of dollars in fines and fees which benefited

Clerks’ offices.”

The Florida Rights Restoration Coalition pays off

fines and fees in order for citizens owing the fines to

have their voting rights restored. In 2020, that organi-

zation reportedly paid off more than $25 million in fines

and fees for people in Florida looking to regain their

voting rights.

Sadoff also said the Recording Department within

the Official Records Division of the Brevard Clerk of the

Circuit Court is experiencing “good numbers, probably

record numbers.”

Many different document types are recorded con-

cerning real property mortgages, deeds, leases, and

other documents. The recorded documents create the

Official Records. “The market is strong, especially real

estate. That helps our budget.”

The staff at the Clerk’s Office is involved in commu-

nity service and helping charities. February was

Gallbladder and Bile Duct Cancer Awareness Month

and the staff hosted a fundraiser. “The employees are

working on ways in which we can give back to the

community throughout the year, and help nonprofits,”

said Winik.

“I’m honored to lead the dedicated staff at the

Clerk’s Office,” said Sadoff. “Our goal is to expand upon

Scott’s legacy of transparency, accountability, and

accessibility that our constituents have come to expect.”

Brevard Clerk of the Circuit Court and Comptroller
Continued from page 1



WE HAVE MOVED TO 
A NEW LOCATION!

BETWEEN THE CAUSEWAYS 
US-1 IN MELBOURNE
100 NORTH HARBOR CITY BLVD

W W W . R I S K F R E E U S E D . C O M

DOING YOUR OWN ELECTRICAL WORK... THAT’S RISKY.  

• 3 DAY
150 MILE MONEY BACK

GUARANTEE.

• 30 DAY
1,000 MILE VEHICLE 

EXCHANGE.

• 150
POINT VEHICLE 

INSPECTION

IF IT’S NOT

IIITTT’’SS RRRIISSSKKKYYY

IF IT S NOT

RISK FREE

776 Magnolia Ave. Melbourne, FL 32935 • 321-254-4283  • www.kellyfordsales.com

Drive Home in ANY New or  
Risk-Free Used Vehicle and Get a

FREE 58”  
SMART TV
See dealer for detai ls. Offer ends 3/31/2021. 
While suppl ies last. In-stock units only. 
Excludes prior sales. Excludes plan buyers. 

OUT TO 
BE THE

#1 VOLUME FORD DEALER 
IN CENTRAL FLORIDA

Brevard County’s Only Winner of the
Ford President’s Award

for Customer Satisfaction!

 BUYING A USED CAR SHOULD BE RISK FREE!

All vehicles subject to prior sale. Add tax, title, license and service fee. Everyone qualifies.  Some models shown are for  illustration purposes and 
may not be the actual model/option level shown. Vehicles available at press time and are subject to prior sale. Expires 4/01/2021.

HOME OF AFFORDABLE LUXURY

INFINITI OF MELBOURNE

NO GAMES. NO MADNESS. JUST LUXURY FOR LESS!

100 N. Harbor City Blvd. Melbourne, FL 32935 • 100 N. Harbor City Blvd. Melbourne, FL 32935 • 321-728-8880321-728-8880  • www.infinitiofmelbourne.com  • www.infinitiofmelbourne.com
+Based on $16.67 per $1000 financed.  Security deposit waived with approved credit. Add tax, title, license. Financing provided through IFS. Financing in 

lieu of lease or incentives. On select new models. Photos for illustration purposes only. See dealer for complete details. Offer expires 4/01/2021.

OWNER CELEBRATION EVENT FOR 
PREVIOUS LEASE CUSTOMERS

2 YEAR COMPLIMENTARY ELITE  
SCHEDULED PREPAID MAINTENANCE PLAN. 

APR 0% 60MOS.+

ON ALL NEW 2021 INFINITI MODELS
X

USED

F-150’S 
2015 - 2019 Ford

$13,995Starting

at

artin

at


