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Cocoa reaching out to prospective businesses with programs, incentives
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By Ken Datzman

COCOA — The City of Cocoa, centrally

located within the county, is making

strategic investments in a range of

programs and services to help drive

economic opportunity and development as

it looks to ramp up business growth.

Cocoa is touting its slogan “open for

business,” as the city enters a new era of

economic development.

“There are great things happening in

Cocoa. Because of our diversification, we

can go in so many different directions to

accommodate businesses — distribution,

aerospace, manufacturing, retail, and

office space, for instance. It’s a great time

to be marketing Cocoa to businesses,” said

Angela Essing, the City of Cocoa’s

economic development manager.

Cocoa has been attracting all types of

businesses, and technology–oriented

companies such as Vaya Space, a hybrid

rocket–propulsion and orbital–launch

services provider, which has relocated to

The Historic Cocoa Village.

“They purchased property in downtown

Cocoa, at 305 Brevard Ave. (former

Trafford Realty building),” said Essing.

“Vaya Space is an amazing company.

They are attracting young, savvy engi-

neers and providing them with an

incredible place in which to work. Vaya

Space wanted to be in a dynamic, walkable

area such as Cocoa Village. This company

thinks outside–the–box. They are doing all

of their own engineering in their building.

It’s great to have them in the Village.”

Vaya Space just announced that it will

create a Brazilian subsidiary as part of its

strategic plan to expand operations into

South America. Vaya Space was started in

2018 and is positioning itself in the

multibillion–dollar commercial launch

industry by 3D–printing tubes for propul-

sion fuel.

Development projects are on the rise

too in Cocoa. The city recently approved

construction of an eight–story hotel in

Cocoa Village that will be associated with

the Radisson brand. It will feature 107

rooms, a restaurant, a rooftop lounge,

4.600 square feet of meeting space, outdoor

pool and a business center, among other

amenities. There will be 100 parking

spaces made available to the public as part

of the agreement with the Cocoa Commu-

nity Redevelopment Agency.

“We’re excited about the hotel project,”

she said. “It has much potential, especially

for people who will be visiting Cocoa and

staying for multiple days.”

Her city is also seeing a surge in

apartment projects, with many having

been approved for construction.

Essing started in her position as the

new economic development manager a

month before the coronavirus pandemic

took hold, and has been working non–stop.

She previously worked in the City of

Cocoa’s planning department for a year.

“In the last 18 months, this office has

been very responsive to businesses

through all the changes that everyone has

faced because of the pandemic,” said

Essing. “From day one, we worked to

notify businesses about federal programs

that were available to help them, whether

it was through emails or phone calls.”

“Some staff members even walked the

streets of Cocoa handing out flyers on the

Paycheck Protection Program and other

programs of interest. We had a large

number of businesses that were able to

take advantage of the PPP funding. We

did everything we could to keep the flow of

information going out to businesses within

Cocoa,” she added.

Essing and her family moved here from

Colorado Springs, Colo. “Before moving to

Brevard, most of my economic develop-

ment work was with the City of Colorado

Springs.”

She earned her bachelor’s degree in

community and regional planning from

Iowa State University and her master’s of

public administration degree from the

University of Colorado–Colorado Springs.

She holds the American Institute of

Certified Planners professional designa-

tion awarded by the American Planning

Association.

Essing did both government and

private work in Colorado. Her resume

includes having worked for 15 years for a

10,000–acre master–planned community

in Colorado.

“Relocating to Cocoa was a good

decision for our family. We love Cocoa. It

has a diverse population. I walk Cocoa

Village almost every day (her office is on

Stone Street, near the Village). It’s

relaxing. This city has much to offer to

residents and businesses.”

Cocoa has many established compa-

nies, including a nexus of traditional and

innovative manufacturing and fabrication

businesses that support a solid base of

skilled workers.

The city has made improvements along

U.S. 1. “The city has done a great job with

infrastructure, with esthetics, and the

landlords have followed suit. They have

Please see The City of Cocoa, page 23

Angela Essing is the new economic development manager for The City of Cocoa. Her experiences
include years with the City of Colorado Springs, Colo., in various leadership roles. With all the
programs and incentives Cocoa is offering, Essing says ‘it’s a great time to be marketing Cocoa to
businesses.’ The city is touting its ‘open for business’ slogan, and has been attracting a range of
companies. The city’s new ‘Choose Cocoa’ website lists commercial properties available within the
city. It has also launched ‘Upstart Cocoa,’ a program to attract small business. The program offers
a forgivable loan of up to $10,000 to a startup or a business expanding in Cocoa.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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(June 17, 2021) — The Space Coast Florida Chapter of

the American Advertising Federation has announced its

new board members.

The AAF is known worldwide for its American Adver-

tising Awards competition.

The local club has a 30–year history participating in

that event and serving Brevard County’s business

community.

Members of the association volunteer their time and

talents to plan and execute community events for the

benefit of local charities, contribute to the success and

growth of local professionals, and promote ethical advertis-

ing in our community.

New board members include:

l President: Keri Goff, Brevard Achievement Center

l President–Elect: Jeremy Gerster, Sky Advertising

l Immediate Past–President: Stephanie Byrd, The

Viera Co.

l Secretary: Shamika Chamberlain, The Custom

Ladybug

l Treasurer: Kim Africano, Viera Builders

l Historian: Jeremy Gonzalez, Spectaculoso

l Director: Scott Eller, Rock Paper Simple

l Director: Madison Conradis, Your Logo by Geiger

l Director: Dr. Steven Hicks, Viera High School

l Director: Adrienne Roth, Brevard Business News

l Director: Tracy Stroderd, Everything Brevard

l Director: David Jones, Diversity of Thought Inc.

Thank you to the following non–board member

Committee Chairs:

l AAF Awards Chair: Stephanie Herndon, Florida Tech

l Government Relations Chair: Bill Williams, A Cut

Above Video Productions

l Government Relations Co–Chair: Susan McGrath,

Brevard Achievement Center

l Technology Chair: Jennifer Pokorny, Rock Paper

Simple

l Social Media and Communications Co–Chair: Brian

Wallace, The AD Leaf

The operational expertise of the club was recently

honored at a district and national level, receiving “Club of

the Year” from the American Advertising Federation’s

District 4 Governance committee, and national recognition

for club achievement and public service for fiscal year

2020–21.

“Every moment of last year was historical and our club

rose to each challenge and exceeded expectations,” said

Stephanie Byrd, immediate past president. “We kept

safety in mind as we modernized our internal operations,

volunteered and donated time, resources, and items to

several local charities, and honored our founding member

by reestablishing our scholarship opportunity. The board

and the membership are honored to be awarded for the

district Club of the Year and at the national level for both

Club Achievement and Public Service.”

Looking forward, the club’s focus on renewing commu-

nity connections for the 2021–22 year will include volun-

teering at beautification events, hosting a collaborative

multi–agency and multi–platform mental health aware-

ness campaign, supporting local charities through supply

drives, and hosting several unique networking events with

leading advertising and marketing professionals in the

area.

“I am honored to lead the club as we come out of what

has become the ‘COVID–19 normal.’ With many of our

community members vaccinated and so many amazing

Space Coast venues that have outdoor spaces available, we

are able to safely resume networking activities,” said Keri

Goff, club president, “Our first major event this fiscal year

will take place on Aug. 26 at Hotel Melby, where we will be

honoring a community member with the highest award

our club gives, the AAF Silver Medal. Networking is back,

baby!”

The Silver Medal Award is nationally recognized as the

most prestigious award a local AAF chapter can bestow

upon the recipient. It was established in 1959 to recognize

men and women who have made outstanding contribu-

tions to advertising and who have been active in furthering

the industry’s standards, creative excellence, and responsi-

bility in areas of social concern.

“We are well aware that we are not ‘out of the woods’

yet with COVID–19, and one of the biggest impacts we will

be dealing with for a long time to come is the impact on

mental health,” said Goff. “Our club has big plans to create

a multi–agency, multi–platform collaborative mental

health campaign as part of our public service initiative. We

will be reaching out all through the fiscal year to help

create content and gain placements for a month–long

awareness campaign in May, which is Mental Health

Awareness Month. This campaign will culminate with a

broad awareness of local resources to aid those in crisis or

experiencing mental health deterioration.”

“I have some big shoes to fill this year. Stephanie Byrd,

our immediate past president, was able to accomplish

some truly amazing things in the midst of the pandemic,

including winning national recognition for our club,” Goff

said.

“I am privileged to build on the foundation she laid, and

with the amazing group of people on our board of directors

along with our committee chairs, I know this club will

continue to push the needle forward for the advertising

community in Brevard,” added Goff.

For more information on upcoming events, networking

opportunities, and how to become a member of the “best

group of marketing peeps in town,” visit aafspacecoast.org

l About American Advertising Federation

The American Advertising Federation of the Space

Coast is a local club and part of a nationwide network of

40,000 members, promoting positive awareness of the

advertising industry while fostering professional growth

for its members. The club continually provides unique

opportunities for members to share ideas, engage with

experts and give back to the community while protecting

the advertising industry on all levels.

For more information, visit aafspacecoast.org.

The American Advertising Federation Space Coast welcomes its new board members for 2021–2022
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By Seetha Raghavan
UCF Forum columnist
University of Central Florida

ORLANDO (June 2, 2021) — As we usher out a new

class of graduates ready to take on the world, graduation

brings back my own memories from decades ago — the

pure elation of achieving the only goal I had meticulously

laid out for myself since I was 7: to become an engineer.

Yes, the journey had an unanticipated rocky start,

which only added to anxiety; it all took longer than

planned and the loss of my dad along the way meant I

could not share the joy with the person who had inspired

me the most. But through all of the challenges, I had

finally made it.

I was merely a month into my dream job when it

started to dawn on me that something was sorely missing.

It was the strange stability I craved when I knew, amidst

all of life’s uncertainties, that there was a goal to aim for

and a plan to get there. There was the nagging question

“What’s next?”

My intense focus to achieve that one goal meant I had

not really thought past it. In one night of desperation, I

carefully drafted a handwritten list of everything I wanted

to achieve both short and long term, complete with steps to

get there — it was my “troublesome” 5–year and 10–year

plan.

l Systematic planning is embedded in engineering

training

Maybe it was a need to capture the snapshot of my

dreams for the future at a time before they became blurred

by anything that distracted me, or maybe it was my

engineering training that kicked into action.

The thing is that engineering teaches systematic

planning throughout design, build and testing to assure

the predefined outcomes are achieved. But perhaps most

crucial in the planning process is that it incorporates all

considerations for alternative scenarios and conditions that

lead to built–in redundancies in the final design. This is

intended to ensure the best outcome under uncertainties.

l Planning an experimental campaign

This, in fact, helped Apollo 13 mission specialists,

astronauts and engineers orchestrate an extraordinary

safe return to earth after an in–flight explosion led to a

slow loss of oxygen and system failures. A series of

decisions made as part of mission and engineering

planning long before the mission was crucial to the ability

to react and adapt to the challenges that arose. In engi-

neering, simulation and training are part of that system-

atic planning effort.

Although not necessarily planning a space mission, I

often describe UCF research at the Argonne National

Laboratory in Illinois as bringing my team of students

somewhat close to such an experience. Every once in a

while, students take part in intense planning for experi-

ments at the synchrotron facility. Only about 20 of such

large scale, high energy synchrotron radiation facilities

exist around the world producing intense beams of X–rays

that have revealed secrets of the universe and solved some

of our greatest scientific challenges. This makes access to

“beam time” at such facilities highly competitive and

extremely valuable.

As scientists, our goal is to produce groundbreaking

scientific results in our field from experiments at the

synchrotron. The months preceding an experimental

campaign are filled with planning activities starting with

clarifying goals and priorities, because if the beam

experiences an unplanned shutdown or samples fail

prematurely, every one of us needs to know the contin-

gency and the critical experiments or data to salvage.

Prototyping, mocking up of experimental setups, and

training on instrumentation allow us to better anticipate

potential failures, troubleshoot and ensure backup parts

are on standby. Training on handling and analyzing data

help us to be prepared to quickly assess the data collected

on site to identify problems and rectify them on the spot.

The plan itself sits on our working whiteboard — a living,

breathing document, changing in real time through the 96

hours of our precious window to knowledge at Argonne.

“Why did we spend all our time planning just to get

here and have to change it all up?,” a student asked once in

frustration of the perceived imperfection.

“Because, we are going to be successful in spite of

adversity, and it is just because of all that planning. You’ll

see,” I assured.

Planning can provide comfort in times of uncertainty

but may only lead to anxiety if perfect execution is the only

focus. But the immense value of the act of planning is most

evident if your actual plans fall through.

l Reacting to challenges

In a world often obsessed with perfection, maybe a true

measure of success is having reacted well enough to

challenges for the best possible outcomes, all thanks to a

process of planning.

In the past 12 years, more than 20 UCF students have

received opportunities to run experiments at the synchro-

tron, gaining valuable experience and mentoring from

extraordinary scientists at the laboratory, silently chang-

ing perceptions of what experimental planning and

successful execution really looks like. Many have gone on

to earn national recognition for their research through

awards and fellowships.

As for my “troublesome” plan, it was indeed a silent

driver during the years, pushing me out of latency toward

the goals that never diminished but helping me let go of

what I no longer cared for. It was “troublesome” to me

because it was a plan that required people around me to

make sacrifices. a cost I had not envisaged when I wrote it.

The realization was that none of it could have been

achieved without their support and that the journey,

however different it was from what I imagined, was all

that really mattered.

Planning for imperfection in a world that is too often obsessed with perfection

From the Public Record of Brevard County Sheriff Wayne Ivey

Seetha Raghavan is a professor in UCF’s
Department of Mechanical and Aerospace
Engineering. She can be reached at
seetha.raghavan@ucf.edu.
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Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING CRIMINAL ENTERPRISE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE, FL 32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE, FL 32955

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL 32931 US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE

City-State-Zip: COCOA BEACH FL 32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE

City-State-Zip: COCOA BEACH FL 32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE

City-State-Zip: COCOA BEACH FL 32931
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Manley, Corrine

From: Ronald.Tomblin@bcso.us

Sent: Tuesday, March 6, 2018 3:33 PM

To: bill@moderncityentertainment.com

Subject: Re: BAM TV Show Meeting Today

Robbie will be there,

Sgt Ingram is available 2 pm till late evening on Friday.

Sent from my iPhone

On Mar 6, 2018, at 14:31, Bill Erfurth <bill@moderncityentertainment.com> wrote:

Thanks Ron, what time will he be around until? Any idea if Robbie will be there Saturday by
chance?

Thanks, Bill

Bill Erfurth | President

<35B36020-8F20-4FAB-8538-11AEFD7FE4EF[1].png>
305-970-4898 | Bill@moderncityentertainment.com

<9194EBA9-66A3-4232-97DE-071E8D9B967C[1].png> <A0163EB6-DF97-4A0C-
9036-E040C0BA4595[1].png> <19D59855-D951-4DFA-90FE-
F2C0FC476094[1].png>

From: "Tomblin, Ronald" <Ronald.Tomblin@bcso.us>
Date: Tuesday, March 6, 2018 at 2:14 PM
To: Bill Erfurth <bill@moderncityentertainment.com>
Subject: Re: BAM TV Show Meeting Today

Sgt. Ingram will be out of town this weekend but he is available Friday afternoon if you will
already be here.

Thanks
Ron

Sent from my iPhone

On Mar 6, 2018, at 14:01, Bill Erfurth <bill@moderncityentertainment.com> wrote:

Hi Ron, thanks for getting back to me on that! Do you know if he will be there on
Saturday? Also I booked a room at the Quality Inn in Titusville, there are several
hotels around there at that I-95 exit. Which was the one you mentioned that that
law enforcement stayed at for past conferences? Hope all’s well.



Call Adrienne Roth at (321) 951-7777 for Advertising Information JULY 5, 2021BREVARD BUSINESS NEWS / 6

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (June 16, 2021) — Despite more than

20 years of acknowledging the importance of Juneteenth,

members of the Project 21 Black leadership network

refrained from encouraging a rush into making the

emancipation–themed celebration a formal national

holiday.

“Juneteenth is already everything but a national

holiday since 47 states, local governments and even

private companies recognize it,” said Project 21 member

Martin Baker. “Juneteenth was an acknowledgement of

the Emancipation Proclamation, which history tells us

only applied to the states in rebellion. If we truly want to

celebrate an all–encompassing ‘freedom day,’ perhaps we

should choose Dec. 6 — the anniversary of when the 13th

Amendment was ratified.”

Baker also questioned the sudden importance of

making Juneteenth a national holiday after more than 150

years. “What is the sufficient significance to deem a day

worthy to become a holiday by congressional fiat?” Baker

asked.

Juneteenth commemorates the anniversary of the June

19, 1865, arrival of Union troops in Galveston, Texas. The

soldiers brought with them news of the end of the Civil

War two months earlier, and how President Abraham

Lincoln’s Emancipation Proclamation abolished slavery

two–and–a–half years earlier. Galveston’s former slave

population began celebrating its freedom annually on the

anniversary of this day. “Juneteenth” grew to become a

motivating and stabilizing commemoration for Black

Texans experiencing the uncertainties associated with

their newfound freedom and a full integration into

American society. The anniversary is now celebrated

nationwide with picnics and public events.

“I have no problem with expanding the knowledge and

awareness of Juneteenth on a national level. In fact, it is

surprising the number of Black Americans — let alone all

Americans — who are not yet aware of it. But to make this

a federal holiday is not something I feel is in the best

interests of the country, especially now,” said Project 21

member Marie Fischer. “I constantly hear everyone taking

about unity, but would a federal holiday end up being a

unifier? Or would it give fuel to those who support critical

race theory by pointing out a day that marks one group as

an oppressor and another as the oppressed? Such a holiday

could be easily hijacked by those who insist that Blacks

only advance when it benefits white elites. Nothing seems

to get pushed these days unless it fits a specific narrative.”

In the wake of nationwide unrest after the 2020 death

of George Floyd, legislation was introduced (and reintro-

duced this year) to turn the Juneteenth commemoration

into “Juneteenth National Independence Day,” adding it to

the list of federal holidays “(f)or the purpose of statutes

relating to pay and leave of employees, with respect to a

legal public holiday.” This would classify it in the same

category as Presidents’ Day, Labor Day and Veterans Day.

While some lawmakers have raised concerns about the

cost of a new federal holiday, Project 21 members are more

concerned about whether the creation of a Juneteenth

holiday at this time would be politicized. For example, Sen.

Ed Markey said when introducing the Juneteenth holiday

legislation: “Today we commemorate. Tomorrow, we fight.”

“Far too many Americans, regardless of their ethnic

background, are unfamiliar with Juneteenth. The blessing

of liberty was irrevocably granted on June 19, 1865, to

those who remained enslaved in Texas, not knowing they

had been freed more than two years earlier. For them, this

was their declaration of freedom,” said Project 21 member

Derryck Green. “While I am agnostic on a national holiday,

I don’t want the commemoration hijacked by racial

activists who would use it as another tool to demonize

white Americans under the pretense of racial justice. As

we’ve seen since last summer, this has been destructive to

the American experiment.

“Juneteenth should prompt us not just to take inven-

tory of how far we’ve come, but also realize that — despite

the racialized claims of ‘white supremacy’ or ‘systemic

racism’ — Blacks have the agency and ability to control our

own lives,” continued Green. “This includes becoming full

participants in society.”

Project 21 member Donna Jackson argued this week in

a nationally–syndicated commentary that July 4 is a more

unifying day to celebrate Americans’ shared freedom:

So the push now to make this celebration of emancipa-

tion a national holiday certainly didn’t come from me or

anyone I know. It sure seems as though it’s part of a bigger

agenda being imposed on the black community by those

who never bothered to ask us. And while elevating

Juneteenth to such prestige may seem relatively harmless,

it comes with the baggage of radicals who are also

promoting critical race theory, reparations and self–

segregation…

So as far as Juneteenth goes, I am happy to have the

4th of July — Independence Day — instead. The Declara-

tion of Independence and our Constitution are unrivaled

among other nations. And I say that, knowing full well

that blacks didn’t get their freedom until several genera-

tions after 1776.

Project 21 members have been commemorating

Juneteenth for more than two decades, using it as an

opportunity to encourage other Black Americans to

celebrate their liberty and self–sufficiency in a nation that

offers unlimited opportunities.

l About Project 21

Project 21, a leading voice of Black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Founded in 1982, the National

Center for Public Policy Research is a non–partisan, free–

market, independent conservative think–tank.

Follow Project 21 on Twitter at @Project21News for

general announcements.

Juneteenth supporters distance themselves from federal holiday Proposal; oppose politicization of event
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that showcases how the engineering industry is

constantly innovating to raise the bar on environmen-

tally friendly design,” said ACEC President and CEO

Linda Bauer Darr. “ACEC congratulates the profession-

als at IMEG Corp. and all of this year’s winners for

demonstrating true engineering excellence.”

The project team at IMEG applied innovative

resource management strategies such as radiant

cooling sourced from cool mountain water, campuswide

heat recovery to reduce energy consumption, a massive

rooftop solar panel array for on–site power generation,

a rainwater capture system, and an on–site wastewater

treatment system that doubles as the main lobby

decoration.

The project joins a prestigious list of previous Grand

Conceptor Award winners, including the Copperhill

Watershed Restoration (Ducktown, Tennessee, 2020);

Alaskan Way Viaduct Replacement (Seattle, 2019); the

Bayonne Bridge: Raising the Roadway Project

(Bayonne, N.J./Staten Island, N.Y., 2018); and the

State Road 520 Floating Bridge Replacement (Seattle,

2017).

Other 2021 Engineering Excellence Award Winners

Include:

Grand Awards

l Lakefront Trail Pedestrian Bridge, Chicago; HNTB

l The Heights, Arlington, Va.; Silman

l Bank of America Tower, Houston, Texas; Walter P.

Moore

l I–40 Business Reconstruction, Winston–Salem,

N.C.; HDR Engineering of the Carolinas.

l Cements Hardened by Carbonation, Piscataway,

N.J.; Braun Intertec

l Santa Monica City Hall East, Santa Monica, Calif.;

KPFF

l Allegiant Stadium, Las Vegas, Nev.; HNTB

l New Shredder Site, Becker, Minn.; Short Elliott

Hendrickson

l Organic Waste into Liquid Gold, Muscatine, Iowa;

Stanley Consultants

l Marine Studies Initiative Building–Newport, Ore.;

GRI and KPFF

l Able Pump Station, Dallas, Texas; HDR

l Chase Center, San Francisco, Calif.; Magnusson

Klemencic Associates

l Zeiss Regional Headquarters, Lyon Township,

Mich.; SmithGroup

l Hemphill Lamar Connector, Fort Worth, Texas;

TranSystems

l Canarsie Tunnel Rehab, New York, N.Y.; WSP

USA

2021 HONOR AWARDS

l NJ Transit Microgrid Central Facility, Town of

Kearny, N.J.; BEM Systems

l Grand Canyon National Park Airport Drainage,

Tusayan, Ariz.; Dibble

l Wind Turbine Foundation Evaluation, Desert Sky,

Texas; Terracon Consultants

l USTA Louis Armstrong Stadium, New York, N.Y.;

WSP USA

l Rejuvenating the Pulaski Skyway, Kearny, N.J.;

Arora and Associates

l Rowan Deep Tunnel Pump Station, Louisville, Ky.;

HDR

l Patapsco WWTP Nutrient Removal Facility,

Baltimore, Md.; Rummel Klepper & Kahl

l Patapsco Interceptor Relocation and Bloede Dam

Removal, Catonsville, Md.; Inter–Fluve, KCI, Hazen &

Sawyer and Kiewit Corp.

l Lomitas Negras Phase II, Rio Rancho, N.M.; Smith

Engineering

l Water Siphon Replacement, New York, N.Y.; WSP/

LiRo (A Joint Venture)

l Carolina Bays Parkway Phase III, Myrtle Beach,

S.C.; Civil Engineering Consulting Services

l I–29 Improvements in Sioux City, Sioux City,

Iowa; HDR and HR Green

l Yeager Airport Runway 5, Charleston, W.V.;

Schnabel Engineering

l I–5 HOV Improvements, Santa Ana, Calif.; T.Y.

Lin International

l Reconstruction of I–84, Westbury, Conn.; WSP

USA

l West Riverside Energy Center, Beloit Wis.; HDR

l World Trade Center Downtown Restoration, New

York, N.Y.; WSP USA

l Forrest Hills Community Slope, Swannanoa, N.C.;

ECS Southeast

l Pages Mill Pond Dam Fishway, Branford, Conn.;

Nathan L. Jacobson & Associates

l Arkansas Lithium Plant, El Dorado, Ark.; Hunt,

Guillot & Associates

For more information about the 2021 ACEC Engi-

neering Excellence Awards program, contact Alan

Crockett at (202) 682–4301 or by email at

acrockett@acec.org.

l About the ACEC

The American Council of Engineering Companies is

the business association of the nation’s engineering

industry. Founded in 1906, ACEC is a national federa-

tion of 52 state and regional organizations representing

more than 5,400 engineering firms and 500,000–plus

engineers, surveyors, architects, and other specialists

nationwide. ACEC member firms drive the design of

America’s infrastructure and built environment.

By Jeff Urbanchuk
jurbanchuk@acec.org
American Council of Engineering Companies

WASHINGTON (June 17, 2021) — IMEG Corp.’s

Denver Water Operations Redevelopment project has

won the 2021 “Grand Conceptor” Award signifying the

year’s most outstanding engineering achievement at

the 54th Annual Engineering Excellence Awards Gala

(EEA) — a national juried competition from the

American Council of Engineering Companies (ACEC).

The awards gala, produced as an online broadcast

hosted by noted comedian Ross Shafer, honored 173 of

the engineering industry’s most stunning achievements

in design from the United States and worldwide. The

awards gala was seen by an audience of more than 500

attendees.

Designed by IMEG Corp., the Denver Water Opera-

tions Redevelopment complex is an eye–catching

redevelopment of a 35–acre water operations plant. The

project met several challenging goals, including zero

on–site carbon emissions, robust energy and water

efficiency, and water reuse, making the facility one of

the nation’s most multi–faceted sustainable engineer-

ing projects.

The project yielded a 186,000–square–foot LEED

Platinum, net–zero energy administration building, a

7,400–square–foot LEED Gold wellness building, a

15,400–square–foot LEED Gold building renovation,

and a 155,000–square–foot parking structure on the

site.

“The Denver Water Operations Redevelopment

project is a breathtaking example of sustainable design

IMEG Corp.’s Denver Water Operations Redevelopment project earns top national honor in showcase
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County working with residents along Rockledge Drive
to improve road conditions, to address public safety

stand this is a very sensitive issue. The

county would love to avoid displacing all

trees, but unfortunately it’s not that

simple. Some trees, based on their vertical

height or horizontal distance to the road, do

not meet State safety requirements.

Rockledge Drive was designated a

scenic drive by the Florida Legislature in

1965.

The state requires clearance of 14 feet

over roads, yet some of the trees along

Rockledge Drive offer less than 13 feet of

clearance. A county arborist has conducted

two assessments of Rockledge Drive and

identified 37 trees that are in need of

trimming or removal to comply with state

safety requirements. Affected property

owners have been notified and the County

is considering — pending approval by the

Board of County Commissioners — a

funded voluntary tree exchange program in

order to re–establish the canopy over time,

and to also mitigate future safety hazards

by placing the trees farther back from the

road. Ongoing free on–site consultations

with the county arborist are available to

residents.

The county will also meet with

Rockledge Drive residents to address

general concerns and questions about the

planned tree trimming and removal

process.

“We plan to reconstruct large segments

of Rockledge Drive as early as fiscal year

2023,” Bernath said. “Our arborist is very

concerned that some of these trees will not

survive. We believe we are doing every-

thing possible to work with residents to

address their concerns.”

By Don Walker
don.walker@brevardfl.gov
Communications Director
Board of County Commissioners

ROCKLEDGE (June 21, 2021) —

Brevard County Public Works officials are

working closely with residents along

Rockledge Drive to improve road conditions

and to also address public safety concerns

regarding overgrown trees and limbs that

pose accessibility issues for motorists,

emergency and other high–profile vehicles.

The scenic 2.5–mile–long road, popular

for bicycling, jogging and walking, and

leisure drives along Indian River Lagoon, is

located in an unincorporated area south of

Rockledge. It is targeted for repaving

beginning in 2023, at a cost of $428,000.

County officials say the tree limbs

overhanging the road present a safety

hazard for vehicles, including firetrucks,

garbage trucks, school buses and recreation

vehicles. The County is focusing on traffic

safety, but is also working to address

concerns from residents who fear any tree

cutting could be detrimental to the

ambiance of their neighborhood.

“We have and are continuing in our

pursuit to be sensitive to all environmen-

tal, aesthetic, legal and safety concerns

regarding Rockledge Drive trees and

acknowledge its designation as part of the

National Scenic Byway,” said Public Works

Director Marc Bernath. “We are proceeding

in a manner which is as transparent as

possible and providing options for all

property owners involved as we under-

Seven Florida Department of Transportation projects receive
recognition; Ellis Road/St. Johns Heritage Parkway singled out

TALLAHASSEE (June 14, 2021) —

Today, the Florida Department of Trans-

portation received Outstanding Project

Awards from the American Council of

Engineering Companies of Florida (ACEC–

FL) for seven projects throughout the state.

Each year, the ACEC–FL, an affiliate of

the Florida Engineering Society’s (FES)

Professional Engineers in Private Practice

(PEPP), recognizes outstanding achieve-

ments by its member firms in accomplish-

ing Florida transportation projects.

“Despite the past year’s challenges,

FDOT has continued to deliver significant

roadway options and solutions to Florida

motorists and taxpayers through collabora-

tive innovations. When we leverage

partnerships and expand options for

Floridians, we improve the quality of life

for the community, said Florida Depart-

ment of Transportation Secretary Kevin

Thibault. “I applaud our teams for these

distinctive awards as they are a direct

reflection of FDOT’s commitment to

providing safe and reliable infrastructure

for Floridians for years to come.”

The FDOT projects chosen as the

winning projects for the ACEC–FL

Outstanding Project Awards are:

l Outstanding Major Project: I–95

Interchange at Ellis Road/St. Johns

Heritage Parkway

l Outstanding Design Build: Crosstown

Parkway Extension

l Outstanding Roadway Project: SR 542

from 1st Street to Buckeye Loop Road

l Outstanding Bridge Project: Howell

Drive/ Ribault River Bridge No. 724147

l Outstanding PD&E/Planning Project:

Tampa Interstate Study Supplemental

Environmental Impact Statement

l Outstanding Environmental Project:

SR A1A at Fort George Inlet Park

l Outstanding Special Project: Lake–

Wekiva Trail AMG Project

Each year, FDOT’s Central Office,

Districts and, Florida’s Turnpike Enter-

prise submit projects for consideration.

Awards will be distributed at the Florida

Engineering Society’s annual conference in

August.

Visit FDOT at www.fdot.gov.
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By Joe Young
jyoung@iihs.org
Insurance Institute for Highway Safety

ARLINGTON, Va. (June 17, 2021) — More evidence is

emerging that crash rates go up when states legalize

recreational use and retail sales of marijuana.

Crash rates spiked with the legalization of recreational

marijuana use and retail sales in California, Colorado,

Nevada, Oregon and Washington, a new study by the

Insurance Institute for Highway Safety (IIHS) and another by

the affiliated Highway Loss Data Institute (HLDI) show.

However, the preliminary results of a separate IIHS study

of injured drivers who visited emergency rooms in California,

Colorado and Oregon showed that drivers who used mari-

juana alone were no more likely to be involved in crashes than

drivers who hadn’t used the drug. That is consistent with a

2015 study by the National Highway Traffic Safety Adminis-

tration that found that a positive test for marijuana was not

associated with increased risk of being involved in a police–

reported crash.

“Our latest research makes it clear that legalizing

marijuana for recreational use does increase overall crash

rates,” says IIHS–HLDI President David Harkey. “That’s

obviously something policymakers and safety professionals

will need to address as more states move to liberalize their

laws — even if the way marijuana affects crash risk for

individual drivers remains uncertain.”

More than a third of U.S. states have legalized recre-

ational marijuana for adults 21 and older. The hefty tax

revenues those states are earning have others exploring

similar legislation, and recent polls indicate that 68 percent of

American adults favor legalization. Consumption also appears

to be expanding rapidly, with self–reports of past–month

marijuana use doubling from 6 percent to 12 percent of those

surveyed between 2008 and 2019.

That’s a potential concern for those who care about road

safety. Driving simulator tests have shown that drivers who

are high on marijuana react more slowly, find it harder to pay

attention, have more difficulty maintaining their car’s position

in the lane and make more errors when something goes

wrong than they do when they’re sober. But such tests have

also shown marijuana–impaired drivers are likely to drive at

slower speeds, make fewer attempts to overtake and keep

more distance between their vehicle and the one ahead of

them.

To better understand the net impact on safety, researchers

at IIHS and HLDI have conducted a series of studies since

2014 examining how legalization has affected crash rates and

insurance claims in the first states to legalize recreational use.

The most recent of these studies from IIHS shows that

injury and fatal crash rates in California, Colorado, Nevada,

Oregon and Washington jumped in the months following the

relaxation of marijuana laws in each state.

Combined, the impact of legalization and, subsequently,

retail sales in the five states resulted in a 6 percent increase

in injury crash rates and a 4 percent increase in fatal crash

rates compared with other Western states where recreational

marijuana use was illegal during the study period. Only the

increase in injury crash rates was statistically significant.

That’s consistent with a 2018 IIHS study of police–

reported crashes — most of which did not involve injuries or

fatalities — that found that legalization of retail sales in

Colorado, Oregon and Washington was associated with a

5 percent higher crash rate compared with the neighboring

control states.

Insurance records show a similar increase in claims under

collision coverage, which pays for damage to an at–fault,

insured driver’s own vehicle, HLDI’s latest analysis shows.

The legalization of retail sales in Colorado, Nevada, Oregon

and Washington was associated with a 4 percent increase in

collision claim frequency compared with the other Western

states over 2012–19.

That’s down slightly from the 6 percent increase HLDI

identified in a previous study, which covered 2012–18.

Despite those increases in crash rates, studies of whether

marijuana itself makes drivers more likely to crash have been

inconsistent. The latest one from IIHS — which used data

collected from injured drivers in three emergency rooms in

Denver, Colo.; Portland, Ore.; and Sacramento, Calif. —

showed no increased crash risk associated with the drug,

except when combined with alcohol.

Researchers conducted surveys for more than a year,

interviewing and drug–testing more than 1,200 patients in

total. The results showed that the crash–involved drivers

weren’t any more likely to self–report or test positive for

marijuana alone than other drivers who weren’t involved in a

crash and were at the emergency room for reasons other than

an injury.

Just 4 percent of the drivers involved in crashes self–

reported marijuana by itself over the previous eight hours,

compared with 9 percent of those who weren’t involved in a

crash. Similarly, 13 percent of the crash–involved drivers

tested positive for marijuana only, compared with 16 percent

of the control set.

The reverse was true for the combined use of marijuana

and alcohol, with 3 percent of the crash–involved drivers and

fewer than 1 percent of the control drivers self–reporting use

of both substances and 5 percent of the crash–involved drivers

and fewer than 1 percent of the control drivers testing

positive.

Those combined–use numbers could help explain why

crash rates have increased. Legalization may be encouraging

more people to drink and use marijuana together.

Studies comparing the simultaneous use of alcohol and

marijuana in states where marijuana is legal with states

where it is still against the law will be needed to test this

hypothesis. But some early evidence has already emerged

that shows self–reports of past–month marijuana and alcohol

use have increased, while the reported use of alcohol alone

has decreased, especially in states where recreational use of

marijuana is now legal.

A nationally representative survey conducted recently by

the AAA Foundation for Traffic Safety also found that drivers

who self–reported using both alcohol and marijuana were

more likely than those who had only consumed alcohol to say

they had driven while impaired and engaged in dangerous

driving behaviors such as making aggressive maneuvers or

speeding on residential streets.

Other factors related to how legalization has affected the

way people use marijuana, rather than the physiological

effects of the drug, may also be at play. For example, the

larger spike in crash rates in Colorado — the first state to

legalize recreational use — suggests a burst of enthusiasm

that leveled off as the drug’s new status became more

commonplace. The first few states to legalize marijuana even

used the legalization as part of their tourism promotions.

It’s also possible that disparities in state and local

regulations might be encouraging more travel by marijuana

users. For example, marijuana users in counties that do not

allow retail sales may drive to counties that do. Their

increased travel could lead to more crashes even if their crash

risk per mile traveled is no higher than that of other drivers.

The Insurance Institute for Highway Safety is an indepen-

dent, nonprofit scientific and educational organization

dedicated to reducing deaths, injuries and property damage

from motor vehicle crashes through research and evaluation

and through education of consumers, policymakers and safety

professionals. The Highway Loss Data Institute shares and

supports this mission through scientific studies of insurance

data representing the human and economic losses resulting

from the ownership and operation of different types of

vehicles and by publishing insurance loss results by vehicle

make and model.

Both organizations are wholly supported by auto insurers.

For more information, go to iihs.org.

Car–crash rates jump in wake of marijuana legalization, according to the Insurance Institute for Highway Safety
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Ribbon–cutting event scheduled for new trail connecting
Malabar and Palm Bay Trails System and Grapefruit Trail

By Andy Dimmig
andy.dimmig@pbfl.org
Community Outreach Coordinator
City of Palm Bay

PALM BAY (June 21, 2021) —

Brevard Mountain Bike Association in

coordination with Palm Bay Parks &

Recreation, the Audubon Society,

Brevard County Environmentally

Endangered Lands, the City of Palm

Bay, and Melbourne–Tillman Water

Control, recently completed an off–road

trail which connects two major trail

systems within Malabar and Palm Bay.

Bikers, hikers, and runners can now

travel, via trail, between the Malabar

and Palm Bay Trail System and the

Grapefruit Trails. With this final piece,

there are now 30 miles of connected off–

road trails within Malabar and Palm

Bay making the trail system the premier

off–road trail system within the county.

After seven years of coordination and

design effort, raising $24,000 from the

mountain biking community, building

390 feet of bridges, and logging hundreds

of volunteer hours from dozens of

volunteers, the once rogue “Super–Secret

Trail,” now named “Semi–Secret Trail,”

is officially signed and open for recre-

ational use.

The trail will host a grand opening

with a ribbon–cutting ceremony at 9 a.m.

on Friday, June 25. The ceremony will

take place on the “Hannway” bridge

inside Turkey Creek Sanctuary. The

Hannway bridge is the 240–foot entrance

bridge to the Semi–Secret Trail from the

“Ho Chi Minh” trail within Turkey Creek

Sanctuary.

The media and public are invited to

attend the ribbon–cutting ceremony. To

access the location, turn south from Port

Malabar Road NE onto Briar Creek

Boulevard and follow the signs to the

parking area.

After the ceremony, participants can

enjoy light refreshments and will be

offered a tour of the west end bridges via

a half–mile walk. Hiking shoes, boots, or

sneakers are recommended to access the

ribbon–cutting location as the trail

passes through sandy soil with some tree

roots.

From the Hannway, trail experiencers

should expect a 2–mile trip, one–way, to

the Grapefruit Trails through native

forest alongside Turkey Creek and the

Tillman Canal. Trail users will pass

through hydric (wet) hammock, and

mesic (moist) hammock. They will enjoy

seeing manatees, alligators, and Florida

cooters (turtles) in the creek. Visitors

may also spot an otter or a gar fish.

Birds also abound throughout, including

ospreys and owls.

For more information on this event,

email info@ridebmba.org or visit the

Brevard Mountain Bike Association’s

website at www.RideBMBA.org.

Wounded Warriors presents U.S. Army veteran Gorsuch
with mobility–equipped vehicle; two decades of service

By Kate McCauley
kate@wwfs.org
CEO & President
Wounded Warriors Family Support

CHANTILLY, Va. (June 03, 2021) —

Wounded Warriors Family Support

recently presented Jeremiah Gorsuch of

Chantilly, Va., with a 2021 Ford F–150

XLT mobility–equipped vehicle as part of

its Mobility is Freedom program.

Gorsuch retired from the U.S. Army

after 23 years of honorable service. He

served on active duty from 1996–2019.

Gorsuch was deployed to Jalalabad,

Afghanistan, before his retirement.

Gorsuch was severely injured in 2011.

He was hit by an improvised explosive

device in the road.

Gorsuch was transported by life flight

to Walter Reed National Military

Medical Center in Bethesda, Md., to

undergo surgery and recovery treatment

for the loss of his right leg below the

knee, damage to his right hand and

traumatic brain injury.

After his retirement, Gorsuch

relocated to Chantilly. He has been

married to Rebeka Verdin for 27 years.

They have four children and five grand-

children.

Gorsuch is an instructor for Hunting-

ton Ingalls Industries in the Defense

Threat Reduction Agency. He is a

contractor who teaches Chemical

Biological Radiological and Nuclear

mitigation and Counter Weapons of

Mass Destruction techniques, as well as

improvised threats as a subject matter

expert.

l About Wounded Warriors Family

Support

Wounded Warriors Family Support is

an independent nonprofit organization

whose mission is to provide support to

the families of those who have been

wounded, injured, or killed during

combat operations. This organization is

run by combat veterans for combat

veterans. Rated a four–star nonprofit by

Charity Navigator, Wounded Warriors

Family Support aids veterans and their

families in healing the wounds that

medicine cannot.

For more information about Wounded

Warriors Family Support, visit

www.wwfs.org.
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Please see Structural Composites Inc., page 19

BBN photo — Adrienne B. Roth

Structural Composites part of collaborative team that did ‘smart–bridge’
project at no cost for rural community; an agreement on infrastructure bill
By Ken Datzman

The nation’s aging infrastructure is potentially

creating a long–term growth opportunity for one local

company that provides cost–effective, sustainable

bridge–technology solutions to government entities

such as state departments of transportation.

Out–of–date bridges are crumbling in many states.

More than one–third, or 220,000, of the nation’s

618,000 bridges need structural repair, rehabilitation

work, or replacement, according to the American Road

& Transportation Builders Association’s seventh

annual analysis of the latest U.S. Department of

Transportation’s National Bridge Inventory database.

Structural Composites Inc., a more than three–

decade old innovative technology development firm in

Melbourne, has been at the forefront of the next–

generation fiber–reinforced polymer composite products

for bridges and for other markets. These include the

marine, aerospace, theme park, defense, and rail–

transportation industries.

Structural Composites was founded by Florida Tech

engineering professor Ronnal Reichard and one of his

students, Scott Lewit. “I was one of his first graduate

students back in 1982,” said Lewit, president of

Structural Composites. Dr. Reichard is currently an

ocean engineering professor at Florida Tech.

Their company’s recent “smart–bridge” project was

in Tennessee’s Morgan County, one–hour northwest of

Knoxville. Structural Composites was part of a collabo-

rative team that helped a rural community replace an

old bridge with a new high–tech bridge at no cost to the

county. The project showcases sustainable solutions for

aging infrastructure and may be the wave of the future.

A damaged, decades–old concrete bridge just off a

narrow, curvy road in Morgan County was taken down

and replaced with a low–maintenance, technologically

advanced composites bridge–deck system with a 100–

year lifespan.

Morgan County could not afford an expensive bridge,

so Lewit and Mike Nichols, vice president of business

development, devised a strategy to help offset expenses

for the much–needed project.

“We talked to officials in Tennessee about the

possibility of building a bridge–deck system,” said

Nichols. “Then Scott and I discussed using the PPP

money the company received for the salaries of the

workers who would be building the bridge deck.”

Soon, Nichols began talking to the resin suppliers,

glass suppliers, and other project vendors.

“They all agreed to donate the materials and their

expertise for this new bridge. And the University of

Tennessee got involved, which was great. So the whole

bridge project in Morgan County was a gift from all the

suppliers and everyone involved. Morgan County was

very appreciative of everyone’s effort,” said Nichols.

Almost a dozen private businesses were involved in

the project. Structural Composites designed the bridge

(25–feet wide and 16–feet long) and fabricated the deck

at its Melbourne facility with support from the federal

Paycheck Protection Program under the Coronavirus

Aid, Relief and Economic Security Act.

The bridge deck, engineered for high strength, is

said to be roughly 90 percent lighter than concrete. A

key innovative breakthrough for Lewit was his

company’s invention of “CoCure” resins, coatings, and

adhesives. “The CoCure technology is in the bridge

deck. It’s a simple process. Regular resins are brittle.

They crack easily. We, as the fabricator, take these

polyesters and inject polyurethane onto them and turn

them into tough resins,” he said.

This infrastructure project in Tennessee was aimed

at demonstrating how fiber–reinforced polymer

composite materials — or FRPs — are a fast and easy

sustainable solution for improving the thousands of

structurally deficient rural bridges located in counties

across America.

“Composites bridge–deck technology can provide

rural communities with a low–cost, lightweight bridge

structure that requires less equipment, making a

shorter period for on–site preparation and a vastly

shorter period for on–site installation,” said Lewit,

whose company holds more than 20 patents and has a

manufacturing plant.

He said his long–term vision is to deploy the “easy–

to–build” technology across the U.S. industrial base of

composite fabricators. “It moves infrastructure con-

struction from the field into the factory, allowing for

prefabrication in a controlled environment and very

rapid field installation that minimizes installation

traffic impacts.”

For the Morgan County bridge project, county

officials partnered with private industry and research-

ers at the University of Tennessee and the Institute for

Structural Composites Inc. produced the bridge deck for the new smart bridge in Tennessee’s rural Morgan County. The Melbourne firm
designed the bridge and fabricated the deck. The privately funded infrastructure work is aimed at demonstrating fiber–reinforced polymer
composite materials as a fast and easy sustainable solution for improving the many structurally deficient rural bridges. From left: Scott Lewit,
president and co–founder; Mike Nichols, vice president of business development; and Dominique Gentile, director of communications.
Nichols drove his 2021 Porsche Taycan, an electric smart car, to the recent smart bridge opening ceremony in Tennessee.
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Please see Hedrick Brothers Construction Inc., page 21

Hedrick Brothers Construction expands with office in Melbourne; sees opportunity
for growth in various commercial sectors here; on the job at Suntree Country Club
By Ken Datzman

Businesses continue to target Brevard

County for expansion and new opportuni-

ties to grow their enterprises.

And the Space Coast is not only

attracting companies from out of state, but

also Florida–based firms opening second-

ary offices.

One of those companies that has just

expanded into Brevard is West Palm

Beach–headquartered Hedrick Brothers

Construction Inc., a 43–year–old firm

founded by Dale Hedrick, who is the

current chief executive officer and a fourth–

generation general contractor.

“Dale started the company with a

$6,000 contract and a pickup truck in

1979,” said Brett Strassel, vice president of

operations for Hedrick Brothers Construc-

tion.

“He grew the venture from there. Today,

we are about a $150 million business and

employ 130 people. We work statewide,

and have done a handful of national

projects. We’re on the cusp of being a state–

to–regional type company.”

Hedrick Brothers Construction has

grown into one of the largest privately

owned firms in South Florida. It is an

entrepreneurial success story, driven by

businessman Dale Hedrick.

In 2019, he was inducted into the

University of Florida’s M.E. Rinker Sr.

School of Construction Management

“Construction Hall of Fame.”

Hedrick was selected for being “truly

distinguished in the construction profes-

sion, including contributing to the construc-

tion of quality buildings, having the esteem

of his peers, and being involved in his

industry by serving as an officer of

professional organizations and in the

community.”

In addition, Hedrick actively supported

the M.E. Rinker Sr. School of Construction

Management for more than 10 years as a

member of the Building Construction

Advisory Council Executive Committee

serving as chairman.

When the leadership team at commu-

nity–minded Hedrick Brothers Construc-

tion looked to expand from South Florida,

it saw Brevard as a good fit because of the

space market, as well as other sectors

where the company has expertise and a

portfolio of work.

“Hedrick Brothers Construction has a

history of doing aerospace–related projects

in South Florida for companies such as

United Technologies, Raytheon, and Pratt

& Whitney,” said Strassel, the current

president of the Associated General

Contractors’ East Coast Florida Chapter.

“But the aerospace market in South

Florida is limited in the scope of its size. So

we decided if we wanted to be in aerospace

construction, we needed to be on the Space

Coast, where the market is much larger

than in South Florida. So that is what

brought us to Brevard County.”

Hedrick Brothers Construction opened

its Melbourne office at 478 N. Babcock St.

The local team includes Strassel; Megan

Looby, project and business development

manager; Andrew Kennelly, senior project

manager; and Melbourne native Mike

Jaffe, director of business development for

the firm on the Space Coast. Strassel and

Looby lead the Space Coast office for the

firm.

In addition to aerospace, the company’s

markets include hospitality, industrial,

automobile dealerships, municipal,

education, general commercial, and tenant

improvements.

Hedrick Brothers offers full construc-

tion–management services for both public

and private clients.

“We think there is a lot of opportunity

for our company that is aligned with what’s

going on in the construction industry today

in Brevard County,” said Strassel.

He added that “market diversification

has been the key to our sustained growth.”

Hedrick Brothers Construction cur-

rently is on the job at Suntree Country

Club in Melbourne, where it is the general

contractor for a $7.5 million building

project.

The owner’s representative for the

facilities improvement project is local firm

Northboro Builders, run by founder,

president, and CEO Larry Jarnes. Con-

struction was underway last November at

Suntree Country Club, which was estab-

lished in 1975 as a private, member–owned

club.

Suntree Country Club is investing in a

new 20,000–square–foot clubhouse, of

which 14,000 square feet will be indoors.

“The outdoor space is going to be really

nice, too,” said Looby, a civil engineering

graduate of Florida Atlantic University.

“We actually brought in a significant

amount of fill and raised the site about four

feet. Club members will be able to see the

action on the Classic Course’s 18th green.

They will have a really nice view. The

current 9th green on that course will be

transformed into the 18th green.”

“Megan’s idea to raise the building four

feet allows for an approach hole,” added

Strassel.

The new clubhouse will feature a main

dining room, a banquet room, a private

dining room, an indoor–outdoor bar, men’s

locker rooms, women’s locker rooms, and a

pro shop. Suntree’s existing clubhouse will

be repurposed once the new clubhouse is

completed. The construction project will

include a new cart barn.

“We expect the Suntree Country Club

project to be closed out toward the end of

this year or early next year. We are closing

out on the cart barn now,” said Looby, a

golfer.

Hedrick Brothers Construction, a company founded by Dale Hedrick more than 40 years ago in West Palm Beach, has opened an office on North Babcock
Street in Melbourne. This is the company’s first expansion outside of South Florida. The general contracting firm, which specializes in commercial
construction, employs 130 people. From left, the Space Coast team members are: Brett Strassel, vice president of operations; Megan Looby, project
and business development manager; Andrew Kennelly, senior project manager; and Mike Jaffe, director of business development.

BBN photo — Adrienne B. Roth
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amounts when they use the bathroom, and those traces

can get into the environment through reclaimed water or

leaky septic systems.

The researchers found that crayfish exposed to low

levels of antidepressant medication behaved more “boldly,”

emerging from hiding more quickly and spending more

time searching for food.

“Crayfish exposed to the antidepressant came out into

the open, emerging from their shelter, more quickly than

crayfish not exposed to the antidepressant. This change in

behavior could put them at greater risk of being eaten by a

predator,” said Lindsey Reisinger, a co–author of the study

and an assistant professor in the UF/IFAS fisheries and

aquatic sciences program.

“Crayfish eat algae, dead plants and really anything

else at the bottom of streams and ponds. They play an

important role in these aquatic environments. If they are

getting eaten more often, that can have a ripple effect in

those ecosystems,” Lindsey Reisinger added.

In their study, conducted while A.J. Reisinger was a

postdoctoral researcher at the Cary Institute of Ecosystem

Studies, the scientists wanted to understand how crayfish

respond to low levels of antidepressants in aquatic

environments.

“Our study is the first to look at how crayfish respond

when exposed to antidepressants at levels typically found

in the streams and ponds where they live,” A.J. Reisinger

said.

The researchers achieved this by recreating crayfish’s

natural environment in the lab, where they could control

the amount of antidepressant in the water and easily

observe crayfish behavior.

Crayfish were placed in artificial streams that simu-

lated their natural environment. Some crayfish were

exposed to environmentally realistic levels of antidepres-

sant in the water for a few weeks, while a control group

was not exposed. The researchers used a common type of

antidepressant called a selective serotonin reuptake

inhibitor, or SSRI.

To test how antidepressant exposure changed crayfish

behavior, researchers used something called a Y–maze.

This maze has a short entrance that branches into two

lanes, like the letter Y.

At the start of the experiment, the researchers placed

each crayfish in a container that acted as a shelter, and

that shelter was placed at the entrance to the maze.

When researchers opened the shelter, they timed how

long it took for the crayfish to emerge. If the crayfish

emerged, they had the choice of the two lanes in the

Y–maze. One lane emitted chemical cues for food, while

the other emitted cues that signaled the presence of

another crayfish. The researchers recorded which direction

the crayfish chose and how long they spent out of the

shelter.

Compared to the control group, crayfish exposed to anti-

depressants emerged from their shelters earlier and spent

more time in pursuit of food. They tended to avoid the

crayfish side of the maze, a sign that the levels of antide-

pressants used in study didn’t increase their aggression.

“The study also found that crayfish altered levels of

algae and organic matter within the artificial streams,

with potential effects on energy and nutrient cycling in

those ecosystems,” A.J. Reisinger said. “It is likely that the

altered crayfish behavior would lead to further impacts on

stream ecosystem functions over a longer time period as

crayfish continue to behave differently due to the SSRIs.

This is something we’d like to explore in future studies.”

The study, co–authored with Erinn Richmond of

Monash University and Emma Rosi of the Cary Institute

of Ecosystem Studies, is published in the journal “Eco-

sphere.”

Wondering how you can reduce the levels of antidepres-

sants and other pharmaceuticals in water bodies? There

are steps people can take, A.J. Reisinger said.

“The answer is not for people to stop using medications

prescribed by their doctor. One big way consumers can

prevent pharmaceuticals from entering our water bodies is

to dispose of medications properly,” he said.

A.J. Reisinger has authored an Extension publication

and infographic on how to dispose of unwanted medica-

tions properly and keep them out of water bodies.

l About the Institute of Food and Agricultural Sciences

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to sustain

and enhance the quality of human life.

With more than a dozen research facilities, 67 county

Extension offices, and award–winning students and faculty

in the UF College of Agricultural and Life Sciences, UF/

IFAS brings science–based solutions to the state’s agricul-

tural and natural resources industries, and all Florida

residents. Visit the UF/IFAS website at ifas.ufl.edu.

By Samantha Murray
grenrosa@ufl.edu
IFAS Communications
University of Florida

GAINESVILLE (June 15, 2021) — Antidepressants can

help humans emerge from the darkness of depression.

Expose crayfish to antidepressants, and they too become

more outgoing — but that might not be such a positive

thing for these freshwater crustaceans, according to a new

study led by scientists with the University of Florida.

“Low levels of antidepressants are found in many water

bodies,” said A.J. Reisinger, lead author of the study and

an assistant professor in the UF/IFAS soil and water

sciences department. “Because they live in the water,

animals like crayfish are regularly exposed to trace

amounts of these drugs. We wanted to know how that

might be affecting them,” he said.

Antidepressants can get into the environment through

improper disposal of medications, Reisinger said. In

addition, people taking antidepressants excrete trace

Not acting like themselves: Antidepressants in environment alter crayfish behavior, according to new study
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By Sandra Carr
scarr3@stetson.edu
Media Relations
Stetson University

DELAND (June 15, 2021) — Cedric Burkhardt, a

Stetson University School of Business Administration

graduate student, is the first recipient of the inaugural

Rod Campbell Award. The recognition includes a paid

summer apprenticeship in the motorsport industry.

Burkhardt has been an auto racing fan since he was

a child and plans to pursue a business career in

motorsports. The Rod Campbell Award will provide him

with an opportunity to get one step closer to achieving

his goal.

“I was overjoyed when I found out that I’m the

recipient of the Rod Campbell Award,” said Burkhardt,

who received his bachelor of business administration

degree in marketing and professional sales from

Stetson last year, and is pursuing his MBA now. “I hope

to gain a well–rounded understanding of the motor-

sports business during my summer apprenticeship.”

Campbell, the award’s namesake, was a motorsport

marketing pioneer who passed away in March 2020.

“As the recipient of this prestigious recognition,

Cedric will be an incredible asset to the motorsport

industry and companies he will be working with this

summer,” said John Riggs, director of the Centurion

Sales Program. “I have had the pleasure of mentoring

and working with him during both his academic and

early professional career, and look forward to seeing

him become a successful young executive.”

The School of Business Administration and its

internships provided Burkhardt with invaluable

experience. His 2018 summer internship included

working in Mazda Motorsports’ operations and business

development department, and traveling to races.

He returned to Mazda Motorsports in 2019 and

worked for its creative agency The Garage Team Mazda

in Costa Mesa, California, where he learned about the

advertising and marketing side of the business, during

his second summer internship.

“The School of Business Administration taught me

how to communicate effectively and build relationships,

which are crucial aspects of working in motorsports,”

said Burkhardt. “I would not be where I am today

without the assistance and mentorship of Dr. Riggs and

Professor James Fyles, who helped me overcome my

shyness and become confident when communicating

with organization leaders while pursuing a motorsports

career.”

Burkhardt also is a Stetson Centurion Sales Pro-

gram delegate at NASCAR. He is credited for securing

the collaborative initiative, which provides Stetson with

an opportunity to be a NASCAR collegiate sales partner

and part of the company’s NASCAR University. The

program allows students to join NASCAR’s Group Sales

Department team during race events and gain experi-

ence in ticket sales.

During his career, Campbell had an opportunity to

promote the Canadian–American Challenge Cup sports

car racing series, Formula One international auto

racing and Ford Motor Company. He also launched the

motorsports communications firm Campbell and

Company in Dearborn, Mich.

Campbell’s protégés, which include Sean Jones,

Townsend Bell, Jeff Swoboda, Jason Campbell, David

Scheinberg, Steve Madincea, Chris Lencheski and Paul

Pfanner, wanted to honor him by giving back and

mentoring the next generation of motorsports business-

men with a paid summer apprenticeship.

Burkhardt will spend four to six weeks this summer

working with 7R Events, Bryan Herta Autosport,

Fantastec, Phoenicia Sports & Entertainment, Racer

Media & Marketing and Short Shoot TV and during

races and the virtual Canadian International

AutoShow.

l About Stetson University

Founded in 1883, Stetson University is the oldest

private university in Central Florida. Stetson focuses

on intense learning experiences in a supportive commu-

nity that allows students to develop their voice in a

connected, inclusive environment. Stetson University

ranks No. 4 on U.S. News & World Report’s 2021 list of

Best Regional Universities (South), and has been

recognized as one of The Princeton Review’s 386 Best

Colleges, 2021 edition.

Stetson University graduate student receives Rod Campbell honor, Cedric Burkhardt is first recipient selected

UF/Brevard Extension to host pressure–cooker class
The UF/Brevard Extension Office in Cocoa will host “Cooking in an Instant,” a pressure–cooker class, from

6–7:30 p.m. on Tuesday, July 13. This class is a hands–on experience, and you get to eat what you made in class.

Materials will be provided and space is limited to 12 people, one ticket per person. The registration deadline is

8 p.m. on July 11. To register, visit www.eventbrite.com/e/cooking–in–an–instant–tickets–157053008777.
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By Andrew Findlater
afindlater@selectpr.com
SELECT Public Relations

TORONTO (June 16, 2021) — Freedom — freedom

to ride — is at the heart of a new innovation champi-

oned today by Pfaff Harley–Davidson. The Tough

Turban was conceived and designed by Toronto’s Zulu

Alpha Kilo, the dealership’s innovative creative

partner, which developed this advancement using

impact–resistant materials to better protect motorcycle

enthusiasts.

“Pfaff Harley–Davidson is proud to help champion

an idea that celebrates the diversity of our ridership.

We are honored to help advance the cause of diverse

gear and to help build awareness for the potential of the

innovation amongst our vast community of riders

across Canada and around the world,” said Brandon

Durmann, brand marketing specialist at Pfaff Harley–

Davidson.

Since 1903, Harley–Davidson has helped shape the

identity of millions of motorcyclists worldwide and

represents a lifestyle and an emotional attachment.

Harley–Davidson appeals to a growing community of

riders, including those riders who wish to try an

alternate form of head cover, other than the helmet.

“The Tough Turban further empowers Sikh riders to

protect who they are,” said Zak Mroueh, founder and

chief creative officer of Zulu. “This initiative combines a

lot of things we’re glad to focus on at Zulu Alpha Kilo —

inclusion, innovation and our core principle that the

world needs more creativity. I’m always thrilled when a

team member crafts an idea inspired by their own

heritage or personal experience. In this case, the idea

came from the team of Dan Cummings and Vic Bath,

who is from a Sikh background. He was inspired by his

father, who grew up in a small village in India and

dreamed of owning a Harley–Davidson, which to him

was the ultimate symbol of freedom.”

To bring the idea to life, Zulu tapped Spark Innova-

tions for the preliminary design of the Tough Turban. It

features emerging technologies in protective gear like

non–Newtonian foam that hardens on impact, 3D–

printed chainmail and a composite fabric used in

bulletproof clothing. The full design considerations for

the prototype have been open–sourced and released

online, enabling any manufacturer in the world access

to the virtual blueprint to make their version of a

reinforced turban for riders in their region. Details are

available on a specially created mini–site to support the

Tough Turban concept at: ToughTurban.com

“We welcomed the opportunity to share our experi-

ence in the creation of protective gear to develop a

turban application,” said Chris Pearen, design director

at Spark Innovations. “Working with a Sikh consultant,

we learned about the warrior culture and created a

chainmail–like matrix that could be incorporated into

the traditional feeling of a turban. Just seeing how

engaged the riders are with the prototype is certainly

inspiring!”

Pfaff Harley–Davidson and Zulu Alpha Kilo recog-

nize that the Tough Turban is still in the early stages of

development, which is why they have partnered with

the Sikh Motorcycle Club of Ontario to test and improve

upon design elements.

Inclusivity for all Sikh riders has yet to be achieved

across Canada. Helmet exemptions were first granted

to turban–wearing riders in British Columbia and

Manitoba in 1999. Close to 20 years later, in the fall of

2018, Ontario passed Bill 194, exempting Sikh motorcy-

clists from Ontario’s helmet laws. However, all other

provinces in the country have failed to adopt similar

legislation.

“Our members want the freedom to be able to ride

from coast–to–coast while wearing turbans,” said

Jagdeep Singh, a spokesperson for the Sikh Motor-cycle

Club of Ontario. “We welcome the freedom to ride

message that the Tough Turban touts, however for now,

it strictly remains a concept. The idea needs to be

developed further and tested for practical daily wear.”

“In the meantime, Sikhs should have the same

freedoms to ride in Saskatchewan, Quebec and the

eastern provinces. We appreciate the support to fight

for these more inclusive rights and the ability to

broaden the benefits that come from charitable rides

led by our club.”

The Sikh Motorcycle Club considers motorcycling to

be both a hobby and a means of having positive impact.

In the onset of COVID–19 last year, the Ontario

chapter alone conducted nine motorcycle rides to 35

distinct first responder sites to recognize the efforts of

frontline workers. The club also distributed thousands

of meals to vulnerable families impacted by the

pandemic and held protests in support of farmer rights

in India. In the past, the club has also held rides to

fight cancer, as well as support people with diabetes

and substance abuse challenges.

Concerns about safety are most commonly cited in

discussions about helmet exemptions, but 22 years of

riding with turbans have yielded precisely zero fatali-

ties among Canadian Sikh motorcyclists.

Pfaff Harley–Davidson develops Tough Turban prototype, a new protective innovation for motorcyclists
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After First Liberty Institute appeal, Army
issues favorable decision for the highly
decorated Chaplain Andrew Calvert

By Lacey McNiel
media@firstliberty.org
First Liberty Institute

FORT HOOD, Texas (June 24, 2021) — First Liberty

Institute today announced that the U.S. Army agreed not

to issue a formal reprimand against Chaplain (Major)

Andrew Calvert. The decision clears the way for Chap-

lain Calvert’s record to be cleared, resulting in the

possibility of future promotions and assignments.

“We’re very happy for Chaplain Calvert and we

commend the Army for making the right decision,” said

Mike Berry, general counsel for First Liberty Institute.

“No service member should ever be punished because of

their religious beliefs.”

Chaplain Calvert said, “I am grateful for this favor-

able decision, and I look forward to continue meeting the

spiritual needs of the soldiers with whom I serve.”

Chaplain Calvert had been threatened a career–

ending formal reprimand due to comments he made from

his personal social media account. Responding to a news

article, Chaplain Calvert expressed his religious beliefs

and his support for the Department of Defense’s (DOD)

prohibition against transgender service members. At the

time of his post, Chaplain Calvert’s statements were fully

consistent with and supportive of existing DOD policy.

Nevertheless, an Army investigator concluded Chaplain

Calvert’s religious beliefs violated Army policy and the

Army suspended Chaplain Calvert from his duties as

chaplain and considered issuing a formal reprimand.

First Liberty successfully appealed the reprimand, likely

saving Chaplain Calvert’s career and his reputation.

Chaplain Calvert has 16 years of service and has

deployed to combat zones numerous times. His military

awards and decorations include the Bronze Star and

three Meritorious Service Medals.

l About First Liberty Institute

First Liberty Institute is a nonprofit public interest

law firm and the largest legal organization in the nation

dedicated exclusively to defending religious freedom for

all Americans.

League of Women Voters of Space Coast
to present program on Martin Luther King

(June 21, 2021) — The League of Women Voters of

the Space Coast will host a Hot Topics presentation titled

“MLK and the Struggle for Black Voting Rights” from

2–4 p.m. on July 17 via Zoom with Florida History

Teacher of the Year Jennifer Jolley.

Jolley is a Palm Bay High School social studies

teacher.

Using materials and strategies from The Case Method

Institute for Education and Democracy and Harvard

Business School, Jolley will strive to put participants in

Dr. Martin Luther King Jr.’s shoes on March 9, 1965, as

King leads 2,000 marchers at the foot of the Edmund

Pettus Bridge in Selma, Ala., intent on marching to the

state capitol in Birmingham just two days after what

became known as “Bloody Sunday.” Case method

teaching brings history into the present.

The registration deadline is 12 p.m. on July 15. Early

registration is recommended as space is limited. To

register, go to www.lwv–spacecoast.org (home page). A

Zoom link will be sent to registrants 24 hours in advance.

For more information on this event, call (321) 783–6995

or email robgrisar@yahoo.com.

NOTICE IS HEREBY GIVEN that the undersigned,

desiring to engage in business under the

fictitious name of MELANIE'S SALON & SPA

intends to register the said name with the Florida

Department of State, Division of Corporations,

Tallahassee, FL and/or Clerk of the Circuit Court

of Brevard County, FL.

Melanie Webb 2 LLC

4206 Breslay Drive

Melbourne, FL  32940
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NEW YORK (June 11, 2021) — Aviation Week

Network, serving the global aviation, aerospace and

defense industries, has been honored for excellence

including best range of work by a single author and for

excellence in mentorship from the Jesse H. Neal National

Business Journalism Awards, the business–to business

media equivalent of the Pulitzer Prizes.

The recognized work includes:

l Best range of work by a single author: Space Editor

Irene Klotz.

l Marianne Decker Mattera Mentor Award: Lisa

Caputo, for sharing her expertise and developing her team

of graphic artists who design Aviation Week’s five digital

and print magazines as well as content for its web sites.

The prestigious award recognizes Aviation Week &

Space Technology in the category of brand revenue more

than $7 million. Aviation Week Network had a record total

of 13 finalists in this year’s Neal Awards competition.

Greg Hamilton, president, Aviation Week Network

said, “The Neal Awards are the most prestigious editorial

honors in the field of specialized journalism. We’re proud of

our editorial teams who garnered a record number of

finalists this year, and are committed to serving the

essential and complex aviation and aerospace community

with the trusted information it needs to succeed.”

In 2020, Aviation Week Network was recognized by the

awards program as Best News Coverage, Best Technical

Content and Best Instructional Content.

The Jesse H. Neal Awards were created by the Soft-

ware & Information Industry Association (SIIA) in 1955 to

recognize and reward editorial excellence in business

publications. The awards program is named after the first

managing director of SIIA predecessor American Business

Press, who remained active in promoting the B2B industry

throughout his life.

For more information, visit: www.siia.net/neals.

SIIA is the global business information association that

accelerates innovation for leading and emerging content,

data and technology companies.

The Neal Awards were presented in an online cer-

emony on June 9.

l About Aviation Week Network

Aviation Week Network is the largest multimedia

information and services provider for the global aviation,

aerospace, and defense industries, serving 1.7 million

professionals around the world. Industry professionals rely

on Aviation Week Network to help them understand the

market, make decisions, predict trends, and connect with

people and business opportunities. Customers include the

world’s leading aerospace manufacturers and suppliers,

airlines, airports, business aviation operators, militaries,

governments and other organizations that serve this

worldwide marketplace. Aviation Week Network’s portfolio

delivers award–winning journalism, data, intelligence and

analytical resources, world–class tradeshows and confer-

ences, and results–driven marketing services and advertis-

ing. Aviation Week Network is part of Informa Markets, a

division of Informa PLC.

l About Informa Markets

Informa Markets creates platforms for industries and

specialist markets to trade, innovate and grow. It provides

marketplace participants around the globe with opportuni-

ties to engage, experience and do business through face–

to–face exhibitions, targeted digital services and actionable

data solutions. For more information on this company,

visit www.informamarkets.com.

Aviation Week wins Neal National Business Journalism Awards; Irene Klotz and  Lisa Caputo are recognized
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MarineBank.bank
Member FDIC

LOOKING FOR A HOME, NOT A HASSLE?
WHATEVER YOU NEED:

• Home Mortgage/Jumbo Mortgage
• Home Refinance
• Home Equity Line of Credit
• Construction Loan

MARINE MAKES IT EASY!

• Quick decisions made locally
• Exceptional service and 

responsiveness
• Custom loan solutions

MORE
THAN 99% OF SURVEY RESPONDENTS 

WOULD RECOMMEND MARINE BANK

Contact me and get 
pre-qualified today!

Jennifer Cevallos
Residential Loan Ocer 

NMLS# 1380941
Phone: (321) 775-1868

Cell: (561) 901-4908

“ ”
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Structural Composites Inc.
Continued from page 12

Advanced Composites Manufacturing Innovation in

Knoxville, or IACMI, to create a bridge that could be

installed quickly, and safely meet transportation needs

in that rural community.

Morgan County Highway Superintendent Joe Miller

said “there are numerous bridges within the county and

hundreds across the state that are in need of repair and

could benefit from this technology.”

“We see this as a potential growth market for our

company,” said Nichols. “They have seven more bridges

they want us to do in Tennessee.”

A team of researchers at UT’s Fibers and Compos-

ites Manufacturing Facility worked with IACMI and

the bridge project team to equip the new FRP bridge

deck with high–density fiber–optic sensors and a state–

of–the–art wireless module system to monitor the

composite bridge–deck system while in service. The

embedded smart fiber–optic sensors were developed by

Luna Innovations in Roanoke, Va.

“The bridge is being monitored 24/7,” said Domin-

ique Gentile, director of communications for Structural

Composites. “There are embedded heat and cold

sensors. When it snows, the heat sensors will help melt

the snow on the deck. These high–density sensors over

time will provide critical performance and safety data.”

She added, “Just look at all the states that have

harsh climates and snow. There seems to be good

potential for our company in the smart–bridge market.”

In addition, wireless technology developed at UT is

being used to monitor the response of the bridge sys-

tem, and traffic counts remotely via cloud computing.

The sensors help the Tennessee Department of

Transportation learn about the overall performance of

that bridge when big logging trucks go across it or

supply trucks, semi–trailers, cars, and other vehicles.

“This is why it’s called a smart bridge,” said Nichols.

Gentile and Nichols were part of Structural Compos-

ites’ five–member team that traveled to Morgan County

for the official opening of the bridge on May 12. About

65 people attended the ceremony.

Nichols drove his 2021 Porsche Taycan, touted as

the “most innovative electric car in America,” to the

event. The 402–horsepower Taycan can accelerate from

0 to 60 mph in 2.6 seconds.

Both the bridge and Nichols’ electric vehicle have an

enduring lifespan, reduce energy, and improve the

environment. His smart car has built–in technology and

sensors to store all the information it collects while it is

being driven.

“We decided to make a play on it and drive it there

because it is a smart car, which talks to me, and the

smart bridge talks to the University (Tennessee),” he

said.

Nichols called officials before the ceremony and

received permission to park his Porsche on the new

bridge and have it photographed.

For more than 20 years, FRP composites have been

used in bridge applications, and they’ve met and

exceeded all performance and industry standards set by

the Association of State Highway and Transportation

Officials. However, many transportation departments

around the nation are unfamiliar with the technology.

“The bridge project in Morgan County I think is

going to raise the visibility of this type of technology

because the Tennessee Department of Transportation

can monitor how that bridge performs over time,” said

Nichols, an electrical engineer. “We’re hoping they will

embrace this technology and use it in some of the larger

bridges in the state later on.”

As part of the objective for sustainability and

strategic planning, he said the goal in this demonstra-

tion is to develop a comprehensive study for comparing

the total costs of a typical concrete bridge and one using

an FRP bridge deck. The study results will be shared

with federal, state, and local officials, transportation

departments, and the civil engineering community.

Fiber–reinforced polymer composite products

produced in the U.S. offer durable, sustainable and

cost–effective solutions not only in bridges but also in a

variety of infrastructure and transportation applica-

tions, including highways, dams, railroads, semitrail-

ers, aircraft, waterfront structures, utility poles, and

buildings.

Structural Composites’ customers include some of

the largest players in their respective industries. An

example is Lafayette, Ind.–based Wabash National

Corp. That company is North America’s largest pro-

ducer of semitrailers. About one–of–three semitrailers

on the road are made by Wabash National. “Wabash

has taken our technology into the semitrailer business,”

said Lewit. “They are our exclusive partner in the

semitrailer market. They are equity partners with

Structural Composites and have board representation.

What we do in partnerships like this is sell a small

percentage of the company to them for exclusive access

to technology.”

He added, “Now we are about to deploy that technol-

ogy in the rail–transportation market with TrinityRail.”

TrinityRail is the trade name used by Trinity Indus-

tries Inc., a public company headquartered in Dallas,

Texas. It owns businesses that are leading providers of

North American rail–transportation products and

services. It manufactures railcars and leases railcars.

“We like to say we are a small company with big

friends,” said Nichols, whose firm employs about 80

people and is hiring various types of technicians.

Small businesses like Structural Composites are

positioned to reap benefits from the federal

government’s proposed infrastructure bill, if and when

it’s passed by both parties.

“That has been one of my priorities,” said Gentile. “I

have been talking to politicians on the Hill. I’ve gotten

in touch with U.S. Sen. Marsha Blackburn of Tennes-

see, and politicians in Oklahoma, Oregon, and other

states, and of course Rep. Bill Posey. We’ve been

working the phones and sending emails.”

Gentile said she has communicated with Charles

Smallwood, the deputy assistant secretary for intergov-

ernmental affairs at the U.S. Department of Transpor-

tation. “And U.S. Secretary of Transportation Pete

Buttigieg is aware of our company, too. They know we

are trying to get their attention. So far, I think we are

doing a good job.”

“The infrastructure bill is sitting in D.C. We need to

get it moving. Bill Posey has been very good trying to

create awareness in the government about the impor-

tance of this bill, especially for small businesses like

ours. It would be a huge boost. We’re watching it

closely,” said Lewit. The administration announced a

bipartisen agreement June 24.

Meanwhile, Lewit and Structural Composites is

poised to grow. “Our vision is working with markets

that we can service with the scale of this company. And

we’re seeing success doing that.”

Curri Properties

new ad emailed
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TALLAHASSEE (June 14, 2021) — Winners of the

2021 Parker Thomson Awards for Outstanding Legal

Journalism in Florida have been announced.

Winners are represented in two categories, print and

television. Award recipients receive $500 for first place;

second–place honorees receive $250. All honorees and their

media outlets receive plaques.

The winners will be highlighted in a video during the

2021 Florida Press Association Awards Presentation in

July. The awards are presented by The Florida Bar’s

Media & Communications Law Committee in recognition

of outstanding journalism highlighting the system of law

and justice as it affects Floridians.

Judges for The Parker Thomson Awards are composed

of out–of–state journalists, media lawyers and media

educators.

The winners:

l Print, First Prize: Isaac Eger, Sarasota Magazine,

“Who Owns Florida Beaches”

After being kicked off a Sarasota County beach for

trespassing by two private uniformed security guards

during a sunset stroll early in 2020, the author decided to

find out if this was legal. What he discovered was compli-

cated and alarming: The public’s access to Florida’s

beaches is shrinking and few people know that this is

happening. “A well written, well investigated and impor-

tant piece of journalism,” one contest judge said.

l Print, Second Prize: John A. Torres, Florida Today,

“Crosley Green, his verdict overturned, is one Black life

that never seemed to matter”

Torres has covered the Crosley Green murder case since

2010 when the convicted murderer was re–sentenced to

life in prison after initially being sentenced to death 20

years earlier. He followed the case through one appeal

after another and began discovering and reporting on

numerous problems with the conviction ranging from

potential Brady violations to junk science, coerced wit-

nesses and no physical evidence tying Green to the

murder.

“This story, including Torres’ 11–episode podcast about

the case takes the reader on a journey through the legal

system in a most compelling way,” one contest judge said.

l Television, First Prize: Sara Girard, WINK News,

“What Happens to Kids Who Make School Threats”

Sara Girard’s reporting on students threatening to

commit school shootings and what happens to them is the

focus of this story. The Lee County Sheriff’s Office and

state Attorney’s Office made several public promises to

curb the threats through intense legal action, starting with

arrests and real–life criminal charges. In less than two

years, hundreds of kids made hundreds of threats in just

one southwest Florida county. Girard’s investigation

revealed inherent roadblocks to holding public officials

accountable to their promises.

“Her persistence and tenacity helped make this story a

winner, along with stellar investigative reporting,” a

contest judge said.

The Parker Thomson awards honor news stories, series,

features, editorials, blogs, documentaries, columns, special

sections — anything that is produced by a news organiza-

tion and deals with law and lawyers, courts, law enforce-

ment, the delivery of legal services, the effectiveness of the

justice system, the work of the organized Bar or related

matters.

The media competition is in its 66th year. This year’s

awards honored works published or produced in 2020.

Parker Thomson Awards for Outstanding Legal Journalism announced; Florida Today’s John Torres honoree
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Hedrick Brothers Construction Inc.
Continued from page 13

She was one of two women in her civil

engineering graduating class at FAU in

Boca Raton.

“I interned my senior year with an

owner’s representative that did only

health–care construction. I did a project in

Port St. Lucie for the original builder and

just loved working on a construction site

and being in the field. I worked out of a

construction trailer. So when I graduated,

this is the avenue I pursued. I didn’t want

to sit behind a desk when I could be on a

project site.”

Kennelly started in the construction

industry in the early 2000s. He has

experience in municipal publicly funded

projects and other segments.

“I’ve been involved in a lot of K–12

school projects. That’s been a centerpiece of

my career, but at the same time I have

worked in several other sectors, including

retail,” said Kennelly, who earned his

bachelor’s degree in building construction

from the University of North Florida.

He holds the LEED AP credential

awarded by the U.S. Green Building

Council. LEED stands for Leadership in

Energy and Environmental Design. It is an

advanced professional designation

signifying expertise in “green” building.

Kennelly grew up in South Florida and

has been in Brevard for almost nine years.

He’s worked in the Orlando market, too,

and recently joined Hedrick Brothers

Construction.

“I was familiar with Hedrick Brothers

Construction,” he said. “Coming here, I

found the culture to be unique and it’s a

great place to work. We have an outstand-

ing team at the Melbourne office.”

Kennelly added, “I think we offer some

refreshing differences in the local construc-

tion market. We have a lot of support from

company leadership, and it’s great to see

Dale (Hendrick) involved with the firm on a

regular basis. And, what I like here is

having the ability to work in the same

community that I am involved in as a

volunteer, as it pertains to organizations.”

Jaffe was born and raised in Melbourne.

He lived in Naples for 10 years before

returning to Brevard. He is a graduate of

Florida Gulf Coast University with a bach-

elor’s degree in hospitality management.

“While studying for my degree, I worked

at a country club. One of the members

there owned a construction company. He

offered me a job in his company. I never

looked back. That put me on a path to a

career in construction,” said Jaffe.

Jaffe has worked in just about every

phase of the industry, from estimating to

superintendent, project management, and

business development.

“I love doing business development,” he

said. “I enjoy meeting people and building

relationships. Hedrick Brothers Construc-

tion has a great success story to tell. I feel

like this area can benefit from a company

like Hedrick Brothers.”

Hedrick Brothers Construction special-

izes in both commercial construction and

luxury residential building. Jaffe was

recently appointed to the Home Builders

and Contractors Association of Florida’s

Space Coast board of directors.

Before joining Hedrick Brothers

Construction, Jaffe was vice president of

business development for area firm Don

Facciobene Inc. His résumé includes

having served as vice president of Southern

Gulf Construction.

“Mike brings a wealth of industry

knowledge in commercial general contract-

ing, as well as strong community ties,” said

HBCA President Christina Slate. “Mike’s

insights and his energy will be invaluable

as the HBCA of Florida’s Space Coast

executes its accelerated strategy to meet

the demands being placed on our local

building industry.”

The opening of the Space Coast office

was Hedrick Brothers Construction’s first

expansion.

“Outside of South Florida, Melbourne is

our first secondary office in the company’s

history,” said Strassel. “So it was extremely

important for us to come here with a

permanent location and staff, not as a ‘logo’

— do a couple of projects and leave. We are

building roots here. We live here. We’re

hiring here. I just moved to Brevard from

West Palm Beach. And it’s important for

our company to be part of this community.

It’s part of our business plan.”

He added, “For more than 40 years, our

company has been immersed in giving back

to the West Palm Beach community. We

are strong supporters of Habitat for

Humanity, various school board activities,

the Boys & Girls Clubs, Salvation Army,

and other organizations. And we have

made a conscientious effort to be involved

in the Brevard community as well.”

Hedrick Brothers Construction’s

involvement here includes the Economic

Development Commission of Florida’s

Space Coast, the American Red Cross,

where Lobby sits on the board of directors,

the Home Builders and Contractors

Association of Florida’s Space Coast, and

Brevard Public Schools.

“The four of us from the Space Coast

office of Hedrick Brothers Construction

volunteered this year to teach a class at

Cocoa High School,” Strassel said, adding,

“The students made us an HB flag that we

proudly display in our office. We plan to be

very active in the Brevard community as

we settle in. Dale Hedrick led the way

doing that for our company in West Palm

Beach long ago.”
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Welcoming Our New Litigation Attorney,

Joe Crawford
Dean Mead is pleased to add Joe’s litigation practice to compliment its full 

service Viera/Melbourne office. Joe is excited to be back in Brevard practicing 
law, and continuing his commitment to serving its residents, businesses, and 

local professionals. Joe represents clients in all forms of civil litigation including 
commercial and business disputes, real property issues, non-compete 

enforcement and defense, insurance matters, construction defects, shareholder 
and partnership disputes, and trust, probate, and estate litigation.

jcrawford@deanmead.com | (321) 751-6104 | www.deanmead.com

Offices: Orlando • Ft. Pierce • Stuart · Tallahassee · Vero Beach · Viera /Melbourne

Proudly serving Brevard
County for 32 years

July 31st

321-267-8563321-267-8563321-267-8563321-267-8563321-267-8563

www.SoldFor.com

Next Live & Online Auction
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The City of Cocoa
Continued from page 1

renovated their buildings. Now we need

the investment of businesses. We need

businesses to come in. With all the

business–focused programs we’re offering,

we’re hoping to attract more entrepreneurs

to the area,” she said.

The City of Cocoa has in place a

number of economic development pro-

grams and incentives to help attract

businesses. They include the Community

Reinvestment Act Commercial Façade and

Small Business Assistance programs; the

Ad Valorem Tax Incentive program; and

the Historically Underutilized Business

Zone Empowerment Contracting program,

or HUBZone.

“One of the best resources for busi-

nesses and entrepreneurs who are sizing

up Cocoa as a potential location is our

‘Choose Cocoa’ website (choosecocoa.org),”

she said.

“On that site, we showcase all the

available commercial properties in Cocoa.

With the real–estate market buzzing, the

situation is fluid — changing all the time.”

Essing said she works closely with the

Space Coast Association of Realtors.

“The thing I like about Choose Cocoa is

that it allows me to list the properties on

the MLS that have a Cocoa address,

including the large commercial properties.

By having a good relationship with the

real–estate agents in and around the city,

we’re able to do this. The software

program has multiple search filters, so

users can really hone in on their location

criteria.”

The inventory includes an unoccupied

Wells Fargo facility in Cocoa Village.

The Choose Cocoa site has a number of

commercial lease properties listed, many

of which are in the North Cocoa Commerce

Center on North Cocoa Boulevard. These

office and retail spaces range from 790

square feet to 2,700 square feet.

“Improvements have been made to the

Cocoa Commerce Center. They include a

new façade. We are trying to raise

awareness among businesses of this

complex. It’s in an attractive location, easy

to go north to Port St. John and Titusville,”

she said.

Essing added that her office often

receives calls from businesspeople

inquiring about properties located in the

federal government’s “Opportunity Zones.”

“That’s where they want to make their

investment. On the Choose Cocoa site,

they can pull up the Opportunity Zone

area, which is a large section of Cocoa,

stretching south of State Road 528 and

State Road 524 and east of Cox Road.

There are incentives to start a business in

the Opportunity Zones. And we have seen

a lot of interest.”

There are six one–half acre parcels

southwest of State Road 524 and

Clearlake Road. “There are many options.”

Opportunity Zones were created under

the 2017 Tax Cuts and Jobs Act to

stimulate economic development and job

creation by incentivizing long–term

investments in low–income neighborhoods.

Former Gov. Rick Scott approved three

Census Tracts in Cocoa as Opportunity

Zones. The program provides three

scalable tax incentives for investors to

reinvest their unrealized capital gains into

Opportunity Funds dedicated to support-

ing distressed communities.

Cocoa Census Tracts 623, 624 and 626

make up three of the 427 Opportunity

Zones that Florida successfully obtained

under the Tax Cuts and Jobs Act.

Recently, U.S. Representatives Tom

Burchett of Tennessee and Henry Cuellar

of Texas introduced the “Opportunity Zone

Extension Act of 2021.” This bipartisan

legislation would extend the Opportunity

Zone program until the end of 2028.

Opportunity Zones have attracted

$175 billion in capital investments as of

the end of 2019. Fifty–two billion would

not have entered Opportunity Zones

without the incentive, according to a report

by the federal government’s Council of

Economic Advisors.

“We are looking to ‘marry’ the Opportu-

nity Zone and the HUBZone sites as they

pertain to property searches,” said Essing.

The government’s HUBZone program

helps small businesses in urban and rural

communities gain preferential access to

federal procurement opportunities. These

preferences go to small businesses that

obtain HUBZone certification in part by

employing staff who live in a HUBZone.

The company must maintain a “principal

office” in one of these designated areas.

Cocoa has Census Tracts that are

designated non–metropolitan HUBZones

by the U.S. Small Business Administra-

tion.

In addition to Opportunity Zones and

HUBZones, the Cocoa City Council has

created a program called “Upstart Cocoa.”

The council unanimously approved the

new business startup program to promote

the growth of minority or women–owned

small firms throughout the city.

Upstart Cocoa is designed as a three–

year forgivable loan program that awards

up to $10,000 to a startup business or a

business looking to expand into Cocoa.

“The forgivable loan includes $2,500 in

weVENTURE mentorship,” said Essing.

After three years of maintaining the

business in Cocoa and successful comple-

tion of the program, the loan will be

forgiven.

Essing said two loans will be awarded

through Upstart Cocoa. One is specifically

for businesses that will be located in the

Diamond Square Redevelopment Area in

Cocoa, and the other is for the entire City

of Cocoa.

“This is a great opportunity to expand

our business community by offering

startup capital and business mentorship

through our partners at weVENTURE,”

said Cocoa Mayor Michael Blake.

“Business and economic development

and expansion is a priority of the Cocoa

City Council, as we look to continue to

grow our community and expand opportu-

nities for our diverse and unique citizens

and businessowners.”

The Upstart Cocoa program includes a

collaboration with weVENTURE at

Florida Tech’s Women’s Business Center

in Melbourne. That office offers customized

business mentorship and education

through their signature “Ignite 360”

program.

“Florida Tech’s weVENTURE works

with both women and men, so the loan is

available to men and women alike,” said

Essing. “The great thing about this

program is, if you are going to start a

restaurant, your mentors are going to be

people who owned restaurants.

weVENTURE does an outstanding job

providing appropriate partners as business

mentors.”

Essing also singled out the work of the

local office of the Service Corps of Retired

Executives, or SCORE. “The second part of

the Upstart Cocoa application requires the

submission of a business plan. So SCORE

helped applicants with that as did

weVENTURE.”

Upstart Cocoa accepted applications for

the program from May 17 to May 31. “In

just three weeks, we received 55 applica-

tions,” said Essing. “When we moved to

the second stage, which required the

submission of a business plan, we had 25

applicants, which is still a good number

and shows strong interest in the program.”

She said the applications “covered the

gamut,” from professional consulting firms

to restaurants.

“We are excited to see how it develops

over time. We’re looking to grow it. The

program has received great support from

the Cocoa City Council. Perhaps there will

be additional funding in the future for this

program,” she added.

A committee, selected by the Cocoa City

manager, is reviewing all the applications.

The committee includes a member of

Cocoa’s Community Services’ staff, a

representative from weVENTURE, and a

community banking professional.

Cocoa also supports existing businesses

through services such as online permitting

and same–day permitting. “We just kicked

off online permitting and it is being well–

received. We are making it easy for

contractors and businesses to gain

permits. It is a streamlined process. Also,

over–the–counter permitting is available

on Wednesdays. An applicant can walk out

the door with his or her permit that

particular day,” said Essing.

Same–day, over–the–counter permit-

ting takes place from 8–11 a.m. on

Wednesdays. Applications will be reviewed

and issued before 4:30 p.m. that same day.

Permits can be submitted by email to

buildingdept@cocoafl.org, or in person at

65 Stone St.

Yet another incentive to pull businesses

to Cocoa is the city’s ad valorem tax

abatement program. It’s for new and

existing businesses.

An ad valorem tax abatement is the

reduction of, or exemption from, taxes

granted by a government for a specified

period, usually to encourage certain

activities such as job creation or invest-

ment in capital. The tax is based on the

value of real estate or personal property.

“The City of Cocoa’s ad valorem tax

abatement program isn’t quite as strict as

the county’s requirements,” said Essing.

“We look at the number of jobs and the

type of jobs a business is bringing to Cocoa.

If they are well–paying jobs, we definitely

can give some consideration to the ad

valorem tax abatement.”

Another way Cocoa is reaching out to

businesses is through its Commercial

Façade Improvement program. The Cocoa

CRA and the Diamond Square CRA, two

of the city’s Community Redevelopment

Agencies, sponsor a Commercial Façade

Improvement program to benefit property

owners in the respective redevelopment

areas.

Matching grants of up to $10,000

(amount varies with each Community

Redevelopment Agency) are available to

qualified owners to fund exterior improve-

ments, she said. These include signage,

awnings, landscaping, lighting, and

parking lots.

“You have to be located in one of the

two CRAs to receive the grant. We have

the downtown Cocoa Village CRA and the

Diamond Square redevelopment area. Two

businesses were just approved for that

program and are taking advantage of it.

One is Vaya Space, at 305 Brevard Ave.,

and the other is located at 608 Brevard

Ave., a mixed–use development. This is an

incredible program for businesses that

qualify,” said Essing.

She also pointed out Cocoa’s efforts to

increase the tax base, land area, and

population of the city through annexation.

Annexation is a process — outlined in the

Florida Statutes — whereby property

owners located outside the incorporated

city limits of Cocoa can decide to locate

within the municipal boundaries of Cocoa.

While there is no cost to the property

owner for processing an annexation

request, tax rates and certain fees and

charges differ between Brevard County

and the City of Cocoa. “There are many

tangible and intangible benefits of

annexing property into the City Cocoa,”

said Essing.

She added, “We’re excited about the

future of Cocoa. There are many great

things happening. We’re seeing a lot of

momentum, and more businesses are

taping into our programs and initiatives.

We are poised to grow into the future.”
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