
BBN
Brevard

  Business
  News

Vol. 39 No. 22  May 31, 2021   $1.00 A Weekly Space Coast Business Magazine with Publishing Roots in America since 1839

PRESORTED
STANDARD

US POSTAGE
PAID

BREVARD BUSINESS
NEWS, INC.

32904

By Ken Datzman

INDIAN HARBOUR BEACH — Compass Inc., a firm

which touts itself as a “real estate technology company,”

has been fast expanding in Florida and around the nation.

Founded in 2012 by CEO Robert Reffkin, the New York

City–based company went public this year. It has venture–

capital backing from giants such as SoftBank.

In a red–hot residential real–estate market, Compass

has been on a nonstop recruiting campaign as it continues

to build its network of high–producing, established agents

in communities.

The company has more than 21,000 agents across the

nation, up from 19,000 at the end of 2020. The Sunshine

State has been a prime focus of its recruiting efforts,

especially in 2021.

And it didn’t take long for Compass to hone in on

Brevard County’s leading real–estate teams as it strategi-

cally strings together a network of agents and builds its

office footprint in Florida.

Realtors DeWayne Carpenter and Kirk Kessel, industry

veterans who run the 17–member Carpenter/Kessel

Homeselling Team, which includes seven real estate

agents, were contacted in October, months before Compass

made its initial public offering.

Carpenter/Kessel consistently ranks among “Real

Trends” top teams by “transaction sides” and “volume” in

Florida. Real Trends is a national organization that tracks

the industry’s top performers. In 2020, the Carpenter/

Kessel team did 300 transactions totaling more than

$140 million in sales.

“We get offers all the time to move our business to

another real estate company,” said Kessel, whose team

had been with Dale Sorensen Real Estate’s Indialantic

office for the last five years. “We thank the people for

thinking of us and it usually ends there.”

He added, “Compass contacted us last October and

detailed their business model, their plan for growth, their

technology platform, and the fact that they were planning

to go public. Are you interested? Initially, we weren’t. We

were happy at DSRE. We said make us an offer we can’t

refuse. And they did.” So the Carpenter/Kessel Compass

Team is now located at 719 Pinetree Drive. The team just

moved into its new 2,400–square–foot facility.

“We have nothing but respect for DSRE, our former

agency,” said Carpenter. “They have great people. We had

five outstanding years there.”

Carpenter and Kessel have wide experience in their

industry, including as real–estate investors. Kessel also

has years of experience as a developer, a real–estate

agency owner, and as a speaker and trainer in his field.

The finishing touches are being put on their new

Compass office. “The office design is inspired by the look of

a high–end hotel lobby or high–end business center,” said

Carpenter. “We have collaboration space and also separate

space for team members. It’s a light and airy office, an

environment you want to be in because of its feel.” He said

local firm 7th Avenue Interiors helped design the office.

Carpenter and Kessel are the founding agents for

Compass in this region. They plan to develop the Brevard

market for Compass and open more offices as the brand

grows on the Space Coast. The Pinetree Drive office will be

Fast–expanding Compass recruits Carpenter/Kessel to develop Brevard market

Please see Carpenter/Kessel Homeselling Team, page 23

their company headquarters.

When Kessel started in the real–estate business

decades ago in Brevard, he actually walked through

communities and knocked on doors to see if people were

interested in selling their homes, and perhaps win the

listing.

Compass, which is not a franchise, already has more

than 25 offices in Florida. The growing footprint includes

locations in Tampa, Orlando, Winter Park, Miami,

Boca Raton, Fort Lauderdale, and Jupiter.

“They are coming up the East Coast. They just hired

founding agents in Vero Beach. Compass also recruited

founding agents in North Florida, including in Ponte Verda

and Jacksonville. In a way, we were like the missing piece

to connect the key markets in the state,” said Carpenter.

He continued, “We looked at what fits best for our

Realtors DeWayne Carpenter, left, and Kirk Kessel, industry veterans who run the 17–member Carpenter/Kessel Homeselling Team,
which includes seven real estate agents, are now affiliated with Compass Inc. The fast–growing New York City–based public company
has been recruiting top–producing real estate teams in Florida. Carpenter/Kessel consistently ranks among ‘Real Trends’ top teams
by ‘transaction sides’ and ‘volume’ in Florida. They are at their new office on Pinetree Drive in Indian Harbour Beach.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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Engineering firm Walter P Moore expands West Coast leadership,
Rafael Sabelli, Jeff Nixon spearhead growth across global markets

By Kirsten Cornell
kcornell@walterpmoore.com
Walter P Moore

SAN FRANCISCO (May 20, 2021) — International

engineering firm Walter P Moore is leveraging tenured

expertise within the company’s structural engineering

team, further expanding their reach in the West Coast

market.

Rafael Sabelli, PE, SE, accepted the role of managing

director in the firm’s San Francisco office, continuing his

role as director of seismic design. He is an award–winning

industry leader in the development of seismic design

solutions. Additionally, Sabelli is active in developing

seismic design standards for steel systems and is a

member of the American Institute of Steel Construction

Committee on Specifications, serving as vice chairman of

the Technical Committee on Seismic Provisions. He is a

past president of the Structural Engineers Association of

California.

Sabelli is supported by Tanjeet Juneja, PE, SE, LEED

AP, a senior associate and senior project manager with a

focus on science, tech and research facilities, laboratories,

education, health care, civic, and community spaces.

Juneja specializes in seismic design and analysis of

structures and has experience with a wide variety of

construction materials and structural technologies.

“We are excited to recognize Rafael as the leader of our

structural team in San Francisco. Rafael’s leadership in

seismic design contributes significantly to our firm and the

broader structural engineering community. His role as

seismic designer and engineer of record of the award–

winning SoFi Stadium in Los Angeles and the Air Traffic

Control Tower at San Francisco International Airport

exemplify his technical expertise” said Blair Hanuschak,

PE, SE, managing principal and executive director of

Walter P Moore’s Structures Group.

As managing director in the Los Angeles office, Nixon,

PE, consistently delivers high–profile projects across

various market sectors including sports, aviation, commer-

cial, entertainment, hospitality, convention centers, and

education. Partnering with Sabelli as well is Ryan

Anderson, SE, DBIA, who is leading the San Diego office,

he continues to leverage Walter P Moore’s expertise on the

West Coast and internationally.

Nixon, Anderson, and Sabelli are supported by Lori

Lee, AIA, managing director for Los Angeles’ Enclosure

Team, and Armen Megerdoomian, managing director of

the Western Region Parking Services Group. Lee focuses

on aviation, hospitality, sports, government, and civic

projects and has been instrumental in projects such as the

Allegiant Stadium, as well as the American Airlines APM

Core and Midfield Satellite Concourse at Los Angeles

Airport. Megerdoomian’s team offers parking master

planning, feasibility studies, and full A/E design services

for standalone parking structures.

“Jeff Nixon’s leadership of our LA office has continued

to expand our footprint as a firm. He is leading a team that

is known for innovative solutions and extremely reliable

delivery on every project. He and his team set a very high

bar in the marketplace for engagement with our architec-

tural and institutional clients,” said Mark Larsen, PE, SE,

managing principal and director of operations of Walter P

Moore’s Structures Group.

Walter P Moore’s structural, parking, and enclosure

teams provide comprehensive engineering services to

support the design, construction, and improvement of

building structures, working with the world’s leading

architects, developers, owners, and builders to deliver

structures that have been recognized as among the world’s

best.

l About Walter P Moore

Walter P Moore (www.walterpmoore.com) is an

international company of engineers, innovators, and

creative people who solve some of the world’s most complex

structural and infrastructure challenges. Providing

structural, diagnostics, civil, traffic, parking, transporta-

tion, enclosure, and construction engineering services, they

design solutions that are cost– and resource–efficient,

forward–thinking, and help support and shape communi-

ties worldwide. Founded in 1931, Walter P Moore’s 700–

plus professionals work across 21 U.S. offices and five

international locations.

Economic Development Commission welcomes Booz Allen Hamilton
to Space Coast, enters into agreement to purchase Liberty IT Solutions

By Brian Baluta
bbaluta@spacecoastedc.org
Director, Communications and Partner Relations
EDC of Florida’s Space Coast

(May 19, 2021) — Following the announcement Booz

Allen Hamilton (NYSE: BAH) has entered into a definitive

agreement to acquire Liberty IT Solutions LLC, a leading

information technology and services firm, for $725 million,

the Economic Development Commission of Florida’s Space

Coast (EDC) welcomed the global consultant to Brevard

County.

Headquartered in Herndon, Va., Liberty employs

more than 200 at its Agile Center of Excellence in

Melbourne. The company is a leading digital partner

driving transformation across the federal information

technology ecosystem.

“The entrance of a global firm like Booz Allen Hamilton

to the Space Coast market reflects positively on the

talented workforce at Liberty’s Agile Center of Excellence

and speaks to the nationally competitive growth of our

economy,” said EDC President and CEO Lynda Weather-

man. “On behalf of the EDC investors, I would like to

welcome Booz Allen Hamilton to the Space Coast commu-

nity and look forward to their continued success here.”

The Palm Bay–Melbourne–Titusville metro area

currently ranks second on the Milken Institute’s Best–

Performing Cities, which tracks where America’s jobs are

created and sustained.

“The combination of Liberty and Booz Allen will create

a new powerhouse for the Space Coast region,” said Mark

Merz, chief operating officer at Liberty. “We look forward

to working together to expand the Agile Center of Excel-

lence in the Melbourne area, increase our engagement and

support for our surrounding communities, and continue to

thrive as an employer of choice in Brevard County.”

For more information on the acquisition, go to

www.BoozAllen.com.

The EDC is a private, not–for–profit coalition whose

stakeholders are business leaders committed to the

economic growth and stability of Florida’s Space Coast.

Visit www.SpaceCoastEDC.org to learn more about his

organization.
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Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"

Melbourne Office: 723-1400
Indialantic Office: 724-2300
Relocation: 725-1500

Palm Bay Office: 725-8120
Viera Office: 259-2993
Commercial: 723-3664

www.NationalRealtyFla.com
Serving Brevard Since 1965
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By Ashley Turner
UCF Forum columnist
University of Central Florida

(April 30, 2021) — It is amazing to see how social media

grew over the years.

When I was in high school, Myspace was the largest

social networking service. When I went to college,

Facebook was quickly rising in popularity. Now, we have

Twitter, Instagram, Snapchat and TikTok.

Even though these mediums have changed the way we

communicate with our friends and family, there are some

adverse effects associated with the power of social media,

such as feelings of anxiety, depression and isolation.

It is so easy to get lost in it all.

For some, social media is just social media. It’s some-

thing to kill time, catch up with loved ones and news, and

learn the choreography to the latest dance trends. For

others, social media is another world to live in. It’s an

escape and a new life that can be created. It’s a highlight

reel that only shows the amazing things that are happen-

ing in someone’s life.

Social media can be harmless, but often it can be

mentally unhealthy.

There are so many social media outlets that can

consume hours of our everyday lives. While some mind-

lessly scroll through their feeds, they may fall into the trap

of comparison and make judgments about how their lives

are or should be compared to family, friends and peers.

Research has shown how social media affects our feelings

of self–worth and happiness, yet we still get caught up in

other people’s lives and find it hard to distinguish between

what is online versus reality.

We see users with more than 10,000 friends or followers

online and may wonder why we only have 200. We start to

believe that our lives aren’t as exciting and feel the need to

post more to prove that life is actually good. On the other

side, someone with 10,000 followers may get addicted to

the attention and think they have to keep their audience

engaged and connected, so they continue to post every part

of their day to show they are booked and busy!

Social media is a game, but it can be a dangerous one to

play.

I, too, have had to take a break or cleanse from some

social media outlets such as Facebook and Instagram.

Once I start to feel jealous of what is happening to my

friends around me, I know it’s time to take a step back.

When we see our friends doing well and accomplishing

goals, we should feel motivated and inspired. For some,

social media does just that. It’s not a reminder of how we

didn’t start that business, but it’s a motivator for how we

can start that online boutique or consulting service. It

shows us that things are attainable, and we are all capable

of living our dreams.

Instead of letting social media take over your mental

health, use it as a resource. Social media has made the

transfer of information simple and right at our fingertips.

When we get the urge to learn how to make a new dish or

connect with an old friend, it quickly allows us to do so.

But even as positive information can get around

quickly, so can the negative. Be mindful of your comments

on others’ posts and the words you spread on your profile.

What is written online lasts forever, and just like your

words, they cannot be taken back.

It is easy to think that you aren’t doing enough, but it’s

essential to be happy with where you currently are. Our

lives will always be different from others. There will be

things we wish we had or things we wish we could have

done.

The worst thing you can do to yourself is discrediting

how far you have come and the accomplishments you have

made.

Social media should never replace in–person interac-

tion. “Friends” on your social networks are sometimes

strangers, so be careful who you follow and what you share

online. Pay close attention to how social media makes you

feel, but don’t hesitate to take a break from time to time.

Online communication will always be an invaluable

tool for keeping in touch but never forget how to differenti-

ate between what’s online and reality.

Social media is a game, but can be dangerous to play, mentally unhealthy

Ashley Turner is the associate director of
Alumni Professional Engagement for UCF
Alumni Engagement and Annual Giving. She
can be reached at AshleyC.Turner@ucf.edu.

Live boxing to return to Palm Bay on June 5, tickets on sale for ‘Champions in the Making’
(April 29, 2021) — The number–one boxing program in Florida — Palm Bay ROUND13 Boxing — is partnering once

again with Palm Bay Parks & Recreation to bring a live boxing event to the city.

The event will be held on Saturday, June 5, at the Tony Rosa Community Center, 1502 Port Malabar Blvd.

The event is being billed as “Champions in the Making: The Legend Continues” and marks the return of the success-

ful boxing series to Brevard County.

There will be 15 to 20 action–packed boxing matches presented by Palm Bay ROUND13 Boxing. The doors will open

at 3 p.m. Fights begin at 4 o’clock.

Tickets are now on sale and may be purchased through eventbrite.com (preferred), or by calling the event organizers

at (321) 403–2595. General admission standing tickets are $15. Ringside/VIP tickets are $25. Kids age 5 and younger will

be admitted free of charge. A limited number of ringside/VIP tickets are available.

ROUND13 Boxing Club of Palm Bay is a 501(c)(3) nonprofit boxing club. For more information about this event or to

become a sponsor, call the number above or email johnnyh1058@gmail.com.

Facemasks will be mandatory for everyone in attendance. They will not be required for kids under age 6.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015
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BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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Community Foundation awards $164,578 to area agencies to strengthen programs, services around county

By Lisa Davidson
lisad@cfbrevard.org
Director, Strategy & Communications
Community Foundation for Brevard

(May 13, 2021) — On behalf of its donors,

the Community Foundation for Brevard

awarded 35 local agencies competitive grants

in the amount of $164,578 that will contrib-

ute to numerous programs and services

benefiting Brevard County.

The annual competitive–grant program

supports a range of causes, including

education, food and shelter, the arts,

underserved children and adults, health and

wellness, animal welfare, and conservation.

“Through generous contributions from our

community and fund holders, we are thrilled

to provide increased critical financial support

through our competitive grants program to

nonprofits serving Brevard,” said Community

Foundation for Brevard President and CEO

Theresa Grimison. “We know this support

will help our community thrive, now and in

the future.”

2021 competitive grant funds were

awarded to:

l Aging Matters in Brevard to support

technology upgrades.

l AMIKids (Melbourne Center for

Personal Growth) to provide clothes to at–

risk youth undergoing residential treatment

for substance abuse and offender rehabilita-

tion.

l Brevard Achievement Center to provide

Brevard’s Exceptional Student Education

(ESE) students and adults with disabilities

from BAC’s Day Program accessibility to

creative experiences that include art, music

and physical activities in a virtual setting.

l Brevard Alzheimer’s Foundation to

provide non–emergency medical transporta-

tion for Brevard County seniors.

l Brevard County Legal Aid to provide

legal services for active–duty military,

veterans, and their families through the

Mission United Legal Program.

l Brevard Cultural Alliance to support

artist residencies at 12–15 different schools

during the 2021–22 school year, providing

30–50 instructional hours per residency, and

serving an average of 150 students per school.

l Brevard Humane Society for improve-

ments to low cost spay/neuter and wellness

clinic including lighting in the surgery suite, a

new microscope for analysis, and a bathing

system to prepare animals for surgery.

l Brevard Schools Foundation to purchase

supplies to aid in the packing, storage, and

delivery of school supplies, hygiene and PPE

kits for the Supply Zone.

l Brevard Symphony Orchestra to

broaden the horizon of every fifth–grade

student in Brevard County by attending a

special BSO concert.

l Brevard Zoo for the expansion of the

Family Nature Club program focusing on

special needs audiences and underserved

populations.

l Candlelighters of Brevard to support the

Treatment Center Allotment Fund to assist

children diagnosed with cancer and their

families who must travel for medical

treatment.

l Children’s Home Society of Florida for

crisis counseling and intervention for 150 at–

risk children attending Endeavour’s

STREAM summer camp designed to prevent

summer slide and obstacles inhibiting

academic success.

l Club Esteem to provide resources and

direct program support for on–site and

virtual programming helping middle and

high school students achieve academic and

personal success.

l Daily Bread to support the Housing

Assistance Project which assists and

empowers those unsheltered to transition

into stable housing.

l Eastern Florida State College Founda-

tion for purchase of a new X–ray machine

and disposable supplies to use with digital

radiographs for student education and

patient treatment in the dental assisting and

dental hygiene programs.

l Evans Center to support the “Eat The

Rainbow Action Lab” program which uses

food coupons to incentivize participants to

attend nutrition and education action labs

where they learn how to cook healthy and on

a budget.

l Family Promise of Brevard to deliver

“Keys to Good Tenancy” curriculum designed

to help stabilize 360 Brevard residents

experiencing a housing crisis by teaching

skills necessary to be good tenants.

l Florida Wildlife Hospital & Sanctuary to

build additional pre–release enclosures to

accommodate the increased number of

patients.

l Groundswell Startups for scholarship

funds for the Idea Stage Accelerator

Program.

l Habitat for Humanity of Brevard to

support new homeownership classes that

teach home maintenance, simple repair, and

documentation crucial to first–time Habitat

homeowners.

l Junior Achievement of the Space Coast

to support the JA Company Program Pop Up

at Palm Bay Magnet High School and

Astronaut High School and the possible

expansion to other Title 1 high schools.

l LEAD Brevard for scholarship funding

for the 2022 Board Governance “best

practices” board governance workshop for

Brevard’s nonprofits.

l Links of Hope to fund eight parenting,

nine anger management, four DIGNITY, and

six GED classes at the Brevard County Jail

Complex and to purchase a computer used for

the program’s database.

l Love INC of Brevard to provide mental

health counseling for low–income clients

participating in the Comprehensive Transfor-

mation Program.

l Native Heritage Gathering to support

the presentation of the 13th annual Native

Rhythms Festival in November 2021.

l Neighbor Up Brevard to provide

physical fitness instructors for The DOCK’s

8–week “Healthy Bodies & Healthy Minds”

program and biweekly dance/martial arts

classes for low–to–moderate income youth.

l Promise in Brevard to purchase

commercial exercise equipment for the

Promise Fitness Center, where 125 adults

with special needs will have the opportunity

to exercise and improve their long–term

health.

l Sea Turtle Conservancy to launch Sea

Turtle TECH and STEM Mentorship

Programs to train underrepresented students

in skills to protect sea turtles, the Carr

Refuge and important coastal habitats

statewide.

l Serene Harbor to provide laptops to

domestic violence victims with a demon-

strated financial need and to provide

scholarships for computer skills courses

through Eastern Florida State Ed2Go

curriculum.

l South Brevard Sharing Center to

support families exiting homelessness

achieve stability by providing support such as

traveler’s aid, medical assistance, rent and

utilities, security deposits, and other move–in

costs.

l South Brevard Women’s Center to

provide counseling services through a

telehealth platform to individuals in crisis.

l SPCA of Brevard to assist low–income

families and their pets with free basic core

vaccinations, spay/neuter surgeries, and

microchipping for both dogs and cats.

l St. Francis Reflections to expand

COVID–safe, outdoor group activities

designed to support children suffering from

grief.

l Walk on Water Ministries of Central

Florida to offset the cost of vetting, dental,

feeding and supply services for rescued

animals used in animal–assisted therapy.

l Wheelchairs 4 Kids to provide wheel-

chairs or home and vehicle modifications and

other assistive and therapeutic equipment for

children in Brevard who have been denied

services by Medicaid.

The Community Foundation greatly

appreciates the 53 volunteer review mem-

bers, our grant committee, and our board of

directors, for their careful scoring and

thoughtful deliberations that guided these

grant award decisions.

These grants would not be possible

without the many individuals and families

who have established charitable funds in

support of making Brevard a better place for

all. There are many tax and other advantages

in establishing a fund with the Community

Foundation. In addition to its competitive

grants program, the Foundation has awarded

more than $21 million in grants and

scholarships to advance the vitality of

Brevard and beyond. We invite you to join us.

l About Community Foundation for

Brevard

Since 1981 the Community Foundation for

Brevard has served as a resource and leader

for philanthropic individuals and organiza-

tions to enhance and sustain Brevard

County’s quality of life.

An independent, 501(c)(3) organization,

the foundation manages funds for the

philanthropic community with the goal of

providing a perpetual source of income for

charitable causes while protecting the

investment.

For more information about the founda-

tion, call (321) 752–5505 or visit

cfbrevard.org.
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May 29th

Currently accepting quality items
Mon - Fri. 9:00 am to 2 p.m. Please call 321-267-8563 with questions.

Live & On-Line Public Auctions
Visit website for info on

LIVE & ON-LINE AUCTIONS

422 Julia Street, Titusville, FL
Cliff Shuler Auctioneers & Liquidators, Inc. AB#9

Shuler & Shuler Real Estate Auctioneers - D Shuler Lic. RE. Broker
Serving Brevard County and Florida for over 42 years

321-267-8563321-267-8563321-267-8563321-267-8563321-267-8563

We are licensed to Auction just about everything under the sun
including the kitchen sink! On-Site Auctions, Business Liquidations,

 Appraisals,  On-Line Auctions
No Buyer's Premium Charged! No Charge to Attend Live Auctions!

www.SoldFor.com

Antiques, Real Estate, Cars, Trucks, Boats, Motorcycles, Motorhomes,
Trailers, Jewelry, Art, Firearms, Weaponry, Tools, Business Inventory,
Heavy Equipment, Household Items, China, Glassware, Collectibles,
Kitchen Appliances, Restaurant Equipment, Commercial Equipment,

Industrial Items, Machinery, Shop & Lawn Equipment, and so Much More!

Next Live & Online Auction
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LIVE & ON-LINE AUCTIONS

422 Julia Street, Titusville, FL
Cliff Shuler Auctioneers & Liquidators, Inc. AB#9

Shuler & Shuler Real Estate Auctioneers - D Shuler Lic. RE. Broker
Serving Brevard County and Florida for over 42 years

321-267-8563321-267-8563321-267-8563321-267-8563321-267-8563

We are licensed to Auction just about everything under the sun
including the kitchen sink! On-Site Auctions, Business Liquidations,

 Appraisals,  On-Line Auctions
No Buyer's Premium Charged! No Charge to Attend Live Auctions!

www.SoldFor.com

Antiques, Real Estate, Cars, Trucks, Boats, Motorcycles, Motorhomes,
Trailers, Jewelry, Art, Firearms, Weaponry, Tools, Business Inventory,
Heavy Equipment, Household Items, China, Glassware, Collectibles,
Kitchen Appliances, Restaurant Equipment, Commercial Equipment,

Industrial Items, Machinery, Shop & Lawn Equipment, and so Much More!

Next Live & Online Auction
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Online programs available

Health care concentrations include:

Health Services Administration • Health Science 
Medical Assisting • Exercise Science • Nursing

Radiologic Technology • Dietetics and Nutrition

KeiserUniversity.edu
888.960.5760

Keiser University is a private, not-for-profit university

INVEST IN 
YOURSELF

BUILD YOUR FUTURE AT KEISER UNIVERSITY

© 2019 Shelter Mortgage Company, L.L.C. All Rights Reserved. This communication does not constitute a 
commitment to lend or the guarantee of a speci�ed interest rate.  All loan programs and availability of cash 
proceeds are subject to credit, underwriting and property approval. Programs, rates, terms and conditions are 
subject to change without notice. Other restrictions apply. Shelter Mortgage Company, L.L.C, 4000 W. Brown 

Deer Road, Brown Deer, WI 53209. Corp NMLS#431223 (www.nmlsconsumeraccess.org).  Brian Spencer (FL/LO#17741; 
NMLS#803141); Natasha Cartagena Spencer (FL:#LO17483, NMLS #: 552564): 7341 O�ce Park Place Suite 106, Melbourne, FL 
32940. Rolando Garcia (FL/#LO39842; NMLS#476625): 408 East Ridgewood Street, Orlando FL 32803. 

R O L A N D O  G A R C I A  
  

GARCIAHOMEMORTGAGE.

BRIAN SPENCER 
321-537-1137  
SPENCER4LOANS.COM

NATASHA CARTAGENA SPENCER 
407-234-8504

LOANSWITHNATASHA.COM

Working with you and for you to 
find the best mortgage.
After you’ve found your dream home, let Shelter Mortgage Company 
provide the dream loan. Whether you’re a �rst-time homebuyer, looking 
to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down
payments on our Conventional, VA,
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

321.757.6600   
sheltermortgage§.com
7341 O�ce Park Place, Ste 106  
Melbourne, FL 32940  
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Melbourne–based Space Coast Credit Union announces key leadership promotions, organizational changes

By David Barkholz
davidb@sccu.com
Senior Marketing Specialist
Space Coast Credit Union

(May 11, 2021) — Space Coast Credit

Union (SCCU) recently announced several

structural changes and related promotions to

better position itself for the future.

SCCU is the third–largest credit union

based in Florida, serving more than 500,000

members across 29 counties. Its assets have

increased over 20 percent since 2019, and its

membership has grown nearly 10 percent.

As of May 10, 2021, the credit union has

more than $6.4 billion in assets, and is

quickly approaching the $10 billion threshold,

which will necessitate additional regulatory

and compliance oversight.

In preparation for these changes, SCCU

set a structural foundation with its leader-

ship team to ensure long–term success as the

credit union continues to grow.

SCCU President and CEO Timothy

Antonition said, “As SCCU has grown, we

have become big, busy, and complex. We

must operate with automation, focus on

continuous improvement, and ensure we

position our talent to drive the organization

forward.”

He added, “We have a long–term strategic

plan to ensure that SCCU is prepared to

meet our members’ needs and the regulatory

requirements today and into the future. I am

confident that we have the right structure

and leadership in place to navigate the way

forward.”

The credit union has announced the

following role changes and promotions:

l Alan Lewis was named chief informa-

tion officer and executive vice president. He

was previously SCCU’s chief operating

officer, a position he held since 2017. In his

new role, Lewis will provide strategic

direction and leadership for SCCU’s informa-

tion and technology strategy, enterprise

project and portfolio management, business

applications, operational services, and

facilities. Lewis joined SCCU in November

2012 as vice president of information services,

bringing with him over 20 years of manage-

ment experience in the financial–services

industry. Lewis worked to develop an

infrastructure that elevated SCCU’s

information systems.

l Hilary Eisbrenner, a certified public

accountant, was promoted from senior vice

president to executive vice president, chief

financial officer. She joined SCCU in 2016 as

vice president of accounting and finance. She

was promoted in 2017 to senior vice president

and CFO with expanded responsibilities for

collections. In her new role, Eisbrenner will

assume oversight for the credit union’s

compliance and risk management disciplines,

which are critical as the credit union

continues to grow. She is a 30–year veteran of

the credit–union industry, and currently

serves on the board of Corporate One Federal

Credit Union and as chairperson of their

Enterprise Risk Management Committee.

l Greg DeRoy was promoted from vice

president of member services and e–banking

to senior vice president of member services

and e–banking. Starting his SCCU career in

July 2004 as team leader of the Palm Bay

Walmart in–store branch, DeRoy has held

several positions during his tenure at the

credit union, including branch manager,

member service center manager, director of

member service centers, and director of

member services and e–banking. DeRoy

joined SCCU’s executive management team

in 2016 when he was promoted to vice

president. DeRoy has led SCCU’s digital–

banking strategy and was responsible for

implementing SCCU’s first mobile banking

application, as well as overseeing online

banking, ATMs, and the member service

center.

l Linda Hart was promoted from vice

president of human resources to senior vice

president of human resources. She joined

SCCU in 2015 as vice president of human

resources, bringing with her more than 20

years’ experience. In 2018 Hart’s training

responsibilities expanded to include both

retail training and leadership development.

During her tenure with SCCU, Hart has

developed a robust Leadership Development

Program, advanced internal communication

efforts, and aided in multiple organizational

change efforts to evolve SCCU’s workplace

culture, resulting in increased team member

engagement and retention.

l Shane Hoyle was promoted from vice

president, member experience to senior vice

president of member experience. Hoyle joined

SCCU in 2012 as the manager of the Airport

Branch and was quickly promoted to retail

director for Brevard County. In 2017 Hoyle

joined SCCU’s executive management as vice

president, retail services for Central Florida.

During this time, Hoyle worked on several

special projects to improve member experi-

ence, and in 2019, due to his exceptional

member–focus, Hoyle was asked to lead

SCCU’s new member experience department.

With his most recent promotion, Hoyle will

oversee member experience, business

services, and now SCCU’s retail network of

62 branches along Florida’s East Coast, from

Flagler to Miami–Dade counties.

l Christopher Matthews was promoted

from vice president of card services to senior

vice president of card services. Matthews

joined SCCU in 1998 as manager of the

Pembroke Pines branch. Following a merger

of SCCU and Eastern Financial Florida

Credit Union, Matthews accepted the role of

retail director for Broward and Palm Beach

counties. In 2015, he was promoted to vice

president of retail services for Broward and

Palm Beach counties. Matthews was

promoted to vice president of card services/

business intelligence in 2016. He redesigned

the credit union’s credit–card product line

and introduced contactless payments for

credit and debit.

l Gary Prager assumed the new role of

vice president of lending from vice president,

consumer Sales. He joined SCCU in 2007 as

an express sales associate, and advanced

through the ranks as manager in 2011,

director in 2013, and eventually vice

president in 2016. During his tenure, Prager

has led multiple loan and deposit account

system conversions, and under his leadership

consumer and mortgage lending grew to

more than $2.5 billion in 2020. In his new

role, Prager will drive the credit union’s

strategy for consumer and mortgage loan

products and pricing.

l Kimberly Tyree assumed the new role of

vice president of consumer sales from vice

president of retail services — Central Florida.

She joined SCCU in February 2007 as the

supervisor of the Ormond Beach branch, was

promoted to retail director for Volusia County

in 2012, and became vice president in 2019.

In her new role, Tyree will be responsible for

all mortgage sales, direct and indirect auto

lending, and loan processing, representing

more than $2 billion in consumer loans and

mortgage production, as well as the origina-

tion of all new memberships and deposit

accounts.

l Beverly Smith was promoted from

assistant vice president, retail services —

North Brevard County to vice president,

retail services — Central Florida. She joined

SCCU in 2006 as market develop manager

for South Brevard and Indian River counties.

In July 2009 she was promoted to branch

manager and then retail director in Decem-

ber 2012. In her new role, Smith will oversee

the branches and membership within the

credit union’s entire Central Florida market,

including Brevard, Flagler, Indian River, and

Volusia counties. With more than 25 years of

financial services experience, Smith is

committed to meeting the needs of SCCU

members with excellent member service and

through branch technology.

l Daniel Bryant was promoted to

assistant vice president, retail services —

North Brevard. Bryant joined SCCU in 2007

as a member service specialist at SCCU’s

Baytree branch. In 2010, Bryant became

supervisor of the Vero Beach branch, and in

2014, he was promoted to manager of the

Vero Beach and Miracle Mile branches. In

2018, he became retail market manager for

Indian River County, which was the position

he last held. In his new role, Bryant will

oversee 11 branches in North Brevard

County, serving the financial needs of

members within these communities.

l Andrea Gordon was promoted to

assistant vice president, member service

center. Starting her SCCU career in 2005 as

a contact center associate, Gordon has held

several positions during her 15 years with the

credit union, including contact center

associate II and member service center

assistant manager. Most recently, Gordon

served as SCCU’s member service center

manager, a position she held since 2010. In

her new role, Gordon will oversee strategies

to improve service delivery, efficiency, and

productivity in SCCU’s member service

center, which handles about 2 million

member contacts annually.

Space Coast Credit Union is headquar-

tered in Melbourne. It serves more than

500,000 members. The credit union was

originally founded in 1951 to serve Patrick

Air Force Base military and civilian employ-

ees, and today membership is open to all who

live or work in SCCU’s 29 counties located

throughout Florida.
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By Christie Rimsky
christie.rimsky@parrishmed.com
Senior Philanthropy Officer
Jess Parrish Medical Foundation

TITUSVILLE (May 13, 2021) — Jess Parrish Medical

Foundation (JPMF) and Parrish Medical Center (PMC)

Auxiliary awarded $23,500 in scholarships to 10 outstand-

ing college students and graduating high school seniors

that distinguished themselves through passionate

dedication to their communities and a pursuit of studies in

the fields of medicine or health care. Since 1990, JPMF has

awarded more than $450,000 to deserving students.

Brevard Indo–American Medical and Dental Associa-

tion (BIMDA), generous donor to the JPMF scholarship

program, and dedicated to supporting future generations of

health–care professionals, committed funds through 2021

allowing for additional scholarships to be awarded.

“It has been a privilege to partner with Jess Parrish

Medical Foundation to support the educational endeavors

of our future health–care professionals,” said Glad Kurian,

BIMDAs’ honorary executive director. “It is gratifying to

know that BIMDA’s contributions to the scholarship

program have impacted the educational and career goals of

so many accomplished students in our community.”

This year’s scholarship winners include, from Astronaut

High School, Kaylynn Gil and Emma Regan; Edgewood

Jr./Sr. High awardee Arun Jagarlamudi; and Titusville

High School recipients Paige Murrill and Julia Simonsen.

College students awarded scholarships include Eboni

Arnold, University of Miami; Maddalena Fairchild, Florida

Institute of Technology; Brooke Kelleher, Florida Gulf

Coast University; Gabriella Lloyd, University of North

Carolina; and Kayla Ouellette from Eastern Florida State

College.

Thanks to BIMDA’s support, Eboni Arnold, Arun

Jagarlamudi, Gabriella Lloyd, Paige Murrill and Julia

Simonsen were each awarded additional scholarship

funds.

Scholarship Committee Chairwoman Barbara Terhune

led the committee through the process of evaluating

applicants in the areas of academic performance, awards

and honors, extracurricular activities, leadership, commu-

nity service and work experience, recommendation letters,

application essay and PMC/JPMF affiliation.

“This year’s scholarship recipients were again excep-

tional and we look to them to lead the next generation in

shaping the future of health care,” said Matthew Morak,

JPMF director. “I would also like to extend heartfelt

thanks to BIMDA; Ron Norris Honda, Ford, Buick &

GMC; Barbara and Terry Terhune; and Rachel and Bill

Terry for their generous scholarship gifts which allowed for

additional students to be awarded.”

Committee members include Santi Bulnes; Deborah

Cox; Dot Hudson; Terry Lee; Bill McCarthy; Josh Norris;

Howard Rinker, D.D.S.; Natalie Sellers; Philip Simpson,

Ph.D.; and Terhune.

JPMF is investing in the future by awarding medical

scholarships to residents in North Brevard County who are

pursuing careers that one day will provide healing to the

community.

l About Jess Parrish Medical Foundation

Through philanthropy and volunteerism, JPMF

supports Parrish Medical Center’s mission of “healing

experiences for everyone all the time.” JPMF partners with

the community to raise funds that sustain and enhance

health–care services in North Brevard County. Whether

caring for seniors or helping children reach their full

potential, JPMF is helping improve, transform and save

lives. For more information about the Foundation, call

(321) 269–4066 or visit www.parrishmedfoundation.com.

l About Parrish Medical Center

Parrish Medical Center, a Parrish Healthcare inte-

grated care partner, is located at 951 N. Washington Ave.

The 210–bed, not–for–profit acute care public medical

center has been serving Brevard County for nearly 60

years. PMC is nationally recognized as One of America’s

finest healing environments. PMC has earned top

rankings on The SafeCare Group’s Top 100 SafeCare

Hospitals since 2015. The Joint Commission consistently

names PMC as a Top Performer on Key Quality Measures,

recognizing PMC for “exemplary performance in using

evidence–based clinical processes that are shown to

improve care.” The hospital has earned straight “A” safety

ratings (2012–2017) from The Leapfrog Group. In 2014,

Consumer Reports recognized PMC as Florida’s safest

hospital. PMC, as compared to other U.S. hospitals,

maintains top–tier national rankings for clinical outcomes,

safety and patients’ experiences. For more information,

visit www.parrishmed.com.

l About Parrish Healthcare

Parrish Healthcare, America’s first Joint Commission

Integrated Care Certified network, includes: Parrish

Medical Center, a Mayo Clinic Care Network member and

one of the nation’s most recognized hospitals for clinical

quality, patient safety, and healing environments; Parrish

Medical Group, NCQA certified patient–centered medical

homes; and Florida Health Network, a coalition of

healthcare providers, insurers and others working together

to improve quality and safety and lower healthcare costs

on behalf of individuals, families and businesses.

lAbout Parrish Medical Center Auxiliary

The PMC Auxiliary Inc. was formed in 1959 for

charitable and educational purposes to promote and

advance the welfare of Parrish Medical Center consistent

with the goals and objectives of the hospital as approved by

its governing board. The Auxiliary donates thousands of

dollars yearly to hospital programs and projects, as well as

scholarships for students pursuing a degree in a health–

related field. The PMC Auxiliary helps in hundreds of

ways, large and small, to make One of America’s Finest

Healing Environments even better. For more information

about the PMC Auxiliary or to become a volunteer, call

(321) 268–6333, extension 7183.

Parrish Medical Foundation, Parrish Medical Center Auxiliary award student scholarships for pursuit of study
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Boeing contributes $1.1 million for
Asian–American and Pacific Islander
Support Organizations across U.S.

By Laura E. Swift
laura.e.swift@boeing.com
The Boeing Company

CHICAGO (May 12, 2021) — Today, in observance of

Asian–American and Pacific Islander Heritage Month in

the United States, Boeing announced the company is

donating $1.1 million to organizations working to combat

anti–Asian hate and promote justice, advance appreciation

for AAPI history and culture, and fund community service

projects and leadership development programs in commu-

nities across the United States.

“At Boeing, we know that being a truly equitable,

diverse and inclusive company requires a commitment to

our team members here at the company and in the

communities where our employees and partners live and

work. These investments build on Boeing’s longstanding

commitment to supporting those in underserved and

marginalized communities and recognizes the challenging

issues currently being faced by the Asian American and

Pacific Islander community,” said Tim Keating, Boeing’s

executive vice president of government operations.

Boeing’s contribution will support 17 national and local

initiatives. Nonprofits receiving immediate grant funding

include:

l Asian–Americans Advancing Justice — $200,000

l Asian–American Heritage Council of Central Florida —

$10,000

l Asian–American Pacific Islanders in Philanthropy —

$10,000

l Asian Counseling and Referral Services (Wash.) —

$75,000

l Asian Pacific American Network of Oregon (Ore.) —

$10,000

l Asian Pacific Cultural Center (Wash.) — $10,000

l Little Tokyo Service Center (Calif.) — $35,000

l Missouri Asian American Youth Foundation (Mo.) —

$15,000

l Neighborhood House (Wash.) — $100,00

l One America (Wash.) — $75,000

l Orange County Asian and Pacific Islander Community

Alliance (Calif.) — $35,000

l Smithsonian Asian Pacific American Center — $250,000

l Society of Asian Scientists and Engineers — $50,000

l Stop AAPI Hate — $50,000

l Tacoma Community House (Wash.) — $90,000

l United Cambodian Community (Calif.) — $35,000

“We are so grateful to Boeing for supporting our work to

combat anti–Asian hate during these challenging times,”

said Connie Chung Joe, CEO of Asian–Americans

Advancing Justice — Los Angeles. “Boeing’s investment in

our bystander intervention training will empower allies to

safely intervene when they witness an act of harassment

so that we can all live in safe neighborhoods free from

hate.”

In 2020, Boeing invested more than $15.6 million to

promote racial equity and social justice programs, includ-

ing funding aimed at diversifying the aerospace pipeline.

As a leading global aerospace company, Boeing

develops, manufactures and services commercial airplanes,

defense products and space systems for customers in more

than 150 countries. As a top U.S. exporter, the company

leverages the talents of a global supplier base to advance

economic opportunity, sustainability and community

impact. Boeing’s diverse team is committed to innovating

for the future and living the company’s core values of

safety, quality and integrity. Learn more at Boeing.com.
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but it happens every day 
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Consider the research of ocean 
engineers like Robert Weaver, Ph.D. 
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muck removal and water quality are 
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Please see The Burton Companies, page 19

By Ken Datzman

With a steady stream of new residents moving here

from California, the northeastern United States, South

Florida and other sections of the nation, Brevard

County’s demographics are beginning to change. The

Space Coast melting pot has gained new influences.

And with that change, being reflected in more

discriminating tastes for products and services, comes

new opportunities for all types of businesses, including

for high–end homebuilders.

So Christopher Burton’s timing for the introduction of

his new Elan Builders brand at the Modern Duran

community in Viera seems to be on–target and trend–

setting for this region’s single–family housing market.

A luxury homebuilder in Brevard for more than 20

years, Burton’s vision is now leading the way with a

different style of architecture — sleek with clean lines

and modern accents — that people would likely see in

Beverly Hills, Calif., for example.

The homes in his new Elan Builders line seem right

out of “Architectural Digest,” a monthly magazine aimed

at affluent and style–conscious readers.

“Chris brought the Elan brand to life when he saw a

need for a different type of architecture that wasn’t seen

in Brevard yet,” said Realtor Amy Cevallos, the market-

ing manager for The Burton Companies, which includes

Christopher Burton Luxury Homes, Elan Builders, and

Homes by Arthur Rutenberg.

“The Elan design is definitely a departure from the

Mediterranean–style architecture that Brevard has long

been known for. The homes in the Elan series were

designed by renowned architect Phil Kean, who runs the

Phil Kean Design Group out of Winter Park, Fla.”

She added, “Phil is well known for his modern and

contemporary designs. When Chris had the idea of

creating this new product line, he went to Phil and said

he wanted to bring a new, compelling and innovative

design to the Brevard housing market. He told Phil, ‘I

want to work with you to create and design this line.’

That was the birth of the Elan brand.”

Kean’s design projects can be found throughout the

U.S., the Bahamas, Spain, and Ghana in West Africa. He

has designed homes ranging from Spanish Mediterra-

nean to French Country, from West Indies to Colonial,

and Traditional.

“The Elan style of architecture is the first for Brevard

and Chris is really proud of being the builder who

brought it here,” said Cevallos.

“Brevard County’s demographics are changing. Tastes

and lifestyles change along with that. I think

homebuyers are ready to step up to this new architec-

tural style.”

She said, “This type of home is popular in South

Florida, in California, and in New York. A lot of people

who move here from South Florida absolutely love the

Elan look. The large metropolitan markets tend to have

more diverse architectural styles.”

Burton grew up in the construction trades, and even

worked as a roofer. He learned not only the hands–on

technical sides of the business, but also the importance of

“respecting, hiring, and working side–by–side with the

best subcontrators.”

After attending Auburn University, Burton worked as

a construction superintendent before starting his own

homebuilding company in 1998. Today, he oversees all of

Longtime luxury homebuilder Christopher Burton introduces sleek Elan brand at
Modern Duran in Viera; cutting–edge design a new look for the Brevard market

BBN photo — Adrienne B. Roth

Amy Cevallos is marketing manager for The Burton Companies, which includes the Elan Builders brand at the Modern Duran development in Viera. Christopher Burton, founder and company president,
worked closely with nationally recognized architect Phil Kean. He runs the Phil Kean Design Group in Winter Park. The sleek Elan designs feature open living spaces, natural light, and integrated indoor
and outdoor living environments. Elan offers seven different floor designs with various options for elevations.
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spanned three generations, took a pro–active business

stance when the pandemic first hit. While some retailers

across the nation scaled back their ordering for home

furnishings, Indian River Future planned for the future.

“As we went into the pandemic, our store took a

different approach. We took an offensive stance as opposed

to a defensive position,” said Tigwell, who has worked in

the industry for 24 years.

“Forrest and Bridget looked ahead knowing that their

store would need inventory as people worked their way

through the pandemic. So we started ordering and

continued to keep merchandise flowing into our showroom

and our warehouse for the past year and a half.”

Tigwell added, “The Lillys were able to project very

well. Today, we have as much if not more inventory than

we had 18 months ago. We are able to deliver to customers

and not have to wait for shipments. It’s a matter of

continually having inventory arriving at our warehouse.” Please see Indian River Furniture, page 21

Indian River Furniture in Rockledge is seeing strong consumer demand for its
products; interior designer Andrea Zgonc consults with store clients on projects
By Ken Datzman

ROCKLEDGE — Consumers have been buying new

homes about as fast as they can be built. And they have

been purchasing existing homes about as fast as they can

be listed, or even before they hit the general market.

In addition to that, many existing homeowners have

been investing in renovations and upgrades to their

residences. With a financial boost from the recent federal

stimulus payments, homeowners are making improve-

ments in select spaces to enhance their properties.

This unusual real–estate dynamic — all happening in

sequence — has fueled the estimated $115 billion retail

home–furnishings category.

Homebuying typically generates a wave of activity as

people who purchase homes or renovate their homes, then

buy furnishings and install new appliances and other

items.

On the local level, Indian River Furniture, one of the

oldest retailers of its kind in Florida, has seen its business

stay on track during the pandemic and even surge over the

last year.

“The number of people moving to Brevard from out of

state, and even relocating from within the state to the

Space Coast, has given our store sales a big lift,” said

Jeremy Tigwell, general manager of Indian River Furni-

ture, which was established in 1939.

“With the different industries in Brevard hiring, we

have been busy. People are spending money on home

furnishings. We have been pleasantly surprised how

strong our business has been over the last 18 months.

There were a few months when activity slowed, but it

bounced right back. We’re well–positioned to serve

customers with our portfolio of brands and our complimen-

tary interior design service.”

One of the longtime in–house interior design team

members at Indian River Furniture is Andrea Zgonc. She

consults with store clients on their projects.

Zgonc says some people up north and in other areas

who move here are purchasing new furnishings, and it’s

not just for one or two rooms in their home. They are

buying full–home furnishings at Indian River Furniture.

“They are selling the furniture in their existing home

and buying completely new furnishings here for their

home or condominium. It’s amazing what we’re seeing. We

haven’t seen this before. There is a shortage of truck

drivers, shippers, and movers. These homeowners do not

want to wait one, two, or three months to have their

furniture delivered. They are selling it before they move, or

gifting it to family members or to friends,” said Zgonc.

The trucking industry moves nearly 71 percent of all

freight in the U.S. and is heavily reliant on a vast number

of trained and certified drivers to keep the supply chain

running, according to estimates by the Commercial Vehicle

Training Association, or CVTA, which is the largest

organization of truck–driving schools in the nation.

The CVTA expects the shortage to continue in the

coming years as more drivers move into retirement while

the demand for transportation services increases.

Supply–chain issues have not impacted Indian River

Furniture. Its 32,000–square–foot showroom is packed

with furniture and accessories. “We work with more than

300 vendors,” said Tigwell. In addition to its showroom, the

company has a 25,000–square–foot onsite warehouse.

Indian River Furniture’s Forrest and Bridget Lilly, who

continue the family legacy of store ownership that has

Zgonc said her client base at Indian River Furniture

continues to expand alongside the store’s growth. She has

been with the company for 16 years. “For some clients, I

have worked on as many as four interior design projects for

them. I get referrals from customers, too. We do in–home

design consultations by appointment. They are free of

charge for customers who purchase furnishings and

accessories from Indian River Furniture. We’ve offered the

interior design service for many years and clients appreci-

ate it. We provide full services, including floor–plan

designs.”

The Indian River Furniture design team helps custom-

ers with space planning, fabric selection, furniture

selection, paint color, custom wall art, custom area rugs,

decorative lighting, decorative accessories, and installa-

tion.

Retailer Indian River Furniture in Rockledge has seen its business grow over the last year as consumers have been spending on home
furnishings and accessories. The longtime family owned company built its inventory during the pandemic and the strategy has paid off
as businesses continue to deal with supply–chain issues. Andrea Zgonc is a longtime interior designer at Indian River Furniture. Jeremy
Tigwell is the store’s general manager.

BBN photo — Adrienne B. Roth
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Cocoa City Council approves start–up program to promote the growth of minority or women–owned firms

By Samantha Senger
ssenger@cocoafl.org
Public Information Officer, City of Cocoa

COCOA (May 11, 2021) — The Cocoa City Council

unanimously approved a new business start–up program

to promote the growth of minority or women–owned small

businesses throughout Cocoa.

The program, called Upstart Cocoa, is designed as a

three–year forgivable loan program which awards up to

$10,000 to a new start–up business or a business looking

to expand into the City of Cocoa. After three years of

maintaining the business in Cocoa and successful comple-

tion of the program, the loan will be forgiven.

“This is a great opportunity to expand our business

community by offering start–up capital and business

mentorship through our partners at weVENTURE.

Business and economic development and expansion is a

priority of the Cocoa City Council as we look to continue to

grow our community and expand opportunities for our

diverse and unique citizens and business owners,” said

Cocoa Mayor Michael Blake.

This program is available to minority or women–owned

small businesses to empower entrepreneurs to succeed in

the City of Cocoa, attract small minority businesses to the

area, contribute to the economic vitality by promoting

small business, and to cultivate vibrant neighborhoods

through the encouragement of diverse businesses.

The program includes a collaboration with

weVENTURE Women’s Business Center at Florida Tech

to offer customized business mentorship and education

through their signature “Ignite 360” business–mentorship

program.

“This is a great opportunity where we work with small

businesses to identify their very specific goals or outcomes

that they would like to achieve to create sustainable

business growth and then we pair them up with a team of

mentors and work with them in a very structured way for

about six months to help them achieve those goals,” said

weVENTURE Executive Director Kathryn Rudloff. “These

funds will help the businesses hone in on a business plan

and identify opportunities for growth.”

There are two loans available through this first–time

program. One is specifically for businesses that will be

located in the Diamond Square Redevelopment Area in

Cocoa and the other is for the entire City of Cocoa.

Applications are available at www.ChooseCocoa.org/

UpstartCocoa and will be open through May 31, 2021. A

review committee, selected by the Cocoa city manager,

which will review all submitted applications, will be

comprised of a member of the City of Cocoa’s Community

Services staff, a representative from weVENTURE and an

appointed community–banking representative.

Local Zonta Club accepting applications for Jane Klausman Business Scholarship
(May 3, 2021) The Zonta Club of Melbourne is accepting applications for the Jane Klausman Business Scholarship

now through May 31. Brevard County woman of any age, pursuing a business program with a major field of specializa-

tion in accounting, economics, finance, business management, marketing, operations management, human resources

management, international business or entrepreneurship at an accredited university/college/institute, is eligible to apply.

Students must be enrolled in at least the second year of an undergraduate program through the final year of a

master’s program. Visit www.zontaspacecoast.org for the Jane M. Klausman Business Scholarship application form.

Completed application may be mailed to the following address: Zonta Club of Melbourne, P.O. Box 417, Melbourne, FL,

32902. Questions may be directed to redskinsam@gmail.com.

Metal fabrication shop auction open to the public; many items to be auctioned
The assets of Green Mountain Specialties Corp., a metal fabricating business, will be sold at a public online auction,

according to Cliff Shuler Auctioneers & Liquidators.

The preview date for the auction items is Wednesday, June 9, from 10 a.m. to 1 p.m. The web address is

www.soldfor.com. The online auction will end at 4 p.m. on June 15.

The items to be auctioned include: 2000 Freightliner FL70 Flatbed Semi; FICEP Victory 11 model 1101DX Beam

Drill; two paint booths (27 feet and 24–feet–long) with parts hangers; Miller Mig Welders model 452/MP30E/252/250;

HydMech Band Saw, JoBoxes various sizes some with contents; Skyjack Scissor Lift; pallets with bolts, cable, drill

presses, tools, dry rod oven; Craftsman Tool Box; bars of aluminum; extension ladders; shelving; racks; large I–beam saw

horses; and hand tools, among other inventory.

For more details on this bankruptcy auction, call (321) 267–8563 or visit the soldfor website.

Rolling Readers
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By Hannah Metevia
hannah@growfl.com
GrowFL

ORLANDO (May 20,2021) — Applications are now

open for the 11th annual GrowFL Florida Companies to

Watch Awards program. GrowFL is Florida’s only

organization that focuses exclusively on second–stage

growth companies, delivering programs and services for

local communities to help these companies thrive and

prosper.

Second–stage companies are those that have grown

beyond the startup stage and make up about ten percent

of the companies in Florida, but account for more than

30 percent of the jobs.

Through the GrowFL Florida Companies to Watch

program, GrowFL honors 50 outstanding second–stage

businesses throughout the state each year. The top

honorees are selected from a pool of more than 500

nominations and excel in developing valuable products

and services, demonstrate past and future growth

opportunities, embody entrepreneurial leadership, create

quality jobs, and enrich the local communities.

The title sponsor for the 11th GrowFL Florida

Companies to Watch program is Nperspective CFO &

Strategic Services, in association with the Edward Lowe

Foundation.

“This is our second year as the event title sponsor

because we share GrowFL’s commitment to the growth of

Florida’s entrepreneurs, said Russell Slappey, CEO of

Nperspective CFO & Strategic Services. “We are looking

forward to seeing all the outstanding companies that

apply this year.”

Eligible applicants must be privately held, second–

stage commercial enterprises. Qualifying companies must

also be headquartered in Florida, employ between six and

150 people, and earn between $750,000 and $100 million

in annual revenue.

A panel of judges representing areas of finance,

technology, entrepreneurship, and small businesses, as

well as past honorees will review and select the top 50

honorees to be announced in September 2021.

A typical GrowFL Florida Companies to Watch class

is comprised of businesses who collectively gross over

$450 million in annual revenue, add more than 350 new

jobs per year, average a 30 percent increase in earnings

and experience 20 percent growth in employees annually.

“It has been an absolute honor to recognize these

entrepreneurs over the past ten years. We are thrilled to

welcome another class of 50 honorees into the GrowFL

family, all who demonstrate notable work ethic, unwaver-

ing tenacity and innovation when challenges arise,” says

Jennifer Barrows, GrowFL advisory board chairwoman.

“These homegrown companies are the ones who have a

direct impact on our state’s economy, and they need to be

treated like the rock stars of economic development they

are. It is our honor to play a part in celebrating them.”

After being selected as a 10th annual GrowFL Florida

Companies to Watch Honoree, Aventusoft CEO and

founder Kaustubh Kale said, “It’s an incredible honor to

be in such company with the other honorees. GrowFL has

been a terrific partner for us, supporting us, sharing our

vision, and connecting us with incredibly insightful

networks. Being an honoree really vindicates all the work

we have done.”

Previously held at venues like the Straz Theater in

Tampa and the Hard Rock Live in Orlando, honorees and

their team, family and friends can enjoy a night dedicated

to celebrating them and their businesses. Over the past 10

years, GrowFL has honored 500–hundred second–stage

businesses through the GrowFL Florida Companies to

Watch Award program.

“The GrowFL Florida Companies to Watch Awards

celebration is a terrific way to celebrate Entrepreneurs

when they are still in a stage that they remember starting

and recognize that they have truly achieved a lot. They

are in the perfect position to continue to achieve more,”

said Dan Mitchell, program director at the Pasco Eco-

nomic Development Council.

Applications are open through June 21, 2021. For more

information and to apply for GrowFL Florida Companies

to Watch, visit www.growfl.com/flctw21/about–flctw.

l About GrowFL

GrowFL is dedicated to support and accelerate the

growth of second–stage companies throughout Florida, by

providing their leaders focused, efficient, and timely

access to resources they deem important, such as connec-

tions with other second–stage company leaders, and to

professional organizations whose expertise, experience,

and products lead to the second–stage company’s contin-

ued growth and prosperity resulting in diversification and

growth of Florida’s economy. For more information, visit

www.growfl.com.

l About the Edward Lowe Foundation:

Established in 1985, the Edward Lowe Foundation is a

national, nonprofit organization that supports entrepre-

neurship through research, recognition, and educational

programs, which are delivered through entrepreneur

support organizations. The foundation focuses on second–

stage companies — those that have moved beyond the

startup phase and seek significant, steady growth. In

addition, the foundation has a second mission of land

stewardship and is committed to preserving the natural

resources and historically significant structures at Big

Rock Valley, its 2,000–acre home in southwest Michigan.

To learn more, visit www.edwardlowe.org.

Annual GrowFL Florida Companies to Watch Awards now accepting applications from second–stage businesses

Tracy Simpson joins Coldwell Banker Realty in Palm Bay; is residential specialist
PALM BAY (May 2021) — Coldwell Banker Realty recently announced that Tracy Simpson, an experienced real

estate professional, has become a sales associate with its Palm Bay office.

“I look forward to providing the best customer service and helping area buyers and sellers achieve their needs with

my knowledge of the area,” said Simpson.

Formerly with Hart–to–Hart Real Estate, Simpson specializes in residential property sales.

“We are very happy to welcome Tracy to the Coldwell Banker network. Her real estate experience, knowledge of the

area and commitment to excellent customer service leads to making customers for life,” said Donna Linden, branch

manager.

Simpson may be reached at (347) 447–4344, or tracy.simpson@cbrealty.com.

Coldwell Banker Realty is a leading full–service real estate brokerage company with more than 85 offices and 5,000

sales associates serving the communities of Central Florida including Brevard, Palm Beach, Southeast Florida, South-

west Florida, Tampa Bay and the Panhandle.

For more information or to view local listings, visit ColdwellBankerHomes.com.
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By Katie Clarke
kclarke@findsomewinmore.com
Account Manager
Findsome & Winmore

PALM BEACH (May 20, 2021) — Cypress Trust Co.

has announced it has raised the necessary capital and

received state of Florida approval to expand into banking

services. In early fall 2021, Cypress Trust Co. will convert

to Cypress Bank & Trust.

Cypress will remain headquartered in Palm Beach,

with additional offices in Melbourne, Jacksonville, Vero

Beach, Naples and Winter Haven, and banking services

offered across the state.

Cypress will continue to deliver trust services, as it has

for the last 25 years. But in its milestone year, Cypress will

expand to provide a full suite of banking services to its

existing trust and investment management clients and to

businesses and individuals who value services delivered by

a single point of contact. Each Cypress banker will have

the knowledge to provide everything from lines of credit for

business expansions, renovations or sales, to tools for cash

management. Cypress will offer a full suite of banking

services, including:

l Business and personal loans, lines of credit

l Checking and savings accounts

l Debit cards and ATM usage

l Online and digital banking

l Trust and estate services

l Investment management

“It’s rare that a bank is chartered out of an existing

Trust company, and it gives us a significant advantage in

longevity, reputation in the market and a pre–existing

client base,” said Dana Kilborne, president and CEO of

Cypress. “It’s also rare that a new bank opens in six

markets across the state. We believe individuals and

businesses will recognize the strength of our 25–year

legacy and veteran bankers.”

Kilborne’s career spans 30 years leading community

banks and holding companies as president, CEO and

director. She is a former director of the Federal Reserve

Bank Board of Atlanta–Jacksonville Branch.

Kilborne and Cypress Chief Financial Officer John

Marino are no strangers to community banking, with a

20–year history establishing and launching start–up

banks together. Current Cypress directors include James

Swann, John Tranter, Robert Goldstein, Dr. Wayne

Wolfson, Tom Hermansen, Michael Coleman, Padma

Chigurupati and John Cole Oliver.

In December 2020, Cypress Trust Co. received a

de novo charter from the Florida Office of Financial

Regulation, under which Cypress Trust will be converted

into Cypress Bank & Trust Co. FDIC approval is currently

pending.

l About Cypress Trust Co.

An independent, Florida–chartered trust company since

1996, Cypress Trust Co. is a boutique corporate fiduciary

that focuses exclusively on providing customized trust and

investment management services for successful individu-

als and their families, nonprofit organizations, foundations

and endowments. The team creates customized invest-

ment strategies, serves as a corporate trustee, personal

representative or agent during estate settlement, and as

an administrative trustee for clients already committed to

an investment plan. To learn more, visit cypresstrust.com.

Local trust company expands by chartering new bank, Cypress Trust builds on 25 years of service in Florida
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LOOKING FOR A HOME, NOT A HASSLE?
WHATEVER YOU NEED:

• Home Mortgage/Jumbo Mortgage
• Home Refinance
• Home Equity Line of Credit
• Construction Loan

MARINE MAKES IT EASY!

• Quick decisions made locally
• Exceptional service and 

responsiveness
• Custom loan solutions

MORE
THAN 99% OF SURVEY RESPONDENTS 

WOULD RECOMMEND MARINE BANK

Contact me and get 
pre-qualified today!

Jennifer Cevallos
Residential Loan Ocer 

NMLS# 1380941
Phone: (321) 775-1868

Cell: (561) 901-4908

Your Independent Alternative
to Big Banks and Brokerage Firms

WE’RE ON YOUR SIDE

 (321) 773-7773    www.FirstWaveFinancial.com 
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By Keely Leggett
Public Information Officer
keely.leggett@pbfl.org
City of Palm Bay

PALM BAY (May 4, 2021) — On Tuesday, May 4,

Palm Bay Mayor Rob Medina released the newest

edition of his Mayor’s Message. Here is that message:

It’s a great day Palm Bay!

I’d like to begin this month’s Mayor’s Message by

congratulating my fellow Palm Bayers on winning the

prize for most participants in the 2021 Trash Bash.

I’m #PalmBayProud to say that our community

showed up to help clean up our community and make

our city even better.

On April 15, the City of Palm Bay hosted a dedica-

tion and renaming ceremony for the Roberto Clemente

Walker Baseball/Softball Complex and the Jackie

Robinson and Hank Aaron baseball fields. As a boy I

was inspired by Roberto Clemente’s groundbreaking

career and dedication to service. As your Mayor, I was

humbled to be joined by Roberto’s sons as we com-

memorated the legacies of some of baseball’s greatest

players. A special thank you to the family of Sam

Lopez for joining us — the event would not have been

possible without him. Play ball Palm Bay!

On April 23, Chief Moya led the men and women of

the Palm Bay Police Department in the annual

memorial and wreath laying ceremony honoring

Officers Grogan and Johnson, who lost their lives in

the line of duty 34 years ago. The sacrifice that those

brave officers made on that day is part of the founda-

tion on which our great city is built. I want our brave

officers to know that we will have your “six” as you

continue to protect and serve our community.

That weekend, I had the honor of joining my

colleagues, West Melbourne Mayor Hal Rose and

Melbourne Mayor Paul Alfrey, at Judge Alli B. Majeed

Day for a celebration of the game of cricket. The

Brevard Caribbean American Sports and Cultural

Association hosted cricket players from all over at our

very own Fred Poppe Regional Park in northwest

Palm Bay.

The Palm Bay Public Works Department has been

hard at work with the $150 million GO Roads paving

program. More than 143 miles of roadway were

completed as part of the Phase One projects, and the

Phase Two paving projects are well underway. Once

complete, the Year Two paving projects will account

for more than 200 miles of newly paved and recondi-

tioned roadway throughout Palm Bay. In March, City

Council approved a new set of projects for Phase

Three. These projects are currently being planned and

engineered by staff. The GO Roads paving program, in

conjunction with the City’s stormwater program,

represents a meaningful step in addressing the City’s

long–neglected municipal infrastructure.

It may be hard to believe, but the start of hurricane

season is just a month away. As Floridians we know

that tropical weather is an unfortunate, but inevitable

part of life. When it comes to hurricanes and tropical

storms — it’s not a matter of “if,” but “when.”

This hurricane season, I’d like to encourage all

Palm Bayers to have a plan in place to ensure that

you and your loved ones are prepared. The City of

Palm Bay offers useful resources to help you prepare

for hurricane season. Visit www.pbfl.org/hurricane or

pick up one of our free hurricane preparedness guides

at City Hall today to learn how to build a hurricane

kit, home preparation tips, evacuation and shelter

info, and how to stay informed before, during, and

after a storm. Remember, when it comes to tropical

storms and hurricanes — plan, don’t panic — and

enjoy the peace of mind of knowing that you’ll be

ready the next time a storm hits.

During the month of May, the City of Palm Bay

will recognize Small Business Month, as well as

Economic Development Week from May 9–15. During

that week, we will also observe National Police Week

to recognize America’s law enforcement community

and recognize officers who have lost their lives in the

line of duty for the safety and protection of others. On

May 15, we will celebrate Armed Forces Day in

tribute to the military personnel serving in the United

States Armed Forces.

Finally, I’d like to point out that the first week of

May is National Public Service Recognition Week,

where we celebrate those who serve our country as

federal, state, county, and municipal government

employees. I’d like to take this opportunity to ac-

knowledge our City of Palm Bay employees who work

tirelessly to provide our community with critical

municipal services, support, recreational offerings,

and initiatives. Over the past year, your City of Palm

Bay staff met the challenges of the pandemic head–on,

overcoming obstacles to serve.

Mayor Rob Medina

Members of the public and media partners are

invited to subscribe to Mayor Medina’s monthly

address via email. Visit www.pbfl.org/mayorsmessage

to sign up.

Palm Bay’s Rob Medina releases his May Mayor’s Message; Public Works Department’s road–paving program
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Construction completed on Regional Rail Trail in
Central Florida, now longest paved rail trail in state

TITUSVILLE (May 1, 2021) — Laura

Kucharyson is the May Spotlight Artists at

the Downtown Art Gallery. She is an

award–winning landscape artist creating

oil and acrylic paintings.

Her colorful depictions of Florida, be it

the sea at sunrise, gently swaying palms or

a happy manatee miniature, “are sure to

give you a new appreciation of the world we

live in.”

She has been painting since age 12 and

has studied with famous artists. From

them, Kucharyson learned attention to

detail and mastery of color mixing. While

living in Colorado, she took advantage of

hiking and camping with family to capture

the golden colors of aspen trees in autumn,

and the snowy wonderlands of the Colo-

rado winters.

After moving to Melbourne in 2006, the

ocean became her new passion.

One unique item that you will find in

every painting of hers is a scripture verse.

Her “goal is to capture God’s creation and

to share this with others.”

The Downtown Art Gallery’s address is

335 S. Washington Ave. The gallery is open

from 11 a.m. to 4 p.m., Monday through

Friday, and from 11 a.m. to 3 p.m. Satur-

day, or call for an appointment. Her work

can also be seen at

www.kucharysonart.com.

For more information about her exhibit,

call (321) 268–0122.

By Jessica Ottaviano
jessica.ottaviano@dot.state.fl.us
Florida Department of Transportation

(May 20, 2021) — The Florida Depart-

ment of Transportation (FDOT), along with

its regional partners, has officially opened

the last remaining piece of a more than

50–mile trail that connects two Central

Florida counties.

With the completion of this final

segment, the East Central Regional Rail

Trail is now the longest paved rail trail in

the state.

“This is an exciting example of how the

department is innovatively repurposing the

state’s transportation system to provide

diverse transportation options for those we

serve,” said FDOT Secretary Kevin

Thibault. “Converting an old unused rail

line to a multiuse trail offers the local

community a different kind of recreation

and allows visitors a new way to experience

the region.”

The approximately 3.6–mile trail

segment has been filled in on the East

Central Regional Rail Trail, which extends

from Titusville in Brevard County to

DeBary in west Volusia County as well as

north to Edgewater, also in Volusia

County.

The trail was funded and constructed

through a partnership between FDOT and

the two counties that it connects.

“This unique partnership to coordinate

across counties and through various local

and state agencies allowed the community

to win big,” said Volusia County Council

District 3 Rep. Danny Robins. “Not only

does this trail system connect communities,

but it also becomes an economic driver and

creates tourism opportunities.”

“It’s such a tremendous opportunity to

be able to give our residents and visitors

the opportunity to explore the region by

foot or bicycle,” Brevard County District 1

Commissioner Rita Pritchett said.

Construction for the final segment of

the East Central Regional Rail Trail was

funded with $5.2 million from FDOT’s

SUN Trail program, which helps communi-

ties develop paved multi–use trail corridors

and connections for bicyclists and pedestri-

ans, as well as more than $300,000 from

Volusia ECHO trail funds. Volusia County

oversaw its construction through a joint

project agreement with FDOT.

The East Central Regional Rail Trail is

an important piece of two SUN Trail

projects — the Coast–to–Coast Trail and

the St. Johns River–to–Sea Loop. When

complete, the 250–mile Coast–to–Coast

Trail will extend across the state from the

Atlantic Ocean to the Gulf of Mexico, while

the 260–mile St. Johns River–to–Sea Loop

will connect Northeast Florida to the Space

Coast.

“This commemorates a great achieve-

ment for this region, and it’s exciting to

know plans don’t stop here,” said Florida

Department of Environmental Protection

(DEP) Secretary Noah Valenstein.

“The Coast–to–Coast Trail is a key

component of Florida’s Greenways and

Trails System plan developed by DEP. We

are proud to work with our partners across

the state to increase recreational opportu-

nities while improving connectivity.”

As of the opening of the final segment of

the East Central Regional Rail Trail, a

bicyclist or pedestrian is able to travel 65

continuous miles of the Coast–to–Coast

Trail through Brevard, Volusia, and

Seminole counties and end in Orange

County.

The property for the East Central

Regional Rail Trail was acquired by the

state from the Florida East Coast Railway

for $16 million using Florida Forever funds

in 2007. At the time, it was the most

extensive rail corridor purchase by the

Board of Trustees of the Internal Improve-

ment Trust Fund. Florida Forever is the

state’s conservation and recreation lands

acquisition program, a blueprint for

conserving Florida’s natural and cultural

heritage.

Laura Kucharyson is May Spotlight Artist at Downtown Art Gallery
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The Burton Companies
Continued from page 12

the operations of The Burton Companies. He runs one of

the best–known luxury homebuilding companies in the

region, and has won a host of awards from various trade

organizations, including the Home Builders and Contrac-

tors Association of Brevard.

The Elan product is currently available at Modern

Duran, which features 19 homesites, of which 11 are still

available, said Cevallos. “These are the only remaining

buildable lots in Viera along the golf course (Duran Golf

Club).”

Elan Builders offers “seven different floor designs with

various options for elevations,” said Cevallos, who was

showing off a 2,100–square–foot three–bedroom Elan

home with two–and–a–half bathrooms.

“And with any Christopher Burton product, every

space is customizable, no matter its size. For example, if

a buyer needs extra square footage in his closet, we will

accommodate that request.”

She pointed out that these homes showcase “a lot of

advanced building techniques and feature poured

concrete.” Industry experts say poured concrete is

superior to standard building materials, including both

frame and concrete–block construction. Solid concrete has

a very high thermal mass that is ideal for Florida

temperatures.

The homes also have “vinyl frame windows. They are

impact–rated, low–emission, energy–efficient windows.

Most people can recognize vinyl windows thanks to an

initial uniformity in craftsmanship. And they require low

maintenance because they never need painting or

scraping.”

She added, “We also have commercial–grade roofing

systems on the homes.”

One of the key elements of the “Elan brand is the

integration of indoor and outdoor living and the use of

natural lighting in spaces. It gives a warm and inviting

feel,” said Cevallos.

The Elan homes start in the $900,000s. The landscap-

ing and maintenance are included in the home ownership

association fee. “And homebuyers get all amenities of the

master–planned community of Viera, which is nationally

ranked,” she said.

When John Burns Real Estate Consulting LLC and

Robert Charles Lesser & Co., now RCLCO Real Estate

Advisors, released their 2020 list of the Top–50 Master–

Planned Communities across America, Viera was ranked

in the top 20 by both firms.

Viera was the 16th best–selling Master–Planned

Community in the nation last year, according to RCLCO.

Viera’s performance in 2020 is particularly impressive

following its 22nd–place finish in RCLCO’s 2019 report,

“and is indicative of the careful planning and investment

in the community by The Viera Co.”

Both organizations based their rankings on high–

performing Master–Planned Communities and sales

within the communities. Consultants provided feedback

from industry contacts that support the research which

goes into producing the prestigious annual rankings.

“Viera’s inclusion in the top–20 best–selling MPCs in

the industry and top 5 in Florida is a great distinction

and recognition of the attractiveness of the community to

prospective residential buyers and commercial develop-

ers alike,” said Todd Pokrywa, president of The Viera Co.

“During 2020, Viera witnessed significant increases in

residential sales and commercial interest. Viera is unique

in terms of its geography, being situated in the heart of

the Space Coast market.”

“They say the three most important things in real

estate are location, location, location,” said Scott Miller,

The Viera Co.’s senior vice president of sales and

community development.

“And Viera’s ranking as a top–20 selling MPC in the

country really starts with its central location on the

Space Coast, and its unique master plan.”

Viera showcases more than 100 miles of multi–use

trails, access to wetland and conservation areas, numer-

ous community and neighborhood parks, a resort–style

amenity center, and shopping and dining options.

Viera’s accessibility for local businesses and residents

make it a premier location to work and live, said Miller.

The Avenue Viera, the award–winning Duran Golf Club

and the United States Specialty Sports Association Space

Coast Stadium complex are all part of the Viera commu-

nity.

In 2020, Viera continued to improve the community

through the development of new roads, such as the

extension of Lake Andrew Drive at the north and south

ends and the construction of the Pineda Causeway

extension.

This has expanded future housing options, added new

elements to the Viera Town Center, and created new

commercial hubs, such as the Borrows West project at

the Interstate 95/Viera Boulevard Interchange.

“Viera is the perfect place to launch the Elan product

line,” said Cevallos. “In addition to Modern Duran, it’s

also available at Viera’s Adeliade community.” Adeliade

is a luxury home development with lots ranging from a

quarter acre to more than one acre.

Cevallos said the first time she saw the Elan design “I

knew it was something special for this market. Architect

Phil Kean is a master at creating incredible designs. The

public can view the Elan portfolio at

ElanModernLiving.com.”

Kean’s father was a general contractor, so the son

grew up around homebuilding. “I did drywall, finish

carpentry, tiling, a little bit of everything,” he told “Ocean

Home” magazine.

Born in Miami, Kean’s family moved to Central

Florida when he was a toddler. After high school, Kean

went on to study at Washington University in St. Louis,

where he earned an undergraduate degree in architec-

ture.

A scholarship sent him to the Harvard Graduate

School of Design for his master’s degree. Then after

completing that program, Kean returned to Washington

University, earning an MBA degree in 1992. He lived in

Cocoa Beach for five years before moving to Winter Park.

In addition to being an architect, Kean is a certified

residential contractor and licensed interior designer. He

is president of the Phil Kean Design Group, which is

nearly 20 years old.

Cevallos said she has been “working to get the word

out about the new Elan Builders brand. Once we get

people to see what has been created, they embrace it.”

She has worked in the real–estate industry for more

than 15 years. A Long Island, N.Y., native, Cevallos

started her career in the mortgage industry after

graduating from Florida International University in

Miami. She earned her degree in sociology and anthro-

pology.

In 2006, Cevallos moved to the Space Coast and began

working in the real–estate sector, starting in transaction

management. She obtained her real estate license in

2013.

She recently joined The Burton Companies. “Person-

ally, I am excited to be working with a product, as

opposed to a service. I was incredibly impressed with

what Chris has accomplished in his career as a custom

homebuilder.”

Realtors in the region walk through and market a lot

of homes over the course of a year.

“And they generally know who built the homes.

Realtors can quickly identify a Christopher Burton–built

home and often the public can too,” said Cevallos.

The late general contractor Charles “Charlie” Boyd is

another homebuilder whose work was readily identifiable

by both Realtors and the public.

He built many of the houses in Suntree when that

was a new development, and constructed custom homes

in other select areas of Brevard County for more than

three decades.

Boyd built with vision and innovation and he stressed

high–quality craftsmanship in his homes.

Said Cevallos, “Charles Boyd is Chris Burton’s late

uncle. That’s where Chris got his work ethic and atten-

tion to detail as a homebuilder. Chris is honoring his

legacy and the Elan brand is a great example of vision,

innovation, and craftsmanship.”
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Megyn Kelly to share her career story, challenges
on June 11 at event at Radisson Resort at the Port

By Tina Descovich
tina@momsforliberty.org
Co–Founder
Moms for Liberty

(May 14, 2021) — Moms for Liberty

will be hosting Megyn Kelly, a lawyer and

journalist of Fox News fame. This fireside

chat–style event will take place at 6 p.m.

on Friday, June 11, at the Radisson

Resort at Port Canaveral.

Kelly will be sharing her story and

speaking to being fearless in the face of

opposition. She recently made the difficult

decision to pull her kids from their schools

after finding some aspects of the curricu-

lum problematic. She brings a powerful

perspective to the conversation Moms for

Liberty is driving about education in

America.

Since launching in January, Moms for

Liberty has become a national presence.

Fox News, Newsmax, Breitbart, as well

as the Rush Limbaugh and Glenn Beck

radio programs have all featured our

efforts to champion parental rights and

improve education in America. Moms for

Liberty has grown like wildfire, with over

27 chapters in 15 states.

Moms for Liberty members are regular

American families, they have witnessed

the problems in education and want to fix

them. They also see that in today’s society

if you stand up and speak out, someone

will try to silence you.

Moms for Liberty chose Megyn Kelly

as a speaker and crafted “Fearless” to

empower our members to be courageous

as they fight for their innate parental

rights no matter the opposition.

Funds raised during the event will

support the efforts of Moms for Liberty as

they build a network of thousands of

Moms who, between running corporations

and households, are joining the fight for

liberty from coast to coast. Moms for

Liberty chapters have taken on issues

from opening schools, ending mask

mandates, critical race theory in curricu-

lum, and more.

Co–Founder Tiffany Justice stated,

“People want to put us in a box, but we

are not here to fight for a single issue. Our

mission is to empower parents to stand up

for their children. Education steers the

future of our country and parents are the

key to righting this ship. If you do not

want to watch America sink, grab a

bucket and join us.”

General admission tickets are $50 and

sponsorships start at $1,000. A meet–

and– greet photo opportunity with Kelly

is also offered.

Tickets and event information can be

found at MomsforLiberty.org.

l About Megyn Kelly

Kelly is the founder of Devil May Care

Media and currently hosts the podcast

The Megyn Kelly Show. As a world–

renowned journalist, Kelly rose to

prominence reporting on some of the most

consequential U.S. and international

news events of the past decade. She was a

journalist at Fox News from 2004 to 2017

and has moderated five presidential

debates, including the first Republican

primary debate in 2016, where she

received widespread acclaim for her tough

and direct line of questions to the

candidates. Before her career in televi-

sion, Kelly practiced law as a litigator for

nine years.

l About Moms for Liberty

Moms for Liberty chapters work to

hold leaders accountable, spread an

understanding of the limited role of

government, teach the principles of

liberty, stand against government

intimidation tactics, engage elected

officials on key issues impacting families

and promote liberty–minded individuals

to serve in elected positions. Visit

MomsforLiberty.org for more information.

Palm Bay Aquatic Center announces summer hours and open
swim times; discounts available for veterans and senior citizens

PALM BAY (May 19, 2021) — The Palm Bay Parks & Recreation Department has

announced the summer hours for its Palm Bay Aquatic Center at 420 Community

College Parkway SE.

The Aquatic Center’s summer hours will be in effect from June 1 through Aug. 1.

Summer Open Swimming Hours: Monday through Friday: 1–5 p.m.; Saturday and

Sunday: 12:30–5 p.m.

Summer Lap Swimming Hours: Monday through Friday: 6–9 a.m. and 5–8 p.m.;

Saturday: 9 a.m. to 12 p.m.

The cost for open swimming and lap swimming is $4 per person. Veterans receive a

discounted rate of $1.50. Seniors 55 and older pay $2.

Multi–visit passes are available for $40 for 12 swims. Veteran passes are $15 for 12

swims and senior passes are available for $20 for 12 swims.

The Palm Bay Aquatic Center has a maximum capacity of 80 guests. Reservations are

required for open swim times and lap swimming. To make a reservation for open

swimming, call the Aquatic Center at (321) 952–2833.

To reserve a lane for lap swimming, visit playonline.palmbayflorida.org. Reservations

will be for one–hour increments and will start at the top of each hour. Patrons are asked

to show up no more than 15 minutes before reservation time.
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Indian River Furniture
Continued from page 13

“We partner with our customers to help them create the

design and the look they want for their home,” she said.

“We can help them every step of the way through the

process.”

Zgonc’s interior design work — including family rooms,

master bedrooms, and bathrooms — is extensively

showcased on Pinterest. Different color schemes are

highlighted there. The photographs feature various types

of furniture and accessories from Indian River Furniture.

Her store’s portfolio of brands includes Tommy

Bahama, Coastal Living by Universal, Craftmaster, Smith

Brothers, American Woodcrafters, Hooker, Lexington,

Kathy Ireland, Pacific Coast Lighting, Flexsteel, and

Stressless by Ekornes, among others.

Stressless furniture, long known for its innovation and

craftsmanship as well as its minimalist Scandinavian

style, is among the most popular brands at Indian River

Furniture.

The Stressless recliner is one of the favorite pieces in

the company line. It’s constructed from environmentally

friendly raw materials and engineered with cutting–edge

technology, said Tigwell.

Zgonc said one of the popular design looks in this

market is coastal, which “incorporates many natural

elements.” The look comes through in furniture, often

made out of wicker, rattan, or light, weathered woods, and

fabrics, she said. Rugs are generally straw, seagrass, or

jute. Though wood is common, “it will generally be white–

washed, or a blond maple or ash.”

When selecting merchandise for the Indian River

Furniture showroom, Tigwell said nothing is purchased

before “we actually sit in it. We go to industry shows in Las

Vegas and in High Point, N.C. Typically, three of us go to

the shows — Andrea, Bridget (Lilly) and I. We will

physically sit on hundreds of pieces of furniture before we

make a decision to invest and purchase a product for our

showroom.”

High Point Market is the largest furnishings industry

trade show in the world, with more than 2,000 manufac-

turers displaying products in 11.5 million square feet of

showroom and exhibit space in multiple buildings in

downtown High Point.

The Spring 2021 High Point Market, running June 5–9,

is seeing a notable surge in leasing activity for showrooms,

according to the International Home Furnishings Center.

That city will also host a fall market Oct. 16–20. “We

anticipate less restrictive guidelines for larger gatherings

this fall, but the need for increased safety measures will

still exist,” said Tom Conley, the High Point Market

Authority’s president and CEO.

“Although we have more than 11 million square feet

spread over 13 city blocks, likely allowing us to have

upwards of 50,000 attendees on any given day, we want to

be overly cautious and stay below that maximum each day

so all guests feel safe and comfortable attending and

visiting their favorite showrooms.”

“Furniture Today” estimates the home–furnishings

industry will grow by 4 percent in 2021, reaching nearly

$120 billion.

With more businesses reopening and bringing employ-

ees back to work, the U.S. economy is on “firm footing” and

could see its “fastest growth” in more than three decades,

according to a new report by the National Retail Federa-

tion, or NRF.

The NRF expects the economy to grow 6.6 percent this

year, the highest level since 7.2 percent in 1984.

The report said the latest edition of the Federal

Reserve’s Beige Book “affirms what the economic data has

been signaling: U.S. growth is beginning to accelerate.”

The Federal Reserve assessment and other statistics

show that unemployment benefits, government stimulus

checks, and tax refunds have provided a substantial

increase in personal income and purchasing power.

Consumers are “sitting on a stockpile of cash” that could

become a “spring–loaded spending mechanism,” according

to the NRF.

Among other favorable conditions, the $2.4 trillion

saved by households during February alone was roughly

twice the average monthly savings during pre–pandemic

2019 and comes on top of savings accumulated over the

past year as consumers basically stayed home.

“The consumer drives the economy, and consumers

have been spending,” said Tigwell. “Never underestimate

the consumer. We’re looking forward to a good second half

of the year. We see the upbeat home sales and home

renovation trend continuing.”

Growth in improvement and repair expenditures to

owner–occupied homes is expected to remain solid through

the year and into 2022, according to the “Leading Indicator

of Remodeling Activity (LIRA)” report released last month

by the Remodeling Futures Program at the Joint Center

for Housing Studies at Harvard University.

The LIRA projects a healthy pace of mid–single digit

gains in annual home renovation and repair spending this

year, with 4.8 percent growth by the first quarter of next

year. It estimates homeowner remodeling expenditures to

reach $370 billion by early next year.

Said Zgonc, “At Indian River Furniture, we’re ready to

assist customers helping them create a functional,

comfortable, and beautiful home. Or if they have a second

home or a rental property, we can be at their service.”
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Carpenter/Kessel Homeselling Team
Continued from page 1

brand and what can actually bring value to our clients.

Compass is agent–centric and consumer–centric. They

have a ton of technology on the back end that helps make

the agents more effective in serving their clients.”

Carpenter said Compass is always asking, ‘What can

we build for the agents in order for them to better serve

their clients? The company has invested heavily in

technology and continues to do so.”

Compass operates a technology–focused platform. The

platform leverages technology to make the homebuying

and selling processes as efficient as possible for all parties

involved, said Carpenter.

Agents utilize the platform to grow their business, save

time, and manage their work more efficiently. Real estate

teams, like Carpenter/Kessel, make up one of the largest

groups of small–business operators in the nation.

Compass has just introduced “Business Tracker,” a

“digital whiteboard” where agents can manage every

transaction they are currently working on in one place. It

provides them with a single view of their pipeline, from

leads to active clients to closed deals.

“DeWayne loves the technology part of it,” said Kessel.

The Compass platform includes an integrated suite of

cloud–based software for customer relationship manage-

ment, marketing, and client service, all custom–built for

the real estate industry.

Besides Business Tracker, another new Compass

product that just rolled out is called “Likely to Sell.” This is

the company’s artificial intelligence–powered “recommen-

dation engine,” which predicts properties that are likely to

sell in the future.

It works directly with Compass agents’ customer

relationship management software and incorporates data

like property details, listing and pricing history, mortgage

status, location, and demographics to assign a “likely–to–

sell” rating for a property in the next 12 months.

Agents are then alerted to reach out to their “highest–

scoring contacts,” helping them win the listing before the

competition.

“In this business, you have to be more valuable than the

internet,” said Carpenter, who is marking his 25th year in

the real–estate services industry. “Most people do a lot of

their housing–market research on the internet. As a

Realtor, if you don’t bring more value than what the

internet can bring, then in this service–driven and

information–driven business you are going to be obsolete.”

Carpenter said that today’s real estate firms must have

a keen focus on “media and marketing, and what we call

‘speed to lead.’ We are operating in an Uber–type environ-

ment. People click on their Uber app and they expect to

have their car in five minutes.”

He added, “So if someone is inquiring about a piece of

real estate, they have probably spent at least 20 minutes

already researching that property before they make their

call to a Realtor. If they are reaching out or inquiring, they

are anxious for a response. And when you have a team in

place like we do, the response is going to come quickly.”

Carpenter, a surfer who has lived in an oceanside

community for 22 years, was an entrepreneur early in his

career. His company built surfboards. In his spare time

when he was not building surfboards, Carpenter went to

courthouses to search for foreclosed properties.

“This was before the rise of the internet. I went to the

tax office with DOS files and tried to figure out a mailing

address so I could find where the people lived who had the

property. I would cold–call them and door–knock. I was in

search of real–estate deals,” he said.

On May 12, Compass reported its first earnings as a

public company and also gave guidance for the second

quarter and for the full year. On the conference call,

Reffkin — Compass founder, chairman, and CEO — told

analysts: “Throughout the quarter our platform has

allowed Compass agents to close more transactions and

sell homes in fewer days than the industry average. Our

platform is driving these outsized results as it helps our

agents grow their business. While the market grew

transactions by 14 percent in the first quarter of this year,

Compass grew total transactions by 67 percent, and

transactions per–principal agent by 39 percent.”

The existing residential housing market in Florida and

around the nation continues to sizzle, with sellers typically

receiving multiple offers on their properties.

The Carpenter/Kessel Team recently secured 24 offers

for one homeowner. “The home sold for 20 percent over

asking price,” said Kessel. “And we sold another home that

was listed at $525,000 for $653,000. There were 15 offers

on that home.”

They like to have a listed home their agency is handling

on the market for a number of days to secure offers. “We do

‘coming–soon’ campaigns — typically 10 to 21 days — for a

large percentage of our sellers,” said Kessel, who earned

his pilot’s license as a teenager. “Then we usually have

four to seven days for offers on the home.”

The market dynamics have shifted to the point where

there are more real estate agents working in the industry

today than the number of homes for sale, according to the

National Association of Realtors. The NAR membership

count exceeded the number of homes on the market only

once before, in December 2019.

Compass recruits agents who annually earn at least

$100,000 in gross commissions. “Compass’ production

standards are high,” said Kessel, who is in his 39th year in

the industry. “When you have a seasoned agent working

for you, it creates a great experience for the customer.”

Kessel said one of the key benefits for his team is

Compass’ referral system.

“Compass has a great referral system. We are getting a

lot of referrals from California,” he said. “Of course, the

main residential feeder market for Brevard County is the

northeastern United States, and Compass is a big player

in that region. A lot of people are moving here from South

Florida. We’re seeing referrals come from there, too.

Brevard is a value buy. I’ve said that for years.”

Carpenter said he went online with a Compass group

called “Referrals,” introduced himself as a new founding

agent, and interacted with colleagues in other states. “In

just three days, we received five referrals, primarily from

California and New York. That’s huge.”

Compass also has a Concierge program to help sellers

prepare their homes for the market, offering pre–sale

cleaning and improvement with no upfront costs. The

homesellers have to list exclusively with Compass.

For Compass clients using Concierge, the cost of these

services is recouped at closing, with no hidden fees or

interest charged. “It’s a no–interest loan that the client

pays back at closing,” said Carpenter.

The Concierge services include cosmetic renovations,

carpet cleaning and replacement, decluttering, landscap-

ing, fencing, electrical work, kitchen improvements,

bathroom improvements, and roofing.

With advice from their Compass agents, sellers are

guided through which home improvements would be the

best options for their market.

“Staging can help a home sell faster and it makes it

easier for potential buyers to visualize the property as a

future home,” said Carpenter.

A new survey from the National Association of Realtors

reveals that home–staging continues to be a significant

part of the home–buying and selling process. The biennial

report, “The 2021 Profile of Home Staging,” examines the

impact staging has on selling a home.

According to the report, staging increased the sum

buyers were willing to spend on a property. Twenty–three

percent of buyers’ agents said the staging raised the dollar

value between 1 percent and 5 percent, compared to

similar homes on the market that hadn’t been staged.

Coincidently, the response from sellers’ agents was

nearly identical, as 23 percent reported a 1 percent to

5 percent increase on offers for staged homes.

Eighteen percent of sellers’ agents said staging

increased the dollar value of a residence between 6 percent

and 10 percent. None of the agents for sellers reported that

staging had a negative impact on the property’s value.

Moreover, 31 percent said that staging “greatly decreased”

the amount of time a home spent on the market.

Exactly which parts of the home to stage vary, although

living rooms (90 percent) and kitchens (80 percent) proved

to be the most common, followed closely by master

bedrooms (78 percent) and dining rooms (69 percent). As

many people were forced to work from home because of the

pandemic, 39 percent stage a home office or office space.

“In addition to our Concierge offering, Compass has a

Bridge Loan Services program. This is the type of innova-

tive programming we came to Compass for. Being able to

offer Bridge Loan Services is a game–changer for our

clients, as well as our business,” said Carpenter.

The program provides purchasing power for sellers

looking to buy their next home before selling their existing

one, he said.

Compass Bridge Loan Services is a “straight–forward

solution” that bridges the financial gap between the home

you own and the home you want to buy. As part of the

service, Compass clients can apply for up to six months of

loan payments.

Compass says it uses its own funds to support the no

out–of–pocket costs offering. This gives homesellers:

l The financial flexibility to make a down payment

without having to sell their existing home.

l Quickly take action when they find the home they want

to buy.

l Have the security of knowing where they are going to live

before leaving their current home.

l Sell on their terms and watch from the comfort of their

new home while their old house sells at the optimal time.

“Used together, Compass Bridge Loan Services and

Compass Concierge allow homesellers to access loan

services and flexible payment options to secure a new

home, make improvements to their existing home, and to

help sell the home faster and for more money without

paying out–of–pocket,” said Carpenter. “Once a client’s

existing home sells, the proceeds can be used to repay any

outstanding balance for these services.”

In the first quarter of 2021, Florida’s housing market

reported more closed sales, higher median prices, and

more new pending sales compared to a year ago, according

to the latest housing data released by Florida Realtors.

Closed sales of single–family homes statewide totaled

78,353 in the first quarter of this year, up 19.4 percent

from the 2020 first–quarter level.

The statewide median sales price for single–family

existing homes in the first quarter of 2021 was $317,500,

up 17.6 percent from the same time a year ago. The

statewide median price for condominium–townhouse

properties during the quarter was $235,422, up 14.8 per-

cent over the year–ago figure.

Kessel sees Brevard County continuing to grow with

new residents, which bodes well for the real estate market.

“All three areas of the county — North Brevard, Central

Brevard, and South Brevard — are in a growth mode.

Finally, they are all growing at the same time. We are

excited about the future of Brevard and we are excited

about Compass. We think it’s a great company.”




