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will become part of the entertainment district.

Cliff Shuler Auctioneers and Liquidators Inc. has

operated in Titusville since 1977.

The business was run by the husband–and–wife team

of Cliff and Debbie Shuler. For years, their auctions were

conducted under a tent on their Julia Street property.

Cliff Shuler passed away in 2019 at age 78. Debbie

Shuler continues to operate the business, doing mainly

online auctions. “And they have been very successful,” she

said, adding that the last live auction on their property was

held July 31.

“We are moving forward with online auctions, which we

Titusville Playhouse plans expansion, buys properties; new Shuler Stage
By Ken Datzman

TITUSVILLE — Theater is essential to the cultural

health of communities. It enriches the lives of those who

take part in it, as well as those in the community who

enjoy live theater productions.

And the Titusville Playhouse Inc., which operates the

historic Emma Parrish Theatre on Julia Street, has

ambitious plans to expand as the city is considering

rezoning the downtown area and creating an “entertain-

ment district,” or performing arts hub.

Recently, the Titusville Playhouse extended its reach

with a nearby property purchase and created a 200–seat

outdoor venue on Julia Street.

The venue is called the “Shuler Stage,” the site where

live auctions were conducted by Shuler Auctioneers &

Liquidators Inc. The company has now transitioned to

online auctions.

The Titusville Playhouse has even bigger plans. The

organization’s leaders and board members are positioning

for the future and planning a “new state–of–technology”

theater, targeting 450 seats initially, while retaining its

274–seat Emma Parrish Theatre.

“This community is growing, and we need to grow with

it,” said industry veteran Steven J. Heron, executive

artistic director for the Titusville Playhouse.

His organization is in its 57th season of bringing a wide

range of plays, musicals, and other productions, in addition

to children’s educational programs, to the Space Coast.

The Emma Parrish Theatre, as other community

theaters in Brevard, frequently sells out its shows.

The planned expansion will enable substantial growth

in the number and type of performances produced by the

Titusville Playhouse, Heron said.

“We’ve been looking to expand our operations for some

time. That’s always been our goal. My philosophy is when

you stop growing, you begin to stagnate. I’m all about

growing and making things bigger and better for the

community. We want to be a community–theater beacon

for Central Florida,” said Heron.

He said 28 percent of Titusville Playhouse patrons are

from outside Brevard County.

“We sent our new brochure to 220,000 residents across

the county, from Viera north, and select neighborhoods in

Orange, Seminole, and Volusia counties.”

Several months ago, the Titusville Playhouse acquired

the former site of the Shuler Auction House and storage

yard, along with two other adjacent parcels, including two

historic buildings: the former Hill’s Grocery & Lunch Store

and the former Hill Hotel Apartments. Cliff Shuler

purchased the properties in 1977.

“Unbeknownst to many people, we had been acquiring

property adjacent to us for some time,” said Heron.

“In March 2020, for example, we agreed to buy the two

properties behind us and followed through on the pur-

chase. Those acquisitions take us all the way down to the

American Space Museum (on Pine Street).”

While the Titusville Playhouse’s existing and new

properties are not contiguous, they are in very close

proximity and “will dominate the cultural landscape of the

downtown.”

In addition to the historic theater, the Shuler properties

Steven J. Heron is the executive artistic director at the Titusville Playhouse Inc., which operates the Emma Parrish Theatre. Businesswoman
Debbie Shuler runs Cliff Shuler Auctioneers & Liquidators Inc. and Shuler & Shuler Real Estate Auctioneers Inc. Her company has moved to
online auctions. The Titusville Playhouse purchased the Shuler property on Julia Street and established a 200–seat outdoor venue — the Shuler
Stage. The Playhouse has plans to build a new 450–seat theater while retaining its 274–seat Emma Parrish Theatre.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Chloe Viesins
cviesins@tccm.org
Christian Care Ministry

MELBOURNE (Oct. 5, 2021). — Christian Care

Ministry/Medi–Share, one of America’s largest health–

care sharing ministries with more than 400,000

members, partnered with 20 nonprofit organizations for

its fourth annual “Day of Sharing” on Oct. 2.

Medi–Share employees spend Oct. 2 serving nonprofits in the spirit of sharing; help at range of organizations
More than 200 employees and their families used

their off time on a Saturday to serve organizations in

Brevard County and Colorado Springs, Colo.

City of Melbourne Mayor Paul Alfrey and a repre-

sentative from Sen. Debbie Mayfield’s office both

presented Proclamations recognizing Christian Care

Ministry’s Day of Sharing, acknowledging the acts of

service of employees in their local communities.

“It’s early this morning and everybody is ready to

jump in their community and do some hard work. It

takes a community to run a community. This is a prime

example of that,” said Alfrey.

Christian Care Ministry is a community of believers

who share each other’s health–care burdens through

the Medi–Share program. As a faith–based organiza-

tion, their commitment to sharing is also reflected in

service to others, by nearly 700 employees nationwide.

Medi–Share local employees volunteer at: Bridges

for Peace, Community Gospel Truth Church, Brevard

Zoo, Salvation Army, Daily Bread, American Police Hall

of Fame, Central Brevard Sharing Center, Canaveral

Port Ministry, The DOCK, Liberty Bell Museum,

Brevard Humane Society, Walk on Water Ministries,

Genesis House, CITA, Life Recaptured, Love Inc.

Marine Resource Council, RFM Christian Academy,

Creel Elementary, and University Park Elementary.

Colorado employees teamed up with “COSILoveYou”

to serve in the Colorado Springs area.

Christian Care Ministry’s Chief Executive Officer

Scott Reddig said, “It’s a blessing to see employees come

together to meet the needs of our local service organiza-

tions, including the Dorcas Outreach Center for Kids, a

faith–based after–school haven, where I worked with a

team on some cleanup projects. These organizations in

our communities are doing a lot of good, with limited

resources, so it’s a privilege to help in some small way.”

Employees serve the local community year–round as

part of the ministry’s formalized volunteer program.

They receive up to three days off each year for volunteer

service and many use this time to serve local churches,

ministries, and other community organizations. Last

year alone, employees donated more than 4,000 hours

in their local communities.

Kassie Perot, Love Inc.’s finance lead and resource

coordinator, said, “I love that Christian Care Ministry

represents the heart of the church with their willing-

ness to serve in their community. We need more people

like this!”

For more information on the Day of Sharing, visit

www.DayofSharing.com.

Central Brevard Art Association to present
its annual Christmas Art Show and Sale

COCOA BEACH (Oct. 4, 2021) — The Central

Brevard Art Association will be presenting its annual

Christmas Art Show and Sale in November at the

Cocoa Beach Public Library.

The event will showcase the unique talents of local

artists. More than 30 artists will be showing and selling

their fine art and prints, photography, jewelry, silks,

clay, wood, sculpture, mixed media and more. Gift

Baskets will be raffled with 100 percent of proceeds

going to the CBAA scholarship fund.

The Cocoa Beach Public Library is located at

550 N. Brevard Ave. Admission is free. The show hours

are Friday, Nov. 5, 10 a.m. to 6 p.m.; Saturday, Nov. 6,

9 a.m. to 5 p.m.; and Sunday, Nov.7, 1–4 p.m.

l About Central Brevard Art Association

CBAA is a not–for–profit organization of local artists

serving Brevard County for over 61 years. CBAA was

created to promote community appreciation of visual

arts, provide educational opportunities in visual arts to

the local community and support our members through

education, instruction, encouragement and promotion.

Through community support, CBAA also provides an

annual scholarship award to a local graduating high

school senior who wishes to pursue a college education

in art and sponsors a scholarship at Eastern Florida

State College for students pursuing the arts. To learn

more, visit cbaaartists.com, or call (321) 632–2922.
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By David Head
UCF Forum columnist
University of Central Florida

ORLANDO (Sept. 22, 2021) — With the baseball

season winding down, the Cleveland Indians’ days are

numbered — as the Indians, anyway. Starting next

season, the ballclub will be known as the Cleveland

Guardians, a reference to a set of nearly century — old

iconic Guardians of Traffic statues along a bridge near the

stadium that symbolize progress and transportation.

“Indians” is baseball’s most problematic name and the

hardest to defend. But like so many school names, street

names, statues, and monuments eyed for replacement, the

question isn’t where to start. It’s where to stop.

Inevitably new targets will emerge, such as the Atlanta

Braves, the only other team with a Native American

nickname. Other candidates might include the Texas

Rangers, because of the state police force’s history of

violence against Blacks, Native Americans, and Mexicans;

or, the San Diego Padres, named in honor of Franciscan

missionaries such as St. Junípero Serra, whose statue

protesters toppled in 2020 in California.

Are we fated to have our teams in baseball and other

sports ensnared in a never–ending culture war pitting

charges of racism against claims of cancel culture? I see

three possible ways out.

First, we could accept that team names will change

more often than we’ve been used to. In the early day,

baseball teams changed named frequently. The Braves, for

example, began life in Boston in 1871 as the Red Stock-

ings, and then became the Beaneaters, Doves and Rustlers

before becoming the Braves. They switched to the Bees for

a few years, then went back to the Braves — and later

moved to Milwaukee and then Atlanta.

Today’s multibillion–dollar sports merchandise

industry argues against changing team names too often,

however. When a cadre of marketing and design consult-

ants pore over every detail of colors, jerseys, marks, logos

and mascots, even the smallest shift costs a lot of money.

Second, teams could change — and stick with —

innocuous names. Baseball already has plenty of animals,

such as the Toronto Blue Jays, Baltimore Orioles and

Florida Marlins. Other team names refer to uniform colors,

such as the Boston Red Sox and Chicago White Sox. Still

other team names embrace points of local pride, such as

the Colorado Rockies, Seattle Mariners, Minnesota Twins,

Philadelphia Phillies and, now, the Guardians.

The problem, however, is that inoffensive things don’t

stay that way. Even colors can run afoul of politics.

Between 1953 and 1959, McCarthyism drove the Cincin-

nati Reds to become the Redlegs. You can guess what

would have happened to the Milwaukee Brewers if they’d

played in the 1920s during Prohibition.

Third, and what I believe to be the best option: Fans

can discern between names that are now offensive in

themselves, such as Indians; names that are controversial

because of a problematic origin story, such as the Rangers;

and names that can be creatively repurposed, such as the

Braves.

This approach recognizes that words change meaning

over time, and what once seemed like an honor can become

hurtful. There’s no reason to hold onto an offensive name

just to preserve tradition or deny the forces of political

correctness a win.

At the same time, it’s vital to recognize that words

change in the other direction: what used to be offensive can

become harmless.

Pirates are a good example. Real pirates were violent

thieves, rapists and murderers, and the Pittsburgh

ballclub got its name when it was accused of stealing —

“pirating” — a player from another team. Today, though,

pirates are seen as rambunctious, freedom–loving rogues

like Pirates of the Caribbean’s Captain Jack Sparrow, not

merciless cutthroats. The nickname is just for fun.

The Rangers could be seen similarly: unsavory histori-

cal figures rendered more acceptable by the passage of

time. “While we may have originally taken our name from

the law enforcement agency,” a Texas Rangers team

statement read, “since 1971 the Texas Rangers Baseball

Club has forged its own, independent identity.” We should

take the team at its word, not insist that a name’s meaning

is locked in the past.

In this spirit, the Braves could stay the Braves, but

with a different meaning attached to the name. After all,

there are plenty of ways to be brave. There’s already a

movement afoot to dub the Braves the “Bravest” in honor

of firefighters, complete with the tomahawk in the team’s

current logo becoming a fire axe. They could even keep

“Braves” and just change the theming to be about

firefighters.

If a team name is offensive in itself, it has to go, but

that doesn’t mean people should rummage through the

past looking to be offended. Fans should remember that

the real attachment to a team doesn’t come from its name

or logo. It’s the players and the games that make being a

fan meaningful.

Major League Baseball’s name changes should stop with the Cleveland Guardians

David Head is an associate lecturer of history at
UCF. He can be reached at david.head@UCF.edu.

Foundation for Liberty and American Greatness founder Nick Adams to speak
(Oct. 11, 2021) — The Brevard Federated Republican

Women will meet at 11 a.m. on Wednesday, Nov. 3, at the

Space Coast convention Center, 103 Tucker Lane in Cocoa

(behind the Holiday Inn).

The luncheon speaker will be Nick Adams, a legal

immigrant from Australia, who is the founder of the

Foundation for Liberty and American Greatness (FLAG).

FLAG is a nonprofit organization dedicated to the

education of students about the American values and

principles that make this nation exceptional.

Adams is also an author and a guest contributor on Fox

News. And, he has shared his story on many nationally

known radio and television programs with Sean Hannity,

Laura Ingram, Hugh Hewitt, and Dennis Prager.

He will also be a guest speaker at Florida Federated

Republican Women’s meeting in Naples later this month.

The $25 meeting fee includes lunch. Reservations are

required and the deadline is at 12 p.m. on Friday, Oct. 29.

To make a reservation, call (321) 727–1212 or visit

www.brevardfederatedrepublicanwomen.org.

For more information on this event, contact BFRW

President Jill Gentis at (773) 896–8616.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Friday, March 30, 2018 5:10 PM

To: DeMorat, Michael

Subject: Re: BAM Revised Contract

Thanks Mike, I’ll forward this to Nick as he will be handling this with their attorney in London.

Thanks!

Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com

From: "DeMorat, Michael" <michael.demorat@bcso.us>
Date: Friday, March 30, 2018 at 4:58 PM
To: Bill Erfurth <bill@moderncityentertainment.com>
Cc: "Waller, Douglas" <douglas.waller@bcso.us>, "Hibbs, Darrell" <darrell.hibbs@bcso.us>, "Tomblin, Ronald"
<Ronald.Tomblin@bcso.us>, "Nash, Charlie" <Cinashlaw@aol.com>, "Nash, Charlie" <Cinashlaw@aol.com>
Subject: BAM Revised Contract

Bill,
Attached is the revised BAM contract for your review. Please call or email me back directly with any questions or follow-
up. As discussed, we will also be following this up with our agency BAM waiver which will also need to be signed by the
juvenile’s parents or guardian. Thanks and have a good weekend.

Mike

From: Bill Erfurth [mailto:bill@moderncityentertainment.com]
Sent: Friday, March 30, 2018 4:38 PM
To: Tomblin, Ronald <Ronald.Tomblin@bcso.us>; DeMorat, Michael <michael.demorat@bcso.us>; Nick Godwin
<nick.godwin@britesparkfilms.com>; Rachael Barnes <Rachael.Barnes@britesparkfilms.com>
Cc: Stokes, Robbie <robbie.stokes@bcso.us>
Subject: Re: BAM TV Show Connections / Scheduling

Thanks Ron, and thanks to everyone this morning for the input and brainstorming on the
phone! Today is a holiday in the UK, Rachael said she would be working on the scheduling, and be
in touch next week.

Thanks again, Bill
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COVID–19 response and the tyranny of evidence–based medicine;
just following the guidelines has replaced just following the orders

By Richard Amerling, M.D.
richardamerlingmd@gmail.com

TUCSON, Ariz. (Oct. 6, 2021) — Why are the majority

of practicing physicians doing absolutely nothing to help

patients with early COVID–19?

Here is an excerpt from a recent conversation with a

junior colleague (JC) on early outpatient treatment of

COVID with ivermectin (IVM):

JC: Countries like mine depend heavily on guidelines

from the WHO (World Health Organization)… and right

now there’s nothing that supports the use of those drugs in

COVID–19.

Me: That’s the problem. The guidelines are consistently

wrong. Did you know the WHO receives more than 50 per-

cent of its funding from industry? They are corrupt, as are

the Centers for Disease Control and Prevention (CDC) and

Food and Drug Administration (FDA).

JC: So, you’re saying these agencies that are promoting

best practice guidelines in medicine are all corrupt? So

then whom do we trust? We might as well just do what we

want when treating patients.

Me: No. We use science, logic, deductive reasoning,

judgment, and clinical experience.

Most doctors have become so dependent on guidelines

that they have lost the ability to problem–solve, to think

critically, and to practice real clinical medicine. Medicine

has gone off the rails, and patients are suffering the

consequences.

When the first wave of what was then known as the

Wuhan virus hit in March–April 2020, medical attention

was almost completely focused on management of the

acutely ill patient. This was notable for its very high

failure rate, particularly post–intubation.

A handful of intrepid doctors, including Zev Zelenko in

upstate New York and Didier Raoult in Marseille, France,

addressed early outpatient treatment using repurposed

existing drugs such as hydroxychloroquine (HCQ). These

physicians achieved remarkable clinical results, but

instead of being embraced and emulated, they were

censored and harassed. As should now be obvious to even

the most naïve, Pharma and other stakeholders had to

suppress successful, cheap remedies to pave the way for

the rollout of the “vaccines” that were already developed.

How was this accomplished? By using the tyranny of

evidence–based medicine (EBM). “These treatments are

not evidence–based!” they screamed. “Where are the

randomized controlled trials (RCTs)?” they demanded.

Kind of hard to have RCT data on a new disease, but so

what. The authorities had spoken.

In their excellent book, “Tarnished Gold: The Sickness

of Evidence–Based Medicine,” Steve Hickey and Hillary

Roberts write:

“EBM encourages totalitarian medicine. It is displacing

the doctor–patient unit as the ultimate decision–making

authority. Peer review is used as censorship. EBM is a

self–referential closed system, where critical appraisal

means checking whether a study conforms to its rules. So–

called evidence–based medicine wrongly claims the

authority of medical and scientific gold–standards. EBM

repackages and uses concepts from legal proof, in an

attempt to impose a medical dictatorship.”

EBM is a movement that began in the early 1990s with

the noble intention of incorporating high quality research

into clinical practice. Over the last 20 years, EBM has

steadily replaced traditional medicine, which depended on

understanding pathophysiology and pathology (for

example, basic science), along with careful patient

management including following response to treatments.

EBM was quickly hijacked by industry to promote the

use of their products through clinical practice guidelines,

which are based on little more than a consensus of

“experts,” the majority of whom receive financial support

from industry. Ironically, many guideline recommenda-

tions are based on low quality, or no evidence.

EBM arrogantly claims for itself the mantle of “science,”

but is actually pseudoscientific. It relies heavily on studies

of large populations and therefore statistics, which are

inherently unreliable and easy to manipulate. The conceit

of EBM is that the results of large population studies can

and should be used to dictate treatment of individual

patients. It exalts metanalyses, statistical compilations of

many studies, that can be created to support almost any

pre–conceived idea. The vast majority of physicians are

unable to understand, let alone deconstruct, the statistics

used in most studies. “Evidence” is not science. Evidence

can always be found to support any hypothesis, no matter

how absurd. Remember that according to the “evidence,”

Paul McCartney has been dead since 1966!

Whoever controls the “evidence” controls “the science”

and through the bogus and corrupt guideline process,

controls clinical practice.

EBM creates an arbitrary hierarchy of evidence, with

RCTs and metanalyses at the top and clinical experience,

insultingly called ‘anecdotes,’ at the bottom. This is absurd

on its face. The logical conclusion is that clinical experience

is not needed to practice medicine! Just buy a guideline

cookbook and go out there and heal! Perhaps that’s where

things are headed. Or perhaps we are already there.

If hundreds of thousands of patients die unnecessarily,

their doctors will not be held responsible. “I was just

following the guidelines” has replaced “I was just following

orders.”

l About Richard Amerling

Dr. Amerling is a native New Yorker. He graduated

Stuyvesant High School and received a bacehlor’s degree

from the City College of New York. He then took leave and

earned his medical degree at the Catholic University of

Louvain in Brussels, Belgium.

Dr. Amerling completed his internship and residency in

internal medicine, and began a nephrology fellowship at

New York Hospital, Queens, in Flushing, N.Y. He com-

pleted that nephrology fellowship at the Hospital of the

University of Pennsylvania in Philadelphia.

From1990–2016, Dr. Amerling was on staff at the Beth

Israel Medical Center (now Mount Sinai Beth Israel).

There he developed the peritoneal dialysis program, and a

program for continuous renal replacement therapy in the

ICU setting. He served as Director of Outpatient Dialysis

from 1995–2012.

Dr. Amerling is board certified by the American Board

of Internal Medicine for Internal Medicine and

Nephrology. He is Past–President of the Association of

American Physicians and Surgeons. He is on the editorial

board of Blood Purification.

Dr. Amerling is an invited presenter at numerous

medical conferences, both nationally and internationally.

As author or co–author, Dr. Amerling’s work has been

published as chapters in textbooks and also in peer–

reviewed medical journals, including the Journal of the

American Society of Nephrology. He has published many

op–Eds on health care economics and politics.

In October 2016, Dr. Amerling accepted a position as

Professor at St. George’s University School of Medicine and

taught there until July 2021.

He is currently Associate Medical Director of America’s

Frontline Doctors.
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By Media Relations
mediarelations@carefirst.com
CareFirst BlueCross BlueShield

BALTIMORE (Oct. 04, 2021) — Today, CareFirst

BlueCross BlueShield (CareFirst), a not–for–profit and the

largest health–care company in the mid–Atlantic region,

announced an additional $2.2 million in grants supporting

COVID–19 relief, recovery and equitable vaccination

efforts for communities in the region.

Overall, the company has contributed $8 million since

2020 to organizations on the front lines of the pandemic.

The investments support nonprofits addressing communi-

ties’ health, social and economic needs and creating

equitable COVID–19 support for people and neighbor-

hoods disproportionately impacted by the pandemic.

“Throughout the pandemic, our mission has remained

the same — to create better health outcomes for all while

increasing the accessibility, affordability and quality of

care,” said Brian Pieninck, president and CEO of

CareFirst.

“With the recent significant upticks in COVID–19 cases

across the United States and in our region, these grants

will help support a diverse group of strong, local commu-

nity organizations working hard to ensure individual and

community health needs and equitable vaccine distribu-

tion continue to be met throughout this public health

crisis.”

Areas of focus for funding include efforts to address

vaccination education and distribution, expand access to

behavioral health–care services, increase access to

education, skills and training to minimize learning loss for

school aged children, and support workforce development

by providing job training. Special consideration was given

to Black, youth, Veteran and women–led organizations. To

date, CareFirst’s contributions in pandemic relief grants

have benefitted roughly 700,000 individuals across the

Mid–Atlantic region through 150 organizations.

Earlier this year, CareFirst made substantial contribu-

tions to community vaccination education and distribution

efforts. CareFirst’s Better Together Campaign and Vaccine

Pledge have represented core elements of the company’s

$8 million COVID–19 response and recovery efforts. As

part of this initiative to educate and encourage people in

the region about the importance of getting the COVID–19

vaccine when eligible and able, CareFirst has released a

total of $1.2 million to three community organizations,

CASA de Maryland, United Way of the National Capital

Area and West Virginia Health Right, to assist their work

addressing equitable vaccine distribution in underserved

communities. With CareFirst funding, these three

organizations will serve nearly 20,000 individuals across

our region through COVID–19 education and vaccination

events. In total, 760 organizations and 4,221 CareFirst

associates took the pledge.

As part of the Better Together Campaign, CareFirst

invested $200,000 in eight Federally Qualified Health

Centers (FQHCs) located in Washington, D.C. to support

equitable access to vaccines for nearly 80,000 individuals

and communities disproportionally impacted by the

COVID–19 pandemic. COVID–19 relief funding to FQHC’s

supported staffing of vaccine administration, personal

protective equipment, refrigeration units for vaccine

storage and other unanticipated vaccination demands. The

centers are a critical component of combating COVID–19

in underserved and uninsured populations in Washington,

D.C. more likely to be exposed to COVID–19 because of a

variety of circumstances such as housing instability or type

of employment.

In addition to the $8 million in grant funding, CareFirst

leveraged associate volunteer hours and vendor relation-

ships to further support communities hardest hit by

COVID–19 by:

l Donating nearly 84,000 meals and groceries in

partnership with Aramark to individuals and families

experiencing food insecurity.

l Training over 125 associates to stand ready to

respond to public health needs in our community through

the Maryland Medical Reserve Corps with 188 volunteer

hours served to date; and,

l Engaging over 5,000 individuals to provide communi-

ties most impacted by COVID–19 with a series of virtual

townhalls in collaboration with nonprofit community

partners, providing accurate information from trusted

leaders to drive increased vaccination rates.

“Community health organizations have been the

backbone of ensuring equitable vaccine access and health–

care to underserved communities during the pandemic,”

said Destiny–Simone Ramjohn, vice president of commu-

nity health and social impact for CareFirst. “By partnering

with these great organizations, we can address social

determinants of health that may impact individual

susceptibility to COVID–19, such as chronic conditions,

housing instability or learning environments. Preventative

care in addition to vaccinations will help us lower the

COVID–19 infection rate and help put an end to the

pandemic.”

CareFirst will continue to work with jurisdictions,

public health authorities and community organizations

and leaders to provide support, identify and eliminate

barriers and offer meaningful resources to address

coronavirus care and equitable vaccine distribution for our

members, employees and the communities we serve. Visit

CareFirst’s COVID Resource Center, social media

channels and website to remain updated on the latest

company news and activities.

l About CareFirst BlueCross BlueShield

In its 84th year of service, CareFirst, an independent

licensee of the Blue Cross and Blue Shield Association,

offers a comprehensive portfolio of health insurance

products and administrative services to 3.5 million

individuals and employers in Maryland, the District of

Columbia and Northern Virginia. To learn more about

CareFirst BlueCross BlueShield, visit www.carefirst.com.

CareFirst BlueCross BlueShield invests additional $2.2 million in COVID relief and equitable vaccine efforts
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Stetson University Counselor Education Department faculty receive
two mental–health training research grants totaling $2.7 million

By Sandra Carr
scarr3@stetson.edu
Media Relations
Stetson University

DELAND (Oct. 11, 2021) — The Counselor Education

Department will be providing students at Stetson

University and other universities with specialized

mental–health counseling training, thanks to two

research grants totaling $2.76 million.

The grant awards are the largest combined sum

received by a department at Stetson.

l Spiritual and Religious Competencies Project

(SRCP)

The John Templeton Foundation has awarded a grant

of $5,188,796 to the University of South Alabama and

subawards to Stetson University, Baylor University,

Bowling Green State University and the University of

Maryland for its Spiritual and Religious Competencies

Project (SRCP).

SRCP is designed to equip mental–health profession-

als with the competencies for addressing the religious and

spiritual dimensions in people’s lives.

The SRCP grant goals are:

l Generate methods and tools for defining, studying

and assessing religious and spiritual competencies.

l Establish methods for training mental–health

professionals in religious and spiritual competencies.

l Synergize diverse stakeholders with a commitment

to promoting religious and spiritual competencies.

l Fuel the momentum for systemic and cultural

changes in ways that religious and spiritual competencies

are addressed in mental–health care.

Stetson’s three–year subaward is $1,724,985, which is

the largest private foundation grant in the university’s

history to support a single–investigator faculty research

project.

The “Research in Religious and Spiritual Competen-

cies in Clinical Training” research project will be funded

by Stetson’s subaward.

“The project was born out of a vision to bring the four

major mental health disciplines, which are psychology,

counseling, social work and marriage and family therapy,

together and create religious and spiritual competence

models for training and research,” said Jesse Fox, Ph.D.,

principal investigator for the Stetson research project.

Religious and spiritual competence is a holistic

framework for training mental health professionals to

recognize and be responsive to pious dimensions of their

clients’ lives.

Fox and his colleagues Joseph Currier, Ph.D., profes-

sor of psychology at the University of South Alabama,

who is the principal investigator for the entire research

project, and Cassandra Vieten, Ph.D., executive director of

the John W. Brick Mental Health Foundation, will

develop and implement funded studies on religious and

spiritual competence during the next three years. Stetson

also will host two summits with Currier, Vieten and other

top–research clinicians in the mental–health field to

catalyze a new research and clinical training culture.

“Religion and spirituality offer people strong resources

for living healthy lives,” said Fox, who is an associate

professor of counselor education at Stetson. “Religion and

spirituality help people cope more effectively with

challenges and crises and provide pathways toward the

ultimate meaning in the human experience.”

“The goal is to bring an openness to training mental–

health counselors to be more responsive to their clients

and provide them with the knowledge to create environ-

ments that are characterized by deep compassion,

acceptance and wisdom in navigating the many chal-

lenges people face from cradle to the grave,” added Fox.

l Hatters Behavioral Health Coalition (HBHC)

Program

The Hatters Behavioral Health Coalition (HBHC)

Program is made possible by a $1,039,585 grant from the

U.S. Health Resources & Services Administration

(HRSA)/Behavioral Health Workforce Education and

Training (BHWET) Program for Professionals.

The four–year program will provide counselor–

education graduate students with an opportunity to

counsel underserved populations by melding behavioral

and medical health in an interdisciplinary approach to

client care during a 12–month internship. The interns

also will receive a $10,000 federal stipend for their living

expenses.

“This grant will significantly benefit our students now

and in the future,” said Page Thanasiu, Ph.D., HBHC

Program director. “The interns will receive specialized

training and experience in interdisciplinary behavioral

health–care approaches. They also will develop an area of

expertise that provides considerable advantage when

seeking employment after graduation.”

The HBHC Program Internship Coordinator

Jacqueline Williams, Ph.D., assistant professor of practice

in counselor education at Stetson, will be providing the

grant–funded interns with assistance throughout the

program.

The HRSA/BHWET grant goals are:

l Train counselors to competently work with medically

underserved populations.

l Increase the number of professional counselors from

underrepresented populations.

l Increase the number of organizations utilizing an

interdisciplinary approach to patient care that includes

both behavioral and primary health care.

“It’s important that counselors and medical practitio-

ners understand the ways in which a person’s culture

impacts how they navigate and resolve an illness, stress

and other challenges,” said Thanasiu, who is the Counse-

lor Education Department chair. “Clients will have the

best chance of obtaining success when mental–health

counselors suggest treatments and coping strategies that

align with clients’ values and beliefs.”

Another grant component is training programs that

teach students to counsel adolescents, children and

transitional–aged youth who are at risk for behavioral–

health disorders. The Counselor Education Department

met the criterion with its play therapy and childhood

trauma courses.

The HBHC Program also will be teaming up with

Stetson’s Health Sciences and Psychology departments.

The collaboration will prepare students for medical and

health–focused professions.

“The collaborative efforts by the Counselor Education,

Health Sciences and Psychology departments will provide

three separate student populations with a chance to learn

about the importance of team–based care and how they

can be active participants in this approach within their

own career fields,” said Thanasiu.

The HBHC Program will have an interdisciplinary,

advisory council, comprised of representatives from

diverse health–care fields that will guide program

development and monitor effectiveness. Partnerships

with AdventHealth and other experiential training sites

also will provide patients with integrated, behavioral and

primary health care.
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By Joyce Wilden
joyce@buzzbizpr.com
BUZZ Biz Public Relations

SUNTREE (Oct. 11, 2021) — The impressive pipe

organ at Advent Lutheran Church will resound once more

under the skilled hands of Silviya Mateva during a free

public concert at 3 p.m. on Sunday, Oct. 24, in Suntree.

The church’s address is 7550 N. Wickham Road.

The Bulgarian–born Mateva will play the A.E.

Schlueter organ of 2,196 pipes in the first concert of the

church’s 2021–22 season, performing a program of diverse

works.

The audience will hear American spirituals as well as

classical works by Mendelssohn and Bach, a set of

Vaughan Williams preludes based on Welsh hymns and

more. In 2008, Mateva graduated summa cum laude with

a bachelor of music degree in organ performance from

Stetson University’s School of Music, where she was a

student of Boyd Jones. She completed her master of music

degree in organ performance and literature at the presti-

gious Eastman School of Music in 2010.

A winner of numerous prizes and competitions, Mateva

gave a recital at Advent Lutheran Church in Suntree in

2014, the year it began its now–popular pipe–organ concert

series. She went on to finish her studies, receiving her

doctor of musical arts degree from the University of

Oklahoma in 2016.

Mateva has lived in Brevard for the last two years and

is the organist at Pineda Presbyterian Church in Palm

Shores. For more information about the pipe organ concert,

visit AdventBrevard.org or call (321) 426–9378.

Choir director and organist for Advent Lutheran

Church, Betty Jo Couch, said she is happy to welcome

Mateva back for a second performance in Suntree.

“A gifted performer even as a student, Silviya gave a

wonderful organ recital for us the very first year we began

our pipe organ concert series,” said Couch. “She has won

prizes and competitions in her homeland of Bulgaria and

around the world and is a distinguished graduate of the

Eastman School of Music. We couldn’t be happier to now

present the very accomplished Dr. Mateva in the first

concert of our 2021–22 season.”

l About Dr. Silviya Mateva

Dr. Silviya Mateva is the organist at Pineda Presbyte-

rian Church in Palm Shores, and she is active with the

Space Coast chapter of the American Guild of Organists.

Originally from Bulgaria, Mateva moved to the United

States in 2005 to continue her musical studies.

In addition to being a church musician (and before he

pandemic), Dr. Mateva performed frequently in the

community, as well as abroad. Some of her performances

Eastman School of Music graduate Silviya Mateva to return to Advent Lutheran Church to open concert season
include an alumni recital at Stetson University, a recital

for an Organ Historical Society National Convention, and

recitals in Hong Kong and Shenzhen, China. Dr. Mateva

was a semifinalist in the inaugural Longwood Gardens

International Organ Competition in Pennsylvania (2013),

and a finalist in other prominent competitions.

l About Advent Lutheran Church

Advent Lutheran Church four distinctly different

spirit–filled worship experiences along with opportunities

for growth in faith, service and fellowship. Since 1982, the

church community has welcomed theological exploration

and diversity, equally embracing life–long believers and

those still seeking truth. On July 1, 2013, Advent

Lutheran Church in Suntree and Grace Lutheran Church

at 1805 Oak St. in Melbourne Beach merged their

resources to become a single entity. More information

about Advent Lutheran Church in Suntree or Melbourne

Beach may be found at AdventBrevard.org or by calling

(321) 259–8515.

The Studios of Cocoa Beach to host three painting classes in November
COCOA BEACH (Oct. 9, 2021) The Studios of Cocoa Beach, 165 Minuteman Causeway, will be hosting three painting

classes in November. On Wednesday, Nov. 3, from 10:30 a.m. to 3:30 p.m., beginning and experienced artists will enjoy a

workshop with Souby Boski, acclaimed artist and teacher. In this workshop, students will use acrylic or oil paints. They

will practice using bigger brushes, more paint and working faster. The class fee is $125.

On Friday, Nov. 12, from 6–9 p.m., Jaymee Weinreich will conduct “Sunset Cruise,” a paint party. This easy class is

for both the beginner and those who are experienced in making art. She will guide participants step–by–step as they

create a 16” by 20” fanciful, tropical work of art. Students will learn the fundamentals of mixing colors, blending and

detail work. The fee is $35, which includes supplies.

On Saturday, Nov. 20, from 3–5 p.m., Delias Swenson will teach “Beginning Oil Painting.” Students ages 14 and up

will learn the basics of painting with oils on canvas. They will create a painting using professional artist brushes and

paints, and take home a work of art to be displayed. The class fee is $75, which includes materials.

For more details on each class and to register, visit www.studiosofcocoabeach.org.
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Please see Marriott International, page 19

Employee wellness a big part of Marriott model; associates at Courtyard,
Residence Inn in Melbourne to help Children’s Miracle Network Hospitals
By Ken Datzman

Health and wellness have long been a core piece of

Marriott International’s business model.

That company’s “TakeCare” initiative is a shining

example. TakeCare is Marriott’s award–winning approach

to promoting employee wellbeing.

“TakeCare is a big part of our culture,” said hospitality

industry veteran Julia Braga, general manager at the

133–room Residence Inn in Melbourne, a Marriott brand.

“We take a holistic approach to promoting healthy

lifestyles for our associates. That was part of Mr. (John

Williard) Marriott Sr.’s founding philosophy: ‘Take care of

your employees, they’ll take care of your customers, and

the customers will keep coming back again and again.’ And

we combine that with giving back to the community.”

By improving their wellbeing, employees are more

engaged, which provides a better customer experience and

ultimately enhances business performance.

According to research by the Great Places to Work

Institute, companies with the highest level of employee

engagement substantially outperform on multiple metrics,

including customer and employee retention, productivity,

and profitability.

Leah Blackmore, general manager of the 146–room

Courtyard by Marriott in West Melbourne, works closely

with Braga in strategic planning as the two hotels are not

far from each other.

Blackmore singled out the commitment of the staffs at

the two properties during some trying times for hotels and

other hospitality businesses.

“I am proud of the staffs at the two hotels,” she said.

“We have both continued in our region — which includes

all of Florida and oddly Philadelphia — to be among the

company’s top nine hotels for guest satisfaction. We think

that is huge, considering what the staffs have gone

through over the last 18 months.”

Blackmore added, “The two hotels continue to work

together and be creative. Last year, every employee at the

two properties transitioned from their regular titles to ‘flex

associates.’ That made it possible for all of our associates to

be able to work between the two hotels and the different

departments, which is important in the current environ-

ment.”

The two Marriott hotels also saw little turnover during

the pandemic, she said. “We had 95 percent of our associ-

ates back working by mid–March to May of 2020. I think

that speaks volumes about the Space Coast hotel market.”

Associates at the two hotels recently teamed up to take

part in an event that supports the Children’s Miracle

Network Hospitals, which raises funds and awareness for

170 children’s hospitals across the nation.

The network includes the Arnold Palmer Hospital for

Children in Orlando. That 156–bed facility is dedicated

exclusively to the needs of children, with specialties

ranging from pediatrics to oncology and orthopedics.

More than 10 million kids enter a facility like the

Arnold Palmer Hospital for Children across North America

every year. To provide the best care for children, these

hospitals rely on donations and community support, as

Medicaid and insurance programs do not fully cover the

cost of care. Since 1983, the Children’s Miracle Network

Hospitals have helped fill those funding gaps.

The employees at the two hotels, along with family and

friends, participated in “The Torch Relay for Children’s

Miracle Network Hospitals.”

It consists of various events around the nation where

participants walk, run, or bike a segment of The Torch

Relay in their city, fundraising for their local Children’s

Miracle Network Hospitals.

This is the 19th year of the event. It kicked off Oct. 22

with a live broadcast and runs through Nov. 13. The public

can follow all the activities at www.torch–relay.org.

The Torch Relay has raised $16.5 million for local

Children’s Miracle Network Hospitals.

It started as a small event in Florida where walkers,

runners, and cyclists donated money to participate. Now

the relay stretches across the nation and participants

compete in the “Coast–to–Coast Challenge,” starting in

Los Angeles and ending in Central Florida. “A lit torch is

carried across the nation,” said Braga.

This year, a combination of in–person and virtual

events are taking place in communities around America.

Participants register online and pledge a specific number

of miles they will walk, run, or bike during the Coast–to–

Coast Challenge dates.

“We participated in The Torch Relay before, but we took

our team to Orlando,” said Braga. “This year because of

new options and some changes that have been made due to

the pandemic, we did a local 5k run. The walk crossed the

Melbourne Causeway. Leah’s hotel (Courtyard) and my

hotel (Residence Inn) formed a team of associates and

Julia Braga, left, and Leah Blackmore are colleagues at Marriott International. Braga is the general manager of the Residence Inn in
Melbourne. Blackmore is the general manager at the Courtyard by Marriott in West Melbourne. Associates at the two hotels recently
teamed up to take part in a 5k run that supports the Children’s Miracle Network Hospitals, which raises funds and awareness for 170
children’s hospitals across the nation. The event is called The Torch Relay, a Coast–to–Coast Challenge.
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Please see Florida Retina Specialists, page 21

Florida Retina Specialists opens its new cutting–edge facility at Viera Medical Park
— Dr. Timothy Tweito joins growing practice; local project team delivers on time
By Ken Datzman

Ophthalmologists are gearing up and can expect to see

more patients, and caseload growth as demand for their

services continues on an upward trend.

These medical and surgical physicians are trained to

recognize all the potential threats to vision.

According to the Health Resources and Services

Administration, individuals 65 and older consume 10

times the amount of eye care compared with those

younger, and every day more baby–boomers cross that age

threshold.

Within the scope of ophthalmology are highly trained

retina specialists and, in many communities, they are in

short supply, even locally.

“The demand for retina specialists is far outstripping

the supply around the nation. There are only about 250

retina fellowships offered per year in the United States,”

said Dr. Frank Venzara III, who founded Florida Retina

Specialists in 2014 and is growing the practice’s footprint

to conveniently accommodate more patients.

Dr. Venzara works in a subspecialty within the field of

ophthalmology. As the population ages and retinal

conditions in the older patient demographics continue to

multiply, demand for services of retina specialists will only

grow.

With the opening of its newly constructed state–of–the

art building at Viera Medical Park — a showcase facility

for the practice of ophthalmology — Florida Retina

Specialists now has three locations in the county. Their

other offices are on Merritt Island and in Rockledge.

“We are super–excited to be in Viera and we are looking

forward to being more involved in this community,” he

said. “With the population of Viera growing, our hope is

that this location is convenient for a majority of our

patients.”

He added, “Most of our patients are probably between

the ages of 55 and 90.”

Florida Retina Specialists occupies 5,000 square feet of

the new 10,000–square–foot facility. There are two 2,500–

square–foot medical suites for lease, or a client can

negotiate the full 5,000 square feet.

“We set up this office with growth in mind,” said

Dr. Venzara. “We have 11 examination rooms. There are

imaging systems that can be accessed in each exam room.

Each room has multiple monitors. If a patient has a retina

tear or hemorrhaging in the retina or macular degenera-

tion, we are able to pull up the image on the screen and

show the patient and their family members. In this case, a

picture is worth a thousand words.”

The local team that worked the Florida Retina Special-

ists’ project included: Centennial Development Group,

whose managing member is Eddie Lebron; DNA Architects

Inc., whose principal is architect Dave Nagrodsky; and

American Business Interiors, whose vice president of

interior design is Diana Gonzalez–Villamil.

“One of the challenges was the uncertainty in a lot of

material pricing for the project, things that obviously

impacted the budget but we had no control over,” said

Lebron.

“But we were able to navigate those challenges and we

delivered the product within the timeframe expectations of

the owners — under 12 months. It starts with a good team

with great communication, which we had. It makes the job

much easier for everyone involved.”

Overseeing the project was Juliet Venzara, the practice

manager for Florida Retina Specialists. “Juliet did a

fabulous job. I think she must have been a general

contractor in a past life,” said Lebron.

“I can’t give enough credit to Juliet. She did a great job

working with the project team,” said Dr. Venzara.

The building features a Mediterranean–style look with

a barrel–tile roof and attractive furnishings.

“It was great working with the Venzaras,” said

Nagrodsky. “I highly respect their commitment to doing

good architectural and interior design for their facility.

Their new building will certainly add greatly to the Viera

Medical Park and the adjacent environment.”

Gonzalez–Villamil said it was “definitely a collaboration

among the various parties involved in this project, which

was a great one for our firm, and I hope for the patients.

We did the interior design. We needed to find a color on the

color scheme that would be pleasant for the patients, that

would perhaps bring them some tranquility while in the

space. We had a great client that knew the interior look

they wanted.”

“Diana picked most of the colors of the palate we used,”

said Juliet Venzara, wife of Dr. Venzara. “All I had to do

was say ‘yes or no’ — I liked it or I didn’t like it. It’s a bit

overwhelming to do a project like this because so many

Florida Retina Specialists has opened its newly constructed showcase facility in the Viera Medical Park. Dr. Frank Venzara III founded
the practice in 2014 and has grown it to three locations in the county. He works alongside his wife, Juliet Venzara, the practice manager.
They hired a local project team to design and build the 10,000–square–foot facility. From left: Diana Gonzalez–Villamil, American
Business Interiors; Juliet Venzara; Dr. Venzara; and Eddie Lebron, Centennial Development Group.
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Smart home device apps contain security flaws,
Florida Tech finds; devices susceptible to attacks

By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

MELBOURNE (Sept. 29, 2021) — New

cybersecurity research from Florida Tech

has found that the smartphone companion

applications of 16 popular smart home

devices contain “critical cryptographic

flaws” that could allow attackers to

intercept and modify their traffic.

As Internet of Things (IoT) devices such

as connected locks, motion sensors, security

cameras and smart speakers become

increasingly ubiquitous in households

across the country, their surging popularity

means more people are at risk of cyber

intrusions.

“IoT devices offer the promise of security

with connected locks, alarms, and security

cameras,” computer engineering and

sciences assistant professor TJ O’Connor

and students Dylan Jessee and Daniel

Campos write in their paper, Through the

Spyglass: Toward IOT Companion App

Man–in–the–Middle Attacks. “However,

attackers can leverage the immature but

pervasive nature of IoT to spy on and

surveil victims.”

O’Connor leads Florida Tech’s

cybersecurity program and directs the IoT

Security and Privacy Lab, which has

produced eye–opening research into

privacy flaws in internet–connected

cameras. This summer he was named head

coach of the inaugural U.S. Cyber Games

team.

The research O’Connor and his students

conduct often highlights the troubling

vulnerabilities of consumer IoT devices,

and their latest paper continues that focus.

Subjecting 20 devices to a host of “man–

in–the–middle” attacks wherein perpetra-

tors seek to intercept communications

between parties, allowing for the theft of

login credentials, spying or other nefarious

activities, the researchers found that 16

device vendors failed to implement security

measures, thus enabling the attacks.

“We hypothesize that the distributed

communications architecture of IoT

introduces vulnerabilities that allow an

attacker to intercept and manipulate the

communications channel, affecting the

user–level perception of an IoT device,”

they wrote. “We apply this (attack) against

a broad array of smart home device

vendors to conceal malicious users,

suppress motion reporting, modify camera

images, unlock doors, and manipulate

history log files.”

The IoT devices that showed this

vulnerability were: Amazon Echo, August

lock, Blink camera, Google Home camera,

Hue lights, Lockly lock, Momentum

camera, Nest camera, NightOwl doorbell,

Roku TV, Schlage lock, Sifely lock,

SimpliSafe alarm, SmartThings lock,

UltraLoq lock and Wyze camera.

Devices from four vendors — Arlo,

Geeni, TP–Link and Ring — were found

not to be susceptible to the attacks the

researchers carried out.

“While our work uncovers pervasive

failures, vendors can take measures to

improve confidentiality and integrity in

smart home devices and their applica-

tions,” the researchers wrote.

The researchers disclosed the vulner-

abilities to the affected vendors and Apple

prior to the release of their work. As

highlighted by the researchers in their

paper, vendors must implement stronger

server–side cryptographic implementations

to prevent these attacks.

Several vendors have begun implement-

ing these recommendations, including

Wyze, which updated its companion

application prior to the researchers’

presentation of their findings at the Cyber

Security Experiment & Test Workshop in

August.

The work was sponsored by the Office of

Naval Research. Dylan Jessee, a cadet in

the university’s Army ROTC program, led

the effort identifying the vulnerabilities.

Jessee hopes to branch into the Army’s

cyber career field after commissioning.

The paper, Through the Spyglass:

Toward IOT Companion App Man–in–the–

Middle Attacks, is available at https://

research.fit.edu/iot.

Palm Bay Veterans Day Parade scheduled Nov. 6
PALM BAY (Oct. 8, 2021) — The City of Palm Bay will host the 2021 Palm Bay

Veterans Day Parade at 9 a.m. on Saturday, Nov. 6. Participants and spectators alike are

invited to help honor area veterans and their families.

The Palm Bay Veterans Day Parade will start at City Hall and head east on Malabar

Road to Emerson Drive. It will then head south on Emerson and end at Copley Street SE.

There will be viewing areas for the public in the median of Malabar Road, as well as along

the sidewalk on the south side of Malabar Road.

During the parade, Malabar Road will be completely closed, in both directions, from

Emerson Drive to Minton Road, and Emerson Drive will be closed between Malabar and

Grandeur Street. The parade is expected to end by 11 a.m. The roads will reopen as soon

as barriers and pedestrians are cleared from the roadway and clean–up is complete.

Area businesses and organizations are asked to participate in the parade and support

veterans. For information about having an entry in the parade, call the Tony Rosa

Community Center at (321) 952–3443 or email Parade@PBFL.org.
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“The performance reaches nearly 50,000 students a

year, creating awareness of the importance of energy

efficiency and renewable resources at a young age as they

relate to being environmentally conscious and keeping our

state beautiful for future generations.”

The livestream events are supplemented by a full

digital curriculum including games, activities, e–books,

hands–on lessons, assessments for educators and smart

speaker apps. The curriculum aligns with national

education standards for science, math and language arts.

FPL sponsors every aspect of the program, making the

livestream event and curriculum a cost–free supplement

for teachers looking to enhance their digital resources this

school year.

“The show goes beyond reading or other more passive

methods of engaging students,” said NTC President and

Founder Ward Eames. “These children are watching a

story unfold right before their very eyes. We don’t lose their

attention for a minute, because they get to respond and

interact with the show — it really sticks with them.”

For a complete list of schools and locations on the tour,

contact Eddie Eames at eeames@ntccorporate.com or visit

www.nationaltheatre.com.

l About The National Theatre for Children

NTC is a premium provider of educational program-

ming with operations in the U.S., Australia and New

Zealand. It works directly between schools and clients to

promote beneficial behaviors and life skills to students in

grades K–12 on a local, regional and national level. Its

award–winning educational programs are provided for

students, teachers and their families and are customizable

to accommodate specific messages and goals for clients.

Through formats including livestream performance, e–

learning, in–school presentations, class discussion, graphic

novels, print curriculum, and digital games and activities,

NTC presents topics such as energy conservation, safety,

financial literacy, STEM, emergency preparedness,

disaster awareness, water and environmental steward-

ship, and health and social responsibility in ways that

engage and empower students.

Its website is www.NTCcorporate.com.

l About Florida Power & Light Co.

FPL is the largest energy company in the U.S. as

measured by retail electricity produced and sold. The

company serves more than 5.6 million customer accounts

supporting more than 11 million residents across Florida

with clean, reliable and affordable electricity.

FPL operates one of the cleanest power generation

fleets in the U.S. and in 2020 won the “ReliabilityOne”

National Reliability Excellence Award, presented by PA

Consulting, for the fifth time in the last six years. The

company was recognized in 2020 as one of the most trusted

U.S. electric utilities by Escalent for the seventh consecu-

tive year.

FPL is a subsidiary of Juno Beach–based NextEra

Energy Inc. (NYSE: NEE), a clean energy company widely

recognized for its efforts in sustainability, ethics and

diversity, and has been ranked No. 1 in the electric and gas

utilities industry in Fortune’s 2021 list of “World’s Most

Admired Companies.”

NextEra Energy is also the parent company of NextEra

Energy Resources LLC, which, together with its affiliated

entities, is the world’s largest generator of renewable

energy from the wind and sun and a world leader in

battery storage.

For more information about NextEra Energy compa-

nies, visit these websites: www.NextEraEnergy.com,

www.FPL.com, www.NextEraEnergyResources.com.

Students become energy–saving experts through interactive science show; cost–free supplement for teachers

By Eddie Eames
eeames@ntccorporate.com
Marketing Director
The National Theatre for Children, Inc.
and Maureen Wilt
maureen.wilt@fpl.com
Senior Education Program Manager
Florida Power & Light Company

JUNO BEACH (Oct. 5, 2021) — The National Theatre

for Children (NTC) and Florida Power & Light Co. (FPL)

have collaborated to educate and inspire students on the

importance of energy conservation with the new “Ener-

gized Guyz” science show.

During the 2021–2022 school year, professional actors

from NTC will host live–stream performances for elemen-

tary school students, sparking conversations on energy

efficiency in classrooms from Miami–Dade to Pensacola.

The “Energized Guyz” livestream event features a host

who introduces the program, sets up and recaps a series of

educational videos, and leads a Q&A in which students

and teachers can submit questions for the host to answer

live in real–time. The comedic sketches feature colorful

characters and an engaging, superhero–themed story

about energy, electricity, renewable resources and

conservation.

“FPL has sponsored science shows for the past 16 years

in schools across Florida. Adapting the typically live

assembly into an all–digital alternative ensures students

will have access whether they’re learning in the classroom,

remotely from home or a combination of both,” said

Pamela Rauch, vice president of external affairs and

economic development for FPL.
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This month, through Oct. 15, we continue our

celebration of Hispanic Heritage Month — a time to

appreciate the cultures, rich histories, and diversity of the

American Hispanic and Latino community. With a

population of over 60 million, Hispanic and Latino

Americans represent the nation’s largest ethnic minority,

and I am pleased to say that Palm Bay is home to a large,

vibrant Hispanic community. ¡Feliz Mes de la Herencia

Hispana!

The month of October is also Manufacturing Month

and in Palm Bay we are no stranger to the importance of

manufacturing in building a strong local economy.

According to The Manufacturing Institute, the United

States will need to fill 4 million manufacturing jobs over

the next 10 years. With the Space Coast’s long–estab-

lished ties to the aerospace and defense industries, as

well as Palm Bay’s industrial base, there is little doubt

that manufacturing careers will be well represented in

the Palm Bay of tomorrow.

While it is important to look ahead as we strive to

build a strong, secure local economy, we cannot afford to

lose sight of the countless successes happening now. This

month, I am #PalmBayProud to announce my new

Mayor’s Business Spotlight initiative, designed to feature

local businesses who foster pride in our great City’s

thriving business community and strong local economy.

Businesses will be recognized quarterly based on

several criteria including longevity, growth in revenue

and/or employees, innovation, and community involve-

ment.

The selected businesses will receive a proclamation at

a Regular Council Meeting, a spotlight on the Commu-

nity and Economic Development website, recognition in

the Community Connection Newsletter, and an exclusive

window cling to display at the business. For information

on nominating a business, email econdev@pbfl.org. I hope

you share my excitement as we work to recognize some of

the wonderful businesses in our community.

I would like to take this opportunity to acknowledge

two recent events that took place within our community.

Last month, a morning grocery shopping trip nearly

turned tragic when a senior shopper collapsed at the

Publix on Malabar Road. A bystander witnessed the

event, alerted staff, and called 9–1–1 for help. The Publix

store manager, along with four other Publix employees,

acted without delay to control the scene and assist the

imperiled shopper by providing CPR and utilizing an

onsite AED defibrillator. The gentleman was transported

to the hospital in stable condition by Palm Bay Fire

Rescue. The actions of this group of heroes are to be

commended.

I extend my gratitude to:

l Chris Gerace, Publix store manager

l Jen and Leah, cashiers

l Jeff, bakery

l Lauren, customer service

l Justin, Publix shopper

Similarly, on Sept. 12, employees at the Palm Bay

Aquatic Center took quick, decisive action to come to the

aid of a swimmer in distress. The group of seven staffers

worked together to recover the unresponsive swimmer

from the pool, alert first responders, and provide

lifesaving CPR to the young man while waiting for Palm

Bay Fire Rescue and First Flight to arrive. Thanks to the

heroic actions of these individuals, a young life was saved

and a family was kept whole.

My heartfelt thanks to:

l Cheyenne Davis, swim team member

l Madison Davis, head lifeguard

l Jennifer Faraoni, swim team member

l Elizabeth Preston, front desk clerk

l Fiona Sargente, lifeguard

l Geno Sargente, lifeguard

l Katie Steward, recreation supervisor

These instances demonstrate that heroes walk among

us daily in this community and I am #PalmBayProud of

the actions taken by these individuals.

Finally, I invite all Palm Bayers to join me on

Saturday, Nov. 6 at 9 a.m. for the 2021 Palm Bay

Veterans Day Parade. The parade will start at City Hall

and head east on Malabar Road to Emerson Drive, before

heading south on Emerson, ending at Copley Street SE.

There will be viewing areas for the public in the median

of Malabar Road, as well as the sidewalk on the south

side of Malabar. The Grand Marshal of the Veterans Day

Parade will be U.S Congressman Bill Posey from

Florida’s 8th Congressional District. I hope you’ll mark

your calendars and join me in honoring our veterans!

Mayor Rob Medina

NOTE:

Members of the public and media partners are invited

to subscribe to Mayor Medina’s monthly address via

email. Visit www.pbfl.org/mayorsmessage to sign up.

Palm Bay’s Rob Medina releases October 2021 Mayor’s Message; pay raise budgeted for all City employees

By Keely Leggett
keely.leggett@pbfl.org
Public Information Officer
City of Palm Bay

PALM BAY — On Tuesday, Oct. 5, Palm Bay Mayor

Rob Medina released the newest edition of his Mayor’s

Message. Here is that message:

It’s a great day Palm Bay!

October 1 represents the beginning of the new fiscal

year for the City of Palm Bay. The new fiscal year brings

opportunities to begin new projects that will benefit our

great community, finish ongoing activities and initia-

tives, and plan for our city’s future. I am proud to report

that my fellow Councilmen and I approved a 3 percent

raise for all City of Palm Bay employees as part of the

2022 budget.

We also approved funding to prioritize several key

initiatives including strategic planning and visioning

efforts, continued work on the Comprehensive Plan, and

another funding draw for the GO Roads paving program.

CIA
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By Whitney Ray
whitney.ray@myfloridalegal.com
Communications Office

TALLAHASSEE (Oct. 7, 2021) — Attorney General

Ashley Moody today recognized the K9s For Warriors

program for its efforts in providing Florida law enforcement

agencies with trained service dogs to help mitigate stress

factors common to the work environment of dispatch

operators, first responders and law enforcement officers.

Founded to provide assistance to veterans, K9s For Warriors

recently expanded its mission to include providing trained

service dogs to local law enforcement agencies across Florida

through the Station Dog program.

Moody said, “The brave men and women of Florida law

enforcement often find themselves in extremely stressful and

dangerous situations. I am so thankful for the work being

done by K9s For Warriors to help connect law enforcement

heroes with K9s to help them heal and cope with some of the

invisible wounds inflicted while protecting Floridians. I look

forward to watching the Station Dog program grow and help

even more members of our law enforcement community.”

K9s For Warriors CEO Rory Diamond said, “We are

dedicated to supporting our nation’s heroes, and while our

focus is on helping military veterans overcome mental

trauma, we started the Station Dog program to extend that

support to the heroes who continue to serve our communities.

We are honored to be recognized by Attorney General Moody,

and we are excited to partner with JSO in bringing Buster to

their department as a way to help relieve the pressure our

first responders face every day.”

As part of the award presentation, K9s For Warriors

presented Jacksonville Sheriff’s Office with a service dog

named Buster. K9s For Warriors is the nation’s largest

provider of service dogs to military veterans suffering from

service–connected disabilities, including post–traumatic stress

disorder and traumatic brain injuries.

The program rescues and trains shelter dogs to be

matched as service dogs with a Florida military veteran. As

K9s For Warriors grew, the program quickly realized the

positive impact these service dogs could have in law enforce-

ment facilities throughout the state. The goal of the K9s For

Warriors partnership with Florida law enforcement agencies

through the Station Dog program is to assist in the placement

of facility dogs throughout Northeast Florida. Similar to the

service dogs’ abilities to identify and alleviate symptoms of

veterans, K9s For Warriors hopes to help in easing stress

factors common to working within law enforcement agencies.

Currently, K9s For Warriors Station Dogs are serving the

Atlantic Beach Police Department, Daytona Beach Shores

Police Department, Jacksonville Sheriff’s Office, Jacksonville

Beach Police Department and Neptune Beach Police Depart-

ment, with a waiting list of eight additional departments

interested in the program awaiting dogs to be trained and

placed. Once a good fit for a facility dog is identified, the

program works to place the dog within two weeks.

For more information on the K9s For Warriors organiza-

tion, visit www.k9sforwarriors.org.

Soon after taking office, Moody launched the statewide

“Back–the–Blue” campaign to promote and highlight positive

relationships between law enforcement officers and the

communities they serve. The campaign highlights law

enforcement officers, citizens and organizations taking

extraordinary steps to forge positive relationships between

law enforcement and local communities.

To nominate a law enforcement officer, citizen or organiza-

tion for a Back–the– Blue award, or for more information

about that campaign, visit myfloridalegal.com.

Attorney General Moody praises program providing law enforcement agencies with highly trained service dogs
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By Meredith Westheimer
meredithw@themooreagency.com
The Moore Agency

TITUSVILLE (Sept. 3, 2021) — St. Francis Reflections

Lifestage Care has been named a 2021 Hospice Honors

recipient by HEALTHCAREfirst, a leading provider of billing

and coding services, CAHPS surveys and advanced analytics.

CAHPS stands for Consumer Assessment of Healthcare

Providers and Systems.

Hospice Honors is a prestigious program that recognizes

hospices providing the highest level of quality as measured

from the caregiver’s point of view.

“Hospice Honors recipients are industry leaders in

providing quality care and constantly seeking ways to

improve,” said Ronda Howard, vice president/revenue cycle

and CAHPS at HEALTHCAREfirst.

“We are honored to be aligned with such high performing

agencies like St. Francis Reflections Lifestage Care and we

congratulate them on their success.”

Joe Killian, president and CEO of St. Francis Reflections

Lifestage Care, credits his organization’s committed and

compassionate interdisciplinary team comprised of physi-

cians, nurse practitioners, nurses, home–health aides, social

workers, chaplains, bereavement coordinators, administrative

staff and volunteers.

“Our staff is deeply committed to providing high–quality

care as they bring help and hope at some of life’s most

challenging stages.”

The award was based on Hospice CAHPS survey results

for an evaluation period from October 2019 through Septem-

ber 2020. Award recipients were identified by evaluating

performance on a set of 24 quality indicator measures.

Performance scores were aggregated from all completed

surveys and were compared on a question–by–question basis

to a National Performance Score calculated from all hospices

contained in the HEALTHCAREfirst’s Hospice CAHPS

database.

Hospice Honors recipients include those hospices scoring

above the HEALTHCAREfirst National Performance Score

on 20 of the evaluated questions.

“I am extremely proud of our staff who have displayed

incredible dedication, especially during this challenging time,”

said Cami Leech Florio, chief strategy office at St. Francis

Reflections Lifestage Care. “Every day, our staff truly

embodies our mission of reflecting life, love and compassion

for our patients and their loved ones. It is an honor for St.

Francis Reflections to be named a 2021 Hospice Awards

recipient.”

l About HEALTHCAREfirst

HEALTHCAREfirst enables home health and hospice

providers to streamline and optimize their business through

cloud–based software solutions and services. Thousands of

agencies use HEALTHCAREfirst’s CAHPS surveys, billing,

coding and OASIS review, and advanced analytics services to

streamline business efficiencies, simplify CMS compliance,

expedite reimbursement and improve patient care.

HEALTHCAREfirst is a wholly owned subsidiary of

ResMed (NYSE: RMD, ASX: RMD). For more information,

visit www.healthcarefirst.com.

l About St. Francis Reflections Lifestage Care

St. Francis Reflections Lifestage Care was founded in 1977

and licensed in 1990. It is Bevard’s longest–serving, not–for–

profit, independent, interfaith provider of hospice, palliative

care, and grief support services. For more information about

St. Francis Reflections Lifestage Care, visit

www.ReflectionsLSC.org, call (866) 269–4240, or follow on

Facebook @StFrancisReflections.

St. Francis recognized for providing highest level of care — named a 2021 Hospice Honors recipient
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Marriott International
Continued from page 12

pledged to raise money. This is the first time our hotels

have done this in the local market for the Children’s

Miracle Network Hospitals. We were excited to be part of

this great event.”

Braga said money raised from the local run supports

the Arnold Palmer Hospital for Children, which serves the

Space Coast. “While the event is ongoing through Nov. 13,

fundraising continues through Dec. 31. We can raise

money for the Children’s Miracle Network Hospitals until

the end of this year.”

Marriott International holds the distinction of being the

Children’s Miracle Network Hospitals longest–standing

corporate partner. “The Children’s Miracle Network

Hospitals has been one of Marriott’s primary benefactors.

We strongly support them,” said Braga.

Since 1983, Marriott has raised more than $400 million

for the Children’s Miracle Network Hospitals throughout

the nation. Its associates and guests raise these funds

through hosting large–scale events, icon campaigns,

conducting unique fundraising events at individual

properties, participating in The Torch Relay, and more.

Early this year, associates from the Courtyard in West

Melbourne on West New Haven Avenue and the Residence

Inn in Melbourne on South Babcock Street took part in a

walk in memory of Arne Sorsenson.

He served as president and CEO of Marriott Interna-

tional Inc. from 2012 until his passing from pancreatic

cancer in February 2021. In this role, he presided over the

world’s largest hospitality company and some of the most

iconic brands in travel.

Sorsenson led the $13 billion acquisition of Starwood

Hotels & Resorts Worldwide in 2016, resulting in a

dramatic expansion of Marriott’s ability to provide guest

experiences around the world.

Braga said the two hotel teams coordinated a walk from

each property. “We met in the middle. The teams got to

unite, and then we walked back to our respective proper-

ties. It was in remembrance of Arne, who was an avid

runner and bicyclist. He was very active. Each hotel

participated in honoring his leadership and his legacy at

Marriott.”

In July, the American Hotel & Lodging Association, the

American Hotel & Lodging Foundation, and the BHN

Group announced a new award to recognize and honor the

“transformational leadership of industry icon Arne

Sorenson.”

The Arne Sorenson Social Impact Leadership Award

will be presented annually in his memory.

Braga and Blackmore say their hotels are faring well as

business travel and other segments of the hospitality

industry start to bounce back from the pandemic.

“At the Courtyard, we are starting to see business

travel come back,” said Blackmore. “That is a great thing

to see because we are mostly a business hotel. I think this

market has held strong compared to some other markets

around the nation. As of August, our occupancy was up 30

to 40 percent compared to last year’s numbers. I don’t have

the full numbers yet for September.”

Business travel is the hotel industry’s largest source of

revenue. It includes corporate, group, government, and

other commercial categories. Business travel revenue is

expected to reach its pre–pandemic levels in 2024,

according to the American Lodging & Hotel Association

Blackmore said her hotel saw “record numbers in

March and April, and July was also awesome. And we are

excited about October. That month is going to be a telltale

sign for us.”

She added that the local market has brought on roughly

1,000 new rooms with the construction of several hotels.

Her property in West Melbourne had a full renovation

scheduled for 2020, but was delayed because of the

pandemic.

“We’re now back on track for that renovation, which will

include both the interior and the exterior of the complex,

the rooms, and the public spaces. That project is budgeted

for next year. We are excited about the renovation. We are

looking to get that project underway starting in the

summer of 2022.”

Over the last 18 months, Blackmore said she made

some adjustments to accommodate more travelers. “This

year, for the first time we became a pet–friendly hotel. The

demand is growing in the hotel industry for those types of

services.”

People spend billions on their pets each year and as

travelers look for accommodations, they’re increasingly

seeking out pet–friendly hotels. Simply offering pet–

friendly stays can convince a traveler to book a room at a

property.

Pet–friendly amenities offered at hotels include food

dishes, water bowls, outdoor play areas, and dog runs. “We

are not limiting our imagination,” said Blackmore. “If the

pet is happy, the guest is going to be happy with his or her

stay. Pets are welcomed at the Courtyard.”

Her colleague at the Residence Inn in Melbourne has

also experienced strong occupancy. Residence Inn is

positioned in the extended–stay segment of the lodging

industry.

Braga’s property is designed for long stays and offers

spacious suites with separate living, working, and sleeping

areas. The suites feature fully equipped kitchens.

“We not only survived, but we also thrived during the

last 18 months because many of the people who needed to

travel were looking for hotels equipped with kitchens as

part of the safety aspect.”

Throughout 2020 and 2021, the extended–stay segment

of the hotel industry has proven to be quite resilient.

According to a report from industry consultant the

Highland Group, overall extended–stay hotel demand rose

8.6 percent in the first quarter of 2021, while overall U.S.

hotel demand decreased 11.9 percent.

“In general, we have a good mix of business at the

Residence Inn in Melbourne,” said Braga, who is a Brevard

County Tourist Development Council member.

“The first two quarters of this year, we saw a lot of

leisure guests. People were coming and going to the

beaches in droves. And we benefited from that. Now we’re

starting to see some activity in corporate travel. It’s been a

good year for our hotel.”

In fact, Visit Florida estimates that the Sunshine State

welcomed a total of 31.7 million travelers from April

through June 2021, representing an increase of more than

220 percent over the prior year.

Roughly 30.6 million domestic visitors traveled to

Florida in the second quarter of 2021, reflecting a 216 per-

cent increase from 2020, and a 6 percent increase from

2019.

And these visitors stay in hotels, helping drive the

economy in communities. For every 10 people directly

employed on a hotel property, there are an additional 26

jobs created in the community, from restaurant and retail

workers to hotel–supply employees.

Blackmore and Braga have high hopes for their hotels

in 2022. “We are conservative and bold,” said Braga. “We

want to get back to the 2019 levels as quickly as possible

as an industry. That was one of the best years for both of

our hotels.”
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human Phase 1/2a clinical trial to be conducted in patients

and healthy volunteers. The planned Phase 1/2a clinical study

will test Amydis’s small–molecule retinal tracer targeting the

biomarker ASYN for the diagnosis of synucleinopathies.

Amydis has created an approach to detect ASYN in the

retina with its proprietary compounds, designed to be used

with commercially available retinal imaging instrumentation

that are readily available and routinely used in ophthalmol-

ogy practice.

As such, the Amydis test may provide a simple, affordable,

and widely adoptable method for detecting ASYN in patients.

Differences in the cellular distribution of ASYN aggregates in

PD and MSA may, in principle, result in distinct patterns of

the tracer signal, providing an objective biomarker–based test

for potential differential diagnosis using an eye examination.

“It is an honor to receive the support of the NIH in our

efforts to enable differential diagnosis of PD and MSA

through the retina,” said Stella Sarraf, Ph.D., CEO and

founder of Amydis. “Amydis is focused on exploring the

diagnostic utility of a broad spectrum of biomarkers in the

retina and we are the first to explore the retina of these non–

human primate models for the manifestation of ASYN.”

Amydis will be collaborating with Dr. Jeffrey Kordower,

founding director of the Arizona State University–Banner

Neurodegenerative Disease Research Center.

“There is a clear need to detect the biomarker ASYN to

help in the timely diagnosis and treatment of patients,” said

Dr. Kordower.

“The differential diagnosis of PD and MSA — from other

neurodegenerative conditions and from each other — is

challenging and relies heavily on clinical evaluation and

imaging modalities that lack specificity. Methods that enable

direct, objective, and quantifiable detection of ASYN would

also catalyze the clinical development of new disease–

modifying therapeutics.”

l About Amydis

Amydis is developing novel, patent–protected drugs —

“retinal tracers”— that enable direct visualization of CNS

disease–related molecular changes (biomarkers) in the retina.

The company has a discovery platform and proprietary know–

how which uniquely positions it with first mover advantage to

explore the retina for a broad spectrum of neurodegenerative

diseases that have to date required long–term clinical

evaluation and the use of invasive testing for definitive

diagnosis. Amydis aims to become a global leader in develop-

ing retinal tracers for neurological diseases.

Amydis awarded NIH grant to explore the models of Parkinson’s disease and multiple system atrophy

By Ron Newbold
ron@amydis.com
Chief Business Officer
Amydis, Inc.

SAN DIEGO (Oct. 11, 2021) — Amydis Inc., a leading

ocular tracer pharmaceutical company with a broad portfolio

of diagnostic drug candidates targeting CNS biomarkers in

the eye, today announced a grant award of $3 million from the

National Institute of Neurological Disorders and Stroke

(NINDS) at the National Institutes of Health (NIH).

The two–year award will explore the presence of alpha

synuclein (ASYN) in the retina of non–human primate models

of Parkinson’s disease (PD) and multiple system atrophy

(MSA). With the support of two grant awards from the

Michael J. Fox Foundation, Amydis has previously shown

that its proprietary retinal tracers can detect ASYN in PD

mouse models. This NIH grant will also fund Investigational

New Drug Application (IND)–enabling studies to support an

IND filing with the Food & Drug Administration (FDA).

Earlier this year, Amydis completed a pre–IND meeting with

the FDA and obtained agreement on the design of a first–in–
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Florida Retina Specialists
Continued from page 13

little details are involved and they can’t be overlooked.

Diana made the process smooth. The team overall was

outstanding.”

Gonzales–Villamil said in the administration area of

the building, multi–use furniture was used.

“We took advantage of the vertical portion of that space.

It’s a smaller footprint, but we were able to fit in every-

thing the staffers needed to work within that area. At the

same time, it made the workflow easier because they are

not too far away from each other.”

This project has long been the dream of the Venzaras.

And it started to become a reality when Merritt Island–

based Community Bank of the South signed on as the

lender for the planned new facility.

“We first met the Venzaras in 2014, when they came

back to Brevard County from Birmingham, Ala., after

Dr. Venzara finished a fellowship,” said Bill Taylor, the

founding president and CEO of Community Bank of the

South, which specializes in commercial lending to small

businesses.

“Building this new facility in Viera has been their

dream and inspiration. This is the American Dream —

owning your own business, owning your own medical

practice. Community Bank of the South was delighted to

have helped them achieve this. There is a big need for this

type of medical facility in Viera. And the need is going to be

there 20 years into the future.”

Taylor added that Community Bank of the South “has

long been known for working with small–business owners,

providing them with loans to start and grow their enter-

prises. And Florida Retina Specialists is an example. We

strive to build long–term customer relationships.”

Dr. Venzara has been recruiting retina doctors for his

practice. Recently, he welcomed Dr. Timothy Tweito to

Florida Retina Specialists. “We are excited to have

Dr. Tweito on our medical team,” said Dr. Venzara. “He

previously practiced in Las Vegas. We interviewed seven

or eight retina specialists from around nation and

Dr. Tweito really stood out among the candidates. We

spoke with some of his colleagues and many referring

doctors in the area where he practiced. They all spoke

highly of him. He’s very personable and patient–centered.”

Dr. Tweito has sterling credentials in his field. He is a

graduate of Northwestern University and of the University

of Kansas School of Medicine. He completed his internal

medicine internship at the UF Health/Shands Hospital in

Jacksonville, followed by his ophthalmology residency and

vitreoretinal fellowship at Ohio State University.

For his work as a clinical assistant professor at Ohio

State University, he was presented with the Makley–

Battles Teaching Award. He was also part of the investiga-

tive team in the landmark Lucentis studies on the

treatment of wet macular degeneration.

In addition to Las Vegas, Dr. Tweito practiced in

Seattle, where he served as one of the team ophthalmolo-

gists for the Seattle Supersonics of the NBA.

Dr. Tweito is certified by the American Board of

Ophthalmology and is a fellow of the American College of

Surgeons, the American Society of Retina Specialists, the

American Academy of Ophthalmology and the Vit–Buckle

Society. The latter provides an open forum that fosters best

practices and approaches for retinal diseases.

Florida Retina Specialists is looking to recruit more

doctors as it plans for further expansion.

“We will need three to four more retina specialists in

the future,” said Juliet Venzara.

South Palm Bay is one possibility for office expansion,

said Dr. Venzara. “That area is growing. And Lake Nona

(in Orlando) is another possible site for expansion. Lake

Nona is close to the Space Coast.”

Dr. Venzara said the most common eye disease his

practice sees and treats is macular degeneration.  Age–

related wet macular degeneration is one of the most

common causes of irreversible vision loss in the elderly,

and it occurs when abnormal and leaky blood vessels form

in the retina, in part because of inflammation, he said.

Age–related wet macular degeneration destroys the

sharp, central vision needed to see clearly and can affect

daily activities like reading, driving, and watching

television.

There are two types of age–related macular degenera-

tion — dry and wet. While dry is more common, wet

macular degeneration leads to vision loss at a faster rate.

The U.S. Food and Drug Administration just approved

“Byooviz” for the treatment of several eye diseases and

conditions, including wet age–related macular degenera-

tion. Byooviz is administered by intravitreal injection

(delivered into the vitreous humor of the eye).

Byooviz is also approved to treat “macular edema” (fluid

build–up) following retinal vein occlusion (blockage of veins

in the retina) and “myopic choroidal neovascularization,” a

vision–threatening complication of myopia (nearsighted-

ness). This is another treatment option for patients.

America’s retina specialists are warning the public that

millions who don’t know the facts about common retinal

conditions such as age–related macular degeneration and

diabetic retinopathy are at risk for preventable blindness

or vision loss from these “sight–stealing conditions.”

To elevate awareness of retinal disease as a major

public health concern and to prompt people at risk and

their families to take action, the American Society of

Retina Specialists, the largest organization of its kind in

the world, has just launched the educational initiative,

“See for a Lifetime, See a Retina Specialist.”

Here are some of the highlights of the awareness

campaign:

l Knowing retinal disease risk factors and symptoms

can save your sight. Retina health is key to healthy vision,

yet is often overlooked until visual changes occur. Common

adult symptoms of retinal disease include blurred central

vision, distortion or straight lines appearing wavy, and

sudden onset of floaters (black spots that drift across the

eye) or flashes of light.

l Early detection is a game–changer. Many retinal

diseases have few noticeable symptoms in their early

stages. With regular dilated retina examinations, your eye

physician can help preserve your sight by detecting signs of

a retina condition early, before extensive damage occurs.

l Retina specialists can help you See for a Lifetime.

Innovative treatments developed and delivered by retina

specialists can prevent vision loss, allowing patients to

maintain active, independent lives. Retina specialists are

among the most extensively trained and highly skilled

eye–care providers, with mastery of the newest and most

sophisticated tools and surgical techniques available to

diagnose and treat retinal diseases. If you are at risk for

retinal disease because of family history or underlying

conditions such as diabetes, or if you experience symptoms

of a retinal condition, see a retina specialist as soon as

possible.

Said Dr. Venzara: “This is an exciting time for patients

and it’s an exciting time for the retinal practitioners who

treat them. Big progress in diagnostic and therapeutic

advances now allow us to treat eye conditions that we

couldn’t treat years ago. And the advances in ophthalmol-

ogy are helping improve patients’ quality of life.”
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The EDC of Florida’s Space Coast
announces its new slate of officers

ROCKLEDGE (Oct. 11, 2021) — Today, the Economic

Development Commission of Florida’s Space Coast (EDC)

announced its slate of officers for its fiscal year 2021–2022.

They are: chairman, Bart Gaetjens, area external

affairs manager, Florida Power & Light Co.; chairman–

elect, Kirk Hall, CEO/CFO, Sentry View Systems; trea-

surer, Travis Proctor, CEO, Artemis Inc.; secretary, Linda

Stout, market president, East Central Florida, Truist; and

immediate past chairwoman, Julie Song, president, FL

Business & Manufacturing Solutions Inc.

Officers guide the EDC toward established strategic

goals as it works on behalf of the community to create

opportunities for the county, local businesses, and citizens.

This group of professionals, who provide valuable

expertise in their fields, will enhance the EDC’s economic

development efforts and represent a wide array of Space

Coast industries.

“I am optimistic that 2022 will be a record–breaking

year and I am thrilled to be working with a fantastic slate

of officers and EDC staff members,” said Gaetjens. “This

next year the EDC will take the lead on having Brevard

County being recognized as a community of choice. Our

emphasis will be to continue to make Brevard County an

even better place to work and live.”

“This slate of officers will play a pivotal role, not only for

the EDC and its program of work, but also for the Space

Coast community as a whole,” said EDC President and

CEO Lynda Weatherman. “I am confident that, along with

EDC staff, we have the right people in place to help ensure

a prosperous future for Brevard County.”

The EDC is a private, not–for–profit coalition whose

stakeholders are business leaders committed to the

economic growth and stability of Florida’s Space Coast.

To learn more about the EDC and its officers, visit

SpaceCoastEDC.org/about–the–edc/board–of–directors.

Titusville Playhouse
Continued from page 23
musical instruments, or composing — is well known and

can contribute to people feeling better and healthier.”

Heron said the Titusville Playhouse has made big

strides through the years, and even during the pandemic

retained its staff.

“Our board prioritized retention of our management

and professional staff over the past 15 months. We were

able to survive the impacts of reduced box office revenues

without furloughing anyone,” he said.

Heron added that his organization “adapted quickly” to

the limitations imposed by the pandemic.

While losing a “significant percentage” of its box–office

revenue, he said the Titusville Playhouse was able to

mitigate the losses by recasting its season, offering a

“streaming” option to ticket holders uncomfortable with

attending in person, and securing assistance grants.

“This year we received $78,000 in grants from the

state,” said Heron, whose organization has a $1.4 million

operating budget. “That’s the largest amount for grants

since I have been here. The previous largest dollar–

amount from the state for us was $44,000. We were

thrilled to have received $78,000. It gave us a lift.”

And the newly proposed theater will be like “blast–off to

the moon” for his organization.

“There is a lot of excitement in the community about

our plans for a new theater. It would probably be five

stories, with the top level having a bar and observation

deck. People could watch launches. But nothing is written

in stone at this time. We’re going to make it happen. This

community will make it happen. It’s going to be exciting.”
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Titusville Playhouse
Continued from page 1

started to do during the pandemic. It just makes sense in

this environment. Online auctions are not as labor–

intensive as live auctions. We can stage a business or a

house, take pictures and put the auction merchandise

online. It’s a smooth operation. However, if it warrants

itself, we can conduct an on–site auction.”

Over four decades, Cliff and Debbie Shuler built Cliff

Shuler Auctioneers & Liquidators into one of the most

recognizable and successful companies of its kind in

Florida. They also operated Shuler & Shuler Real Estate

Auctioneers Inc., which was established in 1995.

Cliff Shuler once owned a tool–and–die shop and also

worked in real–estate sales. He worked for corporations

too, including JC Penney for eight years and Shoe Corp. of

America for eight years.

He said in an interview published in the July 30, 2018,

edition of this publication, “I learned the importance and

the value of customer service working for Penney’s and for

Shoe Corp. I told myself when I first got into the auction

business that honesty and service would be the building

blocks of my auction company.”

Cliff Shuler said a magazine article brought to his

attention the auctioneering business as a career. After

graduating from the Jim Graham School of Auctioneering

in West Palm Beach and becoming a licensed auctioneer,

Cliff Shuler got a call from a moving and storage company.

That company’s regular auctioneer had relocated out of the

area.

“They asked if I would do an auction for them. I believe

it was 1978. I had just bought a new Dodge pickup truck

for $3,000.” He conducted the auction for the moving and

storage company and was paid $378. “I said this might be

a pretty good way to make a living.”

“Success didn’t come overnight,” said Debbie Shuler.

“We had to build relationships in this business, and we

did.”

Heron said he asked Debbie Shuler, a longtime

supporter of the Titusville Playhouse, if she would be

interested in selling the property on Julia Street. She

thought about it and decided that it would help the

Titusville Playhouse over the long term.

“We made an offer and Debbie graciously accepted,”

said Heron. “The transaction closed July 15. With the

Shuler property and our other purchases, we now have

3 acres that we own in downtown Titusville.”

“They bought the hotel and all of our property,” said

Shuler. “This will help them with their long–term goals of

expansion. I’m excited about the future of the Titusville

Playhouse.”

Before the pandemic, “every one” of the Titusville

Playhouse shows sold out, said Herron.

“During the pandemic, we were looking for new ways to

put on shows. Debbie (Shuler) let us do one of our shows

last year under the tent on her property. We did ‘Hedwig

and the Angry Inch.’ It was well received.”

Hernon said at first he was skeptical of using an open–

air venue for community theater productions. But he and

his staff recognized the potential of the site after “Hedwig

and the Angry Inch” debuted.

“The show which was produced under the Shuler

canopy introduced us to the possibilities of that site. When

the opportunity presented itself to acquire the Shuler

property, and two other parcels adjacent to it, our board

saw it as a way to grow our cultural value and impact to

the entire Central Florida area we serve,” he said.

His organization named the 200–seat outdoor venue

the “Shuler Stage.” Heron said the Titusville Playhouse

built a large stage to accommodate productions.

“It’s a tribute to Cliff,” said his wife about the Shuler

Stage. “It’s exciting. We have been part of the Titusville

community for many years. It’s enlightening to see

something like this with your name on it. It’s an honor.

And it’s nice to know that your property is in the hands of

an organization with a clear vision about its future. This is

an investment in the community.”

The three–story, 12–unit hotel on the Shuler property

will be turned into “actor’s housing,” said Heron.

“We really don’t have the cast to put on Dream Girls

like it should be produced, and I’m not going to cut any

corners. So we are budgeting to bring in about 15 actors

from out of town. They will be working with the local actors

on Dream Girls. We plan to house the out–of–area actors

in the hotel, which will be a big cost savings for us.”

“Dream Girls” is on the docket starting Feb. 25 at the

Titusville Playhouse.

He added, “The hotel has kitchenette rooms and non–

kitchenette rooms. We are going to do some upgrades,

including the hotel’s façade. We plan to make the grocery

store, next door on the corner, a speakeasy. Debbie

(Shuler) had wanted to make it a speakeasy for years, so

I’m just advancing her idea. The concept includes a bar

that would be open to actors, crew members, and patrons.

After a show, they can go there and relax and enjoy

themselves.”

In addition to theatrical productions, Heron intends to

program comedy and cabaret–themed shows, as well as a

variety of musical performances ranging from symphonic

to country.

The outdoor venue will also support new educational

programming, and community events that celebrate the

diversity of Titusville and Central Florida, bringing the

community together.

The Shuler Stage has a full schedule of events

planned,” said Heron, adding that the Shuler Stage hosts

events from September through March, “the cooler months

of the year in Florida.”

Music Theatre International’s “All Together Now,” a

global event celebrating theater, is scheduled Nov. 12–13

on the Shuler Stage. “The Great American Trailer Park

Christmas Musical” will be showcased on the Shuler Stage

Dec. 3–19. “Keepin’ it Kinky” is set for Jan. 21.–Feb. 13.

To view all shows scheduled for the Shuler Stage

as well as for the Emma Parrish Theatre main stage,

visit TitusvillePlayhouse.com or call the box office at

(321) 268–1125.

“We are also looking at doing some community events

under the tent, hoping to bring new demographics to our

location. We want people to know this is the place to be.

Diversifying our patron base is one of our goals,” said

Heron, who grew on a small farm in Alabama and

attended Auburn University before working in his industry

in New York.

For several years, the Titusville Playhouse board had

expansion plans on its mind, as the organization’s reputa-

tion for artistic excellence grew throughout Central Florida

and the state.

This year, “Broadway World” again recognized the

Titusville Playhouse’s productions by honoring it with

“Best of the Decade” musical theater awards to: Heron;

Niko Stamos, associate artistic director and education

director; and Spencer Crosswell, resident musical director.

Other Titusville Playhouse staff professionals were

recognized with individual and group awards the prior

year.

With the goal of building a new facility, the Titusville

Playhouse board reached out to a nationwide network of

professional theater consultants to take a first step in

concept development for its multi–venue performing arts

hub bordering downtown’s Julia Street and Park Avenue.

“We are excited about working in partnership with the

City of Titusville to develop a thriving entertainment

district in what has been a fairly sleepy and underdevel-

oped portion of the Titusville Community Redevelopment

Area,” said Heron.

He continued, “Our plans clearly align with their

objectives for a vibrant downtown. Working together we

can provide the momentum to establish a designated

entertainment district that will draw visitors from

throughout Central Florida and beyond.”

Heron said the Titusville Playhouse will be making an

announcement in early 2022 about a capital campaign to

raise money for the new theater.

“When we first started looking at this new venture, we

estimated it would take $12 million to fund the building.

But we now believe to do everything that we desire to do, it

would require $50 to $55 million. This presents a great

naming opportunity for a Jeff Bezos and or an Elon Musk.

The Blue Origin Theater sounds really great,” said Heron.

The estimated $50 to $55 million would include a new

entertainment complex next to the Emma Parrish

Theatre. “The old theater — Emma Parrish — would

become the education complex. You’ve got to think big, or

you will remain small.”

“We will be the engine for a designated entertainment

district in Titusville’s redeveloping downtown. We are

excited to be working with the City of Titusville to plan for

this as we begin the immediate and long–term develop-

ment of our new properties, which increases our footprint

from the quarter–acre site of the Emma Parrish Theatre to

a total of 3 acres,” Heron added.

The Titusville Playhouse plans to “mix the old with the

new,” as it pertains to the Emma Parrish Theatre and the

proposed new facility. “We have great respect for commu-

nity–theater history. And our theater has a lot of history.”

Titusville Playhouse was created by combining two

local theater groups — The Mask and Hammer Players,

and the Titusville Little Theatre. These small volunteer

theater groups had begun performing in 1954 wherever

they could set up a stage — the Whispering Hills Country

Club, the Titusville Marina, Titusville High School, Florida

Wonderland, and the Elks Club.

They eventually leased an old city garage on Blanton

Street, which was little more than a “three–sided lean–to,”

according to Titusville Playhouse history. Completing the

fourth side, the group opened the popular musical “The

King and I” with a “dirt floor, kitchen chairs, a leaky roof,

and little else.

One of the highlights in Titusville Playhouse’s history

occurred in 1981 with the purchase of the old Florida

Theatre in the heart of downtown Titusville. Following a

fundraising drive and utilizing more than $500,000 in

private, corporate, civic and government donations, and

thousands of hours of volunteer labor, the Emma Parrish

Theatre opened to the public on Sept. 21, 1984.

One of the primary donors of the restoration project was

J.J. Parrish. He provided a $150,000 donation which

became the foundation for that fundraising campaign. As a

tribute, the theater was named after his mother, Emma

Parrish.

Parrish Medical Center has been a longtime supporter

of the Titusville Playhouse. In fact, in September 2016 it

announced plans to purchase all unsold tickets for shows

at the Titusville Playhouse to distribute to cancer patients

and those living with serious medical conditions.

Said Parrish Medical Center President and CEO

George Mikitarian: “The performing arts are as old as

mankind itself. The healing force of the performing arts —

storytelling, singing, dancing, sculpting, painting, playing

Please see Titusville Playhouse, page 22
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