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By Ken Datzman

TITUSVILLE — Community hospitals are economic

anchors in their markets, employing millions of people

throughout the nation. The staffs at hospitals focus on

improving the health of their communities, which

requires continuing significant investments in technology,

programs, and training.

To aid in that quest, hospitals have foundations that

center on fundraising and planned giving. Dollars raised

by hospital foundations can make a big difference in the

quality and scope of care that is provided in communities.

With ever–tightening margins from operations —

especially since the onset of the pandemic — private

philanthropy remains an option for hospitals to supple-

ment capital expenditures, special projects, and health–

care initiatives.

Florida’s hospitals contributed $4.9 billion in benefits

and services to their communities that go beyond the

providing of direct health care, according to the Florida

Hospital Association’s “2020 Community Benefit Report.”

The community benefits include: $3.9 billion in free

care to low–income patients; $390.5 million in services

associated with health professional education, workforce

development, and research; and $642.1 million in

community health improvement and “community–

building benefits.”

On the local level, the core work of Jess Parrish

Medical Foundation is to inspire philanthropy and

volunteerism in support of Parrish Healthcare’s mission

of “Healing Families — Healing Communities,” a

registered trademark.

“Parrish Medical Center is doing its part to take

health care into the next era in North Brevard County,”

said Matthew Morak, who was just named director of the

Jess Parrish Medical Foundation, the philanthropy arm

of Parrish Healthcare. “As a foundation, it’s our responsi-

bility — and our pleasure and our pride — to help them

do that.”

He added, “Parrish makes significant investments in

itself to ensure it’s on the cutting edge of care. As a

foundation, we come alongside that with support. We are

here for the community. Titusville and Parrish are

synonymous in North Brevard. When residents think of

Titusville, they think of Parrish, and vice versa.”

In his new role, Morak, a highly energetic, enthusias-

tic, and passionate individual, oversees donor relations,

strategic planning, board recruitment, and the general

day–to–day operations of Jess Parrish Medical Founda-

tion.

Morak previously served as associate director of

philanthropy for Nemours Children’s Health System in

Orlando. He was responsible for building a statewide

corporate alliance program, coordinating community

engagement, and executing the philanthropic mission

across that health system’s foundation in Central Florida

and beyond.

When the job opportunity at Jess Parrish Medical

Foundation came up, Morak expressed interest. His

family was living in Lake Nona in the Orlando area at the

time.

“I wanted to stay in philanthropy,” he said. “I love

Parrish Medical Foundation hires Matthew Morak as its director of philanthropy

doing this kind of work because it impacts a community

in a positive way. Nemours is a fantastic organization.

They go above and beyond for a child, and that is what a

child deserves. We were living in Lake Nona and that

area is growing and changing rapidly. I was seeking an

opportunity that not only coincided with my career

ambitions, but was also a good fit for my family.” Please see Jess Parrish Medical Foundation, page 23

Parrish used a recruiter to select candidates for

interviews. Soon, Morak was invited to Titusville for

interviews and tours of Parrish Medical Center.

“Parrish has a world–class hospital. It’s an impressive

facility. The people who work there are passionate about

BBN photo — Adrienne B. Roth

Matthew Morak was recently selected as director of the Jess Parrish Medical Foundation in Titusville, the philanthropy arm of Parrish
Healthcare. He previously was associate director of philanthropy for Nemours Children’s Health System in Orlando. Morak is a political
science graduate of UCF who has worked for various nonprofits, including Fireball Run, whose mission is to raise awareness of missing
children in the United States. He and his family are settling in as new residents of Titusville.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Victoria Langley Heller
vheller@careersourceflorida.com
CareerSource Florida

TALLAHASSEE (June 15, 2021) — Today, the

CareerSource Florida Board of Directors announced the

approval of more than $29 million in investments for

training, education and systems alignment to help

Floridians embark on career pathways to self–sufficiency

and economic prosperity.

Gov. Ron DeSantis has directed CareerSource Florida

to use $7 million of this critical funding for career,

training and support services for military veterans and

spouses.

“Florida is the most military–friendly state in the

nation, and I’m proud to say that in Florida we support

those who have served this country,” said Gov. DeSantis.

“Today, I am using my authority as governor to direct

$7 million to help military veterans and their spouses

find employment in our state, especially those who are

homeless or disabled. We will continue to invest in these

heroes and make sure they have every opportunity to

succeed in Florida.”

“The investments approved by the CareerSource

Florida Board reflect strategic initiatives and priorities

directed by Gov. DeSantis to strengthen alignment

among CareerSource Florida, the state Department of

Economic Opportunity and the state Department of

Education to help ensure all Floridians can find mean-

ingful work,” said CareerSource Florida President and

CEO Michelle Dennard. “As Florida’s economy continues

its robust recovery, we will work together to ensure our

neighbors who are still struggling have the education,

training and services needed to support themselves and

their families.”

The state workforce system’s 2021–2022 budget

includes $237.3 million in federal funds for the

CareerSource Florida network, consisting of

CareerSource Florida, the state Department of Economic

Opportunity and 24 local workforce development boards,

to assist job seekers and businesses with recruiting,

hiring and training services.

The federal Workforce Innovation and Opportunity

Act allows governors to reserve 15 percent of federal

funds for innovative projects that enhance opportunities

for employment and economic opportunity, particularly

for job seekers facing specific challenges to finding work.

Allocations were approved last week at the quarterly

meeting of the CareerSource Florida Board.

“This funding aligns with Gov. DeSantis’ priority of

helping Floridians find employment and economic

prosperity as many individuals are now returning to the

workforce,” said Secretary of the Florida Department of

Economic Opportunity Dane Eagle, a member of the

CareerSource Florida Board. “We look forward to

working with our partners, CareerSource Florida and the

Florida Department of Education, to help support fellow

Floridians in finding new opportunities and to strengthen

our state’s workforce.”

Among other initiatives, the Get There Faster:

Workforce Innovation and Opportunity Act Governor’s

Reserve Funds include the following competitive grant

opportunities:

l $7 million to provide in–demand employment

opportunities through career, training and support

services to military veterans and spouses of active–duty

military or veterans with employment challenges such as

homelessness or service–related disabilities.

l $5 million to provide low–income adults and youth

with training opportunities with a focus on industry–

recognized cloud computing or other information

technology credentials of value identified by the state

Department of Education. Floridians who reside in high

poverty Florida zip codes will be prioritized for support to

participate in postsecondary degree, training or appren-

ticeship programs.

l $5 million for at–risk Floridians receiving public

assistance, including those recovering from substance use

disorder or returning from justice system involvement to

receive education and work skills training and assistance

in finding employment to achieve self–sufficiency.

l $2 million for rural workforce initiatives that

expand access to job seeker services and collaboration

between local workforce development boards and state

and/or technical colleges, with a focus on the above

initiatives.

l $1 million for the Florida Ready to Work Founda-

tional Skills Initiative to provide foundational skills

training to Floridians in the target populations above,

including low–income, veterans, at–risk youth and others

with barriers to employment to improve work readiness

and employability.

l $2.5 million for Florida’s Incumbent Worker

Training grant program to help upskill existing workers

so businesses, especially small businesses, can remain

competitive and grow. Proposals that provide employees

the opportunity to earn industry–recognized credentials,

enhance nursing skills, are part of a layoff avoidance

strategy, and/or are businesses with 25 employees or

fewer, and/or are in a rural or distressed inner city areas

will be prioritized.

The competitive grant opportunities are aligned with

priorities identified in House Bill 1507, the Reimagining

Education and Career Help (REACH) Act of 2021, passed

by the Florida Legislature and pending action by

Governor DeSantis.

The CareerSource Florida Board also heard from

President Dennard, DEO Secretary Eagle, Department of

Education Senior Chancellor Eric Hall, and Department

of Children and Families Deputy Director Taylor Hatch

on work underway to improve collaboration, efficiencies

and outcomes in the state’s workforce and education

systems as envisioned by the REACH Act.

More information on the local funds that will be

available to help job seekers, workers and businesses

through Florida’s local workforce development boards

that oversee service delivery, as well as state board–

approved strategic and administrative policies to further

strengthen the integrity, transparency and accountability

of the state workforce system, can be found in the Board

of Directors Meeting Agenda Packet.

l About CareerSource Florida

CareerSource Florida, with its business–led board of

directors, provides policy direction for talent development

programs administered by the Department of Economic

Opportunity, Florida’s 24 local workforce development

boards and their 100 career centers. The CareerSource

Florida State Board serves as the governor’s principal

workforce policy and investment board, working in

partnership with DEO, which is responsible for the state

workforce system’s fiscal and administrative affairs, and

local workforce development boards that serve Florida’s

businesses and career seekers.

Together, the CareerSource Florida network connects

employers with qualified, skilled talent and Floridians

with employment and career development opportunities

to achieve economic prosperity. To learn more about this

organization, visit careersourceflorida.com.

CareerSource Florida Board approves $29 million to bolster opportunities, including $7 million to help veterans
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Research for the bene�t  
of all humankind.

Florida Institute of Technology does not discriminate on the basis of race, color, religion, sex, national origin, genetic 
information, sexual orientation, gender identity, disability, protected veteran status or any protected minority in the admission 
of students, administration of its educational policies, scholarship and loan programs, employment policies and athletic or other 
university-sponsored programs or activities. In accordance with Title IX of the Education Amendments of 1972, Florida Tech does 
not discriminate on the basis of sex. 20210097
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A bold idea, perhaps, but 
it happens every day at 

Florida Tech. From human 
space�ight to drone 

safety, faculty experts and 
dedicated students are 
taking o� and exploring 

new frontiers. 

Consider the research of aerospace 
engineers like Brian Kish, Ph.D. His 

studies in �ight test engineering 
and urban air mobility are 

improving aircraft performance 
and shaping the trajectory of 

automated aerial vehicles.

Learn about Dr. Kish’s research and 
meet more outstanding faculty at 

FLORIDATECH.EDU/AERO
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By Camille Dolan
UCF Forum columnist
University of Central Florida

ORLANDO (May 26, 2021) — We are all returning to

campus soon. There will be adjustments, of course, just like

when we had to adjust to working from home.

In the beginning, it felt weird to be sitting in front of my

computer with my pajamas on, doing actual work. It

almost felt like working from home wasn’t enough.

Have you wondered if you accomplished enough during

the pandemic?

Maybe in the past year or so you’ve been too consumed

by what’s going on in the world to think about such things.

That’s OK. Maybe, like me, you’ve worried you haven’t

done enough. That’s OK, too.

I am here to tell you that you don’t have to worry

anymore. The past year has been strange and scary, and

although bad things have happened, we have a lot to look

forward to.

I look forward to more baking.

I sat in front of my screens and not even once did I

attempt chair yoga, to learn a new language or acquire a

new hobby. I did not create a video that went viral.

I wanted to do something useful or inspiring or

meaningful.

So I baked.

My first pandemic loaf was an Irish soda bread,

studded with raisins and toasty oats. I accessorized the

whole outfit with Irish butter, and it was trending for a

short time in my house.

Baking has never let me down. If I follow the instruc-

tions and pay attention to the timing and the science, I am

rewarded with carbohydrated yumminess. If something

goes wrong along the way, it’s not baking’s fault, it’s my

own.

Sometimes, though, even if everything goes right,

maybe it wasn’t meant to be.

I was craving bagels. Fresh, chewy bagels. I had made

them once before, and they had been a disaster. Primed

and giddy from my soda bread experience, I tried again.

They came out better than I had expected, better than a

bagel shop’s, dare I say. But I wouldn’t recommend trying

this at home. They were labor intensive. Aside from the

dough, there’s the proving/proofing, the shaping, and then

the dunking into acidulated water for no more than two

minutes. And then, finally, the egg wash and baking

process. And the whole time, you wonder if the four hours

you spent is going to result in goodness or something not so

good.

Making bagels was hard. It got me out of my comfort

zone, though, and reminded me what a comfort zone was

for. Why would I want to go from my comfort zone into my

uncomfortable zone?

You know what else is comforting? Cookies. I had

acquired some chocolate chips (along with several bags of

chips of another species — I blame internet ordering) and

decided it would be prudent to turn them into cookies. I

happened to have extra butter and flour, so why not? By

throwing a few ingredients together and creating some-

thing, I feel like I am improving — at least temporarily —

my small corner of the world.

My family enjoyed my baked goods during the

pandemic, but they may not have understood the thera-

peutic value behind them.

It was hard for me to dwell on the increasingly grim

news from the outside world when my inside world

smelled like vanilla and cinnamon.

But now, as we head back to campus, I look forward to

sharing my heightened baking expertise with my col-

leagues. In the past, whenever I brought in homemade

banana bread and left it in our communal kitchen, it would

quickly disappear.

Banana bread will still be in the rotation, but I have

expanded my playlist. My department, pre–pandemic, was

famous for our holiday potlucks. I hope we can safely

continue this tradition; I imagine some of my colleagues

are also eager to show off their new skills honed by the

past 16 months.

I also hope one of them brings some bagels.

Recognizing the therapeutic value of baking during the coronavirus pandemic

Camille Dolan is the communications specialist
for the University of Central Florida’s College
of Health Professions and Sciences. She can be
reached atcamille.dolan@ucf.edu.

Downtown Art Gallery in Titusville puts ‘Spotlight on Space’ through June
TITUSVILLE (May 25, 2021) — The Downtown Art Gallery is home to 20 local artists who work in a variety of

mediums: painting, photography, ceramics, sculpture, jewelry, wood and fibers. But they all have a common interest and

pride in the space program. Many have worked at the space center. Others arrived in the area in the 1960s when their

parents joined the manned space effort. Each has found a way to incorporate space themes in their work.

The Downtown Art Gallery is putting a “Spotlight on Space” and their themed artworks will be on view throughout

the month of June. Whether it is a long exposure photograph of a “beautiful rocket launch or out–of–this–world images

interpreted by these talented creators, attendees are sure to enjoy seeing space through the eyes of an artist.”

Jim Boland is exhibiting his photograph of Space Shuttle Atlantis’ last landing. He captured the rarely seen residue

leftover from orbital re–entry, “a sad and touching reminder that this year marks 10 years since this final flight left and

returned to Florida.”

All the art is on view and available for sale throughout June at the Downtown Art Gallery, 335 S. Washington Ave.

And it’s a “great source of Father’s Day gifts.” The gallery is open 11 a.m. to 4 p.m. Monday to Friday and 11 a.m. to

3 p.m. Saturday. For more gallery information, call (321) 268–0122.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING CRIMINAL ENTERPRISE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: Ronald.Tomblin@bcso.us

Sent: Tuesday, March 6, 2018 2:05 PM

To: bill@moderncityentertainment.com

Subject: Re: BAM TV Show Meeting Today

The Holiday inn express

Sent from my iPhone

On Mar 6, 2018, at 14:01, Bill Erfurth <bill@moderncityentertainment.com> wrote:

Hi Ron, thanks for getting back to me on that! Do you know if he will be there on Saturday?
Also I booked a room at the Quality Inn in Titusville, there are several hotels around there at that
I-95 exit. Which was the one you mentioned that that law enforcement stayed at for past
conferences? Hope all’s well.

Thanks, Bill

Bill Erfurth | President

<35B36020-8F20-4FAB-8538-11AEFD7FE4EF.png>
305-970-4898 | Bill@moderncityentertainment.com

<9194EBA9-66A3-4232-97DE-071E8D9B967C.png> <A0163EB6-DF97-4A0C-
9036-E040C0BA4595.png> <19D59855-D951-4DFA-90FE-F2C0FC476094.png>

From: "Tomblin, Ronald" <Ronald.Tomblin@bcso.us>
Date: Tuesday, March 6, 2018 at 1:38 PM
To: Bill Erfurth <bill@moderncityentertainment.com>, "Goodyear, Tod" <tod.goodyear@bcso.us>, "Ivey,
Wayne" <wayne.ivey@bcso.us>, "Deaton, Lindsey" <lindsey.deaton@bcso.us>, "DeMorat, Michael"
<michael.demorat@bcso.us>, "Hibbs, Darrell" <darrell.hibbs@bcso.us>
Cc: Nick Godwin <nick.godwin@britesparkfilms.com>
Subject: RE: BAM TV Show Meeting Today

Bill,

We were discussing Sergeant Michael Ingram.

Thanks
Ron

MMaajjoorr RRoonnaalldd RR.. TToommbblliinn JJrr..,, CCCCMM

Brevard County Sheriff's Office
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By Brian Baluta
bbaluta@spacecoastedc.org
EDC of Florida’s Space Coast
and Kevin Elder
kevin@dark–storm.com
Dark Storm Industries LLC

ROCKLEDGE (June 15, 2021) — The Economic

Development Commission of Florida’s Space Coast (EDC)

today announced Dark Storm Industries LLC will relocate

to Titusville and expand its advanced manufacturing

facility.

Dark Storm is a federally licensed firearms manufac-

turer currently located in New York. The project is

expected to create 50 new jobs with an average annual

salary of $50,000 and a capital investment of roughly

$3.2 million. Products manufactured by the company are

shipped across the United States.

“The Space Coast’s diversified manufacturing base is a

major reason why we weathered the pandemic and

continue to build on our strengths,” said Lynda Weather-

man, EDC president and CEO. “The EDC welcomes Dark

Storm and their contributions to our economy, and I want

to say how proud I am of the team we were able to put

together to attract this growth–oriented company to the

Space Coast.”

“The combination of economics and a friendlier political

environment made the decision to build our new headquar-

ters and manufacturing plant in Florida an easy one,” said

Edward Newman, Dark Storm’s co–owner. “We are excited

to join a growing number of gun manufacturers on the

Space Coast and look forward to our new facility allowing

us to both increase our production capacity as well as

develop new and exciting products.”

The facility is expected to create an additional

20 indirect jobs and 17 induced jobs. The combined net

new annual wages from all jobs are estimated to be more

than $4.4 million with a contribution to GDP greater than

$9.6 million, and a 10–year economic impact in excess of

$95 million.

The selected site is located at 2000 Shepard Drive.

“I commend Dark Storm Industries on their wise

decision to make Florida their new base of operations,”

said Secretary of Commerce Jamal Sowell, president and

CEO of Enterprise Florida Inc. “Thanks to Gov. Ron

DeSantis and his resolve to ensure our state remains open,

we are welcoming new companies to our ever–expanding

business landscape. We look forward to the positive impact

Dark Storm Industries will have on Florida’s economy.”

“Brevard County and Titusville are open for business

and home to a wide range of manufacturers in aerospace,

defense and a growing firearms sector,” said Rita Pritchett

of District 1, chairwoman of the Brevard County Board of

County Commissioners. “Attracting a company like Dark

Storm brings good–paying jobs to our community and

increases our economic diversity.”

“The City of Titusville is extremely excited to welcome

Dark Storm to our city. I am confident they will be proud to

call the ‘Gateway to Nature and Space’ their hometown,”

said Titusville Mayor Dan Diesel. “I am grateful for all the

hard work of the Economic Development Commission of

Florida’s Space Coast, the North Brevard Economic

Development Zone and our city staff. We look forward to

assisting Dark Storm with their relocation and new

manufacturing facility. Again, welcome to Titusville!”

l About Dark Storm Industries LLC

Dark Storm Industries is a New York–based firearms

manufacturer specializing in modern sporting rifles.

Founded in 2013, Dark Storm Industries developed the

DS–15 line of rifles to meet the changing regulatory

environment in states like New York and California. Dark

Storm products are available from leading firearms

retailers and distributors nationwide.

For more information on this company, visit

www.Dark–Storm.com.

l About the Economic Development Commission of

Florida’s Space Coast

The EDC is dedicated to attracting new business and

investment and expanding existing industry throughout

the Space Coast, influencing change on government laws

and regulations affecting economic development, promot-

ing the Space Coast to encourage new investment,

supporting efforts of Space Coast military installations,

and relaying new programs and procedures to assist

manufacturing and high–tech companies. The EDC is a

private, not–for–profit coalition whose stakeholders are

business leaders committed to the economic growth and

stability of Florida’s Space Coast.

For more information on this organization, visit

www.SpaceCoastEDC.org.

Dark Storm Industries set to relocate manufacturing from New York to Titusville as it expands operations
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For Lease
4325 Woodland Park Dr.

WOODLAND
BUSINESS PARK

Off John Rodes Blvd.

Contact Aaron Anderson
aaron@CIA-developers.com

321-723-3400 ext. 208

REAL ESTATE

Suite 105 - 5,790 SF
Half Office - Half Flex & Lab
Lease Rate - $11.50 per sq.ft.
CAM - $2.30 per sq.ft
I-95 Access - Near Melb Airport
Close to L3Harris, DRS, GE

West Melbourne near Ellis Road

Suite 101 - 4,655 SF
Office and High Bay with A/C
3-Phase Power Available
Lease Rate - $11.50 per sq.ft.
CAM - $2.30 per sq.ft
Ample Parking
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Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"
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36 Years Experience—
Whittaker Cooper

Brevard's Most Trusted 
Accounting Firm Since 1985

Experience counts. For tax and accounting strategies for 
your business, call Whittaker Cooper Certi�ed Public 

Accountants, the Space Coast's most experienced team  
of Certi�ed Public Accountants and Consultants. 

Serving Brevard since 1985.

Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support

Recent public accounting 
experience?
Be part of Brevard’s Most Trusted CPA �rm!
Careers@Whittaker-Cooper.com
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By Amber Caron
acaron@wreathsacrossamerica.org
and Sean Sullivan
ssullivan@wreathsacrossamerica.org
Wreaths Across America

COLUMBIA FALLS, Maine (June 11, 2021) — Today,

national nonprofit Wreaths Across America (WAA), as

part of its Veterans Remembrance Tree Program,

dedicated a Grove to Daughters of the American Revolu-

tion (DAR) on the tip lands in Maine.

The balsam fir trees in this Grove will now hold the

replica dog tags of thousands of veterans, all Revolution-

ary War–era ancestors of DAR members nationwide.

DAR is a nonprofit, non–political volunteer women’s

service organization dedicated to promoting patriotism,

preserving American history, and securing America’s

future through better education for children, and was

founded in 1890. DAR members volunteer millions of

service hours annually in their local communities

including supporting active–duty military personnel and

assisting veteran patients, awarding thousands of dollars

in scholarships and financial aid each year to students,

and supporting schools for underserved children.

WAA established the Veterans Remembrance Tree

Program as another way to remember and honor

veterans. As Gold Star families visited the land in

Columbia Falls, Maine, where the balsam tips are

harvested each year to be made into the wreaths that are

placed on veterans’ graves, they found a sense of peace

and tranquility from the land. The Remembrance Tree

Program gives a living memorial to their loved one.

“As a DAR member myself, I can say that their

mission of promoting patriotism, preserving American

history, and securing America’s future through better

education for children, speaks to me deeply and aligns

effortlessly with our own mission to Remember, Honor,

Teach,” said Karen Worcester, executive director of WAA.

“DAR members around the country have long been part

of the WAA family, supporting local efforts in every

state.”

DAR’s President General Denise Doring VanBuren

made the trip to Maine along with the Executive Com-

mittee of 11 National Officers to be there in person for the

dedication of the DAR National Grove.

“Our National Society is pleased to sponsor the WAA

educational exhibit that travels across the nation — but

we are especially proud that thousands of our member’s

step forward to participate in their local ceremonies each

year,” said VanBuren. “Now, we have the privilege of

knowing that some of those wreaths will be made from

the memorial grove that honors our Revolutionary War

Patriots. As the descendants of America’s first veterans,

this is a partnership that resonates deeply with our

mission.”

DAR members across the country can contact WAA

and give information on their loved one. WAA’s dog tag

machine allows the families of the veteran to customize

their message for the tag which will be placed on a tree

that will become their living memorial to their loved one.

The trees are kept in production and their balsam tips

are harvested every three years and made into veterans’

wreaths that are placed on headstones nationwide each

December. It is free to participate in this program and

individuals can fill out a form online to participate.

Other Honorees of the WAA Remembrance Tree

Program include:

l Tiger Flight 739

l Four Chaplains Tree

l USS Iowa

l Liberators Tree (Dedicated to US Military who

liberated Luna Kauffman and her remaining family, and

all those surviving the Holocaust)

l Medal of Honor Remembrance Park

l Law Enforcement

l EOD Veterans (Explosive Ordnance Disposal)

l Patriot Guard Riders

This year, National Wreaths Across America Day will

take place on Saturday, Dec. 18, 2021, at over 2,500

participating locations nationwide. Currently, nearly 700

DAR Chapters nationwide participate in the annual

wreath laying event at their local level. And they help

share the mission to Remember, Honor, Teach, year–

round.

l About Wreaths Across America

Wreaths Across America is a 501(c)(3) nonprofit

organization founded to continue and expand the annual

wreath–laying ceremony at Arlington National Cemetery

begun by Maine businessman Morrill Worcester in 1992.

The organization’s mission — Remember, Honor, Teach

— is carried out in part each year by coordinating

wreath–laying ceremonies in December at Arlington, as

well as at thousands of veterans’ cemeteries and other

locations in all 50 states and beyond.

For more information or to sponsor a wreath, visit

www.wreathsacrossamerica.org.

l About Daughters of the American Revolution

The National Society Daughters of the American

Revolution was founded in 1890 to preserve the memory

and spirit of those who contributed to securing American

independence. For more than 130 years, the DAR has

strived to bring awareness to the honorable sacrifices and

enduring legacy of all patriots who fought for America’s

freedom. Through the DAR Genealogical Research

System (www.dar.org/GRS), the public can access a free

database of information amassed by the DAR about these

patriots. DAR is a nonprofit, nonpolitical women’s service

organization with close to 190,000 members in 3,000

chapters worldwide. Any woman 18 years or older,

regardless of race, religion, or ethnic background, who can

prove lineal descent from a patriot of the American

Revolution is eligible for membership.

To learn more about the work of the DAR, visit

www.dar.org.

Nonprofit Wreaths Across America dedicates a remembrance Grove to Daughters of American Revolution
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TALLAHASSEE (June 15, 2021) — Today, Agriculture

Commissioner Nikki Fried announced Staff Sgt. Edwin

Rivera of Fort Walton Beach as the June selection for the

Florida Department of Agriculture and Consumer Services’

Veteran of the Month. The Veteran of the Month program,

established by Fried shortly after taking office, recognizes

veterans who have excelled in service to fellow Floridians

and honors the contributions that the men and women in

uniform have made to the state.

“We’re proud of Sgt. Rivera’s military service in the Air

Force, his work with veterans’ treatment courts, and his

efforts to help justice–involved veterans return to being

productive members of their communities,” said Fried.

“His work helping fellow veterans who are getting their

lives back on the right track is inspiring. On behalf of the

state of Florida, I thank Sgt. Rivera for his service to our

state, our nation, and our proud veterans community.”

He has served as an information manager overseeing

award packages and performance–review reports, and

served in the Office of the Customer System Administrator

at McMullen Air Force Base, where he oversaw informa-

tion technology for the 77th Operation Support Squadron,

By conducting jail visits and interviewing veterans and

assessing their needs, Sgt. Rivera helps veterans who have

served their country return to being productive members of

their communities.

His military awards include the Air Force Commenda-

tion Medal, the Air Force Achievement Medal with 3

Bronze Oak Leaf Clusters, and the Air Force Outstanding

Unit Award. He earned an associate of applied science

degree in industrial management and a bachelor degree in

project management from Northwest Florida State

College. He also has an associate of applied science in

information management education from the Community

College of the Air Force.

Staff Sgt. Edwin Rivera of Fort Walton Beach selected as the June Veteran of the Month; works with fellow vets
and worked to ensure that the squadron’s resources were

in optimal condition.

Sgt. Rivera deployed to Saudi Arabia for Operation

Southern Watch, where he had a dual role as information

manager for the Command Support Staff and the Cus-

tomer System Administrator. He also deployed to Soto–

Cano Air Base in Honduras in support of Joint Task Force

Bravo as the Noncommissioned Officer in Charge for the

Command Support Staff.

He now serves as a veterans’ treatment coordinator for

Okaloosa County Court Services, as the primary program

liaison between the court, treatment providers, the

Veterans Administration, and justice–involved veterans.

Beef Cattle Reproductive Management school set for St. Cloud; UF Extension event
COCOA (June 15, 2021) — The University of Florida’s Brevard County Extension will conduct a weeklong school that

will equip any modern rancher with the tools and skills needed to improve reproductive management at their operation.

The Beef Cattle Reproductive Management school will run from Aug. 2–6 and will be held Deseret Ranch. The

address is 13754 Deseret Lane in St. Cloud. The registration fee covers lunch, educational materials, and supplies. Space

is limited. Registration is available on Eventbrite at https://bit.ly/3up1Ht6.

For more information on this program, contact Joe Walter at (407) 948–8810 or JWalter@UFL.edu.
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Seek to keep your goals in mind  
and your portfolio one step ahead
Together, we’ll take a fresh look at the opportunities that a changing world can provide. 
Call to learn more today.

Merrill Lynch, Pierce, Fenner & Smith Incorporated (also referred to as “MLPF&S” or “Merrill”) makes available certain investment products sponsored, managed, distributed or provided by companies that are affiliates of 
Bank of America Corporation (“BofA Corp.”). MLPF&S is a registered broker-dealer, Member SIPC and a wholly owned subsidiary of BofA Corp.

Investment products: Are Not FDIC Insured Are Not Bank Guaranteed May Lose Value
© 2020 Bank of America Corporation. All rights reserved. ARG9W4MK | AD-03-20-0153 | 470965PM-0919 | 03/2020

McGee Welch Advisors

Merrill Lynch Wealth Management 
6525 3rd Street 
Suite 505 
Rockledge, FL 32955

321.242.4017

fa.ml.com/mcgeewelch
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By Chris Hubble
hello@bastiondb5.com

(June 10, 2021) — Vaccines are rolling out, and states

are beginning to relax guidelines. Could summer bring on

a season of socializing? As Americans begin to weigh the

risks, there’s still a high level of caution. Yes, people are

anxious to resume normal activities such as going out to

restaurants and concerts, traveling and (above all else)

being able to hang out with family and friends.

Of all the layers of life that have been stripped away by

the pandemic, the loss of casual intimacy, such as quality

time with friends and family, has taken the biggest toll. In

April 2021 we teamed up with Vox Media and surveyed

more than 1,000 people to gain insights into social

attitudes moving into summer 2021. Several key insights

were gleaned into how consumer preferences have changed

over the last year.

l Socializing and events

Unsurprisingly, Americans did less entertaining and

hosting in 2020–21. Large events and parties were the

primary victims to fall by the wayside, with 59 percent

saying they avoided large gatherings of 10–plus people;

56 percent avoided clubs, meetings and associations;

55 percent avoided in–person celebrations such as

weddings and birthdays and 49 percent avoided even

smaller gatherings of eight or fewer people.

The attitudes on gatherings have changed, but don’t

expect people to go wild in 2021. Many are merely thrilled

to regain a sense of balance, somewhere between hermit

and social butterfly. On average, respondents expected

their social events to increase in 2021–22 by just 30 per-

cent. Most do not expect to host or attend an event more

often than every other month, about six total events in the

year.

While 75 percent are excited to be social again, there

remains fear about hosting with only 28 percent of

American’s looking forward to hosting people in their

homes versus 51 percent excited to attend events thrown

by their friends or family. Of all the things that people are

looking forward to, seeing friends and family ranked No. 1

with small gatherings such as dinner parties for four being

the most comfortable.

l Sanitation and Social Distancing and Vaccination

Preferences

In terms of being safer with COVID–19 protocols and

maintaining a cautious perspective when it comes to

cleanliness and social distancing, many of us are used to

these customs, but feel varying levels of importance to

them.

We can expect conversations about testing and vaccina-

tions to be a continued part of our everyday life for the near

future, especially as we start to gather and host regularly.

While 40 percent of respondents said they would ask

guests to show proof of vaccination in order to attend their

dinner party, 35 percent of respondents said they would

ask for guests to be recently tested, particularly if at–home

tests were readily available. And other pandemic response

habits may be hard to shake off. When asked how impor-

tant precautions are in planning their event, the main

habits formed to stem the transmission of COVID–19

topped people lists.

When it comes to hosting and attending events,

respondents noted that regular sanitization of the space is

the most important at 55 percent. Next up was no sharing

of food, drinks or utensils at 49 percent, with 41 percent of

guests preferring single–serve portion options for catering.

When it comes to wearing masks, 44 percent of respon-

dents stated that they would ask guests to wear their

masks.

People may be reluctant to go to a crowded house party,

or perhaps they’ll wear a mask. Sanitizing and washing

our hands whenever we arrive at a friend’s house may

never go away, and for the younger generations, the

handshake may be scrapped altogether.

l Generational preferences

Generational differences were apparent as well. In

terms of being safer with COVID–19 protocols for hosting

and attending events, millennials and Gen–Xers are more

likely to find it important than Gen Z members. When

asked if they’d have zero rules at gatherings, the genera-

tions were about the same at 12 percent; however,

millennials and Gen Xers were “very likely” to enforce the

rules. millennials were also the most likely to purchase

COVID–friendly products for hosting. When asked about

requiring proof of vaccination, 44 percent of both

millennials and Gen–Xers said they would need proof

compared to 32 percent of Gen Z. However, a flip in the

market research was noticed when it came to asking for

proof of a negative test, with 38 percent of Gen Z and

millennials saying they would ask, but only 30 percent of

Gen X.

l Cautiously optimistic

It’s clear that everyone is looking forward to getting

back to some semblance of normal, and this latest research

shows that summer 2021 is going to be the first toe dipped

in the water. What people miss most are the causal

interactions with friends and family that can take place in

small groups, while large events and going out to crowded

places will see much slower adoption. There have been

clear preference changes, and as the situation continues to

evolve, we’ll likely continue to see preferences shift.

Survey shows how our social preferences have changed over the last year because of the pandemic

Chris Hubble serves as CEO of market research and
consumer insights agency Bastion db5. Before
founding db5 in 2009, he was the CEO at Hall &
Partners USA. Hubble has more than 30 years’
experience in consumer insights, with particular
expertise in new product development, brand
strategy, brand communications, and customer
experience. He’s worked with over 50 percent of
Fortune 500 clients. Bastion db5 has done work for
Yahoo!, Verizon Media, and BuzzFeed.
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321-725-5365
www.CentralFloridaAnimalER.com

A Board-Certified Veterinary Specialist receives 
more than 4 years of advanced training beyond 

veterinary school, sits for a rigorous board 
examination and has their work published in 

peer-reviewed scientific journals. 

A

A specialist devotes their life’s work 
to your pet’s individual needs. 

New to the area? Unhappy with your current
Plan?Make the switch to a 5 star plan today!

Contact me, your local Insurance Broker
321-458-3702

jill.whittamore@yahoo.com
jillwhittamore.com

Medicare Made Easy.
Aging into Medicare?
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By Diane Bishop
bsomarketingfl@gmail.com

(June 3, 2021) — The Brevard Symphony Orchestra

(BSO) has announced the return of its annual July 4

concert at the Cocoa Riverfront Park, “Symphony Under

the Stars,” as well as the pre–concert Red Hot & Boomin’

Supper which will take place in the Cocoa Civic Center,

adjacent to the Riverfront Park.

This announcement was made jointly by the BSO and

the Cities of Cocoa and Rockledge. In addition to Cocoa

and Rockledge, the BSO also gratefully acknowledges

sponsors Lite Rock 99.3, KISS 95.1, WMMB 92.7, Marilyn

Kitchel, and Dr. Nancy Johnson, and thanks to “Florida

Today” for assistance in advertising the event.

As in previous years, the BSO will perform a free

concert in the park, beginning at 8 p.m., with fireworks at

9:15 p.m. This concert will consist of patriotic and familiar

pieces, and will also honor those who have served in our

nation’s military.

BSO Music Director Christopher Confessore said,

“Symphony Under the Stars, the BSO’s annual Indepen-

dence Day Concert, has been a Brevard tradition for more

than 30 years. Thousands of patriotic audience members

enjoy the stirring music of Sousa, Tchaikovsky, John

Williams, and more as we come together to honor our

country and those who have selflessly served our country.

My favorite Independence Day Concert tradition is when

we recognize the veterans and active–duty military

personnel by performing the ‘Armed Forces Salute.’ It’s a

thrill to see our veterans stand and be recognized when

their service song is played — especially when I turn

around and see my father standing as we play the U.S. Air

Force Song!”

Before the free concert, the BSO will host the Red Hot

& Boomin’ Supper, for those who wish a VIP experience.

Each ticket includes a boxed supper and dessert, as well as

reserved parking and reserved premium concert seating.

These tickets may be purchased on the BSO’s website at

BrevardSymphony.com/JULY4. The cost is $60 for current

BSO subscribers and $75 for the public.

“The patriotism, fireworks, supper and of course, a live

performance by a symphony orchestra are all synonymous

with the July 4 holiday,” said BSO Executive Director

David Schillhammer.

“The Brevard Symphony Orchestra is honored to

continue the tradition of performing at Cocoa Riverfront

Park with a fireworks display in the second half of the

concert. We thank the City of Cocoa and Rockledge for

their support of the event, which brings additional

meaning this year after a year hiatus because of COVID–

19. We are raring to go to ring in our national holiday in a

spirited and meaningful way.”

All attendees are encouraged to abide current CDC

guidelines with regard to social distancing and wearing

face masks at large outdoor events. No sparklers, alcohol,

coolers, drones, or pets (other than leashed/harnessed

service animals) are permitted in the park. Anyone with

questions pertaining to these matters should call the Cocoa

city manager at (321) 433–8737.

The BSO is the only fully professional orchestra in

Brevard County. Many of Central Florida’s finest classical

musicians play with the BSO. For more information

regarding this organization, visit BrevardSymphony.com

or call (321) 345–5052.

The Brevard Symphony Orchestra announces return of ‘Symphony Under the Stars’ at Cocoa’s Riverfront Park
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Brevard Regional

HYPERBARIC
C E N T E R

Providing Hyperbaric
Medicine & Wound Care for:
 Diabetic Non-Healing Wounds
 General Wound Care
 Radiation Injury to the
 Soft Tissue
 Osteomyelitis

ACCEPTED INSURANCES:
Blue Cross Blue Shield (All Plans) 

Aetna (All Plans) 
Medicare • Humana Cigna  
Health First Health Plans  

United Health Care (Most Plans) 
Tricare Beechstreet

Prime Health Services
Workers Compensation

Hyperbaric 
Oxygen Therapy
It’s About Healing Faster!

PH: (321) 676-3200 • FX: (321) 802-5101 • BRHChyperbarics.com
1 6 9 8 B  W .  H I B I S C U S  B L V D .  • M E L B O U R N E ,  F L  3 2 9 0 1

Dr. Paul W. Buza D.O. F.A.C.N.
 Dennis Ryan P.A.

Same Day 
or Next Day 

Appointments
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Please see ‘Open Table: Breaking of the Bread,’ page 19

type of community partnership before where individuals of

different cultures, different backgrounds, different

denominations, professions, blue–collar, white–collar, city

officials, church members and others all work together to

transform lives. We are answering the call and we are

going to better our community.”

At the beginning of this year, Brevard Family Partner-

ship, the lead child–welfare agency in the county, and

Truth Revealed International Ministries, teamed up to

pilot a national model to address daunting social chal-

lenges in communities. These include those faced by youth

aging out of foster care and at–risk single mothers.

“I’ve journeyed 30 years into my career,” said Phil

Scarpelli, the chief executive officer at Brevard Family

Partnership. “Every day of my life has been a blessing and

to serve in a leadership role has been a blessing. The

greatest gift given us that we can bestow on others and

share is empathy, and the Open Table model reflects that.”

Open Table, a Phoenix, Ariz.–based nonprofit organiza-

tion that is 14 years old, is now being used in more than 30

states around the nation.

Open Table develops licensed models that train people

from an array of community sectors — including business,

education, faith, health care, law enforcement and others

— to organize and co–invest their “sustainable relational

and social capital in individuals with complex needs, and

find solutions to social issues.”

Open Table is a unique mutual–support model in which

trained volunteers, identified as “Table Members,” come

alongside a family or individual in need, referred to as a

“Friend.” By giving of themselves “relationally,” Table

Members pour support into the lives of Friends.

The benefits of Open Table are substantial for those

who are served. A group of volunteers form a “Table,”

guided by a “life plan” that outlines goals defined by and

specific to individuals and families requesting assistance.

Over the course of a year, Open Table members meet on

a weekly basis to work with the individual or family

seeking support to create positive change. Six to eight

mentors comprise a Table.

The mentors share friendship and activities outside of

Table meetings. At the end of 12 months, Tables form an

“after plan” that defines the ongoing, supportive relation-

ships developed through Open Table.

“We have launched four Open Tables. We’re proud of

the work that we are doing,” said Laurie–Anna

DeGennaro, the board and community liaison for Brevard

Family Partnership and the community–engagement

coordinator for Open Table in Florida. “We believe we are

the first in Florida to have started four Open Tables at

By K`````en Datzman

PALM BAY — At the recent “Open Table: Breaking of

the Bread” event at Truth Revealed International Minis-

tries Inc., attendees could feel they were part of something

special.

Woven through a number of short speeches given by

local and state officials, among other guests, the words

“called to serve,” “transforming effect,” “advocate,” “com-

mitment,” “life–changing,” and “community partnership”

were used to describe the people–powered movement of the

innovative Open Table Inc. model.

It’s a cliché, but there certainly was “electricity in the

air” and enthusiasm the evening of June 10 at Truth

Revealed Ministries.

The organization hosted a dinner celebrating Brevard

Family Partnership’s inaugural Open Table launch and

the people who volunteered to take part in the project as

mentors.

“Partnership is the key,” said Bishop Merton Clark, a

soft–spoken former U.S. Marine Corps veteran who

founded Truth Revealed Ministries 26 years ago and in

2016 started HELPS Community Initiatives Inc., the

outreach arm of his church.

“I was born and raised in Florida. I have never seen this

Local, state officials celebrate Brevard Family Partnership’s Open Table initiative
that addresses social challenges; a big success with the launch of four Tables

The first ‘Open Table: Breaking of the Bread’ dinner was held at Truth Revealed International Ministries in Palm Bay. Brevard Family Partnership and Truth Revealed Ministries partnered in Open Table,
a model that is being used in more than 30 states. The relationship–focused model trains and develops community–based social support for youth aging out of foster care, at–risk single mothers, and
those affected by other social challenges. From left: Bishop Merton Clark, founder and senior pastor at Truth Revealed Ministries; Laurie–Anna DeGennaro, Brevard Family Partnership, board and
community liaison, and community–engagement coordinator for Open Table in Florida; Terri Smith, programs manager, HELPS Community Initiatives; and Phil Scarpelli, CEO, Brevard Family Partnership.

BBN photo — Adrienne B. Roth



JUNE 28, 2021 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 13

Please see L3Harris, page 21

By Ken Datzman

While the world of employee benefits has long been

served basically in one flavor — plain vanilla — some

corporations are innovating with new offerings.

Workforce benefits can include everything from health

insurance to investment vehicles for financial security to

paid vacation days.

One of those corporations taking a more creative

approach to family–friendly perks is L3Harris Technolo-

gies Inc., a STEM–focused global enterprise.

L3Harris has expanded its employee package to include

a first–of–its–kind company benefit that helps parents

keep their children from falling behind in school studies.

Stressed–out parents have been looking for answers to

school closures, and have been juggling work and virtual

learning.

Partnering with St. Louis–based Varsity Tutors, a

cutting–edge online educational platform, L3Harris now

offers their employees a block of 10 hours of online tutoring

per–child at a significant discount.

And L3Harris parents are taking advantage of this

benefit that enables them to sign up their school–age

children for free learning resources and receive subsidized

academic support and tutoring.

“We launched the partnership with Varsity Tutors in

March of this year,” said Allison Oncel, senior director of

global benefits for L3Harris, which employs 48,000 people

worldwide and is headquartered in Melbourne. “In the first

month of the program, we had 46 sessions with tutors (the

average session rating provided by L3Harris employees

was 4.9 out of 5 stars). As of May, we were over 300

sessions. So this benefit is being well received by families.”

She added, “As a company, we were looking for ways to

support our employees’ health and well–being through

everything that was going on during the pandemic. We

were certainly looking at how to ramp up caregiver

resources to help our employees.”

L3Harris was named one of Fortune’s “100 Best

Companies to Work For” in 2021. This represents

L3Harris’ second Fortune recognition this year. The

company was named among Fortune’s 2021 “Most

Admired Companies.”

To be considered a Best Companies to Work For,

applicants submitted more than 200 datapoints describing

their human resources programs and practices, a detailed

10–page COVID–19 response essay, and an employee

feedback survey.

In addition to the Fortune awards, L3Harris also has

been named to Forbes’ “Best Employers for New Grads”

list, Bloomberg’s “Gender Equality Index,” and the Human

Rights Campaign’s “Best Places to Work for LGBTQ

Equality Index.”

L3Harris hired about 6,000 employees in 2020 and

plans to “hire thousands more this year.”

“L3Harris’ success is driven by our 48,000 employees

who are committed to excellence and delivering mission–

critical solutions to customers around the globe,” said

William “Bill” Brown, the chairman and chief executive

officer of L3Harris.

“We strive to establish an inclusive, high–performance

culture that supports their efforts with a positive work

environment and exciting career opportunities where they

can help create a safer and more secure world.”

And having a solid employee benefits and compensation

package can help to attract and retain talent, especially in

today’s competitive recruiting environment in STEM–

related fields. Corporate culture also plays a critical role in

employee retention.

L3Harris offers a full slate of employee benefits,

including pet insurance, which is fast rising in popularity

as more companies position themselves to be pet–friendly.

In her role as senior director, Oncel interacts with a lot

of different vendors and consultants. One of the many

emails she receives on a daily basis led to L3Harris

teaming with Varsity Tutors to offer this new benefit to

employees.

“I receive emails all day long from vendors looking to

sell us services for our employees, from wellness programs

to dental plans. I have consultants who help me vet all the

solicitations. To be frank about it, most of them end up in

my trash bin. I go through my email box and hit delete,

delete, delete. Nothing usually stands out,” she said.

Then one day Oncel, who is marking her 10th year at

L3Harris, received an email from Varsity Tutors, which

now markets to corporations in addition to its direct–to–

consumer live online learning component.

“Varsity Tutors definitely caught my attention. I

paused. The email topic was relevant. Many parents were

talking about their children struggling in school because of

the pandemic. I was one of them.”

Oncel said she is a single mother. “I have two school–

age children. I was working from home on a full–time

basis. So when the Varsity Tutors’ email crossed my desk, I

said this is something useful.”

“I have never seen anything like Varsity Tutors’

platform. They have their own propriety web–based

platform. You are on camera with the tutor and the tutor

can interact with your child in a variety of ways. The

company also uses Whiteboards and other learning tools,

and you can upload documents,” she added.

Through Varsity Tutors’ partnership, children of

L3Harris employees can receive 10 hours of one–on–one

tutoring at a 75 percent reduced rate; 30 percent off

additional hours; access to free online assessments; 24/7

homework assistance; and more than 3,000 subjects to

Allison Oncel is senior director of global benefits at L3Harris, which has a worldwide workforce 48,000 employees. In March, L3Harris
partnered with Varsity Tutors to assist L3Harris parents who are looking for educational help for their children. And parents at L3Harris
are taking advantage of this unique offering that enables them to sign up their school–age children for free learning resources and
receive subsidized academic support and tutoring. Varsity Tutors operates a live learning platform that in minutes connects students
with vetted tutors. Oncel is at L3Harris’ corporate headquarters in Melbourne.

BBN photo — Adrienne B. Roth

L3Harris offers innovative employee benefit — discounted one–on–one tutoring;
partners with Varsity Tutors; it leverages educational resources to help children
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By Franco E. Ripple
franco.ripple@freshfromflorida.com
Department of Agriculture and Consumer Services

TALLAHASSEE (May 28, 2021) — To help ensure that

Florida children have access to wholesome meals during

summer break, the Florida Department of Agriculture and

Consumer Services partners with schools and organiza-

tions to provide free meals to kids and teens from low–

income areas. The Summer BreakSpot Program provides

meals at no cost to children 18 and under, while schools

are closed for the summer. When Florida schools closed

because of COVID–19, Agriculture Commissioner Nikki

Fried activated the Summer BreakSpot program early,

enabling Summer BreakSpot providers to serve 74 million

meals to children from March through August 2020.

“One of our top priorities is ensuring that all Florida

kids have access to healthy, nutritious meals regardless of

family income,” said Fried. “Florida is home to one million

children facing food insecurity worsened by the pandemic

— and for many, Summer BreakSpot meals are the only

meals on which they can rely. I encourage all Florida kids

facing hunger while school’s out to find a Summer

BreakSpot location near them by phone, text, or online.”

There are several ways to find a Summer BreakSpot

site:  Dial 2–1–1; Text “FoodFL” to 877–877; or Visit

SummerBreakSpot.org.

Summer BreakSpot sites include open sites and camps

(residential and non–residential). Open sites are sites

where meals are available to all children in the area on a

first–come, first–served basis. Acceptance and participa-

tion requirements for the Program are the same for all

children regardless of race, color, national origin, sex, age

or disability, and there will be no discrimination in the

course of the meal service.

Summer BreakSpot is part of the National Summer

Food Service Program, a federally funded program

operated by the U.S. Department of Agriculture (USDA).

For more information, please visit SummerBreakSpot.org.

In accordance with federal civil rights law and the

USDA, civil rights regulations and policies, the USDA, its

Agencies, offices, and employees, and institutions partici-

pating in or administering USDA programs are prohibited

from discriminating based on race, color, national origin,

sex, disability, age, or reprisal or retaliation for prior civil

rights activity in any program or activity conducted or

funded by USDA.

Persons with disabilities who require alternative means

of communication for program information (for instance,

Braille, large print, audiotape, American Sign Language),

should contact the agency (state or local) where they

applied for benefits.

Individuals who are deaf, hard of hearing or have

speech disabilities may contact USDA through the Federal

Relay Service at (800) 877–8339. Additionally, program

information may be made available in languages other

than English.

To file a program complaint of discrimination, complete

the USDA Program Discrimination Complaint Form,

(AD–3027) found online at: How to File a Complaint, and

at any USDA office, or write a letter addressed to USDA

and provide in the letter all of the information requested in

the form.

To request a copy of the complaint form, call (866)

632–9992. Submit your completed form or letter to USDA.

Summer BreakSpot helps feed Florida’s children while school’s out; sites can be located by phone, text, online
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Marine Resources Council establishes
Endowment Fund with Community
Foundation for Brevard; donate online

By Lisa D. Davidson
lisad@cfbrevard.org
Director, Strategy & Communications
Community Foundation for Brevard

MELBOURNE (June 10, 2021) — Marine Resources

Council (MRC) recently established the Marine Re-

sources Council Endowment Fund with the Community

Foundation for Brevard to help propel their mission to

improve water quality and to protect and restore the fish

and wildlife resources of the Indian River Lagoon,

coastal waters, inshore reefs, and the watershed by

advocating and using sound science, education and the

involvement of the public–at–large.

More than 30 nonprofit organizations have chosen to

build endowment funds with the Community Founda-

tion for Brevard. These funds generate a predictable

stream of income for a nonprofit organization, leaving

assets invested to grow in perpetuity. They offer the

flexibility to meet the nonprofit’s immediate needs while

ensuring assets are always preserved for the group’s

long–term mission.

The Marine Resources Council works relentlessly to

reduce pollution and to improve and restore the water

quality of Florida’s natural resources with a focus on the

Indian River Lagoon, which spans through 40 percent of

Florida’s East Coast.

“Marine Resources Council is a multi–faceted and

valuable program in our community,” said Theresa

Grimison, president and CEO, Community Foundation

for Brevard. “Giving to an agency’s endowment creates

the opportunity for donors to leave a lasting legacy of

support. A nonprofit organization with an endowment is

sending a message to its donors that the organization

will be here fulfilling its mission for decades to come.”

“Marine Resources Council is proud to partner with

the Community Foundation for Brevard to provide

additional giving opportunities for our supporters to

leave a gift through their will, trust, retirement fund or

life insurance policy,” said Marine Resources Council

Executive Director Dr. Leesa Souto.”

This partnership emphasizes stewardship and a

formalization of legacy gifts that will strengthen the

future work of MRC.

If you would like to make a secure online contribution

to the Marine Resources Council Endowment Fund, visit

www.cfbrevard.org/marine–resources–council.

Supporters can give a donation online, or leave a gift

through their wills and trusts through the Community

Foundation for Brevard to benefit Marine Resources

Council forever while creating their personal legacy.

The Community Foundation can facilitate even the

most complex gifts, including bequests, gifts of appreci-

ated stock, real estate, life insurance, retirement assets,

and more.

l About Community Foundation for Brevard

The Community Foundation for Brevard’s mission is

to strengthen communities through philanthropy. Since

1981, it has helped donors invest their philanthropic

gifts wisely, supported nonprofits in serving the region

effectively, and inspired people to make the community

a better place. With the deepest integrity and best

practices, the Foundation has successfully stewarded the

philanthropic interests of donors, granting more than

$21 million to build a better, more vibrant Brevard

County and beyond.

Visit cfbrevard.org to learn more.
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By Danielle Tenconi
communications@operationgratitude.com
Vice President of Marketing & Communications
Operation Gratitude

LOS ANGELES (June 14, 2021) — Operation Grati-

tude, one of the largest and most impactful nonprofits in

the country for hands–on volunteerism in support of

military, veterans and first responders, is launching a

nationwide survey partnering with Institute for Veterans

and Military Families (IVMF) at Syracuse University.

Funding for the survey is being provided by Prudential

Financial and Starbucks.

This partnership will pair IVMF’s extensive survey and

program evaluation experience with Operation Gratitude’s

uniquely diverse volunteer and participant audiences to

span a broad range of demographics in the civilian and

service communities.

Working with IVMF, Operation Gratitude will conduct

the survey to measure the outcomes of the work that the

organization does to bridge the civilian–service divide

through service, acts of gratitude, and meaningful

engagements in communities nationwide.

The survey capture will begin on the 20th anniversary

of 9/11 and end on Veterans Day. Within those 60 days,

Operation Gratitude, with the help of nearly 200,000

volunteers, will support 100,000 active duty, veterans,

National Guardsmen and First Responders.

Said Operation Gratitude CEO Kevin Schmiegel, “The

impact Operation Gratitude has made on more than 3 mil-

lion programmatic recipients and many more millions of

volunteers since 2003 is evident each day in their emails,

letters, social media posts, and extensive coverage in local

and national media. By creating a scientific, data–driven

annual survey, we can put real numbers on their words,

smiles and actions, sharing the true impact we make as an

organization with the world.”

“IVMF is proud to partner with Operation Gratitude on

this important effort to provide valuable insights empower-

ing us to better serve veterans and their families,” said

Dr. Mike Haynie, IVMF founder and executive director.

“Our research and analytics team looks forward to

collaborating with Operation Gratitude’s volunteers,

participants, and service recipients on this work and

developing actionable data on the needs of the military–

connected community for years to come.”

“Operation Gratitude has an exemplary history of

breaking down barriers that help bridge the service-

member to civilian divide across the country,” said Jim

Beamesderfer, vice president of veterans initiatives at

Prudential Financial. “This survey provides a unique

opportunity to measure the impact that will help everyone

better align efforts to achieve even greater impact in our

communities.”

“Supporting the mental health and well–being of our

military and first responder communities is a priority for

Starbucks, and this survey will provide important insights

that will enable Operation Gratitude to continue facilitat-

ing meaningful connections in our communities that truly

make a difference,” added Matt Kress, senior manager of

veterans and military affairs at Starbucks.

The survey will be a longitudinal study, repeated year–

after–year to measure whether and how meaningful

connections are being made between those who choose to

serve (military, veterans, first responders) and the

communities they serve.

The ultimate goal of the project is to determine how,

where, and to what extent those connections are bridging

the civilian–service divide. The attitudes and beliefs of

stakeholder groups on both sides of the civilian–service

divide will be captured and evaluated — civilians and

those who serve or have served in the military or as first

responders, and their family members.

The survey results will be announced in March 2022, in

concert with Operation Gratitude’s 19th anniversary and

the anniversary of the 2003 invasion of Iraq.

l About Operation Gratitude

Operation Gratitude’s mission is to forge strong bonds

between Americans and their military and first responder

heroes through volunteer service projects, acts of gratitude,

and meaningful engagements in communities nationwide.

In March 2003, Operation Gratitude sent its first four care

packages to deployed service members in Iraq. Since its

inception, the organization has given millions of Ameri-

cans the opportunity to go a step beyond saying “thank you

for your service” through hands–on volunteerism, lifting

the spirits of more than 3.2 million deployed troops, recruit

graduates, veterans, military families, first responders,

and health–care heroes. For more information, visit

OperationGratitude.com.

l About IVMF

The IVMF is the first interdisciplinary national

institute in higher education focused on the social,

economic, education, and policy issues impacting veterans

and their families. Through its professional staff, experts

and partners, the IVMF delivers best–in–class programs in

career, vocational, and entrepreneurship education and

training, while also conducting actionable research, policy

analysis, and program evaluations. The IVMF also

supports communities through collective impact efforts

that enhance access to and delivery of care and services for

veterans and their families.

l About Prudential Financial

Prudential Financial (NYSE: PRU) is a financial

wellness leader and premier active global investment

manager with more than $1.5 trillion in assets under

management, as of March 31, 2021 For more information,

visit news.prudential.com.

l About Starbucks

Since 1971, Starbucks Coffee Co. has been committed to

ethically sourcing and roasting high–quality arabica coffee.

Today, with nearly 33,000 stores worldwide, the company

is the premier roaster and retailer of specialty coffee in the

world. For more information, visit www.starbucks.com.

New survey by Operation Gratitude to evaluate progress and influence action in bridging civilian–service divide
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Florida College of Veterinary Medicine in Gainesville,

and scheduled to graduate in 2024.

Straw has been highly engaged with Freedom

Alliance’s programs over the past several years,

participating in the annual Scholarship Retreat, the

Virtual Scholarship Symposium, and others. “I am

looking forward to being this year’s student ambassa-

dor for Freedom Alliance so that I can share with

supporters of the organization what it means to

receive this scholarship to, not only my family and

me, but also countless other students and their

families who have lost a loved one in the military,” he

said. “I also really look forward to meeting more

students who I share a similar situation with and the

lifelong friendships that come along with sharing

that special bond.”

“We could not have asked for a more qualified

student ambassador,” said Freedom Alliance Presi-

dent Tom Kilgannon.

“Seth is a resilient young man who is pursuing his

dreams while working to keep his father’s memory

alive. We know he’ll do a tremendous job represent-

ing his family and Freedom Alliance.”

Thousands of scholarships to date have been

provided to the son or daughter of a military hero

who lost his or her life or was severely injured in

military service. Freedom Alliance has awarded more

than $18.5 million in educational assistance to

college students whose parent sacrificed life or limb

in military service.

An estimated 7,000 children who lost a parent in

Operations Enduring Freedom or Iraqi Freedom may

be eligible for the Freedom Alliance Scholarship that

is now accepting applications for the upcoming

academic year at www.FAScholarship.com.

l About Freedom Alliance

Freedom Alliance has provided more than

$18.5 million in scholarship assistance and supports

the rehabilitation needs of wounded troops through

recreational therapy retreats, Heroes Retreats,

mortgage–free homes, and all–terrain wheelchairs.

For more information on this organization, visit

www.FreedomAlliance.org or www.Facebook.com/

FreedomAlliance.

Freedom Alliance names fallen warrior’s son, Seth Straw, as 2021 Scholarship Student Ambassador

By Kendra Cummings
Kendra@consultvistra.com
Vistra Communications

DULLES, Va. (June 07, 2021) — Freedom Alli-

ance, a national organization supporting our nation’s

military families and injured service members, has

named Seth Straw as this year’s Scholarship Student

Ambassador.

Straw is a 2020 graduate of Auburn University.

In his role as student ambassador, Straw will

speak publicly about the importance of education and

the need for scholarship assistance. He is one of more

than 500 students currently receiving scholarships

through the Freedom Alliance Scholarship Fund.

He is the son of U.S. Marine Corps 1st Lt. Robert

D. Straw, who was tragically killed in a helicopter

crash in May 1997. Lieutenant Straw died four

months before Seth was born and is laid to rest at

Arlington National Cemetery.

Straw is currently enrolled at the University of
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No tuition increase for students, pay raises for the faculty
and staff in the new Eastern Florida State College budget

By Suzanne A. Sparling
sparlings@easternflorida.edu
Executive Director
College–wide Communications
Eastern Florida State College

COCOA (June 14, 2021) — No tuition

increase for students for the 10th straight

year and pay raises for faculty and staff

are the main features of the new fiscal

year budget at Eastern Florida State

College.

The $77 million plan for fiscal year

2021–22 was unanimously approved by

the college’s Board of Trustees. It goes into

effect July 1.

The budget comes after a difficult year

during which the college successfully

navigated the COVID–19 pandemic and

deep recession.

“The college is on sound fiscal footing

because we lived within our means in a

financially responsible way, avoiding the

job and academic program cuts that have

hit other colleges and universities hard,”

said EFSC President Jim Richey.

Key elements of the budget include:

l No tuition increase for students for

the 10th straight year, which corresponds

to the time Richey has been EFSC’s

president.

The total for tuition and general fees

will remain $104 per credit hour for lower

division courses for Florida residents,

which is in line with other state colleges in

Central Florida.

The per credit hour charge for upper

division courses for Florida residents will

remain $128.51, which is similar to other

institutions in the 28–member Florida

College System of which Eastern Florida is

a member.

“Students have had a tough year with

many financially hurt by the pandemic.

Keeping tuition affordable is critically

important for them to stay in the class-

room. It remains my top priority,” said

Richey.

l A tentative new three–year collective

bargaining agreement with the United

Faculty of Florida Brevard Chapter that

includes a $1,750 increase to base salary

in the first year.

UFF members will hold a ratification

vote in August before the start of the Fall

Term.

“Our faculty are among the college’s

most valuable resources and their

performance was extraordinary the past

year as in–person classes were moved

online. Students continued to receive an

excellent education because of their

efforts,” said Richey

Adjunct faculty will also receive an

additional 3 percent raise in compensation

for each class they teach.

l A 3 percent pay increase in base

salary for all full–time and regular part–

time non–probationary staff. They will see

the additional money in their paychecks in

July.

The college will also pay 100 percent of

the premium cost for health, dental and

life insurance for the base individual

employee plans.

“Our staff has risen to the occasion

during the pandemic, demonstrating

innovation and dedication that kept

students on the right track. They are first–

class professionals and are extremely

valued,” said Richey.

The raise does not include Richey, who

also turned down a pay increase during his

annual performance review by trustees in

February.

The budget fully funds all academic

programs and includes cost savings such

as not filling vacant positions and reduc-

tions to several areas of college operations.

The budget benefited from an addi-

tional $1.6 million in funds above last

year’s appropriation from the Florida

Legislature. Richey thanked the Brevard

County delegation, especially Rep. Rene

Plasencia, for their efforts.

“Their support is making a big differ-

ence to our students and college. It means

a lot to all of us and is greatly appreci-

ated,” said Richey.

Mike Berry participates in meeting on extremism in military
WASHINGTON (June 9, 2021) — First

Liberty Institute’s General Counsel Mike

Berry, a former active–duty U.S. Marine

Corps officer, participated in the Depart-

ment of Defense’s Countering Extremism

Working Group (CEWG).

Secretary of Defense Lloyd Austin

established the CEWG earlier this year as

part of the Department of Defense’s effort

to address extremism in the military.

“Our brave service members give up

many freedoms to serve. But not religious

freedom,” Berry said after the meeting.

“We owe it to every American in uniform

to ensure that efforts to eliminate extrem-

ism from the military never come at the

expense of our fundamental rights as

Americans. We cannot allow countering

extremism to fall victim to partisan

politics.”

During testimony in March before the

House Armed Services Committee hearing

on “Extremism in the Armed Forces,”

Berry presented evidence that the

Department of Defense has inappropri-

ately labeled Americans who believe in

“individual liberties, states’ rights, and

how to make the world a better place” as

potential extremists.

Berry urged Congress to “hold the

Department of Defense accountable to the

Constitutional guarantees of free speech

and religious freedom for all Americans–

including our service members.”
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to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down
payments on our Conventional, VA,
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

321.757.6600   
sheltermortgage§.com
7341 O�ce Park Place, Ste 106  
Melbourne, FL 32940  
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‘Open Table: Breaking of the Bread’
Continued from page 12

once. Through this initiative, we are looking to establish

lifelong friendships.”

Zackary Gibson, chief child advocate and director of the

Office of Adoption and Child Protection for the state of

Florida, was among the six guest speakers for “Breaking of

the Bread.”

“I have been fortunate to be in my position for the last

nine years,” he said. “I have this great title. But the part of

my title that is really important to me is ‘advocate.’ That

word is actionable. It’s something you don’t talk about; you

do it. And that applies to all the people who are involved

with Open Table in this community. They are doers. They

have taken the pledge. They went through training and

have made the commitment to serve. And that’s bigger

than all of us. I can’t wait to hear about the continuing

success of this community partnership.”

Terri Smith, programs manager for HELPS Commu-

nity Initiatives, said Open Table members have been

recruiting other people to become involved as mentors.

“The work that we are doing is truly making a differ-

ence in the lives of people. We’re growing, looking to launch

more Open Tables and continue to build the program. We

have been able to recruit other churches through this

program as well. People are finding out about Open Table

and are asking if their church can do this. So we are

reaching out to other churches. We’re seeing a multiplier

effect, which is great,” she said.

“The government cannot do this alone,” said Janet

Foggs, a government operations consultant with the

Florida Department of Children and Families. “We need

everyone to work together — sister agencies, community–

based providers, and the faith–based community — to get

our families to the next level in life.”

She added, “This ongoing relationship with Brevard

Family Partnership, Truth Revealed Ministries, and Open

Table is invaluable. The work they are doing in the

community is commendable. They are reaching out to help

individuals and families in their time of need. This is a

perfect example and approach to prevention. It’s a game–

changer.”

Part of Brevard Family Partnership’s Open Table

model includes the “wraparound intervention” concept that

has proven effective in strengthening vulnerable families.

The concept is used by Brevard C.A.R.E.S., a Brevard

Family Partnership agency. The acronym stands for

Coordination, Advocacy, Resources, Education and

Support. “The wraparound concept is amazing. I’ve seen it

in action,” said Bishop Clark, the senior pastor at Truth

Revealed Ministries.

Said Palm Bay Mayor Rob Medina, “I’m excited. Every

individual who is involved in this great partnership should

be proud of what they are doing. I am encouraged by the

collaboration of this partnership and commitment of the

Open Table Friends.”

Indviduals and organizations that are interested in

learning more about Open Table can contact DeGennaro

at (321) 266–0603 or Smith at (321) 339–9141 or

helpscommunityinc@gmail.com.

Youth aging out of foster care, at–risk single mothers,

and homeless veterans achieved significant life transfor-

mations, according to a study of a limited number of

participants in the Open Table program conducted by

Baylor University’s Program on Prosocial Behavior.

Scholars from Baylor University did a case–study

evaluation of the Open Table program in Richmond, Va.,

involving the engagement of six to eight community–based

volunteers, each supporting individuals with different

economic and emotional challenges.

Baylor University conducted on–site visits, interviewing

Open Table staff, community volunteers, and the individu-

als and young families they served.

“Beyond a food pantry or a soup kitchen or a clothing

closet, this program develops familial relationships,

something that is often in scarce supply for these individu-

als,” said Dr. Bryon Johnson, the Distinguished Professor

of Social Sciences and founding director of Baylor’s

Institute for Studies of Religion.

“What this case–study evaluation helped us discover is

a way for individuals with charitable intentions, who are

often frustrated with the limits of more episodic, transac-

tional forms of charity that focus on distributing commodi-

ties like food and clothing, to give of themselves in a more

personal and direct manner. Open Table has taken this

idea and developed an intensive training process to help

volunteers seeking this type of charity in areas such as

active listening and supporting an individual’s need to

develop their own life plan.”

He said this case study finds evidence that “Open Table

is a new and promising model for replenishing and

hopefully reversing the trend of America’s dwindling

supply of social and relational capital by drawing upon the

spiritual capital found within so many faith–based

organization on the front lines.”

Palm Bay City Manager Suzanne Sherman said she is

proud of the volunteers who are involved with Open Table.

“They are making a tremendous impact in our neighbor-

hoods, in our cities, in our county, and beyond. I can’t

overemphasize how critically important their work is

because it creates a ripple impact.”

She continued, “I have worked in public service for all

my career. The one thing I have seen that needs to be

developed and grown in our communities is partnerships

— community–based connections with everyone working

together to achieve a goal. As the city manager of Palm

Bay, I am committed to this kind of partnership. Bishop

Clark started telling me some of the things that he’s

envisioned for the future and it really excited me because

this is the direction in which we need to go as a commu-

nity. I think the structured Open Table model is the future.

I didn’t know a lot about it before, but I do now.”

Soon after taking office, Gov. Ron DeSantis established

the Governor’s Faith and Community–Based Initiative. It

serves to support collaboration between state government

and Florida’s faith–based institutions and community

organizations, enhancing agencies’ existing work to

support citizens around the state.

Within the framework, each state agency works to

identify mutually beneficial partnership opportunities to

help fulfill their needs with available resources.

From the beginning of the administration, First Lady

Casey DeSantis has prioritized mental health and

substance–abuse awareness, crafting bold initiatives,

raising the bar for all involved in policymaking related to

the continuum of care and leveraging resources to help

those struggling.

Said DeGennaro, “When the governor first took office,

he and the First Lady made it one of their initiatives to

bridge the gap between the system of care and the faith–

based community. Phil Scarpelli, of Brevard Family

Partnership, and Bishop Clark, of Truth Revealed

Ministries, got together and decided to partner under the

Open Table model and reach out into the community to

transform lives. And that is exactly what Open Table is

doing.”

Cindy Wooten Twin Rivers
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2020 Marine Corps Reserve Toys for Tots Program names
Regional and National Coordinators/Campaigns of the Year

By David Cooper
david.cooper@toysfortots.org
Vice President, Operations
Marine Toys for Tots Foundation

TRIANGLE, Va. (June 15, 2021) — The

Marine Corps Reserve Toys for Tots

Program and the Marine Toys for Tots

Foundation’s primary goal is, through the

gift of a new toy, to help bring the joy of

Christmas and send a message of hope to

America’s less fortunate children.

The mission of collecting and distribut-

ing new, unwrapped toys to our Nation’s

most precious resource — its children — is

carried out by tens of thousands of

Marines, sailors, and volunteers across this

great Country. By doing so, they provide

that beacon of hope to millions of children.

The program has accomplished this

mission for 73 consecutive years.

Each year, at the conclusion of the

annual Marine Corps Reserve Toys for Tots

campaign, the Marine Toys for Tots

Foundation selects its Regional and

National Campaigns and Coordinators of

the Year. The winners are selected based

on several specific criteria. Most impor-

tantly, executing a local campaign that

epitomizes the highest honor and tradi-

tions of the U.S. Marine Corps that assists

as many less fortunate children as possible

in their local community.

Last year, despite the challenges from

the COVID–19 pandemic, the Marines,

sailors, and volunteers in 808 communities

across the nation, Puerto Rico, Guam, and

the Virgin Islands, assisted over 7.4 million

children with 20.2 million toys, books, and

games. Out of those 808 local campaigns,

12 were selected as Regional Coordinators/

Campaigns of the Year and two were

selected as National Coordinators/

Campaigns of the Year. The following is a

list of these outstanding 14 Campaigns:

Marine Corps Unit Regional Coordina-

tors/Campaigns of the Year

l Region 1: Staff Sgt. Justin Bulac;

Frederick, Md. — Company B, 4th Light

Armored Battalion

l Region 2: Staff Sgt. Elliot Shaffer;

Greensboro, N.C. — Communications

Company, Combat Logistics Regiment 45

l Region 3: Staff Sgt. Thomas Fretwell;

West Palm Beach — 4th Air Naval Gunfire

Liaison Company

l Region 4: Gunnery Sgt. Jacob

McCommack; Kansas City, Mo. — Combat

Logistics Regiment 4

l Region 5: Gunnery Sgt. Robert Soden;

Wichita, Kan., Electronic Maintenance

Company, 4th Maintenance Battalion

l Region 6: Staff Sgt. Winston Bannett;

Spokane, Wash. — Battery P, 5th Battal-

ion, 14th Marines

Local Community Organization Civilian

Volunteer Regional Coordinators/Cam-

paigns of the Year

l Region 1: Dawn Stem; Edgewater,

Md.

l Region 2: Janel Doyle; Bowling Green,

Ky.

l Region 3: Wendy Chadwell; Warner

Robins, Ga.

l Region 4: Edward Lopez; Holland,

Mich.

l Region 5: Linda Davis; Aubrey Texas

l Region 6: Mary Butler; Everett, Wash.

Marine Corps Unit National Coordina-

tors / Campaigns of the Year

l Gunnery Sgt. Alexander Baye;

Indianapolis — Communications Com-

pany, 14th Marines

Local Community Organization Civilian

Volunteer National Coordinators/ Cam-

paigns of the Year

l David “Wally” Waller; Lakeland

These exceptional Marines and

volunteers will be recognized at a Local

Coordinator Dinner held in conjunction

with the Foundation’s Annual Coordinator

Training on Friday, Sept. 17. The Marine

Toys for Tots Foundation congratulates

each of these individuals and all the

Marines and volunteers that made their

selection possible.

The Marine Toys for Tots Foundation, is

an IRS recognized 501(c)(3) not–for–profit

public charity which was created at the

behest of the U.S. Marine Corps. The

Marine Corps Reserve Toys for Tots

Program began in 1947 in Los Angeles,

and since it first National Campaign in

1948 has distributed more than 604 million

toys to 272 million children.

Marcho Mendoza is new member of Fifth Avenue Art Gallery
The Fifth Avenue Art Gallery in the

Eau Gallie Arts District of Melbourne has

gained a new member — Marcho Mendoza.

He says he has always been fascinated by

the “idea of our inner self. What is it? What

make us how we are?”

“In today’s culture where all the

information is at a glance in a matter of

seconds, we have dubbed every human

perspective that presumes as a ‘true’ idea,

finding that there are always multiple

points of views of every truth on any

subject,” he said.

“For me personally (my own truth) has

been finding that balance through medita-

tion. I’ve been meditating since around 15

years ago. Recently, I got into a program to

become a Certified Life–Artistry Medita-

tion Guide. I’m still working on finding

myself, and in step with that I’ve been

working on, an art series that I call

‘Finding Us.’ I have been asked a lot, ‘What

is the meaning of that rounded semicircle

that you use in your paintings?’”

The Fifth Avenue Art Gallery is located

at 1470 Highland Ave. The phone number

is (321) 259–8261 and the web address is

www.fifthavenueartgallery.com.
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L3Harris
Continued from page 13

interact with on the site. Varsity Tutors also offers

celebrity–taught “StarCourses” instructional videos.

Varsity Tutors, whose parent company is Nerdy Inc.,

was founded in 2007 by Chuck Cohn, then an undergradu-

ate at Washington University in St. Louis.

He began his education technology startup with a

$1,000 investment and a vision to revolutionize learning,

and that’s what he’s doing.

Varsity Tutors, Nerdy’s flagship business, leverages

technology and artificial intelligence to deliver personal-

ized live learning at scale. Varsity Tutors’ “live–learning”

platform connects students with vetted tutors quickly.”

In high school, Cohn said private tutoring helped him

move from an “F” to an “A+” in geometry. But it also paired

him with a French tutor who didn’t speak English. “And

sometimes, it was just too difficult to find tutoring in time

to make a difference.”

His business began as an online directory where

students could find local tutors for in–person sessions.

Cohn shifted his business model last April because of the

pandemic. Instead of in–person, Varsity Tutors pushed

heavily into online services.

“When they started marketing to employers that

opened up a whole new clientele for them,” said Oncel.

“What I like is that they have not taken a cookie–cutter

approach to online learning.”

Today, Varsity Tutors is redefining how students and

professionals access personalized expertise. Through its

live–learning platform, Varsity Tutors can connect

individuals with experts exactly when and where they

need them.

“The Varsity Tutors’ service is the same service that is

available to the public. The only difference is L3Harris is

actually subsidizing it for their employees. We pay for a

portion of the cost of each session of tutoring,” she said.

A representative from Varsity Tutors interviewed Oncel

to learn more about her daughter’s study habits and

school–related work.

“They asked in which areas does she need help? I said

mathematics and the overall management of the work.

But they also asked a lot of questions, including about her

personality. Is she an introvert or an extrovert? How does

she like to communicate? I have worked with other

tutoring programs and no one has ever asked me questions

like that before.”

Based on Oncel’s answers, Varsity Tutors matched her

daughter with a recent female college graduate. “My

daughter is an introvert. The young woman she was

matched with was amazing. Very smart. I really like the

fact that they take a personalized approach to tutoring,”

she said.

Varsity Tutors offers on–the–spot homework help. “If

my daughter is working on a problem and has a question, I

can access that service for immediate help. Typically, that

counts toward a quarter of a session.”

Oncel is responsible for all benefits for the tens of

thousands of L3Harris employees as well as the company’s

retirees. Her career path to her present position is

interesting. Her resume includes having worked for

health–care companies and with vendors, but she started

her career as a social worker.

Oncel earned her bachelor’s degree in psychology from

the University of Delaware and her master’s degree in

social work from the University of Maryland in Baltimore.

She trained to be an employee assistance program

counselor and landed her first job at a managed behavioral

health–care company. Oncel offered over–the–phone

counseling to employees of large corporations and also

provided consultation services to human resource manag-

ers dealing with challenging employee situations.

“My first career was as a social worker. I provided

employee assistance program services, or clinical social

worker services, to large employers.”

These types of services assist employees with personal

problems or work–related problems that may impact their

job performance, health, and mental and emotional well–

being.

Later, she moved into a marketing and proposals role

with that same company. “They liked the fact that I had

firsthand knowledge of the services they sell to employers.”

Eventually, Oncel was hired by Exelis Inc., a Herndon,

Va.–based aerospace, defense, information and services

company. She was brought on to build its global benefits

department. Harris Corp. acquired Exelis in 2015.

Four years later, Harris Corp. merged with L3 Tech-

nologies, creating L3Harris Technologies. She was hands–

on in the integration process on the benefits side. A major

component of that merger was bringing all of those

employees under one health plan.

Oncel said she is always searching for outside–the–box

benefits for her growing company. The emergence of new

benefits, such as the one provided by Varsity Tutors, is

aiding employees at a crucial time in the lives of their

children.

Said Oncel, “My job is to reach out and look for em-

ployee benefits beyond the industry norm. I have been in

this position for 10 years. I can say I haven’t seen any

benefit outside the ordinary, until I hooked up with Varsity

Tutors. This benefit is different and L3Harris employees

are embracing it. We think it’s a great benefit for our

employees.”
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Welcoming Our New Litigation Attorney,

Joe Crawford
Dean Mead is pleased to add Joe’s litigation practice to compliment its full 

service Viera/Melbourne office. Joe is excited to be back in Brevard practicing 
law, and continuing his commitment to serving its residents, businesses, and 

local professionals. Joe represents clients in all forms of civil litigation including 
commercial and business disputes, real property issues, non-compete 

enforcement and defense, insurance matters, construction defects, shareholder 
and partnership disputes, and trust, probate, and estate litigation.

jcrawford@deanmead.com | (321) 751-6104 | www.deanmead.com

Offices: Orlando • Ft. Pierce • Stuart · Tallahassee · Vero Beach · Viera /Melbourne

Proudly serving Brevard
County for 32 years

 • 

65 years
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Jess Parrish Medical Foundation
Continued from page 1

the care they provide. The mission, the vision, and the

values all played into my final decision about accepting

this position,” he said.

Before closing the deal, Morak said he reached out to

his former boss at Nemours, industry veteran Anthony

Sudler, who was the chief development officer at the time.

Last year, Sudler was hired as the chief development

officer for Children’s Home Society of Florida. Sudler’s

resume includes having served as the president and CEO

of the Alzheimer’s Association in Washington, D.C.

“I consider Anthony a mentor,” said Morak, who is a

2012 graduate of the University of Central Florida,

earning a bachelor’s degree in political science and dual

minors in mass communication and history. “Before I

accepted the job at the Jess Parrish Medical Foundation,

I called him. We had several conservations. I trust his

judgment. Anthony gave a glowing review of Parrish. He

spoke highly of Parrish and thought it would be a great

opportunity for me.”

Morak said the recruiter was also a “great Parrish

advocate. Of course, that’s part of his job. But he knew his

stuff and talked passionately about that organization.”

The Morak family decided Brevard was the best place

for them. “It’s a great place to raise children. Brevard has

good schools. We did a lot of research on Brevard County.”

He added, “Parrish Foundation has all the intangibles,

everything you need to be successful, and it has been

successful. When you arrive here, you can feel the passion

that people have for this organization. When you talk to

any board member, they want the best for their organiza-

tion and they want the best for their community. They

know how to make a lasting impact through the work

they do for the Jess Parrish Medical Foundation.”

Rachel Terry is the Jess Parrish Medical Foundation

board chairwoman. “Matthew is a talented philanthropy

professional and will be an exceptional partner to the

foundation’s board of directors. We are excited to welcome

Matthew to the foundation team as our new director.”

His civic involvement includes having served on the

Ronald McDonald House Charities of Central Florida Key

Initiative Committee, and the Downtown Orlando

Partnership, as well as other organizations.

“Together, with our distinguished board of directors

and dedicated foundation staff, Matthew will no doubt

excel in serving to further extend the reach of our vision of

Healing Families — Healing Communities,” said Natalie

Sellers, executive director of the Jess Parrish Medical

Foundation and senior vice president of communications,

community and corporate services for Parrish Healthcare.

Morak brings personal life experiences to his position

that have helped shape him. Growing up on the outskirts

of Philadelphia, in a “non–affluent area” of Warminster,

Morak learned a lot of lessons that have served him later

in life.

“I had a less than traditional upbringing. Unfortu-

nately, my birth mother was a drug addict; homeless for a

while. I became a ward of the state when I was around 12

years old. I know this sounds odd, but I was able to turn

those negative experiences into positive experiences.”

Morak says he always remains positive and looks for a

bright side no matter what the situation is he’s dealing

with. “There’s always hope.”

As people start to return to their daily habits, his new

upbeat saying is, “Better than normal.”

A trip to Disney World as a teenager brought UCF into

focus for Morak. “I was in Orlando for a vacation and

visited the UCF campus. I fell in love with that campus.

At 16 years old, it became a goal of mine to return to that

campus as a student. And I did. I started my freshman

year at UCF in 2007.”

Morak met his future wife Christine at a UCF

graduation ceremony. “She’s been my guiding light.”

Christine Morak’s father, businessman Ted Williams,

built and owns the unique Sprengergarten, a new event

venue in West Melbourne. The project was designed by

architect Dave Nagrodsky of DNA Architects Inc. The

general contractor was MEC Contractors & Engineers

Inc., led by Luke Miorelli.

“Fortunately, through my daughter Christine (Morak)

and her husband Matthew, we met Luke Miorelli’s son,

Mitch,” said Williams. “He told us his father had a

general contracting and engineering firm. Then Luke

introduced us to Dave (Nagrodsky) and things started

falling into place. It was a magical relationship, family

like.”

Matthew and Christine Morak have two children,

Reagan and Matthew Jr. The family is settling in as new

Titusville residents. “We love this community. It’s

maneuverable.”

He said UCF provides great internship opportunities

for students and he took advantage of them.

“My first internship was with WESH Channel 2 in

Orlando. I did political analysis with Greg Fox, who has

worked in the industry for decades and does an amazing

job. I learned a lot from him. He was another mentor to

me. In fact, he is the one who asked me at a Tiger Bay

Club meeting if I had ever considered working in

philanthropy.”

Morak said he first thought about becoming a lobbyist.

“My goal was to change some of the laws that impacted

my childhood in relation to custody battles. I was really

passionate about that. I thought about going into

lobbying and focusing on child well–being.”

Lobbying is a profession full of people who have

changed careers, since relevant knowledge and experi-

ence are all you really need to become a lobbyist. Morak,

coming out of college, was short on experience and

changed his career plans.

“I went back to UCF to do my second internship. This

time, UCF paired me with Fireball Run, an organization

that does work in philanthropy. They raise awareness of

missing children around the United States. It’s scary the

number of children that go missing every year, and now

as a father it really hits home. As I look back on that

experience, it was an honor to work for Fireball Run and

their cause.”

It made a stop in Brevard one year. On Oct. 3, 2015,

Fireball Run finished its race for missing children in

downtown Cocoa Beach.

According to the FBI, in 2020 there were 365,348

NCMEC entries for missing children. That acronym

stands for the National Center for Missing & Exploited

Children.

Based at Universal in Orlando, the nonprofit Fireball

Run is a gripping and emotional eight–day, 2,500–mile,

life–sized trivia game, where America serves as the game

board. Through a partnership with Child Rescue Net-

work, each Fireball Run driving team is assigned a

missing child from their hometown and tasked with

distributing posters along the rally route. Fireball Run’s

awareness campaign has aided in the recovery of more

than 50 missing children.

Notable Fireball Run participants have included

former astronaut Jon McBride, Lamborghini legend

Valentino Balboni, and even a team of very successful

Tupperware ladies. Morak was the production’s commu-

nity and government affairs liaison for Fireball Run. He

worked with government officials and community

organizations, including Chambers of Commerce and

economic development entities.

“I worked all over the United States,” he said. “It was

entertaining and fun. I had a passion for what I was

doing. It was my first job out of college. Often, I would

travel three weeks to two months at a time.”

As he steps in as the new director, Morak said he

plans to build on the long–running success of the Jess

Parrish Medical Foundation.

The organization recently hosted its annual Fran

Gerrett Memorial Golf Classic at La Cita Country Club

and The Great Outdoors Golf Club, both in Titusville.

The goal was to raise $60,000 from the event. When

the final tally came in, the fundraising amount was more

than $90,000. The money supported The Children’s

Center, a service of Parrish Healthcare. It’s a one–stop

childhood development resource center.

Since 1990, Jess Parrish Medical Foundation has

awarded more than $450,000 in scholarship funding to

outstanding students in North Brevard.

The Jess Parrish Medical Foundation is currently

planning its 2021 gala — “A Whole New World.” The

event is set for Saturday, Oct. 30, at the Space Coast

Convention Center in Cocoa. Funds raised from the gala

will go toward the purchase of three leading–edge

mammography machines and associated software.

Morak said he believes there is an opportunity for Jess

Parrish Medical Foundation to create a niche in “cause

marketing” in the community, especially with small

businesses. With cause marketing, a business can align

its brand with a cause or issue, he said.

Cause marketing involves a collaboration between a

for–profit business and a nonprofit organization for

common benefit. “I feel there is an opportunity to ramp

up cause–marketing campaigns. When you look at

Titusville, you are looking at a passionate community.

Businessowners know what their community needs. This

is a good way for small businesses to partner in philan-

thropy with the Jess Parrish Medical Foundation. I think

businessowners are interested in doing this, and are

looking for the right avenue.”

Morak added, “There are a lot of different ways to do

cause marketing. So I want to incorporate that compo-

nent and build it. I see a lot of potential because when you

size up the Titusville landscape, it’s filled with hometown

businesses. These are entrepreneurs who have worked

hard to build their enterprises. It’s a great way for them

to give back to the community while gaining some

visibility for their support.”

In a year dramatically disrupted by the pandemic,

Americans’ generosity didn’t waver, according to the

findings from the 2021 “Bank of America Study of

Philanthropy: Charitable Giving by Affluent Americans.”

This nationwide survey of more than 1,600 house-

holds, conducted in collaboration with the Indiana

University Lilly Family School of Philanthropy, revealed

three distinct shifts in giving behavior related to the

pandemic:

l An increase in supporting local community needs;

l An increase in unrestricted gifts to a variety of

nonprofits; and

l An increase in virtual interactions between

nonprofits and donors.

Among households that gave to arts and cultural

organizations, health and medical organizations, or

educational institutions, large numbers gave unrestricted

gifts (83 percent, 75 percent and 74 percent, respectively).

Said Morak, “I’m looking forward to growing existing

relationships and forming new relationships at Jess

Parrish Medical Foundation. The Titusville area is

growing, so it presents a new opportunity for our organi-

zation. We’re thankful for every dollar we receive from

donors. Their dollars are making an impact in this

community.”




