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By Ken Datzman

One way humanity has been able to express itself

throughout history is through art. In a certain way, art is a

special kind of communication.

“Art is able to communicate things that words cannot,”

said local collage artist Derek Gores, whose work is not

only showcased and sold in America, but also in galleries

from Paris, France, to Berlin, Germany, and Quebec,

Canada.

“Art is felt. I think it takes people back to a childlike

place of wonder. I also believe that art manages to stay

outside of the devices of the ‘black–and–white’ definition of

words.”

Leo Tolstoy, the author of “War and Peace,” wrote an

essay defining art as a way of “communicating emotion

with the ultimate goal of uniting humanity.” His essay is

titled “What is Art?”

Gores says art is for all, it has a knack for connecting a

community, and it sparks innovation.

“We live in one of the most innovative spots on the

planet,” he said. “The tech community that leads the way

to space and beyond requires an environment of fresh

ideas to attract, retain, and inspire their workforce. Art is

that spark. Our creative community is that important to

our local economy.”

Gores has enjoyed a remarkable career as an artist,

especially since cutting his own unique path years ago as

an entrepreneur and building his own brand as a collage

artist. His work is a never–ending puzzle of discovery.

Gores recycles fashion and travel magazines, maps,

photographs, and more in his vibrant works of art.

“I was 37 years old when I took the leap out of commer-

cial art into the fine–art world,” said Gores, whose work

was recently exhibited at the 20th edition of “Art Basel

Miami,” which featured works from more than 250 leading

galleries from around the globe.

Born in New York, Gores grew up in Massachusetts

until age 10, when his family moved to Florida. He

attended Surfside Elementary School, DeLaura Middle

School, and Satellite High School.

He is a graduate of the renowned Rhode Island School

of Design in Providence, R.I. That institution has an Ivy

League feel to it because students at Rhode Island School

of Design can take certain courses at neighboring Brown

University.

The two institutions have cross–registration for

designated courses. Gores earned a BFA degree in

illustration from Rhode Island School of Design.

Out of school, Gores worked for companies specializing

in merchandise design for sports leagues, such as the

National Football League, National Collegiate Athletic

Association, and Major League Baseball, as well as

musicians including Madonna, Lenny Kravitz, Van Halen

and others through LiveNation and Sony, primarily.

“I worked in that field for 14 years before moving back

to Brevard in 2007,” said Gores, whose art is showcased at

Derek Gores Gallery.

Gores said he began connecting with creative individu-

als of all disciplines on the Space Coast. Their collabora-

Collage artist Derek Gores cuts his own path; makes big splash in Miami

Please see Derek Gores Gallery, page 23

Internationally recognized collage artist Derek Gores worked in commercial art for 14 years before creating his own brand. His visibility
in the art world grew when he was asked to be part of the ‘Manifest Hope’ exhibit during President Obama’s inauguration in January
2009. He was one of 15 artists selected. Years later, he was commissioned to do the tribute cover for ‘Playboy’ magazine
commemorating its founder, Hugh Hefner. Gores is a graduate of the prestigious Rhode Island School of Design. He is in his new studio
in the Eau Gallie Arts District of Melbourne.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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‘Unsung Hero’ Haskins honored by Florida Public Relations Association

By Matt Reed
mattreedmedia@gmail.com
Space Coast Chapter
Florida Public Relations Association

MELBOURNE (Dec. 21, 2021) — Space Coast FPRA

member Kelly Haskins has received the 2021 Doris

Fleischman Award, recognizing the “unsung hero” who

consistently supports and helps peers in public relations

and the chapter.

Haskins is vice president for marketing for Merritt

Island–based Launch Credit Union and has been an

energetic asset to our chapter for several years. She joined

Space Coast FPRA as a board member at large in 2018

and served as Treasurer from 2019–2021.

The award is named after Doris Fleischman, business

partner and wife of Edward L. Bernays, the “father” of

public relations. It honors those who make contributions to

the Space Coast FPRA chapter and PR profession through

consistent efforts that sometimes go unrecognized —

similar to the efforts of Mrs. Fleischman who worked

tirelessly behind the scenes for the profession.

“Kelly is the definition of a selfless hero,” said Space

Coast FPRA President Nina Salvaggio Wagner, APR. “She

has consistently supported this organization and its

members behind the scenes and always raises her hand to

help, expecting nothing in return. She is a supportive

leader, a generous team member and a cherished friend to

all who know her.”

Said Melissa Breckenridge, FPRA’s 2021–2022 awards

chairwoman: “Kelly truly exemplifies the spirit of the Doris

Fleischman Award. She continuously gives so much to our

chapter through her ongoing commitment, passion, and

positive attitude. Kelly is a tireless advocate and an

exemplary leader. We are grateful to have her as part of

our team.”

l About The Florida Public Relations Association

The Florida Public Relations Association is dedicated to

developing public relations practitioners who, through

ethical and standardized practices, enhance the public

relations profession in Florida.

For additional information about the Space Coast

Chapter of FPRA, visit www.SpaceCoastFPRA.com.

Growing Marine Bank & Trust continues to expand residential lending team

By Roger Hicks
roger@electrumbranding.com
Electrum Branding

VERO BEACH (Jan. 3, 2022) — Marine Bank & Trust

has announced that Kristy Contreras has joined its

residential lending team serving Martin and St. Lucie

counties.

As a residential loan officer, she is responsible for

providing a seamless mortgage lending experience for the

Marine Bank’s customers seeking to purchase their dream

home. She will be based in the bank’s commercial and

residential lending office at 240 NW Peacock Blvd., Suite

302, in St. Lucie West.

Today’s competitive home buying market is like nothing

we’ve seen before,” said Bill Penney, president and CEO of

Marine Bank. “Marine Bank is helping to alleviate

homebuyers’ anxiety by increasing our team of responsive

customer–focused and service–driven professionals. Our

goal is to simplify the dream of home ownership.”

Contreras brings more than a decade of customer

service, sales and branch management experience to

Marine Bank.

To meet 2021’s growing housing demand, Marine Bank

has more than doubled its number of residential lenders.

In 2020, Marine Bank closed 221 residential loans totaling

$61 million, enabling its customers to buy homes or lower

their existing loan rate.

l About Marine Bank & Trust

Marine Bank was chartered in 1997 and has $516 mil-

lion in assets with four full–service branches in Vero

Beach, Sebastian and Melbourne, and a commercial and

residential lending office in Port St. Lucie. As the only

community bank headquartered in Indian River County,

Marine Bank’s growth aligns with the national trend of

customers choosing to bank local. Marine Bank has earned

the coveted 4–Star Excellent rating from Bauer Financial,

the nation’s premier bank rating firm.

For more information, visit www.marinebank.bank.

Brevard Family Partnership opens new location in Rockledge; serves as hub

By Kellie Watts
kellie.watts@brevardfp.org
Brevard Family Partnership

ROCKLEDGE (Dec. 20, 2021) — Brevard Family

Partnership is excited to announce the opening of a new

location at 389 Commerce Parkway, Suite 120.

The new Rockledge office officially opened Dec. 10 and

was chosen with great intentionality to be a central hub for

the Brevard community of stakeholders and the people

served by the organization.

Brevard Family Partnership is a community–based

care organization that provides child abuse prevention

services, foster care and adoption support services,

independent living, and community awareness.

“As a leading child welfare organization, success

requires a unified community effort; bringing hope and

opportunity for at–risk children and families by breaking

the cycle of abuse, building strong and resilient families —

impacting lives for generations.” said Chief Executive

Officer Phil Scarpelli.

As a community–based care organization, building

essential relationships is core to Brevard Family Partner-

ships’ mission.

“Our new home reflects our commitment to not only

engage our community but to also share our resources

efficiently and effectively as we serve our most vulnerable

children and families,” Scarpelli said.

Brevard Family Partnership has multiple agencies

under its umbrella that work to better the lives of children

and families across Brevard County. These agencies

include Family Allies, Brevard C.A.R.E.S., The National

Center for Innovation and Excellence, and its BFP

Foundation.

Since 2003, Brevard Family Partnership has been on a

mission to protect children, strengthen families, and

change lives through the prevention of child abuse and the

operation and management of a comprehensive, inte-

grated, community–based system of care for abused,

abandoned, and neglected children and their families.

Brevard Family Partnership’s system of care is family–

centered, strength–based, and community–driven. The

agency believes that all children have the inalienable right

to grow up safe, healthy, and fulfilled in families that love

and nurture them.
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By Dr. Jonathan Reed
jreed2017@fit.edu
Visiting Assistant Professor
FIT College of Business
President, Strategy First

MELBOURNE (Dec. 26, 2021) — We all know how our

own companies coped with COVID–19 during 2020 and

2021, but what did other companies do? More importantly,

what worked and what didn’t work? How about a rigorous

study of over 600 companies? That is the mission I set out

to accomplish last summer through a nationwide survey of

for–profit businesses of all sizes in all industries. The

response rate was excellent (656 qualified respondents)

and the results were enlightening.

This article summarizes the findings while the full

study may be accessed from “The Journal of Operations

Management Research” (https://rdcu.be/cCwwd).

First, while 65% of the companies reported negative

financial impacts due to COVID–19, 12% reported no

impact, and 23% were positively impacted. They benefited

from COVID–19. These companies found new demand for

their products and services during the pandemic, particu-

larly in healthcare, on–line retail, delivery services,

cleaning products, etc.

In fact, the positive impact companies were spread

across all industries except the energy sector where closed

offices and work from home took their toll on energy

consumption.

How did the companies respond to the impacts?

Eighty–six percent changed their operations in some way

and 72% changed their business strategy too. While both

percentages are high, the difference between them is

statistically significant. Companies were more inclined to

change their operations than their strategy. What

predisposed some companies to make changes while others

did not? Two predictors were found: the degree of environ-

mental turbulence perceived by the company, and the

degree to which the company had experience adapting

their operations and strategy previously. If you see a big

storm a comin’ and you’ve dealt with storms before, you’re

more likely to do it again.

Next, what specific operational and strategic changes

did companies make? The short answer is “all of the

above.” Every category of change in the survey was

reported by a significant percentage of respondents (20%

— 59%). On the operations side, this included changes in

spending, employee policies, supply chain, level of produc-

tion/services, and sales/marketing/distribution. On the

strategy side, changes were made to customer/market

focus, products/services offered, internal resources, and

business models. Essentially, every possible lever was

pulled by companies attempting to mitigate the threats or

exploit the opportunities afforded by COVID–19.

Finally, which of the changes correlated with perfor-

mance improvement? This is where things get interesting.

Operationally, there were two performance drivers:

adjusting the level of production or services (up or down) to

match revised demand during the pandemic, and adjusting

spending. The only strategic change that related to

improved performance was targeting new customers or

markets. These findings may be explained by the perceived

short–term nature of the pandemic. 66% of the respon-

dents expected the COVID–19 impacts to last six months

or less. Another 20% said one year or less. This short–term

outlook favored quick responses. Adjusting internal

production and spending is generally easier to accomplish

than rewickering the external supply chain or distribution.

Offering existing products to new customers is generally

faster and less expensive than developing new products or

acquiring new resources.

That is not to say that some companies didn’t pivot.

Ford Motor Company chose to make ventilators in its

Rawsonville, Michigan plant, and HomeTex Inc., an

Alabama–based manufacturer of bed linens, shifted to

making cotton face masks. But these types of changes did

not drive the performance outcomes of the overall data set

and were likely made for altruistic rather than financial

reasons (and we thank them for that.)

What can we take away from all this? COVID–19 was a

black swan event, one that is rare and difficult to predict.

The more we can learn from it the better. The study

showed that some companies benefited from the event by

being in the right industry at the right time. We might call

this luck. Other companies improved their performance

during the event by being flexible and adapting their

operations and strategy. We call this organizational agility.

More specifically, agility with production level, spending,

and customer/market focus is what paid off for these

companies. Let’s all be ready with these levers the next

time around.

Lessons from the business impact and response to COVID–19 study published

Demolition of former Palm Bay Fire Station 1 in Palm Bay underway — three–week project
PALM BAY (Jan. 4, 2022) — The City of Palm Bay kicked off the new year with the demolition of Palm Bay’s former

Fire Station 1, located at 2144 Palm Bay Road. Palm Bay Fire Rescue proposed the demolition and remediation of this

site with funding from fiscal year 2020–2021 Community Development Block Grant (CDBG) to make way for a future

Fire Station 7 to meet the growing needs of the northeast quadrant of Palm Bay.

The Community Development Advisory Board recommended the award of CDBG funding, which was subsequently

approved by Palm Bay City Council at the June 18, 2020, regular Council meeting.

The former fire station site has remained vacant for eight years and is an eligible project under the U.S. Housing and

Urban Development regulations under public facility improvements located in and providing a public service to an area of

low– and moderate–income residents. Total funding for the project is $88,611, including engineering and demolition

costs. The estimated time for demolition is about three weeks, with the long–term plan to replace the fire station with a

new three–bay station. Design and development of the future Fire Station 7 are slated for 2022, with a possible 2023

construction start date.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.

BBN 4003 PAGE 5

To Be Continued ...

Page 1 of 324

976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Wednesday, May 2, 2018 4:27 PM

To: DeMorat, Michael; Tomblin, Ronald

Subject: FW: Proposed, Revised Agreement with BriteSpark - Jail Access Agreement

Thanks Mike! You guys have been great and we really appreciate it! This show will definitely be a positive
win/win for everyone! I’ll forward the agreement on to Nick for the channel’s attorney, I’m sure this will get
through the attorney’s tweaks quite soon.

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com

From: "DeMorat, Michael" <michael.demorat@bcso.us>
Date: Wednesday, May 2, 2018 at 3:03 PM
To: Bill Erfurth <bill@moderncityentertainment.com>
Cc: "Hibbs, Darrell" <darrell.hibbs@bcso.us>, "Tomblin, Ronald" <Ronald.Tomblin@bcso.us>
Subject: FW: Proposed, Revised Agreement with BriteSpark - Jail Access Agreement

Bill,
I was great working with you and the production team the last few days. I believe it was a very productive trip with a lot
being accomplished. As we discussed a language change to the contract, specifically under section 8, please review the
attached draft. I believe this should work for us both and our attorney also adjusted the other few remaining items in
the contract to be agreeable with the requests from BriteSpark. Please let me know when all is set and we’ll also get
you the revised BAM waiver back shortly as well. Thanks Bill.

Mike

From: Charlie Nash [mailto:charlie@n-klaw.com]
Sent: Tuesday, May 1, 2018 5:18 PM
To: DeMorat, Michael <michael.demorat@bcso.us>
Subject: Proposed, Revised Agreement with BriteSpark - Jail Access Agreement

Good evening Mike,

As promised, attached to this email as a Word document the proposed Jail Access Agreement containing my suggested
revisions as we had discussed earlier today.

I look forward to receiving any questions or comments you or Sheriff Ivey may have.
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By Jane M. Orient, M.D.
doctorjaneorient@gmail.com

TUCSON, Ariz. (Dec. 28, 2021) —

Science has undergone a radical meta-

morphosis. People with M.D. or Ph.D.

degrees, who have published hundreds of

papers in the scientific literature, have

suddenly become “anti–science”–as

judged by media personalities, politi-

cians, bureaucrats, and fact–checkers.

What does this mean? One clue: chief

White House medical advisor Anthony

Fauci, M.D, said that anyone who

attacked him was attacking “science.”

Anyone skeptical of the accepted

COVID narrative may be called “anti–

science.” The articles of faith are that it

is an existential threat, and the only

solution is universal vaccination and

surrender of our freedom to work,

assemble, worship, travel, or even go

outdoors without the approval of public

health authorities.

One key feature of science that we

should’ve learned in grade school seems

to have been forgotten, albeit selectively:

experiments need to have a control

group. Ancient or medieval physicians

may have said that bleeding and purging

cured disease. The only time these cures

didn’t work was when the patient was

too far gone to be saved. The science was

settled; no control group needed.

Doctors may like to imagine that we

have godlike powers, but in fact we can

never know what would’ve happened had

we done something different.

That’s the reason why studies of

treatment must have a control group.

The “gold standard” is a double–blind

randomized controlled study (RCT) to

correct for observer bias and the placebo

effect. Giving a fake medicine (placebo)

sometimes helps.

Any experiment can have two types of

error. Type I error “finds” a difference

between the treatment and control group

just because of random variation. A type

II error fails to find a sufficiently large

difference to reach “statistical signifi-

cance” even though one exists. Studies

need to be adequately “powered” — have

an adequate number of subjects — to

minimize type II error. A power of less

than 80 percent is generally considered

unacceptable. A study that is too small is

called “underpowered.”

Ideally, there should be a 50:50

allocation of treated and control subjects.

If only 30 percent of subjects are in the

control group, the study loses significant

power. If only 10 percent are in the

control group, the power of the study is

only 40 to 60 percent, writes Mark H.

White II, Ph.D. At the moment, about

30 percent of Americans have not taken

the COVID vaccine. And government

keeps trying to reduce that percentage to

as close to zero as possible.

There was a 50:50 allocation in the

preauthorization studies of the COVID

vaccines. But the blinding has been

broken, and those who received placebo

are now eligible to receive active vaccine.

Thus, there is virtually NO control group

for potential late adverse consequences.

A large number of adverse effects are

being reported to the Vaccine Adverse

Events Reporting System (VAERS),

including nearly 20,000 deaths as of

Dec 10, vastly more than for all other

vaccines combined. Reporting is far from

complete. The actual number may be 20

to 41 times higher. As revealed by

Project Veritas, reporting may be

actively discouraged.

Did the vaccine cause these problems?

We have no RCT that specifically looked

for them, and a potential control group of

only about 30 percent at present. The

best we can do is look at “historical

controls,” the reported past incidence of

conditions such as myocarditis. Within 8

weeks of the public offering of COVID–

19 products to 12–to–15 year–olds, the

rate of myocarditis cases was 19 times

the historically expected number.

Diseases vary over time for many

reasons, and historical controls have

many pitfalls. The historical natural

history of the disease was nonetheless

good enough for Anthony Fauci in his

landmark 1973 research on Wegener’s

granulomatosis in 18 patients.

Knowledge of the historical progres-

sion of AIDS was, however, NOT good

enough for Dr. Fauci to inform physi-

cians of the possibility of using common

sulfa drugs to prevent pneumocystis

pneumonia (PCP), based on past

research. He demanded, but would not

fund, an RCT. By the time a privately

funded study was complete, 17,000 AIDS

patients had died of PCP without the

potential benefit of prophylaxis.

The NIH is again following the model

of therapeutic nihilism for COVID,

suppressing promising treatments on the

basis that hundreds of favorable pub-

lished studies including some RCTs are

inadequate.

Vaccines, however, are exempt from

the demand for scientific rigor. The

Biden Administration is calling for all

Americans to get vaccinated and boosted,

and has pledged to donate 500 million

doses of the Pfizer–BioNTech product to

low and lower–middle–income countries

and the African Union.

The worldwide, coercive mass

vaccination campaign is not a scientific

experiment. In addition to a control

group, ethical research would require

voluntary informed consent, free medical

care of subjects who experienced compli-

cations, provision to stop the experiment

if it is doing harm, and an Institutional

Review Board.

Where is the science, and where is the

anti–science?

l About the Author

Jane M. Orient obtained her under-

graduate degrees in chemistry and

mathematics from the University of

Arizona in Tucson, and her M.D. degree

from Columbia University College of

Physicians and Surgeons in 1974. She

completed an internal medicine resi-

dency at Parkland Memorial Hospital

and University of Arizona Affiliated

Hospitals and then became an instructor

at the University of Arizona College of

Medicine and a staff physician at the

Tucson Veterans Administration

Hospital. She has been in solo private

practice since 1981 and has served as

executive director of the Association of

American Physicians and Surgeons

(AAPS) since 1989.

She is currently president of Doctors

for Disaster Preparedness. She is the

author of “YOUR Doctor Is Not In:

Healthy Skepticism about National

Healthcare,” and the second through

fifth editions of Sapira’s “Art and Science

of Bedside Diagnosis” published by

Wolters Kluwer. She authored books for

schoolchildren, “Professor Klugimkoph’s

Old–Fashioned English Grammar” and

“Professor Klugimkoph’s Spelling

Method,” published by Robinson Books,

and coauthored two novels published as

Kindle books, Neomorts and Moonshine.

More than 100 of her papers have been

published in the scientific and popular

literature on a variety of subjects

including risk assessment, natural and

technological hazards and nonhazards,

and medical economics and ethics. She is

the editor of AAPS News, the Doctors for

Disaster Preparedness Newsletter, and

Civil Defense Perspectives, and is the

managing editor of the “Journal of

American Physicians and Surgeons.”

Anyone skeptical of accepted COVID–19 narrative may be called ‘anti–science,’ says a longtime physician

Raymond James
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (Dec. 21, 2021) — Members of the

Project 21 Black leadership network called President Joe

Biden’s leadership into question after he demanded

vaccinations and hyped testing in a scramble to deal with

the COVID–19 Omicron variant.

After President Biden’s speech today at the White

House, Project 21 members criticized both the president’s

rhetoric and his unwillingness to pointedly call out how

COVID panic pits Americans against each other —

effectively promoting discrimination against those who

remain unvaccinated.

“I’m still trying to figure out what happened to the

Biden Administration’s promised grand plan to stop the

spread of the pandemic and bring us back to normalcy.

Instead, this White House has broken every promise it’s

made — including travel bans, vaccine mandates and

lockdowns,” said Donna Jackson, Project 21’s Director of

Membership Development. “The president is blaming the

unvaccinated, allowing Jim Crow–style divisions to be

created for them. The failure to control the spread of

COVID is not solely the fault of the unvaccinated. It is the

failure of Biden’s leadership to garner confidence, trust and

support in its ability to handle any real crisis.”

Calling the trifecta of vaccination, booster shots and

mask–wearing a “patriotic duty” and an “obligation,” Biden

stressed that Americans should not be panicked by the

Omicron variant. But he noticeably did not call on his

political allies to roll back the vaccine mandates, school

closures and other COVID–related lockdowns or to rescind

the federal vaccine mandate. Nor did he address those who

have religious, health–related or natural immunity

concerns about the vaccine.

“It’s the leftists in this country who have declared a war

between the vaccinated and the unvaccinated,” said Project

21 member AK Kamara. “They created a conflict that did

not need to exist — but here we are. This sort of false

framing makes an already–divided nation even more

divided, when in truth there’s a war between the

authoritarians and those who love liberty and freedom.

“I am anti–mandate. I am anti–authoritarianism. I am

pro–science. And I am pro–vaccine,” added Kamara. “So do

not confuse being pro–vaccine with being pro–mandate.

The idea that I should be forced to make a medical decision

versus the option that I can choose what is best for myself

is what lies at the root of the dispute amongst Americans.”

Black Americans lag in vaccination rates, and are thus

disproportionately affected by vaccine mandates.

“Joe Biden’s continued abuse of power is dangerous,

and sets the tone for a clear and present danger to the

liberty and security of every American,” said Project 21

member Richard Holt. “Every American citizen has the

individual obligation to take care of their own health and

do what’s right for them. The government does not have

the right to manipulate, coerce or otherwise force Ameri-

cans to do anything they don’t want to do.”

President Biden promised more federally funded

testing, the stockpiling of protective gear and military

deployment to assist health–care workers. He became

visibly angry when asked if increased testing indicated a

failure in the White House’s COVID policy.

“Effective leaders inspire people to follow them

regardless of their differences,” noted Jackson. “It happens

every day in normal, private work environments. But this

administration is seeking an agenda, and does nothing but

complain when constructive criticism gets in its way.”

“President Biden and his administration continue to fail

and mislead America,” said Project 21 member Derrick

Hollie. “His solution to combatting the virus surge is

nothing more than liberal rhetoric that will continue the

divisiveness in our country. Like many Americans, I did

my part and took the Pfizer vaccine — but I still caught

COVID. I defeated the virus through proper diet and

exercise. Data shows that individuals with poor health are

the most at risk. The message from the White House is

fear, vaccine testing and mandates when it should be

promoting a healthier lifestyle for all Americans. And

Biden’s mad ‘dad rant’ comes across very fake.”

“The next step — what comes after this — is the more

powerful question,” added Holt. “Does this mean the

government can send soldiers to your door, put a gun to

your head? If you don’t accept the vaccination, can they

arrest you and possibly kill you if you resist? We may have

quite a dystopian future awaiting us.”

l About Project 21

Project 21, a leading voice of Black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Its members have been quoted,

interviewed or published over 40,000 times since the

program was created in 1992.

Founded in 1982, the National Center for Public Policy

Research is a non–partisan, free–market, independent

conservative think–tank. Ninety–four percent of its

support comes from some 60,000 individuals, less than

four percent from foundations and less than two percent

from corporations.

Follow Project 21 on Twitter at @Project21News for

general announcements.

Biden criticized for promoting ‘Jim Crow’ vaccination mentality, Black activists call out discriminatory attitude
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Courtyard by Marriott Titusville–Kennedy Space Center hotel and rooftop bar set to open in March 2022

By Glen A. White
gawhite@delawarenorth.com
Delaware North

TITUSVILLE (Dec. 30, 2021) — The hotel being

developed by global hospitality and entertainment

company Delaware North, near Kennedy Space Center, is

targeting a March 2022 opening.

The Courtyard by Marriott Titusville–Kennedy Space

Center hotel has been under construction since summer

2019 on Riverfront Center Boulevard, off State Route 405,

on part of the former site of the U.S. Astronaut Hall of

Fame.

The hotel is 7.1 miles from the space center and

6.4 miles from the Kennedy Space Center Visitor Complex.

Construction was paused for a year because of the pan-

demic, but resumed in summer of 2021.

Among its 152 rooms, the five–floor hotel will feature 14

extended and one–bedroom guest suites and eight ground

floor walkout rooms, four of which will have firepits. The

hotel will also have a large outdoor resort–style pool with a

children’s section, cabanas and a bar; a ground–floor Bistro

featuring a bar and outdoor seating and serving full

breakfast, lunch and dinner menus as well as Starbucks

products; a 700–square–foot meeting room; and charging

stations for electric cars.

The signature feature is the rooftop deck with a bar and

restaurant called The Space Bar, offering an elevated

evening experience and views of the Indian River, which is

part of the Atlantic Intercoastal Waterway, as well as

Merritt Island and Kennedy Space Center. The hotel will

be the closest to the space center’s launch complexes, 39A

and 39B, with the rooftop bar offering unobstructed views.

“The Space Bar will offer a unique experience for local

residents, visitors who work in the aerospace industry

along with space enthusiasts of all ages,” said Wayne

Soard, general manager of the hotel for Delaware North.

“It’s going to offer once–in–a–lifetime views of rocket

launches and also be a fun night out in a cool setting for

corporate and association retreats, government meetings,

weddings and other group events.”

Delaware North will serve a broad menu of casual but

chef–driven fare at The Space Bar, including salads, bowls,

flatbreads, specialty desserts and space–inspired cocktails.

Increased interest and activity in the space program

prompted Delaware North to undertake the hotel project,

which has been focused on creating a new, family–friendly

hotel near Kennedy Space Center and the visitor complex.

“The hotel is going to offer a new level of convenience

and comfort to make it easier for Space Coast visitors to

prolong their stays at the visitor complex and experience

rocket launches,” Soard said.

The American Police Hall of Fame and Museum is also

located nearby, and the hotel is easily accessible from

Interstate 95 and is only a quarter mile from the U.S.

Highway 1 interchange with State Road 405. The site is

about 40 miles from Orlando International Airport.

The project is creating about 50 construction jobs and

50 permanent part– and full–time jobs in general.

The hotel will be the first in Florida for Delaware

North, which operates lodging properties across the United

States and Australia. Among them is another hotel under

a Marriott flag, The Westin Buffalo at Delaware North’s

global headquarters.

Soard has more than 30 years of hospitality manage-

ment experience, primarily with Delaware North. He

comes to the general manager position at the Courtyard by

Marriott Titusville from Shenandoah National Park in

Virginia, where he was district manager for Delaware

North, overseeing two lodges and a cabins complex, along

with food, beverage and retail operations. Before that he

served as vice president of operations and in various hotel

management positions at Delaware North’s Wheeling

Island Hotel–Casino–Racetrack in West Virginia.

l About Delaware North

Delaware North is a global leader in the hospitality and

entertainment industry. The company annually serves

more than a half–billion guests across four continents,

including at high–profile sports venues, airports, national

and state parks, restaurants, resorts, hotels and casinos.

Delaware North’s vision is to delight guests by creating the

world’s best experiences today while reimagining tomor-

row. Learn more at www.DelawareNorth.com.

Indie Film Festival free online from Jan. 23–29
PALM BAY (Jan. 5, 2022) — The “15 Minutes of Fame” Indie Film Festival, sponsored by Brevard filmmakers Ray

and Migdalia Etheridge, can be viewed free online from Jan. 23–29. The program will include 26 short films produced by

aspiring filmmakers from around the nation, including several from Florida. Genres include comedy, drama, animation

and documentaries. The program will also feature a virtual award show in which filmmakers with the “best” films will

receive trophies in 11 categories. Winners will receive their awards by mail. For a complete list of films and information

on how to watch, go to EtheridgeProductions.com.
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Serving students in Pre-K3 and VPK4 through 12th grade. Visit BrevardCatholicSchools.org

St. Joseph Catholic School
Sunday, January 30 | 9 – 11 AM 

Tuesday, February 1 |  9 AM – 2 PM
Palm Bay, FL

(321) 723-8866 | www.st-joe-school.org

Our Lady of Lourdes Catholic School
Monday, January 31

9 AM – 2 PM & 5 – 7 PM
Melbourne, FL

(321) 723-3631 | www.ollmelbourne.org

Our Saviour Catholic School
Tuesday, February 1 

9 AM – 2 PM
 Cocoa Beach, FL

(321) 783-2330 | www.oursaviourschool.org

St. Teresa Catholic School
Wednesday, February 2

9 AM – 2 PM; 
Titusville, FL

(321) 267-1643 | www.stteresa-titusville.org

Holy Name of Jesus Catholic School
Wednesday, February 2 

9 AM – 2 PM; 
 Indialantic, FL

(321) 773-1630 | www.hnj-school.org

St. Mary Catholic School
Thursday, February 3

9 AM – 2 PM
Rockledge, FL

(321) 636-4208 | www.stmarys-school.org

Ascension Catholic School
Friday, February 4

9 AM – 2 PM
Melbourne, FL

(321) 254-5495 | www.ascensioncatholicsch.org

Melbourne Central Catholic High School
Contact us to schedule a tour.

Melbourne, FL
(321) 727-0793 | www.melbournecc.org

Joinus
Learn how
students succeed
in Catholic school.
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Please see WELBRO Building Corp., page 19

WELBRO opens Melbourne office, led by Darick Bennett, Debbie Thomas
heads business development; targets Brevard for growth; now an ESOP firm
By Ken Datzman

Brevard County’s upbeat growth and development

outlook has been attracting a range of businesses looking

to tap new opportunities that can help propel their

enterprises years into the future.

Maitland–based WELBRO Building Corp., a more

than 40–year–old general contractor, is one of those

businesses that is taking a stake in the Brevard market

and has opened an office on West New Haven Avenue in

Melbourne.

WELBRO was the general contractor for the newly

constructed 180–room Hotel Melby in downtown

Melbourne, which is part of the Tapestry Collection by

Hilton.

“That project really opened our eyes to the Melbourne

market and the Space Coast in general,” said Kenneth

Wuenschell, president of WELBRO Building Corp.

“While we have done several construction projects in

Brevard, the tone and feel of Hotel Melby was a little

different. We felt like we were a natural fit for the

neighborhood feel of downtown Melbourne. So we used

that opportunity as a springboard to establish a presence

in the area with the opening of a new office.”

WELBRO was founded in 1979 by Butch von Weller

and Gary Brown. Today, the firm has more than 100

employees, and is growing. Many of the team members

have been with the company for years.

Wuenschell joined the firm in 1988. Darick Bennett,

the senior vice president who runs the Melbourne office,

started with WELBRO in 2003 and rose through the

ranks.

“A sizeable portion of our team is comprised of

associates who have been with the company for 10 to 15

years, or longer,” said Bennett, who was just promoted to

his current position.

“That is what excited me to come aboard and get

involved and help open WELBRO’s Melbourne office,”

said Debbie Thomas, whom the company recruited to

head up business development.

“Ken (Wuenschell) suggested that I come to the

Maitland office and meet and talk to the employees. And

I did.”

She added, “I went from office–to–office meeting

the team members. I asked each of them how long they

had worked for the company. The responses ranged from

10 to 25 years. Everyone said it was a great company to

work for and described the environment as a family

business atmosphere.”

Thomas, who worked in education at Holy Trinity

Episcopal Academy in Melbourne and also had a 10–year

career in public safety in Brevard, is well–connected to

the community. She is WELBRO’s community develop-

ment specialist.

Thomas is currently in her second term as the

District 4 Councilwoman for the City of Melbourne. Her

term runs through November 2022.

She sits on the Melbourne Orlando International

Airport Authority Board and is a member of the Transit

One Coalition. The Coalition is a community organiza-

tion that shares a common vision of improving mass

transit in Brevard, including bus–riding and van–

pooling, to help resolve traffic issues in the county.

As a board member, Thomas was involved with the

multimillion–dollar transformation to make the

Melbourne Orlando International Airport Florida’s

gateway for TUI Airways Ltd., the United Kingdom’s

largest vacation provider.

“Soon after we made the decision to open the

Melbourne office, we were fortunate to have been able to

recruit Debbie in late 2020,” said Wuenschell. “She has

really made a difference. We have been able to gain new

opportunities in this market. We are the contractor for

the new riverfront Compass hotel and complex in

Melbourne. That is primarily because of Debbie’s work.”

Compass by Margaretville will feature a hotel,

marina, restaurants, and a 20,000–square–foot outdoor

entertainment venue along the Indian River Lagoon. The

site is the former Coral Bay–Intracoastal Marina

property off U.S. 1.

Bennett said WELBRO gets involved in client projects

early in the process, which creates synergy. “We are

generally in the deal from the beginning with the

designers and with the project owner, going arm–in–arm

through the entire planning process.”

“It’s important to be involved with the owner early

and fully understand their vision for the project,” said

Thomas, whose company is now employee–owned.

Maitland–based WELBRO Building Corp., which constructed Hotel Melby in downtown Melbourne, sees new growth opportunities in
Brevard County. WELBRO opened an office on West New Haven Avenue in Melbourne. WELBRO’s Darick Bennett, senior vice
president, heads up the Melbourne office. Debbie Thomas is the community development associate there.

BBN photo — Adrienne B. Roth
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Please see Eastern Florida State College, page 21

EFSC Foundation to host ‘Backyard BBQ Cook–off & Family Fest Feb. 19;
team captained by Drew Duda looks to capture third ‘Golden Pig’ award
By Ken Datzman

Some of the best barbecue in the region will be

prepped on–site and made available for people to sample

for an entry fee of only $10 per individual when the

Eastern Florida State College Foundation hosts its sixth

annual “Backyard BBQ Cook–off & Family Fest.”

The event is from 11 a.m. to 3 p.m. on Saturday,

Feb. 19, at Eastern Florida State College’s Melbourne

campus. It brings the community together to enjoy a

barbecue cook–off competition, a car show, a kid’s zone,

and live musical entertainment, while raising money for

the EFSC Foundation in support of student scholarships

and other initiatives of the college.

The Melbourne campus is on North Wickham Road.

Tickets will be sold at the gate the day of the event. And

there will be plenty of free parking available for attend-

ees.

The day’s festivities will take place near the EFSC

tennis courts. There will be food trucks and vendors, and

an area with children’s activities.

As many as 2,000 people have attended these events

in the past at the Melbourne campus.

“This is a big event for the EFSC Foundation,” said

Jaime Curtis, event coordinator at the EFSC Foundation

and a graduate of the school. “There will be some 25

barbecue teams, a wide range of vendors and food trucks,

an activity area for kids, and a live band that will be

performing on a stage. This is a family friendly event that

the community has embraced through the years.”

She said the EFSC Foundation is currently accepting

team signups for the barbecue competition. For addi-

tional details, visit EFSCFoundation.org/BBQ, or call

(321) 433–7055.

The popular Alter Ego Band, whose members include

Paul Johnson, Emily Franz, Jimmy Savary, Zach Savary,

and Scott Sutherland, will be making its first appearance

at the event. Some of the artists the band covers are Janis

Joplin, AC/DC, Lynard Skynard, and Linda Rondstadt.

On–site preparation for this fundraiser begins the day

before the event. “The Backyard BBQ competitors will be

setting up at 3 p.m. on Friday,” said Cindy Kane,

executive director of development and strategic engage-

ment at the EFSC Foundation. She added, “The meats

the competitors prepare to serve to the public will be

judged.”

“We’re hoping that the 2022 Backyard BBQ will be as

successful as the Foundation’s recent Golf Classic, which

raised $137,000,” said Tonya Cherry, executive director of

operations at the EFSC Foundation.

“The Golf Classic sold out. It was a record–setting

fundraising event for the Foundation.”

After taking a year off because of the pandemic, golfers

turned out in full force to raise funds for the Foundation

and enjoy camaraderie at the Rockledge Golf Club.

Cherry said the EFSC Foundation “awards between

750 and 800 student scholarships every year. And these

fundraising events in the community help make it

possible.”

The Backyard BBQ event has two categories: “Back-

yard Teams” and the “Corporate Team Challenge.”

“The Backyard Teams are generally comprised of

‘weekend warriors,’ people who love to barbecue,” said

Kane. “The Corporate Team Challenge is where teams

compete for the coveted ‘Golden Pig’ award.”

The Viera Company’s “Blazing BBQ” team has won

the Corporate Team Challenge for the last two years.

“They are back to defend their title and are going for a

three–peat,” said Kane.

The Golden Pig is the “People’s Choice” award.

Backyard BBQ attendees vote on the best barbecue.

“For two consecutive years, The Viera Company’s

‘Blazing BBQ’ team has won the Golden Pig by being

elected the ‘People’s Choice’ for barbecue,” said The Viera

Company President Todd Pokrywa. “The Viera Company

enjoys sponsoring and participating in this event not only

because it raises money for student scholarships (roughly

$800,000 per year) and other college initiatives, but it

also gives us the opportunity to make a difference in the

local community.”

He continued, “In addition, this friendly competition

has been a great employee team–building event that

promotes community spirit. We believe that our team,

captained by Drew Duda, can’t be beat as we go for a

three–peat on Feb. 19. But if a business is up to the

challenge, consider being a 2022 event sponsor at the

BBQ Crew level ($1,200). The Crew–level sponsorship

enables a company to compete in the competition with a

corporate team.”

Backyard BBQ sponsorships range from $250 to

$10,000, with various amenities at each level of support.

The Grand Champion Sponsors are Rockledge–based

The annual Backyard BBQ Cook–off & Family Fest is set for Saturday, Feb. 19, at EFSC’s Melbourne campus. The event is hosted by
the EFSC Foundation and raises money for student scholarships and other initiatives for the college. The Viera Company will be
competing for its third consecutive ‘People’s Choice’ award. The entry fee of $10 includes barbecue samples, live musical
entertainment, and a car show. From left: Tonya Cherry, executive director, operations, EFSC Foundation; Cindy Kane, executive
director, development and strategic engagement, EFSC Foundation; and Jaime Curtis, event coordinator, EFSC Foundation.

BBN photo — Adrienne B. Roth
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By Deb Boelkes

JACKSONVILLE (Jan. 4, 2022) — For decades, women

have steadily made impressive strides in the political and

corporate arenas. Still, there’s a lot of ground to cover

before we’re equally represented, especially in the upper

echelons of the business world. But the changes that have

occurred in the last two years have women leaders

positioned to leap ahead.

The workplace is rapidly changing and evolving in ways

no one could have predicted just two years ago. This is a

pivotal time for women. The changes seen in the workplace

call for the skill sets that many women naturally possess.

We just need to step up and seize the challenge.

Employees everywhere are struggling with stress,

anxiety, and outright trauma due to the pandemic. If

they’re working remotely, it’s harder for them to connect

with coworkers and leaders. And of course, the nature of

business itself gets more complex by the day. Supply chain

issues, worker shortages, new customer behaviors — it all

adds up to a brave new business world that women’s

natural skills and abilities are perfectly suited to navigate.

Today’s and tomorrow’s leaders need to break mental

health stigmas in the workplace and create an environ-

ment of psychological safety. Many will be asked to

transform a group of scattered remote workers into a

connected team. They’ll all be balancing multiple shifting

deadlines, responsibilities, and challenges.

The bottom line: Women tend to do all of these things

well. We have the communication skills, emotional

intelligence, flexibility, and agility to meet these challenges

and step into more prominent roles inside organizations.

(No, I’m not implying that women are better leaders, but

that men and women tend to have different innate skill

sets. In fact, organizations that blend the special gifts of

female and male leaders possess a real “wow!” factor.)

Here are 10 reasons why women are uniquely poised to

lead and succeed in 2022 and beyond:

l Women are stellar collaborators. The problems we

face in the business world are more complex than they’ve

ever been before. This means we need more perspectives at

the table to solve them. Rather than competing with

others, women are more inclined to join forces with them,

which makes us perfectly suited for leading teams.

Women aren’t afraid to admit they don’t know all of the

answers. This is always valuable, but in times of uncer-

tainty, when no one really knows the answers, it’s even

more so. Women tend to instinctively realize that working

together with others to solve problems is far more powerful

than taking an egocentric lone wolf approach.

l And we know how to share the screen. In 2020, those

of us who weren’t already familiar with video conferences,

Zoom meetings, virtual presentations, and collaborative

software got a quick–and–dirty crash course. While anyone

can use these resources, not everyone can use them effec-

tively — but women’s natural skills give them an edge.

Leaders in the virtual workspace need to be comfortable

putting forth ideas and information to the group, while

sharing that space with others. Women are great at this.

We have a sense of give–and–take and reciprocity that

draws people out and encourages others to speak up. We’re

good at reading non–verbal cues. These, along with other

female communication skills and strengths, can make the

difference between engagement and ennui in virtual

settings.

l Our natural communication skills serve companies

well in hard times. Especially in a disruption or crisis,

leaders need to be highly visible: sharing information,

reassuring, showing empathy and compassion, and

reinforcing a sense of camaraderie. A communication void

generates anxiety (the last thing employees need in

already tense times) and erodes trust. Women can leverage

our gift for communication — and good listening — to keep

people calm and focused.

l Women are empathetic connectors. Thanks to the

pandemic, not to mention all of the social unrest, political

division, and economic uncertainty of the past two years,

our society has been through a collective trauma. Many

employees are feeling unmoored and uncertain, and others

are struggling with mental health issues. Leaders need to

be aware of how each team member is feeling and respond

with caring and empathy, while still driving progress.

Companies’ cultures, morale, and productivity depend on

it.

l Women are not afraid to ask for help. Women

understand that addressing any deficits by asking for help

is often the most efficient way to move forward, not a sign

of weakness or failure. When you welcome constructive

criticism and seek out others’ expertise, potential problems

are identified earlier and the best solutions rise to the top.

l Or to offer it. Women don’t tend to view knowledge

and expertise with a scarcity mindset; they know that

resources are most valuable when shared. And they’re just

as likely to give help as they are to ask for it. Whether in a

formal mentoring role, leading a team, teaching a seminar,

or offering a word of advice to a new hire, women don’t

hesitate to lift others up.

Many of today’s female leaders were guided by the

women who came before them, and they know what an

incredible ROI mentoring can have.

l We’re givers. Women are natural givers and

nurturers. We understand the power of giving, whether

that means giving of our time, energy, and emotional

bandwidth to help someone solve a problem; serving as a

mentor; or just finding ways to lift people up. All of these

are valuable gifts — especially in tough times like right

now when so many people are struggling with personal

issues as well as their mental and emotional health. It’s

also worth noting that when employees feel cared about

and invested in by leaders, a company’s retention, morale,

and productivity all improve.

l Women aren’t crippled by criticism. There’s a perni-

cious stereotype that women are “soft” and “sensitive.” But

in reality, women are used to living with — and succeeding

in spite of — negative feedback. Explicitly and implicitly,

we are all bombarded with critiques about our careers,

appearance, parenting, tone of voice, priorities, and so

much more.

Sadly, women in business are used to being underesti-

mated and having to work harder because of our gender.

We are well practiced at working with people we don’t

really care for. I won’t claim that being patronized, judged,

or criticized doesn’t hurt; it does. But I’m encouraged

because I don’t see women folding under that weight;

instead, they’re using it as fuel for future success.

l We find strength in flexibility. The pandemic was

brutally effective at teaching leaders the value of being

able to rethink, regroup, and adapt at a moment’s notice.

Many learned to their detriment that a rigid “my way or

the highway” approach is no longer a sign of strength, but

a rapid route to failure in this era of unexpected, disruptive

change.

Adaptability, resilience, flexibility, and agility — all

female strengths — are more sought after than ever.

Women know how to navigate unexpected roadblocks

while still keeping the team on board and the destination

in mind–or changing it when necessary.

l We are world–class multitaskers. Over the past two

years, women have interfaced with clients, run meetings,

balanced budgets, created content, confronted supply

problems, mediated employee disputes, hired new talent,

and so much more from their kitchen tables…often while

managing their children’s virtual education, caring for

their parents, and keeping their households from falling

apart. It’s not always easy, comfortable, or desirable, but

women are experienced at keeping numerous balls in the

air when necessary. That gives us a leg up when leader-

ship positions require us to oversee multiple systems,

goals, and employees.

Throughout history, women’s innate qualities have

enabled them to navigate hard times, learn what they can

from them, and move forward. What makes right now

different is the fact that women don’t have to return to the

status quo after surviving a crisis. Instead, we are perfectly

positioned to step into more important leadership roles

than ever, break barriers, and actively shape the world’s

future.

l About the Author

Deb Boelkes is the award–winning author of “Women

on Top: What’s Keeping You From Executive Leadership?”

She has 25–plus years in Fortune 150 high–tech firms,

leading superstar business development and professional

services teams.
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Your 2021 Tax Team
Whittaker Cooper

Brevard's Most Trusted Accounting Firm Since 1985

Get the dream team working for you. Jennifer and Rich 
head a team of CPAs and Consultants with more than 

280 years of combined experience. Call Whittaker 
Cooper Certi�ed Public Accountants. Serving Brevard 

since 1985.

Specializing in:
Tax Preparation | Audit Preparation

Business Valuation | Strategic Business Planning
Litigation Support

Jennifer Gri�n, Tax Director and Rich Sutter, Audit Manager

Recent public accounting 
experience?
Be part of Brevard’s Most Trusted CPA �rm!
Careers@Whittaker-Cooper.com

277 Sykes Creek Pkwy, Merritt Island
2321 SR 524, Cocoa

1902 S Fiske Blvd, Rockledge

321-452-0420

CBOS.bank

BANK

LOCAL

When you need a
BANKER

it may be too late
to get a BANKER
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COCOA BEACH (Jan. 3, 2022) — The Studios of Cocoa

Beach, 165 Minuteman Causeway, will be hosting a

workshop for beginning and experienced painters from

10 a.m. to 3 p.m. on Saturday Feb. 5. “Loosen Up!” will be

taught by Souby Boski.

Boski uses gestural and abstracted forms to define her

richly textured compositions. Her loosely painted canvases

reflect a visceral connection with her subjects. She holds a

bachelor’s degree in art education from Stetson University

and a master’s of art in liberal studies in art from

Wesleyan University.

Since 2004, Boski has been teaching painting work-

shops throughout Connecticut, New York, Massachusetts

and Florida.

In this workshop students, who can use acrylic or oil

paints, will learn how to loosen up and apply their paint in

a gestural, painterly manner. Techniques and observations

will focus on what it takes to “loosen–up” your paintings.

Nearly all of these tips have a common denominator —

simplification. “The more you simplify what you do, the

more it frees your mind to concentrate on staying loose.”

Students will practice using bigger brushes, more paint

Stetson graduate Souby Boski to conduct painting workshop on Feb. 5 at the Studios of Cocoa Beach
and working faster. Students are asked to bring their own

supplies and use the brushes and colors they prefer. Bring

several canvases, reference photographs, and painting

supplies plus an easel. A complete list and suggestions will

be provided upon registration.

The class fee is $120. Boski requests that students be

vaccinated against COVID–19. For questions about the

content of the class, contact Boski at (203) 917–0519 or

soubyboskiart@gmail.com. Registration is at

www.studiosofcocoabeach.org.

Opening–show reception set for artist Robin Lee Makowski
MELBOURNE (Jan. 10, 2022) — Fifth Avenue Art Gallery in the Eau Gallie Arts District of Melbourne will host an

opening–show reception for Robin Lee Makowski from 5:30–8:30 p.m. on Feb. 4. Makowski is an accomplished fine artist,

illustrator, author and instructor. “We are excited to have Robin and her colorful paintings in the front gallery for the

month of February,” said Renee Decator, president of  the Gallery. For more information, call (321) 259–8261.

Melbourne Civic Theatre to present ‘Almost, Maine’ — to open on Jan. 14
MELBOURNE (Dec. 28, 2021) — The Melbourne Civic Theatre will present “Almost, Maine” on select dates from Jan.

14 to Feb. 20. This is a romantic comedy by John Cariani. The synopsis: “On one cold and magical midwinter night, the

citizens of Almost, Maine (not organized enough for a town and too populated for a wilderness) experience the life–

altering power of the human heart. Almost Maine is a loosely connected tales about love, each with a compelling couple at

its center, each with its own touch of sorcery.” The cast will include: Robbie Berry, Steve Costner, Jessica Foix, Tori Huss,

Rob Kenna and Tynan Pruett. The play is directed by Peg Girard. The Melbourne Civic Theatre is at 817 E. Strawbridge

Ave. For more information on Almost Maine, call the box office at (321) 723–6935.
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By Amy Repke
arepke@caionline.org
and Dawn M. Bauman
dbauman@caionline.org
Community Associations Institute

FALLS CHURCH, Va. (Jan. 05, 2022) — Community

Associations Institute (CAI) and the College of Commu-

nity Association Lawyers (CCAL) have announced the

members of the 2022 CCAL Board of Governors and the

six newly inducted CCAL fellows.

Laurie Poole, managing partner at Adams Stirling in

San Diego, began her one–year term as president of the

CCAL Board of Governors on Jan. 1. Poole has spent

more than 28 years specializing in common interest

development law — interpreting and amending

governing documents, advising boards on ensuring

compliance with and enforcement of covenants, condi-

tions, and restrictions, and addressing governance and

insurance issues.

She is currently a member of the CAI San Diego

Chapter board of directors and is a chapter past

president. Poole has been a member of the CCAL Board

of Governors since 2018.

David Graf, partner at Moeller Graf in Englewood,

Colo., is serving as president–elect of the CCAL Board

of Governors. Graf has practiced community association

law since 2001. He is a CAI faculty member, facilitating

education and training for community association

managers. In 2015, he was named CAI’s National

Educator of the Year and was listed among the “Best of

the Best” in 2019 by the educational division of the

Colorado Bar Association.

The 2022 CCAL Board of Governors also includes

newly elected members Amy Tinetti, principal and

shareholder at Hughes Gill Cochrane Tinetti in Walnut

Creek, Calif., and Augustus H. Shaw, founding partner

at Shaw & Lines in Phoenix. David Kaman, cofounder

and managing partner at Kaman & Cusimano in

Columbus, Ohio, and immediate past president of the

CCAL Board of Governors, and Brendan Bunn, share-

holder at Chadwick, Washington, Moriarty, Elmore &

Bunn in Fairfax, Va., are serving the second of their

two–year terms. Daniel Miske, partner at Husch

Blackwell in Milwaukee, was re–elected to the CCAL

board.

Established in 1993 by the CAI Board of Trustees,

CCAL provides a forum for experienced legal profes-

sionals working in community association law to

exchange information. Its goals include promoting high

standards of professional and ethical responsibility,

improving and advancing community association law

and practice, and facilitating the development of

educational materials and programming pertaining to

legal issues in common interest developments.

CCAL members are lawyers who have demonstrated

skill, experience, and high standards of professional

and ethical conduct and are dedicated to excellence in

the specialized practice of community association law.

They are involved in state and federal legislative

activities and prepare amicus curiae (friend–of–the–

court) briefs on critical judicial cases that affect

common interest communities.

CCAL has 161 fellows, including six who will be

inducted during CAI’s 2022 Community Association

Law Seminar, Feb. 9–12, in La Quinta, Calif. The new

CCAL fellows are:

l Adam H. Clarkson, The Clarkson Law Group, Las

Vegas

l Stephen M. Guerra, Makower Abbate Guerra

Wegner Vollmer, Farmington Hills, Mich.

l Nathan R. McGuire, Adams Stirling, Stockton,

Calif.

l Kimberly M. O’Halloran Perez, Rees Broome,

Tysons Corner, Va.

l Kimberly M. Sutter, Eads, Murray & Pugh,

Indianapolis

l Jennifer Wojciechowski, Community Association

Underwriters of America, Newtown, Pa.

l About Community Associations Institute

Since 1973, CAI has been the leading provider of

resources and information for homeowners, volunteer

board leaders, professional managers, and business

professionals in the more than 355,000 homeowner

associations, condominiums, and housing cooperatives

in the United States and millions of communities

worldwide.

With more than 42,000 members, CAI works in

partnership with 36 legislative action committees and

63 affiliated chapters within the U.S., Canada, South

Africa, and the United Arab Emirates, as well as with

housing leaders in several other countries, including

Australia, Spain, and the United Kingdom.

A global nonprofit 501(c)(6) organization, CAI is the

foremost authority in community association manage-

ment, governance, education, and advocacy. Its mission

is to inspire professionalism, effective leadership, and

responsible citizenship — ideals reflected in community

associations that are preferred places to call home.

For more information on this organization, visit

www.caionline.org.

Community Associations Institute, College of Community Association Lawyers announce new Board, fellows
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By Jenna Tarleton
jenna.tarleton@csuglobal.edu
Colorado State University Global

AURORA, Colo. (Jan. 05, 2022) — Colorado State

University Global (CSU Global) today launched a new

offering, CSU Global Direct, built to provide the necessary

prerequisite courses students need to attend professional

school, begin a graduate program, or accelerate their

undergraduate degree in an affordable and flexible

learning environment.

Beginning in March 2022, the first set of courses

offered will cater to aspiring healthcare professionals who

need to fulfill prerequisites to advance their education.

CSU Global Direct courses are 100% online at $350 per

credit hour, allowing learners to complete assignments on

their own time and utilize credits as building blocks to

propel them to the next level of their career or education.

As opposed to traditional programs that are bound to

semesterly or quarterly start dates, CSU Global Direct

offers convenient monthly starts. Upon enrollment, all

CSU Global Direct students will receive access to CSU

Global’s many student support services, which include

access to 24/7 information technology support, career

support services, tutoring, and writing support services.

“Our mission with this offering is to provide an

accessible path for students to get to the career and life of

their dreams,” said CSU Global Associate Vice President

of Digital Learning Andrea Butler. “Many learners are

faced with frustrating roadblocks that prevent them from

attaining their master’s or doctoral degree. CSU Global

Direct courses address that gap, offering an affordable

way to get prerequisite credits.”

Aiming to make the admissions and payment process

as simple and accessible as possible, students can sign up

for CSU Global Direct on their own online with no need to

send in transcripts, complete placement testing, or follow

rigid course plans. Students are also able to pay on a per–

course basis, allowing self–payers to avoid unnecessary

loan debt.

The initial launch of CSU Global Direct mainly caters

to students pursuing a health–related degree. Course

options include much of the necessary credits for various

graduate and undergraduate health programs, including

classes in abnormal psychology, biochemistry, biostatis-

tics, calculus, college algebra, college biology, general

chemistry, general psychology, genetics, histology, human

anatomy, human anatomy and physiology, human growth

and development, human pathophysiology, human

physiology, immunology, introduction to physics, introduc-

tion to statistics, medical terminology, microbiology,

molecular biology, nutrition, organic chemistry, pharma-

cology, precalculus, and zoology.

Many courses are offered at multiple levels and include

labs where applicable, providing a full spectrum of options

to meet student needs.

Pre–health courses are only the beginning for CSU

Global Direct. In the future, CSU Global intends to

expand and create 8–week business courses to address

key opportunities that fill reskilling and upskilling needs

in a variety of growing industries.

“We’re excited to launch and continue to grow CSU

Global Direct to help all students get into their desired

field, arming them with important professional skills

along the way,” said CSU Global President Pamela Toney.

“Student success — both at CSU Global and in their

careers — is deeply rooted in our mission. CSU Global

Direct students will receive the same support services

offered to our degree–seeking students. That means a

student enrolled in just one biochemistry class with us

will be able to use our resume review services. It’s critical

that students have access to education and services to

help them succeed now and in the future.”

Lower–than–average tuition costs, including low–cost

books and lab fees, coupled with the flexibility of online

learning make CSU Global Direct an ideal option for

today’s modern learner. To learn more about CSU Global

Direct or to register for classes, visit CSUGlobal.edu/

Direct.

l About Colorado State University Global

Colorado State University Global offers career–

relevant bachelor’s and master’s degree programs for

working adults and nontraditional learners. As the first

100% online, fully accredited public university in the

United States, CSU Global is focused on student success

as its number one priority. Embracing the land grant

heritage as part of the Colorado State University System.

CUU Global offers accelerated eight–week courses that

start every four weeks.

Visit CSUGlobal.edu to learn more.

Colorado State Global rolls out new offering for non–degree students; seeking to address workforce needs
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WELBRO Building Corp.
Continued from page 12 community involvement in Central Florida.

“It was Gary Brown’s passion for us to be involved in

the community,” said Wuenschell, who years ago was one

of the founders of the Coalition for the Homeless of

Central Florida, joining a group of concerned citizens.

“We are big supporters of Give Kids The World Village

and executed several of their original projects. We are

also involved with the Children’s Home Society, Habitat

for Humanity, Junior Achievement, and other organiza-

tions.”

Give Kids The World Village is an 89–acre nonprofit

resort in Central Florida that provides critically ill

children and their families with “magical” weeklong

“wish vacations” at no cost.

“Community involvement is deeply seeded in who we

are as a company,” said Wuenschell. “For us, it’s the right

thing to do. Last year, we went out and picked vegetables

and trucked them all over the city because the farmers in

the region faced delivery challenges.”

“I’m proud to be working for this community–minded

company,” said Thomas. “We are looking to grow as

Brevard County grows.”

the industry to meet the demand.

In its research report, Colliers International said this

demand has created increased need for warehouse and

distribution users.

And CBRE Inc. reported that every $1 billion in

incremental e–commerce sales generates 1.25 million

square feet of warehouse–space demand.

Construction companies have been facing challenges

because of the pandemic. One of them is recruiting. “We

are a growing company. We’re looking to hire people for

the Space Coast market and in Orlando,” said Bennett.

“We are recruiting both internally and externally. And

we are finding good candidates. In fact, we probably have

the finest talent on board that we have had in a long

time. The pandemic has only made us sharper. We’ve

learned a lot about ourselves. We’ve learned better ways

to communicate. And we have learned a lot more about

what it means to help one another and be supportive of

one another.”

While WELBRO employees have been helping each

other, they have also been supporting and volunteering

in the community. Their company has a long history of

In the fourth quarter of last year, WELBRO became a

“100 percent” employee–owned business. The firm

established an Employee Stock Ownership Plan, or

ESOP.

“We made the conversion on Oct. 1. Before that date,

WELBRO was about 15 percent employee–owned. So

this is a huge transition and transaction for the com-

pany,” said Bennett, who earned his bachelor’s degree in

building construction management from Purdue

University.

“It’s a commitment to the employees and it presents a

great opportunity for the employees to grow and have a

piece of ownership of this company,” he added.

In the simplest terms, an ESOP is a retirement plan.

But, in reality, it is much more than that. ESOPs

motivate employees, increase productivity, improve

worker retention, keep local jobs, and contribute to

business longevity, according to research.

ESOPs are governed by some of the same laws and

regulations as 401(k) plans. ESOPs, though, are funda-

mentally different from 401(k)s, offering more advan-

tages to businesses, owners, and employees.

When ESOPs are formed, shares of company stock are

allocated to employees, making them owners who share

in the rewards of the firm’s success.

“WELBRO’s senior executive leadership wanted to

make sure the company is run well and the employees

are taken care of over the long term,” said Thomas. “In

businesses that have ESOPs in place, their employees act

like owners, which is a good thing.”

An effective ownership culture, research shows, is one

that generates lots of ideas from a well–informed and

highly involved workforce.

Currently, there are almost 7,000 ESOPs in existence

in the U.S., representing more than 14 million employees

and $1.4 trillion in assets, according to a report by

Deloitte, a global consultant.

With more than 125,000 employees, Lakeland–based

Publix is the largest ESOP in America.

The ESOP corporate structure represents a viable

strategic alternative for owners looking to diversify their

equity in a tax–advantaged way while giving employees

greater empowerment through ownership in their

respective companies.

“Essentially, Steve David (chief executive officer), Ken

Wuenschell, and Bruce Holmes (chief operating officer)

sold the company to the employees. This was their long–

term vision for this company,” said Bennett.

A recent study from the nonprofit National Center for

Employee Ownership shows that:

l Productivity improves by 4 to 5 percent in just the

first year after adoption of an ESOP.

l ESOP companies register 25 percent greater job

growth over a 10–year period than similar companies

with conventional ownership.

WELBRO serves various industry sectors, including

hospitality, education, light commercial, and it has a

special projects division for continuing clients.

“We believe 2022 will be a good year for our company,”

said Wuenschell. “We see an awakening of the hospitality

market and are planning for several projects to start this

year. The e–commerce space — light industrial — is

doing really well and that segment will probably

comprise 50 percent of our total volume in 2022. And the

education space, down slightly, is still producing opportu-

nities for our company. We are thumbs up for this year.”

The demand for industrial space is expected to remain

robust given that consumers have shown a preference for

both online and in–store shopping. An Adobe report

indicated an estimated four to six–year acceleration of
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For Lease
380, 390, 410, 420 N. Wickham Road

Wickham Oaks Business Park

Convenient Melbourne Location

Contact Lou Escobar
lou@CIA-developers.com

321-723-3400 ext. 209

REAL ESTATE

Ste 380-H � 1,000 SF � $8.00 SF/YR
Ste 420-A � 11,855 SF � $10.00 SF/YR
Ste 420-B � 6145 SF � $10.00 SF/YR
1st Floor Units Available � Built in 1986
Zoned Industrial � 200 Amps Phase 3
Lease terms Negotiable

Wickham Oaks Business Park is a
light industrial commercial park with a
two story office building with elevator,
a commercial center with office and
retail and two light industrial buildings
which include either ground-level or
dock-high loading bays. Some
warehouse space available.

�

�

�

�

�

�

Wickham Road - Melbourne
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By Dina Horwedel
dhorwedel@collegefund.org
American Indian College Fund

DENVER, Colo. (Jan. 04, 2022) — Teachers are some of

children’s first role models. However, according to the U.S.

Department of Education, fewer than one percent of all

people in the teaching profession in the United States are

Native American, which is compounded by a lack of Native

role model teachers serving in K–12 classrooms in rural

areas and reservation–based schools.

The American Indian College Fund is launching a two–

and–a–half–year, $2.25 million Native teacher education

program at tribal colleges and universities serving Native

communities across the country to support teacher

recruitment, development, and retention. Funding for the

program is provided by Margaret A. Cargill Philanthro-

pies.

The program, called “Wounspekiya Unspewicakiyapi,”

or teaching teachers, will increase the number of Native

teachers working in Native communities while ensuring

the continuity and sustainability of Indigenous knowledge

and lifeways in Native students. Program graduates will

go on to serve not just as teachers, but also as community

advocates, role models, and culture–keepers in their

communities, while prioritizing a Native world view with

their students.

The reason for the Native teacher shortage is systemic.

A range of barriers prevent Native students from pursuing

a teaching career. They include poor perceptions of the

value of teaching as a career; accessibility to and aware-

ness of postsecondary education pathways; a need for

financial assistance, college preparation, and career

guidance support; and TCUs’ limited capacity to develop

the next generation of teachers (including a lack of student

teaching and college transfer opportunities to four–year

degree and teaching certificate programs). Yet the

development of a strong generation of Native teachers is

what is needed to develop the talents and futures of Native

children.

The Wounspekiya Unspewicakiyapi project is designed

to support students interested in education careers from

the recruitment phase to their first and second academic

years, through teacher education programs to state

certification and employment. The College Fund will work

with TCUs through a co–visioning process to examine

obstacles to completing teacher education programs and to

provide support to build upon and amplify successful

practices identified by TCUs to increase student success.

Five pre–selected TCUs with existing teacher education

programs will participate in the Wounspekiya

Unspewicakiyapi project in the first program year.

Emerging teacher education programs at other tribal

colleges and universities will receive small innovation

grants in the second program year, with funding based on

the established capacity of teacher education programs.

Established teacher education programs will be given

funding priority with small grants awarded to support new

programs. TCUs will be chosen based on how their

programs support recruitment, retention, completion, and

certification upon graduation of Native students in TCU

teacher education programs.

Cheryl Crazy Bull, president and CEO of the College

Fund, said, “As parents and educators, we know teachers

not only impact skills, knowledge, and abilities of students,

they also complement the role of the family as caretakers

and role models. The College Fund welcomes this opportu-

nity to partner with our TCUs and Margaret A. Cargill

Philanthropies to increase the number of Native teachers

of our children and youth.”

l About the American Indian College Fund

The American Indian College Fund has been the

nation’s largest charity supporting Native higher education

for 32 years. The College Fund believes “education is the

answer” and provided $15.5 million in scholarships and

other direct student support to American Indian students

in 2020–21. Since its founding in 1989 the College Fund

has provided more than $259 million in scholarships,

program, and community support.

The College Fund also supports a variety of academic

and support programs at the nation’s 35 accredited tribal

colleges and universities, which are located on or near

Indian reservations, ensuring students have the tools to

graduate and succeed in their careers. The College Fund

consistently receives top ratings from independent charity

evaluators and is one of the nation’s top 100 charities

named to the Better Business Bureau’s Wise Giving

Alliance.

For more information about the American Indian

College Fund, visit www.collegefund.org.

American Indian College Fund program to support Native teacher recruitment, development and retention
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Eastern Florida State College Foundation
Continued from page 13

Community Credit Union of Florida and Carroll Distrib-

uting Co. in Melbourne.

“We thank all of our event sponsors, especially the

Grand Champions. And we are seeking additional

sponsors for the Backyard BBQ, which benefits EFSC

student scholarships,” said Curtis.

Curtis is a “proud 2010 graduate” of the college. She

joined the EFSC Foundation in August. Curtis worked for

that organization part time five years ago. Later, she

worked full time at the college in student recruitment and

enrollment marketing. “It’s fun working where I went to

school and working to raise money to provide opportuni-

ties for students in the community.”

In addition to the Backyard BBQ, the fifth annual

“Red, White & Wheels” car show will be showcased from

10 a.m. to 3 p.m. at the Melbourne campus. “Funds from

the car show will support scholarships for veterans at

Eastern Florida State College,” said Cherry.

EFSC has many veterans and dependents enrolled at

its campuses, including men and women who served in

the Iraq and Afghanistan wars.

The GI Bill provides veterans with a range of educa-

tion benefits, but some costs remain unpaid. This annual

car show helps fill the gap through the money raised. Car

owners pay a small fee to enter their vehicle in the Red,

White & Wheels Car Show. To register your car for the

show, visit wwwEFSCFoundation.org/car show. The show

is put on by EFSC’s Collegiate Veterans Society.

The EFSC Foundation marked its 50th year in 2021.

The college itself is 61 years old. During that time, it is

estimated that 500,000 people have come in contact with

the college, be it through dual–enrollment, vocational

training, degree programs, or courses.

“We have a history of more than 60 years in the

county,” said Kane. “Many people have touched their feet

on the ground of this college, from when it was Brevard

Junior College to Brevard Community College to Eastern

Florida State College. We have a lot of alumni and we

want to engage them, bring them under the EFSC

Foundation umbrella.”

She added, “Perhaps it was the first college they

attended, or the last college they attended. Either way,

they are alumni of this college. And building upon those

relationships is the work of the Foundation.”

There are various ways people can support the EFSC

Foundation. One way is through a Charitable Lead Trust.

A Charitable Lead Trust can greatly reduce or eliminate

gift or estate tax on trust assets passing to family

members.

A Charitable Lead Trust makes annual payments to

EFSC for a period of time set by the donor, then distrib-

utes the remaining asset to the donor’s family or other

named beneficiaries.

This structure provides a tax–advantaged method of

support to EFSC for a set number of years, with a

potentially “significant future tax–free distribution to the

family and other heirs.”

Another avenue to support the EFSC Foundation is

funding a Charitable Gift Annuity. In exchange for your

gift, EFSC promises to make lifetime annuity payments

to one or two annuitants.

The contractual obligation is backed by the EFSC

Foundation, making this “a very secure source of future

income.”

After the death of the last annuitant, the balance of

the remaining gift will be used by EFSC for the purpose

you’ve designated.

“There are many different ways people can give to the

college,” said Kane. “We have scholarship–funding

opportunities starting a $5,000. Our website

(EasternFlorida.edu/Foundation) is always open for

donations. And we are very happy to help people set up

legacy–giving to the college.”

Significant gifts to EFSC provide opportunities for

donors to designate the name of a college facility or

program in honor of the donor or another person.

Scholarships, faculty and student enrichment programs

and initiatives, buildings or portions of facilities, includ-

ing laboratories, classrooms, clinic, and conference rooms,

are among the named gift opportunities.

Named gift opportunities range from $5,000 to more

than $1 million, with a variety of payment options

available.

Kane said the EFSC Foundation “is having a good

year. I believe it reflects the fact that the stock market is

having a good year. Investors are seeing gains in their

portfolios.”

Giving appreciated securities — stocks and bonds —

to the EFSC Foundation is a way to minimize tax.

In the spring, the EFSC Foundation will be hosting its

Bernard Simpkins Entrepreneurial Speaker Series. The

late Simpkins was a successful businessman and

philanthropist, and was one of the strongest supporters of

EFSC. In 2000, he donated $250,000 to start the

Simpkins Speaker Series.

Winston Scott, a former astronaut and EFSC Trustee,

will be the featured speaker at 9:30 a.m. on March 1, at

the Melbourne campus.

“We will be back live with this event in the spring,

after hosting it virtually,” said Kane. “We are excited to

have Winston as our speaker. He’s had an incredible

career.”

Gov. Ron DeSantis appointed Scott to the EFSC Board

of Trustees in 2021.

A former U.S. Navy captain, Scott earned his

bachelor’s degree in music from Florida State University

and his master’s degree in aeronautical engineering from

the U.S. Naval Postgraduate School in Monterey, Calif.

Scott entered the Naval Aviation Officer Candidate

School in 1973 and was designated a Naval aviator in

1974. He piloted the F–14 Tomcat and other aircraft.

In 1992, Scott was selected by NASA for astronaut

training. He later served as a mission specialist on

STS–72 (Endeavour) during its nine–day journey from

Jan. 11, 1996, to July 20, 1996. Scott conducted one

spacewalk to demonstrate and evaluate techniques later

used in the assembly of the International Space Station.

Scott returned to space on STS–87 (Columbia) during

its 16–day mission from Nov. 19, 1997, to Dec. 5, 1997,

where he performed two spacewalks, including one that

lasted more than seven hours and involved the manual

capture of a Spartan satellite.

On the second spacewalk, Scott tested tools and

procedures for future space station assembly. In 1999,

Scott retired from NASA and the U.S. Navy to become

vice president for student affairs and associate dean of

the Florida State University College of Engineering. He

also served as executive director of the Florida Space

Authority and held other positions. At Florida Tech he is

special assistant to the president and has been affiliated

with the university for years.

Scott is the author of “Reflections from Earth Orbit,” a

semi–autobiographical account of his experience as an

astronaut.

“We will have the presentation of the two Simpkins

scholarship award recipients before Winston’s speech,”

said Kane. “Bernie (Simpkins) was a champion of this

college. He was loved by all.”
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COCOA BEACH (Jan. 3, 2022) — If it’s January in

Cocoa Beach, it can mean only one thing: Big Band music

at Riverside Presbyterian Church. “The Music Church”

will swing in 2022 with “Your Most Requested Songs,” in

free concerts at 3:30 p.m. and 7 p.m. on Sunday, Jan. 16, at

3400 N. Atlantic Avenue (A1A).

Your Most Requested Songs will feature the Swingtime

Band, under the direction of saxophonist Art Martin, who

has performed with the Jimmy Dorsey Orchestra, Dizzy

Gillespie and The Platters.

Popular vocalist Len Fallen, along with Sally Hart, best

known for her time on “The Lawrence Welk Show,” will be

singing a treasure trove of favorites during Your Most

Requested Songs. Adding to the authentic sound will be

The Swingtimers Vocal Trio with Connie Maltby, Diana

Sageser and Dave Hutson, performing “Boogie Woogie

Bugle Boy,” “I Only Have Eyes for You,” “Juke Box

Saturday Night” and more in the tight harmony style

reminiscent of Manhattan Transfer.

Long known as The Music Church, Riverside Presbyte-

rian Church in Cocoa Beach presents free Sunday concerts

as part of the Dr. Vernon Boushell concert series, a musical

legacy dedicated to uplifting the people of Brevard. A free

ticket for the concert can be reserved at RiversidePres.org

or by calling (386) 320–6112.

Riverside Presbyterian Church concert producer Pam

Geiger knows Your Most Requested Songs will be a crowd–

pleaser at the Music Church. “The free tickets will go very

quickly for these concerts,” said Geiger. “People just love

the old standards and the energetic Big Band sound of

Swingtime. We’ve added an evening show so that even

more people can have a chance to swing in the New Year!”

For a schedule of concerts at The Music Church, visit

RiversidePres.org or call 386–320–6112.

Big Band to play ‘Your Most Requested Songs’ at Riverside Presbyterian Church in Cocoa Beach

Derek Gores Gallery
Continued from page 23

What’s next for Gores? “I’m working on a project that

will be back in the public center. I’ll have neighbors and

collaborators, and will be working with other creative

industries. It will be a place for art to be made and

experienced. There will be an announcement in the near

future.”

Gores closed out 2021 posting a good year of sales for

his work, he said. The pandemic juiced art sales. “Very

quickly, people wanted to feel human again and that

feeling turned into art sales. They couldn’t get out into the

world to see evidence of humanity. They turned to art. Art

brings us all together.”

Closer to home, Gores has two exhibits at Gallery 14 in

Vero Beach. “Visual Music” is a group exhibit where he’s

showing with colleagues Christopher Maslow, Clifton

Chandler, and Joan Earnhart. Visual Music runs through

Jan. 28 at Gallery 14.

Gores will also have a solo show Feb. 1–25 at

Gallery 14. “Tropicollage” will feature his newly themed

collage art. In this exhibition, Gores digs deeper into the

lore and legacy of the seaside life on the coast of Florida.

An opening reception for Gores will be hosted on Friday,

Feb. 4, at Gallery 14. For more details on this event, visit

https://Gallery14VeroBeach.com.
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Derek Gores Gallery
Continued from page 1

tion eventually “percolated” into an exhibition titled “Robot

Love.” They have put on the pop–up show five times since

2009, bringing together art, music, dance, and technology.

Most recently, Robot Love had a six–week run closing

out the final days of the Foosaner Art Museum in early

2021. Gores said it was “a very profitable exhibit that was

able to attract sponsorships ahead of the event. We started

on sound financial footing.”

Not all art shows are profitable, but they can be, he

said. “I want to dispel the myth about the ‘starving artist.’ I

think human beings respond to passion. If somebody is

excited about something, they want to hear about it, they

want to see it. It seems that people have responded to the

energy level of my art. They enjoy it. They share it. I’m

always looking for new ways to engage the public.”

He added that his art has been steadily rising in value.

“Some artists have a big pop, and it often isn’t lasting. I am

glad where I am at in my career. My work has been slowly

building momentum.”

Gores’ wide–ranging work is for sale at

DerekGores.com. He also has a Facebook page.

Gores’ visibility as an artist received a big lift when he

was selected for the “Manifest Hope” exhibit during

President Obama’s inauguration in January 2009.

He was one of 15 artists asked to be part of the Mani-

fest Hope show. The exhibit was juried by Spike Lee and

artist Shepard Lee, among others.

“I was honored to have been asked to participate in that

show,” said Gores. “A lot people were able to see my work.”

The following year, Gores was named one of the “40

Important Artists of the New Contemporary Movement”

while in a show at London Miles Gallery in the United

Kingdom.

Years later, he was commissioned to do the tribute

cover for “Playboy” magazine commemorating its founder,

Hugh Hefner, who died Sept. 27, 2017. Hefner was 91

years old.

Gores’ pop surrealist art design for the 120–page tribute

issue featured hundreds of bits of paper from the Playboy

magazine archives, forming a portrait of a young Hefner

smoking a pipe.

“The Hugh Hefner cover was another project that

created a lot of national publicity,” he said.

Gores recently moved into his new studio in the Eau

Gallie Arts District of Melbourne. And for the first time

running his venture, he has hired a full–time director of

operations, Rachel Geidel. He has had part–time assis-

tants in the past.

“I have always enjoyed working with cohorts,” he said.

“Sometimes it has been up–and–coming artists who like to

learn, and we grow together. Now with Rachel on board —

she assisted with some of our exhibits such as Robot Love

— it’s going to help greatly. I only have two hands to cut

and glue.”

He added, “Rachel has an MBA degree and business

development experience. She also has a sales background.

Rachel is a creative and community–minded individual. So

we are clicking very well.”

Most recently, Geidel worked for Eastern Florida State

College. She was with the school for more than 10 years

working in a range of positions, including as a student

advisor and testing specialist, and as an adjunct business

instructor. Geidel is a graduate of UCF who earned an

MBA degree from Western Governors University.

“I am excited to be working with Derek,” said Geidel.

“He’s an incredibly talented collage artist. I have long

admired his work.”

Gores’ business is evenly divided among local collectors,

art sold through out–of–state galleries, and custom–

commissioned art for companies, brands, and individuals.

The latter can include artwork for products or campaigns,

such as work done for the National Football League,

E! Entertainment, “The New England Journal of Medi-

cine,” The Orlando Magic, and others.

“Often, it is art created in collaboration with interior

designers to fashion an entire mood or desired feeling in a

space,” he said.

“I love all the layers of what I do, including connecting

with people and seeing what’s possible through art. I

greatly enjoy working with businesses and showing them

how art might help with their mission and their focus —

help tell their story in a different way than through regular

marketing methods,” added Gores.

His work includes art experiences created for events,

such as exhibits for “Rinascente” in Italy, “The Kentucky

Derby,” and for hotels including Loews South Beach, and

Hotel Bel–Air, where Gores had the honor of being their

first “artist–in–residence.”

Gores did the colorful, official artwork for the 139th

running of the Kentucky Derby, which was held May 13,

2013. Titled “More Than Meets The Eye,” the poster

showcases Gores’ unique “torn–paper” collage technique.

Bits and pieces of the past and present intermingle to

form this vibrant interpretation of the Kentucky Derby.

His commissioned artwork appeared on posters, prints,

ornaments, coffee cups, mini–puzzles, tickets, racing

programs and other licensed products for the 139th

Kentucky Derby.

“Most of the art I make is just my own intuitive

creation,” he said. “However, I do take on a handful of

commissions each year (and will be doing one for Health

First). The commission work usually falls into one of two

types. The personal custom portrait is where I create a

collage using photographs, favorite songs, favorite cities

and more. Essentially, I am able to take a box of memories

in the client’s closet and make a work of art from them —

make it tangible and something to be viewed every day.

Sometimes these are family portraits and sometimes they

are more of a boudoir intimate portrait, where I partner

with photographer Olivia Womack.”

He said the other type of his custom art is for a brand or

company. “We’re living in a time when the best companies

really value art. This is way beyond décor hung in an office.

I’m talking about large–scale immersive artwork that

creates an entire vibe and energy, really captures the

essence of a company, embodies their mission, inspires a

workforce, and emotionally connects clients.”

Gores is often hired to create “100–foot murals at

interactive events” where he works closely with a

company’s team or with VIP clients. He is currently

completing a commissioned piece of art for Disney.

One year ago, Gores had a month–long exhibition at the

Hotel Bel–Air, located just outside Beverly Hills, Calif. The

exhibition featured unique pieces inspired by the legend-

ary hotel and its rich history. They were displayed

throughout the hotel’s public spaces.

Hotel Bel–Air has housed notable guests and celebrities

including Elizabeth Taylor, Judy Garland, Bette Davis,

Lauren Bacall, Paul Newman, and Grace Kelly. It was also

the setting for Marilyn Monroe’s last “Vogue” magazine

shoot, six weeks before her death on Aug. 5, 1962.

Gores also conducted workshops where hotel guests had

the opportunity to create their own pieces working directly

with him.

The boutique hotel opened in 1946. Gores was its first

artist–in–residence. “That was quite an honor. Surpris-

ingly, they’ve never had an artist–in–residence. Following

my exhibit, Hotel Bel–Air had an exhibit of those beautiful

photographs of Marilyn Monroe taken by Bert Stern.”

In “Marilyn Monroe: From The Last Sitting,” Stern

captures multiple glimpses of the starlet, in which she

“playfully taunts the viewer with jewelry.” The oversized

contact sheet shows 12 photographs taken during the

session at Hotel Bel–Air.

Recently, Gores showcased his work at Art Basel Miami

2021, which is billed at the “world’s largest contemporary

art fair.”

The original Art Basel show is in Basel, Switzerland.

“But years ago, they conjured up a winter version in

Miami. And it was an instant success. Miami is the place

the world comes to,” he said.

Gores added, “I have been clawing and scratching to get

better exhibit opportunities in Miami for the last 10 years.

The first time I went to Miami to promote my art, I walked

from hotel to hotel on South Beach. I put some of my art in

the back of my car. I asked the general managers, ‘Do you

like my art? Can I have a show in your hotel?’ I got one to

say yes.”

At Art Basel Miami 2021, Gores participated in the

“SCOPE International Contemporary Art Show.” It’s one

the most prestigious events at Art Basel Miami. For two

decades, the pavilion on Ocean Drive and 8th Street has

welcomed SCOPE guests from around the world.

SCOPE is held on the sands of Miami Beach. In 2021,

more than 125 exhibitors, including Gores, showed off an

extraordinary selection of contemporary art alongside

museum–quality installations. Some of the art was

featured in lounges.

“SCOPE includes many galleries. It’s set up on the sand

on the beach. The show organizers construct a temporary

tent that features the work of the exhibitors. it’s quite a

scene,” said Gores, who had two exhibits in that show as

well as a couple of murals.

He was commissioned by Porsche to create the art

installation for their SCOPE display during Art Basel

Miami. He did a 30–foot by 12–foot mural for Porsche for

that exhibit. Gores created the work in his studio.

As the most influential leaders in the art world

gathered at Art Basel Miami 2021, “WallStreetBets,” or

WSB, ushered in a new era of artistic expression with its

groundbreaking “To the Moon” event. WSB is a forum

where participants discuss stock and option trading. It has

become known for its aggressive trading strategies.

The To The Moon invitation–only experience featured

headline artist Gores and his collaborators, Clifton

Chandler, Noah Cook, and Oliv Roe. To The Moon brought

together “crypto–art” and Art Basel Miami with the first

“Boomer vs. Zoomer Nonfungible Token Collection,” known

as NFTs.

WSB ventured into digital collectibles with the launch

of its genesis “Diamond Hands NFT” collection in 2021. It

is collaborating with AK Art Consulting & Curating Inc. to

create the experience titled “Token Mischief: What is Real

& What is Art?”

From the most traditional art mediums to the most

avant–garde creations of the digital age, To The Moon

guests were immersed in an array of art experiences that

fundamentally questioned their concept of art.

“Months ago, a digital piece of art sold for $69 million,”

said Gores. “That’s basically when people heard of this

NFT idea. Generally, we have always thought that digital

art could not be authenticated, because when you email

something, it’s everywhere. But a way was found to

authenticate the ownership of a single file. So, yes, people

can see it, but only one person can own it. I was asked to be

the feature for an NFT exhibit on a rooftop in Miami.”

A JPG file made by a digital artist known as “Beeple”

was sold by Christie’s Auction House for $69 million. That

price set a record for the increasingly popular market for

digital–only art.

Please see Derek Gores Gallery, page 22
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