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TRES Vision Group, an ophthalmology practice on leading edge of technology

Initially, glaucoma affects your peripheral, or side vision.

You might consider that cheap real estate, but it can also

lead to center–vision loss. So it’s important to have your

Please see TRES Vision Group, page 23

period. “Glaucoma is clearly a national health issue and

one that is overlooked in favor of other diseases perceived

as more critical.”

Said Dr. Trespalacios, “We hear this all the time: ‘Oh,

just treat glaucoma with eyedrops — it’s no big deal.’

By Ken Datzman

With the number of people affected by potentially

blinding eye diseases expected to double in the years

ahead, it’s critical that Americans better understand eye

health.

Surveys by leading medical organizations say most

people know a lot less about eye health than they think

they do. Often, ophthalmologists witness the consequences

of patients entering their offices too late to avoid vision

loss. Glaucoma, one of the primary causes of irreversible

vision loss and blindness, is an example.

“Glaucoma is called the ‘silent thief of sight.’ You don’t

even realize your vision is being stolen from you, slowly

taken away. Once that loss occurs, you can never get that

vision back,” said Dr. Rafael Trespalacios, a board–

certified ophthalmologist and lead surgeon at the

Melbourne–based TRES Vision Group, with offices in

Suntree and Merritt Island. The longtime practice Brevard

Eye Center is now TRES Vision Group.

Dr. Trespalacios sees himself as both an eye surgeon

and as an educator in his field.

“We explain everything very carefully to our patients,

whether it’s a procedure, a medical product, or a particular

service we offer. We devote a lot of time to educating

patients about eye care.”

Educating patients about their diagnosis and proposed

management and treatment options is an integral part of

health care, he added.

In TRES Vision Group’s patient–centered care philoso-

phy, education is a high priority, he said. The team at

TRES Vision Group ensures that patients are well–

informed and understand all of the treatment plans that

are available and appropriate for their eyes.

He said the team takes the time to listen and learn

about each individual, their lifestyles, and hobbies, so they

can make the best decisions for their care and treatment

options.

“Love people. Love truth. Spread the light. Change the

world,” said the personable Dr. Trespalacios. “When we

meet the patients, we literally and symbolically enlighten

them as we learn and teach about what is going on with

their eyes.”

He added, “We believe in educating every patient about

their options. To better serve them, we want to understand

their lifestyle and what they want to improve about their

eyesight. This is what we consider the next level of patient

care. Let’s give to each patient what they are looking for

and provide the best outcomes and results.”

The TRES Vision Group medical team includes

Dr. David Silverman, ophthalmologist; Dr. Leslie Collins,

optometrist; Dr. Lauren Hansen, optometrist; Dr. William

Riehl Jr., optometrist; and Dr. Michelle Hebert, optom-

etrist.

More than 3 million people in America are estimated to

be living with glaucoma, according to the Glaucoma

Research Foundation. But only half know they actually

have it. In the U.S. more than 120,000 individuals are

blind from the disease.

Research published by “American Journal of Ophthal-

mology” suggests that 27 percent of patients with glau-

coma are estimated to go blind in one eye over a 10–year

Dr. Rafael Trespalacios, a board–certified ophthalmologist, is the medical director and lead surgeon at TRES Vision Group, with offices
in Melbourne, Suntree, and Merritt Island. His practice provides patients of all ages a full spectrum of highly specialized eye–care
services. Dr. Trespalacios serves as an associate professor of ophthalmology at UCF’s College of Medicine. He’s at TRES Vision Group’s
office in Melbourne. Dr. Trespalacios practices at all three locations.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Parrish Medical Foundation Golf Classic exceeds goal for The Children’s Center; more than $90,000 raised

By Christie Rimsky
christie.rimsky@parrishmed.com
Senior Philanthropy Officer
Jess Parrish Medical Foundation

TITUSVILLE (May 5, 2021) — More

than 70 sponsors, 58 teams, 227 players

and dozens of volunteers participated in

the annual two–course Jess Parrish

Medical Foundation (JPMF) Fran Gerrett

Memorial Golf Classic on Friday, April 16,

at La Cita Country Club and The Great

Outdoors Golf Club.

The 18–hole scramble was co–pre-

sented by the law firm Zumpano Patricios

and the Indian River Wealth Management

Group at UBS Wealth Management USA.

The event exceeded its fundraising goal

of $60,000 and raised more than $90,000

for The Children’s Center (TCC), a service

of Parrish Healthcare, and one–stop

childhood development resource center.

TCC provides a safe and healing environ-

ment for special needs and typically

developing children to learn and grow,

along with an array of health, education

and human services under one roof.

The golf tournament lives on as a

tribute to Fran Gerrett’s longtime dedica-

tion to the Titusville community and his

favorite charity, The Children’s Center.

Fran, a former Parrish Medical Center

materials management director, was

famous for saying, “It’s all about the kids!”

“I am honored to continue my father’s

legacy of giving to the children through his

love of golf. We are grateful for the support

of the sponsors, players and volunteers

that contribute to the success of this

annual event,” said Leigh Spradling,

Fran’s daughter and golf committee

member.

“It is incredibly humbling to be able to

announce a record–breaking, sold–out year

after the disappointment of having to

cancel last year’s tournament. We are

deeply grateful to the community and all

involved for helping us assure the contin-

ued success of the programs and services

offered through The Children’s Center,”

said JPMF Executive Director and Parrish

Healthcare Senior Vice President Natalie

Sellers.

Event partners included Presenting

sponsors Zumpano Patricios and the

Indian River Wealth Management Group

at UBS Wealth Management USA;

Platinum–level sponsor HHS; and Gold–

level sponsors Injury Centers of Brevard;

PuroClean Disaster Services; RUSH

Construction Inc.; and W & J Construction

Corp. Silver–level sponsors included

Batson–Cook Company; CSI Leasing Inc.;

Florida Power & Light; Regions Bank; and

The Watauga Company. Bronze–level

sponsors were Anderson Financial

Partners Inc.; Architects RZK Inc.;

Atlantic Business Systems; The Broome

Law Firm/Chris & Kelley Broome;

Certified Plumbing of Brevard Inc.;

Coastal Ambulance Services; Randy and

Mary Coleman; Comprehensive Pharmacy

Services; CP Rankin Inc. Roofing Experts;

Florida Today/LOCALiQ; MEC Contrac-

tors Engineers; MedFast Urgent Care

Centers; Phigenics; Schwenn Services &

Contracting; N. Christine Sylvester; and

Bill and Rachel Terry.

The lunch sponsor was Firehouse Subs

at Titus landing. In–kind sponsors were

Brevard County Sheriff’s Office; Dixie

Crossroads; Duran Golf Club; el Leoncito

Restaurant; Fairfield Inn & Suites

Titusville Kennedy Space Center; Island

Guys Detailing; Kennedy Space Center

Visitor Complex; La Cita Country Club;

Orleans Bar & Bistro; Pier 220; River

Lanes; The Great Outdoors Golf Club;

Valiant Air Command, Inc./Warbird

Museum; and World of Golf Hall of Fame.

Other generous sponsors were recognized

at the tournament.

“Our sincerest thanks go out to the

community and corporate partners who

helped make this event possible. The

success of this year’s event would not have

been possible without their partnerships,”

said Greg Sparkman, tournament co–

chairman.

Taking home top honors were the men’s

division first–place teams of Justin Edens,

Mark Hudgins, Joey Jones and Mike

Lakin at La Cita Country Club and Ray

Fackler, Luis Mejia, Todd Stahl and Fred

Wilson at The Great Outdoors.

The mixed division first–place teams

included Amy Craddock, Brant Craddock,

Michael Hogue and Jason Lanthorne at La

Cita and Jackie Brown, Craig Dallas and

Laura Ragan at The Great Outdoors.

The foursome of Claire Charron, Patti

Johnson, Kathy Myer and Jeanne O’Bryan

took top women’s division honors at

La Cita Country Club.

The golf classic is organized by

community leaders and volunteers and led

by event co–chairs Kathy Myer and

Sparkman.

Other members of the golf committee

included Santi Bulnes, Amy Craddock,

Vaneesha Greco, Jeff Riley, Leigh

Spradling, Kristina Weaver and Suzanne

Yarbrough.

For more information about Jess

Parrish Medical Foundation, or to secure

your 2022 event partnership, call the

Foundation at (321) 269–4066 or visit

www.parrishmedfoundation.com/golf.

l About Zumpano Patricios

Zumpano Patricios is a full–service law

firm headquartered in Coral Gables. The

law firm has offices in Chicago (Zumpano

Patricios & Bresnahan, LLC), and Salt

Lake City (Zumpano Patricios & Helsten).

The firm also has 20 satellite offices

located around the world. Zumpano

Patricios focuses its practice on health–

care litigation and regulatory matters,

regularly representing hospitals and

hospital systems in complex managed care

litigation, as well as regulatory matters. It

has been providing services to Parrish

Medical Center since 2007.

l About UBS Global Wealth Manage-

ment

As one of the world’s largest wealth

managers, UBS Global Wealth Manage-

ment provides comprehensive advice,

solutions and services to wealthy families

and individuals around the world. Clients

who work with UBS benefit from a fully

integrated set of wealth management

capabilities and expertise, including

wealth planning, investment manage-

ment, capital markets, banking, lending

and institutional and corporate financial

advice.

l About The Children’s Center

The Children’s Center, an affiliate of

Parrish Healthcare, offers a variety of

learning and early development programs

for area children. Located at 5650 South

U.S. 1 in Titusville, The Children’s Center

consists of eight local partner agencies

working together to meet the needs of

children. The center annually serves

nearly 2,000 children and their families.

Visit The Children’s Center at

parrishchildrenscenter.com.

l About Parrish Healthcare

Parrish Healthcare, America’s first

Joint Commission Integrated Care

Certified network, includes: Parrish

Medical Center, a Mayo Clinic Care

Network member and one of the nation’s

most recognized hospitals for clinical

quality, patient safety, and healing

environments; Parrish Medical Group,

NCQA certified patient–centered medical

homes; and Florida Health Network, a

coalition of health–care providers, insurers

and others working together to improve

quality and safety and lower health–care

costs on behalf of individuals, families and

businesses.
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Kelly Ford

new ad emailed
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• 3 DAY
150 MILE MONEY 
BACK GUARANTEE.

• 30 DAY
1,000 MILE VEHICLE 
EXCHANGE.

• 150
POINT VEHICLE 
INSPECTION

INFINITI CERTIFIED
PRE-OWNED BENEFITS

• 6 year unlimited mileage warranty
• Complementary first year basic 
• maintenance 
• Comprehensive, 167 point inspection 
• CARFAX Vehicle History Report 
• CARFAX 3 year buy back guarantee 
• Free 3 month subscription to SiriusXM 
• Satellite Radio 
• Emergency Roadside Assistance
• Complementary Service Vehicle 
• Available INFINITI EliteTM Extended 
• Protection Program

The FORD BLUE ADVANTAGE 
starts with the confidence of 

knowing every used vehicle we 
o	er has undergone a thorough 

multi-point inspection. Each vehicle 
features comprehensive limited 

warranty coverage, 24/7 Roadside 
Assistance and even FordPass™ 

Rewards Points eligibility.

We are Ford Blue
Advantage Certified

IF IT’S NOTIF IT S NOT

RISK FREE

WE HAVE MOVED TO A NEW LOCATION!
BETWEEN THE CAUSEWAYS •  US-1 IN MELBOURNE

100 NORTH HARBOR CITY BLVD

INFINITI OF

MELBOURNE

APR X0%72MOS.+

ON ALL NEW 2021

INFINITI MODELS

ON ALL NEW 2021ON ALL NEW 

100 N. Harbor City Blvd. Melbourne
321-728-8880  • www.infinitiofmelbourne.com

+Based on $13.88 per $1000 financed. Add Tax, Title, license. Financing pro-
vider through IFS. Finang in lieu of incentives. On select new models. Photo 

for illustration purposes only. See dealer for details. Offer expires 5/31/2021.

MEMORIAL DAY
SAVINGS EVENT

Plus tax, title, license & dealer fees to qualified buyers with approved credit. On select 
new models. Based on $13.88 per $1000 financed. On select new models. Photos for 

illustration purposes only. See dealer for complete details. Offer expires 5/31/2021.

776 Magnolia Ave. Melbourne
321-254-4283  • www.kellyfordsales.com

Since 1975

MEMORIAL DAY
SAVINGS EVENTSAVINGS EVENT

MOS.MOS.
ON NEW 2020/2021 FORDSON NEW 2020/2021 FORDS00%%

7272APR XAPR X
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By Bree Watson
UCF Forum columnist
University of Central Florida

(April 15, 2021) — Are you always doing something?

Always working, studying, reading, writing, clicking,

typing, teaching, meeting, Zooming, cooking, cleaning,

washing, wiping, folding, planning, prepping or just plain

worrying?

I know I am. And it was time to do nothing about it!

So I took a day off. I wasn’t going on vacation. I didn’t

have a doctor’s appointment or need to care for a sick child.

And I wasn’t taking my car in for service.

I had no to–do list. No home repair to tackle. Nothing.

I just took a day off.

“I did nothing. I did absolutely nothing, and it was

everything that I thought it could be.”

Film fans may recognize that line from Office Space. In

the dark comedy, the main character, Peter, is asked what

he would do if he had a million dollars. He says he would

do nothing — and soon after, he does exactly that. A whole

day of nothing. Doesn’t it sound grand?

Doing nothing, so to speak, is still doing something, just

as avoiding a decision is still a decision. But on my day off

— on Nothing Day — I had nothing planned, and it was

everything I needed to reset and re–energize.

So, yes, I did do something on Nothing Day. But I did it

all on my time, without any distractions. Even household

chores felt relaxing without the constraints of a schedule or

clingy children. I washed a load of towels, vacuumed the

house and happily put away a basket of folded laundry

that had been perched on the dining room table for days,

silently taunting me every time I passed by. (I see you,

baby clothes! And I will put you away whenever I feel like

it! You’re not the boss of me!)

I got takeout from a new spot. Played with our pups in

the backyard. And soaked up an audiobook uninterrupted.

I also listened to big band jazz as I leisurely prepared

dinner, a refreshing change from the hastily thrown–

together meals I concoct on most evenings. And I success-

fully took a short nap, which, for my anxious mind, is quite

a feat.

I was a stick on a river called Nothing and I let it take

me for a ride.

Between kids and work and chores and more, there’s

always some to–do list lingering and lurking in the back of

my brain.

Don’t forget dog food. Need a new rug. Mail that

birthday card. Call a plumber. Update the sprinkler timer.

Buy more toddler socks. Try to decipher the size charts to

transition from toddler socks to children’s socks. Ponder

the great expanse of the universe and assume it’s where all

the toddler socks go.

But not today. Not on Nothing Day.

In a sense, it took a pandemic for me to take a day for

myself. With my COVID–19 vaccination the day before, I

requested this otherwise random Tuesday off in case my

side effects were difficult to work around.

Fortunately, other than a tender arm, I felt a lot like I

normally do — tired, sore and a bit run–down. You know,

like a working mom with two young kids. Like most people

these days. Like you, perhaps?

It’s funny to think about, but I actually had to make a

plan to do nothing. I used to do nothing on a regular basis.

Nothing and I were good friends. But this was back when

email was exciting not exhausting and shopping resembled

a saunter rather than Supermarket Sweep.

These days, it seems there’s always something and no

time for nothing. We fill every bit of free time, every

moment of silence with scrolling and swiping and stream-

ing on a variety of glowing screens.

But if all the somethings are leaving you with nothing,

it’s time to unplan, unplug and unwind, just for a bit.

I recognize there are different jobs, different life

situations and even different personalities that make it

easier or more difficult to enjoy a Nothing Day. But I hope

that no matter who you are and what you do for a living,

you can find time to pause, take a deep breath and take a

day or an hour or just a few minutes away from your

worries to do a whole lot of nothing.

Take a walk. Take a nap. Take the long way home. Just

take a break! Turn nothing into something. You deserve it.

A day without plans or any obligations was what I needed to rest and reset

Bree Watson, 2004, is senior copywriter with
UCF’s Communications and Marketing team.
She can be reached at bree@ucf.edu.

Brevard Zoo nominated as one of North America’s best; cast your vote through June 4
(April 26, 2021) — Brevard Zoo has been nominated as

one of the best zoos in North America by USA Today’s 10

Best Readers’ Choice awards.

Brevard Zoo enthusiasts can vote once per day through

Friday, June 4, at www.10best.com/awards/travel/zoo.

In 2020, the Brevard Zoo came in fifth overall and was

the highest–ranked facility in the southeastern United

States.

The nomination highlights the Brevard Zoo’s interac-

tive offerings, such as kayaking around animal habitats

and exploring a tropical rainforest from above.

Said Brevard Zoo Executive Director Keith Winsten,

“Our physical footprint may not be as large as some of the

other nominees, but what we lack in size, we make up for

in innovative, engaging experiences that connect our

guests and community to nature in meaningful ways,

which is what modern zoos are all about.”

Brevard Zoo is home to more than 900 animals

representing 195 species from all over the world. As a not–

for–profit organization, it is a leader in the fields of animal

wellness, education and conservation. More information is

available at www.brevardzoo.org.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

DID THE EIGHTEENTH CIRCUIT MURDER FORMER COMBAT MEDIC GREGORY EDWARDS?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (April 26, 2021) — The 2021

Investor Value Voter Guide (IVVG) was released today

by the National Center for Public Policy Research’s

Free Enterprise Project (FEP), which urges conserva-

tive and religious investors not to throw away their

ability to influence corporate America through proxy

votes.

“What happens at annual shareholder meetings is

the equivalent of a red state turning blue because

conservative investors couldn’t be bothered to show up

and vote,” said FEP Director Justin Danhof, an attor-

ney. “Conservatives have been ignoring corporate proxy

ballot votes for decades, and it’s to our own peril.

Politics is downstream from culture, and the liberal

shareholders have been dominating the corporate proxy

vote to advance policies they otherwise could not

achieve through the legislative or political process.”

This year’s IVVG warns conservative shareholders

about the left’s emboldened agenda for corporate

America, and pulls back the curtain on proposals

backed by the leftist As You Sow (AYS) network.

“This is far and away the most important year yet

for shareholder engagement. A huge number of the

most powerful corporations have signed up for the

woke/critical theory agenda,” said FEP Deputy Director

Scott Shepard. “Whether it’s ‘stakeholder capitalism,’

the ‘ESG’ drive or other initiatives, the story is always

the same. Corporations signal their virtue about

supposedly doing good for everyone. What ends up

happening, though, is that the companies adopt racist

and sexist quotas, audits and other discriminatory

programs. They adopt zero–carbon goals that purport to

save the environment, but are so incoherent that they

reveal their true purpose: to fulfill the policy prefer-

ences of senior management without any concern for

the disastrous consequences for the rest of us.”

“From affirmative action policies for boards of

directors to fantastical and unachievable climate–based

commitments and everything in between, liberal

investor groups have been the agent of change in

completely bending corporate America to their will.

FEP’s Investor Value Voter Guide is the antidote to

stop the woke train in its tracks,” added Danhof. “If you

want to know how corporations got so unimaginably

woke on nearly every single policy issue, look no further

than shareholder proposals. The left not only dominates

the space by filing more than 95 percent of all policy–

based proposals, but its adherents also vote their

corporate proxy ballots at dramatically higher numbers

than conservatives.”

The 2021 IVVG also recommends voting for a

handful of proposals that FEP believes will improve the

corporate environment. These include FEP proposals

encouraging viewpoint diversity on corporate boards,

requesting reports on the risks of “stakeholder capital-

ism,” and seeking accountability regarding how

corporations redirect shareholder profits toward

controversial causes. The IVVG also recommends a

proposal by National Center Fellow Steven Milloy that

would analyze corporate carbon emissions from a global

perspective.

Additionally, the guide examines trends that FEP

has seen in shareholder advocacy and throughout

corporate America.

“We explain how the lockdowns, the ‘woke’ move-

ment and the Biden Administration have collectively

stacked the deck higher than ever against neutral

business and sensible center/right concerns in favor of

weaponizing the corporate world for the left,” said

Shepard. “We also suggest many ways in which

shareholders, other stakeholders and the general public

can get engaged and work with us to save the American

economy and civic society from the ravening left.”

“FEP is leading the charge in conservative share-

holder activism, and the IVVG was created to be the

guiding compass for conservatives looking to have their

voices heard through this year’s proxy votes,” said FEP

Associate Davis Soderberg.

“It’s more important than ever that conservatives

start to engage in fighting corporate America’s leftward

march. If not, we may head down an irreversible path

that will be detrimental for both shareholder value and

American life in general. Let’s stop the woke nonsense

while we still can.”

The 2021 Investor Value Voter Guide can be

downloaded at https://nationalcenter.org.

2021 Investor Value Voter Guide released by National Center for Public Policy Research; key proxy ballot votes
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By Alisa Picerno
apicerno@aquilinedrones.com
Chief Communications Officer
Aquiline Drones

HARTFORD, Conn. (April 30, 2021) — Aquiline Drones

was named the winner of a Silver Stevie Award in the

Tech Startup of the Year — Software category — in The

19th Annual American Business Awards.

Aquiline Drones (AD) earned this prestigious award

based on its innovative use of technology in creating cloud–

based drone enterprise solutions.

The company conceptualized and built the AD Cloud —

an aviation–centric hybrid cloud. This unique and

customizable platform offers everything necessary to

support and manage commercial drone operations in one

centralized setting. Built on patent–pending, cutting–edge,

integrated technology, the AD Cloud also supports real–

time and autonomous drone missions that can be remotely

deployed by customers such as the military, public safety

agencies and private enterprises.

AD’s portfolio of products and services also includes

U.S.–manufactured Unmanned Aerial Vehicles (UAVs) —

with artificial intelligence (AI), mission planning and

support, cloud–based Command and Control (C2), and a

proprietary online drone pilot training and small business

ownership course dubbed, Flight to the Future —

www.flighttothefuture.com that prepares a participant to

become a fully licensed and safe drone pilot operator.

Another notable distinction by the Stevie award

committee is that AD is managed like an airline, adhering

to the strictest rules and regulations of the Federal

Aviation Administration (FAA). As such, AD Cloud clients

and subscribers enjoy the benefit of autonomous, aviation–

compliant, air–traffic management, FAA notifications and

other mission–critical information.

“It is incredibly rewarding to have our vision and years

of hard work spotlighted on a national stage,” said Barry

Alexander, CEO and founder of AD. “As one of the fastest–

growing American drone companies, it is particularly

gratifying to win an American Business Award!”

Alexander highlights AD’s interest in filing for IPO

status as the company’s next impressive milestone. AD

will soon be launching its groundbreaking and Uber–like

Drone–on–Demand app, designed to allow the entire

industry (businesses and individuals alike) to pre–order

drone services via a mobile app! The past year was marked

by key partnerships with Drone Volt — a premiere,

publicly traded and robust drone, and sensor manufactur-

ing company, and VyrtX, an advanced logistics–technology

firm, to create a life–saving medical delivery service for

human tissues and organs using drones. AD also com-

pleted a massive corporate office expansion to a 30,000–

square–foot space and bolstered its management and staff

from 16 to 70 employees.

The American Business Awards are the U.S.A.’s

premier business awards program. All organizations

operating in the U.S.A. are eligible to submit nominations

— public and private, for–profit and non–profit, large and

small. Nicknamed “the Stevies” for the Greek word

meaning “crowned,” the awards will be virtually presented

to winners during a live event on Wednesday, June 30.

Tickets for the virtual event are now on sale.

More than 250 professionals worldwide participated in

the judging process to select this year’s Stevie Award

winners. Finalists had to receive a final average score of at

least 8.0 out of a possible 10 in order to be designated as a

Silver Stevie winner. Here is a sample of the judges’

positive comments about by AD:

“An unmanned aerial vehicle solutions company with

multiple innovations and impressive growth.”

“AD provides a very powerful technology to serve a

variety of industries from agriculture to public safety/

Emergency response. Flight to the Future is a good

training program to create job opportunities for licensed

drone pilots.”

“The AD Cloud is one of the most advanced technologies

in the space of information technology. Aquiline Drones

utilizes AI, Cloud, Machine Learning for drone solutions.”

More than 3,800 nominations — a record number —

from organizations of all sizes and in virtually every

industry — were submitted this year for consideration in a

range of categories, including Startup of the Year, Execu-

tive of the Year, Best New Product or Service of the Year,

Marketing Campaign of the Year, Virtual Event of the

Year, and App of the Year, among others.

“The American economy continues to show its resil-

ience, and as we’re poised on the beginning of what should

be a phenomenal period of growth, we celebrate the

remarkable achievements of a wide range of organizations

and people over the past 18 months,” said Stevie Awards

President Maggie Gallagher. “This year’s Stevie–winning

nominations in The American Business Awards are

testament to the ingenuity, the commitment, the passion,

the adaptability, and the creativity of the American people.

We look forward to celebrating this year’s winners during

our virtual ceremony on June 30.”

l About Aquiline Drones

Aquiline Drones is an independent, American drone

company founded by highly experienced aviators, systems

engineers and IT gurus. With a customer–centric model,

U.S.–based manufacturing and supply chain and world–

class MRO services, the company offers innovative and

successful ways for using drones in commercial activities.

Visit www.AquilineDrones.com for more information.

l About the Stevie Awards

The Stevie Awards are conferred in eight programs: the

Asia–Pacific Stevie Awards, the German Stevie Awards,

the Middle East and North Africa Stevie Awards, The

American Business Awards, The International Business

Awards, the Stevie Awards for Women in Business, the

Stevie Awards for Great Employers, and the Stevie

Awards for Sales and Customer Service. Learn more about

the Stevie Awards at http://www.StevieAwards.com.

Aquiline Drones wins Tech Startup of Year in the Software category in annual American Business Awards
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By Jamie Izaks
jizaks@allpointspr.com
All Points Public Relations

(May 6, 2021) — Ranked number–one in Customer

Satisfaction among all Aftermarket Full–Service Mainte-

nance and Repair companies two times in a row by

J.D. Power, Christian Brothers Automotive is now bring-

ing comforting and convenient auto care to Melbourne.

Serving drivers living, working and commuting in

Melbourne and surrounding Brevard County communities,

the new shop is located at 6315 N. Wickham Road, amid a

vibrant residential and commercial hub. It is open six days

a week, from 7 a.m. to 6 p.m. Monday through Friday, and

8 a.m. to 2 p.m. Saturday.

With service–bay doors now open for business, the shop

offers a variety of professional auto–care services, from

simple upkeep and repairs to preventative maintenance.

Under the ownership of local franchisee and Melbourne

resident Michael Longchamp, Christian Brothers Automo-

tive aims to provide repair and maintenance services for

drivers in the area while also serving as a trusted source

for vehicle care.

The brand’s hallmark of quality stems from skilled

technicians who provide service centered on respect,

transparency and integrity.

“We have a unique opportunity with the opening to

truly demonstrate a new approach to car service in

Brevard County, for residents here in Melbourne and the

nearby communities,” said Longchamp, who has more

than a decade of experience in the automotive industry. “It

will be clear to our customers that you don’t have to

sacrifice high quality service for affordability.”

Before opening Christian Brothers Automotive in

Melbourne, Longchamp owned and operated a successful

multi–state mobile car detailing and metal polishing

company. Prior to that, he worked as a service advisor and

manager in the car–dealership sector. Investing in the

Christian Brothers Automotive franchise opportunity

appealed to Longchamp because he aligns his approach to

business with the brand’s values and he shares the

company’s desire to appeal to customers seeking “top–tier

automotive care in a more cost–effective manner.”

“Michael is a perfect fit for Christian Brothers Automo-

tive. He is remarkably driven and serves as a fantastic

ambassador for the brand’s entry into the Melbourne

market,” said Donnie Carr, president of Christian Brothers

Automotive. “I can’t imagine anyone better to provide

guests with reliable service, meeting their needs with

honesty and dependability.”

Joining more than 230 Christian Brothers Automotive

locations across the nation, the Melbourne shop follows the

guiding principle: “Love your neighbor as yourself.” Built

on the idea that having your car serviced should be easy,

Christian Brothers Automotive offers free shuttle service,

educational estimates and complimentary courtesy

inspections for guests.

Founded in Mission Bend, Texas, in 1982, Christian

Brothers Automotive has strived to change the way that

guests think about their auto care experience. From the

waiting–room environment of each shop — which feels

more like a comfortable family room — to complimentary

shuttle rides and digital vehicle inspections that take

guests under the hood of their vehicle right alongside the

technician, Christian Brothers Automotive has fostered

automotive service that makes guests feel at home.

For more information about Christian Brothers

Automotive in Melbourne and its services, visit https://

www.cbac.com/melbourne or contact the location directly

at (321) 419–0337.

Christian Brothers Automotive received the highest

score in the aftermarket full–service maintenance and

repair segment of the J.D. Power 2021 Aftermarket

Service Index (ASI) Satisfaction Study and in the general

maintenance segment of the 2019 ASI Study, which

measured customer satisfaction with full–service mainte-

nance and repair providers and quick oil change providers.

Michael Longchamp opens Christian Brothers Automotive shop in Melbourne; offers a range of services

Cape Canaveral Virtual Student Art Show
now features three–dimensional galleries

CAPE CANAVERAL (April 30, 2021) — For more than

two decades, the Cape Canaveral Student Art Show has

been a springtime cultural staple for students throughout

Brevard County. In the last few years, it has expanded

exponentially and now features the artwork from as many

as 16 schools — to include a mix of public, private and

charter institutions as well as those enrolled in home

school programs.

As the world continues to grapple with the persisting

health threat posed by COVID–19, the City of Cape

Canaveral remains committed to promoting the excep-

tional talents of young artists in a manner that is both safe

and convenient for everyone involved. “After receiving a

wealth of positive feedback from last year’s blind leap into

the world of virtual exhibitions, we’ve decided to do it

again.”

Starting May 1, the public can experience and share the

artwork of the Cape Canaveral Virtual Student Art Show

in three online 3–D galleries, via links on the City’s

website. These galleries will remain open until June 15,

and the students will be able to share their art with friends

and family around the world.

This year, the City incorporated an optional theme into

the show, encouraging students to create works that

illustrate the spirit of “Resiliency.” The “result was

overwhelming.” While the different works and approaches

serve to emphasize the diversity of the word, “it has

reinforced the global nature of the myriad of challenges

being faced right now by individuals and communities

around the world.”

Visit cityofcapecanaveral.org/student_art for more

information, or to experience the Virtual Student Art

Show.
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By Dominique Gentile
dgentile@structuralcomposites.com
Structural Composites, Inc.

(May 05, 2021) — Future partner of Structural

Composites Inc. (SC), Undercover Billionaire’s Elaine

Culotti said that SC in Melbourne is the “creative wave of

the future.”

Culotti met Scott Lewit, SC’s president, through other

creative inventors like herself. Their goal is to change the

world, no matter how big or small the change.

Culotti highly supports SC’s bridge project with

Morgan County, Tenn., because it represents composite

materials being engineered — weight, strength, and

necessity — for different types of structures.

Her background in construction connects her to this

project, because if composites could replace wood and

conventional materials in the construction world, it

would be cost–efficient and beneficial for long–lasting

structures.

“The creative mind for inventing things is hard to

come across. The world cannot live without people like

Scott Lewit. I am proud to be associated with SC and

their team. I think they are unique to our developing

project and everyone they come across. They are so busy

creating they do not have time to socialize.

A recent ribbon–cutting ceremony was held.

“It was very exciting to have Elaine Culotti attend this

event,” said Lewit. “Her recognition of this technology

helps showcase the opportunities of composites due to her

expertise. Elaine brings an understanding of the

construction market and the potential for this composite

technology to a future project with SC.”

Located in Morgan County, Tenn., a new bridge has

been installed, benefiting this county with a high–tech,

high–strength bridge–deck system. The drop–in bridge

decreases installation time, reduces energy and construc-

tion costs. The bridge has a 100–year lifespan. At 16 feet

long and 25 feet wide, the bridge is engineered for rural

logging traffic and heavy loads. The deck is 90 percent

lighter than a concrete bridge.

“More than 150,000 bridges in the U.S., many located

in rural parts of the country, are in need of replacement.

Composites bridge–deck technology can provide both

rural and urban communities with a low–cost, light-

weight, durable bridge structure that requires less

equipment, making a shorter period for on–site prepara-

tion and a vastly shorter period for on–site installation,”

said Lewit.

This high–tech bridge lays the foundation for a safe

and sustainable future. The composite bridge is ideal for

infrastructural upgrades and improvements. This change

and technology are what the infrastructure industry

needs. The technology of the bridge benefits job creation

and reduces impactive construction. It also eliminates

emergency repairs with permanent repairs that can be

completed in days instead of months.

l About Composite Structural Composites.

SC is a division of The Composites Company (TCC),

one of the nation’s leading composites technology

development firms. TCC has three divisions: Structural

Composites Inc., Compsys Inc. and Composites Intellec-

tual Holdings Inc. Structural Composites was founded in

1987 and has developed a proven track record of innova-

tion and service in the composites industry.

Structural Composites launches composite bridge, Elaine Culotti from Undercover Billionaire attends ceremony
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Please see Space Coast Machinist Apprenticeship Program, page 19

Space Coast Machinist Apprenticeship Program gets big lift with new machines at
EFSC; recruiting students for fall; member companies provide on–the–job training
By Ken Datzman

COCOA — Registered apprenticeship programs remain

one of the most successful, time–tested training models for

connecting workers with in–demand skills and good–

paying jobs.

Each year, hundreds of thousands of Americans count

on registered apprenticeships to access paid, on–the–job

training opportunities that lead to career pathways.

And for nearly 25 years, the Space Coast Machinist

Apprenticeship Program Inc. has been doing just that. The

four–year program has helped shape the lives and careers

of its graduates. Apprentices earn a portable, nationally

recognized credential within their industry.

“There are a lot of programs that are introductory, but

what we offer is a full–fledged four–year state–certified

apprenticeship program, which is unique to this area,” said

Dr. Alice Jones, Space Coast Machinist Apprenticeship

Program’s founding administrative director.

“The program is registered with the Florida Depart-

ment of Education and the U.S. Department of Labor.

When our students graduate and are registered as

apprentices, the certificate they receive is recognized

throughout the United States and Europe.”

She said the program will produce 10 graduates this

year, “which is a high number for us. And there should be

10 graduates next year as well.”

Katelynn Freeman is one of the students enrolled in the

program. She said her job at Brevard Robotics in Cocoa

brought her into the program.

“It’s interesting. You gain a lot of knowledge about

machining, and much more. I’m learning how to use some

of these high–tech machines. It’s exciting. We’re done a

number of projects where we have actually made parts. I

really like the hands–on work,” she said.

Computer numerically controlled, or CNC, machines

are the workhorse of high–tech manufacturing in America.

These machines are programmed and operated by skilled

manufacturing technicians. And manufacturers do the jobs

of the future.

“We are seeing more interest in the Space Coast

Machinist Apprenticeship Program from women,” said

Dr. Jones. “Katelynn and her mother (Tabitha Freeman)

both started year–one of this program in 2020. They are

outstanding students.”

Women are critical to manufacturing’s future and

represent one of its largest untapped talent pools, says The

Manufacturing Institute. Closing the gender gap is key to

addressing workforce shortage in manufacturing.

“Many people think machining is just for men, and it’s

not,” said Dr. Jones. “Every year it seems like we have at

least one female who graduates from the Space Coast

Machinist Apprenticeship Program. This year we are going

to have two female graduates of the program. We want to

let the community know that this program is also for

women, and it’s a good career.”

According to the Department of Labor, 94 percent of

people who complete registered apprenticeships in general

are employed upon graduation, earning an average

starting wage of more than $70,000 annually. Yet,

according to the most recent government data, only

0.3 percent of the overall workforce in America has

completed an apprenticeship.

An April 29 article in the business section of “The New

York Times” is titled “A prayer, for parts and people,” and

refers to the fact that U.S. factories “are humming again,”

but the swift recovery “has many employers scrambling to

find workers and materials.” There is a surge in demand

for goods, which in turn is creating job opportunities for

machinists. They are the ones who make parts for

products.

Industry veteran Dale James is the year–two instructor

for the Space Coast Machinist Apprenticeship Program.

He has been in that role as a hands–on educator for more

than a year, and brings impressive credentials to the

classroom.

“This is a great program for Brevard County and I enjoy

teaching in it,” said James. “I have said for years and years

that training for the skilled trades must be front and

center. We need to close the skills gap that exists today in

the workforce. We need to build a pipeline of skilled

workers.”

It is a new day in modern manufacturing. Changing

operational requirements are increasingly demanding

data–intensive technologies, he said.

Originally from Miami, James retired after a 31–year

career with Delta Air Lines in Atlanta, where the company

is headquartered.

He was a maintenance mechanic in the machine shop

at Delta Technical Operations. The bustling facility runs

24/7, repairing everything from landing–gear equipment to

$30 million engines.

James said he became interested in machining as a

youngster. “My father had a machine shop. That’s where I

first started working and learning about machining. I

spent eight years working alongside him.”

He also worked for four years in a tool and die shop, and

did three years of production in a tool room before moving

to Atlanta. “Dale has great rapport with the students, and

that’s important in teaching and instructing, especially in

an apprenticeship program like ours,” said Dr. Jones.

She continued, “We have outstanding instructors in our

program. They are experts in their respective areas. They

have worked in their fields for many years. Dale is a

shining example of that.”

The program provides classroom studies taught by

The four–year Space Coast Machinist Apprenticeship Program is registered with the Florida Department of Education and the U.S. Department
of Labor. The certificate graduates receive is recognized throughout the U.S. and Europe. From left: student Katelynn Freeman, of SCMAP
member company Brevard Robotics; Lucas Ayata, a student who works for Brevard Robotics; and year–two instructor Dale James, who retired
from Delta Air Lines in Atlanta. They are at EFSC’s machine shop, which shows off new–generation CNC machines.

BBN photo — Adrienne B. Roth
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Please see Kelly Ford, page 21

Kelly Ford showroom being renovated, to feature industrial look; dealership
expands commercial service to include everything from freightliners to buses
By Ken Datzman

Vehicle sales have made a tremendous comeback over

the past year and new–car dealership Kelly Ford in

Melbourne, which has been part of the community for

more than four decades, is positioning itself for the future

with a showroom renovation.

It will feature a cutting–edge design and the latest

features in technology for showrooms.

While the internet and digital components have had a

positive impact on speeding up the car–buying experience,

the automotive dealership showroom remains a bustling

center of activity.

The showroom is still the crown jewel of a car

dealership. It’s the customer’s first impression of that

business.

A recent survey by KPMG noted that 83 percent of

customers would not purchase or lease a vehicle without a

test drive, and that 47 percent of consumers still prefer

doing so at a dealership. “Simply put, the in–person

experience at the dealership cannot be replicated.”

And studies have shown that the more comfortable

people feel in a space, the more likely they are to spend

more time there.

Today, well–designed automotive dealerships are all

about making the customers comfortable.

So the showroom look, layout and design must be

inviting to prospective vehicle–buying customers.

The renovation project at Kelly Ford on Magnolia

Avenue is underway. The Kelly Ford partners are invest-

ing in their store and the community.

“We are excited about this project,” said Chuck Cooper,

general sales manager at Kelly Ford. “It’s all about the

customer experience, creating a warm, welcoming atmo-

sphere.”

Cooper, who has been the general sales manager at the

dealership for the last six years, said the showroom will

feature an “industrial” look.

“I think it’s going to be really nice and people will like it.

When the project is completed, we’ll have white tiles on the

floors, gray walls, and a black ceiling. The look will include

gray desks and black chairs. The project will modernize the

showroom area. It’s a sizable project. Walls are being

moved and much more, including a redesign of the

hallways.”

The remodeling will also include new windows, doors,

and lighting. “We’ll have a whole new front fascia, too,” he

said.

Having an open showroom layout creates transparency

within the dealership, and is often the ideal design for such

a business, industry experts say. An open showroom

creates a better atmosphere for the customers and creates

a more spacious environment. And an open showroom

allows for dealership salespeople to engage with customers

quickly and easily.

“All the associates at Kelly Ford have embraced the

design concept we’re using. We’re anxious to show it off to

the community,” said Cooper, adding that the project will

take several months to complete, and is being done in

phases in order not to inconvenience the customer.

Kelly Ford has not only invested in a showroom

renovation, the company has also expanded its commercial

service capability in a big way.

The dealership is tapping into a new segment of the

service business that requires expertise.

Kelly Ford has ramped up its commercial service to

include just about any type of work for heavy–duty

vehicles.

The technicians work on freightliners, school buses,

dump trucks, Peterbilt trucks, fire engines, utility trucks,

agricultural vehicles, and UPS delivery trucks, among

others.

“We’ve put in a new heavy–duty truck shop,” said

Jeremy Collins, the fixed operations director at Kelly

Automotive Group, who led that initiative. “We can do just

about any type of work, from regular maintenance to

engine repair, transmission repair, and differential repair,

for instance. We do diagnostics, too.”

He continued, “With this capability, Kelly Ford can now

tap a new service segment. The company made the

commitment and a sizable investment to do this. We see a

lot of growth potential with the heavy–duty truck shop.”

Collins said the heavy–duty truck shop work is

warranted and is performed by certified technicians with

specialty training in heavy–duty vehicles.

Cummins certification training is an example. Its

training is a bit different from other manufacturer

specializations. Based in Columbus, Ind., Cummins does

not manufacture vehicles. They manufacture engines.

On the other hand, Peterbilt makes what are perhaps

the most popular big rigs in the trucking industry. Even

people who aren’t involved with the industry, or are not

familiar with trucks at all, likely recognize the Peterbilt

brand name, as it is a ubiquitous presence on America’s

highways.

Kelly Ford has oversized bays to accommodate these big

vehicles for service. “We also have what are called ‘mobile

column lifts’ which allow us to safely lift — quickly and

efficiently — a wide range of heavy–duty vehicles, includ-

ing school buses,” said Collins.

He said the heavy–duty truck shop at Kelly Ford

operates Monday through Friday. “The plan is to provide

Kelly Ford in Melbourne is investing in a showroom renovation that will modernize the look of the dealership, and much more. White
floor tiles, gray walls, and a black ceiling will help create an industrial atmosphere at Kelly Ford. The company has also expanded with
a full–service heavy–duty truck shop that is tapping a new service segment for the dealership. Chuck Cooper, left, is general sales
manager at Kelly Ford. Jeremy Collins is Kelly Automotive Group’s fixed operations director.
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By Veronique Froment
veronique@highrezpr.com
Genetec, Inc.

MONTREAL (May 4, 2021) — Genetec Inc., a leading

technology provider of unified security, public safety,

operations and business–intelligence solutions, has

announced an update to its camera registry module for

Genetec Clearance (Clearance), a digital evidence manage-

ment system that facilitates collaboration between public

safety agencies, corporate security departments, busi-

nesses, and the public.

Video evidence is an invaluable tool to help investiga-

tors review events, assist the public, and solve crimes.

However, the methods used to retrieve recordings from

privately owned cameras are cumbersome and time–

consuming, as they rely on officers manually collecting

video from the scene.

The camera registry module for Clearance offers an

entirely digital and automated experience to facilitate the

process and provides a new avenue for law enforcement to

work closely with residents and businesses in their

community.

“Genetec Clearance is now our overall case file with

everything in it, including all of our evidence and case–

related documentation,” said Capt. Mike Bell, identifica-

tion division commander at the Galveston Sheriff’s Office

in Texas. “Where we used to keep paper records, we now

store everything digitally in Clearance, including crime–

scene photographs, patrol photos from cell phones,

interviews, and all our reports and records. And using

Clearance means that, when we have to work with case

files for whatever reason, all of the data we need is right

there at our fingertips.”

The module allows cities and agencies to create a digital

public safety program where businesses, public institu-

tions, and residents can enroll to assist with investigations.

Once participants have registered their cameras, detec-

tives can rapidly locate cameras nearby investigations and

request recordings to facilitate evidence collection.

Recordings are provided voluntarily by participants and

are sent back to the authorities through a secure web

portal. Video exports from any camera system can be

shared, so businessowners and residents can continue to

use their existing equipment without incurring any

additional costs to participate in the program. Detectives

can then review and preserve videos received from these

requests directly from Clearance.

“Investigators are under a lot of pressure to solve cases.

Our goal is to provide cities and public safety agencies

technology to reduce time spent on mundane tasks and

provide methods to collaborate more effectively with

businesses and the public. We’re pleased to offer solutions

like Genetec Clearance that can be used to build closer

partnerships within communities and better leverage the

full potential of evidence available to improve public

safety,” said Erick Ceresato, senior product group manager

at Genetec Inc.

For more information about Genetec Clearance and

how you can create your own community participation

program with the camera registry module, visit https://

info.genetec.com/clearance–camera–registry–features.html

l About Genetec

Genetec Inc. is an innovative technology company with

a broad solutions portfolio that encompasses security,

intelligence, and operations. Founded in 1997, and

headquartered in Montreal, Canada, Genetec serves its

global customers via an extensive network of resellers,

integrators, certified channel partners, and consultants in

over 80 countries. For more information about Genetec,

visit www.genetec.com.

Genetec Clearance camera registry streamlines public, private collaboration and helps agencies close cases

Florida Tech STEM program to offer
summer learning for high–schoolers

(May 5, 2021) — Florida Tech is offering a six–week

summer program for high school sophomores, juniors and

seniors that provides chemistry, calculus, physics and

other courses specifically designed to prepare students

with diverse educational backgrounds for a STEM–focused

education in college.

The Pre–College STEM Pathway Program offers live,

virtual classes supervised by Florida Tech faculty mem-

bers Monday through Thursday from June 21 through

July 30.

The courses offered are: College Algebra Review;

Applied Statistical Analysis; Introductory Chemistry;

Calculus Refresher; Introduction to Genetics and Biochem-

istry; and Introduction to Physics.

Participants may enroll in more than one class — they

are scheduled so as not to overlap — and have the option

to attend synchronously or asynchronously. The cost is

$300 per course.

Each Friday will feature 90–minute virtual enrichment

sessions that will include a variety of events such as career

panels with industry partners and STEM professionals

and an undergraduate program expo.

Because this is a non–credit program, it will include

learning activities that are meant to serve as enrichment

opportunities in place of exams and assessments. Students

who complete the course activities will be provided with

certificates of completion.

The STEM Pathway program is partially sponsored by

Leonardo DRS and Collins Aerospace. Financial support

may be available.

Visit www.fit.edu and click on the Pathway Program

page for registration, course descriptions and additional

information for the following:

College Algebra Review; Applied Statistical Analysis;

Introductory Chemistry; Calculus Refresher; Introduction

to Genetics & Biochemistry; and Introduction to Physics.

For questions and additional financial assistance

information, contact Munevver Mine Subasi at

math@fit.edu.
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By Neal Stein
nealjstein@techprsolutions.com
Technology PR Solutions

ROCKLEDGE (April 23, 2021) — Valeo Networks

has been named to After Nines Inc.’s ChannelE2E Top

100 Vertical Market MSPs list and research for 2021.

The annual list and research (hashtag: #MSP100)

identify and honor the top 100 managed services

providers (MSPs) in health care, legal, government,

financial services, manufacturing and additional

vertical markets.

This year’s Top 100 Vertical Market MSP research

results are particularly impressive. MSP honorees

successfully navigated the coronavirus pandemic and

grew their managed annual vertical market revenue

25 percent on average. In stark contrast, total small

business revenue in the United States fell 27.5 percent

from January 2020 through March 2021, according to

TrackTheRecovery.org.

The Top 100 Vertical Market MSPs rankings are

based on ChannelE2E’s Q4 2020 and January 2021

readership survey, and ChannelE2E’s vertical market

industry coverage. MSPs featured throughout the list

and research leverage deep vertical market expertise to

drive annual recurring revenues (ARR) in specific

market segments.

This year’s research revealed several key MSP

market trends, including:

l Honorees generated a combined $1.40 billion in

vertical market annual recurring revenue (ARR) in

2020, up from $1.12 billion million in 2019. The surge

involved organic growth combined with continued

merger and acquisition (M&A) activity.

l The most successful vertical market MSPs are

zeroing in on healthcare and financial services, while

MSPs in the legal and not–for–profit sectors also

showed particularly strong growth.

l The Top 100 Vertical Market MSPs now manage

more than 3.1 million users across their customer sites

as of 2020, up from 2.8 million in 2019.

l MSPs consider their top vertical market technology

partners to be Microsoft (58 percent), Dell Technologies

(19 percent), Cisco Systems (17 percent), ConnectWise

(16 percent) and Amazon Web Services (14 percent).

Datto, Fortinet, Ingram Micro and Pax8 also earned

strong MSP response.

Valeo Networks was ranked among the top vertical

market MSPs in Manufacturing.

“We are incredibly honored to be recognized by

ChannelE2E as one of the largest MSPs in the world,”

said Travis Mack, CEO of Valeo Networks. “Placing at

No. 57 on the Top 100 Vertical MSPs list is an excep-

tional achievement for the Valeo Networks team, as the

company has grown significantly over the past year. It

represents the considerable investments and work we

have done for our clients through implementation of

next–generation cybersecurity tools, best–of–breed

technology partners, and leveraging the cloud.”

“After Nines Inc. congratulates Valeo Networks on

this honor,” said Amy Katz, CEO of After Nines Inc.

“Businesses worldwide depend on the Top 100 Vertical

Market MSPs for cybersecurity, automation and

revenue–generating technology services — especially

amid the coronavirus pandemic.”

The ChannelE2E Top 100 Vertical Market MSPs list

and research are overseen by Content Czar Joe

Panettieri (@JoePanettieri). Find the online list and

associated report at http://www.channelE2E.com/

top100.

Valeo Networks had some remarkable accomplish-

ments over the last year including four acquisitions,

firmly placing its revenue volume in the top 5 percent of

MSSPs nationwide. The company continues to pursue

growth through acquisition and is looking for additional

great MSP companies to continue delivering nationwide

services with highly experienced, skilled technicians

and system administrators.

As cybersecurity concerns continually increase, and

government regulations designed to address them,

businesses are seeking out larger MSSPs, such as Valeo

Networks, who have the resources and expertise to stay

ahead of cybercriminals. With Valeo Networks’ rapid

growth, ability to deliver nationwide services, and

expertise in over fifteen industry verticals, the company

is continuing to gain nationwide recognition including

the latest jump to No. 57 out of the Top 100 Vertical

Market MSPs in the nation.

l About Valeo Networks

Valeo Networks, the commercial information

technology division of Saalex Corp., is a full–service

nationwide MSSP that serves state, county and

municipal markets; small–to–medium businesses; and

nonprofit organizations.

l About After Nines Inc.

After Nines Inc. provides information technology

guidance for strategic partners and IT security profes-

sionals across ChannelE2E (www.ChannelE2E.com)

and MSSP Alert (www.MSSPAlert.com). ChannelE2E

tracks every stage of the IT service provider journey —

from entrepreneur to exit.

Valeo Networks named to prestigious MSP list covering health care, legal, government and financial services
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Want to help insects? Create flower ‘billboards’ in your landscape by using a variety of plant species

By Samantha Murray
grenrosa@ufl.edu
IFAS Communications
University of Florida

GAINESVILLE (April 22, 2021) — A pop of color in

the garden is bound to get noticed, and the appeal

doesn’t stop at humans, according to new research

from the University of Florida.

A study published in the journal “PeerJ” shows

that insects are also attracted to landscapes where

flowering plants of the same species are grouped

together and create big blocks of color.

“Insect populations are declining, and homeowners

are often asking how they can help insects and

specifically pollinators in their yards and gardens. In

this study, we found that selecting a handful of

flowering plant species known to attract insects, and

then grouping like with like, maximizes the number of

insects visiting the area,” said Jaret Daniels, senior

author on the study.

“An insect isn’t like a kid in a candy store who

wants one of every kind of treat, or in this case, flower.

They want to find a location with lots of what they

really like — a one–stop shop,” said Daniels, curator

at the Florida Museum’s McGuire Center for Lepi-

doptera and Biodiversity and a professor in the

UF/IFAS entomology and nematology department.

“Insects don’t want to travel all over to find flowers

because that costs time and energy,” said Elizabeth

Braatz, first author on the study, which was com-

pleted while she was a master’s student in entomology

and nematology.

“We think that a big mass of blooms is like a

billboard for insects that says ‘come here for food and

resources!’ And like a billboard on the highway, it’s

hard to miss a bunch of flowers that are all alike, even

more so if they produce a fragrance that’s attractive to

insects,” Braatz said.

To attract insects, homeowners are often encour-

aged to use a variety of plant species in the landscape.

This study adds to this recommendation, showing that

a balance of variety and abundance can maximize the

benefit to insects.

“You still want to have enough variety so that

insects that prefer specific flower types are more likely

to find something to their liking,” Daniels said. “Based

on our findings, we recommend that homeowners

select five or six types of flower plants known to

attract pollinators and insects and group them by

species.”

The study’s authors gained these insights into

insect behavior by surveying 34 home landscapes in

suburban Gainesville, Florida, for a little under two

years. Every three months, the researchers visited

each property to count and identify every plant, flower

and insect found there. By the end of this painstaking

process, the team had counted 774 plant species,

34,972 insects and 485,827 blooms.

Braatz, who graduated from the UF/IFAS College

of Agricultural and Life Sciences in 2020, has been

applying what she learned through her online degree

program in her job as a Conservation Technician with

Disney Conservation based at the Walt Disney World

Resort®.

“Before I joined the program, I was already

working at Disney. I did my degree online, so I was

able to not just work while pursuing my degree, but I

could apply what I was learning in real time,” Braatz

said. “Now I’m able to conduct butterfly surveys in the

park and apply integrated pest management. My

degree was individualized to me, and I’m so grateful

to the entomology and nematology department.”

This study was supported by a grant from the

Florida Wildflower Foundation.

Learn more about pollinator and insect–friendly

plants:

l Butterfly Gardening in Florida — https://

edis.ifas.ufl.edu/uw057

l A Guide to Planting Wildflower Enhancements in

Florida — https://edis.ifas.ufl.edu/in1180

l Attracting Native Bees to Your Florida Land-

scape — https://edis.ifas.ufl.edu/in1255

l UF Thompson Earth Systems Institute: The

Insect Effect — https://www.floridamuseum.ufl.edu/

earth–systems/the–insect–effect/

l About the Institute of Food and Agricultural

Sciences

The mission of the University of Florida Institute

of Food and Agricultural Sciences (UF/IFAS) is to

develop knowledge relevant to agricultural, human

and natural resources and to make that knowledge

available to sustain and enhance the quality of human

life. With more than a dozen research facilities, 67

county Extension offices, and award–winning stu-

dents and faculty in the UF College of Agricultural

and Life Sciences, UF/IFAS brings science–based

solutions to the state’s agricultural and natural

resources industries, and all Florida residents. Visit

the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.
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VIERA (May 5, 2021) — The Viera Co., master

developer for the community of Viera, announces the

much–anticipated opening of the Lake Andrew Drive

and Pineda Causeway extension road project.

The completion of this project in Viera adds yet

another connection to Interstate 95 and points beyond

such as Patrick Space Force Base and Brevard County

beaches.

This fourth point of ingress and egress for I–95 is

the final and southernmost interstate interchange for

Viera.

“The opening of the Lake Andrew Drive and Pineda

Causeway extension improvements facilitate a new

key gateway into the next phase of Viera which

extends to the southern boundary of our property,” said

Todd Pokrywa, president of The Viera Co.

“When coupled with the recent opening of the Viera

Boulevard/I–95 Interchange, it doubles the points of

ingress and egress to Viera west of I–95 improving

options and traffic flow for residents, employees

working in businesses throughout the community, and

visitors.”

The entire $15.3 million project includes 6,650

linear feet of new roadway for Lake Andrew Drive,

4,500 linear feet of Pineda Causeway extension

improvements and two new roadways adjacent to the

recently announced Costco project, Cobalt Street and

Akarad Drive.

The project also includes a traffic signal at the Lake

Andrew and Pineda Causeway intersection as well as a

multi–use, non–vehicular tunnel under Pineda

Causeway to connect both the north and south sides of

Pineda Causeway for pedestrians, bicyclists, and golf

carts.

“We have been receiving many inquiries on the

status of the project over the last few weeks,” said Eva

Rey, director of community management, amenities

and communications for The Viera Co. “The commu-

nity at large is very excited for this additional inter-

state access point, not to mention what it means for

the economic impact to the area.”

“The southward extension of Lake Andrew Drive

and connection to the I–95/Pineda Interchange is a

very significant regional infrastructure investment

that allows The Viera Company to be responsive to

residential and commercial demand in the center of

the Space Coast market,” said Pokrywa.

“These improvements represent a noteworthy

milestone for Viera as they position over 3,000 acres of

area west of I–95 within the Viera master–planned

community for future mixed–use development near the

Interchange and residential neighborhoods to the west,

which are already in varying stages of planning,

design, permitting and development.”

l About The Viera Co.

The Viera Co. is a wholly owned subsidiary of A.

Duda & Sons Inc. It manages commercial and residen-

tial development of Duda’s non–agricultural property

and is the developer of the master–planned community

of Viera. The company’s integrated real estate opera-

tions include Viera Builders, Viera Commercial

Properties, and the Duran Golf Club. The mission of

The Viera Co. is to “create vibrant, livable communi-

ties that are built with faith, integrity and thoughtful

stewardship of the land.” For more information on this

company, visit www.viera.com.

Lake Andrew Drive, Pineda Causeway extension project in Viera opens to the public; adds connection to I–95
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Space Coast Crew shines at competition;
local boats place at championship regatta

By Bryan Little
sccheadcoach@gmail.com
Director of Rowing & Head Coach

INDIAN HARBOUR BEACH (April 26, 2021) — Space

Coast Crew recently competed in the Florida Scholastic

Rowing Association Sweep State Championship at Nathan

Benderson Park in Sarasota, with the team finishing fifth

in overall points and three boats placing at the regatta.

This year there were more than 40 teams and over

2,000 athletes competing in various different categories.

The regatta lasted two days and the crews raced a distance

of 1,500 meters each day.

Space Coast Crew had three boats place at the regatta:

Boys’ Varsity 8+ — third place out of 13; Girls’ Junior 8+ —

second place out of seven; and Boy’s Third Varsity 8+ —

third place out of four.

The Boys’ Varsity Eight turned in a great time in some

rough conditions during their heat to make it to the final.

They rowed a blazing time of 4:30.12 and were second

place in their heat. This is the first time in 16 years since

Space Coast Crew has had a Boys’ Varsity Eight medal at

the state championship.

In the final, the crew was able to overcome a rough

start in a strong crosswind and row back into third place.

They closed the gap on first and second place, finishing

only 7 and 5 seconds behind, respectively. The crew was

comprised of Zachary Vaidic, Ryan Ste Marie, Luke Pair,

Lincoln Hendricks, Jack Mackinnon, Duke Campbell,

Thomas Eastwood, Daniel Minogue and coxswain Sophia

Troia.

The Girls Junior 8+ also had two fantastic races

competing against six other boats. In both their heat and

final, the crew had an extremely strong start and were able

to push out in front of four of the other crews.

As the race developed in the final, they were able to

create a large gap of 11 seconds between them and third

place. The crew was comprised of Kaitlyn Jackson, Cailin

Buchanan, Adair Connor, Allison Walkup, Alexis Lapp,

Nicole Van Esselstyn, Caroline Scott, Sidney Norman and

coxswain Laura Cleasby.

The Boys’ Third varsity 8+ had a good race on Saturday

during the heats and an even better race on Sunday in the

finals. They fought hard in their final on Sunday showing

some serious improvement in boat speed which helped

close the gap by one second on the field. The crew was

comprised of Andy Li, Jason “Jake” Lagasca, Gabriel Fleis,

Caleb Parkerson, Austin Osborn, Ryan Marin, Lucas Da

Silva, Jacob Marano and coxswain Samuel Jones.

Space Coast Crew is a nonprofit rowing team open to all

students in Brevard. The organization is celebrating its

25th anniversary. Space Coast Crew is a growing and

developing team. It rows on the beautiful Banana River

and has a boathouse located at Oars and Paddles Park in

Indian Harbour Beach. If you’re interested in learning

more about the group, or joining the team, contact Little at

Sccheadcoach@gmail.com or visit SpaceCoastCrew.org.

Top producers announced at National Realty
National Realty of Brevard Inc. has announced its

top–producing agents for the month of April. At the

Suntree office, the Top Listing Agent and the Top Sales

Agent was Debbie Schmidt. The Top Producer was Kelli

Ryan Leeper. Indialantic: Top Listing Agent, Jenny

DePalma; Top Sales Agent, Susan Ozbun and Johnnie

Stout; and Top Producer, Gail Fischer. And Melbourne:

Top Listing Agent, Laura Boles; Top Sales Agent, Lisa

Ellison; and Top Producer, Ben Glover.
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Space Coast Machinist Apprenticeship Program
Continued from page 12

professional machinists like James in conjunction with on–

the–job–training by local companies. There are about 20

member companies that participate in the program.

Apprentices must be working in the machining field at

a member company to take part in the program. There is

no cost to the apprentice, and the membership fee is low to

employers of the apprentices.

The nonprofit Space Coast Machinist Apprenticeship

Program is recruiting for fall. “We are always in need of

more member companies,” said Dr. Jones. “They provide

the work platform for the apprentices.”

To learn more about becoming a member company or

about enrolling in the program, call Dr. Jones at (321)

254–8278 or send an email to BrevMachApprent@aol.com.

Her program just got a big lift, thanks to Eastern

Florida State College’s recent upgrading of equipment in

its machine shop on the Cocoa campus. EFSC received a

state grant and some of the money went into new ma-

chines. The Space Coast Machinists Apprenticeship

Program has an agreement with EFSC to use its machine

shop in the evenings.

The equipment at EFSC now includes five new next–

generation CNC machines.

“These new machines greatly benefit our students,”

said Dr. Jones. “We are grateful to EFSC. We are also

grateful to Knight Enterprises, a local manufacturer that

has donated and supported the Space Coast Machinists

Apprenticeship Program for years.”

CNC machines control the cutting tool and its speed

and do all necessary cuts to create a part. The machinist

determines the cutting path, the speed of the cut, and the

feed rate by programming instructions into the CNC

machine.

The new machines at EFSC feature Newall’s DP700

digital readout, said James. The DP700 is the latest in

Newall’s line of powerful and intuitive digital readouts.

The unit is housed in a rugged, ergonomically designed

casing. “The digital readout features all of the essential

functions for milling, boring, turning, grinding, and general

machining operations,” he said. “The machines are

equipped with all the safety features, too.”

Machinists work with blueprints, then set up and

operate machine tools to make precise metal parts and

pieces. Some machinists make unique metal parts, while

others create metal parts used in mass production.

Many machinists must be able to use both manual and

CNC machinery. “Most of the students in the program

have never run a manual machine,” said James, who

teaches hands–on manual machining. “We are introducing

them to manual machining. We have mill projects for the

students. They get hands–on experience with fine milling.

They learn the lathe first and then the mills.”

Lucas Ayata, who is a CNC machinist at Brevard

Robotics, is in his second year of the Space Coast Machin-

ist Apprenticeship Program.

“I enjoy making things from scratch using raw materi-

als,” he said. “This is a top–notch program where the

students learn so much about the world of CNC machin-

ing. This is going to be my career field. So many companies

rely on machined components. I hope to be using these

new lathes at EFSC before the year’s out.”

Apple Inc., for example, has used machined aluminum

for years to create frames and outer shells for its mobile

phones.

Automotive companies depend on CNC machining for

production, with demand increasing for spare parts. Other

sectors such as defense, medical, and aviation will continue

to contribute to the market, making precision engineering

the fastest–growing segment in CNC machinery.

Boat–building is another industry that is seeing rising

demand from consumers, especially since the beginning of

the pandemic.

Locally, Dr. Jones said Brunswick Corp. has expressed

interest in the Space Coast Machinist Apprenticeship

Program. The company’s Integrated Manufacturing Center

on Merritt Island employs roughly 100 people. “We always

want to grow our program with more students. We now

have enough equipment. All we now need to do is recruit

more instructors and member companies.”

Recently, Brunswick CEO David Foulkes told CNBC’s

Jim Cramer that his company’s boat sales have grown by

double digits for the last three quarters. Brunswick is

rushing to keep up with demand as more people become

interested in boating.

The Space Coast Machinist Apprenticeship Program is

structured as an “earn–and–learn” model. The apprentices

typically spend normal fulltime workdays learning their

craft at a member company, and then take their educa-

tional curriculum during off–work hours.

Said Dr. Jones, “This allows apprentices to take the

knowledge they are learning and apply it to the job

through a structured on–the–job learning experience.”

She added, “Having one or more state–certified

journeymen in your employ makes you more attractive to

customers. They want to know that your staff is well–

trained, so their product will be reliably accurate and

delivered on time. Customers look for creditability and

dependability with a client company. We are proud of the

Space Coast Machinist Apprenticeship Program and

thankful to our great instructors and their dedicated work

and commitment of the students.”
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FDOT appoints 26 members from public,
private sectors to its Advisory Committee

By FDOT Communications Office
fdotcommunicationsoffice@dot.state.fl.us

TALLAHASSEE (April 27, 2021) — The Florida

Department of Transportation (FDOT) has announced the

appointment of 26 members to the Florida Freight

Advisory Committee (FLFAC). The FLFAC represents a

cross–section of public and private sector freight stakehold-

ers, including FDOT, representatives of ports, shippers,

carriers, freight–related associations, the freight industry

workforce, and local governments.

The FLFAC:

l Advises the department on freight–related priorities,

issues, projects, and funding needs;

l Serves as a forum for discussion of state decisions

affecting freight transportation;

l Communicates and coordinates regional priorities

with other organizations;

l Promotes the sharing of information between the

private and public sectors on freight issues; and

l Assists in updating the Statewide Freight Plan.

The appointed members and the organization repre-

sented are: John Abrams, Loves Travel Stops; Joe Arbona,

Genesee Wyoming Railroad; Aubrey Brown, CSX; Gene

Conrad, Lakeland Linder International Airport; William

Crowe, Canaveral Port Authority; Jaha Cummings, City of

Punta Gorda; Kevin Daugherty, Brooksville — Tampa Bay

Regional Airport; Laura DiBella, Florida Harbor Pilots

Association; John Dohm, Florida TransAtlantic Holdings;

Lauren Farrell, Space Florida; Patrick Feeney, Dillon

Logistics; Dan Liu, Florida Atlantic University; and Bruce

Lyon, Winter Haven Economic Development Council.

The list continue: Terri Malone, Escambia County;

Robert Midgett, Walmart; Carol Obermeier, Southwest

Florida International Airport; Samuel Pearson, UPS; Nick

Primrose, Jacksonville Port Authority; Mike Rubin,

Florida Ports Council; Tori Ruminek, Florida Fruit and

Vegetable Association; Andre Samuel, Enterprise Florida

Inc; Gregory Stuart, Broward Metropolitan Planning

Organization; Alexander Trauger, MetroPlan Orlando;

Kevin Walford, Miami–Dade Transportation Planning

Organization; Barbara Wilson, RailUSA, LLC; and Desiree

Ann Wood, REAL Women in Trucking Inc.

FDOT relies on committee members for their valuable

contribution to advance FDOT’s mission to provide a safe

transportation system that ensures the mobility of people

and goods, enhances economic prosperity, and preserves

the quality of our environment and communities.

Details on FLFAC meetings can be found at fdot.gov/

FLFAC. For more information on FDOT’s freight–related

efforts, visit FreightMovesFlorida.com.

Photographer Ken Castoro new member of
the Fifth Avenue Art Gallery in Melbourne

The Fifth Avenue Art Gallery in Melbourne recently

announced that Ken Castoro is a new member of the

organization. He is a self–taught photographer. “I try to

show off the bits of the world we live in that people rarely

see, or showcase the familiar in new ways,” he said,

adding, “As a purist, instead of editing an image to fit my

vision, I find wonder in the real world. So whether it’s

seeking a viewpoint everyone else thought was too hard to

get to, or shooting a spot you walk past every day — but

this time lit only by starlight — everything I present

actually existed as an actual moment in time.” The Fifth

Avenue Art Gallery, owned and operated by its members,

is located at 1470 Highland Ave. The phone number is

(321) 259–8261.
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Kelly Ford
Continued from page 13

this type of service seven days a week as we bring on more

technicians.”

The long–term goal is to perhaps relocate the heavy–

duty truck shop to an off–site location.

“We are looking at possibly purchasing a piece of

property and moving the entire operation to a dedicated

site away from Kelly Ford. We started this venture about a

year ago. Now, we’re starting to ramp it up. Business has

been good,” said Collins, who started his automotive

service career working on heavy–duty vehicles.

According to the Americas Commercial Transportation

Research Co., or ACT, the current business environment

for heavy–duty trucks is outstanding. The report, “Trans-

portation Digest,” paints a comprehensive picture of trends

impacting the commercial vehicle market.

The report, produced monthly, is designed as a quick

look at transportation insights for use by fleet and trucking

executives and others in the industry. It addresses freight,

heavy– and medium–duty segments, the U.S. trailer

market, and provides used truck sales information.

“Demand for commercial vehicles in North America is

about as good as we’ve seen in 35 years of monitoring

heavy–duty market conditions,” the April report says.

Collins said he is “upbeat about the long–term potential

of our heavy–duty truck shop. This is definitely a niche we

can grow. We’re thrilled to be able to offer this type of

service in the market.”

Ford Motor Co. is especially known for its trucks across

all size categories. Ford just swept the pickup categories in

the influential Kelley Blue Book “5–Year Cost–to–Own

Awards.”

Ford Ranger and the F–150 have both been named the

“Most Affordable Trucks” in their respective classes over

the course of a five–year ownership period.

This accolade recognizes vehicles with the lowest

projected ownership costs over the initial five–year

ownership period and considers depreciation, expected fuel

costs, finance and insurance fees, maintenance and repair

costs, and state fees.

The Kelley Blue Book award, well–regarded among

truck customers, highlights the longstanding “Built Ford

Tough” tradition of exceptionally capable pickups that

reliably serve the needs of their owners.

“Our trucks are extremely popular among consumers,”

said Cooper. “The F–150, the 250, the 350, the 450. We’re

known for our trucks and have been for four decades.”

Ford is also known for its Mustang. And for the first

time in 56 years, Ford is expanding the Mustang family,

bringing the famous pony into the electric age. This fall,

Ford will introduce the Mustang Mach–E GT and the

Mustang Mach–E GT Performance Edition. They will have

all–electric powertrains. The vehicles will be loaded with

technology.

BlueCruise, the Ford hands–free highway driving

offering, will be available on the Mach–E GT and Mach–E

GT Performance Edition equipped with the optional Ford

Co–Pilot 360 Active 2.0 Package.

BlueCruise “gives drivers the confidence of hands–free

highway driving on more than 100,000 miles of

prequalified sections of divided highways called ‘Hands–

Free Blue Zones’ across North America.”

Last year, Ford sent a fleet of 10 test vehicles —

five F–150 pickups and five all–electric Mustang Mach–Es

— to complete what test drivers dubbed the “Mother of All

Road Trips.” The trek covered more than 100,000 miles

through 37 states and five Canadian provinces to challenge

BlueCruise against a wide range of road, weather, and

traffic conditions.

Ford said “sending these vehicles out for real–world

driving experience is just one of many ways we ensured

that the BlueCruise technology offers confidence and

convenience for drivers all across the continent.” Ford is

targeting to sell more than 100,000 vehicles equipped with

BlueCruise in the first year, based on company projections.

Another Ford product that is fast selling in showrooms

is the new Bronco, both the two–door and four–door

models. Built with the toughness of an F–Series truck and

the performance spirit of Mustang, the new Broncos enter

the scene with advanced four–wheel–drive technologies

and Ford’s exclusive Terrain Management System.

The 2021 Ford Bronco Sport has earned a “Top Safety

Pick+” award from the Insurance Institute for Highway

Safety, or IIHS, the highest possible rating issued by the

independent nonprofit group.

To qualify for a Top Safety Pick+ award, vehicles must

be available with a front–crash prevention system that

earns advanced or superior ratings in both the vehicle–to–

vehicle and vehicle–to–pedestrian evaluations.

The IIHS award is the latest of many honors and

accolades earned by the new Bronco Sport, including

Popular Science’s “Best of What’s New” and Esquire

magazine’s “Best Compact/Midsize SUV.”

“Ford’s product lineup is as strong as ever,” said Cooper.

“The Bronco Sport models are sold as soon as they arrive

at the dealership. Ford in general has a lot of momentum

right now across its portfolio of products — SUVs and

crossovers, trucks and vans, performance vehicles, and

electric–powered cars. We’re excited and looking to the

future.”
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Stetson University selects Ray Nault as its
vice president of enrollment management

By Sandra Carr
scarr3@stetson.edu
Stetson University

DELAND (April 15, 2021) — After conducting a

national search, Stetson University has appointed Dr. Ray

Nault as its vice president of enrollment management.

Nault succeeds Dr. Joel Bauman, who left to become

the senior vice president for enrollment management at

Duquesne University in Pittsburgh last summer.

Nault has been leading Stetson as its interim vice

president of enrollment management since July 2020. He

also served as the interim director of financial aid in fall

2019.

“I’m excited to join Stetson University as its vice

president of enrollment management,” said Nault. “The

university has a premier reputation for its esteemed

academics, rigorous research, vibrant community and

beautiful campus. I’m looking forward to my new journey

and taking Stetson to the next level of success.”

Nault received his doctorate in educational leadership

and management, and master’s degree in higher–educa-

tion leadership from Capella University. He earned his

bachelor’s degree in history and criminal justice from

Franklin Pierce College.

“My plan is to recruit, enroll and graduate students

with the character to change the world,” he said. “This lofty

goal is based on appreciative inquiry where the stakehold-

ers can coalesce around common goals that support a

diverse student body and expand educational opportunities

beyond the classroom.”

Nault also is the founder and president of College Aid

Services LLC in Miami, which focuses on providing

customized financial–aid solutions to students at higher–

education institutions around the country.

TRES Vision Group
Continued from page 23

Most importantly, see an ophthalmologist and a low–

vision specialist. “An ophthalmologist can determine the

full extent of vision loss and the exact location of blind

spots,” said Dr. Trespalacios, whose practice treats

patients of all ages.

He advises people to stay on top of their eye care. If you

notice something unusual with your vision, a symptom,

schedule an appointment with your provider.

A recent survey conducted by The Harris Poll uncov-

ered key gaps in Americans’ knowledge of eye health, and

what they don’t know puts them at risk of vision loss.

The survey was conducted online by The Harris Poll on

behalf of the American Academy of Ophthalmology. More

than 3,500 U.S. adults age 18 and older took part in the

survey.

Here are some of the key findings:

l While 81 percent of adults say they are knowledge-

able about eye/vision health, less than one–in–five

(19 percent) were able to correctly identify the three main

causes of blindness in the U.S., which are glaucoma, age–

related macular degeneration, and diabetic eye disease.

l Less than half (47 percent) are aware that vision loss

and blindness does not affect all people equally.

l Only around one–third of adults (37 percent) know

you do not always experience symptoms before you lose

vision to eye diseases.

Said Dr. Trespalacios, “Eye health starts with educat-

ing yourself about eye diseases and visiting an ophthal-

mologist. We’re here to help people maintain their vision,

and we do it in a caring way.”
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TRES Vision Group
Continued from page 1

vision checked by an ophthalmologist.”

Ophthalmologists are medical and surgical physicians

trained to recognize all the potential threats to vision,

which is why the American Academy of Ophthalmology

recommends that healthy adults see an ophthalmologist

for a comprehensive, baseline eye examination by age 40

and have their eyes checked every year or two at age 65

and older.

Technological advancements have deeply penetrated

the health–care industry, and ophthalmology is no

exception. Technology continues to expand the number of

patients whose conditions can be treated. “Advanced

technologies and therapies have revolutionized the practice

of ophthalmology,” said Dr. Trespalacios.

Various sophisticated imaging and surgical procedures

have made inroads in ophthalmology.

The ophthalmoscope is just one example of technology

used by practitioners. The scope, a handheld instrument,

enables the ophthalmologist to view the retina through the

pupil. With the scope, an ophthalmologist may diagnose

retinal disorders and other medical conditions like high

blood pressure, and especially glaucoma.

According to research, cataract and glaucoma surgeries

constitute the greatest use of ophthalmic diagnostic

equipment by ophthalmologists. Millions of people are

expected to be affected by these conditions each year.

Dr. Trespalacios, a graduate of the University of South

Florida College of Medicine who serves as an associate

professor of ophthalmology at UCF’s College of Medicine.

said glaucoma is a progressive disease characterized by

“elevated intraocular pressure,” or IOP. Uncontrolled,

elevated IOP causes damage to the optic nerve and loss of

vision, he said. Reduction of elevated IOP is the only

proven way to slow the progression and vision loss

associated with glaucoma.

To understand how this increased pressure affects the

eye, think of your eye as a balloon. When too much air is

blown into the balloon, the pressure builds, causing it to

pop. But the eye is too strong to pop. Instead, it gives at the

weakest point, which is the site in the sclera at which the

optic nerve leaves the eye. “The optic nerve is part of the

central nervous system that carries visual information

from the eye to the brain,” said Dr. Trespalacios.

Recently, the TRES Vision Group became one of the

first practices in the U.S. to offer minimally invasive

glaucoma surgery with the OMNI 2 system, a no–implant

alternative to iStent, the world’s smallest medical device.

Thanks to technology, a patient with glaucoma can be

treated with a single surgical device that requires only one,

tiny incision in the cornea to treat glaucoma. OMNI 2 is

one treatment option for glaucoma patients.

“The beauty of the OMNI 2 system is that it can be used

to treat glaucoma and does not involve an implant,” said

Dr. Trespalacios. “We clean the tissue inside the eye to

allow everything to flow better. The eye has its own

circulation.”

The goal of glaucoma surgery is to lower eye pressure to

prevent or reduce damage to the optic nerve, he said. The

OMNI 2 surgical system allows eye surgeons to intervene

earlier in the disease state.

Glaucoma does not affect all people equally. According

to the American Academy of Ophthalmology, African–

Americans are six to eight times more likely to get

glaucoma than white Americans. People with diabetes are

two times more likely to get glaucoma than people without

diabetes. Also at risk are people over age 40, those who are

severely nearsighted, and those who have a family history

of glaucoma.

Minimally invasive glaucoma surgery is particularly

appealing to patients undergoing concurrent cataract

possibly alleviate the need for glasses.”

While normal cataract surgery only removes the

cataract, patients who choose CataLaze can have their

overall vision improved at the same time.

More than 20,000 patients in Brevard have benefitted

from Dr. Trespalacios’ innovative approach to cataract

surgery. “We’re seeing outstanding results,” he said.

Before the CataLaze option, including ORA with

VerifyEye, surgeons were unable to access the quality of

vision during a cataract procedure and would often have to

wait weeks after the surgery to determine the accuracy of

the procedure and the patient’s visual results.

The ORA system with VerifEye technology is a

powerful tool for surgeons in helping to improve postopera-

tive visual outcomes, he said.

The system has also proven effective in more challeng-

ing cases, such as patients who have previously undergone

laser–vision correction, according to studies.

The TRES Vision Group doctors work with people who

have low vision. And the number of adults with low vision

is expected to double in the coming years as more people

live longer. Low vision describes poor vision that can’t be

fixed or improved with glasses, contacts, or surgery.

People with low vision have blind spots that can make

it difficult or impossible to drive, read, or see faces.

Age–related macular degeneration, or AMD, is one of

the leading causes of low vision for people age 50 and older.

AMD is an eye disease that can blur the sharp, central

vision you need for activities like reading and driving. As

AMD progresses, many people see a blurry area near the

center of their vision, according to the National Eye

Institute. Over time, this blurry area may get bigger or you

may see blank spots. Things may also seem less bright

than before.

Tens of millions of people worldwide are affected by

diseases like AMD or have had accidents that permanently

damage the light–sensitive photoreceptors within their

retinas that enable vision.

The human body is not capable of regenerating those

photoreceptors, but new advances by medical researchers

and engineers at the University of Wisconsin–Madison;

may provide hope for those suffering from vision loss. They

described their work in the journal “Science Advances.”

Researchers at UW–Madison have made new photore-

ceptors from human “pluripotent” stem cells. However, it

remains challenging to precisely deliver those photorecep-

tors within the diseased or damaged eye so that they can

form appropriate connections, the report says.

Other common contributors of low vision include

diabetic eye disease, glaucoma, and inherited retinal

diseases, says the American Academy of Ophthalmology.

The field of low–vision rehabilitation has advanced

significantly over the years, “offering more effective

technologies and strategies,” said Dr. Trespalacios.

Today, ophthalmologists can offer solutions that range

from a simple, portable video magnifier that can enlarge

text and objects, to high–tech glasses with cameras that

allow people to read text and see faces better.

Ophthalmologists say there are many easy changes

people can make on their own to help them live better with

low vision. These include upgraded lighting in your home.

Every year, about 3 million older Americans are treated

for injuries from falls, according to the U.S. Centers for

Disease Control and Prevention. Many of these falls are

caused by low vision. Add lighting to staircases and dark

hallways. Remove rugs from hallways to prevent tripping.

Task lighting in the kitchen can also make food prepara-

tion safer and easier.

surgery. “I personally incorporate it at the time of cataract

surgery. Rarely do I separate it from cataract surgery,”

said Dr. Trespalacios, whose Fellowship training included

an additional year studying cataracts and consultative

ophthalmology, which provides the required expertise to

treat more complex conditions in certain areas of the eye.

His group was also among the early ophthalmology

practices in Florida to offer LipiFlow, a nonsurgical

procedure for dry–eye disease. The treatment is “quick and

painless,” using heat and pressure to offer patients dry–eye

relief.

LipiFlow, a U.S. Food and Drug Administration–

approved technology, is an electronic device that removes

blockage from the “meibomian glands — your eyelids —

allowing them to produce the oils that constitute the top

protective lipid layer of one’s tear film,” said Dr. Tres-

palacios.

Dry–eye symptoms might include dryness, irritation,

redness, watering, grittiness, and even pain.

The device is starting to become the standard of care for

meibomian gland dysfunction, with years of studies

demonstrating its effectiveness and safety. The gland

blockages that occur because of meibomian gland dysfunc-

tion can be cleared most effectively by gently heating and

massaging the inner and outer lid. This is known as

“thermal pulsation treatment,” and LipiFlow is the only

FDA–cleared device that provides both inner and outer lid

therapy.

Among others, two studies have been published in

“Clinical Ophthalmology” singling out the patient and

clinical benefits of LipiFlow treatment for meibomian

gland dysfunction, the leading cause of dry–eye disease.

“People go to the dentist for a checkup and to have their

teeth professionally cleaned every six months. We recom-

mend that dry–eye patients have a professional cleaning

once a year with LipiFlow,” he said.

The whole process takes 12 minutes per eye. As healthy

gland function recovers, one will generally see the best

results six to eight weeks after treatment.

Dr. Trespalacios says the TRES Vision Group, which

includes both ophthalmologists and optometrists, provides

cutting–edge, specialized eye–care services.

“We identify products, procedures, and therapies that

will be beneficial for our patients and bring them into the

practice. We want to be ophthalmology leaders in the area

with new technologies. LipiFlow and OMNI 2 are ex-

amples of that. To bring a new therapy into the practice, it

first has to meet certain criteria and this often coincides

with trends in the industry — for example, be minimally

invasive, disease–targeted, and tissue–sparing, among

other standards.”

With that in mind, the TRES Vision Group offers

“CataLaze” refractive surgery, including the Optiwave

Refractive Analysis system, or ORA, with “VerifEye”

technology. The latter is a new intraoperative test option

that provides real–time, reliable data and image guidance

to ophthalmologists so they can more accurately select the

appropriate advanced intraocular lens power and place-

ment during cataract surgery.

With the introduction of ORA, cataract surgeons now

have the on–demand ability to measure outcomes, correct

astigmatisms and verify lens–implant calculations in real

time during cataract surgery.

“We branded our cataract procedure,” said Dr. Tres-

palacios. “We call it CataLaze. It’s the main procedure we

do at this practice.”

He added, “I wanted to increase awareness in the

community about the options patients have when undergo-

ing cataract surgery. In addition to having the cataract

removed, they can substantially improve their vision and Please see TRES Vision Group, page 22




