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Titusville’s ‘Ride It Down’ set to begin at Welcome Center, bike the trail

Please see ‘Ride It Down,’ page 23

By Ken Datzman

TITUSVILLE — Communities are increasingly

realizing the economic potential of trails as highly desir-

able destinations that bring dollars into the markets they

serve.

Over the last decade, community leaders and planners,

buoyed by new economic studies, have used greenways,

urban parks, and trails as economic engines.

In the Sunshine State, the City of Titusville has been a

leader in that regard, using the “Trail Town” model of

economic development, and all the amenities it brings.

The state’s long–distance trails provide a scenic and

healthy way to enjoy the outdoors, especially in today’s

environment when people are looking for open spaces to

exercise.

“We were the second city in Florida to earn the designa-

tion as an official ‘Trail Town.’ Our trails are incredibly

important to this community,” said Marcia Gaedcke,

president of the Titusville Area Chamber of Commerce.

Her city earned the Trail Town distinction in June 2018.

“Alternative transportation modes and recreational

opportunities such as trails are at the top of the list when

people choose to relocate to communities,” added Gaedcke,

whose organization will host its “Ride It Down 3: Bicycles,

Bands & Brews” trail event from 8 a.m. to 3 p.m. on

Saturday, Feb. 26.

The event, with short rides and long rides, will start at

the Welcome Center on South Hopkins Avenue in

Titusville, and end there. The ride is for all ages and skill

levels. In 2019, the inaugural event attracted more than

500 riders from the region and beyond.

To register for Ride It Down, visit Titusville.org. Pull

down the “events” header and flip the calendar to Febru-

ary. Event sponsorships start at $150. Sponsors include

the City of Titusville, Wild Ocean Seafood Market, and

Playalinda Brewing Co., among others.

To inquire about sponsorships, contact Erin Akins, the

Titusville Area Chamber’s director of operations, at

akins@Titusville.org or call (321) 267–3036.

Designated by the Department of Environmental

Protection’s Office of Greenways and Trails, a Florida Trail

Town is a community close to a long–distance non–

motorized recreational trail that welcomes hikers,

bicyclists, skaters, and joggers.

To pursue the designation, Titusville formed a trails

committee, spearheaded efforts to build a bicycle and

pedestrian bridge over Garden Street, revamped down-

town streets to be more bicyclist and pedestrian friendly,

and opened a new Welcome Center, said Gaedcke.

“We’ve had a lot of visitations since opening the

Welcome Center. We have been creative about the events

and activities that we do there,” she said.

The Titusville Welcome Center provides information on

attractions, cycling, dining, nature, wildlife stops, special

rocket–launch viewing sites, and kayaking and boating

areas.

Trail Town designation candidates fill out an applica-

tion and are considered for approval by the legislatively

established Florida Greenways and Trails Council.

Designated Trail Towns are featured on the Office of

Greenways and Trails website and given metal signs that

can be placed at trailheads and town gateways, along with

stickers for the windows of businesses.

“Titusville is at the convergence of three long–distance

trails — Florida Coast–to–Coast, East Coast Greenway,

and St. John’s River–to–Sea Loop,” she said.

Not only do communities with high–quality trail infra-

structure see health improvement in their citizens, the

health improvements translate into real medical savings

for those communities. In a report by the American Heart

Association, researchers found that for every $1 invested in

building trails there is a direct correlation of $3 saved in

medical costs.

The individual benefits of outdoor recreation include:

lower blood pressure, improved cardiovascular and

muscular fitness, improved flexibility, stronger immune

system, lower stress/anxiety/depression, improved

attention span, and improved self–esteem.

“Not only do trails provide significant health–related

benefits for their users by promoting exercise and time

outdoors, but they also serve as an important economic

generator for the areas in which they are located,” said

Lisa Nicholas, economic development director for the City

of Titusville.

“A variety of economic–impact studies have noted that

Marcia Gaedcke, right, is president of the Titusville Area Chamber of Commerce. Erin Akins is director of operations. Their organization
will be hosting ‘Ride It Down 3: Bicycles, Bands & Brews’ on Feb. 26, a community bike ride on the Coast–to–Coast Trail. The event
will begin at the Titusville Welcome Center on South Hopkins Avenue. The ride is for all ages and skill levels. There are multiple ride
lengths. Comfort stations will be set up along the route.
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Victoria Langley Heller
vheller@careersourceflorida.com
Senior Director, Communications and Board Relations
CareerSource Florida

TALLAHASSEE (Dec. 27, 2021) — Today,

CareerSource Florida recognized the noteworthy accom-

plishments of the state’s workforce system as Florida’s

economy continued its strong recovery in 2021.

In addition to assisting more than 96,000 Floridians

who secured employment over the past fiscal year, the

CareerSource Florida network is implementing the 2021

Reimaging Education and Career Help (REACH) Act,

creating a consumer–first workforce system to enhance

equity and access to workforce services, including supply–

and–demand–aligned job training that promotes upward

mobility.

CareerSource Florida, the Governor’s principal

workforce policy and investment board, was tasked under

the REACH Act with appointing and facilitating a new

state Credentials Review Committee focused on strength-

ening and modernizing our state’s workforce.

“With Governor DeSantis’ leadership, Florida’s

workforce and education systems are transforming our

service delivery models to provide innovative education

and training opportunities that meet current and future

business needs,” said CareerSource Florida Board of

Directors Chairwoman Stephanie Smith, senior director

of government relations for Anthem, Inc. “I am excited for

the development and work of the Credentials Review

Committee, which will put our state in the best position to

connect job seekers with rewarding, in–demand career

paths and ensure employers have the talent needed to

compete.”

2021 accomplishments of the CareerSource Florida

network include:

l Assisting 96,293 Floridians who secured employ-

ment, including more than 5,800 military veterans.

l Providing recruiting, hiring and training services to

more than 53,700 businesses.

l Awarding $5.9 million in Incumbent Worker

Training grants to 122 businesses, with an emphasis on

small businesses, projected to train more than 4,300

workers.

l $8.4 million in Quick Response Training grants

awarded to 16 businesses, projected to train more than

3,000 new and existing employees.

Through the Get There Faster: Workforce Innovation

and Opportunity Act funds, Governor DeSantis directed

CareerSource Florida to make the following opportunities

available for veterans and their spouses, at–risk Florid-

ians, and rural communities:

l $8.6 million to expand training for veterans, spouses

CareerSource Florida, in partnership with the Florida

Department of Economic Opportunity (DEO) and Florida

Department of Education (FDOE), awarded $8.6 million

to local workforce development boards across the state to

expand career and workforce training opportunities for

military veterans and spouses seeking employment. In

June, the CareerSource Florida Board of Directors

approved funding for the competitive grants to reach and

assist a greater number of military veterans and spouses

of active duty military and veterans with employment

challenges such as homelessness or service–related

disabilities.

l Additional grants to support at–risk and low–income

Floridians seeking career help

Also approved in June by the CareerSource Florida

Board, the following grant awards for local workforce

development boards collaborating with state or technical

colleges and other community partners are planned:

l $5 million to provide low–income adults and youth

with training opportunities with a focus on industry–

recognized cloud computing or other information technol-

ogy credentials of value identified by the state Depart-

ment of Education.

l $5 million for at–risk Floridians receiving public

assistance, including those recovering from substance use

disorder or returning from justice system involvement to

receive education and work skills training and assistance

in finding employment to achieve self–sufficiency.

l Rural Workforce Initiatives

Allocated by the CareerSource Florida Board and in

collaboration with DEO, $2 million in grants to enhance

workforce and training services was awarded to 11 local

workforce development boards serving rural communities

across the state.

The grants will expand access to job seeker services

and collaboration between local workforce development

boards and state or technical colleges, with a focus on

programs serving veterans and military families as well

as Floridians with barriers to employment.

l Expansion of Apprenticeship Opportunities

In support of a successful partnership between

CareerSource Florida and Lockheed Martin, the College

of Central Florida opened a state–of–the–art apprentice-

ship lab for job seekers with an interest in global security

and aerospace. CareerSource Florida aided in building the

apprenticeship program and identifying grant opportuni-

ties to defray training costs. CareerSource Citrus Levy,

the local workforce development board, assists Lockheed

Martin in identifying candidates for the apprenticeship

program. Apprentices can earn college credit toward an

associate degree in engineering technology.

Additionally, several local workforce development

boards, working in partnership with the state Depart-

ment of Education, state colleges and businesses, have

initiated or launched a number of new registered appren-

ticeship programs in targeted industries, including

healthcare and manufacturing. With start–up funds

allocated by the state board last year, all 24 local

workforce development boards now have an apprentice-

ship navigator point of contact for businesses. Visit

apprenticeflorida.com for more information about how

registered apprenticeship programs can benefit busi-

nesses and individuals.

l Credentials Review Committee

As required by the REACH Act, the CareerSource

Florida Board Executive Committee appointed the

inaugural members of the state’s first Credentials Review

Committee, tasked with implementing a process for

evaluating credentials for inclusion on the new Master

Credentials List. The Credentials Review Committee

includes 18 leaders in business, education, economic

development, community development, labor and state

and local government.

l Gig Workers and Employers

This year, CareerSource Florida introduced new

resources for Floridians seeking remote or flexible job

opportunities. Gig work, typically facilitated through

online applications or platforms, bridges the gap between

traditional, independent, and non–traditional work

arrangements, allowing more flexible options for

freelancers and job seekers. Employers and job seekers in

the gig economy now have access to the Gig Economy

Resource Guide and the Gig Economy Dashboard.

l Accountability and Transparency

The CareerSource Florida Board of Directors approved

several policies in 2021 to strengthen accountability and

governance within Florida’s workforce system. The board

also approved additional measures to provide flexibility in

assisting job seekers who face specific challenges with

employability. Accountability and transparency remain

top priorities for the CareerSource Florida network to

ensure investments and actions earn and protect the

public’s trust.

l About CareerSource Florida

CareerSource Florida, with its business–led board of

directors, provides policy direction for talent development

programs administered by the Department of Economic

Opportunity, Florida’s 24 local workforce development

boards and their 100 career centers. The CareerSource

Florida State Board serves as the Governor’s principal

workforce policy and investment board, working in

partnership with DEO, which is responsible for the state

workforce system’s fiscal and administrative affairs, and

local workforce development boards that serve Florida’s

businesses and career seekers. Together, the

CareerSource Florida network connects employers with

qualified, skilled talent and Floridians with employment

and career development opportunities to achieve economic

prosperity. Learn more about this organization at

careersourceflorida.com.

CareerSource celebrates workforce development achievements in 2021; helps more than 96,000 Floridians
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is Michael D. Barber of The Law Office of Michael D.

Barber. Barber is a graduate of the University of Florida

Levin College of Law and has been practicing law for over

10 years. He is a solo practitioner and currently practices

in the areas of criminal defense, personal injury, home

insurance disputes, and education law. In 2016, Barber

was elected to serve on the Orange County Soil and Water

Conservation District board, and served as chair from

2019–2022. Barber has been very active in the Orange

County Bar Association including chairing the Criminal

Law Committee from 2015–2017 and currently serving on

both the Orange County Bar Association Executive

Council and as the president of the Young Lawyers

Section.

The Orange County Bar Association will host its annual

Professionalism Awards Ceremony from 3–5 p.m. on

Thursday, March 24, at the Jury Assembly Room of the

Orange County Courthouse.

For more information on the event or to RSVP, visit

https://www.orangecountybar.org/.

The Orange County Bar Association, established in

1933, is a voluntary association comprised of 3,000–plus

judges, attorneys, and other legal professionals whose

mission is to serve the profession and the public with

outstanding member and community programs. The

association established and supports the work of the

OCBA Foundation Inc., and the Legal Aid Society of the

Orange County Bar Association Inc.

The Orange County Bar Association’s Professionalism Award recipients announced
the Ninth Judicial Circuit Court since 1994. He served for

a number of years as a judge for the Unified Problem–

Solving Courts, and served on The Florida Bar Foundation

board for 10 years helping to secure grant funding that

would build programs that offer legal services and

assistance to the poor. Whitehead has served as a mentor

to numerous judges, local high school youth, and has

taught law students at the FAMU College of Law for the

past 14 years. Whitehead has also served as president of

100 Black Men of Greater Orlando for the past five years.

l The William Trickel Jr. Professionalism Award is

presented to an attorney who has practiced law for 15 or

more years. The 2022 recipient is John Foster of the

Family Complex Litigation & Collaborative Group. Foster

has been practicing law for over 40 years, and currently

practices exclusively on the resolution of complex divorce

and family law cases. He is actively involved in the Family

Law Section of The Florida Bar, and serves on the Family

Law Section’s Executive Council and Legislation Commit-

tee. He has received numerous awards and honors

including achieving the highest “AV” rating by Martindale

Hubbell, is a member of the National Advocates “Top 100,”

and serves on the Advisory Board of the American

Academy of Certified Financial Litigators. Foster is a

graduate of the University of Florida Levin College of Law.

l The Lawrence G. Mathews Jr. Young Lawyer

Professionalism Award is presented to an attorney who

has practiced law for less than 15 years. The 2022 recipient

By Jenny Brown
jennyb@ocbanet.org
Executive Director
Orange County Bar Association

ORLANDO (Jan. 18, 2022) — The Orange County Bar

Association (OCBA) has announced the recipients of its

2022 Professionalism Awards.

The James G. Glazebrook Memorial Bar Service

Award, the William Trickel Jr. Professionalism Award,

and the Lawrence G. Mathews Jr. Young Lawyer Profes-

sionalism Award recipients, who are nominated by their

peers, are attorneys and judges whose conduct and career

stands as a model of success built on unquestioned

professionalism.

The James G. Glazebrook Memorial Bar Service Award

is presented to a state or federal jurist who best demon-

strates service to and support of the legal profession and

the Legal Aid Society of the OCBA, is dedicated to

professionalism both in and out of the courtroom, and is a

leader in promoting professionalism, including civility,

integrity, and respect for the legal system.

l The 2022 recipient of the James G. Glazebrook

Memorial Bar Service Award is Judge Reginald K.

Whitehead, Circuit Judge, Ninth Judicial Circuit Court of

Florida. Whitehead was nominated by the Orange County

Bar Association’s Criminal Law Committee and his

judicial peers. Whitehead is a graduate of the University of

Florida Levin School of Law and has served as a judge in Candidate Vennia Francois to address Brevard Federated Republican Women
The Brevard Federated Republican Women will host its luncheon meeting at 11 a.m. on Wednesday, Feb. 2, at Space

Coast Convention Center, 103 Tucker Lane (behind the Holiday Inn Express (Southwest corner of State Route 520 and

Interstate 95).

Vennia Francois will be the guest speaker. She is a candidate for Florida State House, District 44. Francois will speak

on “women in politics, campaigning and winning.” She is a first–generation American — born, raised and educated in

Orlando.

The Brevard Federated Republican Women have been empowering women in the political field since 1950.

The meeting fee of $25 includes lunch. Reservations are required and must be made by noon on Friday, Jan. 28.

Reservations can be made by calling (321) 727–1212 or by visiting www.brevardfederatedrepublicanwomen.org.

For more information on this event, contact Jill Gentis, BFRW president, at (773) 896–8616.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

brevardbusinessnews@earthlink.net

From: Microsoft Exchange Approval Assistant 
<TenantSetting_AC9A8876-0461-47EA-9d4C-FE8D02AEF7D5
@sa18org.onmicrosoft.com>

Sent: Tuesday, January 18, 2022 8:15 AM
To: brevardbusinessnews@earthlink.net
Subject: Rejected: 06J (4004.05.01) RE: IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN 

TRAFFICKER?

Your message was rejected by a moderator for these recipients. 

Marianne Reynolds; Paola Zavaleta; Todd Brown; Brevard Felony E-Service; Jennifer Denick; Leah 
Brooks; Susan Stewart; Tyler Sirois; William Scheiner; Angela Antoniou; Nikki Moccio; Sean Sendra  

Subject: 06J (4004.05.01) RE: IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?  
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When it comes to COVID–19 in 2022, opt for prudence, not
panic; eat well, wash your hands, and engage with your friends

By Marilyn M. Singleton, M.D.
marilynsingletonmd1@gmail.com

TUCSON, Ariz. (Jan. 4, 2022) — By now, Dr. Anthony

Fauci’s COVID–19 “fearspeak” has become background

noise. Yes, the new “Omicron” variant is making its way

around the world. Fortunately, reports from South Africa

as well as other studies indicate that Omicron’s illness is

milder than Delta. Even Fauci–friendly public health

physicians have cautioned that there is “absolutely no

reason to panic.”

In 2022, we should panic because opioid overdoses took

the lives of 100,000 fellow Americans from April 2020 to

April 2021– an increase of 28 percent from the same period

the year before. The statistic is appalling but not surpris-

ing given the COVID lockdowns coupled with millions of

doses of fentanyl and other illicit drugs flooding across a

porous border.

We should panic because one–in–10 Americans has

diabetes and one in three Americans has prediabetes.

Moreover, 89 percent of the diabetics are overweight (Body

Mass Index over 25). Just over 73 percent of the U.S.

population are overweight and 42.5 percent are obese (BMI

over 30). Worse yet, obesity among adults, age 18 to 25

years increased from 6.2 percent to 32.7 percent over the

last 40 years. Instead of Dr. Fauci telling us we have to

relinquish our individual choices when it comes to the

increasingly ineffective current COVID vaccines, he should

emphasize the effect of obesity on COVID outcomes.

According to the CDC, about 78 percent of the people who

have been hospitalized who needed a ventilator or died

from COVID–19 have been overweight or obese.

We should fear the loss scientific medical practice, when

to avoid being stressed out, patients are demanding

informed consent to be weighed in the doctor’s office. Yet

curiously, informed consent is not required for experimen-

tal mRNA vaccines.

We should fear the blatant abuse of power by our public

servants in the name of public health. We should be afraid

when our top health bureaucrat, the Health and Human

Services (HHS) Secretary declared “it is absolutely the

government’s business” to know people’s vaccination

status.” We should panic when elected representatives

jump on the medical privacy–be–damned bandwagon. The

House of Representatives handily approved the Immuniza-

tion Infrastructure Modernization Act of 2021 which would

establish yet another government database. This one is an

“immunization information system,” that can share every

vaccine dose with not only other governmental but with

private entities.

We should be afraid when the FDA sends threatening

letters to pharmacists, trying to limit the use of a safe drug

shown to be 60 percent effective in improving outcomes of

COVID. Why? It has side effects such as skin rash, nausea,

vomiting, diarrhea, stomach pain, facial or limb swelling,

neurologic adverse events (dizziness, seizures, confusion),

sudden drop in blood pressure, severe skin rash potentially

requiring hospitalization and liver injury. We’ve seen no

such letters regarding molnupiravir, the new kid on the

block for COVID treatment that can cause diarrhea,

dizziness, headache, hives, itching, skin rash, nausea,

redness of skin, vomiting, bone and cartilage damage in

children, birth defects, cancer and is only 30 percent

effective.

We should panic knowing that pharmaceutical

companies spent $266,846,347 lobbying Congress, and the

American Medical Association’s top corporate donors are

pharmaceutical companies.

We should panic about the federal government

establishing guidelines (future regulations?) for news and

social media on suppression of health “misinformation.”

We should worry that Meta, the company formerly known

as Facebook engages in Soviet–style silencing certain

political viewpoints.

We should fear social engineering and panic about the

media becoming the new form of re–education camps. It’s

hard to miss the oohing and awing over the first

transgender person to make it to the Jeopardy! Tourna-

ment of Champions. Did they fawn over the first male, the

first Black person, the first white person, the first Asian

person? No. BTW, the first Tournament winner was a

woman, and a Black man won years before women and

Blacks knew they were inferior, weak–minded oppressed

persons. Someone, please come forward and enlighten us

as to why a transgender person answering questions on a

game show is headline news. Viewed in the most favorable

light, perhaps the media were providing welcomed

distraction from Dr. Fauci and his smug and smarmy self.

We should fear misguided attempts to stop racism with

racism. In the name of social justice, colleges, businesses,

medical schools, and K–12 schools have fallen into the trap

of promoting Marxist race warfare where students and

employees can learn that minorities are permanent

victims of the irredeemably racist white people.

We should fear becoming accustomed to a new socially

acceptable apartheid: segregation by race, vaccination

status, and mask–wearing.

Most of all, we should fear how readily our fellow

Americans acquiesced to unreasonable, unscientific

demands at the altar of COVID–19.

When it comes to COVID in 2022, opt for prudence, not

panic. Eat well, get enough vitamin D, exercise, wash your

hands, engage with your friends, cough or sneeze in your

elbow, and stay home if you are feeling unwell. If you do

get sick, seek medical care immediately.

Live your life. After all, there are 14 more letters after

omicron in the Greek alphabet.

l About the Author

Dr. Singleton is a board–certified anesthesiologist. She

is past president of the Association of American Physicians

and Surgeons (AAPS). She graduated from Stanford and

earned her M.D. at University of California–San Francisco

Medical School. Dr. Singleton completed two years of

surgery residency at UCSF, then her anesthesia residency

at Harvard’s Beth Israel Hospital. While still working in

the operating room, she attended UC Berkeley Law School,

focusing on constitutional law and administrative law. She

interned at the National Health Law Project and practiced

insurance and health law. She teaches classes in the

recognition of elder abuse and constitutional law for non–

lawyers.

Dr. Singleton lives in Oakland, Caif. Her website is

marilynsingletonmdjd.com.

Live preview of Cliff Shuler Auctioneers & Liquidators auction items set for Feb. 17
Cliff Shuler Auctioneers & Liquidators will present a live preview of auction items from 9–11 a.m. on Thursday,

Feb. 17. The items include a 32–foot camper, cars, motorcycles, bull skull with turquoise and other stones, fire truck, and

one–third interest in two–family home in Bronx, N.Y. More items are coming. To view the items, visit www.SoldFor.com.

The next online auction ends at 6 p.m. on Wednesday, Feb. 23.
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By Tory Moore
torymoore@ufl.edu
IFAS Communications
University of Florida

GAINESVILLE (Jan. 18, 2022) — Recently discov-

ered genetic knowledge of two nuisance western honey

bee subspecies will help commercial and hobby

beekeepers.

A new UF/IFAS study identified genetic characteris-

tics relevant to the production and behavioral at-

tributes of these two key bee subspecies. For example,

researchers found Cape bees to be significantly darker

than Africanized bees. This dark coloring could be

genetically correlated to their undesired behavior.

Both subspecies are undesired in the United States.

The first, the “killer bee” or “Africanized honey bee,”

known scientifically as “A.m. scutellata,” is a light–

colored bee known for its territorial and defensive

nature. This subspecies was taken from its native

habitat in South Africa to Brazil in the 1950s. There, it

hybridized with the European bee subspecies kept by

Brazilian beekeepers, and then moved into the U.S.

A.m. scutellata are considered invasive bees and can

take over colonies of managed honey bees, which can

lower profits for beekeepers. They also are known for

their heightened defensive behavior.

The second subspecies studied, the “cape honey bee,”

known scientifically as “A.m. capensis,” presents a slew

of problems to beekeepers. These bees are more docile

but are more likely than African honey bees to take

over hives. Cape bees are considered social parasites.

Unlike other honey bee subspecies, cape worker bees

can clone themselves, producing female eggs without

first mating. These clones can take over a hive. These

workers cannot reproduce at the same rate as a

traditional queen and the colony will eventually

dwindle and collapse, a phenomenon coined “capensis

calamity.”

“More amazing than the cape bee worker’s ability to

clone itself is the rate at which it can take over other

colonies,” said Jamie Ellis, UF/IFAS professor. “We are

working to ensure these bees do not make their way to

the United States because in most cases, when these

bees take over a colony, the colony is doomed.”

Genetic studies can be used to understand “why the

way things are” for an organism. In this case, research-

ers sought to understand what genetic traits contribute

to the appearance of these bees and their behavior.

Using data collected from South African bees from a

previous USDA Animal and Plant Health Inspection

Service funded study in 2013 and 2014, scientists

sought to understand what genes are responsible for

the physical characteristics of these subspecies.

“We found really interesting variations in the genes

of these bees that can help explain why they look and

behave differently,” said Laura Patterson Rosa, UF/

IFAS graduate student and co–lead author of the

study. “There are a lot of implications to what we

found. We have not yet been able to verify these new

discoveries in additional populations, but if our

findings stand the test of time, it could partially

explain why we see behavioral changes, why they do

not acknowledge the existence of queens of other

subspecies and why they can clone themselves when

other bees cannot.”

“Color phenotype is an important aspect to beekeep-

ing management,” said Ellis. “It can help beekeepers

know what type of honey bee they have.”

Cape bees are significantly darker than the

Africanized bees. This dark coloring could be geneti-

cally correlated to their cloning and colony takeover

behavior.

“There are potentially over 30 subspecies of honey

bees. We investigated only two in the published study,”

said Ellis. “Does this finding hold true for the other

dark colored honey bee subspecies? It would be inter-

esting to look for these mutations across all western

honey bee subspecies to determine if this is the case.”

Curiosity about traits, characteristics and color and

how they impact behavior persists as researchers hope

to use these findings for future research.

Special thanks to supporters of this research

including USDA APHIS and the Florida Department of

Agriculture and Consumer Services through the

guidance of the Honey Bee Technical Council.

l About the Institute of Food and Agricultural

Sciences

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to

sustain and enhance the quality of human life. With

more than a dozen research facilities, 67 county

Extension offices, and award–winning students and

faculty in the UF College of Agricultural and Life

Sciences, UF/IFAS brings science–based solutions to

the state’s agricultural and natural resources indus-

tries, and all Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.

Bee appearance and behavior may be related, new UF genetic study reveals; results to help beekeepers
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Rockledge Regional Medical Center and Steward Health Care
welcome Michael Dougherty, joins the practice on Merritt Island

By Cathy Pague
cathy.pague@steward.org
Director of Marketing
Rockledge Regional Medical Center

MERRITT ISLAND (Dec. 13, 2021) — Despite what

some people say, watching television can sometimes make

a positive difference in a person’s life.

For Michael Dougherty, M.D., medical shows helped get

him interested in becoming a physician.

“I loved the TV shows ‘Scrubs’ and ‘House,’” said

Dougherty, who earned his medical degree from American

University of the Caribbean School of Medicine in

Cupecoy, St. Maarten. “Around that time, I wanted to be a

fighter pilot but found out my eyesight wasn’t good enough,

so I thought, ‘Cool, I’ll become a doctor.’”

Dougherty did his residency at Baton Rouge General in

Baton Rouge, La., and practiced there from June 2018 to

June 2021. For the last four months, he’s been a physician

at the VA center in Lake Jackson, Texas.

He has joined Steward Medical Group on Merritt

Island, 2404 N. Courtenay Parkway, Suite D.

Dr. Dougherty is board certified in family medicine and

his primary focus is prevention, which he says is vastly

preferable to treating people once they’re admitted to the

hospital. Dr. Dougherty is currently offering same–day

appointments when you call (321) 452–4470.

“I like family medicine because so much of it involves

prevention,” he said. “When you’re in the hospital, things

have already gone awry to the point that you need urgent

care. Building that doctor–patient relationship outside of

the hospital system is crucial in preventing many patients

from having to enter the hospital.”

That means controlling hypertension before it becomes

a stroke or treating diabetes before it becomes necessary to

amputate a leg, he added.

“I’m incredibly excited to join Steward. As a primary

care doctor, it is my goal to ensure patients live active,

healthy lives by providing smart, preventative care that

keeps them well,” said Dr. Doughtery. “I am pleased to

have the opportunity to make a difference every day for our

community.”

“Dr. Dougherty will help to provide important primary

care in the community allowing our patients to lead their

healthiest lives” said Michael Callum, M.D., president of

Steward Medical Group.

“He has strong relationships with our circle of special-

ists to treat all medical conditions and provide the highest

quality care possible.”

Steward’s footprint in Brevard and Indian River

counties includes more than 300 providers, ranging from

primary care and women’s health to orthopedics and other

specialty services.

l About Steward Health Care — Rockledge and

Melbourne

The mission of Rockledge Regional Medical Center and

Melbourne Regional Medical Center is to provide the

highest quality health care with compassion and respect.

Both hospitals are full acute care hospitals and include a

network of affiliates providing rehab services, wound care,

laboratory services and pain management.

Visit www.Rockledgeregional.org and

www.Melbourneregional.org for more information on

Rockledge Regional Medical Center or Melbourne Regional

Medical Center.

l About Steward Health Care System

Nearly a decade ago, Steward Health Care System

emerged as a different kind of health care company

designed to usher in a new era of wellness. One that

provides our patients better, more proactive care at a

sustainable cost, our providers unrivaled coordination of

care, and our communities greater prosperity and stability.

As the country’s largest physician–led, tax–paying,

integrated health–care system, Steward’s doctors can be

certain that they share their interests and those of their

patients. Together we are on a mission to revolutionize the

way health care is delivered — creating healthier lives,

thriving communities and a better world.

Steward is among the nation’s largest and most

successful accountable care organizations, with more than

5,500 providers and 43,000 health–care professionals who

care for 12.3 million patients a year through a closely

integrated network of hospitals, multispecialty medical

groups, urgent care centers, skilled nursing facilities and

behavioral health centers.

Based in Dallas, Steward currently operates 39

hospitals across Arizona, Arkansas, Florida, Louisiana,

Massachusetts, Ohio, Pennsylvania, Texas and Utah.

For more information, visit www.steward.org.

‘The Wondrous World of John Williams: A 90th Birthday Tribute’ to
be presented by BSO Feb. 5 at King Center; champagne reception

Jones, Schindler’s List, The Cowboys, and more.

David Schillhammer, Brevard Symphony Orchestra’s

executive director, said, “I’m thrilled about this concert

because film scores and compositions have a way of

connecting us to sense memory and storytelling that really

allow audience members to be transported. Mr. Williams’

contributions to the world of music are truly immeasur-

able, and I’m so honored and excited to be celebrating his

90th birthday with this tribute.”

Tickets to The Wondrous World of John Williams: A

90th Birthday Tribute may be purchased at https://

brevardsymphony.com/williams or by phone from The

King Center at (321) 242–2219.

The Brevard Symphony Orchestra is the only fully

professional orchestra in the county. Many of Central

Florida’s finest classical musicians play with the BSO. For

more information about BSO’s programs, purchasing

season tickets, or becoming a BSO supporter, visit https://

brevardsymphony.com or call (321) 345–5052.

MELBOURNE (Jan. 13, 2022) — The Brevard Sym-

phony Orchestra has announced “The Wondrous World of

John Williams: A 90th Birthday Tribute,” with perfor-

mances set for 2 p.m. and 7:30 p.m. on Feb. 5 at the

Maxwell C. King Center, 3865 N. Wickham Road, in

Melbourne.

Immediately following the 7:30 p.m. performance, the

BSO will host a birthday cake and champagne reception in

the newly renovated Crown Club at The King Center.

Tickets to the reception are separate from the perfor-

mance tickets and may be purchased for $35 each at https:/

/brevardsymphony.com/JWBDAY.

Williams is the most honored film composer of all time,

with 52 Academy Award nominations and four wins in the

Best Original Score category for Jaws, Star Wars, E.T. the

Extra–Terrestrial, and Schindler’s List.

This program will include selections from some of his

award–winning film scores as well as fan favorites,

including Harry Potter, Star Wars, Jurassic Park, Indiana
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By Annette Barrios
annette.barrios@brevardfl.gov
Recruitment Specialist
Brevard County Fire Rescue

VIERA (Jan. 12, 2022) — Four students are on track to

become firefighters/EMTs with Brevard County Fire

Rescue, thanks to a sponsorship opportunity.

The opportunity was made possible through a sponsor-

ship with Brevard County Fire Rescue, with funding

provided by Brevard County District 2 Commissioner

Bryan Lober.

Daniel Barrios, Brendan Gish, Kamden Ireland and

Jeffrey Pillard were selected in July 2021 to receive

sponsorships. To be considered for the sponsorship,

applicants had to complete a 500–word essay on why they

should be selected, provide three letters of recommenda-

tion, have a minimum grade–point average of 2.5 out of

4.0, pass a physical agility test and complete a candidate

interview with Brevard County Fire Rescue’s senior staff.

Barrios, Gish and Ireland recently completed the

Emergency Medical Technician Program at Eastern

Florida State College. The program is one semester long

and consists of three courses, which includes patient

interaction on ambulances and in an emergency depart-

ment setting. They are now qualified to sit for the National

Registry of Emergency Medical Technicians certification

examination.

Their next step will be to enroll and complete the Fire

Training Academy.

All three recipients have a strong desire to make a

difference in their community.

Gish, who almost lost his brother to a bad car accident,

my interest in doing the same. Growing up and watching

my dad go to work and going to visit him at his fire station

was the coolest thing ever to me. At the end of my career,

I want to be able to look back with pride on the countless

lives that I was able to make a difference in.”

Kamden’s father, Ken Ireland, has been in the fire

service for 28 years and is a district chief for Orlando Fire

Department. Kamden said, “I grew up a Firefighter kid

and have been around the fire service my entire life.

I guess you can say it is in my blood. It amazes me how

everyone in the fire service knows each other. I want to be

a part of that. The fire service is huge, but the closeness of

each person is awesome, much like a family.”

Brevard County Fire Rescue is currently accepting

sponsorship applications. The sponsorship will provide

funding to attend Eastern Florida State College’s EMT and

Fire training programs. Recipients will then enter

employment with BCFR as a Firefighter/EMT. The

deadline to apply for this opportunity is March 23, 2022.

Visit www.brevardfl.gov/FireRescue/FireRescueCareers

to request the sponsorship application packet. For

additional information contact the Brevard County Fire

Rescue Recruiter at (321) 350–9773.

Opportunity through a sponsorship with Brevard County Fire Rescue; Commissioner Lober steps up
said,”I wouldn’t be able to call him on his birthday, get

advice from him when I need it or even spend holidays

together, if it weren’t for the first responders. That life–

changing experience made me appreciate how much these

men and women go through and do for our communities

daily and I have been infatuated with this profession ever

since”.

Pillard, who had already obtained his Emergency

Medical Technician certification, recently completed the

Eastern Florida State College’s Fire Training Academy.

The program consists of two courses totaling 492 clock

hours. The extensive hands–on training prepares students

to test for the Florida Fire Fighter Certificate of Compli-

ance. “I want to be able to help people in need and people

who need care,” said Pillard. “The sponsorship opportunity

presents me with the chance to create hope within our

community. With hope, we can accomplish anything.”

l Following in their Father’s Footsteps

Both Barrios and Ireland are the sons of Firefighters.

Daniel’s father, Danny Barrios, has been in the fire service

for 26 years and is an assistant chief for Reedy Creek Fire

Department. Barrios. “My father was always my role

model,” he said. “His passion for helping others sparked

‘Cooking in an Instant and Air–Frying’ class at UF Extension Office in Cocoa
COCOA (Jan. 20, 2022) — The UF/IFAS Extension Office will conduct “Cooking in an Instant and Air–Frying” class

on Feb. 10. Participants will learn how to make delicious recipes using a pressure cooker or an air–fryer. This cooking

class is a fun, hands–on experience. The recipes for this class are inspired by Asian cuisine, featuring egg rolls, fried rice,

and more.

There are two timeslots to choose from; space is limited to 12 people per slot. Materials are provided in class. Tickets

are $15 per person and registration ends at 5 p.m. on Feb. 7.

Register on Eventbrite: https://bit.ly/3qMP64u

For more information on this class, call (321) 633–1702 or email brevard@ifas.ufl.edu.

Rockledge Regional Medical

new ad emailed

FULL COLOR

CA RDIOL OGY CA RE AT 

RockledgeRegional.org 

Whether it’s a simple, noninvasive heart scan or 
advanced cardiac procedures like TAVR, Rockledge 
Regional Medical Center offers the best, most 
comprehensive heart and vascular care for adults. 
Our acclaimed staff of specialists and surgeons is 
here 24/7 to help keep you and your heart healthy 
all year round.

That's heart care 
FOR PATIENTS, BY DOCTORS.

Learn more at 
rockledgeregional.org   



Call Adrienne Roth at (321) 951-7777 for Advertising Information JANUARY 31, 2022

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 12

Please see Eagle Asset Management, page 19

Industry veteran James Camp of Eagle Asset Management is closely watching
first half of the year as stimulus is set to unwind; Florida’s financial health shines
By Ken Datzman

The stock market, across all indices, blazed a trail in

2021. It was fairly easy to make money last year as an

individual investor.

Many companies delivered solid corporate earnings,

quarter–after–quarter, and their stocks rose.

And the federal government held interest rates steady

and continued with its stock–market friendly policy.

But the Federal Reserve is set to dial back its “tapering”

— bond–buying spree — in 2022 and has announced that

rate adjustments are on the way in an attempt to control

runaway inflation.

Tapering refers to the Federal Reserve policy of

unwinding the large purchases of Treasury bonds and

mortgage–backed securities it has been making to shore

up the economy during the pandemic.

By November 2021, the Federal Reserve had purchased

more than $4 trillion worth of Treasuries and other

securities.

With the government stimulus activity set to unwind in

the months ahead, investors can brace for volatility in the

markets. Is a new day dawning for the markets?

“The first half of the year is going to be very revealing,”

said industry veteran James Camp, portfolio manager at

Eagle Asset Management, a subsidiary of Raymond James

Financial. “I think this is going to be one of the most

interesting first halves of a year that I have had in my

career because the government is removing stimulus from

the economy.”

He added, “The Federal Reserve is now front and center

in terms of normalizing interest rates. Frankly, there is a

lot of liquidity in the financial system. As that liquidity

gets drained out of the system, investment dynamics will

change.”

Camp sees the stocks of strong companies faring well

and the more speculative stocks struggling in this new

environment.

“I think the health–care sector will do very well in

2022,” he said. “I think financials will perform very well.

As yields rise, financials typically benefit. I also believe

that some of the consumer discretionary stocks will gain,

as well as resource companies. It’s hard to invest directly in

oil and gas, but some of the resource firms, commodity–

based companies, will likely continue to grow.”

Businesses that have flexible balance sheets and are

well–managed will lead the way in 2022.

Companies that have “pricing power” and can move

higher input costs on to the consumer will be among the

winners, he said. “Simply ‘buying the market’ probably

won’t work. I think investors are going to have to be very

selective.”

Camp believes small–capitalization stocks are poised

for a breakout this year. “They have lagged over the last

couple of years. Typically, they do pretty well in a restart-

ing economy.”

Camp addressed members of the Melbourne Regional

Chamber Jan. 13 at Hotel Melby in downtown Melbourne.

He was the keynote speaker for that business

organization’s “Good Morning Space Coast” breakfast. His

talk was titled “Uncertainty Lies Ahead.” He discussed

timely topics including the stock market, the economy,

interest rates, and workforce challenges.

The Champion Sponsor for the event was Peoples

Financial Planning of Raymond James, led by longtime

local financial advisor Brent Peoples.

Camp continued, “In Florida, where we have seen

generous migration into the state, we need to address

housing affordability head–on. The state relies heavily on

the tourism economy and services. We need affordable

housing for the many people who work in those indus-

tries.”

Inflation is now a top concern among small–business

owners in America. Small–business owners’ optimism

around hiring and investment plans led to a pandemic–era

high score of 63 in the latest U.S. Chamber of Commerce

Small Business Index.

At the same time, 74 percent of small–business owners

showed “concern about the impact of inflation.” The poll

was taken Oct. 13–17 and released Dec. 14.

While the economy is “very strong and consumers have

a lot of excess savings,” Camp said the “hot issue” is

replenishing the workforce, being able to get people safely

back to work.”

“We must increase our labor–force participation and I

think some of this will center on how aggressive employers

are in raising wages,” he said.

“We think inflation is real and it’s going to be with us

for a while. Wage growth is likely to continue higher,

particularly in industries such as hospitality, where we

have seen great wage growth, relative to a low base, over

the last year,” added Camp.

Camp has been with Eagle Asset Management for more

than 25 years. He manages primarily portfolios designed

to generate income, be it dividend stocks, municipal bonds,

or other investment instruments. He works mostly with

high–net–worth individuals helping them preserve and

grow their capital and generate “competitive income.” He is

a regular contributor to Fox Business Network and CNBC.

Camp says inflation is enemy No. 1. The annual U.S.

inflation rate hit 6.8 percent in November, a 39–year high.

The Bureau of Labor Statistics said the Consumer Price

Index of food, energy, goods, and services rose by 0.8 per-

cent in November, pushing yearly inflation above the

6.2 percent recorded a month earlier.

“I think the Federal Reserve will be moving short–term

interest rates probably twice before the quarter ending in

June,” said Camp, who earned his bachelor’s degree in

engineering science from Vanderbilt University and has an

MBA degree in finance from Emory University.

“And I believe that long–term rates are gently going to

be moving higher, probably in the mid–2s by year–end. We

are going to slowly see a lot of this massive stimulus that

was put into the economy removed, and hope that COVID

sunsets and we get some relief.”

He said that “normalization of interest rates will likely

put a slowing on house–price appreciation. Financing costs

have been inexpensive. House–price inflation is a major

issue. It is a societal issue in terms of housing

affordability.”

James Camp, left, is portfolio manager at Eagle Asset Management, a subsidiary of Raymond James Financial. Brent Peoples runs
Peoples Financial Planning of Raymond James in Melbourne. Camp recently addressed members of the Melbourne Regional Chamber
at Hotel Melby as the keynote speaker for the Chamber’s ‘Good Morning Space Coast’ breakfast.

BBN photo — Adrienne B. Roth
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Please see American Advertising Federation, page 21

American Advertising Federation Space Coast to host annual Awards Gala at
The Oaks in Melbourne; record number of local entries; event open to public
By Ken Datzman

The United States is the largest advertising

market in the world, and it is growing.

In 2021, an estimated $284 billion was spent on

the various advertising platforms in America, a year–

over–year increase of 25 percent.

That is according to Magna Global, which tracks

and provides industry forecasts. Advertising spending

growth is expected to continue this year.

“A business has to reach its target customers — to

promote its products and services — and the way to do

that is through advertising and marketing,” said Keri

Goff, president of the American Advertising Federa-

tion Space Coast Chapter.

Never has the industry been so diverse, with an

increasingly wide range of platforms available for

businesses to target audiences — everything from

mobile to print newspapers to direct mail, radio,

television, magazines, social media, and email, among

others.

And each one is important in its own right. There is

no single technology that does it all; it takes a combi-

nation of various communication channels to be

effective in the advertising world.

But one thing is for sure, advertising starts on the

local level with local agencies creating content,

branding strategies, and much more for businesses

and organizations.

Annually, the Washington, D.C.–based American

Advertising Federation hosts an awards competition

that provides recognition in communities. The local

chapter of the American Advertising Federation has

participated in the program for more than 30 years.

Contest submissions come from advertising

agencies, graphic designers, in–house design teams,

media outlets, film and production companies,

photographers, student designers, corporate teams,

individuals, and others.

“It’s a national recognition program, a three–tiered

event that starts at the local club level,” said Goff,

adding that the competition features more than 100

entry categories, including Sales and Marketing, Print

Advertising, Online/Interactive, Film, Video and

Sound, Cross Platform, and Public Service.

Next year’s 2023 competition is being expanded to

include “guerrilla marketing,” said Stephanie Byrd,

immediate past president of the American Advertising

Federation Space Coast Chapter.

“If someone has a small business and does not have

the budget to hire an outside firm, they might

consider ‘guerrilla’ marketing their business. If they

feel like their guerrilla attempt to get people to buy

their product or service worked, they can enter the

contest next year.”

Guerrilla marketing is a tactic in which a company

uses “surprise or unconventional interactions in order

to promote a product or service.” Guerilla marketing is

different from traditional marketing in that it often

relies on personal interaction and focuses on smaller

groups.

The American Advertising Federation Awards is

the industry’s largest and most representative

competition, attracting roughly 35,000 entries in the

local club competitions.

“For more than 60 years, the American Advertising

The American Advertising Federation Space Coast will host its annual Awards Gala Feb. 25 at The Oaks in Melbourne. The event will
be in the Premiere Theaters — Oaks 10. The contest entries will be showcased on the big screen. The program includes a dinner in
the cocktail lounge of the facility. From left: Stephanie Byrd, immediate past president of the organization; Keri Goff, 2021–22,
president; and Jennifer Pokorny, Addy Gala chairwoman. They are at The Oaks.

Awards competition has been recognizing and

celebrating creative excellence in advertising,” said

Stephanie Herndon, the American Advertising

Federation Space Coast awards chairwoman and a

past president of the organization.

“This year, the competition saw over 90 submis-

sions of the best advertising on the Space Coast,

ranging from sales collateral to websites, traditional

media advertising to trade–show setups, and experi-

mental marketing. This is the advertising that drives

the success of our community’s economy — our

county’s small and large businesses.”

Goff said the number of entries topped last year’s

effort. “We’re excited about the participation. This

year’s number of entries is more than we had last

year. And last year we broke the previous year’s

record as well. So, there is a lot of interest in this

competition. Even through the pandemic, we have

continued to grow our number of entries for the

American Advertising Federation competition and

extend our reach throughout the community.”

The entries will be showcased at the American

Advertising Federation Space Coast Chapter’s annual

Awards Gala set for Friday, Feb. 25, at The Oaks in

Melbourne. Open to the public, the event will be in the

Premiere Theaters — Oaks 10. Event tickets are sold

at AAFSpaceCoast.org. A lot of advertising agencies in

the region invite their clients to this event.

“It’s going to be a fun evening,” said Jennifer

Pokorny, the Addy Gala chairwoman. “I have been

working with Stephanie (Byrd) and Keri (Goff) to

coordinate the catering and set up and decorate the

BBN photo — Adrienne B. Roth
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By Milan Mueller
milan.mueller@globalflyte.com
GlobalFlyte, Inc.
and Alisa Picerno
apicerno@aquilinedrones.com
Aquiline Drones Corporation

HARTFORD, Conn. (Jan. 11, 2022) — In the chaos of a

crisis, time is the enemy!

The longer it takes to assess a dangerous situation and

deploy the appropriate action, the greater the chance of the

incident escalating. That’s why Aquiline Drones (AD), an

American drone manufacturer and cloud technology

company and AWARE, a secure, cloud–based suite of

technologies designed for first responders, today an-

nounced a strategic partnership that will enhance the

ability to comprehensively respond to any emergency

incident.

Specifically, the new collaboration creates a unique

end–to–end software–as–as–service platform that extends

AWARE’s Smart Response Software to AD’s Spartacus

line of autonomous, AI–enabled, U.S.–made drones and its

cloud based cognitive AI services with real–time control

and dynamic on–field decision making capabilities, which

will help firefighters, police officers and EMTs assess the

situation, deploy necessary resources and determine their

life–saving course of action in real time before, during, and

after an emergency event.

“Merging live AI–processed drone video streams with

the patented AI–enhanced audio streams offered by

AWARE significantly enhances situational awareness for

first responders and the value they provide in service to

their community,” said Dalton Pont, chief innovation

officer at Aquiline Drones. “Additionally, Aquiline Drones’

maintenance repair overhaul model guarantees fully

functional operational UAVs, which eliminates worry and

ensures high quality use when it matters most.”

“At its core, AWARE is a technical platform of commu-

nication and visualization tools that facilitate quick

decision–making for any type of incident or event re-

sponse,” said Roger Mann, CEO of AWARE. “What’s more,

the system is compatible with any existing hardware and

software for seamless integration into a responder’s daily

workflow, whether it be on a tablet, a vehicle’s mobile data

terminal, a large screen computer or even a smart phone.

It is as useful to a small department as it is to a major

urban disaster response agency, providing critical decision

support before, during, and after an event.”

There are three main components to the AWARE

platform:

l ActionMap provides a unified ArcGIS–based mapping

platform that allows dispatchers, commanders and first

responders to view exactly the same information as an

incident develops in real time. It incorporates data layers

including critical infrastructure, hospitals, and schools,

while displaying live video, near real time audio transcrip-

tion, pictures, GPS locations, known hazards or other

location factors that can impact response and rescue

efforts. In addition, ActionMap is able to generate, upload,

and store pre–plans and Action Plans.

l Multi–Modal Communications (MMC) is a patented,

secure communications platform that integrates live voice–

to–text transcription with text messaging, voice playback,

and customizable keyword highlight into an intuitive user

interface that improves comprehension and situational

awareness of 911 operators, field responders and those in

the command center. By spatially separating radio traffic

into the listener’s ear, MMC enables incident teams to

monitor and track multiple talk groups and channels

simultaneously and understand information coming across

multiple radios more quickly.

l AwareMobile is a smart–phone application that

allows the user to stay updated with an event or incident

while in the field. Team members can rapidly and easily

send and receive secure messages, pictures, and video

while also following along with MMC transcription. This

greatly reduces the need for repeated radio transmissions

and provides responders with accurate locations and turn–

by–turn navigation details.

Pont notes several missions that AWARE–armed

Spartacus drones can fulfill for first responders including:

l Delivery of Emergency Supplies. When second count,

drones can be sent ahead of first responders to assess the

situation on the ground, give responders a critical heads–

up and also be used to deliver lifesaving supplies and

equipment to victims that are not readily reachable by a

human person in time.

l Search and Rescue Drones can help police officers and

firefighters locate missing persons, survivors of an

explosion or building collapse or accident victims thrown

from cars.

l Disaster Management. A drone’s aerial imagery

provides enhanced situational awareness to improve

visibility in difficult conditions, while locating subjects in

darkness or heavy vegetation, thus reducing the time, cost,

and risk associated with on–foot operations.

l Law enforcement. Drones can be deployed in advance

of police intervention to provide first–person viewing and

real time situational awareness, thus capturing crimes in

action, providing first responders with live footage of the

scene, and even recording footage or images of an assail-

ant.

l Site Assessment. Drones can “see” through smoke by

providing real–time video and overlaid area topography

and maps to offer important insight needed to enhance

missions. They can even pinpoint hidden fires in roofs and

walls to better protect a firefighting team.

“From raging wildfires out West to devastating building

collapses on the East, police officers, firefighters, and

EMTs must constantly rise to the challenge of keeping

Americans safe,” said Barry Alexander, founder and CEO

of Aquiline Drones. “Our new partnership with AWARE

helps protect and save them by minimizing or eliminating

hazards entirely.”

l About GlobalFlyte

GlobalFlyte Inc. was established in 2015 in Dayton,

Ohio. GlobalFlyte licensed a patented technology from the

U.S. Air Force Research Lab to create AWARE, a unique

cloud–hosted, software–as–a–service to enhance compre-

hension, communication, and collaboration. Visit

www.GlobalFlyte.com for more information.

l About Aquiline Drones

Aquiline Drones (AD) is a progressive American drone

manufacturer and cloud solutions company located in the

financial district of Hartford. Through Aquiline Drones

Indemnity Corp. the company insures its continuum of

products and services, as well as those of its partners and

affiliates. AD delivers a vertically integrated blend of

products and services. These include an aviation cloud for

commercial drones, U.S.–based drone manufacturing,

drone “maintenance–repair–overhaul” (MRO) services,

unmanned aerial systems (UAS) solutions for large

enterprises and governments, a line of Spartacus drone

products, a robust UAS training academy, and the

country’s first “drone–on–demand” service enabling

customers to order drone services through a proprietary

mobile app.

Visit www.AquilineDrones.com for more information.

Tech–industry leaders team up to produce drone solution; to enhance safety, security in emergency situations
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By Alyssa Cannistra
alyssa.cannistra@parrishmed.com
Communications Specialist
Parrish Medical Center

TITUSVILLE (Jan. 14, 2022) — Advanced heart

disease treatment that reduces the risk for heart attack

and stroke while increasing patient safety and comfort is

now available in Brevard County, exclusively at Parrish

Medical Center.

Shockwave Intravascular Lithotripsy uses sonic

pressure waves to break up arterial calcium deposits that

cause atherosclerosis (hardening of the arteries), which

decreases blood flow and can also lead to heart attacks and

strokes. IVL was approved by the U.S. Food and Drug

Administration in February 2021.

“In our Cardiac Cath Lab, we are using IVL to treat

complicated calcified coronary heart disease in a safer and

easier way than ever before,” said Cath Lab Director and

Chairman of Medicine Dr. Biju Mathews. “With this

technology we are able to achieve better lasting results

through better lesion preparation and a higher degree of

stent expansion that reduces the need for future proce-

dures,” says Dr. Mathews.

The FDA describes how IVL is used to treat heart

disease: “The lithotripsy emitters at the end of the catheter

create pressure waves that are intended to break up the

calcification that is restricting blood flow in the vessels of

the heart. This helps open the blood vessels when the

balloon is inflated (angioplasty). After using the

Shockwave system, the doctor will implant a different

device called a stent, which is a metal tube that helps keep

the vessel open.”

More than 125 Floridians a day die of heart disease,

making it the state’s leading cause of death. Nationally,

more than 600,000 people die annually of heart disease. As

heart disease, specifically coronary calcification,

progresses, plaque buildup on the arterial wall narrows

and eventually restricts blood flow. IVL, as described, is a

better way to bring a healing experience for cardiac

patients.

“Medical technology, once approved for use, is of value

only to patients when they have access to it. We’re

delighted at PMC to be the only hospital in Brevard

presently making IVL treatment available to patients in

need of this vital service,” said Dr. Mathews.

Parrish’s first IVL treatment was performed in

November by Dr. Mathews. IVL is PMC’s latest cardiovas-

cular advancement offered as a part of the hospital’s

cardiovascular patient care services. PMC was also the

first to offer other cardiovascular advancements such as

the world’s smallest pacemaker, the Micra AV. For more

information, visit parrishhealthcare.com/IVL. To schedule

an appointment with Dr. Mathews, call (321) 383–7600.

l About Parrish Medical Center

Parrish Medical Center (PMC), a Parrish Healthcare

integrated care partner, is located at 951 N. Washington

Ave. The 210–bed, not–for–profit, public medical center

has served Brevard County for more than 60 years.

PMC was the first in the nation to be Integrated Care

certified by The Joint Commission and is nationally

recognized as “One of America’s Finest Healing Environ-

ments.”

For more information, visit parrishhealthcare.com

l About Parrish Healthcare

Parrish Healthcare, America’s first Joint Commission

Integrated Care Certified network, includes: Parrish

Medical Center, a Mayo Clinic Care Network member and

one of the nation’s most recognized hospitals for clinical

quality, patient safety, and healing environments; Parrish

Medical Group, NCQA certified patient–centered medical

homes; and Florida Health Network, a coalition of

healthcare providers, insurers and others working together

to improve quality and safety and lower healthcare costs

on behalf of individuals, families and businesses.

Innovative technology for treatment of advanced heart disease now exclusively offered at PMC in Titusville

Emergency Medical Technician Program at Eastern Florida accepting applications
COCOA (Jan. 12, 2022) — The Public Safety Institute at Eastern Florida State College is recruiting for its upcoming

Emergency Medical Technician program.

The deadline for applications is March 27, 2022. Intake is scheduled for April 4 by invitation. Classes will begin on

May 16 and run for 16 weeks through the summer.

All prospective students must complete the online application for admission to Eastern Florida State College and the

separate online application to the Public Safety Institute.

The program is designed to train individuals for entry–level positions in emergency medical and first responder

services. Graduates can also gain certification that will allow them to continue their education into fire service or

paramedics.

For more information on this program, visit easternflorida.edu/go/emt.
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Serving students in Pre-K3 and VPK4 through 12th grade. Visit BrevardCatholicSchools.org

St. Joseph Catholic School
Sunday, January 30 | 9 – 11 AM 

Tuesday, February 1 |  9 AM – 2 PM
Palm Bay, FL

(321) 723-8866 | www.st-joe-school.org

Our Lady of Lourdes Catholic School
Monday, January 31

9 AM – 2 PM & 5 – 7 PM
Melbourne, FL

(321) 723-3631 | www.ollmelbourne.org

Our Saviour Catholic School
Tuesday, February 1 

9 AM – 2 PM
 Cocoa Beach, FL

(321) 783-2330 | www.oursaviourschool.org

St. Teresa Catholic School
Wednesday, February 2

9 AM – 2 PM; 
Titusville, FL

(321) 267-1643 | www.stteresa-titusville.org

Holy Name of Jesus Catholic School
Wednesday, February 2 

9 AM – 2 PM; 
 Indialantic, FL

(321) 773-1630 | www.hnj-school.org

St. Mary Catholic School
Thursday, February 3

9 AM – 2 PM
Rockledge, FL

(321) 636-4208 | www.stmarys-school.org

Ascension Catholic School
Friday, February 4

9 AM – 2 PM
Melbourne, FL

(321) 254-5495 | www.ascensioncatholicsch.org

Melbourne Central Catholic High School
Contact us to schedule a tour.

Melbourne, FL
(321) 727-0793 | www.melbournecc.org

Joinus
Learn how
students succeed
in Catholic school.
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By Meryl Cooper
mwcooper@mcny.org
and Robin Carol
rcarol@mcny.org
Museum of the City of New York

NEW YORK (Jan. 10, 2022) — A llama in Times

Square…fireworks over the Brooklyn Bridge…polar bears

playing in a pool at the zoo… subways, skylines, shadows,

and stolen moments…all these things and more tell the

varied story of New York City, captured by the lenses of

many of the medium’s greatest photographers.

Now, these images will be on view as part of “Celebrat-

ing the City: Recent Acquisitions from the Joy of Giving

Something Foundation,” opening Feb. 18 at the Museum of

the City of New York. The exhibition will feature approxi-

mately 100 photographs selected from the more than 1,000

images recently gifted to the Museum by the Joy of Giving

Something (JGS), a nonprofit organization dedicated to the

photographic arts.

“Photographs of New York are instantly recognizable

and help us celebrate and elevate the many stories of our

vibrant city that might otherwise go unnoticed,” says

Whitney Donhauser, Ronay Menschel director of the

Museum of the City of New York.

“As we continue to emerge from the challenges of the

COVID pandemic, this magnificent gift from the Joy of

Giving Something dramatically advances MCNY’s already

stellar 400,000–plus image photography collection and

gives us an even greater ability to share the stories of our

beloved city and its inhabitants.”

“JGS is extremely pleased to donate a substantial group

of prints from our collection to the Museum of the City of

New York. Most of the work in our donation features New

York as subject and it is a great match that the photo-

graphs stay in New York to be enjoyed by audiences far

and wide,” says Jeffrey Hoone, president of Joy of Giving

Something (JGS). “New York continues to be a subject for

photographic artists from around the world and JGS is

proud to help continue that legacy as we support younger

artists through our many different programs. We applaud

the Museum for their forward–thinking programs and

their commitment to preserving and celebrating New York

as a vibrant subject for photographers past, present, and

future.”

Devoted to the field of photography, and ever on the

search for its very best practitioners, JGS founder Howard

Stein never limited himself to a single genre or style. Stein

began acquiring photographs in the 1980s, eventually

forming one of the most comprehensive collections in

private hands, spanning the 19th through the 21st

centuries. His understanding of the photographic medium

and discerning eye for print quality and condition yielded a

remarkable collection shared through exhibition loans

around the world.

With images ranging from documentary to quirky,

architectural to atmospheric, “Celebrating the City”

features selections from this transformative donation,

which notably includes works by more than 30 creators

new to the MCNY collection.

The exhibition presents multiple images from Helen

Levitt’s dynamic and celebrated street photography; Sylvia

Plachy’s playful and eccentric examination of the people,

animals, and moments of NYC; and Michael Spano’s slice–

of–life city shots spanning the 1990s and 2000s. Other key

figures in 20th century photography are incorporated into

the show, including Ilse Bing, Bruce Davidson, Mitch

Epstein, Elliott Erwitt, Robert Frank, William Kline, Saul

Leiter, Alfred Stieglitz, Rosalind Solomon, and Paul

Strand — all capturing indelible, sometimes implausible,

intimate, and often incredible moments of the city.

MCNY’s “Celebrating the City” is organized into 10

categories, from working, going shopping, playing, and

gathering to loving, gazing, being, reflecting and building,

all illustrating the universality of the city and offering the

opportunity to compare how some of the best–known

photographers have returned to the same subjects again

and again.

Some exhibition highlights include:

l Bruce Cratsley’s “Brooklyn Bridge Centennial” (1983)

l Bruce Davidson’s “Square Riggers, South Street

Seaport” (1996)

l Elliott Erwitt’s “New York City” (1955)

l Larry Fink’s “Studio 54” (1977)

l Ken Heyman’s “Dogs’ Last Swim in Central Park

Lake, New York” (1985)

l Philip–Lorca diCorcia’s “Alice (Alice Rose George)”

(1987)

l Inge Morath’s “A Llama in Times Square” (1957)

l Sylvia Plachy’s “Baseball Plié” (1982)

“In addition to offering glimpses of life in the city,

‘Celebrating the City’ juxtaposes various picture–making

approaches, showing the different ways in which photo-

graphs are created as well as illuminating the decision–

making process behind photography, collecting, and

curation,” says Sean Corcoran, senior curator of prints and

photographs, Museum of the City of New York. “We’ve

paired the JGS photographs with a handful of recently

acquired works — presented in the anteroom — in an

effort to tell the story of a diverse and contemporary city

from a range of perspectives.”

Highlights from the exhibition’s anteroom draw from

other recent acquisitions in the MCNY’s collection that

demonstrate the Museum’s ongoing commitment to

reflecting the diverse range of people and perspectives that

make up NYC.

On view are: Several works by Jamel Shabazz; An Rong

Xu and Annie Ling’s photographs of contemporary life in

Chinatown; a Máximo Colón photo taken on the Lower

East Side; images from Jamie Permuth’s YONKEROS

series; and Pablo Delano’s photographs from Washington

Heights.

Celebrating the City is made possible by the Phillip and

Edith Leonian Foundation.

l About the JGS Foundation

Joy of Giving Something Inc. (JGS) is a New York–

based nonprofit organization dedicated to the photographic

arts. Since its inception, works from the JGS collection

have been made available as loans to major museums

around the world. JGS has supported numerous emerging

artists through awards, acquisitions, and book projects.

JGS is now focused on expanding access to visual arts

education and supporting artists in photography and

related media by providing scholarships and grants to

museums, schools, and community–based organizations

across the country.

l About the Museum of the City of New York

The Museum of the City of New York fosters under-

standing of the distinctive nature of urban life in the

world’s most influential metropolis. Winner of “Best

Museum” in Time Out New York’s “Best of the City 2021”

and multiple American Alliance of Museums (AAM)

awards, MCNY engages visitors by celebrating, document-

ing, and interpreting the city’s past, present, and future. To

connect with the Museum’s award–winning digital

content, visit www.mcny.org; or follow on Instagram and

Twitter at @MuseumofCityNY and on Facebook at

Facebook.com/MuseumofCityNY.

Museum of the City of New York shares love letter to NYC: New exhibition to feature more than 100 images
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By Sintia Radu
press@itif.org
Information Technology and Innovation Foundation

WASHINGTON (Jan. 18, 2022) — A determined

coalition of populist activists is waging an aggressive

campaign to undermine America’s market–led system for

broadband internet services and replace it with a tightly

regulated utility–style system, ideally operated by

government, warns a new report from the Information

Technology and Innovation Foundation (ITIF), the leading

think tank for science and technology policy. With $65 bil-

lion in federal broadband infrastructure spending now on

the table, ITIF warns that these populists sense their

moment could be at hand, so it is critical for policymakers

to understand the boldness of their agenda.

“Broadband populists harbor an overarching animus

toward the capitalist system and large corporations in

general, and they believe that broadband, much like roads

and sewers, is inherently a public utility,” said ITIF

President Robert Atkinson, who authored the report.

“Their goal is to overthrow the current system and replace

it with one in which broadband is either provided by

government or, if that is not possible, then operated as a

tightly regulated utility.”

ITIF’s report examines and refutes eight claims that

broadband populists and radicals frequently make to

support their endgame of undermining the current U.S.

broadband system, including that speeds are too slow,

rural coverage is too limited, urban coverage suffers from

digital redlining, broadband providers don’t protect users’

privacy, net neutrality needs to be protected, prices and

profits are too high, and broadband is a fundamental

human right. ITIF’s analysis shows the facts belie the

populists’ case.

While there are certain aspects of the U.S. broadband

system that need to be improved — particularly when it

comes to supporting low–income households and provision-

ing high–cost areas — the populists’ claims only serve to

divert attention from their real agenda, which is to

establish government–operated networks. ITIF argues

that policymakers, the media, and the public must

understand the true motivation behind their relentless

attacks on the U.S. broadband system.

“The most important question for policymakers to

decide is whether the broadband economy is best advanced

by large companies mobilizing the capital and technical

expertise needed to continue to move U.S. broadband

forward, or by a fundamentally different system of smaller,

local companies and governments providing broadband

service,” said Atkinson. “That is what the broadband

debate is really about; the rest is a smokescreen to cover

the populists’ and radicals’ real agenda.”

Read the report at https://itif.org/publications.

l About the Information Technology and Innovation

Foundation (itif.org)

The Information Technology and Innovation Founda-

tion (ITIF) is an independent, nonprofit, nonpartisan

research and educational institute focusing on the

intersection of technological innovation and public policy.

Recognized by its peers in the think–tank community as

the global center of excellence for science and technology

policy, ITIF’s mission is to formulate and promote policy

solutions that accelerate innovation and boost productivity

to spur growth, opportunity, and progress.

Report warns of campaign to replace America’s market–led broadband system with regulated utility–style system
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Brevard Regional

HYPERBARIC
C E N T E R

Providing Hyperbaric
Medicine & Wound Care for:
 Diabetic Non-Healing Wounds
 General Wound Care
 Radiation Injury to the
 Soft Tissue
 Osteomyelitis

ACCEPTED INSURANCES:
Blue Cross Blue Shield (All Plans) 

Aetna (All Plans) 
Medicare • Humana Cigna  
Health First Health Plans  

United Health Care (Most Plans) 
Tricare Beechstreet

Prime Health Services
Workers Compensation

Hyperbaric 
Oxygen Therapy
It’s About Healing Faster!

PH: (321) 676-3200 • FX: (321) 802-5101 • BRHChyperbarics.com
1 6 9 8 B  W .  H I B I S C U S  B L V D .  • M E L B O U R N E ,  F L  3 2 9 0 1

Dr. Paul W. Buza D.O. F.A.C.N.
 Dennis Ryan P.A.

Same Day 
or Next Day 

Appointments
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By Jennifer Williamson
jennifer.williamson@svn.com
Marketing Director
SVN | Saunders Ralston Dantzler Real Estate

LAKELAND (Jan. 19, 2022) — SVN/Saunders

Ralston Dantzler Real Estate has been retained as

the exclusive real–estate advisor for the 5,849–acre

Corrigan Ranch in Indian River County.

The property is located ½ mile north of Interstate

95 and the State Road 60 interchange, and is part of

the City of Fellsmere. The substantial future land use

entitlements include up to 9,300 housing units and up

to 998 acres of commercial and industrial uses.

The entire Corrigan Ranch is a legacy property

that encompasses 8,845 acres, bisected by I–95,

making it the largest, privately owned, undeveloped

tract adjacent to I–95 in South Florida. This offering

includes the portion of the property located west of

I–95 and offers tremendous exposure from four miles

of frontage.

The property is co–listed by Dean Saunders,

founder and managing director, and Jeff Cusson,

senior advisor and lifelong resident of the area.

“The outstanding location of this property and

significant entitlements creates a rare opportunity for

development”, said Saunders.

The property’s 2015 annexation into the City of

Fellsmere provided a “tremendous framework” for a

future community that preserves much of the natural

beauty of the land while providing for the future

growth of the area.

The property’s 746 acres of industrial land is one of

the largest contiguous parcels of the type in the state.

This ideal location provides easy access to State Road

60, which bisects the state from Vero Beach to Tampa,

and I–95 which traverses the entire east coast.

Indian River is one of the wealthiest counties in

the state, with a population of 165,000. The county

has grown 30 percent faster than the state average

over the past 10 years. The property is one hour and

20 minutes away from the Orlando International

Airport, 40 minutes to the Melbourne Orlando

International Airport, and one hour and 10 minutes to

the Palm Beach International Airport.

“Property of this size, beauty, and desired location

doesn’t go on the market often,” said SVN’s Jeff

Cusson. “The entitlements provided by the annex-

ation make this property a legacy project for any

buyer.”

SVN/Saunders Ralston Dantzler Real Estate will

be accepting the highest and best offers until 5 p.m.

EST on Feb. 18, 2022. Interested parties can find

additional details on the listing at svnsaunders.com/

corrigan.

l About SVN/Saunders Ralston Dantzler Real

Estate

SVN/Saunders Ralston Dantzler Real Estate is a

full–service land and commercial real estate broker-

age with almost $4 billion in transactions. It has

represented buyers, sellers, investors, institutions,

and landowners since 1996. The firm is recognized

nationally as an authority on all types of land,

including agriculture, ranch, recreation, residential

development, and international properties.

Land brokerage firm SVN/Saunders retained as exclusive real–estate advisor for Corrigan Ranch in Indian River
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Eagle Asset Management
Continued from page 12

In general, a workforce transformation is underway as

some companies shift to remote and hybrid work models.

“One of the most interesting economic developments in

2022 will revolve around the workforce. What is the nature

of work? What does the workforce look like? And how

dramatically altered is the landscape for labor and the

power of labor in terms of negotiating work conditions and

wages. I think COVID has created a generational shift in

how labor and management interact,” said Camp.

There is an interesting story in the Jan. 13, 2022, issue

of “Harvard Business Review.” The article is titled “11

Trends That will Shape Work in 2022 and Beyond.”

Trend No. 4 says employee turnover will continue to

increase as hybrid and remote work become the norm for

knowledge workers. The term “knowledge worker” was

first coined by Peter Drucker in his book “The Landmarks

of Tomorrow” (1959). Ducker defined knowledge workers

as “high–level workers who apply theoretical and analyti-

cal knowledge to develop products and services.”

The article says, “Flexibility around how, where, and

when people work is no longer a differentiator, it’s now

‘table–stakes.’ In the U.S., employees expect flexibility

within their job as much as they expect a 401(k). Employ-

ers that don’t offer flexibility will see increased turnover as

employees move to roles that offer a value proposition that

better aligns with their desires.”

“Unfortunately for many organizations, increasing

flexibility will not slow turnover in today’s tight labor

market; in fact, turnover will increase, for two reasons.”

“First, there will be weaker forces keeping employees in

seats. Employees that work hybrid or remotely have fewer

friends at work and thus weaker social and emotional

connections with their coworkers. These weaker connec-

tions make it easier for employees to quit their job by

reducing the social pressure that can encourage employees

to stay longer.”

“Second, there will be stronger forces enticing employ-

ees away as the pool of potential employers increases.”

Dominic Calabro, president and CEO of Florida Tax

Watch, recently released his commentary on the outlook

for the economy.

“In 2022, Florida’s employment is expected to rise by

4.3 percent, or about 379,500 jobs, with the unemployment

rate decreasing to 3.5 percent (near the 3.1 percent record

low set in 2019) and personal income increasing by 1.5 per-

cent. These are certainly promising indicators of our state’s

economic outlook, especially when considering rebounding

leisure travel and tourism.”

But Florida must be cautious given the variation in the

labor market’s recovery across sectors, as well as supply–

chain challenges and high inflationary pressures that

could cut into residents’ purchasing power.

The leisure and hospitality sector in Florida will lead in

job creation this year, growing by 10.6 percent, followed by

professional and business services (9.1 percent).

According to Florida Tax Watch, gross state product

(GSP) — a measurement of output and a gauge of eco-

nomic health — has been steadily rising because of

increased economic activity, likely a product of pent–up

demand among consumers and Florida’s “open–for–

business” strategy. It is projected that GSP will reach

4.5 percent annual growth rate in 2022, before leveling out

to 2.5 percent in subsequent years.

Through it all, there will be potential opportunities for

investors in the market this year.

Collectively, investors are sitting on cash reserves of

$4.6 trillion in money market funds, according to

Bloomberg L.P. Investors will be looking for opportune

times to put that money to work in the market. That

money will probably get deployed.

“As interest rates reset higher, there will be competition

for those funds,” said Camp, who holds the Chartered

Financial Analyst certification, one of the most respected

professional designations in the financial world.

“There hasn’t been competition for investment dollars

over the last couple of years.”

His outlook for Florida is positive. The state’s job

growth for November was six times faster than the nation

as a whole. Also supporting Florida’s job growth is a

business climate that supports the economy.

For the fifth year in a row, Florida is ranked No. 4 in

the nation in the “2022 State Business Tax Climate Index”

published by the Tax Foundation, and is the only large

state listed in the top 5. Florida maintains a competitively

low top corporate tax rate and has no personal income tax.

“Florida’s financial health is in extraordinarily good

shape,” said Camp. “The state’s migration patterns are

good. Business expansion is good. The state’s budget in

reserves is extremely strong. Florida is in a very good fiscal

financial situation.”
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By Lisa Nowak
daigfrontdesk@gmail.com
Daignault Realty, Inc.

MERRITT ISLAND (Jan. 18, 2022) — Daignault

Realty’s very own Leon McDaniel was presented “The

Good Neighbor Award” at The Space Coast Association of

Realtor’s Installation Gala on Friday, Jan. 14.

McDaniel has been a well–known Realtor in Brevard

County for more than 40 years, and has many honors and

distinctions, including the Realtor Emeritus Award which

he received last year.

Besides being an all–round great guy and experienced

Realtor, McDaniel is an active volunteer in the community

as well as in Haiti.

He has a long history of being a volunteer. McDaniel

currently volunteers every week at The House of Hope at

The First Baptist Church of Merritt Island, working in

their food pantry as well as being their director of transi-

tional housing.

Steve Young, the director of House of Hope, said, “Leon

is the director of the cold night shelter for homeless people

in Central Brevard, as well as the heading up the men’s

transitional housing program. Leon is a very special man.

He works so well with the guys in transition, he uses tough

love and the men respond to that. Each week he inspects

their rooms, checks their journals and counsels them. In

the past Mr. McDaniel has worked with the youth and did

that for over 20 years. Leon is also a deacon. They are

assigned to help widows with their needs. He has held this

position for over 40 years.”

McDaniel is also the vice president of Good Shepherd

Ministries, which sends missionaries and aid to Haiti. He

has been a member of the board of directors for over 30

years. Lamar Lyon, executive director of Good Shepherd

Ministries, said, “Leon has visited Haiti 42 times during

which he helped construct both a clinic and a school that

has three campuses and serves over 1,600 children. Leon

also heads up the Christmas Bag Brigade which ensures

Christmas gifts to all of the 1,600 children serviced by the

school, and often times provides for extra children in the

area. He is known by the children as “Papa Noel,” which is

Santa Claus in Creole.

We are proud of McDaniel and are honored to have him

as part of the Daignault Realty family and team.

Space Coast Association of Realtors honors Daignault Realty’s McDaniel with ‘The Good Neighbor Award’

Area firm Harber Real Estate welcome’s ‘Whisk and Grind’ to Cocoa Beach market
COCOA BEACH (Jan. 12, 2022) — Timothy Harber, CCIM, president and broker of area firm Harber Real Estate,

has announced the recent lease signing of “Whisk and Grind” to the former site of Barrier Jacks located at 410 N. Atlantic

Ave. in Cocoa Beach. Whisk and Grind is family owned and operated by Darrin and Suzanne Altreche. They currently

run five restaurants in Las Vegas, under the trade name of “The Cracked Egg.” The Cracked Egg has been a longtime

favorite of locals and tourists throughout Las Vegas and was recently voted one of the “10 Best Restaurants” by USA

Today. The soon–to–be renovated restaurant will feature breakfast and lunch specialties, along with gourmet coffee

provided by Peets Coffee. Visit www.HarberRealty.com for artist renderings of the new space.
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Member FDIC

LOOKING FOR A HOME, NOT A HASSLE?

• Home Mortgage/Jumbo Mortgage
• Home Refinance
• Home Equity Line of Credit
• Construction Loan

WHATEVER YOU NEED, MARINE MAKES IT EASY!

• Quick decisions made locally
• Exceptional service and 

responsiveness
• Custom loan solutions

MORE
THAN 99% OF SURVEY RESPONDENTS 

WOULD RECOMMEND MARINE BANK

Member FDIC MarineBank.bank

Dianna Stewart
Residential Loan O�cer

NMLS# 1574036
(321) 917-9729

dstewart@marinebank.bank

Jennifer Cevallos
Residential Loan O�cer

NMLS# 1380941
(321) 775-1868

jcevallos@marinebank.bank

Contact us to get pre-qualified today!
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American Advertising Federation Space Coast Chapter
Continued from page 13 the “Light the Lantern” event Dec. 10.

The parking lot at the Brevard Public Schools

facility in Viera was illuminated with holiday lanterns

as volunteers collected a full pallet of items in the

contactless drive–through event.

“The Space Coast Chapter has a long history of

community involvement,” said Goff. “The members

are proud of the work they do to help others.”

For fiscal year 2020–21, the operational expertise

of the local club was honored at a district level and a

national level.

The Space Coast affiliate received “Club of the

Year” from the American Advertising Federation’s

District 4 Governance committee, and national

recognition for club achievement and public service.

“As a past Space Coast Chapter president and the

current district officer, I have a passion for the

American Advertising Federation — from its national

scope to its local roots — and all the organization does

to champion the advertising industry and our craft,”

said Herndon.

Advertising industry professionals are upbeat

about their prospects for growth this year.

BIA Advisory Services has increased its 2022 “U.S.

Local Advertising Forecast” estimate to $173.3 billion,

from its earlier estimate of $161.5 billion issued late

summer of 2021.

The 2022 forecast indicates an 11.4 percent

increase over 2021 because of faster anticipated

growth in digital advertising and a strong political

year.

Traditional media advertising revenue still

maintains a slight advantage over digital at

50.8 percent of the ad spend at $88 billion, while

digital media will get 49.2 percent of the ad spend

at $85 billion.

Advertising agencies and related businesses on the

Space Coast anticipate 2022 to be a year of growth, as

the economy continues to perform and more compa-

nies look to creative firms for strategies to help them

reach local audiences and deliver their message.

“With the local economy growing, I think the

industry will fare well in 2022,” said Goff. “The local

advertising industry is in good shape.”

venue for the event. The theme is ‘Unmasking

Creativity.’ We’re excited to be having the event at

The Oaks.”

“We will host the program inside the theater and

show the work of the contest entrants on the big

screen,” said Goff. “There will be popcorn and drinks.

After the presentation, we will move upstairs to the

cocktail lounge and have dinner. The Space Coast

Chapter will also announce the winners of its major

awards, including Best of Show, Best of Print, and

Best of Video, as well as the Judges’ Choice.”

“At the Awards Gala, we will celebrate and

recognize those pieces that rise to the top in the eyes

of our esteemed judges — out–of–market professionals

with the talent, experience, and expertise to recognize

creative excellence,” said Herndon.

Concurrently, all across the nation, local entrants

vie to win Addy Awards — recognition as the best in

their markets. At the second tier, the local winners

compete with winners from other local clubs in one of

15 district competitions.

“The district winners then advance to the third

tier, the national stage of the awards competition,”

said Goff.

The Space Coast is part of the District 4 competi-

tion, which includes submissions from all of Florida

and the Caribbean. Herndon is the American Adver-

tising Federation District 4 secretary.

A Gold Award is recognition of the highest level of

creative excellence and is judged superior. Entries

that are also considered outstanding and worthy of

recognition receive a Silver Award.

The number of awards given in each category is

determined by the contest judges, based on the

relative quality of work in that category.

In addition to the Awards Gala, the American

Advertising Federation Space Coast Chapter is active

on a number of fronts.

The local chapter fosters professional growth for its

members. The club continually provides unique

opportunities for members to share ideas and engage

with experts.

The Space Coast Chapter offers multiple educa-

tional and professional development programs and

seminars to educate members on the latest trends in

leadership, technology, creativity, and marketing.

“We bring in the advertising industry’s thought–

leaders from top agencies and brands to keep our

members current on what’s new — and what’s next —

in the advertising industry,” said Goff.

“We also feature local speakers to present advertis-

ing and marketing topics that are impactful to our

community.”

To learn about the different membership levels,

visit AAFSpaceCoast.org. Membership is open to the

business community.

Service to the community is another component of

the American Advertising Federation Space Coast.

Members of the association volunteer their time

and talents to plan and execute community events for

the benefit of local charities that work to improve the

health and welfare of children and families in need.

An example of the club’s community service took

place this past holiday season. The Space Coast

Chapter was able to support the “Gifts From the

Heart” Christmas shop with electronics and toys for

families in the region.

The club also helped the Brevard Schools Founda-

tion provide essential hygiene items for at–risk

students and youngsters facing homelessness during
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For Lease
380, 390, 410, 420 N. Wickham Road

Wickham Oaks Business Park

Convenient Melbourne Location

Contact Lou Escobar
lou@CIA-developers.com

321-723-3400 ext. 209

REAL ESTATE

Ste 380-H � 1,000 SF � $8.00 SF/YR
Ste 420-A � 11,855 SF � $10.00 SF/YR
Ste 420-B � 6145 SF � $10.00 SF/YR
1st Floor Units Available � Built in 1986
Zoned Industrial � 200 Amps Phase 3
Lease terms Negotiable

Wickham Oaks Business Park is a
light industrial commercial park with a
two story office building with elevator,
a commercial center with office and
retail and two light industrial buildings
which include either ground-level or
dock-high loading bays. Some
warehouse space available.

�

�

�

�

�

�

Wickham Road - Melbourne
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‘Ride It Down’
Continued from page 1

trails can enhance the value of nearby properties, spark

increased spending at local businesses in close proximity to

the trail, and make communities generally more attractive

places to live.”

Property values are important to homeowners, and

living near a park, trail, or greenway is certainly some-

thing to take into consideration when relocating.

Recent studies have confirmed living near trails and

greenways will likely raise your property value an average

of 3–5 percent and sometimes even as high as 15 percent.

“People want to live where they have access to recre-

ational facilities and activities, and they want to be in safe

communities,” said Gaedcke. “The trails offer that type of

environment and do great things to connect people.”

When visitors participate in outdoor recreation, they

spend money on gear, equipment, food, lodging, and more.

And they contribute $65.3 billion in annual tax revenue

to federal coffers and untold billions to state and local

community funding streams, according to the Outdoor

Industry Association.

The study says:

l Trails both drive tourism and make communities a

more desirable place to live.

l Trails boost physical activity, creating measurable

and substantial savings in health–care costs.

l And trails create jobs. Pedestrian and bicycle infra-

structure projects create eight to 12 jobs per $1 million of

spending.

As the nation continues to manage the COVID–19

pandemic, experts regularly point to the outdoors as the

safest space to gather and participate in activities.

While trails have always provided essential access to

the outdoors for millions of people in the U.S., the

pandemic has brought a sharp focus to the importance of

these public spaces in communities.

“Use of the trails in Titusville continues to grow,” said

Gaedcke. “We have definitely seen increased interest in the

trails since the pandemic began. People are looking for

opportunities to be outdoors and exercise and maintain

their health.”

A report just released by the Outdoor Industry Associa-

tion about participation during COVID–19 found that

those who took part in outdoor activity for the first time

during the pandemic, did so close to home.

They chose an activity with a low barrier to entry, like

walking, running, biking, or hiking — all activities that are

well–suited for the nation’s nearly 25,000 miles of rail–

trails, which can be found in every state. Rail–trails are

multipurpose public paths created from former railroad

corridors.

The research also suggests that maintaining the

growing participation in outdoor activities will require

increased access to nearby spaces and programs that

encourage everyday activities like walking, running,

biking, and hiking.

Ever since the pandemic began in March 2020, bicycle

sales have surged. Year–over–year sales of bicycles for the

12 months ending April 2021 were up 57 percent to reach

$6.5 billion, reports the NPD Group.

Cycling equipment revenue grew by 15 percent to

$8.5 billion in the 12 months ending July 2021, compared

to the previous year.

The Ride It Down event was created to raise awareness

of the trails in Titusville.

“The whole idea behind Ride It Down is to celebrate our

trail network and our community,” said Gaedcke. “We put

a little different twist on the event each year. One year we

partnered with the Merritt Island National Wildlife

Refuge. They were hosting the Florida Scrub–Jay Festival.

So, we put the spotlight on that event.”

She added, “This year we thought that incorporating

local musicians and also celebrating our local craft brewery

(Playalinda Brewing Co.) would be a great combination.”

The event will also raise money for the “Titusville Area

Visitors Council, which is the Titusville Area Chamber’s

tourism–focused committee,” she said. “The tourism

committee has taken over the Ride It Down event. The

funds they raise through this ride will bolster their budget

to market the trails and the community as a vacation

destination.”

Ride It Down will feature five comfort stations along the

route. There will be water and snacks. The rides range

from 5 miles to 40 miles, roundtrip. Participants can select

their ride challenge on the day of the event at check–in.

“There will be music at each comfort stop — ‘a musical

journey through the decades,’ with a musical surprise at

each station. There will be live music along the trail as

well,” said Gaedcke.

At the end of the ride, there will be more music, food

trucks, and brews from Playalinda Brewing Co.

“Playalinda has also created a special Ride It Down root–

beer float for the kids and adults who want an alternative

to beer,” she said.

The Florida Coast–to–Coast Trail was conceived as an

ambitious effort to create a continuous paved multi–use

trail across the state, from the Gulf of Mexico to the

Atlantic Ocean, the first state trail of its kind in America.

It will span roughly 250 miles and is currently more than

80 percent complete, according to the Florida Department

of Environmental Protection.

“We are excited about the Coast–to–Coast Trail,” said

Gaedcke. “It’s the one that is furthest along in completion.

We will have a group of 51 cyclists coming here at the

beginning of February to ride the Coast–to–Coast Trail.

They are going to start in Titusville and ride all the way

across to St. Petersburg.”

She added, “People and groups and organizations are

contacting us all the time about riding the Coast–to–Coast

Trail. Where do I start? Where can I stay? Where can I

park my car? What else is there to do in that area? It has

been that way since the launch of the Coast–to–Coast

Trail. But now that the trail is getting closer to completion,

the pace has definitely picked up.”

The Coast–to–Coast Trail will link communities

between St. Petersburg and Titusville along its entire

length, allowing residents and visitors to explore Central

Florida by bicycle or on foot. This trail can be accessed at

the Titusville Welcome Center.

It can be traveled in both directions and includes a

15–mile stretch through Brevard from Canaveral Avenue

in Titusville to the Brevard County–Volusia County line.

“The Coast–to–Coast is one trail network. There is also

the St. Johns River–to–Sea Loop, which runs from

Titusville to St. Augustine, out to Palatka, and back

around. That is under construction as well. There is a lot of

excitement around that project. Volusia County to the

north is doing a great job making all the pieces connect in

their area and all of the communities are working to-

gether,” she said.

The St. John’s River–to–Sea Loop is a 250–mile paved

multi–use trail project. It runs through five Florida

counties, includes the entire Palatka–to–St. Augustine

State Trail, and is part of the 3,000–mile East Coast

Greenway. It also overlaps with the Coast–to–Coast Trail

and other long–distance trail corridors.

The St. Johns River–to–Sea Loop and the Coast–to–

Coast Trail are currently the top two long–distance

regional trails receiving funding through the “Shared–Use

Nonmotorized (SUN) Trail Program administered by the

Florida Department of Transportation.

Local governments are also providing funding for some

sections along the route.

The East Coast Greenway trail project will link the

major cities of the Atlantic Coast of the United States, from

Calais, Maine, to Key West.

The East Coast Greenway threads its way across nearly

600 miles in Florida. From Georgia, the East Coast

Greenway enters the state at Fernandia Beach, then

makes its way through 13 counties before reaching Key

West, the southernmost mainland point of the United

States.

Travel is largely along the coast through seaside

villages, America’s earliest historic sites, vast nature

preserves, and major cities that include Jacksonville and

Miami.

Much of the East Coast Greenway through Florida is on

a side path that runs along Highway A1A. It concludes

with the Florida Keys Overseas Heritage Trail, which

loops from island–to–island for 106 miles (more than half

of which is completed).

“The three trail networks all converge in Titusville on

the same trail that Ride It Down participants will use on

Feb. 26,” said Gaedcke. “We’re expecting hundreds of

riders to take part in the event.”

Rails–to–Trails Conservancy, or RTC, the nation’s

largest trails advocacy organization, has released an

analysis of the national trail count data for 2021 which

finds that trail use was significantly higher than 2019

levels.

Nationwide, RTC’s 2021 trail counters showed an

average increase in trail use of 36 percent compared with

2019, marking a second year of record–setting trail use

across the country. In 2020, as pandemic–related

lockdowns were commonplace, RTC’s trail counters

showed an average nationwide increase in trail use of

51 percent compared to 2019.

RTC also reports that in 2021 more than 10 million

people were connected to trail information and trail maps

through its national trail–finder website, “TrailLink.” The

number of people who visited TrailLink in 2021 follows a

record 2020, when the analytics demonstrated 60 percent

growth in traffic between March 15, 2020, and March 15,

2021.

Funding for trails may pick up this year because of the

“Infrastructure Investment and Jobs Act” and the U.S.

House of Representatives’ “Build Back Better Act.”

Together, those two bills more than double the funding

for walking and biking trails, and recognize the important

role of trails.

According to the RTC, the Infrastructure Investment

and Jobs Act, includes:

l A nearly 70 percent increase in the legacy Transporta-

tion Alternatives Program (which includes the Recre-

ational Trails Program) from $850 million to an average of

$1.4 billion per year, so that states and localities can build

trails and other transportation projects.

l Authorizing the Connecting America’s Active

Transportation System (H.R. 2991/S.684), listed in the bill

as the Active Transportation Infrastructure Investment

Program, at $200 million per year. This innovative new

policy establishes competitive connectivity grants that will

strategically invest in projects that connect active transpor-

tation infrastructure, accelerating local and regional plans

to create safe, convenient walking and biking routes to

everyday destinations.

“Trails are the foundation of the outdoor economy,” said

Gaedcke. “And we are excited about the future of the trails

in Brevard and around the state of Florida. The three

major trail networks are getting a lot of focus and funding.

There is a lot of interest at the state level and around the

nation. Trail projects are helping uplift communities. It’s

exciting.”




