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By Ken Datzman

In the competitive world of economic development,

communities scramble to attract businesses to their

markets. New–to–market and expanding existing compa-

nies strengthen economic resilience.

Economic developers try to convince companies their

communities are the best place to locate and bring

employees. That’s easy to say, but in many cases hard to

accomplish.

No victory for economic developers — big or small —

comes without a few scrapes and bruises, and ups and

downs in the decision–making process by the prospective

relocating business.

Business recruitment is a complex process that requires

a meaningful combination of planning and action among

stakeholders.

“It’s a dog fight every time,” said Lynda Weatherman,

the president and chief executive officer of the Economic

Development Commission of Florida’s Space Coast. “I don’t

want to give the impression for one minute that it’s easy.”

For years, she’s been recruiting companies to locate

here and expand, and has scored some significant victories

partnering with organizations.

More than a decade ago, for example, Brazilian–based

aircraft maker Embraer expanded its operation to the

Melbourne Orlando International Airport. That move

sparked more businesses to locate in and around the

airport corridor, which is thriving today like never before.

Then about five years later, Embraer broke ground on a

facility at Spaceport Commerce Park in Titusville for the

company’s Aero Seating Technologies division. Embraer

has made tens of millions of dollars of capital investment

in Brevard County and has created hundreds of jobs.

Embraer recently announced the delivery of its 1,500th

business jet from its Melbourne production facility.

Communities are increasingly competing to showcase

themselves as the best destination for commerce,

workforce talent, and quality of life, which is a standout

feature for Brevard with its beaches, family–friendly

environment, and relaxed atmosphere.

To do this, they have launched branding initiatives,

looking to set their communities apart and build external

awareness.

“Getting the community together to decide what’s great

about Brevard County and the Space Coast and how we

tell that story to the world is ‘Our Next Giant Leap.’ We

are taking a holistic approach,” said Weatherman.

Understanding and developing a community’s competi-

tive identity is important to its economic success and well–

being, she said. “We have to have our own distinct identity.

As a community, we have a lot of unique assets. How do

we identify who we are?”

Why are some regions more prosperous than others?

What conditions enable local businesses to innovate and

grow?

Studies have shown that business leaders more and

more are recognizing that there is a direct link between

their community’s image and its attractiveness as a place

to live, invest, and visit.

“Branding the pulse of a community is important,” said

Weatherman. “What are the key advantages of doing

EDC embarks on branding initiative in effort to better identify Brevard market

Please see Economic Development Commission, page 23

business here versus somewhere else? At the end of the

day, it’s a business decision. But when it comes to brand-

ing, that is a full–fledged community initiative.”

She added, “Branding is an emotional awareness or

recognition that resonates with outside audiences and

Lynda Weatherman is president and chief executive officer of the Economic Development Commission of Florida’s Space Coast. Her
organization has launched a community branding initiative titled ‘Our Next Giant Leap.’ The EDC’s partners in the project include the
Brevard County Tourist Development Council. Over the next 18 months, the EDC will be asking a series of survey questions such as
‘How would you describe the Space Coast to an out–of–state job candidate?’ The branding project includes the phases — ‘Discovery,
Define, and Activate and Repeat.’ Weatherman is at the EDC office in Melbourne.
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stakeholders to see why we are different and why people

should live, work, and invest in Brevard County. Branding

is not just a logo, but a logo is part of it.”
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Ken Datzman

The Quick Lane Fleet & Truck Center at Kelly Ford in

Melbourne, a new business venture for the company

serving the commercial market, is being well–received by a

growing number of customers in a niche industry.

A division of the Kelly Automotive Group, the Quick

Lane Fleet & Truck Center is set up to service and work on

all types of heavy–duty vehicles, including 18–wheelers

and school buses.

“We are proud of the fact that we can handle any type of

heavy–duty vehicle that’s out there,” said Jeremy Collins,

the fixed operations director for the Kelly Automotive

Group.

The technicians not only service Ford trucks, but also

Cummins, Caterpillar, Peterbilt, Mack, John Deere,

Allison and International, among other brands.

“There is a big need on the Space Coast for this type of

service,” said Kevin Ward, a Ford Motor Co. representative

who travels around the nation launching Quick Lane Fleet

& Truck Centers in communities.

“The Quick Lane Fleet & Truck Center at Kelly Ford

has provided services for SpaceX and The Boeing Co. The

team recently serviced a U.S. Air Force truck. The Quick

Lane Fleet & Truck Center at Kelly Ford is the first facility

of its kind in the state of Florida.”

Ward was in Melbourne to help celebrate the grand

opening of the Quick Lane Fleet & Truck Center. Kelly

Ford made investments in specialized equipment and

machines to service and repair large commercial vehicles,

added credentialed technicians, and made road–infrastruc-

ture improvements to launch the Quick Lane Fleet &

Truck Center.

“They did a great job converting a body shop into an

18–bay facility where technicians now work on all types of

heavy–duty trucks,” said Ward.

To make it easier for big trucks to pull in and out of the

facility, Kelly Ford created a new entrance that runs down

the south side of the dealership. It was designed to

accommodate the largest commercial vehicles in the

industry.

Ward said Ford is expanding the Quick Lane Fleet &

Truck Center concept around the nation.

“It is in its infancy, but growing fast. We have a lot of

Ford dealers onboard because they see how beneficial it is

their communities.”

“We have only been open a short time, and we have

clearly seen a big need for the types of services we provide

to the truck industry and the work we do on heavy–duty

vehicles,” said Christin Hunt, a heavy equipment advisor

for the Quick Lane Fleet & Truck Center at Kelly Ford.

“Our turnaround times have been good, and we stay on

top of customer service and customer care. We are seeing

more business at this facility every single day, which is

great.”

Collins said the Quick Lane Fleet & Truck Center

“became a reality because the dealership owners — Tim

Kelly, Greg Kelly, and Chris Saraceno — believed in us

and made the investment. We do quality repairs at value

pricing and stand behind our work.”

Michael Ayers, president and CEO of the Melbourne

Regional Chamber, said the Quick Lane Fleet & Truck

Center is “going to provide a great service to our Chamber

partners and to everyone else in the community that needs

this type of service. We’re excited to see this new growth

opportunity for Kelly Ford. They have a been fixture in the

community for more than 45 years.”

Business is strong at the new Quick Lane Fleet & Truck Center at Kelly Ford, serving multiple brands

The new Quick Lane Fleet & Truck Center at Kelly Ford in Melbourne
recently hosted a grand–opening event. Technicians at the facility
work on all types of commercial vehicle brands, including Caterpillar,
Cummins, and Peterbilt. From left: Jeremy Collins, fixed operations
director, Kelly Automotive Group; Kevin Ward, Ford Motor Co.
representative; and Christin Hunt, heavy equipment advisor, Quick
Lane Fleet & Truck Center at Kelly Ford.
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Catholic Schools

new ad emailed
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Serving students in Pre-K3 and VPK4 through 12th grade. | BrevardCatholicSchools.org/spring-open-house

St. Joseph Catholic School
Palm Bay, FL

(321) 723-8866 | www.st-joe-school.org

Our Lady of Lourdes Catholic School
Melbourne, FL

(321) 723-3631 | www.ollmelbourne.org

Our Saviour Catholic School
Cocoa Beach, FL

(321) 783-2330 | www.oursaviourschool.org

St. Teresa Catholic School
Titusville, FL

(321) 267-1643 | www.stteresa-titusville.org

Holy Name of Jesus Catholic School
Indialantic, FL

(321) 773-1630 | www.hnj-school.org

St. Mary Catholic School
Rockledge, FL

(321) 636-4208 | www.stmarys-school.org

Ascension Catholic School
Melbourne, FL

(321) 254-5495 | www.ascensioncatholicsch.org

Melbourne Central Catholic High School
Contact us to schedule a tour.

Melbourne, FL
(321) 727-0793 | www.melbournecc.org

Learn how
students succeed
in Catholic school.
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By Mark D. Weinstein
mweinstein@cedarville.edu
Cedarville University

CEDARVILLE, Ohio (Feb. 09, 2022) — Dr. Andrew

Straw, an assistant professor of pharmacy practice, along

with two of his Cedarville University pharmacy students,

recently developed a smoking cessation curriculum for use

in pharmacies nationwide. The innovative project is in

conjunction with Cedarville’s Center for Pharmacy

Innovation (CPI) and the Ohio Pharmacists Association

(OPA).

This training, which guides pharmacists in preparing

their practices to administer smoking cessation services,

was used to support testimony promoting pharmacist–led

smoking cessation services in Ohio’s 2022–23 budget bill.

This legislation streamlined the process for pharmacists to

order nicotine replacement therapy and over–the–counter

treatments without a prescription and in partnership with

a doctor.

Administering the grant that funded this project was

Dr. Myriam Shaw Ojeda, assistant professor and director

of pharmacy extension and public health initiatives at the

Ohio State University College of Pharmacy and the Ohio

Pharmacists Association. She earned her doctor of

pharmacy degree in 2019 from Cedarville and then served

until 2021 as a fellow for policy and innovation at OPA.

Shaw Ojeda and OPA partnered with Cedarville to

create the training resources. Dr. Justin Cole, chair and

associate professor of pharmacy practice and CPI director,

helped facilitate the partnership. Straw used his experi-

ence working at the Rocking Horse Community Health

Center in Springfield, Ohio, to develop the curriculum.

As part of the development process, Straw taught the

virtual curriculum. Others who taught the material

include Dr. Erin Hanson, then a pharmacy resident at

Rocking Horse, and Dr. Katie Perry, then a community

pharmacy practice research fellow at Cedarville.

Two Cedarville pharmacy students and CPI interns,

fourth–year student Matt Merical of Centerville, Ohio, and

first–year student Luke O’Brien of Powell, Ohio, re-

searched pharmacy practices in other states to determine

how they implement smoking cessation programs. They

also promoted the program and assessed pharmacists on

how helpful they found the program.

On the advocacy front, Shaw Ojeda testified before the

finance committee of the Ohio House of Representatives

before the budget bill vote. She also provided written

feedback of the rules around the legislation to the State of

Ohio Board of Pharmacy by affirming the positive role

pharmacists could play in offering smoking cessation

services.

Pharmacists from across the United States have

already benefited from this smoking cessation training.

“Our pharmacists are trained and highly qualified to

provide for our patients,” Shaw Ojeda said. “A lot of our

pharmacists just need the tools to know what they can

recommend and even how to set up their pharmacies, so

they have the time to provide these services.”

The educational resources include three one–hour

sessions, which are available for pharmacists and phar-

macy students to purchase at ohiopharmacists.org under

the “Continuing Education” page. To hear more from

Straw, Shaw Ojeda, Merical and Cole on developing the

smoking cessation curriculum, listen to Episode 14 of the

CPI’s DISRxUPT podcast.

Located in southwest Ohio, Cedarville University is an

accredited, Christ–centered, Baptist institution with an

enrollment of 4,715 undergraduate, graduate and online

students in more than 150 areas of study. Founded in

1887, Cedarville is one of the largest private universities in

Ohio, recognized nationally for its authentic Christian

community, rigorous academic programs, including the

doctor of pharmacy program, strong graduation and

retention rates, accredited professional and health science

offerings and high student engagement ranking. For more

information about the university, visit cedarville.edu.

Cedarville University’s Pharmacy School helps develop smoking cessation training

Miami Sector Headquarters announces Walter Slosar as new chief patrol agent

By Alan R Regalado
alan.r.regalado@cbp.dhs.gov
U.S. Customs and Border Protection

PEMBROOK PINES (March 16, 2022) — Walter Slosar

has been appointed as the new chief patrol agent of the

Miami Sector Headquarters, effectively Feb. 27, 2022, and

succeeds Chief John Modlin, who recently transferred to

the Tucson Border Patrol Sector as the chief patrol agent.

Slosar most recently served as the (acting) deputy chief

patrol agent of the El Paso Sector. His distinguished career

in the Border Patrol has included a variety of supervisory,

managerial, and leadership positions, including patrol

agent in charge of both the Santa Teresa, New Mexico, and

the Fort Hancock, Texas Stations, assistant chief patrol

agent at U.S. Border Patrol Headquarters in Washington,

D.C., and division chief of operations for the El Paso Sector.

Additionally, he served foreign assignments in Central

America as a CBP advisor in Panama and the CBP

attaché to Guatemala.

As chief patrol agent of the Miami Sector, Slosar has

oversight over all U.S. Border Patrol operations in Florida,

Georgia, South Carolina, and North Carolina. The Miami

Sector includes six Border Patrol Stations throughout the

state of Florida, which encompass more than 1,200 coastal

border miles.

“I am excited for this opportunity, and I am honored to

serve alongside the dedicated men and women who make

up the Miami Sector,” Slosar said. “The Miami Sector has

established tremendous partnerships with law enforce-

ment partners and stakeholders throughout Florida and

the Caribbean. I look forward to working with all of our

partners and supporting a unified effort to secure our

coastal border and to protect our communities.”

The Miami Sector works in partnership with federal,

state, and local law enforcement partners to jointly target

combat transnational criminal operations. To report

suspicious border activity in Florida, call the Sector’s toll–

free telephone number (877) 772–8146. Follow on Twitter

and Instagram @USBPChiefMIP.

l About U.S. Customs and Border Protection

U.S. Customs and Border Protection is the unified

border agency within the Department of Homeland

Security charged with the comprehensive management,

control, and protection of our nation’s borders, combining

customs, immigration, border security, and agricultural

protection at and between official ports of entry.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: michael.demorat@bcso.us

Sent: Thursday, May 24, 2018 10:50 AM

To: bill@moderncityentertainment.com

Subject: RE: BAM Contract Signed / Conf Call

Bill, I do like the idea and thanks for the offer. When you get a chance today, please give me a quick call.

Mike

From: Bill Erfurth [mailto:bill@moderncityentertainment.com]
Sent: Wednesday, May 23, 2018 6:35 PM
To: DeMorat, Michael <michael.demorat@bcso.us>
Subject: FW: BAM Contract Signed / Conf Call

Hi Mike, glad that’s done and out of our hair ha! (Especially since you still have your ha!) I had
copied Ron on the initial email so I believe he’s on top of things for you!

I have an idea I want to bounce off of you! We are going to bring on some volunteer interns to work
on the TV series. I was wondering if perhaps you and the Sheriff would be interested in putting out a
memo to all SO personnel inquiring if they have any kids that are currently attending college and
majoring in Film & Television, or Communications. We could then consider using the children of your
personnel to help them with the opportunity and experience of working on a production, and
something helpful that they can use for their resumes. Thoughts?

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com

From: "DeMorat, Michael" <michael.demorat@bcso.us>
Date: Wednesday, May 23, 2018 at 3:33 PM
To: Bill Erfurth <bill@moderncityentertainment.com>
Subject: Re: BAM Contract Signed / Conf Call

Bill,
I’ve been in contact with our attorney as well and definitely good news! We’re looking forward to it
and we’ll talk soon to continue the process moving.
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By Marilyn M. Singleton, M.D., J.D.
marilynsingletonmd1@gmail.com

TUCSON, Ariz. (March 16, 2022) — Driving across our

country makes one appreciate this glorious and (dare I say)

exceptional country. The diverse landscapes are a feast for

the eyes. Food for the soul is the affirmation that most

Americans love their families, treasure America, and enjoy

their fellow Americans whether they be white, black, or

somewhere in between.

Daily, the media dutifully inform us coastal and urban

residents about gender fluidity, diversity training, and

decarbonizing energy systems to avert the coming environ-

mental Armageddon. When the media could not flog us

with a juicy COVID–19 tragedy, they resurrected a tired

but effective angst–inducing headline about the imminent

big earthquake.

Why would the media–government complex want to

demoralize its citizens and have them live in fear and

anxiety even when a “crisis” has resolved? To make them

rely on the government, rather than themselves for their

day–to–day needs. To steer them from respecting the

democratic republic formed by our Constitution to accept-

ing government control of their lives. Fear lays the

groundwork for unquestioning compliance.

Federal and state governments have used COVID as a

justification to cross the line from public–safety measures

into tyranny. Despite the decreasing COVID cases, the

national COVID emergency declaration was extended

beyond March 1, 2022.

The national emergency designation gives the Presi-

dent more than 100 special powers that can bypass legal

procedures ranging from banking to public health and

anything else the government wants to control.

Despite a long tradition of differing opinions regarding

medical disease processes and treatments, the government

discouraged such discussions regarding COVID. First, the

Surgeon General simply asked us to help stop “misinfor-

mation” because it “pollutes our information environment.”

A few short months later, the feds are demanding that

social networks, search engines, crowdsourced platforms,

e–commerce platforms and instant messaging systems

send data and analysis on the prevalence of COVID

misinformation on their sites. Translation: divergent

opinions will be censored once the government discovers

how to do so. What happened to our respect for the

marketplace of ideas?

If tracking our computer use doesn’t work, we have the

National Patient ID, a single number issued by the federal

government containing all the details of a person’s medical

records from cradle to grave. The concept has been around

for more than 25 years as part of HIPAA. However,

Congress banned itself from funding such an undertaking.

In 2019, Congress lifted the funding ban despite the very

real possibility that a National Patient ID could allow for

large–scale tracking of Americans through their healthcare

records. What happened to the confidential patient–

physician relationship based on trust and privacy?

Such government overreach and intrusion are becoming

commonplace. We are perilously close to losing govern-

ment of, by, and for the people. Our government is

increasingly populated with close–minded lifelong

bureaucrats like Dr. Anthony Fauci and the influential

career politicians who are hardly the working man’s heroes

like Nancy “let them eat ice cream” Pelosi. Universities —

grooming our future leaders — have become politically

imbalanced and intolerant of open discourse.

We hear about how the evil Russian and Ukrainian

oligarchs who profited from political unrest are pulling the

strings of their government. We are trending toward our

own classic oligarchy, the rule by a few. We have our own

wealthy idealogues who have transitioned from mere

annoying elitists into toxic powerbrokers promoting their

own agendas. Notables include Mark Zuckerberg (Meta/

Facebook), Jeff Bezos (Amazon, Washington Post), Bill

Gates (Microsoft), George Soros (Open Society Founda-

tion).

Meanwhile, runaway inflation is making it harder for

Americans to afford basic necessities. Filling one’s

automobile with gas is now an exercise in emotional and

financial misery. The reaction of Secretary of Transporta-

tion Buttigieg and Vice President Harris are indicative of

their disdain for the average American. Can’t afford gas?

Buy a $45,000 electric car. This dismissive rhetoric does

not comport with reality. In 2020, there were 286.9 million

cars in the US with 1 million electric vehicles. Moreover,

the electric grid absolutely could not support a sudden

influx of electric vehicles, given the brown–outs across the

country in winter and summer.

This political and powerful class of people want to

change the way we live and think — whether we like it or

not. We will never have as much money to buy political

influence as do the American oligarchs. But we do have our

voices. Parents are speaking up about their schools’

curricula and toxic overtly racist policies that perversely

segregate students by skin color and laws that bypass

parental input into their children’s medical decisions.

Physician office practices are changing to meet the needs of

patients, not insurance and pharmaceutical companies.

Physicians who have fought for open medical discussion

about vaccine safety and efficacy are leaving their mark.

CDC Director Walensky finally publicly admitted that the

COVID vaccines do not stop transmission of the virus.

Many physicians have gone from looking at their

unvaccinated patients in horror to “I respect your choice.”

The oligarchs do not represent the real America. It’s up

to us to carry on the legacy of American heroes who

thought for themselves and bucked the system.

l About the Author

Dr. Singleton is a board–certified anesthesiologist and

Association of American Physicians and Surgeons (AAPS)

Board member. She graduated from Stanford and earned

her M.D. degree at University of California– San Francisco

Medical School.

Oligarchs do not represent real U.S. — it’s up to us to carry on legacy of American heroes who bucked system
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Redevelopment of Chicago’s Woodlawn neighborhood results in
$400 million in resources and positive outcomes for the residents

By Maria Plati
mplati@poah.org
Preservation of Affordable Housing

CHICAGO (March 7, 2022) — A new study documents

that more than a decade of investment in the Woodlawn

neighborhood of Chicago by Preservation of Affordable

Housing (POAH), a mission–driven nonprofit developer

attracted more than $400 million in federal, state, and city

funding, along with additional resources from various

private and nonprofit partners. The study finds important

neighborhood outcomes, including greater racial and

income diversity.

The study brief, “From the Ground Up: Housing as a

Catalyst for Community–Driven Redevelopment of

Chicago’s Majority–Black Woodlawn Neighborhood,” led

by researchers Dr. Amy Khare and Dr. Alex Curley of Case

Western Reserve University (CWRU), along with Dr. April

Jackson of University of Illinois–Chicago, focuses on

household outcomes, neighborhood change, and invest-

ment trends in Woodlawn.

According to the study, the community–driven change

initiative resulted in “strong partnerships, public and

private investment, preserved and increased housing, new

commercial and recreational amenities, transit–oriented

development improvements, and higher quality commu-

nity–based resources.”

Key findings of the study reveal that:

l Median household incomes increased, including

incomes for lower–income households

l Households with children had the largest income

growth

l Woodlawn grew more racially diverse

l Crime rates fell steadily

l Homeownership rates increased

Both the study and a companion brief are anchored in

2011, when HUD awarded one of its initial Choice

Neighborhoods Initiative grants to POAH and the City of

Chicago in the amount of $30.5 million, kickstarting a

neighborhood revitalization effort centered on the redevel-

opment of a blighted 504–unit affordable property (Grove

Parc Plaza) in the heart of Woodlawn. From that, POAH

and the City leveraged more than $400 million from nearly

30 sources to build housing and bring amenities to the

neighborhood. For example, POAH built the Woodlawn

Resource Center, an 8,000 square foot community space for

employment and financial supports for Woodlawn

residents; attracted a new Jewel–Osco supermarket; and

supported the development of MetroSquash, a sports and

education center.

The new investments — to date nearly 1,000 mixed–

income apartments and 90,000 square feet of new commer-

cial and community spaces — have helped redefine key

blocks and attract other investment across the neighbor-

hood. In particular, rebuilding the original Grove Parc

Plaza footprint, renovating foreclosed properties, and

building new homes on vacant lots made a powerful

contribution.

While the housing developments helped attract

businesses to the area, POAH strategically invested in

retaining and attracting Black entrepreneurs to build local

wealth. Another cornerstone of this effort — and a key

lesson for practitioners — was a strategy to build commu-

nity consensus at the resident and block–club levels, even

among stakeholders initially opposed to POAH’s plans. By

hiring an outreach point person and through quality

development and property management, POAH built a

broad base of neighborhood support.

According to Khare, the lead author and research

director of the National Initiative on Mixed–Income

Communities at CWRU, “The work undertaken by POAH,

and its partners is a unique example since it illuminates

how community reinvestment in majority–Black spaces

can produce meaningful change that benefits existing

residents. Woodlawn’s trajectory is relevant for many

neighborhoods across Chicago and throughout the United

States where movements to achieve economic, housing,

and social justice seek to rectify the hardships caused by

anti–Black racism, disinvestment, and exclusion by

government and private entities over past decades. There

is hope for racially equitable development.”

“Over the course of the past two decades, the Woodlawn

community stands out in comparison to most south and

west side Chicago neighborhoods in that it has attracted

financial resources and policy innovation focused on

equitable development,” said PNC Bank’s Tony Smith,

senior vice president, community development banking,

who has been an active lender to Woodlawn developments.

“Building on the example of POAH, we have an opportu-

nity to end the equation of development and the displace-

ment of low–income residents. Our goal is to ensure that

they can benefit from the change and ultimately transfer

wealth to the next generation. We believe that these new

ideas and bold experimentation are critical enablers of

social change.”

Building on the lessons of Woodlawn, Khare and her

fellow researcher Jackson counsel that as was done with

the Choice Neighborhoods Program in Woodlawn, federal

funding should be place–based and incentivize concomi-

tant investment from non–governmental entities for

housing, commercial and institutional developments while

state and federal funding should be used to guarantee

affordability and encourage local ownership of homes and

businesses to increase individual family and community

wealth.

l About POAH

POAH is a mission–driven, nonprofit affordable

housing developer, owner, and operator with offices in

Chicago, Boston, and Washington D.C. POAH’s mission is

to preserve and steward affordable rental housing to

provide stability, hope and economic security to low–to–

moderate income families. POAH owns and operates

approximately 12,000 affordable homes at more than 120

properties in 11 states and the District of Columbia.

(www.poahchicago.org)

l About National Initiative on Mixed–Income Commu-

nities at CWRU

The National Initiative on Mixed–Income Communities

conducts research and technical assistance in Cleveland

and throughout the U.S. and Canada focused exclusively

on promoting urban equity and inclusion.

Our current strategic priority is to help advance

antiracist housing and community development through

healing–centered, human–centered approaches to

neighborhood revitalization.

Melbourne Chamber Music Society concert April 1
INDIALANTIC (March 14, 2022) — The Melbourne Chamber Music Society will present the Esme String Quartet

in a concert at 7:30 p.m. on Friday, April 1, at St. Mark’s United Methodist Church. The concert will feature the music

of Mozart, Debussy, and Beethoven. Tickets are $35 for adults and $10 for students. They are available by calling

(321) 213–5100 or at melbournechambermusicsociety.org. Tickets will be sold at the door the evening of the concert.
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By Eva M. Rey
eva.rey@duda.com
Vice President
Community Management & Communications
The Viera Company

VIERA (March 11, 2022) — The Viera Company has

welcomed Michael Arnold as its new vice president of

land development. He will be responsible for overseeing

the Land Development Department within The Viera

Company working directly under President Todd

Pokrywa.

“Michael Arnold brings tremendous land develop-

ment experience to The Viera Company team as a

professional engineer with a strong background in both

the public and private sectors including several years at

Tradition, Florida,” said Pokrywa.

“We are delighted to have Michael join us at a very

pivotal time in the evolution of the master–planned

community as we plan and develop the first neighbor-

hoods within the 3,000–plus acre area west of the

newest point of ingress and egress from Viera at

Interstate 95 and the Pineda Interchange. Mr. Arnold

will also help us to continue key construction activities

in the emerging mixed–use hubs of the Pineda Inter-

change District, Borrows West and the Viera Town

Center.”

Arnold has more than 30 years of progressive

experience in the project engineering and land develop-

ment field. He has an extensive background in the

development, design, maintenance, operations, and

management of public works infrastructure.

Before joining The Viera Company, he was with

Flatiron Construction Corp. in Texas. Arnold also was

owner and president of M. Arnold & Associates LLC in

Kentucky, and the vice president of development for

Core Communities in Port St. Lucie, overseeing all

development activities at the master–planned commu-

nity of Tradition.

“I am very happy to join The Viera Company team,”

said Arnold. “The excellence of which The Viera

Company has executed the development of Viera is

evident in the recent master plan community develop-

ment ranking. The team has created a beautiful space

for people to live. I look forward to continuing to build

on their efforts.”

Arnold earned three bachelor’s degrees: one in civil

engineering from the University of Kentucky, one in

liberal arts from Kentucky Wesleyan, and one in civil

engineering technology from Western Kentucky

University.

He and his wife have recently relocated to Brevard

County from Grapevine, Texas.

l About The Viera Company

The Viera Company, a wholly owned subsidiary of

A. Duda & Sons Inc., manages commercial and residen-

tial development of Duda’s non–agricultural property

and is the developer of the master–planned community

of Viera. The company’s integrated real–estate opera-

tions include Viera Builders, Viera Commercial

Properties, Duran Golf Club, and Addison Village Club.

The mission of The Viera Company is to create vibrant,

livable communities that are built with faith, integrity,

and thoughtful stewardship of the land. For more

information, visit www.viera.com.

Arnold joins The Viera Company as vice president of land development; years in public and private sectors
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By Jarin Eisenberg
jarin@swellstartups.com
Chief Operating Office
Groundswell Startups

MELBOURNE (March 11, 2022) — More than 250

people representing diverse investment groups from

around the country attended the first Space Coast Pitch

Challenge at Groundswell Startups.

New and emerging fund investors said they were

“excited by the startups” and even more impressed by the

“passion and energy of the founders” throughout the

evening of the event.

Founded in 2015, the Groundswell tech incubator now

serves as home to more than 200 tech–focused founders

and entrepreneurs. The momentum of what is happening

on the Space Coast’s growing startup ecosystem is at a

major inflection point.

The Space Coast Pitch Challenge was really a

reflection of the maturity of our ecosystem and the depth

of the talent here at Groundswell Startups.

We’ve helped over 37 companies raise more than

$60 million in capital, and with companies in our

community like the ones that pitched on Thursday, that

number is only going to continue to grow as investors

realize that the startup ecosystem on the Space Coast is

one they have to keep their eyes on.

At the close of eight five–minute pitches presented by

Space Coast founders, Kalogon won Groundswell’s

$25,000 grand prize, in “no–strings–attached cash.”

With a team of former SpaceX, NASA and Northrop

Grumman employees, Kalogon launched the world’s first

smart wheelchair cushion designed to support the

healing and prevention of pressure injuries and improve

comfort for extended wheelchair use.

With more than 3 million wheelchair users in the U.S.

growing with an aging population, Kalogon’s mission is to

empower this underserved community with a personal-

ized experience they deserve, according to Founder and

CEO Tim Balz.

“Our team has put in a lot of round–the–clock hours to

get where we are today,” Balz said. “It means a lot to our

team to have the community hear our story and then

have leaders in the investment community select us as

winners of tonight’s event.”

Judges for the event represented some of the leading

venture capital firms in the Southeast. They included:

Ron Tarro, president of New World Angels; Mark Sokol,

managing partner of Florida Funders; and Ben Patz,

cofounder of DeepWork Capital.

Judges took part in a panel discussion where they

shared the importance of having a local investor base to

support early–stage startups. The consensus from all of

the judges was that the caliber of companies in the

pipeline and overall investment interest across the state

in the Space Coast is at an all–time high, and

Groundswell Startups is the center of it all.

“I plan to come back here often,” Tarro said. “New

World has a lot of interest in deep tech and the Space

Coast has a lot to offer.”

The Space Coast Pitch Challenge was Brevard’s first

locally funded and produced pitch challenge. The

Economic Development Commission of Florida’s Space

Coast, Cypress Bank & Trust, TSS Solutions, Health

First, and Relentless Private Equity Group all came

together to make the challenge possible.

“The next L3Harris could be a startup or growth stage

company just getting underway on the Space Coast

today,” said Dr. Abram Walton, director and professor,

Innovation Management and Business Analytics at

Florida Tech and founding chairman of the EDC’s

innovation council. “That is why the EDC formed the

Innovation Council and supports partners like

Groundswell to create the places, such as this pitch

competition, where innovation and collaboration can

happen.”

Legacy Angel Network’s Founder Matt Helmintoller

made the night even more interesting with an additional

$5,000 in prize money, and the CEO of Sentry View

Systems, Kirk Hall, announced a sponsor contribution to

Groundswell Startups. Sentry View Systems is the first

Groundswell member to give back in the form of a

sponsorship to the ecosystem.

The seven other founders participating in the event

include:

l Mindstamp — The Mindstamp platform coverts

existing video into interactive video by adding buttons,

questions, clickable areas and other features.

l GunEye — GunEye has built a weapon–mounted

optic device that links to a smartphone. The device

enables night vision, automatically records activity, and

brings enhanced intelligence to law enforcement and

individual users.

l My Steady Mind — My Steady Mind offers cognitive

fitness training through online modules and live, virtual

coaching sessions

l Helicon Chemical Company — Helicon has patented

a composite that results in clean–burning rocket fuel that

increases engine performance.

l boxMica — boxMica uses gig workers to provide

data labeling services, critical for machine learning

models.

l IDEM Systems — IDEM Systems’ drug–detecting

hardware and software is meant to reduce the time it

takes for law enforcement to accurately identify drug

samples from months to minutes.

l Awana — Awana helps companies plug their

engineering talent gaps with with talent from Latin

America using their unique platform that takes care of

payroll, vetting and upskilling.

Kalogon wins at Groundswell’s Challenge, former SpaceX engineers invent the first smart wheelchair cushion

By Stephie Smith
ssmith@modusoperandi.com
Modus Operandi, Inc.

MELBOURNE (March 14, 2022) — Modus Operandi,

a company that delivers innovative software that

harnesses data to empower smarter decisions, announced

the promotion of Patrick Hester, Ph.D., to the position of

director of research at the company’s headquarters.

Since joining Modus Operandi in July 2020,

Dr. Hester has worked to advance the state–of–the–art of

semantic enrichment, course–of–action, and artificial

intelligence, machine–learning–driven decision technolo-

gies.

He has delivered papers on the importance of living

intelligence, increasing community interest in the

concept. He has also won several Department of Defense

contracts that serve to augment human decision pro-

cesses though enabling technologies and has rapidly

assumed new program leadership responsibilities.

In Dr. Hester’s new role, he will guide the technologi-

cal advancement of “Movi,” the company’s keystone

knowledge–management and decision–support platform.

He most recently served as Modus Operandi’s senior

research scientist. Before joining Modus Operandi, he

was a senior principal operations research analyst at

ManTech International, an associate professor of

management at the University of North Carolina at

Asheville, and an associate professor at Old Dominion

University.

l About Modus Operandi

For more than 30 years, Modus Operandi has

provided defense and commercial organizations with

mission–critical data–centric software solutions. Building

on its rich portfolio of military research and development

technology, the company has developed and deployed an

innovative software product, Movia, which delivers living

intelligence to enable smarter decisions. For additional

information, www.modusoperandi.com.

Local firm Modus Operandi promotes Patrick Hester to director of
research; in–depth resume includes professorships at two universities
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By Neal Stein
nealjstein@techprsolutions.com
Technology PR Solutions

CAMARILLO, Calif. (March 15, 2022) — Saalex Corp.

today announced the acquisition of Middletown, Rhode

Island–based Netsimco, a leading information technology

services and technical support provider.

The transaction significantly scales Saalex’s offerings

and provides it with expanded capabilities in the aerospace

and Department of Defense markets.

The acquisition of Netsimco, a $30 million company,

will grow Saalex to a $100 million annual revenue

organization. Specific financial terms of the transaction

were not released.

Netsimco was founded in 1999, and has grown to

become a leading provider of information technology

support, IT services, and past performance for aerospace

and defense organizations. The company has a long history

of providing advanced technology solutions — on–time and

under budget — to its military and government customers.

“This acquisition is part of a long–term growth strategy

we have put in place to significantly grow our business to

become one of the largest employee–owned IT service

providers in the Department of Defense space,” said Travis

Mack, president and CEO of Saalex Corp. “Netsimco has

unrivaled credibility with information tech support and

past performance for its defense customers, and we are

thrilled to bring that expertise and those capabilities into

Saalex.”

Under terms of the transaction, Netsimco becomes a

wholly owned subsidiary of Saalex, and its executive

leadership will stay on with the company through the

transition. Employees of Netsimco will be able to partici-

pate in the company’s employee–ownership plan. No

staffing reductions are planned.

Saalex Corp. acquires information technology services firm Netsimco; Saalex now $100 million organization
l About Netsimco

Formed in 1999, Netsimco is a service–disabled

veteran–owned small business specializing in warfare

analysis, information technology, war game support, and

advanced modeling and simulation. Netsimco has exten-

sive experience in Operational Level of War training and

education. In the past six years, Netsimco has experienced

20% annual growth and has over 180 employees in four

states.

l About Saalex Corp.

Saalex Corp. is a federal services contractor providing

core competencies in the areas of test range operations and

management, engineering and logistics services,

cybersecurity, and IT services. Learn more at

www.saalex.com.

Castaneda’s work to be featured at Fifth Avenue Art Gallery
MELBOURNE (March 9, 2022) — Andrea Castaneda will be the “pop–up” artist in April at the Fifth Avenue Art

Gallery in Melbourne. Her artwork often features “beautiful” paintings of birds and animals in their natural habitat.

There will be a First Friday Opening Reception for Castaneda at 5:30 p.m. on April 1. Her exhibition runs March 28 to

April 30. For more information this event, call (321) 259–8261.
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Please see Melbourne Art Festival, page 19

conveniently located near the Lexus Stage, artist booths,

food court, cash liquor bar, and public restrooms.

The VIP Patron Program fee is $75 per individual and

$125 per couple. To sign up for the VIP Patron Program,

visit www.MelbourneArts.org/patron.

“The VIP Patron price also includes admission to an

exclusive Artist Reception set for Saturday evening after

the Melbourne Art Festival closes,” said Taylor, adding

that the Artist Reception will start at 6 p.m. at Wickham

Park.

A symbol of the Melbourne Art Festival is the “pink

flamingo.” They are on posters, art, everywhere. “That’s

been our mascot since the inception of the Melbourne Art

Festival,” said Gant. “In the last five or six years, I

believe we have brought it to the forefront. When people

see the pink flamingo, they think of this event.”

Iris Struller created the art for the Melbourne Art

Festival 2022 commemorative poster. It’s titled “Search-

ing for Flamingos.”

“Iris is honored and thrilled to have been selected to

do the commemorative poster,” said Gant. “It’s an oil

painting. I love the work that Iris did for the poster. It’s a

great representation of our event.”

The Melbourne Art Festival has become a cultural

tradition on the Space Coast, and a nationally recognized

event. “We have one artist this year coming all the way

from Canada,” said Gant, who is the chairwoman for the

artist committee for the 2022 Melbourne Art Festival.

“He couldn’t make it last year to the event because the

The 2022 Melbourne Art Festival, a fine art juried

show, is from 9 a.m. to 5 p.m. on Saturday and Sunday,

April 23–24, at Wickham Park in Melbourne. Artists will

set up their booths along the scenic drive that winds

along the back lake.

Gant said artist booths and vendors will be spread out

at the Melbourne Art Festival.

The event will feature more than 200 artists, live

music, kid–friendly activities, a Student Art Competition,

sponsor displays, and diverse food and beverage options

with roughly 20 vendors on–site.

The Melbourne Art Festival offers free admission, free

parking, free children’s activities, and free live entertain-

ment throughout the weekend. The live entertainment

on the Lexus Stage will include the Penny Creek Band,

Wicked Garden Gnomes, and The Umbrella Thieves.

“We are happy to welcome back Lexus as the Present-

ing Sponsor of the 37th Melbourne Art Festival,” said

Doug Taylor, a Melbourne Art Festival committee

member who handles marketing for the event.

“There are slots open for sponsors that fit any budget.

We also produce the official Melbourne Art Festival

Directory. We print 5,000 copies that are distributed at

various locations throughout Brevard.”

To learn more about sponsorships opportunities and

advertising opportunities, visit MelbourneArts.org, or call

(321) 722–1964.

Another way to support the event is through the

Melbourne Art Festival VIP Patron Program, said

Taylor. The program offers a range of exclusive benefits.

These include access to the VIP Patron Tent that will be

By Ken Datzman

The Melbourne Art Festival committee is set to roll

out its 37th edition of the event.

Through the years, between 40,000 and 45,000 people

typically attend over two days, traveling here from

around the state and across the country.

Some artists spend months traveling a circuit showing

and selling their creations at festivals. They basically run

their own businesses. They rent a booth at an art show,

pay a jury fee and travel costs, and hope to make sales of

their work at the shows.

The circuit usually runs from September through

May. So, artists are now in their busy season.

“Many of the artists on the circuit spend their fall,

winter, and spring at festivals in the South. Some of the

artists do it on a full–time basis to make their living,”

said Johana Gant, president of the Melbourne Art

Festival Inc.

She added that the Melbourne Art Festival has long

been well received by artists from all over.

“We had a really good turnout last year. Many of the

artists told us it was the best show on their circuit for the

whole year. We’re proud of that. We work hard as a

nonprofit organization to put on a great show for the

community and the artists. The Melbourne Art Festival

is a fully volunteer operation,” said Gant.

The organization’s mission is to promote and encour-

age artistic endeavors, artistic education, and artistic

appreciation.

37th Melbourne Art Festival set for Wickham Park, artists to come from around
the nation to showcase their work; sponsor opportunities, VIP Patron program

The 37th Melbourne Art Festival, a free event, is set for April 23–24 at Wickham Park in Melbourne. The event will feature more than 200 artists, live music, kid–friendly activities, a Student Art Competition,
sponsor displays, live entertainment, and diverse food and beverage options. The event’s Presenting Sponsor is Lexus. From left, in front, the committee members are: Johana Gant, Eileen Perez, Debbie
Featherston, Tami Yntema, Mark Vanstrum, Betty Caudle, and Stefanie Chunn. In back: Sal D’Amato, Doug Taylor, Daniel Meilander, Mark Abbey, Steve Pantano, Rhonda Huckabee, Greg Bell, Tricia
LeClair, Mario Bellazzini, John Chastain, Dean Curry, Elise Vaughn, Keith Poole, Martha Case, Cathy Bird, Kathleen Clearly, John Robinson, Steve Zaruba, and Lisa Robinson.
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Please see Women’s Center of Brevard, page 21

Women’s Center programs and services help victims restart their lives; set
to host ‘Bourbon, Cars & Cigars’ benefit April 8 at Porsche of Melbourne
By Ken Datzman

For more than 45 years, the Women’s Center of

Brevard has helped better the lives of thousands of

domestic violence victims.

On March 8, 1975, International Women’s Day, the

Women’s Center opened its doors in Melbourne, becoming

one of the first such organizations in the region to reach

out and provide counseling and other services for victims of

domestic violence.

Since then, the organization has been working to

address the needs of women, men, and children who have

faced trauma related to domestic violence or sexual

assault, by giving them a step up toward safe, healthy,

self–sufficient lives.

“The Women’s Center helps more than 10,000 people

annually, and like many community–based nonprofit

organizations, we have seen an increase in demand for our

programs and services at both of our locations,” said Lori

Sutherland, development director at the Women’s Center.

In 2014, the Women’s Center expanded and opened an

office on Julia Street in Titusville. Parrish Medical Center

was instrumental in that expansion.

“We were able to open an office in Titusville because

Parrish Medical Center purchased a building for us,” said

Sutherland. “We also have a ‘safe house’ in that market.

Eventually, we would like to have transitional housing

there, but that is a big expense. It’s part of our long–term

vision to help more people in North Brevard who need

access to our services.”

She said Brevard, a 72–mile–long county, presents a

challenge for her organization helping victims of domestic

violence.

“As development director, my dream is to raise funds or

perhaps have someone help us secure an office on Merritt

Island, in the central part of the county.”

“And having a facility in south Palm Bay would be ideal

because sometimes it’s difficult for people to get to our

offices in Melbourne and Titusville. There is definitely a

big need for our services. We are doing the best we can to

help people throughout the county.”

On average, nearly “20 people per minute” are physi-

cally abused by an intimate partner in the United States.

During one year, this equates to more than 10 million

women and men, according to the National Coalition

Against Domestic Violence.

She said the Women’s Center has seen its volume

increase during the pandemic.

In March and April of 2020, government leaders began

to impose stay–at–home orders to help contain the spread

of the coronavirus.

Domestic violence incidents increased in the United

States by 8.1% after COVID–19 lockdown orders, accord-

ing to a new study published by the National Commission

on COVID–19 and Criminal Justice.

The report, by a team of researchers at the University

of Miami, was based on a systematic review of multiple

studies that compared changes in the number of domestic

violence incidents before and after jurisdictions put

lockdown restrictions in place.

The report concludes that “COVID–19 left parents and

children confined to their homes, cut off from friends,

neighbors, colleagues, and others who might have reported

signs of abuse and violence and intervened to help

potential victims escape violent situations.”

While the precise dynamics driving the increase are

unclear, lockdowns and pandemic–related economic

impacts likely exacerbated factors typically associated with

domestic violence, such as increased male unemployment,

stress associated with child care and homeschooling, and

increased financial insecurity. Poor coping strategies,

including increased substance abuse, may have elevated

the risks, the report says.

To help support its programs and services, the Women’s

Center will be hosting its third “Bourbon, Cars & Cigars’

fundraiser from 7–10 p.m. on Friday, April 8, at Porsche of

Melbourne.

The event, which includes an auction, will take place in

the showroom and outdoors. The program will feature an

open bar with a selection of bourbons and other libations,

hors d’oeuvres, live music, and hand–rolled cigars.

“We are excited about getting back out in the commu-

nity and hosting events and creating awareness for the

Women’s Center,” said Sutherland. “The last time we held

this event roughly 150 people attended. We are expecting

more attendees this year.”

She added, “We feel that people are looking forward to

going out and socializing again and getting back to a

normal routine. Part of this event will be outdoors at the

dealership. Even the VIP tables will be in an open area.

The VIP tables are something new this year. We have a

limited number of them.”

Event sponsorships range from $500 to $15,000, she

said. To view the different sponsorship levels, visit

www.womenscenter.net. Individual tickets are $100.

The auction items will include two bottles of Jim Beam

Bourbon, signed by Jim Bean’s grandson, and a dinner

trip. “A local entrepreneur has offered his private jet to

take eight people anywhere in the Southeastern United

States for dinner. We are working on putting together

other auction packages too, including one featuring cigars.

We are hoping to have a successful event as we continue to

raise money to keep our programs running,” said

Sutherland.

Lori Sutherland is development director at the Melbourne–based Women’s Center, a more than 45–year–old nonprofit that provides
a range of services to victims of domestic violence. Her organization will be hosting ‘Bourbon, Cars & Cigars’ on April 8 at Porsche
of Melbourne. The event raises funds for the Women’s Center’s programs and services. Sutherland is marking her 10th year with the
Women’s Center, which also has an office in Titusville.
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Parrish Medical Center’s Primary Stroke Center
recertified; recognized for continued excellence

By Ericka Jacobs
ericka.jacobs@parrishmed.com
Communications & People Development
Parrish Medical Center

TITUSVILLE (March 11, 2022) —

Parrish Medical Center has earned The

Joint Commission’s Gold Seal of Approval

for primary stroke care.

PMC’s recertification as a Primary

Stroke Center extends its first–in–

Brevard County achievement for area

patients endangered by stroke’s poten-

tially debilitating effects.

“Primary Stroke Center Certification

recognizes health care organizations

committed to fostering continuous quality

improvement in patient safety and

quality of care,” says Mark Pelletier, chief

operating officer, Accreditation and

Certification Operations, and chief

nursing executive, The Joint Commis-

sion. “We commend Parrish Medical

Center for using certification to reduce

variation in its clinical processes and to

strengthen its program structure and

management framework for stroke

patients.”

Stroke is a leading cause of death in

Florida. Growing research shows,

however, that stroke patients’ outcomes

can be significantly improved when they

receive treatment from an organized

stroke system of care.

“The Joint Commission established

the Primary Stroke Center program to set

a care standard to protect and saves

lives,” said George Mikitarian, PMC

president and CEO. “Meeting that

standard takes tremendous commitment,

resources, and work, but we have long

dedicated ourselves to providing the

highest levels of patient safety, clinical

quality, and healing patient experiences

on behalf of the people and communities

we serve.”

“This Joint Commission’s Gold Seal

affirmation of PMC’s quality stroke care

means that patients and families can

have confidence in the objective measure-

ment, accomplishment, and results, of

PMC’s treatment program,” Mikitarian

added.

In 2010, PMC became the first

hospital in Florida to participate in the

Mayo Clinic telestroke program. Via a

remote presence robot that stands five

feet tall, neurologists at Mayo Clinic’s

Comprehensive Stroke Center in

Jacksonville can remotely evaluate acute

stroke patients and assist with diagnosis

and treatment.

“Quick administration of a drug called

tPA to dissolve a stroke–causing blood

clot and restore blood flow is part of The

Joint Commission’s standards followed by

PMC,” said Dr. Gregory Cuculino,

emergency department medical director.

“In many cases the drug results in the

patient having minimal or no neurologi-

cal damage from the stroke. It’s one

aspect of our approach to stroke care,

which includes prevention, treatment and

rehabilitation while always working as a

team.”

Hospitals began to apply voluntarily

for PSC certification from the Joint

Commission in 2003 in response to

proposed organized stroke system of care

by the Brain Attack Coalition in 2000.

The proposed stroke system of care

promotes EMS routing acute patients to

Primary Stroke Centers (PSCs), and

Comprehensive Stroke Centers able to

provide proven stroke care reliably and

rapidly.

In 2004, PMC became the first health

system in Brevard and third in the state

of Florida to earn The Joint Commission’s

PSC certification. And, every two years

since 2004, The Joint Commission has

evaluated and recertified PMC’s PSC.

The most recent evaluation, in 2020,

resulted in the latest recertification.

Effective July 1, 2019, Senate Bill

1460 mandated hospitals to be stroke

certified by a nationally recognized

certifying organization that is approved

by AHCA by July 1, 2021. The Joint

Commission PSC certification meets this

requirement.

l About Parrish Medical Center

PMC, a Parrish Healthcare integrated

care partner, is located at 951 N. Wash-

ington Ave. The 210–bed, not–for–profit

acute care public medical center has been

serving Brevard County for 60 years.

PMC was the first in the nation to be

Integrated Care–certified by The Joint

Commission and is nationally recognized

as “One of America’s Finest Healing

Environments.” PMC has earned top

patient safety rankings from The

SafeCare Group and The Leapfrog Group.

The Joint Commission consistently

named PMC as a Top Performer on Key

Quality Measures, recognizing PMC for

“exemplary performance in using

evidence–based clinical processes that are

shown to improve care.” For more

information, visit parrishhealthcare.com.

l About The Joint Commission

Founded in 1951, The Joint Commis-

sion seeks to continuously improve health

care for the public, in collaboration with

other stakeholders, by evaluating health

care organizations and inspiring them to

excel in providing safe and effective care

of the highest quality and value. The

Joint Commission accredits and certifies

more than 21,000 health care organiza-

tions and programs in the United States.

An independent, nonprofit organization,

The Joint Commission is the nation’s

oldest and largest standards–setting and

accrediting body in health care. Learn

more at jointcommission.org.
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Christina Born
christina.born@pbfl.org
Community Information Coordinator
The City of Palm Bay

PALM BAY (March 16, 2022) — On Wednesday,

March 2, Palm Bay Fire Rescue held its 2021 Annual

Award Ceremony. This event is an opportunity to

recognize the hard work and personal dedication the

members of the Fire Department have shown over the

past year.

Awards were presented by Fire Chief Leslie Hoog,

Assistant Chiefs Richie Acevedo and Robert Furci, and

Lt. John Ringleb.

l Certificate of Appreciation

Adam Beard (GIS)

l Commendable Service Award

Firefighter Jesse Almeida

l Commendable Service Award Station 5 A–Shift

Lt. Jon Anthony

Engineer Craig Olesnevich

Engineer Craig Darakis

Firefighter Sandra Durfee

Firefighter Ben Wetterau

l Meritorious Awards

Lt. Jon Anthony

Lt. Carlos Pozo

Lt. Tyler Richmond

Fire Marshall Granville Krause

l Life Saving Award Station 5 B–Shift

District Chief John Mellace

Lt. Brandon McKee

Lt. Brian Weigle

Engineer John Lindsey

Firefighter James Snyder

Firefighter Beau Pickard

l Life Saving Award Station 2 B–Shift

Lt. Tyler Richmond

Engineer James Bliss

Firefighter Kaylin Mitchell

Firefighter Christopher Cozzi

l Chief General Harrell Award

Lt. Nick Lamb

l Chief Joe Gianantonio Award

Assistant Chief Gaius Hall (retired)

l Firefighter of the Year

Justin Hall

l Driver Engineer of the Year

Tommy Rossetter

l Company Officer of the Year

Lt. John Ringleb

l Chief Officer of the Year

District Chief Jason Smith

“This award ceremony is not only important to our

team, but also to the entire community, to celebrate the

team’s achievements and recognize their efforts to serve

the residents of our great city,” said Lt. Ringleb.

He added, “It is a great honor to work alongside

these incredible individuals who day in and day out

work tirelessly to serve our citizens and our community.

Their dedication to their job goes beyond the calls they

answer, with their preparation, training, and the

professionalism that we expect here at Palm Bay Fire

Rescue. I am extremely proud of our team, and they

deserve every ounce of recognition.”

Palm Bay Fire Rescue recognizes team members at award ceremony for their work and dedication
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Nominations open for Outstanding Legal Journalism,
and Spencer–Wendel Lifetime Achievement Award

By Leslie H. Smith
lhsmith@floridabar.org
Communications
The Florida Bar

TALLAHASSEE (March 3, 2022) —

Nominations are now open for The

Parker Thomson Awards for Outstand-

ing Legal Journalism in Florida and the

Susan Spencer–Wendel Lifetime

Achievement Award.

The entry deadline is April 4, 2022.

Submit entries at https://

www.floridabar.org/about/cmtes/cmte–

cm030/parker–thomson–awards.

The first–place award recipient for

The Parker Thomson Awards for

Outstanding Legal Journalism in Florida

will receive a cash prize of $500, a

plaque and travel reimbursement to

attend the awards ceremony. A reporter

who chooses not to accept the monetary

prize may opt to donate to the First

Amendment Foundation.

The Florida Bar’s Media & Communi-

cations Law Committee has presented

awards for stellar legal journalism for

more than 60 years. This honor is named

for the late Miami lawyer Parker

Davidson Thomson, for his countless

contributions to media law. His expertise

included helping newspapers obtain

public records.

Qualified entries highlight the system

of law and justice as it affects Floridians.

Any journalists who write for a radio

station, blog, television station, wire

service or online–only publication located

in Florida are eligible to enter.

Entries must have been published

or produced between Jan. 1, 2021, and

Dec. 31, 2021. Content of entries may be

current or historical, objective or

analytical in nature. Special consider-

ation may be given to entries that

demonstrate courage or tenacity on the

part of the news medium or the journal-

ists who produced the entry.

Reporters receiving first place will

take home $500, and those receiving

second place will get $250. If multiple

reporters are bylined on a winning entry,

the cash award will be divided evenly

among them. Reporters who choose not

to accept the monetary prizes may opt to

donate to the First Amendment Founda-

tion.

Media organizations large and small

are encouraged to enter. Judging criteria

are not based on the greatest amount of

resources used, but whether those

resources available are used well and to

the fullest in the tradition of outstanding

journalism.

Awards are presented in four catego-

ries:

l Print:

Any non–opinion–based news

material with a printed component,

whether presented in print or online.

Any opinion–based material in a

newspaper with a printed component,

including blogs, editorials, and columns,

whether presented in print or online.

l Television:

Any broadcast story or series that

investigates a single issue or continu-

ously follows a single subject/trial.

l Radio:

Any broadcast story or series that

investigates a single issue or continu-

ously follows a single subject/trial.

l Online–Only Publications:

Any online story or series, commen-

tary, editorial cartoon or photo focusing

on a single issue or continuously covers a

single subject/trial.

The awards jury consists of two out–

of–state journalists, two Florida lawyers

with substantial experience in journal-

ism and/or media law, and one Florida

educator of journalism or law. The

determination of the awards jury is final

and is not reviewed by The Florida Bar.

The Florida Bar does not endorse the

content of the winning entries.

l Susan Spencer–Wendel Lifetime

Achievement Award

The Susan Spencer–Wendel Lifetime

Achievement Award honors a retired or

working journalist who has written or

reported extensively in an outstanding

fashion to educate citizens on the system

of law and justice as it affects the people

of Florida. Spencer–Wendel was a

veteran Palm Beach Post courts reporter

who died in 2014 after a well–docu-

mented fight with ALS. She received a

lifetime achievement award from The

Florida Bar’s Media & Communications

Law Committee in 2012 and numerous

other media awards throughout her

career.

The award recipient will receive a

cash prize of $500, a plaque and travel

reimbursement to attend the awards

ceremony. A reporter who chooses not to

accept the monetary prize may opt to

donate to the First Amendment Founda-

tion.

The Parker Thomson and Susan

Spencer–Wendel media awards will be

presented at the Florida Media Confer-

ence in August, in Ponte Vedra Beach.

Winners will be notified in advance.

l About The Florida Bar

Founded in 1949, The Florida Bar

serves the legal profession for the

protection and benefit of both the public

and all Florida lawyers. As one of the

nation’s largest mandatory bars, The

Florida Bar fosters and upholds a high

standard of integrity and competence

within Florida’s legal profession as an

official arm of the Florida Supreme

Court.

To learn more, visit FloridaBar.org.
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the Coast Guard in discharging its responsibilities under

the International Convention for Safety of Life at Sea.

The NCB acts with and enforces the regulations of the

Coast Guard and provides a variety of services including

surveying and certifying the secure loading and stowage of

cargo and performs vessel safety inspections and surveys

to ensure compliance with U.S. Coast Guard regulations or

International Maritime Dangerous Goods Code regula-

tions. By assignment and under the authority of the U.S.

Coast Guard, compliance certificates issued by National

Cargo Bureau may be accepted as prima facie evidence of

compliance with the provisions of the Dangerous Cargo Act

and the Rules and Regulations for Bulk Grain Cargo.

The National Cargo Bureau operates on a nationwide

By Steve Linden
slinden@portcanaveral.com
Canaveral Port Authority

PORT CANAVERAL (March 11, 2022) — Canaveral

Port Authority CEO and Port Director John Murray was

elected chairman of the board of the National Cargo

Bureau Inc. during the organization’s 71st Annual Meeting

of Directors held this week. Murray will serve two, one–

year terms as NCB’s board chairman replacing Robert

Gallagher, who’s current term as director expires this

month.

Other officers elected to the board include Sean Dalton,

as deputy chairman, and Philip Greene Jr., as treasurer.

Murray has been a member of the National Cargo

Bureau since 1997. He most recently served as deputy

chairman of the board, as well as chairman of the NCB’s

executive committee.

The National Cargo Bureau is a nonprofit organization

founded in May 1952. The Bureau was created by a group

of marine underwriters and the U.S. Coast Guard to aid

basis and is a continuation and amplification on a broader

base of inspection services formerly performed by the

Board of Underwriters of New York and the Board of

Marine Underwriters of San Francisco. Headquartered in

New York City, the NCB has offices throughout the United

States.

In June 2018 National Cargo Bureau acquired Exis

Technologies, the leading supplier of information technol-

ogy compliance systems for the management of dangerous

goods in sea transport. With over 35 years’ experience

supporting major shipping lines, ferry operators, port and

terminals, logistics operators, freight forwarders, govern-

ment and regulatory organizations worldwide, the Exis

acquisition expanded the NCB’s mission internationally.

Port Authority CEO John Murray elected chairman of National Cargo Bureau at organization’s 71st meeting

Casler’s oil painting captures first place at Fifth Avenue Art Gallery
MELBOURNE (March 7, 2022) — Eliza Pineau Casler was awarded first place in the Fifth Avenue Art Gallery’s 16th

annual “100% Pure Florida” juried exhibition. Her winning oil painting is titled “Joyous Gerr.” She received a monetary

award and a solo show in September at the Fifth Avenue Art Gallery. The exhibit judge was Lila Blakeslee. “It was an

honor to judge the 100% Pure Florida exhibit. I was impressed with the incredible talent of the artists that entered this

wonderful show at Fifth Avenue Art Gallery.” The show runs through March 26. Fifty–two pieces are on display.
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By Elizabeth Auclair
auclaire@arts.gov
National Endowment for the Arts

WASHINGTON (March 15, 2022) — New data released

today by the National Endowment for the Arts and the

Bureau of Economic Analysis provide insights into the

impact on the arts and cultural sector by COVID–19.

The Arts and Cultural Production Satellite Account

tracks the annual economic impact of arts and cultural

production from 35 industries, both commercial and

nonprofit. These data describe the national and state–level

contributions of the arts and cultural sector to the nation’s

gross domestic product in 2020, the first year of the

pandemic.

“While arts and cultural industries and workers

nationwide have sustained heavy losses, the sector

continues to play an outsized role in the U.S. economy —

as the new data demonstrate,” said NEA Chairwoman

Dr. Maria Rosario Jackson. “The NEA is committed to

participating as a key partner in the recovery of this sector,

recognizing not only its economic value, but also the arts’

capacity to transform the lives of individuals and commu-

nities in other ways, contributing to health and well–being,

and overall resilience.”

l National–level ACPSA data

In 2020, arts and culture added $876.7 billion, or

4.2 percent, to the national GDP. Between 2019 and 2020,

the U.S. arts economy shrank at nearly twice the rate of

the economy as a whole: arts and cultural production fell

by 6.4 percent when adjusted for inflation, compared with

a 3.4 percent decline in the overall economy. While the size

and diversity of the arts and culture sector helped it to

remain a major contributor to the economy, certain arts

industries saw enormous declines.

In year one of the COVID–19 pandemic, few areas of the

U.S. economy were harder hit than the performing arts:

l Performing arts presenters and performing arts

companies joined oil drilling/exploration and air transpor-

tation as the steepest–declining areas of the U.S. economy

in 2020.

l After adjusting for inflation, the value added by

performing arts presenters (including festivals) fell by

nearly 73 percent between 2019 and 2020.

Other arts and cultural industries also saw steep

declines in economic activity between 2019 and 2020:

l The value added from new construction of arts and

cultural facilities declined by 24.3 percent; museums by

22.0 percent; independent artists/writers/performers by

20.6 percent; and motion picture and video production

industries by 17.9 percent.

(Note: “Independent artists/writers/performers” — a

single industry — includes the self–employed and those

working as independent contractors. Within the ACPSA,

earnings from these workers are captured as gross output

and value added. Yet, as workers, they are excluded from

ACPSA employment data.)

However, several large industries helped to cushion

declines for the overall arts sector:

l Between 2019 and 2020, the value added by web

publishing and streaming — already a growth industry —

leapt by 14.3 percent. Employment in this industry grew

by 12,000 salaried workers.

l Government’s arts and cultural contributions — both

in terms of employment and in value added to GDP —

remained fairly stable between 2019 and 2020. Examples

of arts and cultural goods and services provided by

government include arts education in public schools;

museums and nature parks; and federal, state, and local

Report shows impact of pandemic on arts sector, it demonstrates the significance to economy despite losses
arts funding.

l In addition, the economic contributions of TV and

radio broadcasting fell by only 1.5 percent; and value

added by publishing industries changed very little between

2019 and 2020.

The ACPSA also helps to quantify the impact of

COVID–19 on employment in the arts and cultural

industries. Between 2019 and 2020, the arts economy shed

more than half a million jobs (604,000 workers) — not

counting self–employed artists and other cultural workers.

l 40 percent of the decline in arts and cultural employ-

ment (salaried workers only) occurred in three industries:

motion picture and video production; performing arts

presenting; and performing arts companies.

l Motion picture and video production lost the greatest

number of workers in 2020 — 136,000.

l Employment by performing arts presenters and

performing arts companies fell by 56,000 and 50,000

workers, respectively.

As noted above, ACPSA employment data exclude self–

employed workers. Yet artists are far more likely than

other workers to be self–employed.

Examining data sources apart from the ACPSA

suggests that while arts and cultural industries regained

some ground during 2021, they have not risen back to 2019

levels.

l The overall unemployment rate for artists in 2021 was

7.2 percent, down from 10.3 percent in 2020, but still

greater than in 2019, when the rate was 3.7 percent.

l The revenue earned by performing arts companies in

the third quarter of 2020 doubled in the same quarter of

2021, from $834 million to $1.7 billion. Yet that amount

remained far below 2019’s third quarter, when performing

arts companies earned $12.7 billion.

A national summary report from the NEA, and an

interactive graphic showing the data above, are available

as an Arts Data Profile on arts.gov.

l State–level ACPSA data

Today’s announcement also includes information on the

value–added by arts and cultural industries to states’

economies. In addition to a brief report, the NEA provides

an interactive map that shows state–level estimates of arts

and cultural value added, employment, and compensation

figures derived from the ACPSA. Both are available in the

state Arts Data Profile on arts.gov.

For additional state–level resources, BEA has produced

ACPSA fact sheets for each state and, in partnership with

the NEA, the National Assembly of State Arts Agencies

has created an interactive dashboard by state.

The NEA, through funding provided by the CARES Act

and the American Rescue Plan, is helping to support the

recovery of the arts and culture sector by making direct

grant awards; by enlisting partners at the regional, state,

and local levels to distribute funding; and by staying

abreast of key issues impacting the field as well as insights

about new ways of working. For more information, visit

arts.gov. Information about the NEA’s current grant

opportunities as well as resources for new and returning

applicants is available in the Grants section of the website.

l About the National Endowment for the Arts

Established by Congress in 1965, the NEA is the

independent federal agency whose funding and support

gives Americans the opportunity to participate in the arts,

exercise their imaginations, and develop their creative

capacities. Through partnerships with state arts agencies,

local leaders, other federal agencies, and the philanthropic

sector, the Arts Endowment supports arts learning, affirms

and celebrates America’s rich and diverse cultural

heritage, and extends its work to promote equal access to

the arts in every community across America.

Visit arts.gov to learn more.
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Melbourne Art Festival
Continued from page 12

border was closed due to the pandemic. He’s excited to be

able to travel here this year.”

Gant said that 25% of the artists this year are new to

the event. “We have new talent and returning talent,

which makes for a great combination of art to be

featured.”

The Melbourne Art Festival will include a

“KidsWorld” area. Dedicated to families with children of

all ages, KidsWorld will feature hands–on demonstra-

tions, arts and crafts, experiments, and performances.

There will be a student art workshop each day of the

Melbourne Art Festival.

“This is always a great venue because the youngsters

have a lot of opportunities to show off their talents to the

community,” said Gant, adding, “We are also going to

have a Student Art Competition, which we didn’t have

last year because of the pandemic.

The competition is open to Brevard County students

in grades seven through 12. Students will be judged in

various categories, including painting, graphic art, clay,

digital art, and photography. “We are a big proponent of

arts education,” said Gant.

Proceeds raised during the weekend will be used to

encourage and support the arts and art education in

Brevard County, offer student scholarships to junior high

and high school students for art classes and camps, and

fund other educational art efforts and local art organiza-

tions.

The Melbourne Art Festival has donated more than

$100,000 to the community. It was selected as a 2021

Finalist for Florida Today’s “Best of Brevard Awards” in

the nonprofit category.

The Melbourne Art Festival has been an economic

stimulus for the county at this time of year. The event

helps uplift hotel occupancy in the area as well as the

restaurant business.

“In past years, the Melbourne Art Festival has

generated more than $1 million annually for the local

economy,” said Gant.

The Melbourne Art Festival has consistently received

funding from the Brevard County Tourist Development

Council as part of the TDC’s grant program.

In the 2021–22 awards, the Melbourne Art Festival

was one of 17 grant program winners under the “Cultural

Support” category. “We are thankful for their support,”

said Gant.

The late attorney Jack Vaughn Jr. was the founding

organizer of the Melbourne Art Festival, which is now a

major Space Coast event.

Originally held in downtown Melbourne for the first

32 years, the Melbourne Art Festival board relocated the

event to Wickham Park in 2017.

The new venue provides the Melbourne Art Festival

with plenty of parking and more spaces for artists,

sponsors, and food vendors.

The Melbourne Art Festival made the list of the “Top

100 Fine Art” shows in the United States over the past 10

years, according to “Sunshine Artist” magazine.

The Melbourne Art Festival ranked 58 out of 100 Fine

Art shows in the September 2021 issue.

Launched in 1993, the Sunshine Artist “200 Best” is

split into two categories: Fine Art and Contemporary

Craft.

Artists and craftspeople are typically asked to cast

their votes each spring for the 200 Best Shows from the

previous year.

Because of the COVID–19 pandemic’s effect on the

industry, Sunshine Artist decided to tabulate the best

shows of the last 10 years.

“We’re proud of our ranking by Sunshine Artist,” said

Gant. “We have a nationally recognized event in

Melbourne. We do this for the community. People have

the opportunity to see artistic talent on display. And we

love having new artists showcase their work at the

event.”

She added, “The Melbourne Art Festival brings the

community together — children and families — to enjoy

art, music, kids’ activities, and much more. It takes a

total team effort to put on this event, and we are in our

37th year.”

Gant has been involved with the event for 15 years.

Taylor has been a Melbourne Art Festival VIP Patron for

nearly 20 years. “I got involved helping out with the

marketing of the event about three years ago,” he said.

The Melbourne Art Festival board meets monthly

throughout the year. “We started working on the 37th

Melbourne Art Festival in May 2021,” said Taylor.

“Now we are ready to showcase the 2022 edition to the

community. We could never do this without the dedica-

tion of our committee members and volunteers.”
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By Bert Thornton
and Dr. Sherry Hartnett

PENSACOLA (Feb. 23, 2022) — As a leader, you’re

really busy. While mentoring a rising high performer

may sound like a great opportunity, you might worry

that you just don’t have the bandwidth. But here’s

something you may not have considered: Most people

think of mentoring as a giving exchange, but it’s really a

getting exchange.

We have both served as mentors (in Bert’s case, for

over 40 years), and can say that mentoring is a recipro-

cal relationship in which mentors often learn as much as

they teach. Becoming a mentor can directly lead to a

revitalization of your own career, engagement,

goals…and life!

For many high–level mentors, the monthly time

commitment is typically no more than an hour of

preparation and an hour to meet. Some pairs might

choose to meet more often, others less.

If you still aren’t sure whether you’re ready to add

“mentor” to your list of responsibilities, read on to

discover ten surprising benefits you can expect to

receive:

l Mentoring can reignite your engagement. As you

share your accumulated knowledge with your mentee,

you’ll explain why you chose the path you did and reflect

on what your career means to you. Especially if you’ve

just been going through the motions for a while, this

self–reflection can help you rediscover your enthusiasm

for your job and reconnect you with your professional

purpose.

l It can help you hone new skills. Mentees can teach,

too! Often, they keep their mentors up to speed with

current tools and technologies (for instance, what apps

they’re using for productivity), help them learn to work

with those of a different generation or background, and

give them new insights into topics like inclusivity and

unconscious bias.

l Mentoring can help you get to know yourself better.

You’ll sometimes need to take a step back and ponder

what you really “know.” You’ll confront topics such as

the nature of leadership, what success really means, and

how to be a better person. This introspection will either

reinforce your viewpoint or change it, driving learning

and personal growth.

l You can develop lifelong relationships. Bert still has

contact with men and women who sat across the table

from him 40 years ago. Through the years, they have

talked about college, jobs, surviving and thriving in the

business world, marriage and kids, finances, and stress.

Now they talk about how they are enjoying the fruits of

a successful life. No one can doubt this is the perfect

outcome.

l It expands your network. Over the years, many of

your mentees will go on to work for other organizations.

Maybe you will too. You never know how these connec-

tions might eventually help you, your company, or your

future mentees.

l It raises your profile in the organization. In most

organizations — especially those that have a formal

mentoring program — mentors are considered an

influential, successful group of leaders. When you add

value to your company by developing mentees, your

reputation will benefit.

l Being a mentor pushes you to always do your best.

Knowing that your mentee is closely observing how you

think, act, tackle challenges, manage conflict, etc. will

ensure that you’re not cutting any corners. If you give

your mentee advice, they need to see you implementing

it in your own career as well.

l Mentoring feels good. To us, true success isn’t as

much about wealth or power as it is about adding value,

and where better to add value than in another person’s

life? It’s a privilege to pay your experience forward to

deserving, emerging leaders. You will gain a deep,

abiding sense of satisfaction from doing so.

l It can give new life to your self–development. Great

leaders consistently consume an impactful list of books,

articles, podcasts, websites, videos, etc. If your self–

development has fallen by the wayside, you’ll need to

kickstart it again if you expect your mentee to invest in

themselves in a similar way. Revisit resources that have

been of value in the past and discover new ones.

l Mentoring gives you faith in the future. Mentors

often report that their opinion of the next generation has

improved because they have a better understanding of

younger workers’ strengths and potential. Mentors also

say they’ve become more effective leaders because

they’ve gained important insights about younger

people’s outlooks and priorities.

When you pass on your hard–won knowledge,

experience, and wisdom, you powerfully impact rising

high performers, your organization, and your industry.

What better legacy can you leave?

And remember, developing mentees into better

employees helps not just them, but your whole organiza-

tion. An investment in a mentoring relationship is an

investment in your own professional success.

l About the Authors

Bert Thornton is the former president and chief

operating officer of Waffle House. He is coauthor along

with Dr. Sherry Hartnett of the new book “High–Impact

Mentoring: A Practical Guide to Creating Value in Other

People’s Lives” (BookLogix, 2021, $19.95, https://

highimpactmentoringbook.com). His first book, “Find an

Old Gorilla: Pathways Through the Jungle of Business

and Life,” is a well–received leadership handbook for

rising high achievers and emerging leaders.

Dr. Sherry Hartnett is a marketing and leadership

professor, consultant, author, and mentor. At the

University of West Florida, she founded the pioneering,

high–impact experiential learning Executive Mentor

Program.

Ways you’ll benefit from being a mentor, can help you hone new skills and get to know yourself much better
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For Lease
380, 390, 410, 420 N. Wickham Road

Wickham Oaks Business Park

Convenient Melbourne Location

Contact Lou Escobar
lou@CIA-developers.com

321-723-3400 ext. 209

REAL ESTATE

Ste 380-H � 1,000 SF � $8.00 SF/YR
Ste 420-A � 11,855 SF � $10.00 SF/YR
Ste 420-B � 6145 SF � $10.00 SF/YR
1st Floor Units Available � Built in 1986
Zoned Industrial � 200 Amps Phase 3
Lease terms Negotiable

Wickham Oaks Business Park is a
light industrial commercial park with a
two story office building with elevator,
a commercial center with office and
retail and two light industrial buildings
which include either ground-level or
dock-high loading bays. Some
warehouse space available.
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�
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�

Wickham Road - Melbourne
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Women’s Center of Brevard
Continued from page 13

Thanks to its volunteers, loyal supporters, and staff, the

Women’s Center is able to provide services including

counseling, victim advocacy, sexual assault victim services,

and emergency shelter or transitional safe housing.

One of the pillars of the Women’s Center is its counsel-

ing program. The Women’s Center offers individual, group,

and family counseling services by trained therapists.

Free services are available to individuals who have

experienced trauma, sexual assault, and domestic violence

issues.

The Women’s Center also provides general mental

health services for issues related to depression, anxiety,

grief and adjustment, or other mental health problems.

“Our behavioral specialists understand the challenges

people face when dealing with mental health conditions,”

said Sutherland.

For general mental health services, the Women’s

Center accepts insurance or payment based on a sliding–

fee scale. Crisis counseling, personal growth, and support

groups are available as well.

“The Women’s Center is also the Certified Rape Crisis

Center for Brevard County,” said Sutherland. “We are

running the only such center of its kind in this county. We

now have an examination center for sexual assault

survivors. That is another large project we have been

working on and pulling together. Health First has helped

us with that initiative.”

The Sexual Assault Victim Services’ Helpline is

available 24 hours a day, seven days a week, and is staffed

with victim advocates who can coordinate forensic

examinations after a sexual assault. It is the victim’s right

to have a forensic sexual assault examination free of

charge, regardless of the victim’s decision to report the

crime to the police.

The Helpline is (321) 784–HELP (4357). The Helpline

also provides crisis intervention, referrals for counseling,

support groups, and many community resources.

The domestic violence 24–hour Hotline is (321)

607–6809. “We are looking for volunteers to answer our

phones,” she said. If interested, call the Women’s Center at

(321) 242–3110.

On a typical day, domestic violence hotlines nationwide

receive more than 20,000 calls, according to the National

Coalition Against Domestic Violence.

Another way to support the Women’s Center is by

donating to or purchasing items at its retail stores in

West Melbourne and Titusville. Sales at the two stores

help drive revenue for the organization.

The Furniture & More Thrift Store is located at

2939 W. New Haven Ave. in West Melbourne.

The Upscale Resale Store’s address is 3216 S. Hopkins

Ave. in Titusville.

“The two stores are popular among consumers, and

they have been successful,” said Sutherland. “They

produce income which helps supplement our services to

victims.”

A University of Florida journalism graduate,

Sutherland is marking her 10th year with the Women’s

Center. She started with the Women’s Center working in

violence–prevention education, making presentations at

middle schools and high schools in the area.

Her talks to students included such topics as “bullying”

and “cyberbulling.”

She also led the “Green Dot Strategy,” a partnership

with the Women’s Center, Eastern Florida State College,

and the Florida Department of Health.

Sutherland was director of that violence–prevention

program for two years. The Green Dot Strategy is a set of

“bystander interventions” aimed at educating individuals

to recognize high–risk situations that may result in sexual

violence, sexual harassment, and other negative develop-

ments.

The Green Dot curriculum is unique because it

addresses barriers to intervening in instances of “power–

based personal violence, and gives realistic solutions for

bystanders to use when these instances arise.

In 2018, Sutherland was promoted to development

director. She works alongside Stephanie Husted, executive

director of the Women’s Center. Husted was named the

executive director in January 2019.

Before that, she was director to the office of the

president at Heart of Florida United Way Inc. At the time,

Husted was the second in charge at a $28 million organiza-

tion with 147 staff members.

Now she’s leading the Women’s Center at a time of

great need for the organization’s services.

“I am honored to continue to develop services of care for

the underserved community and victims of trauma,” said

Husted. “We are looking forward to the Bourbon, Cars &

Cigars fundraiser.”
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Economic Development Commission of Florida’s Space Coast
Continued from page 1

Over the next 18 months, the EDC will be asking a

range of questions as part of a survey to help the organiza-

tion develop a branding strategy as it positions Brevard to

become a “community of choice” for employers and

employees. The branding initiative is titled “Our Next

Giant Leap.”

“This type of branding is more complex than product or

corporate branding,” she said.

The ultimate goal is to come up with a logo and slogan

for Brevard. “This initiative will continue to propel the

Space Coast,” said Weatherman. “The project is a new

chapter in the EDC’s history. It’s time for Brevard

Countians to define who we are.”

Everybody has opinions about what makes a commu-

nity great based on personal preferences and tastes. In

order for a community to be a visible brand, it must

possess “defining and distinctive” characteristics that can

be readily identified.

The EDC will be working to distinguish the Space

Coast as a “top community” in which to live and work. It

will be partnering with other organizations to define,

develop, and market assets.

One of the organizations the EDC is teaming with is the

Brevard County Tourist Development Council. “We are

working closely with the TDC. I am delighted they

understand the importance of this branding initiative,”

said Weatherman.

“The reason we didn’t do this branding 10 years ago is

because we had our hands full trying to develop the

economy,” she added.

“Now the pump is primed. We have companies coming

here, and we continue to work hard recruiting them and

helping existing businesses expand. The timing is right for

this branding undertaking. We have a good team in place

at the EDC. We’re at the point where we can take on

projects like this.”

Weatherman added, “What are we doing to continue to

be a magnet to bring companies of the 21st century here?

We want them here and not somewhere else.”

The EDC’s new branding effort will be asking residents

questions such as, “How would you describe the Space

Coast to an out–of–state job candidate?” “What is great

about this community?” What can be changed to make the

community better?”

“It’s going to be a ‘blanket’ survey, but we are going to

group people — young professionals, Chambers of Com-

merce, North Brevard, South Brevard, and so forth. We

will be asking a series of questions to different subgroups

of the business community.”

A quality brand will give the Space Coast a “location

identity apart from Central Florida and an awareness that

will reflect our heritage, businesses, and unique assets,”

Weatherman said.

Austin, Texas, for example, has staked its reputation as

the “Live Music Capital of the World,” and it’s now well–

known “Keep Austin Weird” slogan speaks to its eclectic

mix of people, culture, and entertainment.

“People who have never been to Austin, Texas, are still

aware of it, and the same can be said for Charleston, South

Carolina, and Nashville, Tennessee. Nashville is redoing

its whole waterfront to make the community more

attractive. That’s long–term thinking,” she said.

Weatherman said “we do not have that type of aware-

ness of the Space Coast. However, we have had and will

continue to have a lot of rocket launches that bring

recognition to Brevard County, which is great.”

She said with that in mind, the EDC and its executive

board decided to expand the organization’s strategic plan

to include the “community–of–choice” initiative, so that

businesses will continue to be able to attract talent.

“Young professionals, like engineers, can live nearly

anywhere,” she said. “The future of economic development

and the driving force for companies will be the ability to

recruit talent and retain talent. And a lot of this centers on

the quality of life in a community, the school system, the

roadways, and recreational facilities, for instance.”

The Space Coast just landed in the top 25 of EMSI

Burning Glass Technologies’ annual “Talent and Attrac-

tion Scorecard.” The compiling reveals the communities

leading the way for talent.

Each year, the Talent and Attraction Scoreboard

examines the success of communities in attracting and

developing talent.

New technologies are creating new jobs and altering

existing ones at a constant pace. This means communities

need to be nimble with their training programs, respond

quickly to shifts, and emphasize reskilling and upskilling.

The EDC is doing just that. Years ago, the EDC piloted

and later launched the nationally recognized Certified

Production Technician course for the manufacturing

industry.

Brevard County has a high concentration of private–

sector manufacturers, and a large percentage of the

workforce is nearing retirement.

To address this workforce challenge head–on, the EDC

identified the Certified Production Technician course and

worked with Eastern Florida State College to promote it to

the community.

Then the EDC followed up last year introducing a new

manufacturing training program at EFSC. The EDC

partnered with FloridaMakes to offer the intensive

32–week Technician Boot Camp curriculum, designed

specifically for the requirements of the Space Coast

manufacturing industry.

“We’re seeing success with those training programs,”

said Weatherman. “They resulted from direct engagement

with our community’s advanced manufacturers to identify

and meet their needs.”

She continued, “Every three years, I want to add a new

offering to the EDC. That’s my goal. We do not want to

become stale. I never ever want to think that the EDC can

cruise.”

These types of workforce programs are part of the drive

to make the Space Coast a community of choice. Now the

next big step for the EDC is branding the Space Coast as a

place to work, live, and play.

“This branding initiative is designed to attract and keep

quality talent needed for our growing industries and

businesses, beyond the traditional economic development

drivers,” she said.

Weatherman added that the “most important thing

about our branding effort is to get the community involved

— particularly the business community — to help define

the Space Coast brand. Everybody has to take ownership

of this.”

“This is bigger than the EDC. We have one shot to do it.

We need to start talking about what this community has to

offer to residents, particularly to the employees of compa-

nies. The survey respondents are going to have their

opinions validated.”

The branding project includes the phases — “Discovery,

Define, and Activate and Repeat.”

The Discovery phase includes unlocking insights to

provide a strong foundation for a brand platform, and to

create ownership, affinity, and support among partners

and stakeholders, said Weatherman.

There will be a report board and focus group. A survey

will be developed to solicit public input.

The Define phase includes reporting the results of the

survey and then selecting ideas to create a logo or slogan

that best portrays the Space Coast with a goal of enticing

employers, visitors, and new residents to Brevard County.

The Activate and Repeat phase will center on “creating

a shared responsibility and ecosystem in which the new

brand identity can thrive.”

Weatherman said the branding of the Space Coast can

be done successfully, and points to the Indian River

Lagoon National Estuary Program’s campaign, “One

Lagoon. One Community. One Voice.”

“That branding initiative is a great example because

people understand what it’s all about. One Lagoon. One

Community. One Voice. You couldn’t say it any better.”

The Indian River Lagoon occupies 40% of Florida’s East

Coast. Its watershed includes seven counties. As a natural

ecosystem, it is rich in biodiversity, providing a home for

more than 4,400 species of plants and animals.

The Indian River Lagoon is also an economic driver of

the regional economy, generating $7.6 billion annually. It

provides jobs, housing, and industry to Florida residents,

and recreational and tourism opportunities to visitors.

For more than a decade, the EDC and its community

partners have led the way for positive economic develop-

ment.

This year, the EDC continued that trend with the

announcement that Space Perspective, a leading space-

flight experience company, selected the Space Coast for

its worldwide campus and manufacturing complex — a

$38 million investment that will create 240 jobs.

This comes after the announcements last year that

Terran Orbital will invest $300 million on the Space Coast

with the addition of 2,100 new high–paying jobs.

Also, Dark Storm Industries, a firearms manufacturer

in New York, is relocating to Titusville to expand its

advanced manufacturing facility. The $3.2 million project

is expected to create 50 direct jobs and 20 indirect jobs.

“The combination of economies and a friendlier political

environment made the decision to build our new headquar-

ters and manufacturing plant in Florida an easy one,” said

Edward Newman, Dark Storm’s co–owner.

“We’re excited to join a growing number of gun manu-

facturers on the Space Coast and look forward to our new

facility allowing us to both increase our production

capacity as well as develop new and exciting products.”

“The Space Coast’s diversified manufacturing base is a

major reason why we weathered the pandemic and

continue to build on our strengths,” said Weatherman.

Past EDC projects continue to flourish, demonstrating

the positive impact of long–term economic development.

Some examples are:

l Northrop Grumman marked five years of B–21

progress from its Melbourne campus with two test aircraft

in production.

l Lockheed Martin opened its STAR center in

Titusville, expanding operations for its Orion program —

one the EDC fought to bring here in 2006.

l L3Harris announced it was expanding its satellite

production as the company continues to grow its global

headquarters on the Space Coast.

l Blue Origin’s direct employment base has reached

1,000 people in Brevard County, as of December 2021,

with more than $1.5 billion in capital investment and over

1 million square feet of manufacturing, test, and launch

facility space.

Weatherman said the EDC is making strides recruiting

companies, and the community–branding initiative will

only raise awareness of the Space Coast.

“The EDC will always be vigilant in identifying the next

challenge we need to address to enhance the Space Coast.

There is always something that needs the attention of the

EDC and its partners.”
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