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By Ken Datzman

In today’s residential real–estate market, people are

buying homes sight–unseen.

Buyers are looking to secure a home at a time when the

market is experiencing a historically low supply of houses.

Some buyers are turning to the power of cash to push

aside competing bids, while others are using “escalation

clauses” in contracts in an effort to make their offer stand

out and be accepted over other offers.

In May, the statewide median sales price for single–

family homes was $344,900, up 27.7 percent from the

previous year, according to data from Florida Realtors.

And single–family homes, just one slice of the market, are

in short supply. Currently, there are only 686 single–

family homes for sale in Brevard County.

Longtime Realtors say today’s market dynamics are

adding a new chapter to homebuying.

“I have worked in the local real–estate market for 38

years, since 1983,” said Realtor Kevin Hill of RE/MAX

Alternative Realty in downtown Melbourne.

“I have never seen this type of activity to purchase

existing homes. This has topped it all. Every single time I

get a listing, it sells within a day.”

Hill said she has clients who are interested in putting

their homes on the market for sale, but have held off

because they are faced with the challenge of slim inven-

tory.

“The real–estate market seems like a game of musical

chairs right now. This is a different type of market.  With

record–low inventory, where does the seller go?”

She thinks home prices will be leveling off at some

point, “maybe not so much in the $200,000 to $400,000

range, but we are seeing some price reductions in the

high–end home segment.”

“For example, a canal–front home in Brevard priced at

roughly $1.5 million was reduced to around $1.2 million,

and perhaps has sold for less than that. I believe there is a

little bit more realism coming back in the housing market,”

she added.

Many people are amazed at the strength of the housing

market. Although there has been a series of obstacles over

the last year, including an unprecedented pandemic,

record home prices, and all–time low inventory, buyers are

still lining up at a feverish pace.

Helping to fuel the buying is a high–flying stock market

that has created a lot of wealth for investors over recent

years. Investors have used some of their gains to purchase

homes.

Also, a new Zillow survey examining the housing

preferences of and influences on millennials and Gen–Zers

finds that about three–in–five plan to use money saved

during the pandemic to put toward a down payment on a

home, showing that homeownership still appears to be a

priority and inspiration among members.”

And millennials are now the largest generational group

of homebuyers and thus have an outsize impact on the

market as a whole. “Millennials are very active in the local

housing market,” said Hill. “We work with a lot of

millennials who are buying homes.”

Area Realtor Kevin Hill has seen a lot of market cycles over four decades

Kevin Hill of RE/MAX Alternative Realty in downtown Melbourne is in her 38th year working as a Realtor. Hill said she has never experienced
a real–estate market like today’s. Record–low existing–home inventory coupled with low interest rates has created a lot of buyer activity.
Escalation clauses are even working their way into real–estate contracts. When a buyer is deciding what price to offer on a home, the situation
may call for a single price, or in some cases, an escalation clause. Hill says one of the things she greatly enjoys in her field is negotiating a
deal. She is a board member of both the Brevard Health Alliance and the Boys & Girls Clubs of Central Florida.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Julia Gill Woodward
julia@floridastateparksfoundation.org
Chief Executive Officer
Florida State Parks Foundation

TALLAHASSEE (June 29, 2021) — The Florida

State Parks Foundation has partnered with Surfing’s

Evolution & Preservation Foundation to provide beach

wheelchairs at 10 of Florida’s most popular beach state

parks. The wheelchairs are available now in select

parks.

The beach wheelchairs can be used in areas with soft

sand where conventional wheelchairs would get stuck.

They can even be wheeled into shallow waters. Ten

coastal parks around the state will each receive one

wheelchair.

“Increasing accessibility for all is one of our missions

and these new beach wheelchairs will allow people with

mobility problems the opportunity to get on the beach

with their family and friends. They will help create a

new experience for them,” said Florida State Parks

Foundation President Gil Ziffer.

Surfing’s Evolution & Preservation Foundation Inc.

is a charitable organization founded by surfing legend

Ron DiMenna and his wife Lynne, to recognize the

importance of the beach and surfing lifestyle in Florida

and protect these beaches for future generations to

enjoy. Their focus is on keeping the beaches safe and

healthy, by supporting programs and events of other

organizations that support beaches and oceans and

promote education on beach safety.

“Surfing’s Evolution & Preservation Foundation is

excited to partner with the Florida State Parks Founda-

tion to provide beach wheelchairs to 10 of its parks. We

believe that our beaches should be enjoyed by everyone

and we are so pleased to be able to increase accessibil-

ity for people who may not be able to get on the beach

without assistance,” said Stacey Kirby, Foundation

administrator. “It is our hope that these Sand Rider

beach wheelchairs will be enjoyed by many beach lovers

for years to come. To support Surfing’s Evolution &

Preservation Foundation, and to learn about our

Endless Summer specialty license plate, please visit:

www.preservesurfingbeaches.org.”

State parks receiving the beach wheelchairs are: Big

Lagoon State Park, Pensacola; Grayton Beach State

Park, Santa Rosa Beach; Fort Clinch State Park,

Fernandina Beach; Little Talbot Island State Park,

Jacksonville; Anastasia State Park, St. Augustine;

Sebastian Inlet State Park, Melbourne Beach; Delnor–

Wiggins Pass State Park, Naples; Gasparilla Island

State Park, Boca Grande; Fort Zachary Taylor Historic

State Park, Key West and Fort Pierce Inlet State Park,

Fort Pierce.

The Florida State Parks Foundation, founded in

1993 as Friends of Florida State Parks and renamed in

2018, is a 501(c)(3) nonprofit corporation whose mission

is to support and help sustain the Florida Park Service,

its 175 award–winning parks and trails, local Friends

groups and more than 20,000 park volunteers.

It does this through programs that preserve and

protect state parks, educate visitors about the value of

state parks, encourage community engagement and

active use of state parks, and advocacy.

The volunteer board of directors represents private

and public sectors as well as local and statewide

interests.

New partnership to provide beach wheelchairs to 10 state parks in Sunshine State, including Sebastian Inlet

Brevard County Government Center boosts security for Commission meetings
VIERA (July 1, 2021) — Residents and others who attend Brevard County Board of County Commissioners

meetings will now be required to pass through metal detectors as part of upgraded security measures at the

Government Center.

The addition of metal detectors in the lobby of Building C, and being used for the first time for the Board of

County Commissioners’ regular meetings, is designed to increase the safety and security of citizens, Commission-

ers and employees of Brevard County by screening for prohibited weapons. Chapter 790 Florida Statute prohibits

anyone from bringing weapons into County Commission meetings.

Previous Commission meetings have included the presence of Brevard County Sheriff’s Office deputies. Com-

mission meetings will continue to be staffed with deputies who will be in place if additional screening measures

are warranted.

The metal detectors will only be used for access into the Board of County Commissioners’ Chambers. Those

wishing to attend Commission meetings are encouraged to arrive early to allow additional time to get through the

security screening process. Citizens visiting the Government Center for day–to–day business and other public

functions will not be required to go through metal detectors.
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By Bree (Adamson) Watson
UCF Forum columnist
University of Central Florida

ORLANDO (June 16, 2021) — A long time ago in a

residence hall not too far away, I stared at the blank, beige

cinderblock walls and standard–issue furniture inside

Lake Claire #56 and took a deep breath. “Responsibility!” I

groaned, while shaking my head. “Responsibility! Sheesh!”

I repeated this anxious mantra while my dad and I

unpacked boxes of my belongings.

I had lived in the same on–campus apartment building

during my first year, and now, as a sophomore, I was about

to become the building’s resident assistant, one of UCF’s

new batch of RAs.

While I’d handled a fair amount of responsibility as a

babysitter, a soccer referee, a summer camp counselor and

retail employee, the encroaching reality of overseeing a

three–story building filled with fellow college students was

far more daunting.

It turned out to be far more rewarding, too.

Being an RA became so much more than a college job

that had the perk of proximity to classes and reduced

housing costs. It gave me the confidence to tackle new

challenges. It encouraged me to meet new people. And it

gave me lifelong friends.

It was not an easy job. Weekly work nights and on–duty

weekend shifts kept us plenty busy, in addition to planning

and promoting events for residents — and completing our

college coursework, of course. Even the interview process to

land a sought–after spot was challenging.

Preparation for the role required training, teamwork

and a handful of certifications. We completed first aid and

CPR courses. We enthusiastically practiced the proper

way to use a fire extinguisher. And we learned how to de–

escalate roommate conflicts, which were often sparked by a

thermostat setting or an unkempt kitchen sink.

We promoted athletic events and art gallery openings.

Hooked hungry residents into attending start–of–semester

building meetings with the offer of free pizza. Lamented a

lack of attendance when few showed up to our activities.

And we arranged for entertainingly informative programs

about alcohol safety and sexual wellness, thanks to

partnerships with UCFPD and Wellness & Health

Promotion Services (respectively … and separately).

Essentially, our job as RAs was to seek out and sort

through the abundant opportunities offered at UCF and

give our neighbors a welcoming place to meet up, hang out

and gain a sense of community.

There were independent residents, who rarely needed

assistance. Forgetful residents, who regularly left their

apartments without a key and needed to be let in. Home-

sick residents, who needed a hug or a high five. And, of

course, there were unruly residents, who needed a visit

from UCFPD to deal with various violations, including —

yes — a flaming pizza box in the stairwell.

One of the things that stands out to me all these years

later was how different the RAs were. Sure, we were all in

college — all Knights — but our backgrounds, majors,

interests and goals were wonderfully diverse. While many

jobs bring together people with similar talents and skills,

RAs are a motley crew, united by a passion to guide and

care and create.

A schoolteacher and a biologist. A graphic designer and

an engineer. A social worker and a copywriter. These were

just a few of our future careers. It was like The Breakfast

Club meets MTV’s Real World, complete with drama and

hijinks, courtship and loss, evening salsa lessons and late–

night Dance Dance Revolution competitions.

Twenty years later, I still look back fondly on my time

as an RA. And I’m still in touch with many of those friends.

The fearless ones who raced paddleless canoes on Lake

Claire. The spontaneous ones who slid through rainy day

mud piles in the courtyard. And the patient ones who

tolerated my weekly watching of The West Wing while on

duty in the community center.

I’m glad I took a chance on a new challenge — a new

responsibility. That leap continues to have positive ripple

effects today. And I know it sounds a bit nerdy, but I am so

proud to have been an RA. Lake Claire forever.

Being a resident assistant in college wasn’t just a job — it was a life experience

Bree (Adamson) Watson, 2004, is senior copywriter
with UCF’s Communications and Marketing team.
She can be reached at bree@ucf.edu.

Florida Tech named a top school for veterans, according to 2021 Military Times
(June 25, 2021) — Florida Tech has been recognized as a top school for military veterans in the 2021 Best for Vets:

Colleges ranking from Military Times magazine. The university offers a thriving ROTC program on its main campus and

has a variety of degree programs fully online and at its Alabama, Florida, Maryland and Virginia education centers,

which have long been a top choice for servicemembers.

Florida Tech counts 46 military generals among its alumni, including Ann Dunwoody, the first woman in U.S history

to achieve a four–star officer rank.

In the annual Military Times report, more than 360 schools were ranked by filling out a 70–question survey about

costs, programs, policies and services that impact military–connected students. Federal data from the U.S. departments

of education, veterans affairs and defense, were also considered.

The ranking has Florida Tech at No. 46 among private, not–for–profit schools nationally, and No. 11 in the southeast

region. “For 10 years, Military Times Best for Vets: Colleges has been a top resource for veterans to help with their

education decisions,” the magazine noted. “This year’s rankings will help veterans make important decisions about their

career planning and how to use the education benefits they earned through military service.”

The full rankings are available at colleges.militarytimes.com.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING CRIMINAL ENTERPRISE?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: douglas.waller@bcso.us

Sent: Sunday, March 11, 2018 10:17 PM

To: tod.goodyear@bcso.us

Cc: michael.demorat@bcso.us

Subject: Re: BCSO Jail access agreement

Has this been shared with Charlie?

Sent from my iPhone

On Mar 6, 2018, at 11:48 AM, Goodyear, Tod <tod.goodyear@bcso.us> wrote:

Chief,

Here is the draft agreement for the BAM program filming.

From: Bill Erfurth [mailto:bill@moderncityentertainment.com]
Sent: Friday, March 2, 2018 10:45 AM
To: Goodyear, Tod <tod.goodyear@bcso.us>
Cc: Bill Erfurth <bill@moderncityentertainment.com>
Subject: BCSO Jail access agreement

Hi Tod, how’s things? Please find attached the standard agreement put together by the
broadcaster and producers in London. It references the “jail” which your legal will
probably amend to BCSO and any other changes or tweaks they deem necessary. Let
me know if there are any questions.

Thanks, Bill

Bill Erfurth | President

<35B36020-8F20-4FAB-8538-11AEFD7FE4EF[1].png>
305-970-4898 | Bill@moderncityentertainment.com

<9194EBA9-66A3-4232-97DE-071E8D9B967C[1].png> <A0163EB6-DF97-4A0C-
9036-E040C0BA4595[1].png> <19D59855-D951-4DFA-90FE-
F2C0FC476094[1].png>

Hi Bill,

Here’s a draft access agreement for Brevard. Pls will you pass to Todd to hand to
their lawyers. For a project like this it’s standard practice to have a written
agreement in place as it protects both sides. I’m sure they will have comments.

Best Nick
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By Tamzin A. Rosenwasser, M.D.
dr.tamzinr@gmail.com

ARLINGTON (July 6, 2021) — Just as Karl Marx

interpreted all of human history as a fight between the

“proletariat” (oppressed) and the “capitalists” (oppres-

sors) using a method I can only call “Illogical

Abstractionism,” so also do the “critical race theorists”

use a rigid abstraction to divide all of mankind into one

of two groups.

Karl Marx had no understanding of history or the

time course in human affairs. He never set foot in the

situations he wrote about with such certainty. Stupid.

The “revolt of the proletariat” never happened, because

the people whose strengths did not include invention of

machinery, or founding of factories, (the proletariat)

became much more comfortable and wealthier as a

result of the existence and work of those whose

strengths did include those things (the capitalists). The

capitalists provided useful work, and it was an enor-

mous benefit to the workers (proletariat).

Could humanity have managed without refrigerators

and automobiles? We did so for millennia. Do you want

to return to a world without refrigeration or the other

comforts brought to us thanks to capitalism?

To take abstract theories and apply them with

deadly force to human beings does not appear to me to

be a viable formula for happiness, or for unchaining

anybody from any kind of oppression. In fact, we have

history as our guide in judging the result of the abstract

theories of Marxism as it was imposed in the Soviet

Union. In all places where Marxism, Communism,

Nazism, Fascism, and Socialism have been imposed,

the major result is not tens of thousands, or even

hundreds of thousands, but millions of corpses. Where

less force has been used, the most benign result of these

economic and political systems has been economic

stagnation and the blighting of human lives.

At least a few people do well. Not necessarily the

people who are so eaten up with the abstract theories

that have decided they must be imposed on everyone,

but those who survive the brutal political power

struggle–like Lenin, Stalin, Mao, Castro, and the Kims

in North Korea. They live in luxury while people starve

and suffer all around them. Marxists like Patrisse

Cullors, the “Black Lives Matter” queen, may hope to

remain on top but should remember that the revolution

devours its children.

Perhaps a “trained Marxist” knows the story of

Lavrentiy Beria, the chief of Stalin’s secret police. He

bragged “Show me the man and I’ll show you the

crime.” That seems to be very like the mantra of the

“Critical Race Theorists.” Several months after Stalin’s

death, this slave labor camp supervisor and torturer

was summarily executed by his rivals.

Critical Race Theory’s view of the oppressor (whites)

and oppressed (people of color) classes quickly leads to

logical contradictions. Where is Barack Obama? He is

half “white” on his mother’s side, and half “Black” on

his father’s side, whether his father was the elder

Obama or Frank Marshall Davis. So, is half of Barack

Obama oppressing the other half? Sounds schizoid, but

of course, that’s why we have psychiatrists. The

question also arises, which half is which? Does the left

half oppress the right? The right side of the brain is not

exactly the same as the left half, so right away we run

into a problem. Same with the front side fighting the

back. There are no eyes in the back of the head, so they

are not exactly equal halves. I suppose maybe each cell

could line up its mitochondria, and uncurl its chromo-

somes, and each divide into half. Obviously crazy, but

crazier than dividing society by skin tone?

Psychiatry has not made much progress in treating

sociopaths and psychopaths. Perhaps that is because

those are moral diseases, not mental ones.

More conundrums: Are Arabs people “of color” They

enslaved “Black” Africans for centuries. In fact, they

bought “Black” people as slaves from other “Black”

people in Africa, and sold them to British slave–traders,

or took them east to their lands, where they were

enslaved. Arabs also enslaved “white” people. Do those

“white” people somehow become “Black” because they

were oppressed? Do “Black” people who enslaved other

“Black” people get transmogrified into “white” people?

Perhaps an easier solution would be for all op-

pressed people to identify as oppressed victims. It

works for gender, so why not for race?

As we see, human beings and productive enterprises

are not all that Critical Race Theory, Communism,

Nazism, Fascism, and Socialism kill. They also kill

reason and logic. They kill love and hope. They also try

to kill faith in Jesus Christ, whose teachings led

William Wilberforce to get rid of the slave trade in the

British Empire. Think about it.

l About the Author

Dr. Tamzin Rosenwasser earned her M.D. degree

from Washington University in St. Louis after putting

herself through medical school. She is board–certified

in internal medicine and dermatology, and has prac-

ticed emergency medicine as well. Dr. Rosenwasser

served as president of the Association of American

Physicians and Surgeons in 2007 and 2008. Dr. Rosen-

wasser has written numerous articles and opinion

editorials, and has been a guest on many media

broadcast shows. She is currently writing a book on

medical practice. She also serves as a member of the

Research Advisory Committee of the Newfoundland

Club of America. She currently serves as treasurer of

the Association of the American Physicians and

Surgeons. As a lifelong dog lover and trainer, she

realizes that her dogs have better access to medical care

and more medical privacy than she has, and her

veterinarians are paid more than physicians in the

United States for exactly the same types of surgery.

‘Critical race theorists’ are using a rigid abstraction to divide all of mankind into one of two groups
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for progress and recharge so that they can go back out into

the world and make real change happen,” said Vital Voices

Chief Operating Officer Faida Fuller.

Vital Voices Global Partnership is an international

women’s leadership organization dedicated to investing in

women leaders who are tackling the world’s most challeng-

ing problems. Since its creation in 1997, Vital Voices has

supported more than 18,000 women leaders including

Nobel Laureates Nadia Murad and Malala Yousafzai, U.S.

Youth Poet Laureate Amanda Gorman and thousands

By Lizzie Kubo Kirschenbaum
lizziekubokirschenbaum@vitalvoices.org
Vital Voices

WASHINGTON (June 30, 2021) — Vital Voices co–

founder Secretary Hillary Rodham Clinton has announced

the women’s leadership organization’s commitments to

furthering the Sustainable Development Goals on the

occasion of the Generation Equality forum, including the

exciting opening of the Vital Voices Global Headquarters

for Women’s Leadership.

The Global Headquarters will serve as an innovation–

hub dedicated to connecting women leaders and their allies

so that, together, they can solve the world’s greatest

challenges.

“Beijing was a watershed moment; today, we stand at

another. We should meet this moment not with tired ideas

and incremental steps, but with the boldness, leadership,

and resources needed to transform our world,” she said.

“This is a time for us to come together once again —

women and men alike, public sector and private, those of

us who were there in Beijing and the rising “Generation

Equality.”

She added, “There is nothing more powerful than our

shared voices calling for change — and our shared efforts

to make that change a reality. I’m thrilled to announce

Vital Voices’ commitments to achieving an equal future for

us all.”

“This year’s Generation Equality Forum serves as a

milestone marking the anniversary of the UN Fourth

World Conference on Women held in Beijing, China in

1995, where then–First Lady Clinton declared that

‘women’s rights are human rights’ — catalyzing a global

movement for gender equality,” said Vital Voices President

and CEO Alyse Nelson. “It’s on this occasion, recognizing

the progress made since that historic moment and the long

road ahead to achieving true equality, that Vital Voices

announces this bold commitment to the future of women

and girls.”

Officially opening on International Women’s Day,

March 8, 2022, the Vital Voices Global Headquarters for

Women’s Leadership will be a collaborative and inclusive

space designed for all women, everywhere. In addition to

the Vital Voices staff and its global network of more than

18,000 women leaders, the building will serve as a

gathering place for local and visiting women leaders and

organizations with limited resources that need a place to

convene, innovate, plan and act — all in the pursuit of

solving the greatest challenges from gender–based violence

to climate justice, racial equity and economic recovery.

Vital Voices will simultaneously launch the Headquar-

ters’ digital twin — an online, interactive hub showcasing

events happening at the Global Headquarters, providing

resources and connecting leaders around the world so they

can convene and collaborate online.

The building and digital twin are being funded by a

group of all–women donors including designer and

philanthropist Diane von Furstenberg, philanthropist

Melinda French Gates, Spanx Founder Sara Blakely, Vital

Voices Board Chair Kate James and many more.

“Vital Voices is the leading global network of women

leaders,” said designer and philanthropist Diane von

Furstenberg, who chairs the project and made the largest

gift to the campaign. “To have a global headquarters in the

nation’s capital is a dream come true — a place to meet

and make things happen, knowing that when women

connect there is true power.”

“It is our hope that women from around the world will

come to this building to expand their networks, share their

stories of success and hardship, highlight their bold visions

more pushing for progress in human rights, economic

opportunity, political participation, climate justice, girls’

leadership, civic engagement, and more.

Vital Voices Global Partnership invests in women

leaders who are solving the world’s greatest challenges —

from gender–based violence to the climate crisis, economic

inequities, and more. It is “venture catalysts” identifying

those with a daring vision for change and partnering with

them to make that vision a reality. To find out more about

how you can get involved, visit Vital Voices’ website.

Prominent women leaders, philanthropists team up to create epicenter of activity for women’s empowerment
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By Naomi Little
press@matterport.com
Global Communications Manager
Matterport Inc.

SUNNYVALE, Calif. (July 08, 2021) — Matterport Inc.,

a leading spatial data company driving the digital transfor-

mation of the built world that has entered into a definitive

agreement for a business combination with Gores Holdings

VI, has been adopted by FocalAgent, the UK’s largest

supplier of professional photography and visual content for

the country’s real estate industry, to create and supply

Matterport 3D experiences to all their real estate clients.

FocalAgent supplies a suite of digital marketing

products to the largest UK estate agents, who are selling

properties faster and at up to 15 percent higher sales price.

“As the UK property market continues to rebound from

the pandemic, demand for transparent and frictionless real

estate experiences is growing. Matterport 3D listings have

rapidly emerged as the preferred tool for viewing and

showcasing real estate due to their accuracy and accessibil-

ity,” said Lee Wainwright, chief executive at FocalAgent.

“Powered by FocalAgent and Matterport’s advanced

artificial intelligence, the Matterport platform captures

and creates digital twins of properties quickly and

accurately. This enables us to automatically produce an

immersive data–rich 3D experience, which has been a

really powerful listings tool for agents,” he added.

Using Matterport’s advanced, user–friendly technology,

FocalAgent is significantly changing the homebuying

experience for thousands of homebuyers and sellers.

FocalAgent is saving time and money for its clients, who

list properties for sale and rent on the UK’s leading

property portals, including Zoopla, Rightmove and

OnTheMarket. 3D listings are proven to improve engage-

ment and customer experience by enabling buyers to

explore and evaluate properties remotely. This has saved

agents time and money as well as reducing their carbon

footprint through reduced travel, increased operational

efficiency, and has also helped them win new listings.

Using Matterport as well as FocalAgent’s Pro Photos,

Floorplans and Videos, one of FocalAgent’s estate agent

customers reported a 15 percent sales uplift, greater

FocalAgent selects Matterport to revolutionize homebuying experience; supplies digital marketing products
efficiency, and shorter time on market for property sales.

James Morris Manuel, managing director of EMEA at

Matterport, commented: “A number of the UK’s largest

real estate agencies work with FocalAgent due to its

innovative approaches to helping agencies win market

share. It is our ambition to be included across all property

listings as industry standard. UK estate agents are

constantly seeking ways to differentiate themselves and

leveraging quality 3D digital twins to power their listings

gives them an edge. Matterport is working with

FocalAgent to help their customers gain market share, win

more listings and help sell more properties.”

l About FocalAgent

FocalAgent is the UK’s leading visual content partner

for real estate agents, transforming the way people buy

and sell property. Driving new instructions and sales,

FocalAgent provides estate agents with guided virtual

viewing technology through its innovative FocalViewing

platform with Matterport, game–changing professional

photography and floorplans, photo enhancement and video

trailers. FocalAgent’s partners are 40 percent more likely

to sell, 21 days faster, at 2 percent closer to the asking

price. Visit www.focalagent.com for more information this

offering.

l About Matterport

Matterport is leading the digital transformation of the

built world. Its groundbreaking spatial computing

platform turns buildings into data making every space

more valuable and accessible. Millions of buildings in more

than 150 countries have been transformed into immersive

Matterport digital twins to improve every part of the

building lifecycle from planning, construction, and

operations to documentation, appraisal and marketing.

Learn more at matterport.com and browse a gallery of

digital twins.

Dale Sorensen’s Romero, Edmunds gain
listing for Class A building in Melbourne

INDIALANTIC (July 2, 2021) — Anthony Romero and

James Edmunds, of Dale Sorensen Real Estate’s The Luxe

Team, have announced the exclusive listing of a Class A

building in Melbourne’s downtown area.

The 13,765–square–foot property is located at 2015

Waverly Place, immediately behind Melbourne’s down-

town retail center. It is listed for $3.5 million.

The building underwent a complete remodel from the

studs out in 2016, which included all new electrical, new

A/C units, hurricane–impact windows and doors, and

premium fixtures and finishes throughout.

Meticulously designed and cared for by the current

tenants, an interior design firm, this building features

separate show rooms, a kitchen, office space, and ware-

housing with a loading dock.

Situated on .77 acre, this 125’ by 265’ lot spans the

entire block, offering ingress/egress from Waverly Place

and Vernon Place. There is ample parking.

The property is zoned C3, so it may be used for a variety

of purposes, including commercial, office, residential or

mixed–use development.

“This property is centrally located in downtown

Melbourne, which makes it perfect for a number of uses,”

said Edmunds. “It can also be leveled and used for future

development, although the building has been so beauti-

fully remodeled, I’m not sure anyone would want to do

that. With the perfect location, the flexible zoning, great

listing price, and the fact that Melbourne’s growth is

exploding, I’m sure this property won’t be on the market

for long.”

The Luxe Team can also be reached at (321) 723–9990

or at their office located at 436 Fifth Avenue.
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VIERA (July 7, 2021) — The Viera Company has

recently promoted Eva Rey to vice president, commu-

nity management and communications; Brent

Albertson to vice president, land development; and

Karen Esposito to sales and development manager.

Todd Pokrywa, president of The Viera Co., said,

“Several years ago, The Viera Co. made exceptional

hires in Eva Rey, Karen Esposito and Brent

Albertson. Today, we are very pleased to see them all

recognized for their impactful contributions and

expanded roles with these promotions.”

l Rey has been with The Viera Co. for six years,

with her most recent role being director, community

management, amenities and communications. She has

extensive prior experience serving in the public sector.

Before joining The Viera Co., she served as Town Hall

Executive Director for Lakewood Ranch, a large

master–planned community near Sarasota/

Bradenton. Rey has demonstrated the ability to

effectively manage the relationships between The

Viera Co. and the community with proactive initia-

tives that have enhanced resident knowledge and

satisfaction while also fostering positive interactions

with business organizations and the media.

In her new role, she will continue to perform her

current community management, amenities and

communications duties on behalf of The Viera Co., but

will now also provide oversight to The Viera Discovery

Center. According to The Viera Co.’s Scott Miller,

senior vice president, sales and community develop-

ment, “Eva has single handedly shaped Viera’s

community management and communications

departments into proactive and efficient outreach

functions that have made dramatic improvements to

our residents’ knowledge and satisfaction relative to

living in Viera. Eva’s peerless job knowledge and

experience ranks her among the very top community

management professionals in the country and she is

vital to our success as one of our nation’s Top 20 Best–

Selling Master Planned Communities.”

l Albertson has been with The Viera Co. for four

years, serving as director, land development engineer-

ing. He has more than 25 years’ experience working in

the fields of consulting engineering, design–build

general contracting, homebuilding, and real–estate

development. Before joining The Viera Co., he worked

as a development and construction operations

consultant with Character Oaks Real Estate; land

development manager at both The Ryland Group and

Meritage Homes; and was vice president of develop-

ment and construction at McDonald Development Co.

Albertson will have enhanced responsibility and

accountability for The Viera Co.’s land development

function in his new role. Said Pokrywa, “Brent is a

great asset to our organization. As a professional

engineer and general contractor with proven experi-

ence in leading multi–disciplinary teams in both the

residential and commercial sectors, he is a valued and

key member of our core–leadership group and will be

increasingly instrumental in shepherding and

delivering The Viera Co.’s land development initia-

tives as we embark on our next phases of growth.”

l Esposito has worked for The Viera Co. for six

years, serving as administrative assistant, project

coordinator and most recently as sales specialist,

residential and commercial. She has recently obtained

her real estate sales license and will use this knowl-

edge to continue to assist in the management of the

The Viera Co. announces promotions of Rey, Albertson, Esposito; have made impactful contributions
residential and commercial sales functions for the

master–planned community of Viera as well as

coordinate related land–development functions tied to

revenue generation.

Esposito will serve as the primary contact for The

Viera Co’s third–party builders and update and

maintain market studies, demographic reports and

support the commercial sales functions. “Viera’s

essential commercial and residential sales functions

start and end with Karen,” said Miller. “Karen’s

strong work ethic and her continual desire for self–

improvement are coupled with her exceptional

sincerity and commitment to the community to

dramatically enhance our customers experience and to

benefit and shape the quality of development in

Viera.”

“We are proud at The Viera Co. to call Eva, Karen

and Brent our colleagues and wish them all continued

success as we celebrate and recognize their achieve-

ments with these promotions that strengthen our

team as we forge the path forward,” said Pokrywa.

l About The Viera Co.

The Viera Co., a wholly owned subsidiary of A.

Duda & Sons Inc., manages commercial and residen-

tial development of Duda’s non–agricultural property

and is the developer of the master–planned commu-

nity of Viera. The company’s integrated real estate

operations include Viera Builders, Viera Commercial

Properties, Duran Golf Club, and Addison Village

Club. The mission of The Viera Co. is to create

vibrant, livable communities that are built with faith,

integrity and thoughtful stewardship of the land.

For more information on The Viera Company, visit

www.viera.com.
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Welcoming Our New Litigation Attorney,

Joe Crawford
Dean Mead is pleased to add Joe’s litigation practice to compliment its full 

service Viera/Melbourne office. Joe is excited to be back in Brevard practicing 
law, and continuing his commitment to serving its residents, businesses, and 

local professionals. Joe represents clients in all forms of civil litigation including 
commercial and business disputes, real property issues, non-compete 

enforcement and defense, insurance matters, construction defects, shareholder 
and partnership disputes, and trust, probate, and estate litigation.

jcrawford@deanmead.com | (321) 751-6104 | www.deanmead.com

Offices: Orlando • Ft. Pierce • Stuart · Tallahassee · Vero Beach · Viera /Melbourne

Proudly serving Brevard
County for 32 years
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Just as pandemic–weary workers are preparing to leave their jobs,
recruiters are all set to poach your top–performing salespeople

By Dr. Chris Croner

CHICAGO (June 9, 2021) — As the pandemic winds

down, two big trends are converging that should concern

leaders everywhere. First, a mass exodus of talent is

coming as burned out, frustrated employees seek greener

pastures and better work–life balance. Second, as compa-

nies ratchet up their efforts to get back in the game full

force, they are launching a talent war — and guess who is

squarely in their line of sight?

Competitors are looking to poach your top–performing

salespeople — those rare, revenue–generating superstars

known as “Hunters.” And you can’t afford to lose them.

On average, 8 percent of salespeople are responsible for

80 percent of the sales at your company.

Everyone is sniffing out these salespeople and making

big offers to lure them away. And Hunters are tough to

find. Losing even one of them from your team could be

devastating.

SalesDrive’s big differentiator is the DriveTest®. An

assessment based on 90 years of research on the subject as

well as SalesDrive’s own work, it helps companies identify

“Hunters”–those professionals who have the non–teach-

able traits needed to succeed in sales: Need for Achieve-

ment, Competitiveness, and Optimism (collectively known

as “Drive”).

If you’re fortunate enough to have one or more of these

high–performing salespeople on your team, you want to do

all you can to hang onto them. If you can tap into the

factors that feed their Drive and create a culture around

them, they’re much more likely to stick around. (HINT:

While compensation is important, it isn’t a primary driver

for Hunters.) See below for a few tips.

In interviews, be real about your culture. When we’re

trying to recruit great employees, we tend to exaggerate

the benefits of our company and downplay the negatives.

Resist the urge. A driven salesperson won’t be scared off by

the truth. They know every opportunity comes with

advantages and disadvantages. If you fail to set the right

expectations up front, you will likely find that your

salespeople end up frustrated and unhappy on the job

because they did not know what they were getting

themselves into.

Top salespeople want to be in an exciting, high–

performance, sales–driven environment. The whole

company should be obsessed with sales. If your culture is

lacking, focus on creating a place where top performers

want to be. That way you won’t need to stretch the truth

during job interviews.

l Understand that Hunters have a real need for

achievement. Set the bar high. Give them the tools and

conditions they need to do their job well. And create a

culture that allows them to excel — one where the quality

of the product is high, where orders ship on time, and

where people are dedicated to delighting the customer.

High performers want to work with other high performers.

l Pay them well (obviously). Hunters are internally

motivated, meaning they have a burning desire to improve

and be the best they can be. Appealing to this desire for

achievement is more powerful than dangling monetary

incentives in front of them. However, an attractive

compensation package must be part of the picture. Top

salespeople will often leave a company if their commission

structure and/or compensation package is not consistent.

While offering an attractive compensation package will

cost your company money, it is worth it if it means you will

keep top–performing salespeople around. Chances are that

the revenue that those salespeople generate for the

business will more than make up for the money spent on

offering a superior salary and commission structure. And

make it a cardinal rule to pay commissions fast and on

time!

l Appeal to their sense of competition by setting goals

that are realistic but challenging. High–drive salespeople

love competition. Set up contests along the way and make

sure the salespeople know how they are doing relative to

each other. Find ways to reward performance with special

recognition and rewards.

l Create a positive workplace culture. High performers

are optimists. They need a workplace that nurtures that

quality, not one that tears it down. Show appreciation to

salespeople (and all employees) regularly. Celebrate their

achievements. Hold events and gatherings that foster

camaraderie. Do all you can to keep people engaged and

excited about coming to work.

l Offer creative sales incentives. One example is a top–

performer’s office chair. The salesperson who sells the most

each week gets to sit in the special chair. Other options are

rewarding the top performer each week with a gift card or

cash prize, and offering an extra day off work to the

salesperson who sells the most by the end of each month.

l Invest in coaching or training so they can become

even MORE high performing. High–achieving salespeople

are ambitious and want to learn how to sell even more

effectively than they already are. So, have one–on–one

sessions with your top salespeople to talk about any areas

that they could improve in, and make sure you are

providing feedback on a regular basis. That way, they will

feel like they are growing at work instead of stagnating.

l Conduct exit interviews and listen to what departing

salespeople say. If you really want to learn why your top

salespeople are leaving, one of the best things you can do is

simply ask them. While this seems like a no–brainer, it is

a step that many companies do not take. As a result, those

companies continue operating the same way and losing

salespeople for the same reasons.

l Hold a confidential interview, one–on–one in private,

preferably with an employee from HR. Ask about the

culture/morale in the sales department, the salesperson’s

relationship with their coworkers and supervisors, and the

general pros and cons of working at the company. Listen

attentively and take good notes. Then, you can look for

similarities in the answers of top performers who resign

and make positive changes based on those answers.

Of course, the best way to keep a good quotient of

Hunters is to decide that from now on you hire only high–

potential sales athletes. If you take a scientifically proven

approach to stocking your team with High–Drive sales-

people, you’re automatically ahead of the game, even if one

were to leave.

You can train on industry specifics, the sales process,

and everything else, but you can’t teach Drive. So yes, it

pays to focus on retention, but it’s even better when you

apply today’s science and technology to your assessment

and interview platforms to find people who have the deep

traits and potential to truly produce for you.

l About the Author

Dr. Christopher Croner is principal at SalesDrive and

coauthor (along with Richard Abraham) of the book “Never

Hire a Bad Salesperson Again,” which details his research

and practice in identifying the non–teachable personality

traits common to top producers. He developed the propri-

etary “DriveTest” online sales test and “The Drive Inter-

view,” both used for hiring “Hunter” salespeople. Using

this methodology, he has helped over 1,200 companies

worldwide to hire and develop top–performing salespeople.

To learn more, visit www.salesdrive.info.

Slug a Bug
pick up BBN

7/05/21
page 14

FULL COLOR

ITG Realty
pick up BBN

6/28/21
page 5

FULL COLOR

engineer ad

new ad emailed

FULL COLOR



JULY 19, 2021 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 11

accounting, management, human resources management

and business administration with specializations in

computer information systems, management, marketing

and other areas; and 11 Bachelor of Science degrees in

business administration, business and environmental

studies, accounting, information systems, finance and

business administration with specializations in global

management and finance, entrepreneurship, sport

management and more.

Focused on excellence in business education, IACBE

has accredited approximately 2,000 business and related

programs both nationally and internationally.

“The Bisk College of Business is a national leader in

business education and innovation, and our IACBE

accreditation renewal reinforces the college’s commitment

to IACBE principles of accreditation,” said Dean Ted

Richardson. “We are proud to continue to provide the high–

quality education mandated by the IACBE for universities

seeking accreditation.”

IACBE’s mission–driven, outcome–based approach

allows for a focus on student learning outcomes as a driver

in continuous improvement and teaching excellence.

Florida Tech Bisk College of Business successfully renews IACBE accreditation, denotes quality of programs
Achieving its accreditation is a lengthy, labor–intensive

process.

In early January, a team from IACBE conducted a

virtual site visit at the Bisk College of Business to review

data and talk to students, faculty and external constitu-

ents. In preparation for the site visit, college administra-

tors, faculty and staff prepared documents for over a year

of self–study to prove the college was meeting the rigorous

principles of accreditation and associated standards for

outcome assessment. The success of the visit required

years of planning and coordination and proof of continual

adherence to IACBE Principles of Accreditation.

Richardson noted that the IACBE accreditation adds

value to the degrees earned by students in the College of

Business in ways beyond its required emphasis on high–

quality education.

“Our graduates can go to prospective employers and

proudly say, ‘I was educated by an IACBE–accredited

university,’” he said. “That is a big deal for employers.”

For more information and details on the Bisk College of

Business and its accredited programs, please visit

www.fit.edu/business/.

By Adam Lowenstein
adam@fit.edu

MELBOURNE (June 28, 2021) — Nearly three–dozen

undergraduate and graduate–level degree programs at

Florida Tech’s Nathan M. Bisk College of Business have

been accredited by the International Accreditation Council

for Business Education (IACBE), the leading outcomes–

based, professional accreditation agency for business

education at universities.

The IACBE Board of Commissioners considered and

approved Florida Tech’s request for the accreditation at its

April 2021 meeting. The accreditation runs from May 2021

through April 2028.

The Board approved the accreditation of 32 graduate

and undergraduate degree programs at the college. They

include the Doctor of Business Administration; the Master

of Business Administration, and 11 MBAs with specializa-

tions in a variety of areas, including cybersecurity,

healthcare management, international business and

project management; eight Bachelor of Arts degrees in
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Please see Doctors’ Goodwill Foundation, page 19

They banded together 18 years ago to improve the health–

care system by offering education for both professionals

and the public.

Parrish Medical Center in Titusville was instrumental

in the startup of the Doctors’ Goodwill Foundation..

Before the pandemic, the Doctors’ Goodwill Foundation

hosted education–focused Health Expos for the public with

the first one in 2004. “Because of the virus, we were kind of

mini–isolated, but we were able to provide telemedicine

services to some patients. Over the past 18 years, the

Doctors’ Goodwill Foundation has done a lot of great

things. We’ve reached out to help people all over the

world.”

Dr. Bhalani said the rural hospitals in India he heard

from are in great need of oxygen concentrators. “That’s

their biggest shortage. The first thing that COVID–19

affects is the lungs.”

A recent article in “The New Yorker” magazine said

that the coronavirus “has severely strained India’s critical–

care capacity, which was lacking even before the pandemic.

During normal times, the country has around 15 percent of

the critical–care specialists it needs. More generally, India

has nine doctors for every 10,000 people — about half the

global average, and only a third as many as the U.S.

There’s also the issue of maldistribution: two–thirds of

India’s population lives in rural areas, where only 20 per-

cent of the nation’s doctors work. Shortages of nurses and

Doctors’ Goodwill Foundation and sister organization raise $1.5 million to aid
hospitals in India with oxygen concentrators; donates 1,500 doses of J&J vaccine

other clinicians can even be worse.”

When it comes to health infrastructure, Pune is the

most equipped city in India, offering 3.5 hospital beds per

1,000 people followed by Abmedabad with nearly 3.2

hospital beds per 1,000 people, a report by online real–

estate portal Housing.com has said. As many as 69 percent

of hospital beds in India are concentrated in urban areas.

The COVID–19 surge put enormous pressure on

health–care facilities in India, particularly in rural parts of

that country. For those suffering from severe COVID–19,

oxygen support can make the difference between life and

death.

Oxygen concentrators don’t require tanks, just electric

power to remove nitrogen from the air and produce

purified oxygen, said Dr. Bhalani. The portable machines

deliver about five to 10 liters of the gas per minute.

“A group of us started sending emails to family and

friends to see if we could generate financial support for

purchasing oxygen concentrators for rural hospitals in

India,” he said.

“We received an incredible response. The Doctors’

Goodwill Foundation raised $500,000 in just four weeks.

We also set up a site for the public to donate. We raised

almost $35,000 in contributions from the public site, which

was great. That amount is included in the $500,000.”

The 18–year–old Doctors’ Goodwill Foundation teamed up with its sister organization — the Association of Los Angeles Physicians of Indian Origin — and a couple other entities to raise $1.5 million
to help India in its COVID–relief efforts. DGF raised $500,000 of that total amount. The money is funding oxygen concentrators, which are in great demand at rural hospitals in India. From left: Vipul
Patel, Asian American Store Owners Association president and DGF member; Dr. Sumant Pandya, a former DGF president; Snehlata Pandya, DGF member; Sue Tindall, executive assistant, DGF; Gita
Bhalani, DGF volunteer; Dr. Kantilal Bhalani, founder and CEO, DGF; and Naren Shah, treasurer/executive director, DGF.

BBN photo — Adrienne B. Roth

By Ken Datzman

Because of the coronavirus pandemic, over the past

year many nonprofits have stepped to the side for safety

precautions and halted their live fundraising events.

But their mission–driven organizations continued to

work behind the scenes throughout the pandemic to help

people in need.

In fact, one local nonprofit whose work includes

international mission trips swung into action raising funds

soon after the virus started spreading across America in

mid–2020, knowing that countries such as India would

need help.

“We do a lot of charity work locally, regionally, and

abroad,” said Dr. Kantilal Bhalani, a physician who

founded the Titusville–based Doctors’ Goodwill Foundation

Inc. and is its CEO.

“Every year members of our organization travel to India

to do medical mission work in areas where health care is

not easily accessible. When COVID–19 started spreading

in India, we heard from the rural hospitals that we have

worked with through the years. They told us they needed

help battling the coronavirus.”

The Doctors’ Goodwill Foundation is a coalition of

doctors, nurses, pharmacists, allied health workers,

hospitals, health–care agencies, and areas businesses.
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Please see Marine Bank & Trust, page 21

Marine Bank & Trust residential loan officers Cevallos and Stewart gear up
for summer homebuying activity; its growing Melbourne location adds offices
By Ken Datzman

The residential real estate market these days is

anything but typical. Realtors, mortgage lenders, and

moving companies have been some of the beneficiaries of

the strong housing market.

Buyers are pushing up home prices around the nation.

Seemingly endless consumer demand and low supply have

driven record home–value appreciation.

“The real estate market in Brevard and around the

nation is in high gear,” said Jennifer Cevallos, a residential

loan officer at Marine Bank & Trust’s office on Suntree

Boulevard in Melbourne. “It’s seems that when a home is

listed on the market, it’s under contract in a heartbeat.”

In 2020, more existing homes were sold than in any

other year since 2006, according to the National Associa-

tion of Realtors. And the homebuying pace has continued

through the first half of this year.

“We are gearing up for the second half of the year,” said

Cevallos, whose bank offers various mortgage products for

homebuyers. “Typically, the busiest time of the year for us

is the summer. School is out and families are moving from

one state to another and from other areas within the state.

Recently, I was at a restaurant and met a couple that had

just moved from Missouri to Brevard.”

According to the state’s Office of Economic and Demo-

graphic Research, an estimated 329,717 new residents

settled in Florida between April 2020 and April 2021.

The website Move.org reported that the Sunshine State

was the No. 1 destination for relocating Americans in 2020.

It used internal metrics, U.S. Census Bureau data, and a

“Pollfish” survey of 700 adults to determine each state’s

popularity.

Marine Bank & Trust has a residential mortgage

lending team that works closely with all types of

homebuyers, from first–time purchasers to second–time

and third–time buyers, for example.

“We are a community bank and have that community–

bank feel. We are hands–on and we have all the tools and

resources that the big institutions have, including quick

loan processing for mortgages and quick closes,” said

Dianna Stewart, a residential loan officer at Marine Bank

& Trust’s Melbourne office.

She added, “And we maintain the high level of customer

service that community banks are known for.” Banks like

Marine take in local deposits and redistribute them back

into the community — consistently making more than

60 percent of small–business loans and more than 80 per-

cent of agriculture loans, according to the Independent

Community Bankers of America.

Stewart was part of the team that opened the

Melbourne office of Marine Bank & Trust in January 2018.

She was a personal banker working with business clients

and consumers, before becoming a residential loan officer.

“We’ve built a great base of customers since opening

this office. And we know the customers by name. It’s like a

family.”

Marine Bank & Trust’s Melbourne branch is managed

by Charlie McCoach. He joined the bank in 2017 and first

worked at the Vero Beach mainland office, before relocat-

ing to Brevard.

Stewart said her bank “has gained a lot of traction with

the Paycheck Protection Program loans we processed. We

helped many businesspeople. As a result, we’ve seen them

transition their accounts to Marine Bank.”

As the pandemic carried over into 2021, during the first

four months alone, Marine Bank originated 429 U.S. Small

Business Administration PPP loans totaling $31.6 million.

The funds kept employees on the payroll and small

businesses open.

Because of its growth, Marine Bank & Trust in

Melbourne is converting space and adding three offices to

its floor plan. The construction for those offices is under-

way. “The Melbourne office now has two residential

lenders and two commercial lenders,” said Stewart.

Marine Bank & Trust is based in Vero Beach. Its

president and CEO is industry veteran Bill Penney. He

was just named chairman–elect of the Florida Bankers

Association, one of the oldest trade associations in the

state, established in 1888. Penney has been active in that

organization for more than 10 years. In addition to being a

current FBA board member, he is the former chairman of

the Florida Bankers Educational Foundation, and has

been involved in various committees.

Marine Bank & Trust has a total of four locations in

two counties, Indian River and Brevard.

“When I joined Marine Bank & Trust three years ago in

Melbourne, I was the fourth residential lender for the

entire bank. We now have seven residential lenders.

Business continues to grow,” said Cevallos.

Recently, Marine Bank & Trust hired Gabriel Delgado

as vice president, mortgage lending director. He is

responsible for leading the bank’s expanding residential

real–estate lending team, growing its productivity and

increasing the organization’s presence in Brevard, Indian

River and St. Lucie counties.

He has more than 25 years’ experience as a residential

lender and most recently served as vice president, business

banking, for PNC Bank in Fort Pierce, Okeechobee and

Port St. Lucie.

In 2020, Marine Bank & Trust closed 221 residential

loans totaling $61 million, enabling its customers to buy

homes or lower their existing interest rate.

With the inventory of existing homes tight, Cevallos

said Marine Bank & Trust has been processing more

construction–to–permanent loans. This type of financing

BBN photo — Adrienne B. Roth

Jennifer Cevallos, right, and Dianna Stewart are residential loan officers at Marine Bank & Trust’s office on Suntree Boulevard in
Melbourne. Their bank offers a range of mortgage products, including construction–to–permanent loans. This type of financing allows
the consumer to shop for just one loan when building a new home. It covers the financing during the building process and then transitions
into a permanent loan once the construction is completed, saving the customer the additional time and closing costs of two separate
loans. Their bank also offers home–equity loans.
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By Office of Communications
Commissioner Nikki Fried
comms@freshfromflorida.com

TALLAHASSEE (July 6, 2021) — Today, Agricul-

ture Commissioner Nikki Fried announced that the

Florida Department of Agriculture and Consumer

Services is providing $93.2 million in federal emer-

gency relief funding to Florida schools impacted by the

COVID–19 pandemic.

Florida school districts lost $262 million in nutrition

funding because of COVID–19 in the 2020 school year.

FDACS oversees Florida’s $1.3 billion school lunch and

breakfast programs, helping feed nearly 3 million

children 319 million meals a year.

Fried made the announcement at a press conference

joined by State Rep. Allison Tant (HD–9); Martina

Brawer, executive director, Florida School Nutrition

Association; and Cindy Huddleston, senior policy

analyst and attorney, Florida Policy Institute.

In total, 414 School Food Authorities in 66 school

districts and the School Food Authority for Jefferson

County, as well as the laboratory schools at Florida

A&M University and Florida Atlantic University, will

receive $93.2 million. This also includes 128 private,

nonprofit, and charter schools, and residential

childcare institutions. The recipients are National

School Lunch Program and School Breakfast Program

(SBP) operators. The funding began to be distributed

the week of June 28, 2021.

“Healthy nutrition is so critical to our children,

because without food in our schools, they can’t succeed

in school, which means they can’t succeed in life.

COVID–19 harmed our schools to the tune of $262 mil-

lion in lost school nutrition funding, meaning schools

would have to make some really tough choices.

Governors in other states had used CARES Act

funding to support school nutrition, but unfortunately

here in the state of Florida, that didn’t happen — so we

went directly to the USDA to help ensure that Florida’s

children wouldn’t go hungry,” said Fried.

“I’m excited to announce that we are providing

$93 million in federal funding to our Florida schools,

and we’re thankful to the USDA, Congress, and

President Biden for listening to our call to support

school nutrition in Florida, and to our frontline school

nutrition professionals for their efforts. With 1 million

children in Florida food insecure, and 71 percent of

school meals being free or reduced–price, we can’t

afford any interruption in school nutrition.”

“One of the reasons this is important to me person-

ally is that my mother was one of eight children, born

in the height of the Great Depression — so I’m one

generation away from food insecurity,” said Tant. “In

Tallahassee, one out of three children go hungry; we’re

the most food–insecure county in Florida. I’d like to

thank our frontline workers in the food and nutrition

profession who stepped up when we were all so

uncertain this pandemic and what its impacts would

be. I want to thank Commissioner Fried for going

directly to the USDA to get funds for this, as food

insecurity has lasting impacts on humanity.”

“Thank you Commissioner Fried for your ongoing

support of the school lunch program — before this

pandemic started, she was already a big supporter of

school nutrition. I’d like to thank and praise the school

nutrition professionals throughout Florida who

basically reinvented the school lunch when this

massive public health crisis happened,” said Brawer.

“They figured out new menus, how to repackage and

distribute, and with the help of bus drivers and

custodians, how to continue to feed Florida’s children.

We’re very excited about seeing kids face to face in the

classroom, and continuing to feed them healthy

breakfasts and lunch.”

“I’d like to give a big thanks to Commissioner Fried

and the Florida Department of Agriculture and

Consumer Services for securing these funds for Florida

schools who, as we all know, are on the front line of

fighting child hunger — yet facing a loss of millions of

dollars in federal funding due to the pandemic,” said

Huddleston.

“Food hardship has hit children particularly hard

during COVID–19. Food insecurity continues to wreak

havoc on kids; in the latest census data, 13 percent of

adults with children in Florida report that their kids

weren’t eating enough because of the lack of money to

buy food — a much higher figure than before the

pandemic. This funding is very important to all

Floridians — it responds to the alarming growth in

food insecurity among children, and prioritizes school

nutrition for Florida’s children.”

When schools closed early in March 2020, Florida

school districts lost $262 million in funding from

nutrition reimbursement and sales. Fried requested on

Sept. 14, 2020, and again on Dec. 4, 2020, that the

Governor use a portion of the state’s CARES Act

funding to support school districts and nutrition

providers, and to prevent staff reductions and meal

service changes because of the financial hardship.

Governors in California ($112 million), North Carolina

($75 million), Virginia ($3 million), and other states

had used CARES Act funding for this purpose. With no

response received from the Governor, FDACS re-

quested pandemic emergency relief funding from the

USDA, which was approved on May 21, 2021.

As authorized by Congress in the Consolidated

Appropriations Act of 2021, the U.S. Department of

Agriculture was directed to provide funds to states

administering NSLP and SBP through the Child

Nutrition Emergency Operational Costs Reimburse-

ment Program to provide local operators with addi-

tional reimbursements for operating costs they

incurred during the public health emergency. FDACS,

whose Child Nutrition Emergency Operational Costs

Reimbursement Program implementation plan was

approved by the U.S. Department of Agriculture, will

provide reimbursement funds to local child nutrition

program operators whose revenues declined or were

temporarily interrupted during the early months of the

pandemic due to COVID–19 related restrictions and

closures. The relief provided by these reimbursements

is intended to help address the shortfalls identified by

FDACS in August 2020 and ensure that program

operators are in the best position to rebuild while

continuing to serve their communities. This institution

is an equal opportunity provider.

l About the Division of Food, Nutrition and

Wellness

The FDACS Division of Food, Nutrition and

Wellness conducts, supervises and administers child

nutrition and commodity food distribution programs

that are carried out using state or federal funds. It

provides outreach, guidance and training to child

nutrition program sponsors, schools, school food service

directors, parents and teacher organizations, and

students about the benefit of fresh food produced in

Florida.

Commissioner Fried announces $93 million in school nutrition emergency relief funding for districts
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$500,000 in funding will be available, in grant amounts

between $5,000 and $50,000, for projects over a period of

24 months.

“Since taking office in 2019, my department has

focused on thinking outside the box — finding creative

ways to grow our agriculture industry, improve access to

healthy food across the state, and promote clean energy.

Investing in urban and community farming moves us

towards all of those goals, furthering our commitment to

innovation, equity, sustainable agriculture, economic

development, and combating the climate crisis by

building a clean energy future for all,” said Fried. “I am

excited to announce this program and look forward to

seeing our communities literally grow together through

these projects, helping to feed families in an innovative

and sustainable way.”

“Florida has changed dramatically in the past seven

decades. Since 1950, over 18 million more people call

Florida home — yet as cities have grown, our state has

lost over seven million acres of farmland,” said Kelley

Smith Burk, director of the FDACS Office of Energy.

“This loss, combined with increasing urban heat islands,

Commissioner Fried announces $500,000 Florida Urban and Community Farming Pilot Program
means our future must look different. Through this pilot

program, we have an opportunity to mitigate these

unintended climate consequences while injecting healthy,

hyperlocal fresh produce into the low–nutrition food

deserts too common across Florida.”

Developed by the FDACS Office of Energy, this pilot

program will provide funding to local governments,

Florida School Boards, and community–based nonprofit

organizations that offer community gardening and/or

food pantry programs to establish urban and community

farming programs in densely populated communities and

food deserts. Fried has previously supported urban

agriculture efforts, from the Florida Urban Agriculture

Act in the state legislature, to helping launch an urban

farming partnership between one of Florida’s largest

agribusinesses and the only woman–led company in

vertical agriculture.

Application Submissions: To learn more or apply, visit

MyFlorida.com/apps to view the full Notice of Federal

Funding Assistance (NOFA). Complete applications must

be received by the FDACS Purchasing Office by 5 p.m. on

Tuesday, Aug. 31, 2021.

By Office of Communications
Commissioner Nikki Fried
comms@freshfromflorida.com

TALLAHASSEE (July 2, 2021) — Agriculture

Commissioner Nikki Fried and the Florida Department

of Agriculture and Consumer Services (FDACS) Office of

Energy are announcing the establishment of the Florida

Urban and Community Farming Pilot Program. This

program makes available support for urban and commu-

nity farming projects to promote cleaner air, lower

building heating and cooling costs, and provide additional

stable, affordable, and secure sources of fresh produce.

As part of Fried’s commitment to energy equity

outlined in the Florida Energy and Climate Plan, and in

line with President Biden’s executive order on Tackling

the Climate Crisis at Home and Abroad, the projects

funded by this pilot program will help reduce carbon

dioxide, which can reduce utility costs in urban heat

islands as well as provide a source of nutritious produce

to areas that otherwise do not have access. A total of
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NASA awards $531 million engineering services contract to local
firm Aerodyne, public company KBR in joint–venture partnership

“I am very excited about this technical partnership with

KBR,” said Andrew Allen, a former U.S. Marine Corps

aviator, veteran NASA Space Shuttle pilot and mission

commander, and CEO for Aerodyne, the majority partner

in the joint venture.

“We have worked extremely hard to assemble top

industry talent to support Goddard Space Flight Center.

The joint venture combines the resources of two excellent

and well–known engineering firms.”

With more than 60 years’ experience with NASA, KBR

performed similar work under the MIST I contract.

“Space travel and scientific discovery take collabora-

tion,” said Stuart Bradie, KBR president and CEO. “KBR

currently operates at 11 NASA centers and is one of the

world’s largest human spaceflight support organizations.

Together, with Aerodyne, we bring a compelling and

comprehensive portfolio of expertise to propel NASA to

study and explore the universe.”

l About Aerodyne

Aerodyne Industries LLC is a Service–Disabled

Veteran–Owned Small Business headquartered in Cape

Canaveral, with a primary focus on serving NASA, the

Department of Defense, and federal customer programs

and resolving their most challenging technical issues. Visit

www.aerodyneindustries.com for more information.

l About KBR

KBR delivers science, technology and engineering

solutions to governments and companies around the world.

KBR employs roughly 29,000 people worldwide with

customers in more than 80 countries and operations in 40

countries. For more information on this company, visit

www.kbr.com.

Aveopt joins Embry–Riddle’s Research Park, launches a new concept
designed to get rural communities more connected through technology

By Ginger Pinholster
virginia.pinholster@erau.edu
Associate Vice President
News & Research Communications
Embry–Riddle Aeronautical University

DAYTONA BEACH (June 30, 2021) — Embry–Riddle

Aeronautical University’s Research Park this month

welcomed its 24th affiliated company — Aveopt Inc., which

expects to create high–paying jobs in Volusia County once

its disruptive new communication technology takes off.

“By bridging gaps in connectivity and improving signal

quality, the CIMTM technology will help make a multi-

tude of applications requiring continuous connectivity

more robust and effective,” said CEO Arthur Kahn.

Aveopt’s Communication Infrastructure Mesh

(CIMTM) will collect, analyze, prioritize and distribute

improved wireless communication signals across an

integrated land, air and space network.

“The Aveopt approach shows promise for vastly

expanding connectivity in rural and remote areas while

making efficient use of existing telecommunications and/or

utility infrastructure,” Chief Operating Officer Steve

Rehard said.

Further described by Kahn, other applications that can

benefit from the use of CIMTM technology are systems

that employ autonomous vehicles. “By improving access to

a continuous communication infrastructure, supporting

capabilities such as artificial intelligence and machine

learning become more effective and therefore, improve the

relative safety of an autonomous vehicle ecosystem.”

Aveopt’s bold vision to advance technology in service to

society aligns perfectly with Embry–Riddle’s goals, said

Dr. Stephanie Miller, executive director of technology

transfer and Research Park initiatives. “The Embry–

Riddle Research Park was established to improve the lives

of the communities we serve. We look forward to support-

ing Aveopt as it works to promote innovation that creates

jobs and drives economic progress.”

Currently, Aveopt is optimizing its prototype design.

Next, the company plans to demonstrate the effectiveness

of the CIMTM technology, to show improvement of

broadband signal strength, connectivity/availability and

coverage in rural and remote areas. Aveopt hopes to

conduct a regional feasibility study and demonstrate its

technology in Florida. If all goes well, Kahn said, Aveopt

will be hiring a team of about five full–time employees as

soon as the business ramps up.

l About Aveopt Inc.

Aveopt is an Illinois corporation, founded in 2016.

Aveopt is a communications company developing what is

considered to be the next–generation communication

infrastructure. Aveopt’s Communication Infrastructure

Mesh (CIM) concept is an enabling platform solution, a

novel and disruptive approach creating a new communica-

tion “backbone” capable of serving and driving a multitude

of applications. Visit www.aveopt.com to learn more.

l About Embry–Riddle Aeronautical University

Embry–Riddle educates 33,500–plus students at its

residential campuses in Daytona Beach, and Prescott,

Ariz., at 125 worldwide campus locations and through

online degree programs ranked by U.S. News & World

Report as No. 1 in the nation.

By John Janokaitis (jj@aerodyneindustries.com)
Chief of Media Relations
Aerodyne Industries
and Philip Ivy (mediarelations@kbr.com)
Vice President, Global Communications and Marketing
KBR

CAPE CANAVERAL (July 7, 2021) — NASA has

awarded the $531 million Mechanical Integrated Services

and Technology (MIST) II contract to a joint venture

between Aerodyne and KBR (NYSE: KBR). The joint

venture will provide engineering services for spaceflight

and ground systems, which will include the development

and validation of new technologies for future space and

science missions.

The cost–plus–fixed–fee, indefinite–delivery/indefinite–

quantity contract has a maximum value of $531 million.

The joint venture will primarily perform this work at

Goddard Space Flight Center (GSFC) in Greenbelt, Md., as

well as other NASA centers and locations. The contract has

a five–year base period and one option for a six–month

extension.

The joint venture will provide a wide range of engineer-

ing services that includes design, analysis, and verification

services; technical support for development of space flight,

airborne and ground–based instruments and equipment;

as well as research and technology development support

services for new NASA missions. As part of this effort, the

joint venture will provide flight operations activities,

contamination control and thermal coatings, and optics

and optical systems design and analysis.
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By Florida Department of Education
doepressoffice@fldoe.org

TALLAHASSEE (July 1, 2021) — Following Gov.

Ron DeSantis’ signature on HB 845 that allows college

athletes to be compensated for their name, image or

likeness (NIL), today Commissioner of Education

Richard Corcoran was joined by Rep. Chip LaMarca and

Florida State University quarterback McKenzie Milton,

along with fellow teammates, as he signed a contract

with Miller’s Ale House to be paid for the use of his NIL.

Florida is one of the first states in the nation to allow

student athletes to earn compensation for their NIL.

Many college athletes leave school in debt, despite

giving their time and risking injury to play sports they

love at their schools. Ninety–nine percent of these

athletes will never earn a meaningful professional

income in their sport. For the short time these student

athletes are participating in college sports, they will

now have the opportunity to earn income for the

commitment they make on the playing field.

“Thanks to Gov. DeSantis’ leadership on this long

overdue commonsense policy, more than 11,000 college

athletes throughout Florida will finally be allowed to

gain financially for the use of their name, image or

likeness,” said Corcoran. “These athletes deserve the

recognition that comes with their athletic success and

upholds Florida’s commitment to be a driving force for

fairness in college athletics. I also want to thank Rep.

Chip LaMarca and our legislative leaders for their

support of this bill.”

“I am very grateful to have had the opportunity to

work with our state leaders to make today possible for

all collegiate athletes across Florida,” said Milton. “I

look forward to see what all of my peers can now

accomplish, and what we at Dreamfield can do to

support them.”

Corcoran was joined by Luis Pardillo, CEO of

Dreamfield, a Florida–based start–up that will create

jobs and endless opportunities for college athletes in

Florida and across the nation. The NCAA, which

oversees college athletics, yesterday approved suspend-

ing restrictions on payments to athletes for things such

as sponsorship deals, online endorsements, personal

appearances and to allow entering into agreements with

agents without jeopardizing their college eligibility.

“Thank you to our leaders in Florida like Rep. Chip

LaMarca, Commissioner Richard Corcoran and Gov.

Ron DeSantis for creating a pro–business environment

for startups like Dreamfield to be possible, and also for

now clearing the way for our college athletes to join us

in the free market,” said Luis Pardillo, CEO of

Dreamfield.

“When we drafted this legislation, it was all about

fairness for collegiate athletes, from men’s football to

women’s softball, and every single athlete in between,”

said LaMarca. “And every time I pictured an athlete

having this opportunity in the great State of Florida, I

pictured someone with the humility and honesty of

McKenzie Milton. Having had the opportunity to spend

some time with this young warrior, I realized that this

is the type of individual that would be the face of this

change. We leveled the playing field in Florida and

athletes like McKenzie chose us over the other 49 states

to enter the free market.”

Senate Bill 646 was passed during the 2020 Legisla-

tive Session to allow for athlete compensation and

House Bill 845, passed in the 2021 Legislative Session,

affirmed the effective date as July 1, 2021.

On June 10, 2021, the State Board of Education

approved Rule 6A–14.0582 that outlines the require-

ments and procedures to allow intercollegiate student

athletes within the Florida College System to earn

compensation for the use of their NIL. The rule also

requires all student athletes to complete financial

literacy and life skills workshops. The Florida Board of

Governors, who oversee the State University System,

will enact similar regulations.

SB 845 also prohibits state funds from being used to

join or maintain membership in an association whose

decisions or proposed decisions are a result of, or in

response to, actions proposed or adopted by the Legisla-

ture, if such decisions or proposed decisions will result

in a negative fiscal impact to the state. The Board of

Governors must notify any association if the

association’s actions or proposed actions may require

public postsecondary institutions to withdraw from such

association.

For more information about the Florida Department

of Education, visit www.fldoe.org.

Trailblazing legislation allows college athlete compensation following Gov. Ron DeSantis’ signing of HB 845
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Walker of Hibiscus Court, Schroeder of Cocoa Beach Villas to
lead the Space Coast Walk to End Alzheimer’s set for Sept. 25

By Samantha Logue
sclogue@alz.org
Alzheimer’s Association

COCOA (July 6, 2021) — Amanda

Walker, director of sales and marketing for

Hibiscus Court, has joined the Alzheimer’s

Association as the 2021 Space Coast Walk

to End Alzheimer’s event chairwoman. She

will be joined by co–chairwoman Jeanne

Schroeder, a real estate agent at Cocoa

Beach Villas.

According to Walker, her professional

experience with Alzheimer’s disease and

other dementias is what led to her desire to

affect change.

“Working in senior health care, you

have the opportunity to get to know

families, hear wonderful stories of their

loved ones and also the difficult stories that

happen when memories are lost,” Walker

said. “Through education seminars, virtual

dementia tour training and getting to know

those affected by this disease, I was

introduced to the Alzheimer’s Association

and their mission. From there it was an

easy ‘yes’ to joining the Walk committee, as

I wanted to be another voice to help raise

awareness of the disease and educate our

community on the support needed for

caregivers.”

Schroeder, meanwhile, cites the

resources the Alzheimer’s Association

provided following her mother–in–law’s

Alzheimer’s diagnosis as the inspiration

behind her Walk to End Alzheimer’s

involvement.

“I felt an immediate need to get involved

with the fundraising and continued

education efforts in my local community

and could not be prouder to be a part of the

Walk to End Alzheimer’s committee for the

Space Coast, Cocoa Village Walk,”

Schroeder said. “This will be my fourth

year on the committee, the second as co–

chair of the event, and I looking forward to

many more.”

More than 6 million Americans are

living with Alzheimer’s disease — a leading

cause of death in the United States.

Additionally, more than 11 million family

members and friends provide care to people

living with Alzheimer’s and other

dementias.

The Alzheimer’s Association Walk to

End Alzheimer’s is the world’s largest

event to raise awareness and funds for

Alzheimer’s care, support and research

programs. Although last year’s event was

mainly virtual because of the COVID–19

pandemic, the Alzheimer’s Association is

moving forward with plans to host the

event in person this fall.

“The health and safety of participants,

volunteers and staff remain the

Association’s top priorities while continuing

to monitor the pandemic and make

decisions about event details in local

communities,” said Amanda Harris,

director of the Space Coast Walk to End

Alzheimer’s. “While we intend to gather in

person, the Alzheimer’s Association will

continue to offer options to participate in

Walk to End Alzheimer’s online and in

neighborhoods across the country.”

The Space Coast Walk to End

Alzheimer’s is set for Saturday, Sept. 25.

To register and receive the latest updates

on this year’s Walk to End Alzheimer’s,

visit alz.org/walk.

l About the Walk to End Alzheimer’s

The Alzheimer’s Association Walk to

End Alzheimer’s is the world’s largest

event to raise awareness and funds for

Alzheimer’s care, support and research.

Since 1989, the Alzheimer’s Association

mobilized millions of Americans in the

Alzheimer’s Association Memory Walk.

l About Alzheimer’s Association

The Alzheimer’s Association is a

worldwide voluntary health organization

dedicated to Alzheimer’s care, support and

research. Its mission is to lead the way to

end Alzheimer’s and all other dementia —

by accelerating global research, driving risk

reduction and early detection, and maxi-

mizing quality care and support. For more

information on this organization, visit

alz.org or call (800) 272–3900.

Palm Bay expands pay–bill options, partners with Invoice Cloud
PALM BAY (June 22, 2021) — The Palm Bay Utilities Department has announced the

launch of its new electronic billing and payment service through Invoice Cloud.

Invoice Cloud offers customers greater flexibility to view and pay their utility bills. The

new service also enables customers to make a payment by phone 24/7 through an

automated payment line or take advantage of the Pay–by–Text option to receive text

message notifications and conveniently pay with a text message using their default

payment method.

The easy–to–use payment portal provides customers with quick access to their account

to view bills, check their balance and make payments with a credit/debit card or electronic

check, which is a new option. Features include an “at a glance” dashboard, scheduling

one–time or automatic payments, securely storing payment information, and receiving

email and text (optional) reminders.

Paperless billing will continue to be available. Current customers will need to create a

new account to access all the features once the portal is available.

Customers can make payments online or enroll in Pay–by–Text by going to the Palm

Bay Utilities website www.PBUD.org and clicking on the Pay My Bill link. Phone

payments can be made by calling (321) 952–3420.
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Doctors’ Goodwill Foundation
Continued from page 12

On top of that, the Doctors’ Goodwill Foundation’s sister

organization — the Association of Los Angeles Physicians

of Indian Origin, a nonprofit founded in 2013 — and a

couple of other entities raised $1 million to help hospitals

and patients in India.

“The hospitals in India have opened COVID–19 units,

just like we did in America. So some of the money is going

to help those COVID–relief units,” he said.

Dr. Bhalani added that the Doctors’ Goodwill Founda-

tion will be funding concentrators for a couple of hospitals

in India as part of its donation. “We will make sure the

funds are used properly.”

It’s estimated that India needs as many as 200,000

oxygen concentrators to meet the current demand.

The Doctors’ Goodwill Foundation assisted in COVID

relief at Nirdoshanand Hospital Timbi in Gujarat, India.

Dr. Natubhai Rajpara, a pulmonologist and current

president of the Doctors’ Goodwill Foundation, led and

organized that effort. “Dr. Rajpara stays at this hospital

for eight months of the year. He’s very dedicated to the

notion that we need to find permanent solutions for some

of the problems faced by rural hospitals in India,” said

Dr. Bhalani.”

“The Nirdoshanand Hospital was founded in 2011,”

said Dr. Rajpara. “The concept was to provide free health

care to people in rural areas who cannot find health–care

providers. So we started with this hospital, which has

about 105 beds.”

He added, “We see from 800 to 1,000 outpatient visits a

year from all over the state of Gujarat. This is a specialty

hospital offering a wide range of services, including spine

and joint surgery. We even provide food for the patients.

And when the patients come for their visit, we have a place

for them to stay overnight. There is no cost for their stay or

a family member or relative.”

Dr. Rajpara is usually working at that hospital from

September through April providing care.

“We have an expert team from the United States. A few

years ago, we also had a team arrive from Columbia

Presbyterian that did a lot of hand surgeries. Every winter

we have visiting doctors, such as cardiologists, who show

the local surgeons the latest techniques in medicine.”

Dr. Bhalani travels there during Christmastime

spending six to eight weeks. “Premedical students, medical

students, and others interested in health care join us on

these trips,” said Dr. Bhalani. “The students get an up–

close look at how rural hospitals in India operate and how

rural patients are being treated. It’s a great experience for

the students.”

Dr. Ashish Udeshi, the immediate past president of the

Doctors’ Goodwill Foundation, was one of those medical

students years ago who was part of a mission trip.

“He’s originally from Titusville. Dr. Udeshi practices in

Brevard County with the Florida Pain Institute (he’s the

medical director),” said Dr. Bhalani.

Dr. Udeshi has traveled to India, Tibet, Haiti, and

Nicaragua providing medical care along with other

community physicians, including Dr. Bhalani.

“Dr. Bhalani has been instrumental in leading the

mission trips overseas,” said Naren Shah, treasurer for the

Doctors’ Goodwill Foundation and a SCORE volunteer in

Melbourne.

“He takes students to camps around the world. They

see firsthand how medicine improves the lives of people in

need of care. It also improves their quality of life. The

mission trips have been very successful for the Doctors’

Goodwill Foundation and for all the students and people

who have participated.”

Recently, the Doctors’ Goodwill Foundation donated

1,500 doses of the Johnson & Johnson COVID–19 vaccine

to Suriname, a small country on the northeastern coast of

South America.

That project was spearheaded by Dr. Bhavin Patel and

Dr. Bhalani. Dr. Patel is chief of operations for the

Affordable Care Clinics: The Malabar Medical Walk–in–

Clinic in Palm Bay and the Sandlake Medical Walk–in–

Clinic in Orlando. “Dr. Patel was able to secure the vaccine

through a VA hospital,” said Dr. Bhalani.

When an earthquake hit Nepal in 2015, the Doctors’

Goodwill Foundation was set to go with medical supplies,

volunteer physicians, nurses, businesspeople and others

ready to lend a helping hand to the people in need. One of

those who made that trip was Dr. Patel.

The Doctors’ Goodwill Foundation has made medical

mission trips around the world, including to Nepal, Haiti,

Dominican Republic, Venezuela, Tibet, Africa, Costa Rica,

and Brazil, among other regions. Thanks to local hospitals

and residents of Brevard, the Doctors’ Goodwill Founda-

tion has provided equipment and supplies worth $1 million

to various organizations around the world.

“We have helped many needy people in poor countries

around the world over the last 18 years,” said Dr. Sumant

Pandya, a former two–time president of the Doctors’

Goodwill Foundation.

“Whenever there is a need, a deficiency in health–care

services, or when a disaster strikes, we are there to provide

some type of support. The Doctors’ Goodwill Foundation

has been to many countries on medical missions. The team

of doctors pays their own expenses. Nurses volunteer.

Premedical students and medical students volunteer. We

are proud of the work of the Doctors’ Goodwill Foundation.

It’s touching the lives of many people.”

The year 2005 saw several disasters, including the

tsunami in Malaysia, an earthquake in Pakistan, and a

hurricane in New Orleans. The Doctors’ Goodwill Founda-

tion hosted a benefit for the American Red Cross to help

raise more than $200,000 for the victims of Hurricane

Katrina alone.

Locally, the Doctors’ Goodwill Foundation has worked

with schools and The Children’s Center in North Brevard

to provide defibrillators, support the Brevard Schools

Science Fair, provide seniors with flu vaccines through the

local Department of Health, as well doubling the scholar-

ships to those pursuing an education in health care.

Also, a donation by the Helen Markowitz Foundation

allowed local physicians to help seniors and children who

were in need. Often when a person is diagnosed with an

illness they are unable to work or afford needed medica-

tions and medical equipment. This fund helped with those

expenses.

The Doctors’ Goodwill Foundation has long cherished

its partnerships in philanthropy and education, and its

global reach. The organization is a founding member of the

UCF College of Medicine Schlorship program with Parrish

Medical Center ($160,000).

Said Dr. Bhalani, “In 2003, several physicians had an

idea. What could we do to help those people in need around

the world? From that vision, we started the Doctors’

Goodwill Foundation. All these years later, and many

missions, many scholarship awards to area students, and

help to the local community, we have grown that vision to

include so much more. I am eternally grateful for everyone

who supports the Doctors’ Goodwill Foundation. As an

organization, we’re looking to the future.”
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Palm Bay’s Rob Medina releases July Mayor’s Message,
thanks community for supporting Independence Day event

By Keely Leggett
keely.leggett@pbfl.org
Public Information Officer
City of Palm Bay

PALM BAY (July 8, 2021) — Palm Bay

Mayor Rob Medina has released the

newest edition of his Mayor’s Message.

Here is that message:

It’s a great day Palm Bay!

On July 4, 1776 — 245 years ago — the

Continental Congress declared our

independence and founded our nation on

the ideals of liberty, justice, and equality.

We celebrate each Independence Day with

gratitude for the blessings of freedom and

opportunity our forefathers afforded us.

I’d like to thank everyone who came out

to the City of Palm Bay’s Food Trucks and

Fireworks event celebrating our country’s

birth. Despite the threat of inclement

weather and some technical difficulties

during our fireworks show caused by the

rain, we had a wonderful event filled with

food, families, and community fun. I was

#PalmBayProud to celebrate America’s

independence with thousands of my fellow

Palm Bayers and I look forward to

welcoming even more of you to our full

event next year!

On June 26, I had the pleasure of

attending the Palm Bay Caribbean

Festival and Parade, presented by the

Brevard Caribbean American Sports and

Cultural Association in partnership with

the City of Palm Bay. The event was

planned as part of the month–long

celebration of Caribbean American

Heritage Month, which included an official

City of Palm Bay proclamation honoring

the occasion. With vendors, food, music,

and live performances, the Caribbean

Festival was a vibrant event that showed

the beautiful culture and diversity we have

in Palm Bay.

I was also blessed to have the opportu-

nity to participate in ride–alongs with some

of the brave men and women of the Palm

Bay Police Department and Palm Bay Fire

Rescue. I have a longstanding respect for

police and firefighters, but getting to join

these dedicated civil servants on the job

was a truly eye–opening experience. I’m

pleased to report that Palm Bay is in great

hands, and we should all be #PalmBay-

Proud of our Police and Fire Departments.

As summer gets into full swing, Palm

Bay’s Court Kingz Streetball Nights

basketball event series is just getting

started. Each Friday at Vets Park the well–

known Court Kingz basketball exhibition

team are inviting Palm Bay’s youth ages 12

to 24 to come out for a night of friendly

competition by way of five–on–five games

and family friendly fun — and best of all

it’s free! The Streetball Nights events will

take place every Friday from 5–10 through

Aug. 6.

Finally, I’d like to remind my fellow

Palm Bayers to practice hurricane

preparedness. We got lucky with Elsa and

her path to our west, but as Floridians we

know that it’s not “if,” but “when” the next

storm will strike. This hurricane season, I’d

like to encourage all Palm Bayers to have a

plan in place to ensure that you and your

loved ones are prepared. Visit

www.palmbayflorida.org/hurricane or pick

up one of our free hurricane preparedness

guides at City Hall to learn how to build a

hurricane kit, home prep tips, evacuation

and shelter info, and how to stay informed

before, during, and after a storm.

Remember, when it comes to tropical

storms and hurricanes, plan — don’t panic,

and enjoy the peace of mind of knowing

that you’ll be ready the next time a storm

hits. Stay safe Palm Bay!

Mayor Rob Medina

The public is invited to subscribe to

Mayor Medina’s monthly address via

email. Visit www.pbfl.org/mayorsmessage

to sign up.

Safety Task Force created by The Florida Bar Real Property,
Probate and Trust Law Section; serves the citizens of Florida

TALLAHASSEE (July 6, 2021) — Bob Swaine, The Florida Bar Real Property, Probate

and Trust Law Section’s chairman, recently issued this statement on the tragedy in

Surfside: “The Section sends its thoughts and prayers to the individuals and families

affected by the Surfside condominium building collapse.”

In response to the tragic events, the Section’s Condominium and Planned Development

Committee has created a Condominium Law and Policy on Life Safety Task Force. The

Task Force will serve as a resource to the governor and legislature as they review all

aspects of Florida condominium law, development, association operations, and mainte-

nance to determine and recommend if legislative and or regulatory changes should be

enacted to minimize the likelihood of a similar tragedy.

The Task Force will be chaired by Professor Bill Sklar, former chairman of the

Condominium and Planned Development Committee.

The Real Property Probate and Trust Law Section of The Florida Bar serves the

citizens of Florida, the legal community, and its members with the highest levels of

knowledge, experience and commitment to real property, probate and trust law.

A Section under The Florida Bar is a voluntary group of bar members organized to

provide information and education in a specific area of law. Visit their website at rpptl.org

for more information.
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Marine Bank & Trust
Continued from page 13

allows the consumer to shop for just one loan when

building a new home. It covers the financing during the

building process and then transitions into a permanent

loan once construction is complete, saving the customer the

additional time and closing costs of two separate loans.

Mortgage loans are only granted on structures that

already exist. They cannot be used when you want to buy

land and build a home. For that, you need a construction

loan, which is a short–term loan allowing you to buy the

land and build.

The construction–to–permanent loan avoids this

dilemma because it starts as a construction loan. When the

home is completed and inspected, the loan automatically

converts to a permanent mortgage loan.

“The construction–to–permanent loan seems the way to

go because of the limited inventory of existing homes

available in Brevard County, and really around the

nation,” said Cevallos. “Some banks stopped doing

construction–to–permanent loans. Marine Bank never

stopped. We write these loans in–house. That is a big

selling point for us. It’s a portfolio loan. We keep the loan

here, as opposed to selling it off. The builders want an easy

turnaround time on these loans, and that’s what we

provide.”

Fannie Mae is forecasting strong, but lower, loan

origination volume for 2021. It anticipates $3.9 trillion

combined from new home purchases and refinancing of

existing loans.

Despite the decline, that volume would represent a big

year by historical standards. Before 2020, annual single–

family mortgage originations had been less than $2 trillion

since 2012, according to Fannie Mae.

So, while volumes are coming off extremely high levels,

the market will remain very active for the next two years,

reports Fannie Mae.

As with small–business loans, community banks

leverage local and personal expertise when making home

loans. They can tailor a loan to a borrower’s particular

circumstances, knowing the homebuyer, the property, and

the real–estate market in question.

“We’re known for customizing loan products to meet the

needs of customers,” said Cevallos.

Stewart added that Marine Bank & Trust has many

different residential lending programs, including bridge

loans. A bridge loan is a sum of money lent by a bank to

cover an interval between two transactions, typically the

buying of one house and the selling of another.

“We offer home–equity loans, too,” said Cevallos. “Some

people are tapping the home equity that has been building

up, especially over the last 18 months. Home values have

risen significantly.”

The average homeowner in America gained $33,400 in

equity between the first quarter of 2020 and the first

quarter of 2021, according to CoreLogic, a leading property

information and analytics provider.

Double–digit home–price growth in the past year has

bolstered home equity to a record amount.

The national CoreLogic Home Price Index recorded an

11 percent rise in the year through March 2021, leading to

a $216,000 increase in the average amount of equity held

by homeowners with a mortgage.

Both Cevallos and Stewart said consumers looking to

purchase a home should get their loan amount approved in

advance. “Don’t shop for a mortgage loan without a

prequalification,” said Stewart.

Here are some tips when preparing for a mortgage

application, according to TransUnion, a consumer credit

reporting agency based in Chicago:

l Start with your credit report. The first thing lenders

will probably do when you apply for a mortgage loan is

check your credit; you should, too. There’s no better time

for regular credit monitoring than when you’re trying to

prove your creditworthiness to a lender so you can get the

best possible rate.

l Then, get things in order. Once you’ve been keeping

regular tabs on your credit report, you’ll be able to see how

you’re doing. Dispute any inaccuracies with the three

credit bureaus (Equifax, Experian, and TransUnion) and

get everything cleared up. If your debt–to–credit ratio is

too high, monitoring your score over time will show you

how your score might change. If you see accounts that you

didn’t open or addresses that aren’t yours, take immediate

steps to investigate what could be identity fraud.

l Decide how you’ll finance it. Once you research the

types of financing available, determine which is best for

your situation when buying a home: 15–year mortgage,

30–year mortgage, adjustable or fixed mortgage. If you are

looking for security and a guarantee that payments won’t

increase, a fixed–rate mortgage may be the way to go. If

you believe mortgage rates could still fluctuate and you

want flexibility, consider an adjustable–rate mortgage.

l The larger your down payment, the wider your

options. Within a realistic framework of what you can

afford, the more you put down, the better your terms.

Putting more money down up front will help ensure you

pay less each month.

Said Cevallos, “We’re ready to help people with their

residential mortgage needs. This is a service we’re

providing to our customers. And Marine Bank continues to

grow with new customers. It’s exciting to be part of the

Marine Bank team.”
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For Lease
751 North Drive

GRAN CENTRAL
NORTH DRIVE - MELBOURNE

Melbourne Industrial Park

Contact Aaron Anderson
aaron@CIA-developers.com

321-723-3400 ext. 208

REAL ESTATE

Suites 7 - 8  4,700 SF each
Half Office - Half Warehouse
Lease Rate - $9.00 per sq.ft.
CAM - $3.15 per sq.ft
Air Conditioned throughout
Ample Parking

West Melbourne off Sarno Road

Suites 9 - 12 12,100 SF each
Office and Flex Space
Lease Rate - $10.00 per sq.ft.
CAM - $3.15 per sq.ft
I-95 Access - Near Melb Airport
Close to L3Harris, DRS, GE
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RE/MAX Alternative Realty
Continued from page 1

In the early 2000s, Hill experienced another unique

real–estate market which attracted investors seeking fast

profits.

“Back in 2004, the year I did $42 million in sales, people

were buying homes and lots and flipping them. I would list

a lot for sale on Lansing Island (Indian Harbour Beach)

and an individual would purchase it quickly. Then that

purchaser would sell it to another buyer. Sometimes they

would make as much as $100,000 profit on that lot within

two weeks. At that time there was plenty of vacant land for

sale in Brevard. That’s not the case today.”

There is some home flipping in the current market, but

profit margins dropped in the first quarter of 2021, reports

Attom Data Solutions, a nationwide provider of real–estate

statistics.

The gross profit on the typical home flip nationwide (the

difference between the median sales price and the median

price paid by investors) declined in the first quarter of this

year to $63,500.

That amount was down from $71,000 in the fourth

quarter of 2020, although still up slightly from $62,000 in

the first quarter of last year.

The market has become so competitive, with sellers

receiving multiple offers on their homes, that some real–

estate professionals are employing escalation clauses, of

which there are many variations. But the one thing they

have in common is that it lets the seller know a buyer is

willing to increase the purchase price above the amount of

the initial offer if the seller receives a higher competing

offer.

“Many homebuyers find it frustrating when they are

beaten by a higher offer in a competitive market,” said

Hill. “Using an escalation clause in a contract is one way to

perhaps help level the playing field and make their offer

stand out.”

She added that escalation clauses should only be used

when the buyer is fairly confident that there will be

multiple offers or when the buyer expects to pay an

increased price.

“I suggest to people to put their house on the market at

a reasonable price. That’s all it takes today to start a

bidding war among buyers.”

A simple version of an escalation clause may read

something like this, according to Florida Realtors’ legal

department: “Buyer agrees to pay $5,000 more than the

next highest offer, not to exceed the purchase price of

$500,000.”

This is the core concept, at least. Most clauses will also

include some other components.

“The main thing I greatly enjoy doing in this field is

negotiating,” said Hill. “I love to negotiate real–estate

deals. I’ve been doing it for a long time. Negotiating takes

tenacity and preparation.”

“Kevin Hill is by far the best real–estate professional I

have ever worked with and I would highly recommend her

for either buying or selling,” said Lisa Bell, who posted this

comment on Zillow.

“Because of her long–term career in this area of real

estate, she knows the region and the market and has

negotiating skills that are top–notch. Kevin showed me

many properties and was very patient and thorough each

time.”

Tenacity is what has propelled Hill to be one of the

most consistent high–volume real–estate producers in

Brevard County through the years.

Said Hill, “I have seen so many different types of

economic cycles over the last four decades working in real

estate. When times were tough, I never slowed down. I just

kept treading through business cycle after business cycle,

clearing hurdle after hurdle.”

“Even during the pandemic, I continued to show homes.

I followed the CDC guidelines and the recommendations of

the National Association of Realtors. When I was not

available to show a home, Amanda (McGee, executive

assistant to Hill) stepped in to handle it. We had listings

for sale under contract during the pandemic. We never

missed a beat,” she added.

Originally from Illinois, Hill attended Southern Illinois

University, and started her real–estate career at Dixon

and Associates in Palm Bay.

“Barbara Hamlin was my mentor in this business. At

the time, she was the No. 2 producer as ranked by the

Melbourne Area Association of Realtors, which years ago

merged into Space Coast Association of Realtors.”

Hamlin sold $3 million in real estate in 1984. “That was

a lot of houses back then because most of the homes were

around $50,000. I sold $1.2 million my first year. My first

sale was a $52,000 home in Palm Bay. My second sale was

a $27,000 trailer.”

She added, “I will never forget my early years as a

Realtor in Brevard County. Nothing came easy. I worked

really hard to earn every listing and to make every sale,

and I still do today.”

Hill said her first oceanfront condominium sale was a

penthouse in Ocean Sands in Indialantic. The year was

1985. “It sold for $313,000. I was thrilled. But most of my

sales were in the $50,000 to $60,000 range. Today it’s not

uncommon for a real–estate associate on the job for a short

time to sell a million–dollar home.”

Last year, Hill was presented with RE/MAX

International’s “Circle of Legends” award, which repre-

sents the network’s most exclusive group of high achievers.

In 2019, networkwide, there were 80 Circle of Legends

recipients. There are more than 125,000 RE/MAX agents

in over 100 countries. The award has been received by less

than 1 percent of all sales associates in the RE/MAX

network.

In Florida, a total of 15 associates have received the

Circle of Legends award, including six women. In 2019,

there were only two women that were recognized as Circle

of Legends recipients, one of which was Hill. The Circle of

Legends award was established in 1987.

The Circle of Legends award is presented to RE/MAX

associates who have completed 10 years of service, have

earned both the RE/MAX Hall of Fame and Lifetime

Achievement awards, and have earned at least $10 million

in commissions.

Hill was the first RE/MAX associate in Brevard County

to receive this honor.

“I have built a lot of relationships over the years with

buyers and sellers of real estate,” said Hill. “I greatly value

those relationships. I not only assist my clients in buying,

selling, or renting, but I also help them with personal

needs by referring them to physicians, mortgage brokers,

banks, certified public accountants, decorators, hairdress-

ers, restaurants, and more.”

Hill continued, “Listening to people, hearing what their

real–estate needs are, and following through is the heart of

my business.”

Hill said she “markets homes of all sizes in all price

ranges and all my clients receive the same attentive

treatment and marketing strategies. I do everything

possible to sell their home at the best price.”

Realtors, members of the National Association of

Realtors, provide value to customers and abide by a code of

ethics.

Buying and selling a home is stressful. Showings.

Listings. Open houses. Taxes. Closing costs. Paperwork on

top of paperwork. While it’s easy to think you can handle it

all yourself — especially in the current market — the fact

is that a real–estate transaction is time–consuming and

complicated and, if not handled properly, could end up

costing you money.

“Realtors know their markets. They know their

communities. They are part of their communities,” said

Hill.

Hill is well–connected throughout Brevard, not only

through her work as a Realtor but also as a volunteer with

organizations. She has long been involved with helping

nonprofit organizations through both financial contribu-

tions and holding leadership position roles on various

boards of directors.

She is a longtime board member of Brevard Health

Alliance Inc., a nonprofit that provides primary–care

services, including dental care, to residents regardless of

their ability to pay. Hill served as Brevard Health

Alliance’s board chairwoman last year.

“They are doing some great things in the community

helping individuals and families who are in need of care,”

said Hill, who has served on that board for years.

Established in 1995, West Melbourne–based Brevard

Health Alliance recently expanded its Barton Commons/

Rockledge facility, located in the Beall’s Plaza, from 10,000

square feet to 23,000 square feet.

The project included increasing the dental clinic from

four operatories to eight operatories. The expansion also

created dedicated treatment areas and a waiting room for

pediatrics. Additionally, Brevard Health Alliance opened a

pharmacy at the Barton Commons location.

Hill is also a more than 10–year board member of the

Boys & Girls Clubs of Central Florida, with locations in

Mims, Cocoa, the Temple Terrace public housing commu-

nity in Melbourne, and soon in Titusville.

“Without the Boys & Girls Clubs in Brevard County,

the children served wouldn’t have a safe place to go after

school and wouldn’t receive the academic help, extracur-

ricular enrichment, and emotional support that they

critically need,” she said.

“The Boys & Girls Clubs is a great organization. I have

been involved with it for many years in Brevard. It’s very

uplifting to see the young people thrive.”

Hill said she thinks the second half of the year will be

as strong as the first six months. “We just need more

inventory. There is no shortage of buyers in any segment of

the market. I’m looking for inventory to improve in the

months ahead.”

The Florida Realtors’ web site just flashed this July 4

headline: “Good news! Inventory rises slightly in May.

Inventory of existing family homes rose slightly for the

first time since March 2020. Could this mean we’re finally

at the start of a long march back toward a balanced

market?”

And Redfin had reported on July 2 that pending home

sales slid in June as new listings reached pre–pandemic

levels. “The month of June was a clear turning point in the

ultra–hot housing market in 2021. As home prices

continue to set records, some buyers have hit their limit

and are stepping back,” the report says.

“A balanced market. That’s a great thing. It may not be

as exciting as what we’re experiencing today, but it creates

more opportunity for buyers,” said Hill.

As she approaches 40 years in the real–estate business,

Hill said she has no plans to retire anytime soon. “I have

no plans whatsoever to retire. This is my life’s work. What

else would I do? I love selling real estate. It’s challenging.

It’s exciting. You have the opportunity to meet all types of

people and build relationships. There is nothing like a

career in real estate.”

She added, “One day I might take up golf. I find that

sport interesting. But I would need lessons.”
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