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Please see Pizza Gallery & Grill, page 23

trailing leaders California, New York and Texas.

While the figures fluctuate year–over–year, the number

of pizza restaurants in the U.S. has increased by roughly

6,000 units over the past nine years to 90,187 pizza

restaurants.

Therefore, it’s no surprise that the USA is home to the

largest number of pizza restaurants worldwide, according

to BoldData, a global research firm. Italy, where the

modern pizza was originally invented, comes in second.

Conneen, a savvy, personable restaurant operator, has

been able to build a solid team around him. His emphasis

on employees in an industry with generally high turnover

has led the way for him to grow the business.

“I am sincerely humbled by our staffs’ commitment at

the two restaurants to enrich our community, that’s part of

our mission statement,” he said. “We also provide some

incredible dining experiences. The employees are just

amazing. I can’t do any of this alone,” he said.

Conneen said he recently watched the YouTube video of

the “Lone Nut,” which has to do with leadership. “Without

followers, every leader is a ‘lone nut.’ That’s what I would

be without the dedicated, enriching hospitality people who

make these businesses run on a day–to–day basis.”

Some staffers at the Pizza Gallery & Grill have been

part of the operation for as long as 18, 19 and even 20

years. “We probably have a dozen or more people who have

been with us a decade or longer.”

Recruitment, retention, and training will remain the

top priorities in the hospitality industry in the years

ahead, according to the National Restaurant Association.

Restaurant entrepreneur Conneen runs two of area’s most popular establishments
By Ken Datzman

VIERA — The restaurant industry has long been a

breeding ground for entrepreneurialism.

But sustainable success has been elusive for many. The

statistics are humbling in the industry that is most closely

associated with the “American Dream.”

Up to 90 percent of upstart independent restaurants

close during the first year, and the remaining establish-

ments will have an average five–year lifespan, according to

a recent study by The Restaurant Brokers.

Businessman Chris Conneen, who got his start as a

restaurant entrepreneur in Brevard 31 years ago, has

defied those odds.

He has not only built the longstanding Pizza Gallery &

Grill at The Avenue Viera into a thriving enterprise, but

Conneen also launched a second restaurant venture at The

Avenue in 2019 — 28 North Gastropub, a fine–dining

concept that has been well received by patrons.

Competition in the roughly $45 billion pizza business in

America is fierce, especially in Florida.

There are 4,838 pizza restaurants in the Sunshine

State, according to the research firm Statista Inc. Florida is

fourth nationally in the number of pizza restaurants,

Entrepreneur Chris Conneen founded Pizza Gallery & Grill 31 years ago. In February 2019, he expanded and opened a new fine–dining concept — 28 North Gastropub. He worked closely with Executive
Chef Kyle Hash developing that concept. The two restaurants are located next to each other at The Avenue Viera. Team members from the two restaurants include, from left: Jennifer Prendergast, Kevin
Brutto, Megan Wilcox, George Worthington, Conneen, Bruce Wayne, Hash, and Rachel Poole.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Dr. Cecil named as provost, executive vice president for academic affairs at Northern Kentucky University

By Atley Smedley
smedleyj1@nku.edu
University News
Northern Kentucky University

(Feb. 3, 2021) — Northern Kentucky University has

announced Dr. Matt Cecil as provost and executive vice

president for academic affairs. Dr. Cecil will assume

the position on July 1, 2021.

Dr. Cecil currently serves as interim provost and

senior vice president for academic affairs at Minnesota

State University, where he oversees its academic

colleges and institutional research, as well as its

COVID–19 response.

Dr. Cecil served as the dean of the College of Arts

and Humanities before being named Minnesota State’s

interim provost.

“We are very excited to welcome Matt to the NKU

community. He has a distinguished track record of

academic accomplishments and administrative

effectiveness, and his strong communication and

collaboration skills, and passion for student success

will serve us well,” said NKU President Ashish Vaidya.

“We look forward to the innovative ways he will

champion student success and regional engagement.”

Dr. Cecil brings more than a decade of academic

administration experience at Minnesota State, Wichita

State University and South Dakota State University.

He also taught at Purdue University and the Univer-

sity of Oklahoma.

Before his 20–year academic career, he worked as a

daily newspaper journalist, political press secretary,

and corporate media relations specialist.

“The current crisis has only further confirmed that I

am most inspired by the student success, social

mobility and economic vitality mission NKU upholds,”

said Dr. Cecil. “President Ashish Vaidya and the

campus community continue to embark on an ambi-

tious strategic framework for NKU, which values its

role as an integral part of the region. I am excited to

play a role in their diligent work.”

NKU’s strategic framework, “Success by Design,”

outlines three pillars of student success: access,

completion and career and community engagement. As

NKU’s chief academic officer, Dr. Cecil will help

advance the university’s mission to deliver innovative,

student–centered education across its seven colleges.

A media historian, Dr. Cecil is a leading scholar of

FBI history during the J. Edgar Hoover era. He is the

author of three books and more than two dozen articles

on the topic. His 2014 book, “Hoover’s FBI and the

Fourth Estate,” was named national History Book of

the Year by the Association for Education in Journal-

ism and Mass Communication.

He earned his doctor of philosophy degree in mass

communication from the University of Iowa, a master’s

in history from Minnesota State University, and a

bachelor’s in history from South Dakota State Univer-

sity.

l About Northern Kentucky University

Founded in 1968, Northern Kentucky University is

an entrepreneurial state university of over 16,000

students served by more than 2,000 faculty and staff

on a thriving suburban campus nestled between

Highland Heights, Kentucky and bustling downtown

Cincinnati. For more information on the university,

visit nku.edu.

Dr. Matthew Cecil

Florida Tech
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A very special Easter Prayer for the
Victims of The 18th Circuit of The State of Florida.
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By Ashley Turner
UCF Forum columnist
University of Central Florida

(Feb. 24, 2021) Whether you are an introvert or an

extrovert, we all love to talk about ourselves. Many of us

get excited discussing our dreams, desires, feelings or

even the Netflix show we just binge–watched last night.

Our social media is filled with updates and pictures of our

favorite coffee, what we did during our vacation, or the

new business we just launched. Most of us crave attention

and want to convince the world that we are interesting

and live fascinating lives.

Whether you do this to make friends, get more job

opportunities or enhance your personal brand to sell

products or services, the objective shouldn’t be about being

interesting but being interested.

In Dale Carnegie’s book, “How to Win Friends and

Influence People,” he mentioned Publilius Syrus’ most

memorable quote, “We are interested in others when they

are interested in us.”

I noticed that my most valuable connections are made

when I establish intentional relationships and take an

interest in getting to know others on a deeper level. When

you show genuine interest in someone, you begin to build

trust and a safe space to communicate and engage. But in

order for someone to open up to you, they must first let

you in.

In my career coaching sessions as a human resources

professional, I talk to my clients about the power of

networking and tapping into the people you may or may

not know. Before you reach out to someone about needing

a job or a reference, you must first focus on developing an

organic relationship.

Instead of asking, “Do you have 30 minutes to chat

about how I can work at your organization?” ask, “Can we

meet for 30 minutes to discuss how you got to where you

are in your career?” This type of question changes the

conversation’s focus to them and makes them much more

likely to agree to meet about something they know most

about: themself!

Delighting in someone opens the door and provides an

opportunity for you to deliver your value. That is how you

can turn an informational meeting into a relationship.

Delighting in others is a practice I use both personally

and professionally. I have read about its importance

before, but I became most convinced when it was used on

me.

A couple years ago I worked in talent acquisition and

recruitment, and there was an executive position we were

interviewing to hire. I greeted our first candidate in the

lobby and brought him to my office to go over what his day

of interviews would look like.

We had small talk and discussed the itinerary, but we

still had a few minutes before his first interview. He saw a

skydiving certificate in my office, purposely placed to

spark conversation, and he asked about my experience

skydiving and why I wanted to do it.

I expressed my desire to let go of fear during that

period of my life and to continuously try new things that

make me curious and excite me.

He later asked me about what I was currently doing to

feed my curiosity and I realized that I hadn’t done

something to make myself happy in a while. Throughout

the brief conversation, we shared the importance of

“staying young” and taking chances. It was a conversation

from a candidate that I will never forget because for those

10 minutes, he made me feel like he was sincerely

interested in me and my experiences.

In any interaction, people will always remember how

you make them feel. Becoming genuinely curious about

the person you want to influence or attract is vital to

building a connection.

Ask questions and note how they speak, what they get

excited about, and how they feel. Once you learn to

become a friend and start listening to understand and not

respond, you will notice improvements in the relation-

ships you build. Listening allows us to pull from other’s

experiences to continue to learn and grow in our own lives.

So, before you try to influence or entice someone to

help you or buy from you, remember that interesting

people are noticed, but interested people are remembered.

The practice of delighting in someone else can help build valued relationships

Space Coast Health Centers now open, provides care regardless of ability to pay
Space Coast Health Centers (SCHC) is now open and accepting patients to provide behavioral health, OB/GYN and

primary care services to North Brevard County and the surrounding communities.

The center is open from 8:30 a.m.–4:30 p.m., Monday–Friday with locations in Titusville and Cocoa.

“We are proud to begin providing unconditional, high–quality services to patients regardless of their ability to pay,”

said SCHC CEO Arvin Lewis. “Seventy–four percent of North Brevard County patients that can access a health–care

center don’t receive all the services they need. Our principles of C.A.R.E. (compassion, accountability, responsiveness and

effectiveness) keep us focused as we deliver services to the medically underserved.”

To fill the gap needed for broader health–care services, SCHC collaborates with area hospitals, health systems; state

and local agencies, foundations and other local health–care providers. This health–care model allows for proactive

patient–focused preventative care.

SCHC will offer telemedicine for those who prefer or need care from the comfort of their home. For more information

about SCHC and the services it provides, visit www.spacecoasthealthcenters.org or call (321) 268–6836.

From the Public Record of Brevard County Sheriff Wayne Ivey

Ashley Turner is the associate director of Alumni
Professional Engagement for UCF Alumni Engage-
ment and Annual Giving. She can be reached at
Ashley.Colquhoun@ucf.edu.
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Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com



MARCH 29, 2021 Visit BrevardBusinessNews.com for Advertising Information BREVARD BUSINESS NEWS / 5

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: tod.goodyear@bcso.us

Sent: Tuesday, January 16, 2018 2:20 PM

To: bill@moderncityentertainment.com

Subject: RE: BAM Show / Nick Dates

I believe it is monthly but I will confirm

From: Bill Erfurth [mailto:bill@moderncityentertainment.com]
Sent: Tuesday, January 16, 2018 12:08 PM
To: Goodyear, Tod <tod.goodyear@bcso.us>
Subject: Re: BAM Show / Nick Dates

Hi Tod, sounds good, thanks. How often do they do the BAM program, is it a monthly thing?
Thx, Bill

Sent from my Sprint phone.

----- Reply message -----
From: "Goodyear, Tod" <tod.goodyear@bcso.us>
To: "'Bill Erfurth'" <bill@moderncityentertainment.com>
Subject: BAM Show / Nick Dates
Date: Tue, Jan 16, 2018 11:13 AM

Going good…I have a tentative meeting scheduled for the 1st at 10:30. Getting the invites out to our people now. It will
probably be at the jail. Also the next BAM is scheduled for January 27th. I will let you know when things are confirmed
for the meeting, but I do not foresee any problems.

Tod

From: Bill Erfurth [mailto:bill@moderncityentertainment.com]
Sent: Tuesday, January 16, 2018 10:17 AM
To: Goodyear, Tod <tod.goodyear@bcso.us>
Cc: Bill Erfurth <bill@moderncityentertainment.com>
Subject: Re: BAM Show / Nick Dates

Hi Tod, how’s things? I just wanted to make sure you received the below email last week? We are going to
stay in Cocoa Beach are there any hotels you suggest that you guys may have a relationship with? Hope all’s
well.

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment..com
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Entrepreneurs of Success is seeking nominees for great
mentors in business; winners to be recognized virtually

Entrepreneurs of Success offers

memberships to entrepreneurs,

providing them with tools that will help

them be more successful. In addition to

joining a networking group like this,

here are some additional ways that

entrepreneurs can increase their

chances of being successful with their

business ventures:

l Get a mentor. A great mentor can

make a world of difference. They will

help provide guidance, challenge you,

and give you the insider tips that you

need along the way.

l Hire right. Who you hire can

literally make or break your business.

Hiring the right people for each

position will ensure that your goals are

being met, your business reputation

will be protected, and you will have a

team of people helping you succeed.

l Keep learning. Nobody knows

everything. Always stay humble and be

open to learning new things. When you

are willing to continue learning you

will grow both mentally and profession-

ally.

l Check the attitude. Our attitude

goes a long way toward helping us to be

more successful. Focus on trying to

become a more positive person who

looks for the good and has gratitude.

l Always set goals. Don’t leave

things up in the air. Instead, have goals

that you will use as milestones along

the way. Even if they are small, you

will know that you are meeting the

achievements that you want.

l Inspire others. When you inspire

others you will end up bringing out the

best in your team, create loyal custom-

ers, and you may end up being a

mentor yourself.

This nomination opportunity will

put a spotlight on great mentors who

have a desire to leave an impact and

legacy for their contributions. They are

people who want to see others succeed

and are happy to share what they know

with those who need the guidance.

Nominations for the “Leaders of

Impact” award program will be

accepted through April 9, 2021.

To nominate a great mentor, visit

the site at entrepreneursofsuccess.com/

leaders–of–impact/.

l About Entrepreneurs of Success

A community of seasoned successful

mentors, Entrepreneurs of Success is

focused on helping people to succeed.

The community provides the guidance

and contributions that help businesses

succeed, overcome challenges, and

become supercharged. The mentors

provide insight, motivation, and share

proven methods to take a business to

the next level.

Visit entrepreneursofsuccess.com to

learn more about the company.

By Cher Murphy
cher@chermurphypr.com
Cher Murphy PR

ERIE, Colorado (March 17, 2021) —

According the U.S. Small Business

Administration, mentors help small

businesses to improve their chances of

success and longevity. They report that

70 percent of small businesses that

received mentoring were still open five

years later, which is a typical bench-

mark. Additionally, they report that in

the same survey, 88 percent of

businessowners say that having a

mentor was invaluable.

Those who have excellent mentors

can now nominate them to be recog-

nized for their great leadership in

Entrepreneurs of Success’ program,

“Leaders of Impact.”

“There are so many excellent

mentors out there who help lead

entrepreneurs toward success,” said

Sara Khoudary, founder of Entrepre-

neurs of Success and the Mentor

Momentum Community. “It’s time that

they get the recognition they deserve,

and we are going to help them do just

that. We look forward to the nomina-

tions, selecting the winners, and

sharing their words of advice with the

world.”

A mentor is someone who guides

you, helps you move past challenges,

and provides you with the listening and

feedback that is so often needed in the

entrepreneurial field. Mentorship is

often considered to be the missing link

that businesses need. Those who have

had a great mentor can nominate them

for the “Leaders of Impact” recognition

program, sharing how they have helped

make an impact and leave a legacy.

Entrepreneurs who have had a great

mentor can share how the person

encouraged them, helped their busi-

ness, and what that type of support has

done for overall impact.

Winners will be recognized in a

virtual event in June 2021, they will be

featured in their Mentor Momentum

Community, and they will get to

participate in a live event, have the

option to become a honorary contribu-

tor to the community, be added to the

website as a “Leader of Impact,” and

become eligible to be nominated for the

annual “Marion Award.”

“Think about who it was that helped

you, guided you, and supported you

along the way,” said Khoudary. “Now is

the time to give back to them with this

nomination so they are recognized for

their selfless contributions. It’s an

honor to be nominated for such an

award, and an even bigger honor to be

selected as a winner.”

Century 21 Real Estate
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Gov. DeSantis recommens Florida seaports be provided
part of the state’s coronavirus pandemic federal relief funds

By Diane Luensmann
dluensmann@portcanaveral.com
Vice President, Government & Strategic
Communications
Port Canaveral

PORT CANAVERAL (March 17, 2021)

— Gov. Ron DeSantis has recommended

Florida’s seaports be provided a portion of

the state’s COVID–19 federal relief funds

to help them recover from the economic

impacts of the coronavirus pandemic.

In a letter to Florida Senate President

Wilton Simpson and Speaker of the Florida

House of Representatives Chris Sprowls,

the governor recommended nearly

$260 million be provided to seaports from

federal funds the state is expected to

receive from the American Rescue Plan Act

of 2021 signed into law recently.

“Port Canaveral is one of many seaports

in Florida and around the country trying to

manage the significant economic impact

since cruise passenger travel has been shut

down since last March,” said Port CEO

John Murray. “We are facing significant

and increasing financial challenges to

sustain our port operations, support our

ongoing business lines, and maintain a

level of readiness for when and how the

cruise industry may begin sailing again

from Port Canaveral.”

“We thank Gov. DeSantis and Florida

Department of Transportation Secretary

Kevin Thibault for recognizing and

supporting our critical mission as a

gateway of commerce. We look forward to

working with FDOT and our legislators on

our financial needs as they work through

the governor’s requests and remain

steadfastly committed to reviving the

economic prosperity we have delivered for

decades to our surrounding community and

the state of Florida,” added Murray.

Throughout the yearlong pandemic, the

Port has been continuously open and

conducting operations every day keeping

fuel, food and critical supplies moving

throughout the state. Until now, Port

Canaveral, unlike other transportation

entities in Florida, has had no access to or

been eligible to receive COVID relief funds

to help manage the pandemic’s impact on

Port operations.

The loss of cruise operations at Port

Canaveral because of the U.S. Centers for

Disease Control and Prevention’s shut

down orders for cruise lines has had a

profound financial impact on the port and

the local and extended tourism community.

Since March 2020, Port Canaveral’s

79 percent loss of operating revenues has

led to a 43 percent reduction in its

workforce, $10 million year–over–year

reduction in operating expenses, and

deferred more than $119 million in capital

projects for two to five years.

Without cruise operations at the Port,

projected negative economic implications

for the entire Central Florida region and

Florida overall are profound.

An economic downturn study recently

completed by Philadelphia–based Business

Research and Economic Advisors revealed

more than $1.7 billion loss of total expendi-

tures across Florida; 16,000 annualized

jobs loss with over $560 million in lost

wages; and $46 million loss in state and

local tax revenues.

The American Rescue Plan Act of 2021

passed by Congress provided eligibility for

U.S. seaports to receive emergency relief

funding from the federal allocations

provided to states and local governments to

address the economic impact of the COVID

pandemic.

l About Port Canaveral

A world–class gateway for cruises,

cargo, recreation and logistics, as well as a

gateway to new frontiers in space, Port

Canaveral has hosted nearly 5 million

revenue cruise passengers through its

state–of–the–art terminals and 6 million

tons of cargo annually, including bulk,

break–bulk, project, and containerized.

For more information, visit

www.PortCanaveral.com.

Modus Operandi awarded contract to improve targeting analysis
(March 16, 2021) — Modus Operandi, a Melbourne company that delivers innovative

software that harnesses data to empower smarter decisions, has been awarded a U.S. Air

Force contract to deliver MoviaTM collaborative, semantically enhanced Object Manage-

ment System (OMS) to the USAF Targeting Enterprise.

The $1.2 million research and development contract, funded through the Air Force

TENCAP program, builds on Modus Operandi’s Movia software for delivering living

intelligence solutions. The Modus Operandi–developed OMS will significantly improve the

target system analysis (TSA) process by integrating targeting knowledge through

ontologies, objects, and attributes to enable semantic reasoning and support

interoperability with Air Force augmented intelligence programs.

The capability creates a living intelligence environment through dynamic updates to

target analysis materials while simultaneously enhancing the veracity of the data used

within the analysis. Once the new capability is transitioned to operational use it will

automate and enable TSA analysis and production with human–machine teaming and

living Intelligence (aka object–based production) to improve TSA production, increase

discoverability, bolster the confidence and trust in the data, and improve overall effective-

ness of the targeting process.

For additional information about the company, visit www.modusoperandi.com.
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Your 2020 Tax Team
Whittaker Cooper

Brevard's Most Trusted Accounting Firm Since 1985

Get the dream team working for you. Jennifer and Rich 
head a team of CPAs and Consultants with more than 

280 years of combined experience. Call Whittaker 
Cooper Financial Group. Serving Brevard since 1985.

1692 W. Hibiscus Blvd., Melbourne, FL 32901
321.723.3352

www.Whittaker-Cooper.com

Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support

Jennifer Gri�n, Tax Director and Rich Sutter, Audit Manager
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Merrill Lynch Wealth Management makes available products and services offered by Merrill Lynch, Pierce, Fenner & Smith Incorporated, a registered broker-dealer and Member SIPC, and 
other subsidiaries of Bank of America Corporation.
Banking products are provided by Bank of America, N.A., and affiliated banks, Members FDIC and wholly owned subsidiaries of Bank of America Corporation.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
© 2019 Bank of America Corporation. All rights reserved. | ARV9S4FS Vault-BA179 | MLWM-157-AD | 471101PM-0119 | 01/2019

Merrill Lynch
The Riverview Tower                                                                                                                               
6525 3rd St., Suite 505 
Rockledge, Florida 32955 
321.242.4002 
www.fa.ml.com 

You’ll find the center of your financial 
life very close to home

Let us help you pursue what matters most to you
When we understand your priorities, we can make them ours. Whether 
you’re looking to buy a house, a vacation home or an investment property, 
or you’re ready to renovate or remodel, your home is an important asset 
that should be part of your overall financial strategy. Speak with your  
Merrill Lynch financial advisor today about access to financing options to 
help you pursue the home — and lifestyle — you’ve always imagined.



Call Adrienne Roth at 321-951-7777 for Advertising Information MARCH 29, 2021

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 10

Marine Bank & Trust President and CEO Bill Penney is
‘blue’ over employee performance as team meets goals

By Roger Hicks
roger@electrumbranding.com
Electrum Branding

VERO BEACH (March 15, 2021) —

Marine Bank & Trust President and CEO

Bill Penney is a man of his word, and, as a

result, now has blue hair.

“We set lofty goals in January of last

year including increasing the number of

customers served, the amount of loans and

deposits, and our customer satisfaction

rating,” said Penney. “When it became

clear that 2020 would be a challenging

year, I made the pledge to color my hair

blue if we met our goals to pay tribute to

our team’s “true blue” commitment to our

customers, our community, and each

other.”

The bank surpassed all its growth goals

for 2020 despite the pandemic. Throughout

the crisis, Marine Bank followed enhanced

safety protocols to remain open and serve

its customers. As social distancing became

the new norm, the bank promoted the ease

of online and mobile banking, and the

security of the contactless payment

methods Google Pay and Apple Pay.

When the SBA launched the first round

of its Paycheck Protection Program, Team

Marine worked round the clock to ensure

that 790 small businesses received more

than $62 million to help keep 6,500 on

their payrolls.

Penney surprised his team by dying his

hair blue during a normal Microsoft Teams

meeting before visiting each banking

center to thank team members personally.

“2020 wasn’t easy but it was a great

teacher,” said Penney. “We learned that

providing exceptional customer service to

our customers, supporting the organiza-

tions that fill the needs of our community,

and respecting our co–workers and

contributing to each other’s success is a

winning formula — even in times of

uncertainty.”

Marine Bank is an active community

supporter providing over $200,000 to more

than 125 local nonprofit organizations in

the market over the last five years. For

more information about Marine Bank, visit

www.marinebank.bank.

The MTN team wins big at Space Coast Addy event,
including two top awards; sets pace for competition

By Walter Wood
walter@mtninc.com
President
Marketing Talent Network

SATELLITE BEACH (March 4, 2021)

— The level of advertising and marketing

talent on the Space Coast has grown

exponentially in tandem with the varied

industrial growth of Brevard County.

Influenced by the infusion of increased

high–tech operations and clean industrial

output, marketing and advertising firms

have had to up their game in order to live

up to the standards in which those

businesses operate.

As a result, the competition among local

advertising agencies has grown more fierce

every year.

This year’s Space Coast American

Advertising Awards competition was held

at The Oaks Premier Theaters in

Melbourne. The winning submissions were

presented on the big screen (socially

distanced protocols in place) and proved to

be a winning format for the audience of

80–plus advertising professionals.

This is Marketing Talent Network’s

(MTN) 35th year on the Space Coast. I was

particularly impressed at the level of talent

that has evolved in the market. As the real

world has moved from traditional media

into the digital world of penetrating

people’s phones and laptops, the “creative

grab” has had to become more enticing to

attract the short–attention spanned

audiences that everyone is seeking. I am

proud to see my team is able to compete in

that arena — and win.

The businesses MTN represents span a

wide array of disciplines. From aerospace

and energy to real estate, sports entertain-

ment, and a special project on behalf of

Brevard County, the Lagoon Loyal

Program.

Easter Surf Festival to include Dog Surfing Championships
COCOA BEACH (March 11, 2021) — The Brevard Humane Society will present the

eighth annual East Coast Dog Surfing Championships from 8 a.m. to 3 p.m. on April 3–4

at Lori Wilson Park, 1500 N Atlantic Ave.

It will be part of the 58th annual Easter Surf Festival put on by Beachside Media.

The East Coast Dog Surfing Championships will feature numerous activities, including

dog–surfing lessons, live concerts, dog Easter costume contest, men’s and women’s open

surf contest, and a pet runway model contest.

Founded in 1952, The Brevard Humane Society is the county’s oldest established

animal welfare organization.

CDC protocols will be enforced at the event. For more information on the East Coast

Dog Surfing Championships, call the Brevard Humane Society at (321) 636–3343,

extension 209, or visit www.brevardhumanesociety.org.
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Please see St. Francis Reflections Lifestage Care, page 19

the community through this organization, which is based

here with an office in Melbourne.

Some of the board members are small–business

owners. As small–business operators they have honed

organization, communication, time–management, and

problem–solving skills, which they use as board directors.

Hurt, a partner at Miller & Hurt Wealth Advisors, said

as a teenager he “watched his mother deal with the pass-

ing of my grandmother. It was a long, bumpy road for my

mother. She dealt with it herself. Being exposed to that

experience early in my life really created a desire for me

to learn about hospice and eventually be involved in

St. Francis Reflections Lifestage Care. We are a commu-

nity–based organization. That is important to me. We’re

here for the long term.”

Hurt is a four–year U.S. Air Force veteran who served

as an emergency medical technician and medic during

Operation Desert Storm and during Operation Uphold

Democracy in Haiti in 1994.

He singled out some of St. Francis Reflections Lifestage

Care’s programs that help distinguish his organization in

the market. They include a Pet Pledge program, which

helps hospice patients understand their options for

creating and documenting a long–term care plan for their

beloved pets. St. Francis Reflections Lifestage Care also

By Ken Datzman

TITUSVILLE — Volunteering on a hospice board of

directors is perhaps unlike any other type of board

involvement at the community level.

Considered the model for quality, compassionate care

for people facing a life–threatening illness, hospice

provides expert medical care, pain management, and

emotional and spiritual support tailored to the patient’s

needs and wishes. Support is also provided to the patient’s

loved ones.

It takes a certain type of individual to be involved with

this kind of organization, both as volunteers in the field

and as board members.

Local hospice boards help set direction, provide

oversight, and work to ensure the long–term survival of

their entities.

The members have a passion for hospice care. Many of

them have come to embrace the concept after experiencing

and seeing hospice care up close with a family member or

friend.

Small–business owner Theresa Abruzzo–Price, who has

served on the board of directors of St. Francis Reflections

Lifestage Care for nearly seven years, said she was drawn

to hospice because it helps “the people who are in their

final stage of life pass with dignity and grace. That’s

Community–based, countywide organization St. Francis Reflections Lifestage
Care led by volunteer board of directors who are dedicated to the mission

The board members of St. Francis Reflections Lifestage Care share their time and talents upholding the organization’s mission of care in Brevard. The team includes, from left: Sammy Haddad, board member;
Joe Killian, president and CEO, St. Francis Reflections Lifestage Care; Kim Rodriguez, board member; Tony Hurt, board member; Theresa Abruzzo–Price, board member; Chris McAlpine, board chairman;
and Cami Leech Florio, chief strategy officer, St. Francis Reflections Lifestage Care. They are at the Titusville headquarters of St. Francis Reflections Lifestage Care.

BBN photo — Adrienne B. Roth

important to me. Unfortunately, I have experienced a

tremendous amount of loss in my life. I have been at the

bedside when family members and dear friends took their

last breath of life.”

She added, “St. Francis Reflections Lifestage Care,

under the leadership of Joe Killian (president and CEO)

and Cami Leech Florio (chief strategy officer), has taught

me a lot about compassion. I love this organization — the

staff, the volunteers, the clinicians, everybody on the team.

No matter what their position is, there is so much empa-

thy, care, and concern. Everyone within this organization

cares deeply for what they do and how they represent

St. Francis Reflections Lifestage Care in Brevard. As a

board member, I am proud to be part of this. It’s unlike any

organization I have ever been involved with.”

Abruzzo–Price has owned Cocoa Village Self Storage for

more than 20 years. She has been a volunteer with a range

of area nonprofits through the years.

In addition to Abruzzo–Price, the St. Francis Reflec-

tions Lifestage Care board members include: Chris

McAlpine, Mary Ann Alderman, Michael Ammen, David

Ferguson, Tony Hurt, Mary Coleman, Jerry Allender,

Shaun Ferguson, Samuel “Sammy” Haddad, Rene Pulido,

Kim Rodriguez, Andy Romine, and Christine Sylvester.

Some of the members recently gathered at an outdoor

setting at St. Francis Reflections Lifestage Care to talk

about their board involvement and commitment to serve

Please try to even the light
on their faces if possible
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Please see Nanny Jean’s Academy, page 21

Two–decade old family run Nanny Jean’s Academy expands at the Centre at
Suntree, fills space once occupied by YMCA; works with CBRE’s Carla Casey
By Ken Datzman

Nanny Jean’s Academy Inc. has

positioned itself for future growth with a

big expansion at the Centre at Suntree on

North Wickham Road.

The Centre at Suntree is in a growing

residential area of Melbourne.

The nearly two–decade old licensed

day–care center has been a favorite among

families in the Suntree area and beyond.

These types of businesses allow parents

to drop off their children during the day for

care, supervision, and learning, in a safe

environment.

Nanny Jean’s Academy is open from

6:30 a.m. to 6 p.m., Monday through

Friday.

The child–care professionals and the

early childhood educators at the facility

serve from six–week–old babies up to when

children start school, at age 5 or 6.

So the business caters to youngsters at

perhaps the most important stage of their

lives. Care, consideration, learning, and

personal development are all addressed at

Nanny Jean’s Academy.

“Through the years, we have built great

relationships with families,” said Heather

Bland, the business manager at Nanny

Jean’s Academy.

“The kids come back and visit with us

10 and even 15 years later. They remember

the great experiences they had at Nanny

Jean’s Academy. We’re proud of that.”

Bland’s parents — Eric and Nanny Jean

Lees — started the day–care center. The

family is from Great Britain. The parents

are still active in Nanny Jean’s Academy,

but not on a daily basis. Eric Lees is 85

years old and his wife is 86 years old.

They feel young at heart and enjoy what

they have established, a small business

within a neighborhood.

“This is truly a family business and we

take great pride in operating Nanny Jean’s

Academy,” said Eric Lees. “We love the

children and we love the families.”

The Lees have five children of their

own, including two who are physicians.

Nanny Jean Lees was once an English

nanny. A nanny is an individual who

provides child care. Typically, this care is

given within the children’s family setting.

“I have always taken care of children. I

qualified for the National Nursery

Association’s Examination Board in 1952. I

have worked with special–needs children. I

have worked in hospitals. I have worked in

baby wards. When we came to the States,

we saw a need for a quality day–care center

in the growing community of Suntree.”

They opened Nanny Jean’s Academy in

Suntree in 2002. The company’s slogan is

“perfection in children care.”

Many of its employees have been with

the company for years. Deborah Smith, for

example, Nanny Jean’s Academy’s director,

joined the business in August 2006. “The

families love her,” said Bland, adding that

all of the teachers at the day–care center

are certified in CPR and First Aid.

Nanny Jean’s Academy once occupied

two units at the Centre at Suntree. The

space it now fills housed the Suntree

YMCA Family Center for years. That

facility closed on Dec. 22, 2017, and

members had the option to transfer to the

Cocoa YMCA or Titusville location.

“We had been looking to expand our

business, and contacted Carla Casey

(senior real estate manager at CBRE Inc.

in Melbourne),” said Bland. “We’ve had a

long–term business relationship with Carla

and have even taken care of her children at

Nanny Jean’s Academy. She showed us the

YMCA space and we thought it would be a

perfect fit for our day–care center.”

“We did a complete buildout of the

facility,” said Eric Lees. “We designed the

space to accommodate our needs. We can

really spread out. The classrooms are large.

It was great working with Carla through-

out the process, and now we’re open.”

Casey is responsible for the day–to–day

administration and management of

properties and leasing for CBRE’s

Melbourne portfolio, which includes the

Centre at Suntree and the Imperial Plaza,

a Class A office building in Suntree.

She is also responsible for the joint

oversight of the firm’s property manage-

ment division in South Florida. Casey, who

has more than 25 years’ experience in her

field, previously was with South Florida–

based Brenner Real Estate. That firm was

acquired by CBRE in 2017.

CBRE in Melbourne also did the build

out for Nanny Jean’s Academy at the

Centre at Suntree.

“It’s seems fitting that Nanny Jean’s

opened their doors in Melbourne in 2002 at

the Centre at Suntree and are now opening

their doors again at the Centre at Suntree,”

said Casey.

Casey added that Nanny Jean’s

Academy has “provided quality day care at

affordable prices to area families for the

last 19 years. Our family has a special

Nanny Jean’s Academy at the Centre at Suntree on North Wickham Road in Melbourne has fully renovated and moved into its new space. The day–
care center has more than doubled its previous square footage. From left: Heather Bland, business manager; Deborah Smith, director; Nanny Jean Lees,
founder; and Eric Lees, founder. The Lees and their daughter Bland are originally from Great Britain. The Lees started Nanny Jean’s Academy in 2002
and have seen it grow into a big success.

BBN photo — Adrienne B. Roth
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the trend is continuing this year at an alarming rate

in Florida.

Last July, Moody led a bipartisan coalition of

attorneys general in support of the Safeguarding

America’s First Responders Act. The SAFR Act

permits the families of first responders, who die or are

permanently and totally disabled as a result of

COVID–19, to receive the same federal benefits

extended to those public servants otherwise killed or

injured in the line of duty. In August 2020, President

Donald Trump signed the act into law.

Since taking office, Moody has made it a top

priority to promote and highlight positive relation-

ships between law enforcement officers and the

communities they serve. Soon after becoming attorney

general, Moody launched a statewide “Back–the–

Blue” campaign.

The campaign highlights law enforcement officers,

citizens and organizations taking extraordinary steps

to forge positive impacts on law enforcement and local

communities. Moody has issued more than 30 Back–

the–Blue Awards since taking office.

As officer deaths continue to climb, Attorney General Moody calls on residents to support law enforcement

New Executive Chef Weiland caters to military tastes at Indian River Colony Club
VIERA (March 15, 2021) — Frank Weiland is the new executive chef for Indian River Colony Club, the Viera

55–plus golf community for military veterans.

A graduate of the prestigious Culinary Institute of America, Weiland is now responsible for the daily food

service for the At Ease Club restaurant, as well as onsite events catering. Weiland spent decades honing his

skills and service ethic in executive chef positions at numerous high–end resorts and country clubs in the U.S.,

including Sunspree Resorts, Hilton Hotels and Embassy Suites Golf Resorts.

In Brevard, Weiland has served in the top spot in the kitchen of the Suntree Country Club and the Chart

House. Weiland holds a number of professional designations, including the American Culinary Federation’s

Certified Executive Chef and Certified Culinary Administrator. For more information about the restaurant

operations at Indian River Colony Club, call Thomas Shonkwiler at (321) 255–6050.

Weiland will lead a culinary department with a reputation for providing “consistent and memorable dining

experiences” to its members and guests.

Club Manager Thomas Shonkwiler said he is receiving positive comments daily from the members of Indian

River Colony Club. “Chef Frank is already developing new menus to tantalize the palates of our IRCC members,”

said Shonkwiler. “And as a mentor for the culinary team, he will be instrumental in creating first class culinary

events for the club.”

Viera’s first neighborhood, Indian River Colony Club, is known as “The Place Patriots Call Home.” A haven for

military veterans, the par–72 private golf course community has a patriotic culture and country club amenities

for active adults aged 55 and over. For more information about Indian River Colony Club, call (321) 255–6000, or

visit ColonyClub.com.

By Gerald Whitney Ray
whitney.ray@myfloridalegal.com
Office of Communications
Attorney General Ashley Moody

TALLAHASSEE (March 8, 2021) — Attorney

General Ashley Moody is urging continued support for

Florida law enforcement as seven officers lost their

lives in the first two months of 2021.

During January and February 2020, two Florida

officers lost their lives. During the same time period

this year, seven officers were killed — two by gunfire;

two by vehicular assault; one in a patrol–car accident;

and two after contracting COVID–19.

“I have attended far too many law enforcement

funerals this year and watched too many of our

brothers and sisters behind the badge mourn the loss

of a member of our crime–fighting family. This

disturbing trend must end,” said Moody.

She added, “As Florida’s Attorney General, and the

wife of a law enforcement officer, I am calling on all

Floridians to show support for the brave men and

women in this profession. We must do better. Our

courageous officers have stood for us and served their

communities through this deadly pandemic and civil

unrest — never faltering in their resolve to uphold the

oath they took to protect the communities they love.

Let’s come together to uplift these heroes and show

them our unwavering support.”

At the end of last year, Moody alerted the public to

the tragic fact that the total number of law enforce-

ment officers who were killed in the line of duty

nationwide last year doubled to more than 300. Sadly,
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When governments go rogue in America, citizens’ rights are violated
Missouri’s Second Amendment Protection Act (SAPA)

SB39/HR85. Missouri’s SAPA “anti–commandeering”

legislation would criminalize any efforts to assist Federal

authorities infringing upon the citizen’s right to “keep and

bear arms.”

A highly commendable amendment added by the

Missouri House of Representatives would subject any

elected official who orders law enforcement officers to

assist in Second Amendment infringement to be subject to

civil liability (recall government officials acting against the

McCloskeys of St. Louis for defending their lives and

property). Newton County, Mo., added additional teeth to

their county legislation by requiring sheriffs to arrest any

federal law enforcement officers attempting to infringe

upon any Missouri citizens’ unalienable Second Amend-

ment right.

Many improperly use the terms Rights, Freedom, and

Liberty interchangeably.

Without exploring a lengthy thesis, “Rights are an

individual’s moral and legal entitlement to have or do

something.” Morally — as according to the “Laws of nature

and of nature’s God” — rights are given to mankind by

God. Legally — our foundational documents established

and secured these rights as entitlements from God that

they would protect and not allow individuals to be deprived

thereof. Hence, even the slightest infringement upon our

inalienable rights by elected or non–elected government

officials represents a gross legal and moral transgression

against the American people and their Creator.

Robert Stilson, a longtime agent for America in some

very dangerous places around the world, recently stated,

“May I suggest that until morally defined, intelligent

humans decide to grasp the depth of the threat issued

against them, the left and its warring classes will eventu-

ally destroy Western culture. And why not? That is their

goal. Their lone goal: supremacy.”

We Americans now live in perilous times. It is para-

mount that every state in the Union recognizes its primary

responsibility under the Duality of Protecting Principal to

defend and preserve their citizens’ inalienable rights from

a national government gone rogue. And it is every Ameri-

can citizen’s responsibility to call upon their State Repre-

sentatives to move with alacrity in passing Second

Amendment Protection Legislation. Failure of the states to

act according to the present threat makes our fellow

citizens and our entire Constitutional Republic easy prey

for our predatory “enemies, domestic.”

“A republic, Madam, if you can keep it!”

l About Dr. Magill

Dr. William Scott Magill, served with the U.S. Marine

Corp. 1965–1971, with the U.S. Army Medical Corps

1981–1988. He also served with the Denver Police

Department, 1970–1976.

He earned his bachelor’s of business administration

degree from the University of Denver, master’s of health–

care administration degree from Trinity University in San

Antonio, and medical degree from The University of

Health Sciences in Kansas City.

Dr. Magill did his residency in OB/GYN at Tripler

Army Medical Center in Honolulu, and served as the chief

of OB/GYN at Irwin Army Hospital in Fort Riley Kansas.

He was until recently a practicing obstetrician and

gynecologist in Springfield, Mo., for 21 years.

As an author and lyricist, Dr. Magill has authored such

pieces as, “The Greatest Generation,” “The Requiem of the

Brave,” and “The Battle Hymn of the Americans.”

Dr. Magill is the founder and executive director of

Veterans in Defense of Liberty. He is the recipient of the

Missouri GOP’s Milton Friedman Award and the Daugh-

ters of the American Revolution’s “Distinguished Citizens

Medal Award.

By Dr. W. Scott Magill

(March 9, 2021) The Second Amendment was given to

us for such a time as this. It plainly states, “… the right of

the people to keep and bear arms, shall not be infringed.”

Our God–given “unalienable right” to self–defense is

doubly guaranteed to many citizens in their state constitu-

tions. Missouri’s Article 1, Section 23 is one such example,

later strengthened in 2014 by the passage of the “Missouri

Right to Bear Arms, Amendment 5.”

The meaning of those words in the Second Amendment

included in our Bill of Rights — without which the original

thirteen states would never have ratified our Constitution

— runs much more profoundly in our national identity and

consciousness than commonly considered.

The Bill of Rights delineates many of the most essential

of our individual “unalienable rights.” The individual

liberties there listed have deep roots in Western culture,

first recognized by Magna Carta, then by the English Bill

of Rights, and then in the Charters of the British Colonies

of the Americas. Each represents human efforts to

establish governments that conform to the “Laws of

Nature and of Natures God.” They confirm that such

rights, not granted by human institutions, may therefore

not be denied by any government.

The Second Amendment is derived from an unalienable

right possessed by mankind from the beginning of time —

the individual’s absolute right to protect himself and his

property. Throughout all ages, that right of self–protection

has been exercised with the use of available weapons: fists,

rocks, clubs, spears, arrows, swords, knives, and guns, to

name but a few. Restricting or nullifying the Second

Amendment makes tragic situations such as Columbine,

Sandy Hook, Virginia Tech as inevitable as they are

predictable. Mandating gun–free zones announces to the

bad guys that it’s open season on law–abiding citizens;

places where our Bill of Rights is suspended; where every

citizen’s natural, God–given, unalienable right to self–

defense is outlawed.

Simply put: The mass murder of disarmed citizens is a

GOVERNMENT–CAUSED preventable assault against

the American people. Our fellow citizens will continue to be

slaughtered en masse as long as we impose these Constitu-

tion–free “killing fields” on our communities.

This brings us to a crucial aspect of Federalism as an

ideal system for defending and preserving our individual

rights to life and liberty, coined here: the “Duality of

Protection Principle.” Its source can be found in the

Constitution and strengthened by the Fourteenth Amend-

ment, which states, “All persons born or naturalized in the

United States, and subject to the jurisdiction thereof, are

citizens of the United States and of the State wherein they

reside.”

The Duality of Protection Principle affirms that our

federal government has not only the right but the sacred

duty to protect American citizens from state governments

gone rogue. At the same time, each sovereign state

possesses the same right and duty to protect its own

citizens’ liberties from a federal government gone rogue.

It is time to apply this principle without delay. As this is

being written, news headlines declare, “Biden plans to

issue a new Anti–Domestic Terrorism law as a possible

way to target American citizens.” In response to a Federal

government manifestly going rogue, Alaska, Iowa, Kansas,

and Wyoming have passed legislation declaring each a

Gun Sanctuary State, with Texas and others, now actively

considering such legislation.

Every state’s legislature must go on offense to maintain

their state’s sovereignty and secure their citizens’ unalien-

able rights by immediately passing legislation similar to
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By Robin Koestoyo
koestoyo@ufl.edu
IFAS Communications
University of Florida

FORT PIERCE (Jan. 7, 2021) — Florida citrus

growers who face the most severe citrus disease in

history notice how citrus trees under oak tree hammocks

appear to tolerate the disease. Lukas Hallman, who grew

up in Melbourne, believes oak trees may hold a com-

pound that boosts the citrus trees’ ability to tolerate the

disease.

Hallman is a graduate student at the University of

Florida Institute of Food and Agricultural Sciences

Indian River Research and Education Center (UF/IFAS

IRREC) in Fort Pierce, in the heart of the world’s premier

grapefruit production region.

The disease, “Huanglongbing,” or HLB, is caused by a

bacterium and vectored by the invasive insect, the Asian

citrus psyllid. Once infected, trees have a reduced fine

root mass, yellowing of leaves, and smaller and bitter

tasting fruit. In the U.S., the disease’s common name is

citrus greening, said Hallman.

“Anecdotal reports from Florida growers claim that

citrus trees growing within the drip line of large oak trees

have minimal HLB symptoms, while trees nearby, but

not under the oak drip line, show severe symptoms,” said

Hallman.

In his literature review of scientific journal articles,

Hallman found that compounds from white oak tree bark

were used as antimicrobials during the American Civil

War. Marco Pitino, a former UF postdoctoral researcher,

published the first research study for oak tree extract

used in the greenhouse against the bacterium. The work

took place at IRREC. Pitino found oak extract would

improve citrus trees’ ability to tolerate HLB in the

greenhouse.

“The literature review and Pitino’s greenhouse study

were enough to form a viable hypothesis for a field study

with oak mulch beds under citrus trees,” Hallman said.

“Pitino’s work took place in a greenhouse. His findings

need field tests, and we need an answer to help the local

industry, which has seen their crops drop by 90 percent

in the last 15 years.”

Lorenzo Rossi, assistant professor of plant root biology

at IRREC, is Hallman’s graduate research advisor. Rossi

persuaded Hallman to apply for a Southern Sustainable

Agriculture Research and Environment (SSARE)

graduate student grant to fund research of his hypoth-

esis.

When Hallman began to write the SSARE grant, a

large oak tree fell on the IRREC property in a 2019

hurricane. With funds from a UF/IFAS Horticultural

Sciences Department A.H. Krezdorn Memorial Fund,

and collaboration with Robert Shatters, a research

molecular biologist with the U.S. Department of Agricul-

ture, Rossi and Hallman prepared the tree for mulch.

The researchers used it for a bed under citrus trees in a

research grove. With the research infrastructure in place,

Hallman began to take monthly data from the root

rhizosphere under the oak–mulched citrus tree beds.

“The oak mulch is easier to apply to trees than the oak

extract,” said Rossi. “Through the research, we may find

oak mulch soil amendments improve the soil and that

the compounds in the mulch help citrus trees tolerate

HLB.”

“With the SSARE project, we are able to expand the

research,” said Rossi. “In the future, we will need to

identify which compounds are beneficial, where those

compounds are in the trees, which oak species hold the

specific compounds, and how much of the right com-

pounds will control the disease.”

One year into the project, Hallman said he found more

nutrients in the root rhizosphere. Also, preliminary

findings show that as the mulch breaks down, soil

biodiversity increases.

“The research is a collaboration with the USDA,” said

Rossi. “It confirms that UF/IFAS and the USDA are

committed to the development of ‘an out–of–the–box’ cure

for HLB.”

Long–term outcomes for the research are to improve

economic profitability for growers, to improve environ-

mental health by reducing chemical inputs, and to

support the surrounding community. In the years from

2006 until 2011, HLB took more than 6,500 jobs from

Floridians, according to an UF/IFAS economist study.

Oak mulch could help restore some of those positions,

said Hallman.

l About UF/IFAS

The mission of the University of Florida Institute of

Food and Agricultural Sciences is to develop knowledge

relevant to agricultural, human and natural resources

and to make that knowledge available to sustain and

enhance the quality of human life. With more than a

dozen research facilities, 67 county Extension offices, and

award–winning students and faculty in the UF College of

Agricultural and Life Sciences, UF/IFAS brings science–

based solutions to the state’s agricultural and natural

resources industries, and all Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.

Oak tree mulch may boost immunity to disease; Hallman, who grew up in Melbourne, is working on project
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By Adam Lowenstein
adam@fit.edu
Florida Institute of Technology

(March 15, 2021) — Abstraction: Retrospective

Memories, a show featuring the works of two powerful

abstract artists, opened March 20 at Foosaner Art

Museum in the Eau Gallie Arts District of Melbourne.

The exhibit centers on Rene Griffith, a contemporary

mixed–media artist based in Indialantic who grew up in

the Eau Gallie area, and Steve Seinberg, a Brooklyn–born

contemporary abstract artist living in Georgia.

The show will remain open until June 30, after which

the Foosaner will permanently close.

“Our final exhibition highlights two distinct abstract

voices of solemnity and optimism, which together illumi-

nate the collective transition of the Brevard arts commu-

nity, while also celebrating the 40–plus–year history of the

museum,” said Foosaner Art Museum Director Ashley

Milliken.

To express herself as an artist who creates abstract

paintings and mixed–media artworks, Griffith uses acrylic

paints, graphite, charcoal, oil sticks and collage. Her

collage materials are often papers from vintage books and

magazines, old maps, postcards, stamps, old letters,

photographs, wallpapers and other ephemera that seem

interesting to her.

“Using color, texture and shape, my intention is to give

the viewer a glimpse into my feelings about the places I

remember,” she said. “Then they can use their own

experiences and memories to relate to these places.”

Griffith’s Inner Landscapes series, part of her Foosaner

exhibit, is an exploration of her memory and imagination.

As an artist, she spends a great deal of time reflecting

inwardly, and as she creates, these thoughts and feelings

are reflected in her artwork.

“Having grown up in the Eau Gallie section of

Melbourne and returning many years later, I cannot go

anywhere without stirring up memories and thoughts

about how much this area has changed since my childhood:

one school for grades 1 through 12, a small downtown with

a drug store (Fulmer’s), a jewelry store (Sullivan’s), a bank,

one department store (Turner’s), one hotel (The Olean-

ders), a police station, a library, and a long wooden bridge

referred to as the ‘rickety rackety bridge’ to take us to the

beach.”

Seinberg is best known for his use of muted palettes,

precise additive and subtractive devices, and poetic line

work. Bill Lowe, whose Atlanta gallery represents

Seinberg, describes his work as “A formula of graphite, oil

and canvas to create breath–like creations. Seinberg’s

somber pallet, bold strokes and poetic line work connect

the outside world with motion as incessant and loss being

invaluable.”

Seinberg’s paintings are inspired by biological senses,

environmental factors and the emotional responses to

these surroundings. The various elements within his

paintings are determined by what he intuits at each

moment during the process of creation, which forces his

paintings to communicate in a mysterious, unobtrusive

subtle and instinctive manner. Because of these factors,

every aspect and phase of Seinberg’s work fades in and out

of the paint almost imperceptibly, leaving behind powerful

images capable of nurturing the mind, heart and soul.

The Foosaner Art Museum is at 1463 Highland Ave.

Admission is free. Hours are 10 a.m. to 4 p.m. Wednesday

through Saturday. For more information about the artists

and this exhibition, visit https://foosanerartmuseum.org/

current–art–exhibitions.

Abstract art focus of Foosaner Art Museum
exhibit, features the work of Rene Griffith
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By Catherine Deans
cdeans@dma–media.com
The NewsMarket

CHICAGO (March 17, 2021) — CCC Information

Services Inc. (CCC) has announced the publication of

“Crash Course 2021,” revealing industry–leading insights

on the business, consumer, environmental, and technol-

ogy trends shaping the property and casualty insurance

economy. The report provides a substantive view of how

COVID–19 reshaped the industry with shifts in driving

behavior, attitudes toward personal mobility, adoption of

telematics–enabled usage–based insurance, and expo-

nential growth in the digitization of operations across the

claims and repair experience.

“Crash Course illustrates how COVID–19 impacted

our industry and the trajectory of change moving

forward,” said CCC’s Susanna Gotsch, director, lead

analyst, and Crash Course author. “CCC has published

Crash Course for 26 years and this edition reveals

unprecedented change. And though we expect some

changes like miles driven to revert to pre–pandemic

levels, we project other changes will become the new

baseline as photos, mobile, AI, and customer demands

have reset expectations and changed how we work.”

The 130–page report draws insights from decades of

experience from processing more than 200 million

claims–related transactions, 50 billion miles of driving

data, and millions of auto BI and PIP/MedPay casualty

claims.

CCC is committed to providing the industry with

information and data to create more visibility into what’s

ahead, informing understanding to positively impact

business outcomes.

Key topics covered in Crash Course 2021 include:

l The rise of tech–enabled DIY customer experiences

in insurance.

l How COVID–19 became the spark for consumers to

take another look at usage–based insurance.

l Why 2020 saw more severe accidents and the

impact on the repair process.

l COVID–19’s impact on the casualty claims process

and healthcare.

l The role of vehicle technology in increasing repair

costs.

Said Gotsch, “To help make sense of the rapidly

changing market dynamics and accelerating innovations,

the Crash Course team is evolving how we bring

information to you. We’re excited to deliver a unique

Crash Course report each quarter in 2021, sharing the

most current data available and even timelier insights.”

In addition to macro trends and topics, CCC’s Crash

Course 2021 report also includes industry–level detail on

new and used vehicle market dynamics, claims fre-

quency, total loss and repair trends, parts utilization, and

much more. Download the Crash Course 2021 report for

free at www.cccis.com/crashcourse.

l About CCC

CCC is a leading SaaS platform for the multitrillion–

dollar P&C insurance economy powering operations for

insurers, repairers, automakers, part suppliers, lenders,

and more. CCC cloud technology connects more than

30,000 businesses digitizing mission–critical workflows,

commerce, and customer experiences. Learn more about

CCC at www.cccis.com.

Pandemic reshapes trends and behaviors across property and casualty insurance economy; ‘Crash Course’
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St. Francis Reflections Lifestage Care
Continued from page 12

provides specialized care for children in two distinct and

supportive programs — Palliative Care and Child Grief

Support. Palliative care aims to control pain and manage

symptoms. St. Francis Reflections Lifestage Care recently

expanded into children’s palliative care, being the first

such organization in Brevard to offer that service.

“We also have an outstanding program for veterans,”

said Hurt. St. Francis Reflections Lifestage Care is a

“Level 5 Partner” with “We Honor Veterans,” a program of

the National Hospice and Palliative Organization in

collaboration with the U.S. Department of Veterans

Affairs.

Level 5 is the top tier and requires annual recertifica-

tion by its members. Level 5 Partners focus on increasing

access and improving the quality of care for veterans in

their community. These partners demonstrate a commit-

ment to go above and beyond with special programs for

veterans.

“We are not compensated for any of these programs,”

said Hurt. “I wish we were so we could expand those

services even more. It’s all about going above and beyond

in the community to help people and families. I’m honored

to be part of this board. I have seen this organization

evolve over the last seven years, and it has made me even

prouder.”

Longtime community volunteer Rodriguez said she

learned about hospice at age 17.

“My best friend’s father was dying. I saw my friend’s

father pass away at home under hospice care, surrounded

by his wife and his sister, who were both nurses. It was my

first experience with seeing someone dying. As I went

through life, that experience made me not afraid of death.

It made me not afraid to be with people who are dying.”

Rodriguez added that any organization she volunteers

with “has to specifically impact Brevard County. I know

anything that I do at St. Francis Reflections Lifestage Care

is homegrown — Brevard people impacting the lives of

other Brevard residents. It’s a network of people who know

each other because we are not a huge community. I love

working with this board. We have a solid group of people

who are totally committed to the mission.”

That caring mission began more than four decades ago

when registered nurse Emilie Sasko founded Hospice of

St. Francis, now St. Francis Reflections Lifestage Care.

“The great thing about Hospice of St. Francis is that it

was organized on a local level by a nurse who had very

strong beliefs in providing this type of care,” said Chris

McAlpine, board chairman for St. Francis Reflections

Lifestage Care. “It has grown into a countywide organiza-

tion. This growth has been steady, year after year. And I

believe that growth is based on the fact that we consis-

tently meet the needs of not only the hospice patient but

also family members.”

Sasko started Hospice of St. Francis in 1977. “Emilie

was holding meetings in her living room to get people to

volunteer and be part of the movement she created,” said

Rodriguez.

Sasko’s vision at the time was having neighbors help

whenever a community member became ill with a

terminal illness and needed comfort, compassion, and

loving care. Her dream became the second hospice in

Florida.

“I knew Emilie Sasko when she was first forming

Hospice of St. Francis,” said Haddad, who has been a

member of the board of St. Francis Reflections Lifestage

Care since 2005. “I knew her as a parishioner at

St. Theresa’s Catholic Church in Titusville. I knew what

she was doing, but I didn’t know about her organization.

Then in 1999 my mother–in–law had to move in with us

because she was diagnosed with terminal cancer. She was

expected to live four to six weeks. She lived for 10 months,

thanks to the care and efforts of Hospice of St. Francis, as

it was known at that time. The caregivers told us what was

going on every step of the way.”

Haddad’s mother–in–law passed away on Oct. 2, 1999.

“We prayed. It was an emotional day. We had gotten to

know the primary care nurse and others involved in

providing care. When I walked her to the door, I said: ‘Are

you an angel?’ She said, ‘No. I’m just a nurse.’ I said, ‘No.

You are an angel.’ Six years later I’m sitting in my office at

Kennedy Space Center and in walks an individual I knew

was a member of the board of Hospice of St. Francis. He

looked at me and said, ‘Do you know about hospice?’ I said,

‘How big a check do you want me to write? Whatever you

ask, you’ve got it.’ He said, ‘No, I want you to be a board

member of this organization.’ Serving as a board member

of Hospice of St. Francis, and now St. Francis Reflections

Lifestage Care has been one of the most incredible

experiences in my life,” said Haddad.

He added, “We’ve grown through the years with

programs and have added exceptional board members. A

couple of years ago we introduced virtual–reality technol-

ogy for our hospice patients. Some of them are bedbound.

Most of them are homebound. They can’t travel anymore.

We put headsets on them and they can virtually travel to

wherever they want. We film their grandkids’ graduation

or weddings. They can literally be right in the middle of it

without having to leave their bedside.”

Haddad enjoyed a long career at NASA’s Kennedy

Space Center, where he was a program manager handling

sizable budgets. Now as a small–business operator, he is

president of Haddad Labor Management Consultants LLC

in Titusville. His firm serves a range of businesses.

The board members of St. Francis Reflections Lifestage

Care fill a variety of roles, and their work is fully

volunteerism.

“We have a rich history of volunteerism,” said Leech

Florio. “That is something that has never wavered within

our organization. And our board has shown great compas-

sion, both in support of our mission and in support of our

growth.”

Last year her organization introduced its new brand,

St. Francis Reflections Lifestage Care.

“Some people still call us Hospice of St. Francis, and

that’s OK,” she said. “That was our core. But over the years

we have developed new service lines that are relevant to

our core service, but are not just focused on the end–of–life

journey. We realized that Hospice of St. Francis no longer

reflected the entire scope of services that we now offer

throughout the county.”

Members of the St. Francis Reflections Lifestage Care

board share their time and talents upholding the mission

of care and creating the vision for the future.

“We are a mission–driven organization, and we are that

way primarily because of our board,” said Killian. “I am

very proud of them. These are individuals from all means

and from all walks of life within our community. They live

here. They are our neighbors. They have helped us grow

both from a caring standpoint in regard to the programs

and services we provide in Brevard, and also as an

organization and the way we care for each other. I couldn’t

have a better board to work with.”
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By Whitney Ray
whitney.ray@myfloridalegal.com
Attorney General Moody’s Communications Office

TALLAHASSEE (Mar. 16, 2021) — Attorney General

Ashley Moody is taking action against Google for multiple

violations of federal and state antitrust and consumer

protection laws, including anticompetitive conduct,

exclusionary practices, and false and deceptive misrepre-

sentations in connection with its role in the multitrillion–

dollar online–display advertising industry.

Google also made false and deceptive misrepresenta-

tions to consumers regarding Google’s privacy practices.

Google’s monopolization of online–display advertising

involves an anticompetitive agreement with Facebook,

making misrepresentations to users and customers, and

suppressing competition.

Moody is joined by a bipartisan multistate coalition of

14 other state attorneys general in the lawsuit in the U.S.

District Court for the Eastern District of Texas.

Moody said, “For far too long, Google has used its size

and position as one of the largest tech giants in the world

to manipulate and unfairly monopolize the marketplace.

The core of American economic success lies on our founda-

tion of capitalism and a free, fair and competitive market-

place.

“Google knowingly and willingly monopolized the

products and services used by advertisers in online–display

advertising. The company also engaged in false and

deceptive acts while buying and selling the online–display

ads. Through their monopolization and deceptive acts,

Google greatly decreased other publishers’ ability to

monetize their content while simultaneously increasing

costs to advertisers. Most of all, Google harmed consumers,

including the millions of Floridians who use the search

engine daily.”

The internet revolutionized the way people consume

content and the type of ads that companies can purchase to

reach consumers, including online–display ads. In addition

to representing both the buyers and sellers of online–

display advertising, Google competes directly against the

buyers and sellers they separately represent — all while

operating the largest exchange on which these ad products

are bought and sold. Google exchanges trades in billions of

ad impressions a day.

This action alleges that Google monopolized or at-

tempted to monopolize products and services used by

advertisers and publishers in online–display advertising.

The complaint also alleges that Google engaged in false,

misleading and deceptive acts while selling, buying and

auctioning online–display ads. These anticompetitive and

deceptive practices demonstrably diminished publishers’

ability to monetize content, increased advertisers’ costs to

advertise and harmed consumers.

To view the complaint, visit MyFloridaLegal.com.

Florida is joined in this action by attorneys general

from: Alaska, Arkansas, Idaho, Indiana, Kentucky,

Mississippi, Missouri, Montana, Nevada, North Dakota,

Puerto Rico, South Dakota, Texas and Utah.

In October 2020, Moody joined the U.S. Department of

Justice, along with 10 other state attorneys general, in

filing a civil antitrust lawsuit in the U.S. District Court for

the District of Columbia to prevent Google from unlawfully

maintaining monopolies through anticompetitive and

exclusionary practices in the search–advertising markets.

Attorney General Moody takes action against Google for anticompetitive practices; joins a coalition in suit
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Nanny Jean’s Academy
Continued from page 13

relationship with them as both of our

children were attendees of Nanny Jean’s

Academy, beginning in 2003.”

“Adding Nanny Jean’s back into the

tenant mix at the Centre at Suntree brings

another quality business and service

provider to the Centre and everyone is

thrilled to have them,” she added.

With the expansion, Nanny Jean’s

Academy now occupies about 7,200 square

feet. “That’s double what we previously had

at the Centre at Suntree. We have

extremely large bathrooms. In fact, the

bathrooms even have full–size lockers,”

said Bland.

Nanny Jean’s Academy has six class-

rooms, including a baby room, a crawler

room, a room for 1–year–olds, a room for

2–year–olds, a room for 3–year–olds, and a

voluntary prekindergarten room, or VPK.

“Our room for 2–year–olds has a bathroom

for potty training,” said Bland.

The staff members and educators at

Nanny Jean’s Academy wear face masks

and follow the pandemic guidelines set by

the Centers for Disease Control and

Prevention.

“We take temperature checks for the

kids and staff and follow all the proper

protocols,” said Bland. “Everything has

worked out quite well.”

“This is a happy place,” said Nanny

Jean Lees, whose facility has both an

enclosed outdoor area and an indoor play

area for the older children.

“And every room in the building is new,”

said Eric Lees. “We now have that ‘wow’

factor when families first visit and tour

Nanny Jean’s Academy.”

Nanny Jean’s Academy offers free VPK.

Florida was one of the first states in the

nation to offer free VPK for all 4–year–olds

regardless of family income.

The VPK program prepares early

learners for success in kindergarten and

beyond. VPK helps build a strong founda-

tion for school using educational material

corresponding to various stages in a child’s

development, said Bland. “We’re having a

lot of success with our VPK program. This

is a very important program for children. It

helps set them up for success later in their

education.”

To be eligible for VPK, children must be

4 years old on or before Sept. 1 of the

current school year. A new law that went

into effect years ago in Florida lets parents

whose children are born between Feb. 2

and Sept. 1 of the calendar year postpone

enrolling their 4–year–old until the

following year when their child is 5 years

old.

Children who attend “high–quality”

preschools reap benefits that can last

through high school and throughout their

lives, according to a review of new research

by the Learning Policy Institute in Palo

Alto, Calif.

Research on early learning programs in

the 1960s and 1970s revealed that benefits

for children lasted into adulthood, inspiring

many states to invest in preschool pro-

grams.

The Learning Policy Institute’s re-

searchers found that investments in

quality preschool programs bolster student

success. Students who attend preschool

programs are more prepared for school and

are less likely to be identified as having

special needs or to be held back in elemen-

tary school than children who did not

attend preschool.

Studies also show clear positive effects

on children’s early literacy and mathemati-

cal skills. “For VPK, we have set sched-

ules,” said Bland. “The children are on a set

schedule every day so they can learn

routines. Depending on their age, we get

them ready for the next class. So they are

learning more than the alphabet. They’re

learning writing and so much more.”

The increase in the number of working

parents and the subsequent demand for

child care are factors that are expected to

drive the market in the coming years.

There is a rise in awareness regarding the

link between economic growth, parental

employment, and access to child care.

“There is so much population growth in

this part of the county,” said Eric Lees,

referring to the Suntree and Viera mar-

kets. “We are upbeat about our prospects

for student growth later this year, into next

year, and beyond. Our numbers are down

somewhat because of the pandemic, but

more and more parents are calling and

inquiring about Nanny Jean’s Academy

and our programs. I think we are going to

see an uptick in our numbers.”

He added, “We are excited about this

expansion. It greatly increases our

potential to serve families. And this

location at the Centre at Suntree has

always been outstanding.”

Away from their business, Eric and

Nanny Jean Lees say they enjoy listening

to music on SiriusXM. “We are devoted

Sinatra fans. We never miss the ‘Siriusly

Sinatra’ show on XM. Sinatra is Eric’s

favorite singer in the world,” said Nanny

Jean Lees. Each week, a guest host on

Sirius plays their favorite Frank Sinatra

music and other artists who celebrate the

Great American Songbook.

“We saw Sinatra perform live in

Orlando in 1990,” said Eric Lees. That

Sinatra concert was on Jan. 23, 1990, at

the Amway Arena, originally known as the

Orlando Arena.

“It was a spectacular show and included

the song ‘The Best is yet to Come.’ That’s

how Nanny Jean and I see life,” he said.
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Rusty Malinoski joins SeaDek as brand
ambassador, underscores commitment
to innovation within towboat segment

ROCKLEDGE (March 9, 2021) — SeaDek Marine

Products, the industry leader in PE/EVA marine non–skid

products, has welcomed professional wakeboarder Rusty

Malinoski to their brand ambassador team.

Originally from Humboldt, Saskatchewan, he began

wakeboarding at 13 years old, with a competitive drive

that led to countless career wins on the professional

wakeboarding circuit, including two World Championship

titles and two National Championship titles.

He is widely known for being the first rider to land a

1080 in competition, and more than two decades later, he

remains a dominant force in competitive wakeboarding

with his powerful style earning him the nickname, “Bone

Crusher.”

The partnership is especially timely, as it coincides with

a new union between Malinoski and Nautique Boats.

Nautique was an early adopter of SeaDek, and the two

companies continue to enjoy a close relationship built

around innovation and collaboration.

“I’m so excited to join the SeaDek family,” he said. “I try

to align myself with people and companies I truly believe

in, and after years of getting to know their team and

products, I am confident SeaDek is one of those compa-

nies.”

“We’ve been very fortunate to have had the opportunity

to work and collaborate with Rusty on several projects over

the years,” said Jason Gardner, vice president of market-

ing and advertising at SeaDek. “More than just an

incredible athlete, Rusty is a stand–up guy with a lot of

integrity — the kind of person we try to align ourselves

with in every segment of the marine industry. We are

stoked to be taking this partnership to the next level.”

l About SeaDek Marine Products

SeaDek manufactures a wide range of PE/EVA non–

skid products for OEM boat builders, aftermarket custom-

ers, and dealers. In addition to custom products, SeaDek

offers an extensive line of retail items, including DIY sheet

material, anti–fatigue helm station pads, coaming bolsters,

and more. As a safe and comfortable alternative to

molded–in non–skid, paint–on textures and other marine

traction products currently available, SeaDek provides

exceptional traction and aesthetically pleasing stylistic

options. To learn more about this company, visit

www.seadek.com.

are a driving force in Florida’s economy. They provide jobs

and build careers for thousands of people and play a vital

role in local communities.

Before the pandemic, estimated annual sales for

Florida restaurants was more than $50 billion. Restaurant

and foodservice jobs in Florida comprise 12 percent of

employment in the state, according to the Florida Restau-

rant Association.

Every dollar spent in the table–service segment

contributes $2.04 to the state’s economy.

Conneen said he is excited about his restaurants’

prospects for business this year as more people get

vaccinated and feel more comfortable about dining out.

“Our third quarter in Brevard is generally slow because

the winter residents move back up north. But by the fourth

quarter, the good Lord willing, we are going to be in good

shape, I believe. There is pent–up demand for all types of

services. I think a lot of businesses, including restaurants

and bars, are going to benefit from that consumer de-

mand.”

Pizza Gallery & Grill
Continued from page 23
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Pizza Gallery & Grill
Continued from page 1

Restaurants will continue to bring people together, and

excellence in customer service will help drive success.

Conneen was ahead of his industry three decades ago

when he started the Pizza Gallery & Grill.

“Thirty–years ago we put chicken on pizza, teriyaki

sauce on pizza, shrimp on pizza, and spaghetti and

meatballs on pizza. Some people thought that was weird

and didn’t agree until they tried it. Then they realized how

tasty it was. Who doesn’t like a good stir–fry dish at an

Asian restaurant? We can put your favorite stir–fry entrée

on top of a pizza crust.”

Today, pizza lovers put all types of toppings on their

pies. The traditional toppings of pepperoni, sausage, bell

peppers, mushrooms, and fresh basil have given way to a

whole plethora of new ideas. Americans love their pizza.

It’s even considered America’s favorite food.

During the pandemic, a lot of people have been ordering

pizza. “It’s a comfort food. People in uncertain times turn to

comfort food. Pizza is also budget–friendly. You can feed a

family for a very reasonable price. At the Pizza Gallery,

customers can dine in and we also offer curbside takeout

service. In tough times, two things seem to sell well —

pizza and alcohol,” he said.

Before starting his businesses, Conneen was fast rising

up the management ranks at Ann Harbor, Mich.–based

Domino’s Pizza Inc. He was working for Domino’s in

Florida and attending college.

“I left Domino’s because I wanted to do something

entrepreneurial. I was 20 years old.”

To learn about entrepreneurialism, Conneen said he

took a course put on by Brevard Community College’s

Small Business Development Center, now Eastern Florida

State College. The course was on “How to Start a Busi-

ness.”

“That one course was basically my launching pad to

becoming an entrepreneur in the restaurant industry,” he

said. “I’ve always had a love of pizza. And my family has a

long history in the art world. So I decided to mix pizza with

art and create the Pizza Gallery & Grill.”

His mother — Mari Conneen — is a National Water-

color Society artist. His father — Joe Conneen — owned an

art gallery and frame shop here for many years. They now

live in North Carolina.

“And my grandmother did miniature watercolor

paintings. Her work was amazing. I also had a great–

grandfather who did sculpture and it too was impressive.”

The Pizza Gallery & Grill even has a curator, Jamie

Meagher. “He’s our longest tenured employee. Jamie has

been with the company for 20 years. He’s worn almost

every hat that we have. Jamie is also a graphic–design

artist. He does a lot of our branding — menu design, social

media — and curates all of our art,” said Conneen, whose

restaurant’s menu includes various pizzas named after

famous artists.

The works featured at the Pizza Gallery & Grill are

mainly local artists. “We change up the art every two to

three months,” said Conneen. “Patrons will see a fresh wall

of art and some featured artists in our private dining room

and in our lounge. On our big wall in the dining room, we’ll

showcase the work of about 20 different local artists. We

consistently change that out.”

The first location of the Pizza Gallery & Grill was in

The 1900 Building in downtown Melbourne. That building

was owned by the late businessman Harry Brandon.

“We were on the first floor, in the northwest corner of

The 1900 Building,” said Conneen.

He purchased an existing 40–seat, 1,000–square–foot

luncheonette–type restaurant which he turned into the

Pizza Gallery & Grill. That was 31 years ago, in 1989.

His gourmet pizza business grew and in 1992 Conneen

opened inside Dr. Joe’s Intracoastal Bar in the Eau Gallie

area of Melbourne. In 1996, his company had two loca-

tions, one on Post Road in Melbourne and another

operation in Rockledge.

“We were on Post Road for a decade before moving to

North Wickham Road and building a freestanding facility

in 2000,” said Conneen. ”The Sushi Factory now occupies

that building. Finally, we moved to The Avenue Viera in

2005. In 2005, we had the Wickham Road location going at

the same time as The Avenue. We ended up selling the

second location each time. Life at The Avenue has been

good to us.”

He raised capital through private investors to expand

the Pizza Gallery & Grill brand and today has a partner

group.

He said through the years the Pizza Gallery & Grill

“experienced growing pains. We learned something from

each experience as we expanded.”

At The Avenue Viera, the 6,000–square–foot Pizza

Gallery & Grill can seat up to 250 people. There is

comfortable outdoor seating, too.

The first menu served at The 1900 Building featured

some favorites that are still offered today at the Pizza

Gallery & Grill at The Avenue Viera.

“My personal favorite is the ‘Botticelli.’ It’s among the

top three most popular pizzas we serve. The Botticelli is a

Hawaiian teriyaki pizza. Instead of tomato sauce, it has

teriyaki sauce. The toppings include ham, pineapple and

bacon. It’s a sweet, savory pizza that customers really like,”

he said.

Another customer favorite is the “Vermeer,” a meat

lover’s delight that has pepperoni, sausage, ham, ground

chuck and bacon with mozzarella on the Pizza Gallery &

Grill’s “original crust.”

“It’s named after the Dutch artist Johannes Vermeer,”

said Conneen. Vermeer (1632–1675) is regarded as one of

the greatest painters of the “Dutch Golden Age.” He was

known for his local genre paintings.

Then there is the “Escher” classic white pizza, named

after Maurits Cornelis “M.C.” Escher (1898–1972). The

Dutch graphic artist was known for his “detailed realistic

prints that achieve bizarre, optical, and conceptual effects.”

The Escher pizza is served on the restaurant’s original

crust with ricotta, garlic, olive oil, and mozzarella. “The

Escher is every man’s favorite,” said Conneen. Some

customers add fresh tomatoes, mushrooms, or spinach to

their Escher pie, he said.

While the Pizza Gallery & Grill is known in the region

for its gourmet pies, the restaurant features an interesting

selection of sandwiches.

“We have amazing sandwiches. One of my favorites is

‘The Gatsby.’ And it was inspired by my son–in–law who is

from South Africa. I asked him for some inspiration when

we were doing a menu revision. And he suggested The

Gatsby. I have never been to South Africa,” said Conneen.

The Gatsby, served on a sub roll, is common street food

in South Africa. “Every corner shop has its own version,

but every Gatsby sandwich has fries on it,” he said. “So we

came up with a kind of Thanksgiving tribute with turkey,

bacon, fresh spinach, cranberry mayo, and fries on our

version of The Gatsby. It’s stacked high and is delicious.”

The Gatsby sandwich originated in Cape Town in the

mid–1970s, according to an article in the April 17, 2015,

edition of “Cape Town” magazine.

The Pizza Gallery & Grill menu describes The Gatsby

sandwich as packed “fula–love.” Conneen’s son–in–law’s

name is Jason Fula. “It’s a tribute to his South African

upbringing. There is also a pizza on the menu named after

my daughter as well. It’s called ‘The Madison.’ Her first

name is Madison.”

The Madison, with a portobello mushroom crust, has

garlic butter, crab meat, green and red peppers, red onion,

mozzarella, and Dijon remoulade. “Madison made this

incredible crabcake mushroom pizza on a portobello. It’s

delicious,” he said.

With the Pizza Gallery & Grill faring well, Conneen

decided to expand and tap into a new restaurant concept,

which became known as 28 North Gastropub. He worked

closely with Executive Chef Kyle Hash developing the

concept.

“He and I collaborated on the name, the concept, the

whole operation,” said Conneen. “Kyle is a masterful

gastronomy chef — creative and smart.”

Conneen added, “When we started talking about

different fine–dining restaurant concepts and the idea of a

gastropub came up, Kyle’s eyes lit up. He started exploring

that concept and looking at the local market to see what

was already out there.”

They quickly saw a niche opportunity and began

planning for the launch of 28 North Gastropub.

“28 north is the latitude of Brevard County. That’s how

we came up with the name.” Conneen said the restaurant’s

tagline is “local latitude, local attitude.”

In September 2018, Conneen signed a lease — next

door to his Pizza Gallery & Grill — for three different units

totaling about 5,000 square feet. The architect for both the

Pizza Gallery & Grill and 28 North Gastropub was Dave

Nagrodsky of DNA Architects in Melbourne.

“We knocked down the walls and turned the three units

into one big unit,” said Conneen. “We blacked out the

windows so people couldn’t see the construction going on.

On the windows we placed signs that were six–feet tall.

The signs said: ‘What is a gastropub?’ I don’t think a lot of

people are familiar with that word. Gastronomy is the art

of cooking and eating.”

In February 2019, he opened 28 North Gastropub,

which includes a bar. The restaurant — nicely furnished,

just like the Pizza Gallery & Grill — serves a lot of high–

end fish and steak.

The entrees, for example, include Scallop and Grits.

Another popular selection is the Cast Iron Fish entree,

prepared in a cast–iron skillet.

The menu features different meats, cheeses, jams, and

mustards. “We even have an Octopus hotdog on the menu.

It’s an actual octopus tentacle hanging out of a hotdog bun.

And it is tasty,” he said. The taste of octopus is similar to

calamari, or squid.

Conneen said everything at 28 North Gastropub is

made from scratch. Many of the items are sourced locally.

To view the full menu, visit 28NorthGastropub.com/menu.

“We work with four different farms in Brevard County,

as well as four different breweries. We also work with a

couple of dairy farms across Central Florida and in Tampa

where we purchase cheeses and other fresh products. But

our focus is on Brevard vendors.”

Conneen added, “Our uniforms come from Standard

Collective in downtown Eau Gallie. We try to support as

many local small businesses as we can, preferably

independent ventures.”

Conneen said business at 28 North Gastropub took off

when the restaurant opened.

“It came out of the gate amazingly. The first year we

exceeded our expectations, and the first two months of

2020 were record months compared to the same months in

2019. Then the pandemic hit. 28 North is not a prime

takeout menu. It’s a scratch kitchen. The food is best

enjoyed dining at the restaurant. It doesn’t get any better.”

Restaurants like the ones Conneen owns and operates

Please see Pizza Gallery & Grill, page 22




