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By Ken Datzman

COCOA — From coast–to–coast, community

theaters are once again putting on shows. Productions

are in full swing. The shows are drawing audiences and

creating a good feeling as people are excited to see live

entertainment return to their communities.

Industries all over the country suffered because of

the pandemic, including live theater. But now the post–

pandemic recovery of the entire ecosystem for the arts,

creativity, and innovation is underway.

And the people who steer community theater entities

are looking to this holiday season enthusiastically,

hoping to fill seats and uplift spirits. It’s the time of

year for joy.

“We are inviting people to come out and enjoy

community theater,” said Staci Hawkins–Smith, the

longtime chief executive officer and artistic director at

The Historic Cocoa Village Playhouse.

“Leave your stress behind. If there is any show that

will cheer you up and give you a feeling of happiness at

this time of year, it’s ‘Holiday Inn.’ We have a great

lineup of performances for the holiday season, and it all

starts with that classic.”

“We are the first community theater in Brevard

County to present Irving Berlin’s Holiday Inn,” said

Megan Abbott, a choreographer, photographer, and

performer at The Historic Cocoa Village Playhouse.

“We’re excited to showcase this wonderful production

for the community.”

The royalty rights just became available for Holiday

Inn in early 2020, said Hawkins–Smith.

“We were fortunate to secure the rights for that

production. This is our 32nd ‘Broadway on Brevard’

season. To book our season, we sent out requests for

some 50 shows, including children’s shows.”

“Because we are a community theater and not a

professional theater, there are fewer shows available to

us. If a tour is anywhere near the Southeast, we are not

going to be able to acquire the rights to present that

certain show to the community. We pick our shows

based on what we hope will draw audiences to The

Historic Cocoa Village Playhouse. I think we were lucky

with Holiday Inn. We are a creative outlet for the

community,” she added.

The U.S. Bureau of Economic Analysis reports that

arts and cultural productions account for 3.5 percent of

Florida’s annual economy, contributing 261,565 jobs.

The arts leverage significant amounts of event–related

spending by their audiences. For instance, part of the

arts experience may include dining out, shopping in

local retail stores, or enjoying dessert after the show.

Holiday Inn runs through Dec. 5 at The Historic

Cocoa Village Playhouse on select dates. To view the

times and dates of performances and to purchase

tickets, visit CocoaVillagePlayhouse.com.

Holiday Inn’s music and lyrics are by Irving Berlin,

with the book by Gordon Greenberg and Chad Hodge.

Holiday Inn is based on the film from Universal

Pictures.

Crooner Bing Crosby and iconic dancer Fred Astaire

starred in the Christmas movie Holiday Inn, released in

‘Holiday Inn’ opens Historic Cocoa Village Playhouse Christmas season

Please see The Historic Cocoa Village Playhouse, page 23

1942. Some critics call it the “ultimate Christmas

movie.” It is where the quintessential holiday tune

“White Christmas,” sung by Crosby, originated.

Other songs in Holiday Inn include “Easter Parade,”

“Happy Holiday,” “You’re Easy to Dance With,” “Be

Careful, it’s My Heart,” “Blue Skies,” and “Steppin’ out

with My Baby.”

“Something that we really hold true to at The

Historic Cocoa Village Playhouse is our live orchestra

for all performances,” said Hawkins–Smith. “The size of

the orchestra differs for each show. The orchestra for

Holiday Inn has at least 12 players. There are so many

The Historic Cocoa Village Playhouse is the first community theater in Brevard to present the 1942 classic ‘Holiday Inn,’ which featured
singer Bing Crosby and dancer Fred Astaire. Holiday Inn has the distinction of being the film that introduced Irving Berlin’s ‘White
Christmas.’ It’s one of many Berlin songs in that show. Staci Hawkins–Smith, right, is the CEO and artistic director at The Historic Cocoa
Village Playhouse. Brevard native Megan Abbott is a choreographer and photographer. Based in Los Angeles, she runs Megan Abbott
Photography. Their theater has a full lineup of holiday shows.
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Please see Social Security, page 16

BBN Brevard
  Business

  News

Please see Brevard Job Link, page 18

A Weekly Space Coast Publication$1.00Vol.20 No. 1 January 7, 2002

By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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American Advertising Federation’s Space Coast Chapter honors
local industry veteran Mick Barker with its prestigious Silver Medal

MELBOURNE (Nov. 12, 2021) — The American

Advertising Federation (AAF) Space Coast Chapter

recently chose Mick Barker, partner of Sky Advertising, as

its newest Silver Medal Honoree.

Established in 1959, the Silver Medal recognizes men

and women who have made outstanding contributions to

the advertising industry and are active in furthering

industry standards, creative excellence, and responsibility

in areas of social concern. Honorees are nominated and

selected by their peers who have also been honored with a

Silver Medal.

As creative director of video production for Sky Adver-

tising, Barker has collaborated with hundreds of corporate

and nonprofit clients to craft their unique stories through

radio, television, video and web productions, from products

and fashion to real estate, medical, animals and food.

During his 20–year career, he has earned a reputation

among clients, colleagues, and fellow nonprofit volunteers

as a driving force of creativity who “makes it happen.”

“This region — and the marketing profession — have

benefited greatly from Mick’s creative involvement and

leadership. He is highly deserving of recognition for his

years of service and dedication,” said Wes Sumner, vice

president of communications for Florida Institute of

Technology.

Most recently, to answer the challenge created by

COVID–19 for nonprofit organizations losing their

opportunity for in–person fundraising events, Barker and

the Sky team team designed and produced the first virtual

live event for Brevard Zoo’s “Safari Under the Stars,” the

Campaign kickoff for United Way of Brevard, and Neigh-

bor Up Brevard’s “Dialing for Dollars” — providing a

timely solution to reach new and established donors and

generate new milestones of fundraising success — despite

a pandemic.

Barker is a staunch supporter of local nonprofit

organizations, providing time and audio–visual expertise

for agencies such as the Brevard Zoo, Women’s Center of

Brevard, Habitat for Humanity of Brevard, Brevard

Achievement Center, and United Way of Brevard.

“When it comes to exemplifying the characteristics of a

Silver Medalist, Mick Barker exceeds all expectations. His

outstanding contributions to advertising, creative excel-

lence, and responsibility in areas of social concern are

celebrated with this high honor given to him on behalf of

the AAF Space Coast,” says Caron Partridge, vice presi-

dent of communications for United Way of Brevard.

Each summer, Sky Advertising hosts the next genera-

tion of creative talent from one of Florida’s universities,

providing mentorship and real–world agency experience.

“Mick’s willingness to share his knowledge and

experience with a student, and let us do meaningful work,

shows his dedication to helping others and advancing the

advertising industry,” said Tyler Lee, a former intern.

Barker has been active in many local, district and

national AAF volunteer roles in support of the industry,

hosting workshops and supporting programs. He served as

local and District Addy chairman, produced numerous

reels for the local Addy awards, served on the board as

treasurer, and volunteered for National Student Advertis-

ing Competition as a NSAC judge for AAF District 10.

“In my current role as president of the American

Advertising Federation Space Coast, I am excited for Mick

to receive the highest honor our club can bestow on a

member of our community,” said Keri Goff.

“He has shown his dedication not just to the AAF, but

also to our entire community as well. In my professional

role as the community relations manager for the Brevard

Achievement Center, a nonprofit, I have on many occa-

sions reached out to Mick for assistance or to even borrow

a piece of equipment and he will always give 100 percent to

help others. Congratulations Mick, this is a well–deserved

recognition.”

For more information on the American Advertising

Federation Space Coast, upcoming events and public

service initiatives, or how you can nominate a member of

the community for a Silver Medal Award, visit https://

aafspacecoast.org.

Generous bequest by the late Bonnie Lizer of Indialantic promotes
birding knowledge at Sebastian Inlet State Park, her favorite site

By Julia Gill Woodward
julia@floridastateparksfoundation.org
Florida State Parks Foundation

TALLAHASSEE (Nov. 8, 2021) — The Florida State

Parks Foundation announced a series of interpretive

birding panels at Sebastian Inlet State Park during a

dedication ceremony in honor of Bonnie Lizer, who loved

both the park and birding.

“Bonnie Lizer passed away in June 2019, at the age of

82, in Indialantic, and she very generously left a quarter of

her estate, more than $1.3 million, to the Foundation.

Bonnie loved Sebastian Inlet State Park and birding was

her favorite pastime, so this is a very fitting and lasting

tribute,” said Foundation President Tammy Gustafson.

“In her memory, a series of interpretive panels has been

created to educate visitors about bird identification, bird

habitat protection and appropriate bird observation

techniques in the park,” she said. “A plaque to commemo-

rate Bonnie’s generosity was also unveiled.”

Sebastian Inlet State Park is one of Florida’s most

visited parks with over 760,000 visitors a year. Although

known as a fishing and surfer’s paradise, this 24–hour

park is also part of the Great Florida Birding and Wildlife

Trail, and offers many special wildlife programs. It is a

stopover for many migratory birds and 225 different bird

species have been recorded there.

The interpretive panels will assist visitors in identifying

common migratory and resident bird species. Visitors will

also learn about bird migratory patterns, feeding and

nesting requirements, habitat, and life cycles, she said.

They will feature tactile and interactive elements for

visitors of all ages and will include QR codes that will link

visitors to additional information that can be viewed in the

park or once they return home. Visitors will also learn

about the park’s estuary ecosystem and its importance to a

variety of bird species.

The Florida State Parks Foundation, founded in 1993

as Friends of Florida State Parks and renamed in 2018, is

a 501(c)(3) nonprofit corporation whose mission is to

support and help sustain the Florida Park Service, its 175

award–winning parks and trails, local Friends groups and

more than 20,000 park volunteers.

It does this through programs that preserve and protect

state parks, educate visitors about the value of state parks,

encourage community engagement and active use of state

parks, and advocacy.

The volunteer board of directors represents private and

public sectors as well as local and statewide interests.
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Censorship is not all bad — we can and should be intolerant of intolerance
Although the United States has a First Amendment

protecting free speech, it does not extend to the workplace,

the classroom, or the dinner table. It is limited to the press,

to religion, to assemblies, and to petitions. And as every

journalist, parishioner or public–assembly participant

knows, there are powerful limits in these arenas, too. We

don’t have absolutely free speech because we live within

the confines of powerful and interlocking institutions:

family, education, entertainment, commerce, career, the

law, the military, religion and others.

These institutions offer benefits to their members but

also constraints and a narrow range of choices of expres-

sion. If these institutions were to offer too much freedom,

they would be unable to perpetuate the social relations

that keep them functioning. So speech inside an institu-

tional context is limited, but speech outside of an institu-

tional context typically has less power. Speech is limited

either way.

The question, therefore, is not whether we ought to have

constraints on speech but what kinds of constraints?

Censorship is an institutional constraint. When we

hear the word censorship, we often imagine a banned book

(i.e. schools and libraries removing the book). This is

censorship at the point of reception. Protests erupt.

Demand for the banned book goes up.

Censorship happens more frequently at the point of

distribution than it does at the point of reception, such as

an institution refusing to distribute a speech or a text

through its channels. This type of censorship rarely leads

to protests because outsiders rarely hear about it.

The most common form of censorship is self–censorship,

or censorship at the point of production, which means you

have internalized the censor’s rules and decided to abide by

them of your own volition. Perhaps you learned that the

benefits of compliance outweigh the costs of resistance, or

you rationalized that you can’t win anyway.

We may self–censor for good reasons, such as polite-

ness, but sometimes we self–censor because we see

someone else made into a negative example and we fear it

could happen to us.

For instance, some journalists who otherwise might

have criticized the 2003 U.S.–led invasion of Iraq silenced

themselves rather than risk reprisal — from the govern-

ment, their corporate owners, or those in the public who

were for the war. The result was that journalism inflicted a

major blow to its own integrity for behaving as an adminis-

tration mouthpiece, and Americans became among the

least–informed people in the world about the war.

Beyond self–censorship, there are other limitations:

ideologies — such as racism, sexism, xenophobia, and

homophobia — that prevent us from even thinking certain

thoughts, such as thinking of others as human beings with

dignity and rights.

We have too much censorship in some areas of our

society and too little censorship in others.

There is too much censorship from some plutocrats who

suppress the truth about their misrule. They silence

whistleblowers while their propagandists hog the micro-

phone. They maintain these beliefs either through outright

censorship or through a pretense of balance in which the

media referee fails to penalize those who lie consistently

and brazenly. Might we have learned about the lead

poisoning in Flint, Mich.’s, water earlier if we could have

heard more of whistleblowers and less of the politicians’

denials?

If we hold to ethical principles, such as truth and

justice, we can encourage or demand censorship as needed.

For example, we should encourage ordinary citizens to

participate in democracy, but ban unlimited political

contributions by corporations. We should encourage the

release of classified information that reveals government

abuses, but ban lawmakers from becoming lobbyists once

they leave office.

If you want to change the levels of censorship in our

society — in other words, to benefit society by loosening or

tightening censorship — the best approach is to appeal to

the stated values of our institutions. Thus, to loosen

censorship by expanding press freedoms, appeal to

journalistic institutions as watchdogs of the powerful. To

expand academic freedom, appeal to the university’s stated

aims to seek truth and benefit humanity.

And to appeal for greater censorship, apply the same

appeals to our higher values.

By Barry Jason Mauer
UCF Forum columnist
University of Central Florida

ORLANDO (March 9, 2016) — Censorship is not all

bad! Free–speech idealists argue that the solution to bad

speech (misinformation, lies, abusive language, etc.) is not

censorship but more speech. But bad speech can, and often

does, drown out the good.

A classic form of bad speech is hate speech. Jeremy

Waldron, a law professor at the New York University

School of Law, describes it this way:

“Its aim is to compromise the dignity of those at whom

it is targeted, both in their own eyes and in the eyes of

other members of society. And it sets out to make the

establishment and upholding of their dignity… much more

difficult. It aims to besmirch the basics of their reputation,

by associating ascriptive characteristics like ethnicity, or

race, or religion with conduct or attributes that should

disqualify someone from being treated as a member of

society in good standing.”

Thus, hate speech is really anti–speech because it aims

to shut down the speech of others. And in the United

States, hate speech has shut down the speech of minorities

and women for hundreds of years. Defenders of hate

speech often disguise it as “pride,” “state’s rights” or

“religious freedom.” But we are mistaken to treat anti–

speech as if it were normal speech, deserving of protection.

We can and should be intolerant of intolerance.

From the Public Record of Brevard County Sheriff Wayne Ivey

Barry Jason Mauer is an associate professor
in the UCF Department of English. He can be
reached at Barry.Mauer@UCF.edu.
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Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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Manley, Corrine

From: lindsey.deaton@bcso.us

Sent: Thursday, April 12, 2018 8:45 PM

To: ashley.mancini@bcso.us

Subject: Re: BAM TV Show Connections / Scheduling

If you can schedule JC and Pam for the meeting on the 30th!!!

Lindsey Deaton
Community Services Manager
Brevard County Sheriff’s Office
321-505-8752

On Apr 11, 2018, at 13:41, Mancini, Ashley R. <ashley.mancini@bcso.us> wrote:

Do you need anyone to attend the meeting on April 30th as well?

From: Deaton, Lindsey
Sent: Wednesday, April 11, 2018 12:23 PM
To: Mancini, Ashley R. <ashley.mancini@bcso.us>
Subject: Fwd: BAM TV Show Connections / Scheduling

Please update the calendar.

Lindsey Deaton
Community Services Manager
Brevard County Sheriff’s Office
321-505-8752

Begin forwarded message:

From: "Tomblin, Ronald" <Ronald.Tomblin@bcso.us>
Date: April 11, 2018 at 11:04:08 CDT
To: "Deaton, Lindsey" <lindsey.deaton@bcso.us>
Cc: "Ivey, Wayne" <wayne.ivey@bcso.us>, "DeMorat, Michael"
<michael.demorat@bcso.us>, "Hibbs, Darrell" <darrell.hibbs@bcso.us>, "Stokes,
Robbie" <robbie.stokes@bcso.us>, "Ingram, Michael"
<michael.ingram@bcso.us>
Subject: FW: BAM TV Show Connections / Scheduling

Lindsey, below are the dates Bill is suggesting July 18th thru the 25th. We are good with
those dates on our end. I want to make sure you and your Community Services crew are
good as well. The meeting at the Special Projects Building on the April 30th at 10 am is
still a go on their end. An invite is being sent out. If you need anything else let me know.

Thanks
Ron
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By Elizabeth Lee Vliet, M.D.
drleevlietmd@gmail.com

TUCSON, Ariz. (Nov. 17, 2021) — Upon admission

to a once–trusted hospital, American patients with

COVID–19 become virtual prisoners, subjected to a

rigid treatment protocol with roots in Ezekiel

Emanuel’s “Complete Lives System” for rationing

medical care in those over age 50. They have a shock-

ingly high mortality rate. How and why is this happen-

ing, and what can be done about it?

As exposed in audio recordings, hospital executives

in Arizona admitted meeting several times a week to

lower standards of care, with coordinated restrictions

on visitation rights. Most COVID–19 patients’ families

are deliberately kept in the dark about what is really

being done to their loved ones.

The combination that enables this tragic and

avoidable loss of hundreds of thousands of lives

includes (1) The CARES Act, which provides hospitals

with bonus incentive payments for all things related to

COVID–19 (testing, diagnosing, admitting to hospital,

use of remdesivir and ventilators, reporting COVID–19

deaths, and vaccinations) and (2) waivers of customary

and long–standing patient rights by the Centers for

Medicare and Medicaid Services (CMS).

In 2020, the Texas Hospital Association submitted

requests for waivers to CMS. According to Texas

attorney Jerri Ward, “CMS has granted ‘waivers’ of

federal law regarding patient rights. Specifically, CMS

purports to allow hospitals to violate the rights of

patients or their surrogates with regard to medical

record access, to have patient visitation, and to be free

from seclusion.” She notes that “rights do not come

from the hospital or CMS and cannot be waived, as

that is the antithesis of a ‘right.’ The purported waivers

are meant to isolate and gain total control over the

patient and to deny patient and patient’s decision–

maker the ability to exercise informed consent.”

Creating a “National Pandemic Emergency”

provided justification for such sweeping actions that

override individual physician medical decision–making

and patients’ rights. The CARES Act provides incen-

tives for hospitals to use treatments dictated solely by

the federal government under the auspices of the NIH.

These “bounties” must be paid back if not “earned” by

making the COVID–19 diagnosis and following the

COVID–19 protocol.

The hospital payments include:

l A “free” required PCR test in the emergency room

or upon admission for every patient, with government–

paid fee to hospital.

l Added bonus payment for each positive COVID–

19 diagnosis.

l Another bonus for a COVID–19 admission to the

hospital.

l A 20 percent “boost” bonus payment from Medi-

care on the entire hospital bill for use of remdesivir

instead of medicines such as Ivermectin.

l Another and larger bonus payment to the hospital

if a COVID–19 patient is mechanically ventilated.

l More money to the hospital if cause of death is

listed as COVID–19, even if patient did not die directly

of COVID–19.

l A COVID–19 diagnosis also provides extra

payments to coroners.

CMS implemented “value–based” payment pro-

grams that track data such as how many workers at a

healthcare facility receive a COVID–19 vaccine. Now

we see why many hospitals implemented COVID–19

vaccine mandates. They are paid more.

Outside hospitals, physician MIPS quality metrics

link doctors’ income to performance–based pay for

treating patients with COVID–19 EUA drugs. Failure

to report information to CMS can cost the physician

4 percent of reimbursement.

Because of obfuscation with medical coding and

legal jargon, we cannot be certain of the actual amount

each hospital receives per COVID–19 patient. But

Attorney Thomas Renz and CMS whistleblowers have

calculated a total payment of at least $100,000 per

patient.

What does this mean for your health and safety as a

patient in the hospital?

There are deaths from the government–directed

COVID treatments. For remdesivir, studies show that

71–75 percent of patients suffer an adverse effect, and

the drug often had to be stopped after five to ten days

because of these effects, such as kidney and liver

damage, and death. Remdesivir trials during the 2018

West African Ebola outbreak had to be discontinued

because death rate exceeded 50 percent.

Yet, in 2020, Anthony Fauci directed that

remdesivir was to be the drug hospitals use to treat

COVID–19, even when the COVID clinical trials of

remdesivir showed similar adverse effects.

In ventilated patients, the death toll is staggering.

A National Library of Medicine January 2021 report of

69 studies involving more than 57,000 patients

concluded that fatality rates were 45 percent in

COVID–19 patients receiving invasive mechanical

ventilation, increasing to 84 percent in older patients.

Renz announced at a Truth for Health Foundation

Press Conference that CMS data showed that in Texas

hospitals, 84.9 percent of all patients died after more

than 96 hours on a ventilator.

Then there are deaths from restrictions on effective

treatments for hospitalized patients. Renz and a team

of data analysts have estimated that more than

800,000 deaths in America’s hospitals, in COVID–19

and other patients, have been caused by approaches

restricting fluids, nutrition, antibiotics, effective

antivirals, anti–inflammatories, and therapeutic doses

of anti–coagulants.

We now see government–dictated medical care at its

worst in our history since the federal government

mandated these ineffective and dangerous treatments

for COVID–19, and then created financial incentives

for hospitals and doctors to use only those “approved”

(and paid for) approaches.

Our formerly trusted medical community of hospi-

tals and hospital–employed medical staff have effec-

tively become “bounty hunters” for your life. Patients

need to now take unprecedented steps to avoid going

into the hospital for COVID–19.

Patients need to take active steps to plan before

getting sick to use early home–based treatment of

COVID–19 that can help you save your life.

l About the Author

Dr. Vliet is the president and CEO of Truth for

Health Foundation, a 501(c)(3) public charity, and the

creator of the Foundation’s innovative six initiatives

that advocate for early outpatient COVID treatment,

assist families of hospitalized patients denied effective

treatment, defend medical freedom, and provide

international educational and training programs

focused on effective strategies for COVID and on the

interconnections of health, faith and lifestyle ap-

proaches for restoring resilience and quality of life.

Since February 2020, Dr. Vliet has been part of the

team of frontline physicians treating COVID early at

home to reduce hospitalizations and death.

With Dr. Peter A. McCullough, she is a co–author/

editor of the “Guide to COVID Early Treatment:

Options to Stay Out of Hospital and Save Your Life.”

https://www.truthforhealth.org/patientguide/patient–

treatment–guide/).

Dr. Vliet is a 2014 Ellis Island Medal of Honor

recipient for her national and international educa-

tional efforts in health, wellness, and endocrine aging

in men and women. She is also the 2007 recipient of

the Voice of Women from the Arizona Foundation for

Women, and a past director of the Association of

American Physicians and Surgeons (AAPS) and a

member of the AAPS Editorial Writing Team since

2009.

She has been a leader in patient–centered, individu-

alized medical care. Since 1986, she has practiced

medicine independent of insurance contracts that

interfere with patient–physician relationships and

decision–making. Dr. Vliet is the founder of Vive Life

Center with medical practices in Tucson and Dallas,

Texas, specializing in preventive and climacteric

medicine with an integrated approach to evaluation

and treatment of women and men with complex

medical and hormonal problems from puberty to late

life.

She received her M.D. degree and did her internship

in internal medicine at Eastern Virginia Medical

School and completed specialty training at Johns

Hopkins. She earned her bachelor’s and master’s

degrees from the College of William and Mary in

Virginia. Dr. Vliet has presented hundreds of profes-

sional CME programs for physicians and allied health

professionals, health–care Town Halls addressing the

economic and medical impact of government intrusion

into medicine, free market reforms, and consumer

seminars and radio shows on integrated approaches to

men’s health and women’s health.

Dr. Vliet speaks as an independent physician, not as

a spokesperson for any health–care system, pharma-

ceutical company, insurance plans, or political party.

Her allegiance and advocacy are to and for patients.

Dr. Vliet’s medical and educational websites are

TruthForHealth.org and ViveLifeCenter.com, or call

(520) 797–9131.

President Biden’s bounty on your life: Hospitals’ government–dictated payments for COVID–19 medical care
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FIRST SPINE PROGRAM IN BREVARD COUNTY 
CERTIFIED BY THE JOINT COMMISSION.
At Melbourne Regional Medical Center our Spine Program is led by Dr. Richard 
Hynes — a world-renowned specialist with the experience to recognize every kind 
of neck, back and spine condition and the expertise to recommend the most 
effective treatment.

Which means when it comes to your spine, your best care is your closest care.

To learn more visit us at melbourneregional.org.
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (Nov. 15, 2021) — The Project 21

Black leadership network blasted the Biden

Administration’s “fundamentally flawed” proposal to

realign the mission of the U.S. Environmental Protec-

tion Agency (EPA) toward the political goal of

“advance(ing) environmental justice and equity.”

In a public comment submitted to the federal

government prior to a Nov. 12 deadline, Project 21

opposed the EPA’s plan to make “environmental justice”

a strategic goal — calling this “inherently incompatible”

with existing agency principles of adherence to science,

following existing law and transparency.

“(I)n picking winners and losers,” Project 21’s

comment noted, “the green lobby has pushed the

government to side with the people, parties and policies

that have not helped minorities in the ways they were

advertised.”

The comment added:

Administrator Michael S. Regan wants to put the

EPA “at the center” of the Biden Administration’s equity

agenda by pushing “environmental justice” policies

likely to cause more harm than good. Instead of purport-

edly protecting minorities from a disproportionate share

of eco–hazards, environmental justice actually puts

unaccountable elites and their bureaucratic minions in

the position of regulating the dispossessed to the degree

they become wards of the state — further disenfranchis-

ing them.

Project 21’s comment further noted that Biden

Administration actions, such as the effective cancellation

of the Keystone XL pipeline, have betrayed stated

environmental justice goals by destroying job opportuni-

ties and wealth creation for skilled Black workers. They

have also increased the potential for energy poverty

issues that reduce the quality of life for poor Black

households that must pay more for energy as a result of

new government actions and regulations. Furthermore,

they have prioritized an elitist green agenda over the

immediate needs facing many Black Americans:

Solutions to violent crime, drug abuse, high out–of–

wedlock birth rates and poor public schools cannot be

remedied by addressing perceived climate conditions

decades in the future or installing charging stations for

luxury electric vehicles in ‘underserved’ communities.

Noting “the strong ties between the concepts of

environmental justice and Critical Race Theory,” Project

21’s comment concluded:

Environmental justice as it is laid out in the Biden

EPA’s strategic plan weaponizes the bureaucracy. It pits

communities and people against each other. It sows

discontent and distrust — placing political gains over

clean–up goals.

In its “Blueprint for a Better Deal for Black America,”

Project 21 recommended that new regulations undergo a

“minority impact assessment” to ensure they don’t

overburden at–risk communities.

l About Project 21

Project 21, a leading voice of black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992. Contributions to the

National Center are tax–deductible and greatly appreci-

ated, and may be earmarked exclusively for the use of

Project 21.

Founded in 1982, the National Center for Public

Policy Research is a non–partisan, free–market,

independent conservative think–tank. Ninety–four

percent of its support comes from some 60,000 individu-

als, less than four percent from foundations and less

than two percent from corporations.

Follow Project 21 on Twitter at @Project21News for

general announcements.

Biden’s environmental justice agenda has ties to Critical Race Theory, according to Black activist organization

UF/IFAS Brevard County Extension Office to host invasive species workshop Dec. 3
COCOA (Nov. 8, 2021) — The UF/IFAS Brevard County Extension Office will be conducting an “Urban Landscape

Invasive Species ID Workshop from 1–5 p.m. on Dec. 3. Attendees will learn about the identification, proper removal,

and management of common invasive plants threatening urban landscapes across East Central Florida

UF/IFAS is partnering with the East Central Florida Cooperative Invasive Species Management Area.

Workshop tickets are $25. There will be virtual and in–person attendance options. This workshop is best suited for

urban landscape management professionals. A certificate of completion will be awarded at the end of the workshop for

attendees who successfully pass the Plant ID Post–Test and complete the post–class survey.

Register on Eventbrite: https://bit.ly/3D2m704.

For more information on this program, call (321) 633–1702 or email brevard@ifas.ufl.edu.
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FULL COLORWe have the experience to create solutions to your challenging and unique corporate real estate 
requirements and help you increase efficiency while simultaneously reducing costs. Whether you are the 
Division Manager of a Fortune 100 company or an individual that just bought a new franchise, Lightle 
Beckner Robison can add value to your situation. After meeting with you to fully understand your needs 
and expectations, each client is assigned a Team Leader to be fully responsible and committed to you  
and your organization. We can help and provide assistance in the following areas:

Brian Lightle, CCIM, SIOR  |  President/Broker  |  Brian@TeamLBR.com    |  321.722.0707 X14 
70 W Hibiscus Blvd. Melbourne FL 32901

• Site Selection
• Strategic CRE Planning
• Acquisition/Disposition

• Facilities Management
• Sublease and Lease Buyout Negotiation
• Build-to-suit Development
• Lease vs. Purchase Analysis

Put Our 30+ Years of Focused Corporate Services Experience to Work for You

Corporate Services
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By Terry Stanton
tstanton@newsandexperts.com
News & Experts

CHARLESTON, S.C. (Nov. 10, 2021) — To perhaps no

one’s surprise, the pandemic didn’t exactly do wonders for

student engagement.

A recently released EdWeek Research Center survey on

the subject found that 88 percent of middle– and high–

school teachers said students were less motivated because

of the pandemic and 50 percent of students agreed.

But while the pandemic may have exacerbated the

situation, difficulties in getting students engaged is

nothing new, says Erika Twani, author of “Becoming

Einstein’s Teacher: Awakening the Genius in Your

Student.”

“For too many students, school numbs their brains,

causing dissatisfaction, boredom, stress and anxiety,” she

says. “The result? Indifference, which they carry with them

into the work world and turn into deliberate disengage-

ment.”

But it doesn’t have to be that way, says Twani, co–

founder and CEO of Learning One to One, where she and

others explore ways to foster achievement through

Relational Learning, a more collaborative process between

student and teacher.

“Relational Learning puts the student at the center of

the process as an active, rather than a passive learner,

with an increase in responsibility and accountability,”

Twani says.

How does that play out in a classroom or at home?

Twani says the secret is to develop students’ self–direction

by the continuous practice to learn using the six steps of

the Relational Learning framework. They are:

l Goal setting and planning. Students learn to be

specific when setting goals, picking achievable and

measurable metrics, and planning precise tasks to reach

each goal. This is important, Twani says, because specific

daily planning develops goal–setting abilities, organiza-

tion, work effectiveness, responsibility, accountability, and

decision–making through prioritization.

l Explore. Students reflect on a lesson’s theme and

share their preexisting knowledge. Personal experiences,

everyday life, expectations, questions, doubts, and curiosity

become the starting point for this exploration. “Encourag-

ing students to explore helps them connect previous

knowledge to new knowledge and accelerates learning

considerably,” Twani says.

l Research. When teachers provide all the answers,

students come to always expect someone else to know

things and to want an immediate solution for all their

problems, Twani says. “If conditioned in that way through-

out their school years, they will become experts at waiting

for answers from someone else, such as an employer, a

family member or the government,” she says. But as

learners develop research skills, they discover knowledge is

out there for them to explore and they hone critical

thinking, reading, comprehension and discernment skills.

l Practice. Traditional educational models jump almost

directly to this step, after briefly exposing students to the

subject’s theory through a lecture, Twani says. “As a result,

the learning is unlikely to stick because the students are

unable to identify what meaning and value the content has

for them,” she says. In Relational Learning, the practice

step fosters creativity, collaboration, leadership, and

project–based learning through activities the teacher and

students agree upon.

l Relate. Here’s where students realize the real purpose

and meaning of the unit by relating what they have

learned to their own lives. “You can tell learners thousands

of times why you think it’s important that they learn

something, and they may remember the information for a

test,” Twani says. “But unless they identify the use of this

knowledge by themselves, they will simply not learn.” In

this step, students relate new knowledge to their lives and

discover its practical applicability by answering this

question: How will I use what I learned?

l Self–assess. Questions that can be posed to students

to help them self–assess their performance include: How

do you feel? How long did it take to finish your unit? Were

your goals clear? Have you used more or less time than you

allotted to this task? “Students should be encouraged to

share their self–evaluation and what they will do differ-

ently next time,” Twani says.

“I believe students can learn efficiently when we tap

into the No. 1 resource they all have: a brain,” Twani says.

“I also believe learners are unstoppable when they find

their intrinsic motivation.”

l About Erika Twani

Before co–founding Learning One to One, Twani was

Microsoft’s education industry director for Multi–Country

Americas. Twani has advised government officials and

education leaders around the world on the use of technol-

ogy in education, has written various articles on the topic,

and has worked with public and private schools to guide

the practical use of Relational Learning. She led Learning

One to One into five countries in the first year alone,

touching the lives of more than 100,000 students.

How active learning can help propel kids to head of class, relational learning puts student at center of process

Experimental Aircraft Association set to host Toys for Tots breakfast
MERRITT ISLAND (Nov. 11, 2021) — On Dec. 12, members of Experimental Aircraft Association (EAA) Chapter 724

and the pilots of  Merritt Island Airport will be sponsoring a Toys for Tots breakfast at the Merritt Island Airport. The

breakfast is from 8:30–11 a.m. The pilots will be serving breakfast to anyone who brings a new, unwrapped toy for the

Marine Corps Reserve Toys for Tots campaign. All the toys will be distributed to needy families in Brevard County. This

is the 28th year of EAA sponsoring the event. The Merritt Island Airport is located at 900 Airport Road.
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Melbourne Chamber’s Space Coast Young Professionals network
with a purpose; looking to wrap up 2021 with holiday–giving event

By Jason Marshall
Jason@waitecompany.com
The Waite Company

MELBOURNE (Nov. 18, 2021) — The Melbourne

Regional Chamber’s Space Coast Young Professionals

council, formerly known as Engage Young Professionals,

resumed its in–person networking and community

stewardship efforts earlier this year, engaging 20–to–40–

year–old working professionals from 35 local businesses.

During two events, SCYP garnered more than $3,900 in

donations to area non–profits and recruited 35 new

volunteers for those organizations. The council’s steering

committee hopes their third and final event of 2021 — an

Ugly Sweater Holiday Happy Hour on Thursday, Dec. 2 —

will put the total funds donated at well over $10,000 for

the year.

In May, SCYP hosted a networking fundraiser at the

newly opened Hotel Melby with proceeds from the event

donated to Brevard Public Schools (BPS). Debra Foley,

community relations and P.I.E. program administrator for

BPS, spoke to more than 85 young professionals, regis-

tered more than 20 volunteers, and received $2,275 in

donation value from the event.

“Partnering with local groups and organizations is

essential for Brevard Public Schools,” said Foley. “The

Space Coast Young Professionals and the Melbourne

Regional Chamber have been very supportive. I’m happy

to know the business community will be in good hands

when the members and attendees of SCYP become leaders

of our communities.”

The second event, a happy–hour fundraiser, took place

in September at Mainstreet Bar and Grill in downtown

Melbourne and benefitted the South Brevard Sharing

Center (SBSC). Of the more than 70 attendees, 15

volunteers signed up to help the non–profit and more than

$1,600 was raised. Interim executive director of the South

Brevard Sharing Center Pamela Gunthorpe said, “It’s good

to see young professionals caring about our local commu-

nity. Support from anywhere is always appreciated, but to

see young people engaging with local non–profits like

SBSC ensures Melbourne a bright future.”

The Space Coast Young Professionals will host their

last event of the year, an Ugly Sweater Holiday Happy

Hour, at Hell ‘n Blazes Brewing Co. in downtown

Melbourne from 6–8 p.m. on Dec. 2. Admission is free with

proof of purchase ($15 or greater) from the Salvation

Army’s virtual angel tree or $15 at the door. Cash proceeds

will benefit the Salvation Army and the Gifts from the

Heart Christmas Shop. Attendees should bring proof of gift

purchase or $15 cash for entry.

“Think of what we can do now that we have a great

committee behind the effort, a full year of events in 2022

and the backing of the Melbourne Regional Chamber and

the folks here in Melbourne,” said Ryan Jesenik, chairman

of SCYP and senior vice president of Orion 180 Insurance

Services.

“We are going to raise a bunch of money for community

nonprofits all while meeting other young professionals and

advancing our own business goals. Our goal for the

upcoming event on Dec. 2 is to raise $5,000 in cash and

gifts. If we do that, we will have raised nearly $10,000 for

local nonprofits in just seven hours of public event time in

2021 — that’s a good return on the time invested.”

l About Space Coast Young Professionals Council

Melbourne Regional Chamber of Commerce’s Space

Coast Young Professionals Council provides a guided

experience to 20– to 40–year–old Chamber partners,

including tools to assist in successful networking, inspira-

tion, and “how–to” advice on career advancement.

The Melbourne Regional Chamber, founded in 1925,

represents more than 800 partner businesses around the

Space Coast. It develops and promotes the business

interests of its partners through representation, advocacy,

education, and support, while contributing to the growth

and prosperity of a diverse and vibrant business commu-

nity. Visit www.melbourneregionalchamber.com, email

partnership@melbourneregionalchamber.com or call

(321) 724–5400 for more information.

Manatee County dairyman Jerry Dakin is named Florida’s 2022
Farmer of Year at annual Florida Farm Bureau Federation meeting

By Amanda Overstreet
amanda.overstreet@ffbf.org
Florida Farm Bureau Federation

GAINESVILLE (Nov. 5, 2021) — Local dairyman Jerry

Dakin has received a prestigious honor for his business

success and contributions to his community.

Dakin was named Florida’s 2022 Farmer of the Year at

the Florida Farm Bureau Federation’s annual meeting in

Orlando on Oct. 28.

As one of the last standing family–owned dairy farms in

Manatee County, Dakin Dairy Farms puts sustainability

first by recycling and reusing natural resources on the

farm. Cows are grass–fed ensuring that the right amount

of nutrients and vitamins are consumed, resulting in

healthy milk for the consumer.

Dakin and his family bottle milk on the farm and have

a market open to the public that offers souvenirs and fresh

dairy products including flavored milk, cream and cheese

curds. Farm tours can also be scheduled to learn about the

process of cow to bottle.

As the Florida Farmer of the Year, Dakin will help

advocate for Florida farmers and ranchers on important

policy issues and educate the public on the importance of

agriculture.

Florida Farm Bureau District Supervisor Andy

Neuhofer nominated Dakin for his innovation in farming

his sound business sense.

“Dakin is an entrepreneur who has a passion for

agriculture and telling its story. He has diversified his

farm so that he can sell his product directly to the con-

sumer, while educating the general public about farming

and its importance to the community.”

Dakin has served on the Manatee County Farm Bureau

board since 2001, and been a member of Manatee Co.

Cattlemen’s Association since 2004. In 2020, he was

inducted into the Manatee County Agriculture Hall of

Fame.

His name will also be submitted to the Swisher Sunbelt

Ag Expo Florida Farmer of the Year competition held at

the Sunbelt Ag Expo in Moutrie, Ga., October 2022. Ten

states participate in the program: Alabama, Arkansas,

Florida, Georgia, Kentucky, Mississippi, North Carolina,

South Carolina, Tennessee and Virginia.

Florida Farm Bureau, the state’s largest general

agricultural organization, represents more than 135,000

member–families.
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By Matthew Daily
matthew.daily@bofa.com
Bank of America

DELAND (Nov. 17, 2021) — The Neighborhood Center

of West Volusia (NHC) has been named as the region’s

2021 Bank of America Neighborhood Champion for its

work to prevent homelessness and provide shelter for the

homeless in the Volusia area.

The organization will receive a $50,000 grant to

increase rapid rehousing funding throughout the commu-

nity. The NHC of West Volusia can typically assist

approximately 10 families with children for six months in

the effort to rehouse and stabilize the family in safe

affordable housing. With the bank’s support, the nonprofit

will be able to double the number of families served thus

reducing homelessness in the community.

As a Bank of America Neighborhood Champion, the

Neighborhood Center of West Volusia will also participate

in virtual leadership training delivered by experts in the

nonprofit sector on topics like human capital management,

increasing financial sustainability and storytelling.

“The pandemic has only accelerated the need for critical

affordable housing services provided by nonprofits like the

Neighborhood Center of West Volusia,” said Peter

Mannino, president, Bank of America East Central

Florida. “This organization’s role in preventing and

reducing the amount of time a family is homeless helps

bridge important gaps for them to charter a path toward

economic opportunity.”

The Neighborhood Center of West Volusia has been

providing services to the community for over 50 years.

The agency’s services include several programs that

lead to economic and social mobility, including food

pantries, direct financial assistance for rent and utility

payments, rapid rehousing, case management, partner

agency referral services and life skills groups.

“This award is a great demonstration of the fantastic

work of our team on behalf of the Neighborhood Center

and will make a profound positive impact through our

Rapid Rehousing programs by providing increased levels of

assistance to the community of West Volusia,” said Susan

Clark, executive director for the Neighborhood Center of

West Volusia.

“We are looking forward to utilizing the leadership

development component, which will benefit our agency by

equipping our staff with the proper tools to guide and

motivate. As we continue to evolve, our leaders are

responsible for their interactions with others and the

message they convey. Continued leadership development,

at an increased level, will have a significant impact on how

we execute the delivery of our mission to staff, clients, and

the community. Development in this area can increase our

ability to be proficient in decision–making, delegation,

inspiration, motivation, morale, conflict resolution,

employee retention, and more. We are grateful for this

special recognition and the opportunities it will provide.”

The Neighborhood Champions program is an extension

of the bank’s signature philanthropic initiative, Neighbor-

hood Builders, the largest corporate philanthropic invest-

ment in nonprofit leadership in the country. Since the

program’s inception in 2019, Bank of America has invested

$6.3 million in 126 organizations within 42 communities

through the Neighborhood Champions program.

Alongside East Central Florida, the bank will bring the

program to over 42 additional communities across the U.S.

this fall as part of its commitment to investing in the long–

term health of communities. The Neighborhood Champi-

ons program is invitation–only for nonprofits who are

poised to take their work to the next level. Leading

members of the community participated in a collaborative

selection process to identify this year’s awardee.

l Bank of America

Bank of America is guided by a common purpose to help

make financial lives better, through the power of every

connection. It is delivering on this through responsible

growth with a focus on our environmental, social and

governance (ESG) leadership. ESG is embedded across the

bank’s eight lines of business and reflects how it helps fuel

the global economy, builds trust and credibility, and

represents a company that people want to work for, invest

in and do business with. It’s demonstrated in the inclusive

and supportive workplace it creates for its employees, the

responsible products and services it offers its clients, and

the impact it makes around the world in helping local

economies thrive. An important part of this work is

forming strong partnerships with nonprofits and advocacy

groups, such as community, consumer and environmental

organizations, to bring together collective networks and

expertise to achieve greater impact. Learn more at

about.bankofamerica.com, and connect with us on Twitter

(@BofA_News).

Bank of America names Neighborhood Center of West Volusia as Champion, recognizes its work

UF/IFAS Extension Office in Cocoa to host workshop; online registration
COCOA (Nov. 18, 2021) — Are you a 4–H or youth group volunteer, teacher or environmental educator?

The Brevard County 4–H will be hosting a “Flying WILD and Aquatic WILD” workshop from 9:30 a.m. to 4:30 p.m. on

Dec. 17 at the University of Florida/IFAS Extension Office in Cocoa. WILD is part of an environmental curriculum that

uses wildlife to teach about personal action, habitats, human–wildlife conflict, and more.

People who attend this workshop will receive hands–on training in both programs, a chance to win door prizes, and

will leave with a hard copy of the Flying WILD and Aquatic WILD curriculum books. Attendees are asked to bring a

water bottle and a bag lunch. Register on Eventbrite: https://bit.ly/2Z1Bqal. For more information on this program,

contact Andrea Lazzari, 4–H agent, at a.lazzari11@ufl.edu, or call (321) 633–1702.

United Way
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Please see The Friends of the Children’s Advocacy Center, page 19

action and takes charge of the situation..

Internal shots of Hugo Drax’s space shuttle hangar

in Moonraker were filmed inside the Vehicle Assembly

Building at Cape Canaveral. It’s one of the largest

buildings in the world by volume. The VAB covers eight

acres and is 525–feet tall and 518–feet wide, according

to NASA.

The Friends of the Children’s Advocacy Center event

will begin at 6 p.m. on Saturday, Dec. 4, with a VIP

reception at the Center for Collaboration in Rockledge.

The address is 1100 Rockledge Blvd.

The honorary host for the reception will be Johnny

Luzar, who was “Brevard’s Top Bond” for the 2019

fundraising event.

To mark the fifth anniversary of the black–tie

optional gala, the Friends of the Children’s Advocacy

Center has added a new dimension to the event, said

Diane Scott, director of communications and develop-

ment at the Children’s Advocacy Center.

“Each special agent has been invited to engage their

own Miss Moneypenny for assistance with their 007

More than 225 people attended the first James

Bond–themed event for her organization. It raised just

over $125,000.

The Friends of the Children’s Advocacy Center is the

fundraising entity of the Children’s Advocacy Center. It

is a nonprofit organization established in 1996 to

improve the community’s response to child abuse and

neglect.

The Children’s Advocacy Center is a collaborative

effort of the Child Protection Team, the Florida Depart-

ment of Children and Families, the Office of the State

Attorney, the Brevard County Sheriff’s Office, and area

law–enforcement agencies.

Because of the pandemic, last year’s event did not

take place. Now, the James Bond–themed gala is back

with 1979’s “Moonraker,” which has a local angle

included in the story.

A space shuttle called “Moonraker,” built by “Drax

Industries,” is on its way to the United Kingdom “when

it is hijacked in mid–air and the crew of the 747

carrying it is killed.” Bond is immediately called into

By Ken Datzman

ROCKLEDGE — The new James Bond film “No

Time to Die” has just been released in U.S. cinemas. It’s

the 25th installment of the iconic franchise that dates

back to 1962, when Sean Connery, agent “007” of the

British Secret Intelligence Service, or MI6, starred in

“Dr. No.”

In 2016, a local nonprofit organization introduced an

event with a James Bond–themed twist, and the

community has rallied around the annual fundraiser.

“Every year the James Bond gala has grown and

grown,” said Jeanie Raciti, the longtime director of the

Children’s Advocacy Center of Brevard Inc.

“The Friends of the Children’s Advocacy Center of

Brevard does an amazing job with this event. We are

grateful for the community leaders who volunteer to

take part in this event and raise money for our organi-

zation, while at the same time raising awareness and

educating the community about child abuse. Hopefully,

their efforts will save a child from coming through our

doors.”

Friends of the Children’s Advocacy Center to present ‘Moonraker’ gala —
community leaders compete for Brevard’s ‘Top Bond and Miss Moneypenny’

The fifth annual James Bond–themed fundraising gala put on by the Children’s Advocacy Center of Brevard will be held Saturday, Dec. 4, at the Center for Collaboration in Rockledge. Individuals can
become a ‘Moonraker’ sponsor, purchase a ticket or donate in support of one of the 007 contestants at www.Friendsofthecacb.org. From left: Miss Moneypenny Rebecca Burgman and Bond contestant
Shane Burgman; Bond contestant Jesse Piccolo; Miss Moneypenny Dana Blickley and Bond contestant Robert Jordan; and the Children’s Advocacy Center of Brevard Director Jeanie Raciti. They are at
the Center for Collaboration.

BBN photo — Adrienne B. Roth
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Please see Sullivan Victory Groves, page 21

Gifting healthy citrus for holidays — Sullivan Victory Groves continues long
tradition shipping around nation; online ordering, delivery with FedEx Direct
By Ken Datzman

COCOA — Sending boxes of citrus across the nation

to friends and family during the holidays is a tradition

that has spanned generations.

Gifting bright, hand–selected fresh fruit that can

last for weeks, and is healthy for you, is one convenient

way for consumers to fill their Christmas shopping

lists.

And for decades, businessman Frank Sullivan III of

Sullivan Victory Groves has been serving customers far

and wide at this time of year with specialty fruit.

Sullivan Victory Groves ships fruit gift baskets filled

with a range of items — including everything from

premium coffee cakes to coconut patties, jams and

jellies and nuts — to customers.

Sweet juicy navels, fragrant tangerines, and deli-

cious grapefruit are among the many choices offered by

Sullivan Victory Groves, all attractively arranged in

boxes or baskets.

“It’s a pleasure to still be in an industry that has

faced challenges,” said Sullivan. “We are glad to be able

to ship citrus that we are proud of and we know that

the customers will be proud of, and will be pleased with

giving as gifts.”

The 84–year–old Sullivan says he has seen a lot of

changes in Florida’s citrus industry.

“When I was growing up in Brevard County, there

were an estimated 24,000 residents. And anywhere

there wasn’t a house, there was an orange grove.”

He said the government property that is now

NASA’s Kennedy Space Center once contained 9,000

acres of the best citrus in the world.”

But the government needed a buffer for KSC and

purchased most of that land.

The roadside citrus stands that once lined major

roadways in Brevard “are a thing of the past.”

Today, Sullivan continues the family tradition

through online and telephone orders. Sullivan Victory

Groves mails a 16–page color catalog showcasing a wide

range of holiday gift baskets.

On the introduction page of the catalog, Sullivan is

pictured with his dog Sammie, known to many

longstanding customers who have received the catalog

through the years.

Businesses and corporations can make Christmas

even brighter for their employees and clients with gift

baskets from Sullivan Victory Groves.

People are looking for value. And these baskets, even

those containing premium items, are affordable.

Sullivan Victory Groves customers often purchase

more than one gift basket for the holidays.

“A box of basic fruit is still our best–seller,” he said.

“Of course, we can dress it up with candies and jellies

and other items, and we do. Most customers order a

mixed box of oranges and grapefruits. Last year we

added some new selections, including the ‘Good

Morning Breakfast’ box, which quickly became a strong

seller. It includes a cinnamon walnut coffee cake and a

jar of orange marmalade, as well as Ruby Red Grape-

fruits and juicy, sweet oranges.”

He said “food–gifters (consumers who buy food gifts

for others) demand high quality, trust, and value” from

the company that is selling the products.

A new item this holiday season is the “Florida

Basket with Citrus.” The arrangement features mixed

centers will be busy this season.

This year, Sullivan Victory Groves is shipping its

orders using FedEx Freight Direct.

“FedEx Direct takes the order right to the address on

the shipping label,” said Sullivan. “Last year we used

FedEx Home Delivery. FedEx Home takes the gift

baskets to the post office and the post office delivers

them. FedEx Direct provides us with a quicker turn-

around on delivery.”

Sullivan’s family ran one of the top citrus–packing

houses in Brevard County for decades before exiting

that industry as a grower and transitioning to the

selling and shipping of gift baskets in the early 1990s.

“In its day, Cocoa was the gift–fruit shipping capital

of the world,” said Sullivan, who is active as a volunteer

with a number of organizations, including as a board

citrus in a woven chipwood basket which can be used

over and over.

The “Sunshine Wreath” is another interesting

selection. The basket is shaped like a wreath and

includes Grove Navel Oranges, Rudy Red Grapefruits,

D’Anjou Pears, orchard apples, and holiday–wrapped

milk chocolates.

When purchasing fruit, Sullivan suggests keeping it

in a cool place. “We tell our customers up north to put

their fruit in the garage, but don’t let it freeze. They

need to keep an eye on it and check on it. Putting fruit

in a regular refrigerator will preserve it for weeks.”

To view the entire lineup of holiday offerings, visit

SullivanGroves.com or call toll–free (800) 672–6431.

The email address is citrus@SullivanGroves.com.

Orders received by Dec. 15 are guaranteed to be

delivered before Christmas. But place holiday orders as

early as possible because call centers and fulfillment

Businessman Frank Sullivan III operates Sullivan Victory Groves, which sells and ships fruit baskets locally and around the nation. His
business has a longstanding customer base and is adding new clients too as people embrace the holiday tradition of sending gift baskets
filled with fruits and other items to family and friends. Sullivan Victory Groves’ 2021–22 catalog is filled with holiday selections.

BBN photo — Adrienne B. Roth
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By Kristin Bakke
kristin@leadbrevard.org
LEAD Brevard

ROCKLEDGE (Nov. 15, 2021) — LEAD Brevard will

recognize attorney Kendall T. Moore of The Moore Law

Group, PLLC, as the recipient of the 2022 Rodney S.

Ketcham Leadership Icon Award.

LEAD Brevard’s 2022 Leadership Awards and the 18th

anniversary of the “4–Under–40” recognition will be held

on Friday, Feb. 11, at the Hilton Melbourne.

When notified of the award, Moore said: “Thank you

LEAD Brevard. I am certainly humbled and honored to be

recognized with this most prestigious award named after a

community icon like Rodney Ketcham. I further consider it

a privilege to be placed in such distinguished ranks as

those of the past recipients of this award. Their collective

legacies represent a substantial body of positive work

helping to make this great community a better place. I look

forward to many more years of working together for the

betterment of Brevard County.”

Previous Ketcham Leadership Icon Award recipients

are: Dr. Maxwell King, 2009; Roger Dobson, 2010; Bunny

Finney, 2011; Barbara Moore, 2012; Bernie Simpkins,

2013; Robin Fisher, 2014; Joseph A. Duda, 2015; Dr.

Anthony Catanese, 2016; George Mikitarian, Ph.D., 2017;

David Brock, 2018; Keith Winsten, 2019; Duane De

Freese, Ph.D., 2020; and local Healthcare Heroes in 2021.

Moore is the managing partner of The Moore Law

Group. He and holds a juris doctorate degree from

University of Florida Collage of Law and a bachelor’s

degree from Morehouse College.

He served as a city councilman for the City of Rockledge

from 2000–2006, and serves in leadership roles for notable

local nonprofits and educational institutions, including My

Community Cares Inc.; The Children’s Hunger Project;

Florida Institute of Technology and the United Way of

Brevard.

Moore was the 2019 chairman of the African–American

Chamber of Commerce of Central Florida, and is a

previous member and chairman of the LEAD Brevard

board of directors, a graduate of Leadership Miami and a

recipient of the 4–Under–40 recognition in 2007.

The Ketcham Award is presented to an individual that

demonstrates a history of vision, service, and leadership

for the betterment of Brevard. This individual has built a

legacy of building other leaders along the way. This

individual has established a reputation of character, trust,

and leadership for others to emulate. This award named in

his memory and presented by LEAD Brevard honors

leadership as a mentor; advancing and encouraging the

next generation of leaders.

Chris Kern, chairman of the LEAD Brevard Board of

Directors, said, “Kendall’s gift is connecting with people

and connecting people with one another. He selflessly

invests in building leaders in our community, and through

these efforts continues to strengthen the legal community,

the political community, the business community, the

black community, and every area those circles overlap. We

are proud to recognize Kendall’s vision, service and

leadership for the betterment of Brevard with the 2022

Rodney Ketcham Leadership Icon Award.”

Registration to attend and ticket donations will be

available soon at www.LEADBrevard.org. Sponsorship

opportunities are still available for this prestigious event.

LEAD Brevard’s 2022 Leadership Awards event to be held on Feb.11; Leadership Award to honor Moore

L.H. Tanner
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Growing a sense of ‘community’ in community gardens — a way
for neighbors to bond and build relationships, say UF researchers

By Brad Buck
bradbuck@ufl.edu
IFAS Communications
University of Florida

GAINESVILLE (Nov. 15, 2021) —

Across the country, community gardens

are cropping up in response to growing

interest in producing local food. In a new

study, University of Florida researchers

ask what makes one of these gardens

thrive — or wither.

By bringing people together to plant,

tend and harvest fruits and vegetables,

these gardens let people bond while

providing nutritious food, said Paul

Monaghan, a UF/IFAS associate profes-

sor of agricultural education and

communication.

“Community gardens are a way for

residents to get to know their neighbors,

build friendships and come to look out

for one another,” said Monaghan, who

supervised a new study on how to

establish and maintain such gardens.

New UF/IFAS research shows social

bonds among gardeners can help sustain

community gardens. The study also

shows that networking with other

garden groups, governing boards and

nonprofit agencies can solve problems

that inevitably arise. Those issues can

include access to suitable land, water,

tools and gardening advice.

With funding from the UF/IFAS

Center for Land Use Efficiency, Karissa

Raskin, conducted the research as part of

her master’s thesis. She measured the

concepts of “bonding,” “bridging” and

“linking,” all facets of social capital.

Researchers use the term “social

capital” to describe the investment

individuals and communities make in

interpersonal relationships. Like putting

money in a bank, people can build up

social capital by contributing time,

energy, skills or other resources to those

relationships with the hope of future

cooperation and reciprocation.

Raskin interviewed community

garden volunteers during focus groups in

Hillsborough, Orange, Manatee, Polk

and Duval counties.

She also visited gardeners around the

state and even started her own commu-

nity vegetable garden in an underserved

neighborhood of Gainesville — all to gain

insight into what makes a garden

successful.

Raskin saw examples of all forms of

social capital within the gardens she

examined. “Bonding capital” was the

most prominent. The majority of the

research participants spoke about the

strong relationships cultivated within

their gardens, referencing these bonds as

being critical to the garden’s success and

a key reason for their own personal

involvement.

One participant illustrated the

benefits of “bonding social capital” this

way: “I meet people that are my neigh-

bors that I never knew…and we are

doing a lot of other things together, you

know, biking together and doing other

activities…now we have a kids

playgroup, it’s really cool, there is just so

much going on.”

Raskin also saw several examples of

“bridging social capital.” This type of

capital comes about through such

activities as church membership or

volunteering for neighborhood associa-

tions. A key benefit of bridging capital is

that it brings together people with

different backgrounds and skill sets to

contribute their knowledge, time and

labor to achieve a mutual goal.

On the other hand, “linking social

capital” comes when you reach out to

those with more power over decision–

making, such as local governments, to

solve problems and provide access to

resources. It can be the most difficult

type to attain because it relies on

building connections between individuals

and institutions outside of one’s network.

Raskin concluded that those who offer

support to community gardens, including

UF/IFAS Extension, can learn strategies

by focusing on the forms of social capital.

We can leverage social capital in a

number of ways: by tapping into the local

knowledge and resources shared by

neighbors, gaining support for Extension

programming within communities,

raising awareness of local government to

the benefits of community agriculture

and education, and even taking local

elected officials on garden tours.

Sharing information between various

gardens — whether they’re neighboring

or far away — through newsletters and

tours and forming gardening associa-

tions also can increase chances for

success, Monaghan said.

“Those who wish to support and

nurture community gardens don’t always

need to know about seeds, soil and pest

management,” he said. “They can be

organizers who also help with the local

political process and help gardeners

collaborate with other partners.”

Raskin leveraged her research into a

position with the city of Gainesville in

the Office of Strategic Initiatives. She

now helps neighborhoods and residents

make connections to find the resources to

solve problems such as food insecurity.

“Now I use the tools and experiences

that I gained from my master’s degree

every day in my work,” said Raskin. “It

really is about strengthening the social

connections among people.”

To learn more about the Institute of

Food and Agricultural Sciences, visit the

UF/IFAS website at ifas.ufl.edu, and

follow UF/IFAS on social media plat-

forms at @UF_IFAS.
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By Tracy Steele
steele.tracy@Brevardschools.org
Brevard Schools Foundation

VIERA (Nov. 3, 2021) — During this festive time of

year, many people are focused on “extra” things in life.

Unfortunately, there are many children and teens in the

community who go without the most basic necessities.

Things like toothpaste, deodorant, soap and feminine

hygiene supplies are products that homeless and low–

income families simply cannot afford. The heart–breaking

results can be low self–esteem, embarrassment and shame

often leading to isolation and feelings of hopelessness for

these youth.

To help alleviate this issue, Brevard Schools Founda-

tion (BSF), along with The Viera Company and other

community partners, are co–hosting a new event titled,

“Light the Lantern,” on Thursday, Dec. 9, from 5–7 p.m. at

the school board building located at 2700 Judge Fran

Jamison Way.

The community is asked to rally around this cause and

bring donations of hygiene products to this drive–through

event. Participants will be treated to a luminary trail

adorned with special holiday sparkle as they pull up to the

contact–free drop off location.

Suggested items are new packages of soap, shampoo,

deodorant, toothpaste, toothbrushes, feminine hygiene

products and body wash. Monetary donations will also be

accepted.

All donated items will be distributed to homeless and

low–income students through the Supply Zone for Teach-

ers, a service of Brevard Schools Foundation. The Supply

Zone for Teachers, located in Cocoa, serves the highest

poverty schools in our county.

“Far too often, teachers tell me about students who will

stay home because their clothes are dirty and they can’t

afford deodorant or toothpaste,” said Elizabeth Schreiber,

Supply Zone program manager.

“These kids are so afraid of being teased about how they

smell, they’d rather miss school than face their classmates.

I even had one teacher tell me about a student who was so

excited to receive her very own toothbrush; apparently,

she’d been sharing one toothbrush with all her brothers

because her family couldn’t afford to buy more.”

“Hearing that a student was so thrilled about a

toothbrush — something most of us take for granted —

really brings into focus the struggles these kids face. That’s

why I’m beyond grateful to The Viera Company and our

other community partners for supporting this event,”

added Schreiber.

The Viera Company is supplying hundreds of luminar-

ies that will be used to create the lighted path. The first 50

donors will receive a free luminary to take home.

Other businesses and organizations supplying assis-

tance to this event are Viera Community Institute,

Fairway Management, iHeart Media and American

Advertising Federation Space Coast.

For more information on “Light the Lantern” or how to

donate supplies, contact Schreiber at (321) 617–7727 or

email schreiber.elizabeth@brevardschools.org.

l About Brevard Schools Foundation

Brevard Schools Foundation fills educational funding

and opportunity gaps at all of the 85 public schools for

75,000 students and 5,000 teachers by supporting innova-

tion, engaging communities, and changing lives.

Light the Lantern hygiene supply drive to restore hope, dignity for students in need; new event Dec. 9 in Viera
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Brevard Chorale set to perform holiday concerts in Titusville
and Cocoa; Boyles to lead ‘Christmas, Secular and Scared’

By Joyce Wilden
joyce@buzzbizpr.com
BUZZ Biz Public Relations

COCOA (Nov. 15, 2021) — James

Boyles and the 60–member mixed voices of

the Brevard Chorale and Vocal Choral

Ensemble will kick off the holiday season

when they present “Christmas, Secular

and Sacred” in two Brevard locations.

On Wednesday, Dec. 1, the group will be

welcomed at 7 p.m. at The Great Outdoors

RV–Nature & Golf Resort in Titusville. The

Titusville choral concert is free of charge

and will be held at the resort’s Community

Church at 144 Plantation Drive.

The audience can expect to hear a sleigh

full of seasonal favorites, such as “Autumn

Leaves,” “White Christmas,” “Have

Yourself a Merry Little Christmas,” and

“Winter Wonderland.” Beloved carols and

sacred works will include “O Holy Night,”

“Silent Night” and “A Christmas Prayer.”

The Chorale will also present some

unique Advent songs, along with a

delightful mashup combining “Jingle Bells”

and selections from Tchaikovsky’s “Nut-

cracker.”

Sopranos Gretchen McGaffic and

Connie Maltby will be highlighted in solo

performances.

The second performance of Christmas,

Secular and Sacred is set for Saturday,

Dec. 4, at 7:30 p.m. at the Simpkins Fine

Arts Auditorium at Eastern Florida State

College, 1519 Clearlake Road, in Cocoa.

Admission to Christmas, Secular and

Sacred at EFSC is $10 for adults and

seniors, and $5 for students. Both perfor-

mances will be accompanied by pianist

Jean Black and are dedicated to longtime

Chorale members Arlan Ropp and Faye

Hammond.

For more information about the

Brevard Chorale or Christmas, Secular and

Sacred, visit BrevardChorale.org or call

(321) 501–0833.

The Chorale has been on an extended

hiatus during the COVID–19 pandemic.

Boyles explains why Christmas, Secular

and Sacred is the perfect Christmas concert

for this year –of all years.

“Everyone is ready to embrace the

holidays again after two very difficult

years,” said Boyles. “Our members are

really happy to be singing once more,

especially these beautiful Christmas

favorites. We hope this concert will serve as

a reminder to folks that this is a season of

joy.”

The Chorale is one of two community

choruses sponsored by the Department of

Performing and Visual Arts at Eastern

Florida State College.

l About Connie Maltby, Soprano

A Brevard County native and lifelong

singer and performer, Maltby is a familiar

face on the Central Florida musical stage.

She is a graduate of Brevard County

schools and the University of Florida,

where she graduated with honors.

Her diverse repertoire spans many

styles including opera, sacred, Broadway,

jazz and rock. She is a featured vocalist

with various groups, including the Brevard

Chorale, Space Coast Symphony Orches-

tra, Riverside Chamber Chorale,

Swingtime Band and Rockledge United

Methodist Church.

She performs in the popular Swing Trio

“Swingtimers,” entertaining audiences

throughout Florida. She has released six

CDs with her musician–son Dylan, through

Lycoris Sound Production. Married to

husband David, she is an award–winning

distance runner. She also serves on the

executive board of the Space Coast

Symphony Orchestra.

l About The Brevard Chorale

The Brevard Chorale was founded in

1966 by Dr. Tom Whiteside and has been

bringing people of every age, life experience

and vocal background together to sing for

the pure joy of participating in great choral

music. The Chorale is one of two commu-

nity choruses sponsored by the Department

of Performing and Visual Arts at Eastern

Florida State College.

The Chorale has enjoyed several tours

abroad, most recently in Scandinavia and

has performed twice at Carnegie Hall in

New York City. The Chorale rehearses

weekly at the Cocoa campus of Eastern

Florida State College.

For more information about the

Brevard Chorale, visit BrevardChorale.org

or call (321) 501–0833.

l About James Boyles

Baritone Boyles joined the faculty of

Eastern Florida State College in the Fall of

2008 as an adjunct instructor for the

Brevard Chorale.

Boyles began his advanced musical

training at Brevard Junior College (now

EFSC) in 1966. He was a member of the

Brevard Chorale under the direction of

Thomas Whiteside, Mark Hanson, Larry

Boye and Mark Maslin, before assuming

leadership of the group.

Boyer was an early voice teacher. In

1967, Boyles transferred to Florida State

University and studied voice with Betty

Jane Grimm. He graduated in 1977 with a

bachelor of music degree in voice.

After FSU, Boyles received a graduate

assistantship with Converse College in

Spartanburg, S.C., and received a master of

music degree in vocal performance. His

performing credits include major and

supporting roles in 20 operas and musical

comedies.

He has appeared as a bass soloist for

the Brevard Chorale, Brevard Community

Chorus and Space Coast Oratorio Society.

Boyles has taught choral music in Brevard

County since the 1970s and has directed

the Chancel Choir at Indian River City

United Methodist Church in Titusville

since 2003.
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‘Fall for the BSO’ fundraising campaign kicks off
MELBOURNE (Oct. 22, 2021) — The Brevard Symphony Orchestra (BSO) has

announced a fall fundraising campaign, “Fall for the BSO,” running until Dec. 31, 2021.

Executive Director David Schillhammer announced the campaign from the stage just

before the BSO’s Opening Night performance of the 2021–2022 season on Oct. 16 at the

King Center in Melbourne.

The campaign, in addition to raising money, is asking potential donors to tell the story

of how they “fell for the BSO.” To help increase awareness of the campaign, BSO musi-

cians have also been asked to tell their stories. These stories will be used, along with

musicians’ photographs, to encourage members of the public to participate.

“Fall for the BSO” comes as the BSO is welcoming a return to a more normal concert

schedule and performance routine.

“The musicians are now seated in a traditional arrangement instead of the six–foot

distance between them last season. Audience members are asked to wear masks, but are

no longer separated, allowing for normal capacity in the King Center,” said Schillhammer.

He added, “As we bask in the afterglow of a successful opening night concert, I am

proud to announce the Brevard Symphony Orchestra’s fall fundraising campaign, aptly

named ‘Fall for the BSO.’ It is the philanthropy from individuals who will fuel our travels

this season. If patrons choose to make a contribution, I ask you to go the BSO home page

on our website, and click on ‘Fall for the BSO.’ As part of the contribution process, we are

asking patrons to tell their story about how they fell for the BSO, and as they do so, we

could use this as part of our campaign. As you can imagine, individual support is more

valuable than ever during these turbulent times. Thanks to everyone for considering

donating during our ‘Fall for the BSO’ campaign.”

To donate and share your story, visit BrevardSymphony.com and click on Fall for the

BSO or copy and paste this address into your web browser: BrevardSymphony.com/

FallfortheBSO.

For more information regarding the Brevard Symphony Orchestra, visit

BrevardSymphony.com or call (321) 345–5052.

Department of Health offers pediatric COVID–19 vaccinations
VIERA (Nov. 12, 2021) — With the approval of the Centers for Disease Control and

Prevention (CDC), Pfizer–BioNTech COVID–19 vaccines can now be administered to

children ages 5 to 11.

Previously, Pfizer vaccines had been approved for minors starting at age 12.

Pfizer COVID–19 for those ages 5 and up are also offered at many clinic and pharmacy

locations in Brevard and throughout the nation. Go to www.Vaccines.gov to find the most

convenient site.

The Florida Department of Health in Brevard County is now offering the pediatric

Pfizer vaccine. Parents or guardians must accompany the child. The vaccine will be

available on a walk–in basis per the following schedule.

l Viera Clinic: 2555 Judge Fran Jamieson Way, Viera; Monday — Friday from

8–11:30 a.m. and 1–4 p.m.

l Melbourne Clinic: 601 E. University Blvd.; Fridays only from 1:30–4 p.m.

l Titusville Clinic: 611 N. Singleton Ave.; Fridays only from 1:30–4 p.m.

Additional information, including the Pfizer Vaccine information Fact Sheet for

Children Ages 5 to 11 and the COVID–19 Vaccine Screening and Consent Form are

available on the Florida Department of Health in Brevard website.

Florida Tech Day of Giving draws more than 2,850 donors
MELBOURNE (Nov. 17, 2021) — Florida Tech alumni in the U.S. and around the

world unleashed their generosity for the university’s seventh annual Day of Giving

fundraiser on Nov. 9, donating more than $550,000 during the 24–hour event.

The university tallied 2,857 donors who gave $558,881, a 58 percent increase over

2020’s Day of Giving pledges. Donations came in from more than 40 states and 16

countries. The university also received $220,000 in matching gifts.

“Our Florida Tech Panthers showed the relentless spirit of determination for which

their alma mater is known,” said Gary Grant, senior vice president of development.

“We are deeply thankful for their gifts and to all of those here on the ground, including

alumni, alumni board members and faculty ambassadors, who made such an exciting and

successful event possible.”

With the slogan “Our University. Our Future. Come to Play on Giving Day!” Florida

Tech’s Day of Giving included several unique events such as Family Feud with a univer-

sity twist, the second annual Student Organization Rock, Paper, Scissors Tournament,

and a Rocket League tournament. The day featured a 24–hour live stream located at the

university’s new Esports Center.

The importance of participation in Day of Giving goes beyond the amount of money

raised, Grant noted. No matter the size of individual donations, the level of alumni

participation overall is a key factor in how organizations, including the influential ranking

publication U.S. News & World Report, perceive the success of a university and how they

ultimately rank it.
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The Friends of the Children’s Advocacy Center
Continued from page 12

assignment. We are excited about the Miss

Moneypenny addition to this year’s event,” she said.

Miss Moneypenny is a fictional character in the

James Bond novels and films. She is secretary to “M,”

who is Bond’s superior officer and head of MI6. Miss

Moneypenny is also a former secret agent herself.

The Miss Moneypennys will ensure that each of the

007 agents “will succeed with their assignment, but

only one team will win the title of Brevard’s Top Bond

and Miss Moneypenny for 2021.”

“This year we have six fabulous community leaders

who have accepted the Special 007 assignment from the

Friends of the Children’s Advocacy Center,” said Scott.

“Our suave and sophisticated agents are truly

excited about their 007 assignments because they care

about the most vulnerable children in our community

and are committed to making a difference in their

lives.”

The 2021 James Bond special agent contestants and

their Miss Moneypenny are:

l Shane Burgman, Realtor, Carpenter/Kessel

Homeselling Team, and Miss Moneypenny Rebecca

Burgman

l Michael Cadore, city councilman, Rockledge, and

provost at Eastern Florida State College, and Miss

Moneypenny Debbie Carson

l Robert Jordan, president, CEO and chairman, RLJ

Enterprises Inc., and Miss Moneypenny Dana Blickley

l Dr. Kyle Moyles, orthopedic surgeon, and Miss

Moneypenny Jennifer Moyles

l Jesse Piccolo, president, Vetted Ventures, and

Miss Moneypenny Kelsea Piccolo

l Mason Williams, general counsel, principal at

BRPH Inc., and Miss Moneypenny Anne Burns

“My heart has always been in serving, especially

serving the youngest among us,” said Jordan, who is

the president and board chairman of Viera Charter

School.

“In my mind, we are put on this earth to serve our

children and make sure we bring them up the way we

believe they should be brought up.”

He added, “Unfortunately, there are a lot of children

being abused in Brevard County. I learned that through

the Children’s Advocacy Center. A child is so innocent.

And this organization advocates for children. They need

funds to carry on their mission. I am very pleased to be

part of this event that raises money for the Children’s

Advocacy Center, while having some fun doing it.”

Individuals can become a Moonraker sponsor,

purchase a ticket, or donate in support of one of the 007

agents at www.Friendsofthecacb.org. Sponsorships

start at $500 (Casino Royale) and feature various

amenities, including VIP reserved seating at the gala.

Blickley is the Brevard County property appraiser. “I

am honored to be in that position working for the

county,” she said.

“But my biggest role in life ever is being a mother.

When we talk about the mission of the Children’s

Advocacy Center, we’re talking about our most vulner-

able, our most innocent. They must be protected in

society. So it is a great pleasure and honor to serve the

Children’s Advocacy Center in this way. Hopefully,

being involved in this great event will change the lives

of some children.”

Piccolo said he has “three beautiful daughters,”

ranging in age from 2 to 8. “I see them as being very

innocent and pure. The love I have for my children is

indescribable. A parent’s affection helps shape a child’s

happiness in life. And when children are robbed of that

love and compassion and the opportunity to experience

a wishful childhood because of abuse or neglect, it’s a

terrible thing. I’m thankful for the opportunity to serve

the Children’s Advocacy Center by being a Bond

contestant. It’s a great organization and warrants the

full support of the community.”

The Burgmans have two boys — 2–1/2 years old and

8 months. “I consider it a huge privilege to be a father,”

said U.S. Navy veteran Shane Burgman. “Ten years

ago, I chose Brevard County as the community in which

I would work and raise my family. Being able to serve

the community is an honor. It’s a privilege to help the

Children’s Advocacy Center, which is making a huge

impact on the community through its work behind the

scenes. They are helping children, who are the future of

this county and the future of this nation. Children need

good steering and leadership.”

Rebecca Burgman said it “definitely changes your

perspective when you become a parent. The thought of

any child suffering or being neglected or not having love

and affection is heartbreaking. Shane and I are happy

to be a part of this event, which raises money for the

important work the Children’s Advocacy Center does in

the community. Hopefully, this event will raise a lot of

money for the organization.”

A program of the Space Coast Health Foundation,

the Children’s Advocacy Center follows a national

model that has proven to be successful in addressing

the issue of child abuse and neglect, and is being

replicated throughout the United States.

The Children’s Advocacy Center is specifically

designed to provide a safe, child–friendly environment

where caring professionals coordinate forensic medical

assessments, interviews, and interventions.

Specialized therapy is also provided to help children

overcome the trauma of abuse they have suffered at the

hands of someone they knew, loved, and trusted, said

Raciti. Her organization is accredited by the National

Children’s Alliance for meeting “comprehensive

standards of excellence” and providing “quality”

services for abused children in the community.

“We are experiencing good success rates throughout

our trauma program. We see a lot of kids. Last year,

between children and adults, we conducted a little over

4,500 clinical sessions,” she said.

The Children’s Advocacy Center never closed during

the pandemic. “My staff was on the front line during the

pandemic helping children. The Child Protection Team

is required by state law to conduct child–abuse assess-

ments,” said Raciti.

In fiscal year 2020, there were more than 1,500

child–abuse assessments completed at the Children’s

Advocacy Center, said Raciti, who started working for

that organization in 1999.

Anyone can help save a child who may be the victim

of abuse by making one phone call to the Florida Abuse

Hotline at 1–800–962–2873 or reporting online at

www.myflfamilies.com.

Every April is National Child Abuse Prevention

Month, a time for communities to come together to

build caring connections, supportive environments, and

positive experiences for all children.

“We know child maltreatment is a preventable

problem,” she said. “All adults play a role in building

the safe, stable, nurturing homes and environments

needed for the healthy development of our future

generation of parents, leaders, and community mem-

bers.”

The Children’s Advocacy Centers are the fastest–

growing community–based model for coordinating

multidisciplinary investigations, and modernizing and

facilitating services for child–abuse victims.

The first such center was founded in 1985 and today

there are more than 600 of them, with at least one in

every state.

“We rely on grants, donations, and fundraisers,” said

Raciti. “We could not be where we are today without so

much community help throughout the years. The board

members of the Friends of the Advocacy Center of

Brevard are doing wonderful work.”

She continued, “An example of their dedicated work

is recruiting community leaders to get involved in the

James Bond–themed galas we have held. The contes-

tants are going out into the community to talk about

our organization, which helps raise awareness while

also educating people about child abuse and neglect. We

thank everyone who has played a role in making this

fundraiser a success over the years. We are looking for-

ward to the Dec. 4 Bond event with great enthusiasm.”
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City of Palm Bay Holiday Light Parade scheduled for Dec. 4,
thousands of spectators are expected to line the 3–mile route

PALM BAY (Nov. 18, 2021) — The annual City of Palm Bay Holiday Light Parade will

start at 6 p.m. on Saturday, Dec. 4. Thousands of spectators will line the 3–mile parade

route which will leave the Palm Bay campus of Eastern Florida State College and turn

north on to San Filippo Drive and then turn west on to Malabar Road.

The parade will end in front of Palm Bay City Hall at Minton Road. This event will

feature dozens of brightly lit floats, high school marching bands, cheer squads, motorized

vehicles, and more to delight the crowd and usher in the holiday season.

As was the case in previous years, beginning at 5 p.m., Malabar Road will be com-

pletely closed, in both directions, from San Filippo Drive to Minton Road, and Minton

Road will be closed between Malabar and Jupiter Boulevard.

The estimated time of the parade ending is 9 p.m. The roads will reopen as soon as

barriers, pedestrians, and trash are cleared from the roadway. All traffic exiting Interstate

95, both southbound and northbound, will be directed east on Malabar Road. Motorists

are asked to use Palm Bay Road or Babcock Street as an alternate route during the

parade. The advantage of shutting down both sides of Malabar Road is that the road can

be shut down later and reopen sooner. There will also be additional safe viewing areas for

the public in the median on Malabar Road.

“This is an event we look forward to all year long and we really missed it last year,”

said Andy Dimming, community outreach coordinator for the Palm Bay Recreation

Department. “It’s awesome to see so many families come out and enjoy the parade each

year. We have organizations that participate year after year, making it part of their

holiday tradition. We are encouraging participants to help us celebrate the season with

lots and lots of lights. Light it up, Palm Bay!”

Area businesses and organizations are asked to participate in the parade and can find

information at www.palmbayflorida.org/HolidayParade, by calling the Tony Rosa

Community Center at (321) 952–3443, or by emailing holidayparade@palmbayflorida.org.

Downtown Titusville Merchants Association to host sip–and–shop
TITUSVILLE (Nov. 17, 2021) — The popular sip–and–shop event Merry Mimosas! is

from 9 a.m. to 3 p.m. on Saturday, Dec. 4. The downtown shops will open early and will be

welcoming customers with complimentary holiday mimosas and non–alcoholic fauxmosas.

Each shop will feature a different flavor to sip as consumers do their holiday shopping.

For example, The Downtown Art Gallery will serve Passionfruit Mimosas while the

Sunrise Bread Co. will feature Creamosa Mimosas. Sweet Southern Sass will have Candy

Cane Mimosas and Elite Bridal will serve White Mimosas.

The event is sponsored by the Downtown Titusville Merchants Association and

includes many businesses in the two–block area along Washington Avenue and Hopkins

Avenue. For information on this community event, call (321) 268–0122.

Parade scheduled on Merritt Island, road closures announced
MERRITT ISLAND (Nov. 17, 2021) — Brevard County Parks and Recreation will host

its Holiday Parade at 10 a.m. on Saturday, Dec. 4, on Merritt Island.

The Brevard County Sheriff’s Office will close Courtenay Parkway (State Road 3) from

Grove Boulevard to Merritt Avenue, east to Plumosa Avenue from 9:30 a.m. until 12 p.m.

that day. The traffic will be rerouted to Tropical Trail, State Road 520 and State Road 528.

Motorists wishing to drive through the area are cautioned to allow for extra time. The

parade theme this year is “Holiday Movies.”

Parties interested in participating in the parade need to fill an application. Entry forms

and payments need to be returned to the Brevard County Parks and Recreation, Central

Area Parks Operations office by 4 p.m. on Monday, Nov. 29.

For additional information about the parade, call (321) 633–1874. If you wish to take

part in the parade, applications are available upon request. Call the above number or

email Ronda.McConnell@brevardfl.gov.

Holiday fundraiser at Studios of Cocoa Beach; Members Show
COCOA BEACH (Nov. 11, 2021) — The Studios of Cocoa Beach is holding a

fundraiser, “Tis the Season for Squaring.” Member artists have created artworks, each one

a foot square. They have donated a variety of paintings, photographs, and assemblages

and more with proceeds benefiting this nonprofit gallery. The squares are ready to hang

and make great gifts. They are only available throughout November and December.

While you are there, you can also view the Studios of Cocoa Beach’s annual Members

Show, which marks the gallery’s fifth anniversary.

Each of the 30–plus member artists will choose one of their current works to display.

This includes painting, graphics, photography, pottery, sculpture, jewelry, fiber, glass art,

and more. The show will be on exhibit through Dec. 31.

The Studios of Cocoa Beach is located at 165 Minuteman Causeway in downtown

Cocoa Beach. Visit www.studiosofococabeach to see the portfolios of each artist, plus

information on events and classes.
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Sullivan Victory Groves
Continued from page 13

member of the Brevard County Farm Bureau, which

was founded in 1944, and of the historic Field Manor on

Merritt Island.

“When I was a kid there were five packing houses in

downtown Cocoa. That’s why Cocoa was so well known

for gift–fruit shipping. The area presented good access

to railway express shipping. In the 1940s, we had a

popular 90–pound gift fruit box that we shipped. Yes, it

weighed 90 pounds. It was amazing how we transported

them.”

Through the decades, his business has faced mul-

tiple challenges, including destructive freezes in 1983,

1985 and 1989, when the temperature dropped to

17 degrees in Brevard.

But the biggest setback for growers in Florida and

around the nation has been citrus greening, also called

“huanglongbing or HLB.” It first appeared in America

in 2005. “With citrus greening, a tiny insect puts a

bacterium in the trunk of a tree which interferes with

the nutrients coming from the root zones of the tree.

The fruit never matures. Its stays green and never

ripens,” he said.

Now, Florida citrus growers may have a new tool to

help them slow the process of citrus greening in already

diseased trees. While there currently is no cure for

HLB, University of California–Riverside scientists have

found the first substance capable of controlling HLB,

which has especially devastated citrus farms in big

production states like Florida and California.

The new treatment effectively kills the bacterium

causing the disease with a naturally occurring molecule

found in wild citrus relatives. This molecule, antimicro-

bial “peptide,” offers numerous advantages over the

antibiotics currently used to treat the disease.

The UC–Riverside scientists found the peptide by

examining plants such as the “Australian finger limes,”

known to possess natural tolerance for the bacteria that

causes HLB.

“Finger limes, an unusual fruit that grows in

Australia’s rainforests, looks promising in controlled

conditions,” said Sullivan.

“It’s called finger lime because it looks like a little

finger. This year it is being put into the field to see how

it works. It could be the silver bullet for citrus growers.

But we had other things that didn’t work once they

were out of controlled conditions. People in the industry

are hopeful.”

UC–Riverside and Invaio Sciences Inc. have

partnered to advance the peptide research with hopes of

bringing an HLB solution to commercialization by 2023.

In the first forecast of the 2021–2022 citrus season,

released in October, the U.S. Department of Agriculture

projected production at 47 million boxes of Florida

oranges and 3.8 million boxes of Florida grapefruit.

The forecast is a decrease over the previous season.

However, production of specialty citrus — tangerines

and tangelos — is expected to be slightly up this season

over last season with 900,000 boxes forecasted.

The Florida Department of Citrus says “demand for

orange juice remains strong, with consumers continuing

to turn to 100 percent orange juice for its many health

and wellness benefits. Further, growers and research-

ers continue to develop new tools in the fight against

HLB.”

A new systematic review and meta–analysis of

100 percent orange juice consumption suggests that the

beverage may be linked to lower total cholesterol and a

reduction in insulin sensitivity, though more well–

defined studies are needed to strengthen the results.

The study, published in the journal “Phytotherapy

Research, examined multiple previously published

randomized clinical trials related to 100 percent orange

juice and cardiovascular risk factors.

The comprehensive analysis included 15 clinical

trials with a total of 639 study participants. Various

risk factors were examined, including body weight, body

mass index, blood pressure, blood lipids, inflammation,

and glycemic control.

The meta–analysis revealed that 100 percent orange

juice intake had no significant effect on body measure-

ments such as weight, waist circumference, and body

mass index.

The analysis data revealed that intake of

100 percent juice was associated with reducing total

cholesterol in studies that were at least eight weeks

long.

It also showed improved insulin sensitivity in

studies of healthy participants that lasted at least eight

weeks in duration. The analysis found no significant

effects of 100 percent orange juice on inflammatory

markers or blood pressure.

Another new study suggests 100 percent orange juice

has the potential to help fight inflammation and

oxidative stress in adults, leading the way for further

research on the topic.

Though limited in scope, the study indicates drink-

ing 100 percent orange juice significantly reduces

“interleukin 6,” a well–established marker of inflamma-

tion, in both healthy and high–risk adults.

Two additional inflammatory and oxidative stress

markers were also reduced. The findings of the study,

which was funded through an unrestricted grant by the

Florida Department of Citrus, harmonize with a

previously published FDOC–funded review that

reported beneficial effects of “hesperidin,” the primary

bioactive compound found in oranges and 100 percent

orange juice, on reducing some markets of inflamma-

tion and oxidative stress.

Chronic inflammation may play a key role in causing

or advancing some chronic diseases, including heart

disease and diabetes.

Citrus not only has health benefits, but it is also is

an economic driver. Despite a decrease in production,

the Florida citrus industry employs more than 33,000

people, provides an annual economic impact of $6.7 bil-

lion to the state, and contributes hundreds of millions of

dollars in tax revenues that support schools, roads, and

health–care services, according to the Florida Depart-

ment of Citrus.

The Florida Citrus Commission just approved a

revised 2021–22 operating budget for the Florida

Department of Citrus of $29 million.

The budget is $9.7 million higher than in 2020–21,

largely due to an increase in general revenue funding

from the state. The Florida Department of Citrus will

receive $17.5 million in general revenue versus the

$5.3 million received in 2020–21.

These funds will primarily be spent on domestic

marketing programs aimed at driving consumers to

purchase Florida orange juice through online retail

partners and promoting the health benefit of orange

juice through “The Original Wellness Drink” campaign.

Said Sullivan, “While there are challenges in the

citrus business, it’s still a great industry. I love it. I

grew up in it. I’ve devoted my career to it as have

generations of my family. You just have to go a little

further and little bit longer to get the right product.

And that’s what we do at Sullivan Victory Groves.”
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production, we celebrate Frank’s vision, and the many

generations of dancers whom he has inspired.”

The Nutcracker is a “brisk, witty production that

balances “classical dance, cozy drama, and theatrical

showmanship in all the right proportions,” she said.

The beloved holiday ballet tells the timeless tale of a

young girl’s magical visit to a dreamy “Land of Sweets,”

where she encounters “fabulous characters from all over

the world, rescues the Nutcracker Soldier from the evil

Rat King, and is blessed by the beautiful Sugar Plum

Fairy and her Cavalier.”

Galvez created his own version in 1994, based on the

book by E.T.A. Hoffman, set in the United States

around the 19th century. Galvez’s production “portrays

a beautiful, old–fashioned Victorian Christmas tree, a

thrilling battle scene, exquisite costumes and sets,

including boys dressed as cowboys, impressive special

effects, illusions, and magical tricks.”

Said Hawkins–Smith, “We have some great perfor-

mances planned for the holiday season. We are defi-

nitely in the holiday spirit at The Historic Cocoa Village

Playhouse. It’s great to be back with our holiday shows.

We’re looking forward to entertaining the community

during this special time of the year.”

Cocoa Village Playhouse
Continued from page 23

City of Cape Canaveral reissues call
for sculptors, looks for submissions
that fit the character of community

By Molly A. Thomas
cca@cityofcapecanaveral.org
Cultural and Community Affairs Director
City of Cape Canaveral

CAPE CANAVERAL (Oct. 13, 2021) — Cape

Canaveral’s Civic Scenery program started small, with a

few murals around town and a handful of traffic cabinets,

all featuring designs from local artists.

It was a simple program, designed to introduce varied

elements of public art into the Cape Canaveral landscape

and foster marketable opportunities for working artists —

with room for growth of course.

Last month, the community witnessed the beginning of

that growth as the City of Cape Canaveral rolled out the

next generation of its Civic Scenery program with a call for

sculptures.

At its meeting on Sept. 30, the Culture + Leisure

Services Board reviewed the submissions from the original

call for sculptures, listened to input from community

stakeholders and unanimously moved to reissue the call

for sculptures with revised criteria, aimed toward attract-

ing submissions that fit both the character of the commu-

nity and the facility that will the installation.

Representing the first of what will become multiple

biennial installations in the City, the call for sculptures

invites artists to submit works to be considered for a

24–month installation beneath the portico of the Cape

Canaveral Public Library; located at 201 Polk Ave. As

before, all eligible submissions will be presented to the

Culture + Leisure Services Board who will make the final

selection. The selected artist will receive a $2,000 hono-

rarium for the exhibition.

The full call for sculptures along with the Civic Scenery

Artist Application can be found on the City’s website.

Artists are encouraged to review the criteria carefully

before submitting their application. Applications that are

incomplete or received after 5 p.m. on Wednesday, Dec. 15,

2021, may not be considered.
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great songs from that show. The one that I always

think of is Easter Parade.”

“The Holiday Inn production is a song and dance

extravaganza,” added Abbott.

Abbott divides her time between Los Angeles and

Brevard County. She runs Megan Abbott Photography.

Abbott is a Los Angeles–based photographer specializ-

ing in fashion, commercial, and editorial photography.

She books work in Florida too.

“When Megan moved to LA, she decided to stay

connected to the Playhouse and is involved in several

shows a year, which is great for us,” said Hawkins–

Smith. “We rotate our choreographers because they also

serve as assistant directors for the productions. We do

the same in the music department.”

Abbott is from Brevard and attended area schools.

“My whole family lives in this county. My grandmother

started taking me to The Historic Cocoa Village

Playhouse when I was a kid. I saw ‘Brigadoon’ around

1998. It was the first show I attended with my grand-

mother. I really grew an appreciation for community

theater.”

Abbott said she became actively involved at The

Historic Cocoa Village Playhouse in 2011 with “Caba-

ret.” A few years later “Staci asked me if I would be

interested in a choreographer’s roll. ‘My Fair Lady’ was

the first show I choregraphed there. It was a dream and

a lot of fun.”

“A choreographer works with dancers to interpret

and develop ideas, and transform them into the

finished performance,” said Abbott, who also works as a

dancer in Los Angeles.

She says the community theater talent in Brevard

County is “always top–notch. The acting talent is

incredible. Whatever I choreograph for them, they are

always up for the challenge. We’re fortunate to have so

many talented community theater performers in

Brevard.”

Anyone who has even remotely been involved with

community theater would understand its importance

and value. These are non–professionals working on

stage shows in a team setting.

“There is so much work and preparation that goes

into producing a show at The Historic Cocoa Village

Playhouse,” said Hawkins–Smith. “Every show has

different set needs and scenic needs. So it takes a team

working closely to make it all happen.”

She added that Daniel Allen is the designer at The

Historic Cocoa Village Playhouse. He holds a bachelor’s

of fine arts degree in scenic design and scenic art from

Ithaca College. His designs have been seen at the New

London Barn Playhouse in New Hampshire; Fuse

Productions at Pennsylvania State University; 5th Wall

Theatre in Richmond, Va.; among other locations.

“He just landed his first Broadway credit. He is the

scenic assistant in the comedy ‘Chicken & Biscuits,’ now

playing on Broadway. We’re proud of Daniel,” said

Hawkins–Smith. Allen is a New York–based theatrical

designer. The last performance of “Chicken & Biscuits”

is set for Nov. 28.

Said Abbott, “Daniel is amazing. He brings a fresh

perspective to all the shows at The Historic Cocoa

Village Playhouse, especially shows like Holiday Inn.”

The Historic Cocoa Village Playhouse team includes

the choreographer, lighting designer, production

manager, technical director, and costume designer.

Each has a specific area of responsibility for the

productions.

The production manager, for example, generally is

responsible for scheduling work and coordinating the

various departments of the theater.

The technical director’s role includes overseeing

lighting, sound, set design and construction, and

coordinating necessary maintenance.

Lighting designers know how to make the best use of

the light, creating effects that can be changed at will to

match the mood of the action.

And the costume designer creates the look of each

character by designing clothes and accessories the

actors will wear in their performances.

“Costuming is a big part of Holiday Inn because

every dance number requires a different set of costumes

and headpieces,” said Hawkins–Smith, adding, “And

Holiday Inn features 12 dance numbers, which is huge.

There is tap dancing all over the set.”

“Tap dancing takes a considerable amount of time to

teach because it consists of learning rhythm patterns,”

said Abbott. “Learning and memorizing tap patterns is

a great workout for your brain.”

For her preparation to teach the dance and tap parts

in Holiday Inn, Abbott said she studied some of the old

Fred Astaire and Gene Kelly films.

“I took some influences from that era for our

production of Holiday Inn. The Historic Cocoa Village

Playhouse performers are doing 1940s dance move-

ments in Holiday Inn.”

Astaire revolutionized the Hollywood musical with

his elegant and seemingly effortless dance style. “He

may have made dancing look easy, but he was a well–

known perfectionist,” said Abbott.

Astaire and dance partner Ginger Rogers starred in

a number of films, including “The Gay Divorcee,” “Top

Hat,” and “The Barkleys of Broadway.”

Holiday Inn tells the story of Jim Hardy (Crosby),

who leaves the glamorous world of show business to

settle down in his farmhouse in Connecticut. “After

meeting a talented school teacher, together they turn

the farmhouse into a fabulous inn with dazzling

performances to celebrate each holiday.”

The Historic Cocoa Village Playhouse cast for

Holiday Inn includes: Joe Horton as Hardy, Nathaniel

Knepper–Quijano as Ted Hanover (Astaire), Kelli Folse

as Linda Mason, Emily Cabana as Lila Dixon, Cathy

Moubray as Louise Beavers, Rob Landers as Danny

Reed and Raymond Brown as Charlie Winslow. Trenton

Stefurak also plays Charlie Winslow in the show.

“We have an outstanding cast for Holiday Inn,” said

Hawkins–Smith. “The two leads are Joe Horton and

Nathaniel Knepper–Quijano (vocalist). Kelly Folse

portrays Linda Mason, the one whose family once

owned the Mason Farm, which is a farmhouse that Jim

gave up performing to buy. The comedic actor in the

show is Cathy Moubray, who portrays Louise Beavers.

And the firecracker of them all is Emily Cabana, who

plays Lila Dixon.”

“Lila Dixon is like the bombshell of the show, an

over–the–top Hollywood actress chasing fame,” said

Abbott.

“This show has a wonderful happy ending. You can

definitely feel the influences of 1940s Broadway,” said

Hawkins–Smith.

The Connecticut Inn set for this film was reused by

Paramount 12 years later as a Vermont Inn for the

musical “White Christmas” (1954), starring Crosby

again with songs composed by Berlin.

Here are some Holiday Inn trivia notes compiled by

Internet Music Database, or IMDb.com, an Amazon

company:

l For the “drunken” scene in Holiday Inn, “Astaire

had two drinks of bourbon before the first take and one

before each succeeding take. The seventh and last take

was used in the film.”

l At the end of the first time Jim (Crosby) and Linda

(Marjorie Reynolds) sing White Christmas, “the

fireplace seems to suddenly flare up and then die down.

In an interview with director Mark Sandrick, he

admitted it happened when the stagehand controlling

the gas flame in the fireplace turned the control valve

the wrong way, up instead of down.”

l Strangely enough, White Christmas was not

expected to be a hit song. “During filming, it was

thought that Crosby’s song, ‘Be Careful, It’s My Heart,’

would be the movie’s big hit. When Crosby first heard

the song White Christmas, he was not impressed by it.

After Berlin played the song on the piano during

rehearsals, Crosby said in bland voice, ‘I don’t think

we’ll have any problem with that one, Irv.’”

l The “Guinness Book of World Records” dubs White

Christmas as the “best–selling single of all time.”

The Historic Cocoa Village Playhouse’s Christmas

theme continues with “Michael Law & Friends: A

Magical Holiday” at 7:30 p.m. on Dec. 7–8.

His shows feature special guests and a live band.

“Michael has a great voice. We’re always excited to have

him perform. The holidays are sure to be magical at

The Historic Cocoa Village Playhouse with the return of

Michael, one of our favorites,” said Hawkins–Smith.

Featured guests will include vocalists Sally

Kalarovich and Nathaniel Knepper–Quijano; saxophon-

ist Roger Guthrie; and J. Thomas Black Jr., music

director at The Historic Cocoa Village Playhouse.

The Historic Cocoa Village Playhouse will feature

its “Stars of Tomorrow” program at 7:30 p.m. on

Dec. 13–14 when the youth put on the “Stars Holiday

Showcase.”

“The Stars are back with their holiday program,”

said Hawkins–Smith. “We didn’t have their Holiday

Showcase last year because of the pandemic. So we’re

thrilled to have them this season.”

Established in 1982 with eight students, the Stars of

Tomorrow program now includes more than 250

students ages 7 through high school graduation. The

program is designed to develop not only the dramatic

and musical skills required for success in the perform-

ing arts, but also encourages scholastic and academic

achievement to help create future leaders in the

community, said Hawkins–Smith.

The program auditions annually in the fall and

meets weekly leading up to their respective produc-

tions.

Winding down its holiday schedule, The Historic

Cocoa Village Playhouse will present the Galmont

Ballet’s Nutcracker in performances on Dec. 17, 18 and

19. The Friday show is at 7:30 p.m., Saturday at 2 p.m.

and 7:30 p.m., and Sunday at 2 p.m.

This is the 18th year of the Galmont Ballet’s

Nutcracker, making it “the longest–running annual

holiday production in Brevard County.” This will be the

14th year the Nutcracker has been performed at The

Historic Cocoa Village Playhouse venue.

“We are thrilled that we will be performing our 18th

Nutcracker, continuing with all the protocols necessary

for everyone’s safety,” said Frank Galvez, the artistic

director and resident choreographer for the Galmont

Ballet.

“We know the impact that this delightful story has

on our community,” said Lucia Montero, Galmont

Ballet’s founder and director. “In presenting this year’s

Please see Cocoa Village Playhouse, page 22




