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By Ken Datzman

James Batch, a newly minted Harvard economics

graduate and former star athlete at Merritt Island High

School, has long embraced ambitious goal–setting as a

pathway to achievement and sense of accomplishment.

Over the past 50 years, research has consistently

demonstrated a strong association between goal–setting

and a broad array of positive outcomes, from academic

performance in the classroom to wealth–building in life.

When Batch was in high school, leading his team on the

field as the Mustangs’ quarterback, he already was looking

to and planning for his college future.

His bull’s–eye school was nothing short of Harvard

University. Founded in 1636, Harvard claims to be “the

oldest institution of higher education in the United States.”

“When I started to entrench myself in the college–

selection process, I heard the classic advice many high

school students often hear: ‘You can do anything you want.’

I took that to heart. I thought if I could go to college

anywhere in the world, where would that be? The answer

was Harvard. Why not me? And I did whatever I could to

get there,” he said.

Realistically, not everyone can get into an Ivy League

school. The Harvard acceptance rate, which has gradually

deceased through the years, was a stunning 3.43 percent in

2021. Just 1,968 of 57,435 applicants to the Class of 2025

received an acceptance letter.

A Brevard County native, Batch is a 2021 graduate of

Harvard. In 2017, the acceptance rate for the Class of 2021

was 5.2 percent.

“It’s a process to be accepted. I was lucky enough it all

worked out,” he said.

Growth and potential, interests and activities, and

personal character are some of the things taken into

consideration by the admissions committee at Harvard.

Once Batch landed at the Cambridge, Massachusetts,

campus, on the outskirts of Boston, he thrived in the

classroom, and on the football field as a wide receiver for

the Crimson. He went on to earn his bachelor’s degree at

Harvard with a 3.9 grade–point average, just one tick from

a perfect 4.0.

Majoring in economics provides students with exposure

to research techniques, policymaking methods, quantita-

tive analysis, and more. Students gain analytical and

critical–thinking skills. Every day people hear about

economically related problems on a global scale.

The study of individual decisions is called

“microeconomics.” The study of the economy as a whole is

called “macroeconomics.” That’s “Econ 101.”

“Harvard was everything I wanted it to be,” said Batch.

“My freshman year I was placed in a unique seminar — on

the global monetary system — presented by a renowned

economist. I really dove into the material. I wrote my first

research paper. While it was challenging, it was very

rewarding. It kind of solidified my interest and desire to

study economics.”

He excelled in his major and even tutored fellow

students at the Harvard Economic Question Center. “I was

involved in a lot of different organizations on campus,

James Batch is a 2021 economics graduate of Harvard University. He graduated with a 3.9 grade–point average, one tick from perfect.
Batch was a standout athlete at Merritt Island High and also played football at Harvard. He joined the Crane Private Wealth Group,
under the Raymond James umbrella, in January. Batch, a registered representative, interned twice with Crane Private Wealth Group
in Melbourne. He also interned with Morgan Stanley on Wall Street in New York City, Lockheed Martin, and Jacobs Technology at
NASA’s Kennedy Space Center. Brian Crane heads up Crane Private Wealth Group, which made the latest Forbes ‘Best–in–State Wealth
Advisors’ list. Batch is at the office on Broadband Drive.
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Crane Private Wealth Group recruits Harvard grad Batch back to community
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

MELBOURNE (April 27, 2022) — Gaye Montgomery,

the daughter of barrier–breaking Florida Tech student

Julius Montgomery, has established an endowed scholar-

ship in her father’s name at Florida Tech that will support

students from historically marginalized groups.

Her $100,000 gift will create the Dr. Julius Montgom-

ery Scholarship Fund. Students who receive this support,

which may be provided each year until their graduation,

will be known as “Dr. Julius Montgomery Scholars.”

“I had two amazing parents, and after they each died, I

wanted to do something that would not just memorialize

them but would capture and pay forward some of the best

of who they were,” Montgomery said. “As a couple and

individually, some of the best of who they were came in the

area of education.”

Gary Grant, senior vice president for development, said

Florida Tech is honored to offer a scholarship fund named

for such a pioneering spirit.

“The scholarships provided by this fund will stand as a

testament to Dr. Montgomery’s lifelong pursuit of educa-

tional opportunity for himself and his children and his

legacy of service to the community,” Grant said. “We thank

Gaye Montgomery for her generosity and her belief in the

transformative power of higher education.”

Julius Montgomery, who passed away in 2020 at the

age of 90, was a trailblazer two times over.

In 1956, nearly a decade before the Civil Rights Act

made equal employment opportunity the law, Dr. Mont-

gomery made history as the first African–American

professional in America’s nascent space program when he

was hired as an electronics technician at Cape Canaveral.

Two years later, in 1958, Dr. Montgomery became the

first Black student to sign up for classes at Florida Tech,

which at the time was called Brevard Engineering College

and was based in space provided by Brevard County

schools.

When the district discovered that an African–American

would be attending classes in its building, they told Florida

Tech founding president Jerome Keuper that if Montgom-

ery did not withdraw, they would evict all students from

the classrooms.

Dr. Montgomery met with Keuper and agreed to

withdraw. The president promised him a place in the

university once it had its own home. In 1961, when the

university’s Country Club Road location was secured,

Dr. Montgomery enrolled in classes.

Gaye Montgomery wants the fund to help make college

a reality for those for whom it might not be otherwise.

“A college education can literally change the trajectory

of an entire family. My dad was the oldest of 12, and I am

sure his going helped pave the way for some of his siblings

and other members of his extended family to go to college,”

she said. “Helping people make that first jump is particu-

larly important to me because the dividends are just so

high from that initial push.”

After her mother Gertrude died in 2003, Montgomery

established a scholarship in her name in the Virginia

Community College System.

Montgomery, a retired corporate executive who served

with the Fortune 150 company Altria for 20 years, said she

benefited from financial aid during her time in college and

at law school but still required loans. Paying back those

loans influenced her career choices.

She hopes the Dr. Julius Montgomery Scholarships can

allow for a clearer path forward for recipients.

“You can really follow your heart — subject to being

able to support yourself — if you don’t have loans to pay

back. So this scholarship helps give people more choices

regarding how they live their lives and the basis upon

which they make decisions,” Montgomery said.

She added, “There is time enough for making decisions

based on things other than what you think best serves

your own personal development. So if this scholarship

forestalls that time for a few years, then it will be success-

ful.”

l About Florida Institute of Technology

The premier private technological university in the

Southeast, Florida Tech is located in the dynamic and

innovative city of Melbourne in the heart of the “Space

Coast,” where students have been watching rocket

launches from campus since the dawn of the Space Race.

Learn how Florida Tech is making history and shaping the

future at floridatech.edu.

Find stories about our relentless pursuit of greatness at

floridatech.edu/news.

Gaye Montgomery establishes scholarship in memory of her father, barrier–breaking Dr. Julius Montgomery
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By Amber Kennedy
alkenned@odu.edu
Old Dominion University

NORFOLK, Va. (April 22, 2022) — Following a national

search with the engagement and expertise of Greenwood/

Asher & Associates, Old Dominion University announces

the selection of Nicola Ziady as its inaugural vice president

for university communications and chief marketing officer.

Ziady will begin her monarch journey on July 11, 2022,

following eight years of strong leadership and exemplary

service as chief marketing and communications officer at

the University of Cincinnati, a Research 1 urban univer-

sity with more than 45,000 students. She also has prior

experience and proven success in the area of marketing at

Case Western Reserve University, as well as St. Jude

Children’s Research Hospital, Cleveland Clinic and

University Hospitals of Cleveland.

This inaugural leadership position was established

following the extensive review and detailed recommenda-

tions of a Branding, Marketing, and Communication Task

Force that was convened by ODU President Brian

Hemphill, and the University Communications Working

Group that was formed following the Task Force’s work to

operationalize the recommendations.

Yuping Liu–Thompkins, Ph.D., who serves in ODU’s

Strome College of Business as professor of marketing,

director of Loyalty Science Lab and E.V. Williams Faculty

Fellow, shared the following based on her industry

expertise, as well as significant contributions as a member

of the Branding, Marketing, and Communication Task

Force and University Communications Working Group.

“I am really excited about the prospect of a new chief

marketing officer for Old Dominion University. ODU has

grown significantly over the 20 years I’ve been here. The

recent move to an R1 institution is an example of this

growth. ODU has a lot of great stories about our students,

faculty and staff. We need a more unified voice to tell these

stories. The candidates we interviewed all had deep

experiences in this area. I look forward to seeing the new

leader take the branding of ODU to a whole new level.”

Additionally, John Ford, Ph.D., who also serves in

ODU’s Strome College of Business as professor of market-

ing and international business, Eminent Scholar and

Haislip–Rorrer Fellow, highlighted the importance of this

position and Ziady’s selection when considering the current

state and future direction of ODU’s overall efforts.

“The position of vice president for university communi-

cations and chief marketing officer is a very important

position for Old Dominion University. Ensuring the

consistency of all communications and enabling and

maintaining the essence of the ODU brand is a key

component of our ever–increasing national recognition and

prominence as an R1 institution. Nicola is the ideal

candidate for this position. Her experience with St. Jude,

Cleveland Clinic, and the University of Cincinnati give her

an extraordinary understanding of brand image and

communication. Her energy and insight will help ODU

develop and enhance a significant national reputation.”

Dr. Ford’s assessment is grounded in his critical

institutional leadership as part of the University’s strategic

planning process, specifically co–chair of the Branding,

Marketing, and Communication Subcommittee, with

significant industry leadership as editor–in–chief of the

“Journal of Advertising Research” and associate editor

(advertising) of the “Journal of Business Research.”

In announcing Ziady’s selection, President Hemphill

said, “On behalf of Monarch Nation, I am honored to

welcome Nicola to the ODU family. She brings deep

experience to our institution. I am confident that she will

provide the industry expertise and insight, as well as best

practices, that are needed to advance our institution and

expand possibilities now and well into the future.”

He added, “I must also express my deep appreciation

for the Task Force and Working Group members who were

dedicated to charting a visionary path forward. Their work

was very thoughtful and has positively impacted the

ongoing planning efforts in this critical area. The Search

Committee went above and beyond in its significant effort

to examine and engage with a top–quality applicant pool,

which has resulted in Nicola’s selection. All of these cross–

functional campus groups answered the call to serve in a

profound way that will be impactful for many years to

come.”

Vice Provost and Dean of the Graduate School Robert

Wojtowicz, Ph.D., who chaired the Search Committee, said,

“Nicola brings a wealth of knowledge and experience to the

position of vice president for university communications

and chief marketing officer. As the head of a newly

reorganized division, moreover, Nicola will be able to

spread the good news about ODU more effectively to a

wider audience than ever before.”

A software engineer by training, Ziady has a bachelor’s

degree in computing from Waterford Institute of Technol-

ogy with additional training, including executive education

experiences, at Yale University, University of Pennsylva-

nia, Miami University, Oxford University, Harvard

University and Case Western Reserve University.

With a data–centric approach, She is a published

author and national presenter with a service history on

industry review committees and advisory committees, as

well as a volunteer for several organizations and recipient

of numerous awards.

In being selected for this important role, Ziady said:

“Higher education is changing and evolving, and so is Old

Dominion University. President Hemphill has an

aspirational and ambitious vision for the future to break

barriers, ceilings, and new ground. I am honored to be

chosen to serve this institution as it advances to new

heights as one of the nation’s leading public R1 universi-

ties. We have a wonderful story to tell in coastal Virginia

and a singular purpose to give new vantage to the next

generation of bold ideas and crowning achievers. I want to

thank President Hemphill for the trust he has placed in

me. I also want to thank the Search Committee and the

campus community for the manner in which they wel-

comed me during my visit to campus, especially the

University Communications and senior leadership teams.

I look forward to collaborating with the outstanding

students, faculty, and staff to propel the regional and

national stature of Old Dominion University.”

Old Dominion selects Nicola Ziady for communications and chief marketing officer

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (April 27, 2022) — Leading share-

holder activists with the Free Enterprise Project (FEP)

today asked The New York Times Company Chairman

A.G. Sulzberger why the company’s diversity goals don’t

include diversity of opinion — an important quality for

a newspaper that bills itself as objective and neutral.

In response, Sulzberger gave lip service to the value

of viewpoint diversity, claiming that the Times is a

superior example of a media institution that represents

all points of view — a claim the FEP activists called

“fraudulent.”

FEP’s Ethan Peck submitted the following question

at the virtual meeting:

The New York Times makes an outsized effort to

champion “Diversity & Inclusion.” Yet it only values

“diversity” of surface characteristics such as skin color,

instead of the diversity that matters most: viewpoint

diversity. Even centrist liberals such as Bari Weiss

have found themselves firmly outside the hard–left

ideological hegemony of the paper.

Will the Times now either commit to hiring writers

and editors of all political persuasions, or at least be

forthright by rebranding itself as the exclusively hard–

left publication that it is?

Sulzberger responded:

Well, thank you for the question. I should say first

that I strongly disagree with your premise. Our

newsroom reports independently. And covering the

world without fear or favor remains the newsroom’s

North Star. And on the opinion side, there isn’t, there

just is not another major media institution — digital,

print or broadcast — that commits more resources to

understanding multiple viewpoints, and fairly charac-

terizing and representing multiple viewpoints, on the

most important issues of our time. This type of indepen-

dent journalism is especially important at a moment

when the country is so polarized and so much political

debate is made in bad faith. One of the most important

things we can do as an independent news organization

is to help a diverse and divided country understand

itself. So fairly representing a diversity of view and

experiences is and will remain an essential part of our

mission.

After the meeting, Peck responded:

At least they’re consistent liars. The only thing

sincere about his response is that it was just as fraudu-

lent as the paper itself. A free country and a free press

mean that radical left–wing publications like the New

York Times are entitled to their perspective. The issue

is that the Times sees itself as the ministry of truth and

makes an intentional effort to hide behind a veil of

neutrality and objectivity. All we asked of the board

was to be transparent about its obvious biases with the

shareholders paying their checks. Evidently that was

too much to ask of them.

Investors wishing to oppose media bias and other

“woke” policies infiltrating Corporate America should

download FEP’s 2022 editions of the “Investor Value

Voter Guide” and the “Balancing the Boardroom” guide.

Other action items for investors and non–investors

alike can be found on FEP’s website.

Today’s meeting marks the 13th time FEP has

participated in a shareholder meeting in 2022.

Launched in 2007, the National Center’s Free

Enterprise Project focuses on shareholder activism, the

preservation of free markets that respect shareholder

and other property rights, and the confluence of big

government and big business. Over the past four years

alone, FEP representatives have participated in over

100 shareholder meetings — advancing free–market

ideals about health care, energy, taxes, subsidies,

regulations, religious freedom, food policies, media bias,

gun rights, workers’ rights and other important public

policy issues.

As the leading voice for conservative–minded

investors, it annually files more than 90 percent of all

right–of–center shareholder resolutions. Dozens of

liberal organizations, however, annually file more than

95 percent of all policy–oriented shareholder resolu-

tions and continue to exert undue influence over

corporate America. FEP also lodges lawsuits in defense

of shareholder rights and free markets, participates in

regulatory proceedings and contributes to legislative

and regulatory reform aimed at reining in out–of–

control corporate executives, protecting the corporate

world for people of all viewpoints and backgrounds and

pushing corporate America back to its genius and its

job: business, not left–wing activism.

FEP activity has been covered by media outlets

including the New York Times, Washington Post, USA

Today, Variety, the Associated Press, Bloomberg,

Drudge Report, Business Insider, National Public Radio

and SiriusXM. FEP’s work was prominently featured in

Wall Street Journal writer Kimberley Strassel’s 2016

book “The Intimidation Game: How the Left is Silenc-

ing Free Speech” (Hachette Book Group).

The National Center for Public Policy Research,

founded in 1982, is a non–partisan, free–market,

independent conservative think–tank. Ninety–four

percent of its support comes from individuals, less than

four percent from foundations and less than two

percent from corporations. It receives over 350,000

individual contributions a year from over 60,000 active

recent contributors. Contributions are tax–deductible

and may be earmarked for the Free Enterprise Project.

Follow on Twitter at @FreeEntProject and

@NationalCenter for general announcements. To be

alerted to upcoming media appearances by National

Center staff, follow its media appearances on its

Twitter account at @NCPPRMedia.

Activists with the Free Enterprise Project ask Times chairman why the paper doesn’t include diversity of opinion
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May is National Stroke Awareness Month: Keep your brain
healthy and watch out for important signs and symptoms

By Daniel Lai, M.D.
c/o cathy.pague@steward.org
Neurology
Steward Medical Group

MELBOURNE (April 26, 2022) —

Strokes are the fifth leading cause of death

in the United States. According to the

American Heart Association, someone in

the United States has a stroke every 40

seconds, accounting for one out of every 19

deaths in the country.

But it’s important to note: Strokes are

80 percent preventable if you understand

the risks and know what warning signs

and symptoms to monitor for. The most

effective way to reduce your risk of death

from stroke is to prevent a stroke from ever

happening in the first place.

A stroke is a cerebrovascular disease

that can affect a person’s mobility, speech,

and in some cases results in death. A

stroke occurs when a blood vessel is

blocked or bleeds, interrupting the blood

supply to the brain.

As a result, the stroke damages brain

cells so they can no longer work properly,

thus impacting the areas of the body those

cells control.

Every year, more than 795,000 Ameri-

cans experience a stroke — a majority for

the first time. And although the risk of a

stroke increases with age, about 34 percent

of all people hospitalized for stroke are

younger than 65.

Other factors like gender and hereditary

history also play a big role. For instance,

women are at higher risk than men to

suffer from a stroke and people with a

family history may also be more suscep-

tible. But strokes can impact people of all

ages and backgrounds.

But one thing we do know is that the

faster a stroke is treated, the more likely

the patient is to recover.

Stroke patients who are treated with

the clot–busting drug (tPA) within 90

minutes of their first symptoms are almost

three times more likely to recover with

little or no disability. Thus, it’s imperative

to understand the signs of stroke in order

to get help quickly and prevent serious

disability.

While symptoms can vary depending on

the particular area of the brain that is

affected, the most common warning signs

include:

l Weakness or paralysis in the face,

arm, or leg: Many patients experience

droopiness on one side of their face or

sudden numbness in their arm.

l Trouble walking: Balance and

coordination may be off, resulting in

trouble moving.

l Difficulty speaking: Speech may

become slurred and hard to understand.

l Vision loss, dizziness; Patients may

experience loss of sight or extreme light–

headiness.

The acronym FAST can help you

remember the warning signs of stroke — it

stands for: Face drooping, Arm weakness,

Speech difficulty, Time to call 911.

There are also several preventative

measures you can take to reduce the risk of

a stroke, including:

l Lowering blood pressure. High blood

pressure is the biggest contributor to

elevating the risk of a stroke. Monitor your

blood pressure closely.

l Eating a healthy and balanced diet.

Eating a balanced diet with increased

polyunsaturated and monounsaturated

fats and reducing your salt intake is

another way to lower your risk.

l Regular exercise. Staying active

contributes to a healthier lifestyle and

lowers blood pressure.

l Avoid smoking and limit alcohol

consumption. Smoking accelerates the

formation of clots, and excessive drinking

has been proven through studies to

increase your risk of a stroke.

If you are experiencing warning signs of

a stroke or need medical advice to reduce

your risk of a stroke, you should connect

with a specialist. To find a specialist in our

network, visit Steward DoctorFinder or call

(800) 488–5959.

Eastern Florida State College Spring Commencement is May 12
COCOA (April 28, 2022) — Eastern Florida State College will hold on–campus

graduation ceremonies for Spring Commencement on May 12, celebrating the achieve-

ments of students earning their diplomas this term.

Two ceremonies are planned at 11 a.m. and 2 p.m. at the King Center for the Perform-

ing Arts on the Melbourne Campus.

Graduates can each have four guests seated inside the King Center, with digital

tickets, obtained in advance, required.

More than 1,700 students are eligible to graduate with more than 500 already

indicating they plan to participate in the ceremonies.

Both ceremonies will be televised live on WEFS–TV and streamed on the college’s

@easternflorida YouTube channel with a link also posted on the college website. Gradu-

ates, family, and friends should share photos to social media using #EFSCGrad.

“Students graduating in May have been through a lot navigating the worst of the

COVID–19 pandemic and the difficult challenges it brought them. That will make this

commencement very special for them, their families and all of us at the college,” said

EFSC President Jim Richey.

For questions about commencement, email graduation@easternflorida.edu.
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Taffer’s Tavern enlists specialist in design–build work, Colliers
and Northboro Builders, for franchise development support

By Jennifer Dustin
jen@northborobuilders.com
Senior Manager/Special Projects
Northboro Builders Inc.

MELBOURNE (April 27, 2022) —

Taffer’s Tavern, the innovative, full–service

tavern concept founded by industry–

leading hospitality expert and star of

Paramount Network’s Bar Rescue, Jon

Taffer, selected world–class commercial

real estate and construction partners to

assist in the brand’s rapid unit growth

across the nation.

Colliers and Northboro Builders will

work with the Taffer’s Tavern development

team and franchise partners to strengthen

the real–estate selection, design, build and

project–management process for all future

tavern locations.

Taffer’s Tavern is establishing these

partnerships to ensure its franchisees have

access to preferred vendors to execute

restaurant expansions, from data–driven

site selection techniques to efficient

buildouts to the grand opening of new

locations.

“Our newly established partnerships

with Colliers and Northboro will be the key

to providing our franchisees with the tools

they need to amplify the Taffer’s Tavern

brand presence nationwide,” said Taffer.

“I am confident that Colliers and

Northboro’s industry expertise will take

our one–of–a–kind concept to the next level

by refashioning our growth trajectory and

tapping into new real estate possibilities

within top media markets.”

Colliers is an established leader for

diversified commercial real–estate services

and investment management in 62

countries. Known for its ability to maxi-

mize the potential of property and real–

estate assets to accelerate success, the

company brings nearly three decades of

brokerage and franchise real–estate

experience to Taffer’s full–service franchise.

Colliers’ experts will evaluate data and

analytics to identify territories best suited

for this unique concept, which will enable

master franchisees to open new tavern

locations empowered by the advantages of

insightful logistical support.

“We are thrilled to be launching a

dynamic partnership with the Taffer’s

Tavern franchise,” said Saira Mohan,

senior associate of business development

and retail services at Colliers Retail

Services. “Our team looks forward to

bringing Jon’s revolutionary vision to life

by leveraging our arsenal of knowledge in

effective real estate expansion. Together,

we will build on the tremendous success

that the brand has produced during its

inaugural year.”

Northboro Builders, the national

franchise specialists in design and build,

will provide a comprehensive array of

services to Taffer’s Tavern from the signing

of new franchisees to the build out of

restaurant locations. Utilizing its experi-

ence executing design and build projects for

airport restaurants, franchises, medical

facilities and yacht and country clubs, the

Northboro team will work hand–in–hand

with Colliers to identify real estate

properties that match Taffer’s Tavern

franchisor and franchisee expectations and

budgets.

“I have owned, operated and invested in

several highly successful franchises over

the course of my career and have never

come across a concept quite like what Jon

has created,” says Larry Jarnes, president

and CEO of Northboro Builders. “It was

apparent from the start that our talented,

nationwide team matches the expectations

of the Taffer’s Tavern franchise, as well as

Jon’s attention to detail and passion for

strategic growth. We can’t wait to get to

work.”

Together with Fransmart, the industry–

leading franchise development company

behind the explosive growth of brands like

Five Guys Burgers and Fries and QDOBA

Mexican Grill, Taffer’s Tavern is rapidly

expanding its footprint across the United

States and seeking franchisees to bring the

innovative concept to new areas.

Derek Gores Summer Art Camp for kids is accepting registrations
MELBOURNE (April 27, 2022) — Why Art Camp?

Art benefits everyone. Instructors teach skills, but it is the aim of Derek Gores Gallery

to nurture the adventurous creative spirit that kids naturally possess. Projects are

designed to prompt original, creative thinking, so results will be wholly unique.

The confidence, outside–the–box thinking and joy will serve children in any future

pursuits. The program is composed of mixed–media camps in the morning and a concen-

tration on specific media in the afternoon. Visit https://derekgores.com/camp–themes–

2022 to view a complete list of Weekly Themes. The classes will be conducted at Highland

Avenue Fellowship,1591 Highland Ave., in Melbourne.

The facility will be open from 9 a.m. to 4 p.m., Tuesday through Friday.

Camp Weeks are as follows: Week 1, June 7–10; Week 2, June 14–17; Week 3,

June 21–24; Week 4, June 28–July 1; closed July 4th week; Week 5, July 12–15;

Week 6, July 19–22; and Week 7, July 26–29. Half–day or full–day options are available.

The program includes snacks in the morning and afternoon for campers. There is also

an After Camp Enrichment program from 4–6 p.m.

Visit https://derekgores.com/create–your–world–summer–camp for more information

on these camps and to register.
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Please see Community Foundation for Brevard, page 19

Community Foundation for Brevard an impactful organization that strengthens
health and vibrancy of county; various ways to provide support, leave a legacy
By Ken Datzman

Four decades ago, a group of community leaders,

including W.G. “Doc” Strawbridge, Yvonne Bixby, Bill

Potter, and Joel Boyd, gathered to talk about how they

could help uplift Brevard County through homegrown

philanthropy.

They believed charitable giving was a powerful way to

make the community a better place for all. That led to the

formation of what is now known as the Community

Foundation for Brevard Inc.

Today, the organization is seen as a trusted resource

for philanthropic individuals, families, businesses, and

entities with a desire to create charitable funds that are

designed in some way to enhance the county’s quality of

life.

“It’s incredibly meaningful work that we do,” said

Theresa Grimison, president and chief executive officer at

Community Foundation for Brevard.

“Often, much of the work we do is behind the scenes.

It’s not really glamorous, but it’s impactful. We are about

transforming the community for the better.”

Community foundations are grantmaking public

charities that are dedicated to improving the lives of

people in a defined geographic area. They bring together

the financial resources of individuals, families, and

businesses to support effective nonprofits in their commu-

nities.

Community foundations vary widely in asset size,

ranging from less than $100,000 to more than $1 billion.

The community foundation model has taken hold not only

in the United States, where there are hundreds of such

organizations, but also around the globe.

“We work with philanthropists of all kinds to help

maximize and amplify their impact in the community, to

help them achieve the goals they are vested in,” said

Grimison, a liberal arts graduate of Fordham University

who has an MBA degree from the University of New

Mexico. “We help marry and integrate that with the

challenges and needs of the community. They use us as a

deep resource of knowledge and information.”

A personalized endowment fund, in an individual’s

name or in memory of a loved one, created with the

Community Foundation for Brevard, supports specific

causes of interest to the donor.

For example, people can give to these Nonprofit

Endowment Funds: Aging Matters in Brevard, Brevard

Family Partnership, Brevard Zoo, Candlelighters of

Brevard, Florida Wildlife Hospital, Junior Achievement of

the Space Coast, Habitat for Humanity of Brevard,

Children’s Hunger Project, Space Coast Discovery

Academy for Bright Futures, and Titusville Playhouse. To

view the full list, visit CFBrevard.org.

The Community Foundation for Brevard Specialty

Funds include: Better Together Fund, Brevard Relief

Fund, Children and Youth Fund, Community Scholarship

Fund, Endowment for the Arts, Equity and Inclusion

Fund, and Veterans Fund.

Grimison said her organization has granted more than

$22 million in the community over its history. “Most of

that has come in the last decade. We are now picking up

speed and our impact is even greater than before. We have

over $30 million in assets under management, so there

has been a tremendous impact in terms of money that has

gone into the community, thanks to our many donors.

We’re building a perpetual stream of endowed funds that

will continue to invest in our community forever.”

The late Dr. Joseph Boyd, a former chief executive

officer of Harris Corp., “made a significant gift at the very

beginning of our organization and gave it a big lift,” she

added.

The founders’ initial vision turned into hundreds of

individuals, families, and corporations partnering with the

Community Foundation for Brevard to create customized

charitable funds, or joining its Legacy Society and leaving

a gift to the Foundation after their lifetimes.

The Community Foundation for Brevard also helps

nonprofits carry out their important work by awarding

grants. It has an annual competitive grant opportunity for

area nonprofits.

“Every year we have a competitive grant program. It

represents just a portion of the annual grants we make.

But this year, I am proud to say, we are going to grant

$300,000, which is essentially doubling what we did last

year,” said Grimison.

She added, “Participating in the competitive grant

program is one of the best ways to introduce your organi-

zation to our community of philanthropists.”

The Community Foundation for Brevard honors the

legacy of the late businesswoman Bixby by stewarding the

Yvonne Bixby Fund, a proactive and responsive unre-

stricted fund serving Brevard nonprofits through the

Foundation’s annual competitive grant program.

Bixby was a board member of the Community Founda-

Theresa Grimison is president and chief executive officer at Community Foundation for Brevard, which marked its 40th year in 2021.
For four decades, individuals, families, businesses, and organizations have worked with the Community Foundation for Brevard to
create charitable funds that help meet the challenges of the county. The Foundation offers a wide range of charitable giving options.
She is at her office in Melbourne.

BBN photo — Adrienne B. Roth
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Please see Print Depot, page 21

Print Depot positioned to grow with addition of Xerox Versant 4100 Press;
business–card market picks up as social events return, firms are rebranding
By Ken Datzman

PALM BAY — For years, Suril Lakhani always wanted

to own his own business and join the ranks of entrepre-

neurs, which includes some of his family members.

And he got that opportunity in January 2019 when he

and his wife Stuti purchased longtime firm PIP Printing

and Marketing Services and rebranded it Print Depot, an

independent entity with no franchise ties.

Not long after they settled in at their new venture on

Palm Bay Road and began to implement some of their

ideas for the business, the coronavirus pandemic lockdown

started to grip the nation and people stayed close to home.

“There were times that over a couple of days, we didn’t

see a single customer,” said Suril Lakhani, who has an

MBA degree in finance from the New York Institute of

Technology.

“Suddenly, markets started to shut down and people

began working from their homes. So, they didn’t need

business cards, they didn’t need flyers, and they didn’t

need other services that we offer.”

He added, “But it turned out to be a good experience, as

I learned a lot about running a business, every aspect of

this business, especially the machines.

“And it gave us time to strategize and plan for the

future. As small–business owners, we always keep a

positive attitude no matter what is happening.”

Despite a jump in concern for inflation, small–business

owners are feeling good about the health of their enter-

prises and expectations for the future, leading to a new

pandemic–era high score of 64.1 in the U.S. Chamber of

Commerce Small Business Index.

About three–in–five small–business owners say their

firm is in “good health.” Upward trends over the last

several quarters to hire more people, invest more, and

anticipate increasing revenues continued, according to the

U.S. Chamber poll taken Jan. 14–26, 2022, and released

March 29.

“We’re feeling pretty good about the business environ-

ment today,” said Suril Lakhani. “Brevard County is

growing and prospering. Ninety–five percent of our clients

are in Brevard.”

The commercial printing industry is back on track and

economists predict strong growth over the next five years,

driven by business expansion.

The need for short–run production for a wide range of

applications is increasing rapidly for commercially printed

materials, such as business cards, brochures, catalogs, and

direct–mail campaign materials.

The latter are relatively inexpensive and are a great

way for companies to keep their image and services in the

public eye. Demand for promotional products is growing,

too.

“We do a lot of promotional products for businesses and

for all types of customers,” said Suril Lakhani. “People are

going to events and socializing again. They are handing

out their business cards, and they are reconnecting with

people.”

He added, “Your business card is your brand. Invest in

a quality business card with a smart design. It will give

potential customers a good feeling about your business.”

Understanding the relationship between brand identity

and business cards is something people often overlook, he

said. Brand identity is a combination of your company’s

logo, tagline, colors, business cards, and website. A

business card that includes your brand colors, logo,

finance website. The economy continues to grow with new

small businesses.

“As more businesses start up and existing businesses

grow, new opportunities are presented for our firm because

we offer a full slate of printing services,” said Suril

Lakhani.

Print Depot’s services include: banners, business cards,

direct mail and marketing materials, posters, signage,

stationary, and vehicle wraps, as well other customized

offerings such as branded apparel.

“The growing use of customized T–shirts as a branding

tool presents our company with opportunities to help

businesses use apparel to promote their name, as well as

their products and services,” he said.

The reason the commercial printing business is growing

Suril Lakhani, a graduate of the New York Institute of Technology, is the owner of full–service Print Depot on Palm Bay Road. The business,
which has had prior owners, is marking its 35th year in Brevard. Suril and his wife Stuti Lakhani bought the business in January 2019, when
it was known as PIP Printing, and rebranded the company. They have added new printing technologies and services to the firm.

BBN photo — Adrienne B. Roth

messaging, and information will help “create a good first

impression for prospects.”

According to the Content Marketing Institute, 89 per-

cent of business–to–business marketers revealed that

“brand awareness is their most important goal. More

awareness equals more leads and more customers.”

Suril Lakhani said Print Depot offers a wide range of

designs and options for business cards. This includes the

ability to create “clear” business cards. “They are popular

and give the card a really nice look,” he said.

Clear business cards are printed on a transparent, see–

through material that begs you to take a closer look. The

clear finish also adds emphasis to your company name,

logo, and contact details. “Clear business cards are a

sought–after option in today’s market,” he said.

In general, an estimated 27 million business cards are

printed daily, according to CreditDonkey, a personal
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St. Francis Reflections Lifestage Care opens new hospice care
center on second floor of Melbourne Regional Medical Center

By Nanette Schimpf
nanettes@themooreagency.com
Vice President
The Moore Agency

TITUSVILLE (April 5, 2022) —

Residents of Central and South Brevard

will now have increased access to high–

quality hospice care through the new

St. Francis Reflections Melbourne Care

Center located inside Melbourne

Regional Medical Center.

Hospice patients and their families in

Brevard County will find compassionate,

clinical support and comfort–focused

care at the new St. Francis Reflections

Melbourne Care Center.

The dedicated hospice care center is

located on the second floor of Melbourne

Regional Medical Center, offering a

comforting setting and home–like

environment.

“We are excited to expand our

footprint in Brevard County and meet

the growing needs of our community,”

said Joe Killian, president and CEO of

St. Francis Reflections.

“St. Francis Reflections has more

than four decades of experience offering

quality and compassionate care with an

individualized focus on what matters

most for each patient and family.”

Patients and their families experience

private rooms with en suite bathrooms

and space for visitors to spend sacred

time with their loved ones. Family and

friends can visit around–the–clock and

use overnight accommodations to remain

by their loved one’s side. A family room

with a kitchenette is available for

families to enjoy their own meals and a

quiet room offering a tranquil place to

read or reflect.

“The compassionate, palliative care

services that are available to the

Melbourne community are so greatly

appreciated,” said Ron Gicca, president

of Melbourne Regional Medical Center.

“We are thankful the community will

now have access to hospice care close to

home to service the growing need.”

The St. Francis Reflections

Melbourne Care Center offers a tempo-

rary home away from home for patients

when acute symptom management can

no longer be managed in another setting

of care.

Patients can expect compassionate

care offered by St. Francis Reflections

clinicians, board–certified hospice and

palliative medicine physicians, social

workers, volunteers, chaplains, and

bereavement counselors.

Together, the St. Francis team

attends to the medical, emotional, and

spiritual needs of patients and their

families.

“We are honored to partner with

Melbourne Regional Medical Center,

a Steward family hospital, to offer

comprehensive, compassionate care to

their patients and families,” said Cami

Leech Florio, chief strategic officer at

St. Francis Reflections.

The St. Francis Reflections Mel-

bourne Care Center is the organization’s

third hospice care center in Brevard

County, with other hospice care centers

located in Titusville and Merritt Island.

l About St. Francis Reflections

Lifestage Care

St. Francis Reflections Lifestage Care

was founded in 1977 and licensed in

1990. St. Francis is Brevard’s longest–

serving, not–for–profit, independent,

interfaith provider of hospice, palliative

care, pediatric palliative care, and grief

support services. Every day, it strives to

provide specialized care that reflects the

values, preferences and traditions that

matter most to each patient and family it

serves. St. Francis Reflections is cur-

rently recruiting volunteers. There are

many ways hospice volunteers ease and

uplift the lives of hospice patients and

those who love them. For more informa-

tion about St. Francis Reflections

Lifestage Care, visit ReflectionsLSC.org,

call (321) 269–4240, or follow us on

Facebook @StFrancisReflections.

l About Melbourne Regional Medical

Center

Melbourne Regional Medical Center

opened in 2002 and has 119 private room

designed for patient safety and satisfac-

tion. It is fully accredited by the Joint

Commission and has been the recipient

of many awards for patient care and

business excellence.

American Business Women’s Association to host luncheon May 10
MELBOURNE (April 28, 2022) — The American Business Women’s Association Space

Coast Network will host its monthly luncheon on Tuesday, May 10, at the Eau Gallie

Yacht Club, 100 Datura Drive, Indian Harbour Beach. Networking begins at 11 a.m. with

lunch to follow.

The program will feature ABWA’s Annual Roundtable Discussions, where “members

take the time to learn more about each other on a deeper level.”

The luncheon is $22 for members and $27 for guests with registration. To register, visit

https://abwa–scwen.square.site or contact scwexpress@gmail.com.

“The mission of the American Business Women’s Association is to bring together

businesswomen of diverse occupations and to provide opportunities for them to help

themselves and others grow personally and professionally through leadership, education,

networking support and national recognition.”
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By Kellyn Manders
kmanders@whartonsmith.com
Creative Services Supervisor
Wharton–Smith, Inc.
Construction Group

SANFORD (March 31, 2022) — Wharton–Smith

Construction Group announced today that effective April 1,

2022, Ron Davoli, currently president and chief executive

officer, will continue to serve as CEO of Wharton–Smith,

and transition the president role to Tim Smith, currently

executive vice president.

“It has been an honor and privilege to lead this

company as President and CEO for nearly two decades,

and I am pleased to pass the president torch to Tim Smith,

as he joins me in guiding the company into its next

chapter,” said Davoli.

“During my career at Wharton–Smith, I have watched

as this company has grown and developed into one of the

Southeast’s most respected construction firms. It was

under the tutelage of George Smith, one of our founders,

that I gained the experience and skills that have led us

through the last two decades. It is my profound privilege to

work alongside Tim Smith, as he prepares to shape our

next two decades.

He added, “This transaction could not come at a better

time for the company, as our organization is delivering

strong performance across both our water and commercial

segments and is positioned for continued success.”

Two additional promotions were announced by the

company today in the naming of Pat Hewitt as chief

operating officer of Water/Wastewater and Darin Crafton

as chief operating officer of Commercial. “Much of our

success over the last years must be attributed to Pat

Hewitt and Darin Crafton who have dramatically grown

their market segments in both size and profitability. I am

proud of all they have achieved and excited about where

they will take us in their new roles,” said Davoli.

“I am honored to serve as Wharton–Smith’s next

president,” said Smith. “Our company has been working

throughout the Southeast to build the communities that

we all call home, and I am excited about continuing the

legacy that Ron Davoli, Bill Wharton, and my father,

George Smith, forged over the last 38 years. I have had the

pleasure to work among these unparalleled mentors

throughout my career at Wharton–Smith, and it is an

honor to continue to grow the vision they have nurtured

and prepare us for the growth and change we will face in

the coming years.”

l About Ron Davoli

Ron Davoli was named president and CEO of

Wharton–Smith in April 2005, after serving as vice

president–operations and later as executive vice president.

He has more than 40 years’ experience in engineering and

construction. His responsibilities include oversight for the

overall performance of each division. He is involved with

projects from estimating through operations, assuring in–

depth knowledge of all functions within the organization.

He is also responsible for the financial aspects of the

business, including banking, bonding, and insurance. In

addition to his professional experience, Davoli graduated

with honors from West Virginia University, earning a

bachelor’s degree in civil engineering. He is a Florida

Registered Professional Engineer and a Florida certified

underground utility contractor.

l About Tim Smith

In 1984, at age 16, Tim Smith joined Wharton–Smith,

starting at the bottom, and learning his way up the ladder

through college, finally earning full–time employment in

1991. During 35 years of strong growth and change, Smith

has served the company in many roles — laborer, field

engineer, estimator, project engineer, project manager,

project executive, quality control director, vice president,

and executive vice president. Smith has a bachelor’s degree

in finance from Auburn University and a bachelor’s degree

in civil engineering from the University of Central Florida.

He a Professional Engineer and a licensed general

contractor.

l About Pat Hewitt

Pat Hewitt joined Wharton Smith in 1997 and has over

30 years of experience in the construction industry. His

expertise has proven integral to Wharton Smith’s growth.

Before joining Wharton–Smith, Hewitt worked at Adams

Robinson for 12 years where he honed his construction–

management skills and developed a strong background in

project management and quality delivery. During his 25

years at Wharton–Smith, Hewitt’s leadership and focus

have built a thriving business line and a new generation of

employees dedicated to client relationships and quality

construction standards. He has a bachelor’s degree in civil

engineering from the University of Florida. He is a licensed

general contractor and a licensed mechanical contractor

l About Darin Crafton

Darin Crafton joined Wharton Smith in 2015 and

brought with him more than 20 years of experience in the

construction industry and a proven record of successful

completion of many high–profile multimillion–dollar

projects. Under his leadership, the expansion of the

commercial division has thrived, and the company has

increased its revenue by more than 300 percent. This

growth has led to new commercial market share in

education, municipal, and private projects in both Central

Florida and throughout the company’s regional areas of

operation. Before joining Wharton–Smith, Crafton worked

as a senior construction manager for PCL Construction

Services. He holds a bachelor’s degree in construction from

Bradley University in Peoria, Ill.

l About Wharton–Smith

Wharton–Smith was founded on the core values of trust

and hard work, but also of humility and community

involvement. For over 35 years, the Wharton–Smith team

has had a continued focus on building communities, both

with our quality projects and dedication to the communi-

ties it serves.

Ron Davoli to serve as CEO and transition role of president of Wharton–Smith to family member Tim Smith
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By Tricia Stamper (tricias@floridatrealtors.org)
Director of Technology Products
Florida Realtors
and Kevin Hawkins (kevin@wavgroup.com)
Tech Helpline and Form Simplicity

ORLANDO (April 20, 2022) — Florida Realtors’ Tech

Helpline continues its expansion with the recent addition

of four Realtor organizations and 11,900–plus members

“Tech Helpline is a member benefit, and because every

agent’s workflow today is dependent on technology, it’s

often the favorite benefit offered to Realtor members,”

says Margy Grant, Florida Realtors CEO.

All the new Realtor organization members recently

gained access to Tech Helpline, owned and operated by

Florida Realtors, with launches over the last two

quarters.

Last month, Tech Helpline debuted its new mobile

app that allows agents to connect quickly to a tech

advisor while on the go. Available for iPhones and iPads

in the Apple App store, the new app also is available for

Android devices via Google Play.

Tech Helpline’s experts have more than 350 years of

combined information technology experience. Last year,

they provided tech support for more than 113,000 cases.

Tech Helpline also supports Form Simplicity, which also

is owned and operated by Florida Realtors. Serving more

than 350,000 Realtors nationwide, Form Simplicity

customers managed almost 2 million transaction sides in

2021.

As specialists in real estate agent technical needs,

Tech Helpline offers bilingual support in English and

Spanish. In addition, Tech Helpline delivers solutions for

an enormous range of software and hardware issues

agents encounter daily, from resolving email and Wi–Fi

issues to connecting a wireless printer or Bluetooth

headphones. Tech Helpline experts also provide advanced

file recovery services, remove viruses and adware from

devices, helps members recover from computer and

mobile phone crashes, and more.

According to Grant, Tech Helpline’s popularity

continues to skyrocket as more agents work remotely,

becoming more dependent on technology to best serve

their customers.

“We are helping more real estate agents solve a

greater variety of tech challenges than ever before,” Grant

said. “We expect the growing popularity of Tech Helpline

will continue as agents need less stress, and that’s what

tech support delivers.”

Dubbed the “Genius Bar” for real estate, Tech

Helpline experts are known for both their technical skills

and friendly approach to working with agents. Tech

Helpline offers phone, chat, and email support. Agents

can make an unlimited number of calls, and here is no

limit on the number of questions they may ask a Tech

Helpline expert.

“Tech Helpline makes every agent feel welcomed,”

Grant said. “Because Tech Helpline experts work closely

with agents and brokers every day, they understand the

business and deadline pressure. Tech Helpline experts

excel in taking the fear out of calling tech support because

they are the best team in the business,” she added.

l About Tech Helpline

Tech Helpline began 20 years ago as a service for

members of Florida Realtors. Known for its no–nonsense

technical advice and friendly customer service, Tech

Helpline rapidly grew by offering its service to other

Realtor Associations and organizations, Multiple Listing

Services, and real estate brokerage firms.

Tech Helpline is the real estate industry’s No. 1 tech

support service, available to nearly half the Realtors in

North America — with 725,000 members, 17 state

associations, and 65 local associations and organizations

in the US and Canada. More information is available at

www.techhelpline.com.

Florida Realtors serves as the voice for real estate in

Florida. It provides programs, services, continuing

education, research, and legislative representation to

more than 225,000 members in 51 boards and associa-

tions.

in just 98 days. Real estate’s No. 1 tech support service is

now accessible by 725,000 members across the US and

Canada.

The additions include the CCIM Institute (7,923

members), Northeast Tennessee Association of Realtors

(1,654), Heartland Realtor Organization (1,371 mem-

bers), and Three Rivers Association of Realtors (962

members), both in Illinois. These Realtor organizations’

members will receive free, unlimited access to all tech

support services that Tech Helpline offers.

Florida Realtors’ Tech Helpline expansion reaches 725,000 members, adds four more Realtor organizations
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‘The Blue Series,’ a solo exhibit by Phyllis Devericks,
is set for the Studios of Cocoa Beach during May

Vote to help Brevard Zoo earn national recognition
MELBOURNE (April 25, 2022) — For the third year in a row, Brevard Zoo has been

nominated as one of the best zoos in North America by USA Today’s “10Best Readers’

Choice” awards.

A panel of experts worked with 10Best’s editorial team to choose the nominees for each

category and the top 10 winners will be determined by popular vote. Brevard Zoo’s

kayaking tours were also nominated for the Best Zoo Exhibit category.

Zoo fans can vote for Brevard Zoo as the best zoo in North America once per day

through May 23 at 10best.com/awards/travel/best–zoo–2022. They can also vote for its

kayaking tour at 10best.com/awards/travel/best–zoo–exhibit–2022.

In 2020, Brevard Zoo took fifth place overall and last year it took sixth place overall.

Brevard Zoo is home to more than 900 animals representing 195 species from all over

the world. As a not–for–profit organization, it is a leader in the fields of animal wellness,

education, and conservation. More information is available at www.brevardzoo.org.

Treetop Trek features five aerial obstacle courses that whisk guests above parts of the

Brevard Zoo and through lush Florida landscapes. More information is available at

www.treetoptrek.com.

The Aquarium Project is a plan to construct a world–class aquarium and conservation

center at Port Canaveral. More information is available at www.theaquariumproject.org.

Association to host luncheon meeting at Red Lobster
MERRITT ISLAND (April 23, 2022) — Apollo Chapter 1137 of the National Active and

Retired Federal Employees Association will meet at 11:30 a.m. on Monday, May 9, at Red

Lobster Restaurant, 215 E. Merritt Island Causeway. The luncheon is open to the public.

For more information on this event, visit www.NARFE.org/Chapter1137.

EFSC to host Small Business Webinar on May 12
COCOA (April 26, 2022) — The Florida Small Business Development Center at

Eastern Florida State College will host a Small Business Webinar from 6–7:30 p.m. on

Thursday, May 12. The event is being co–hosted by the Pink Ivy Corp. in conjunction

with the Alpha Kappa Alpha Sorority Inc., Iota Omega Chapter, to benefit those inter-

ested in learning the steps involved in starting their own business. Participants must

register in advance at bit.ly/SBDCmay12. For more information, contact Sandy Pfrimmer

at (321) 433–5570.

Parks and Recreation meeting set May 12 in Titusville
VIERA (April 24, 2022) — The North Brevard Commission on Parks and Recreation

will meet at 5 p.m. on Thursday, May 12, in the Brevard Room, 518 S. Palm Ave. in

Titusville. The public is invited to attend.

The Brevard Room is located in the building on the north side of the parking lot behind

the Brevard County Government Center North. For questions or public comment, call Jeff

Davis Jr. at (321) 264–5105.

COCOA BEACH (April 7, 2022) — The Studios of Cocoa Beach will be presenting an

exhibit titled “The Blue Series” in May. The exhibit artist is Phyllis Devericks. Her

paintings are inspired by the “blues of Florida skies and the ocean,” during the month of

May. She captures shades of blue in cloudy, sunny, or stormy Florida skies and translates

them beautifully to the canvas. Her ocean pieces evoke the dynamic range of the ocean,

from calm and tranquil to raging tempest.

Devericks developed an interest in art during an art appreciation course at Drew

University. Work–life pointed her toward teaching, raising three sons and finally the

finance industry, trading bonds for a financial firm in Connecticut.

After moving to Florida, her interest in painting resurfaced. She discovered painting

with acrylics and experimenting with inks, oil pastels, pigments, metallic paints, glitter,

and gold leaf. Devericks often paints with a pallet knife and uses heavy pigment to create

thick texture. Her subjects have included flowers, birds, and landscapes, and recently she

has moved to a more contemporary, abstract style.

“I paint as often as I can. I love the time I spend painting. Having outgrown a home–

office space, I now share studio space with a friend. I am thrilled with the change and the

new space gives me greater inspiration. I feel extremely fortunate to have a pursuit in

which I feel such passion,” she said.

The Studios of Cocoa Beach, a nonprofit gallery staffed by artists, is located at165

Minutemen Causeway in downtown Cocoa Beach.

Devericks’ work will be showcased throughout May. For more information on

Devericks, other artists, and classes at the Studios of Cocoa Beach, visit

www.studiosofcocoabeach.org or follow on Facebook and Instagram.
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By Claire Totten
ctotten@actumllc.com
ActumLLC

LOS ANGELES (April 26, 2022) — The Arts and

Music in Public Schools Ballot Measure has collected

more than 1 million signatures with the support of

volunteers across the state, well in excess of the

623,200 valid signatures needed to qualify for the

Nov. 8, 2022, California ballot.

This should ensure the statewide measure a spot on

the November 2022 ballot. The powerhouse coalition

behind the initiative — which includes leaders in

education, arts, entertainment, and media along with

labor and community organizations — held an event

today to celebrate the progress and officially kick–off

the campaign to get the measure passed. The event

included performances by students of all ages from

across California, master of ceremony Kevin Frazier

along with special guests.

“This effort will create a brighter future for public

school children and help make sure the workforce in

media, technology and entertainment better reflect the

diversity in our schools,” said Austin Beutner, propo-

nent of the Ballot Measure. “This will lead to the

largest investment in arts and music education in our

nation’s history.”

“So many of our kids have been struggling with

mental health issues during this pandemic. Arts and

music education plays a critical role in supporting the

mental health of young people. Now more than ever,

it’s important we give all kids access to this critical

resource,” said Katy Perry, Grammy Award–nomi-

nated artist and host of American Idol, in a message

she shared at the event.

“If I didn’t find music as a kid, I would either be in

jail or dead,” said Quincy Jones, record producer, film

producer, recording artist and philanthropist. “Music

education is incredibly important, not only for creative

development, but as a way out for many kids who have

none. Our children are our future and we need to

invest in them!”

Signatures were submitted in each of the 58

counties across California last week. The ballot

measure will receive an official Proposition number in

July when the verification of signatures is completed.

If more than 50% of California voters approve the

measure in November, it will become law. The addi-

tional funding will be provided to schools beginning in

the 2023–24 school year. This measure will accomplish

the following:

l Provide ongoing, annual funding for arts and

music education in public schools of almost $900 mil-

lion, a more than 50% increase from current levels.

l It would do so without raising taxes.

l Students in every pre–K through 12th–grade

public school in California would benefit with extra

funding going to help children in high–needs communi-

ties, in particular Black and Latino students.

l Ensure that media, technology, and entertain-

ment companies better reflect the diversity of children

in public schools.

To learn more about this initiative as well as sign

up for updates and volunteer opportunities, visit

https://voteartsandmusic.org.

Coalition kicks–off campaign to pass California ballot measure to greatly increase funding for arts and music
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Marine Makes Mortgages Easy!

MarineBank.bankMember FDIC

Let’s Get Moving!
Visit one of our banking centers or
contact one of our mortgage lending 
experts today!

Get Pre-Qualified 
Online!

Download our 
mobile app:

Marine Bank 
Mortgage: Mobile.

MORE
THAN 99%

OF SURVEY 
RESPONDENTS 

WOULD RECOMMEND 
MARINE BANK.

F
U

L
L

-S
E

R
V

IC

E
AWARD-WINNIN

G
B

A
N

K
IN

G
NNNN

First home or forever home? 
Building a home or refinancing? 
Marine Bank is here to make you feel 
comfortable every step of the way with 
decisions made quickly so you won’t 
miss an opportunity.

Jennifer Cevallos
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(321) 775-1868
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Community Foundation for Brevard
Continued from page 12

tion for Brevard and served as board president and

chairwoman. She gave a lifetime of service to the commu-

nity, including serving as president of the then South

Brevard Chamber of Commerce, as a member of the

Tourist Development Council and as president of The

Henegar Center for the Arts. She was also a founding

member of the Space Coast Tiger Bay Club.

For many years, she was owner of Yvonne’s Travel and

the Florida Travel Career School.

“Like Yvonne’s enduring commitment to our commu-

nity, her planned gift to the Community Foundation for

Brevard will have meaning and impact for countless years

to come,” said Grimison.

There are many options to choose from when consider-

ing a philanthropic gift through the Community Founda-

tion for Brevard. For instance, outright gifts include cash,

stocks, bonds and mutual funds, life insurance, and real

estate.

Deferred gifts include retirement account assets, and

requests and gifts from wills and revocable living trusts.

To learn more, contact info@CFBrevard.org or call

(321) 752–5505.

The Community Foundation for Brevard works in

three main areas, said Grimison. One is community and

transformation, “which we think of as neighborhood

revitalization, affordable workforce housing, and helping

create pathways out of homelessness for people.”

The second one is education. “We will always be

investing in education, as well as workforce development,

because it is the future of our community. Currently, we

have stepped up to assist Elevate Brevard. Family

Promise of Brevard is the backbone entity of Elevate

Brevard.”

Family Promise recently announced the launch of the

community collaboration known as Elevate Brevard, an

initiative to establish a Local College Access Network to

address the barriers Cocoa residents face while trying to

achieve education or vocational training beyond high

school.

The objective of this cross–sector group is to identify

ways to better partner in order to increase the number of

Brevard County residents with a college degree or an

industry–recognized credential. “We’re looking to increase

awareness of FAFSA, the Free Application for Federal

Student Aid, which is available to all students,” she said.

The third “bucket” of work for her organization is arts

and culture. “We recognize that the arts are an essential

part of the human experience. We need it for our resi-

dents, and it’s important to have a thriving arts commu-

nity to attract new residents. We want to make sure

individuals and families have access to high–quality arts

and cultural experiences.”

She added, “I would love to see more interactivity

around arts and culture in our community.”

Last December, her organization launched the

“Exploration Arts! Fund,” thanks to a gift from Nancy

Dillen and other individuals. The fund was established to

champion the creation of a multidisciplinary and experi-

mental arts center for the Space Coast within the next five

years.

“Our vision is to create a launch pad for the arts, a

physical space offering engaging programs and arts

opportunities and education for all ages,” said Dillen.

“This will be a place where Brevard residents and visitors

can expand their thinking and further contribute to our

region’s creative and innovative economy.”

Grimison started her career working in the arts. She

was deputy director of the Georgia O’Keeffe Museum in

Santa Fe, New Mexico. The museum is dedicated to

O’Keeffe’s artistic legacy. “She was a famous American

artist. That was a great experience working in the arts,”

said Grimison.

By the mid–1920s, O’Keeffe was recognized as one of

the America’s most important and successful artists,

known for her paintings of New York skyscrapers, as well

as her “equally radical” depictions of flowers.

In the summer of 1929, she made the first of many

trips to northern New Mexico. The stark landscape and

Native American and Hispanic cultures of the region

inspired a new direction in O’Keeffe’s art.

Grimison, who has been the Community Foundation

for Brevard’s top executive for the last seven years, also

worked for The Brookings Institution in Washington,

D.C., an independent think–tank.

She worked closely with the president of that nonprofit

organization and its International Advisory Council. The

latter is a group of people who make investments in global

policy solutions and help make the world a better place.

“And the Community Foundation for Brevard is doing

similar work, trying to effect change, whether it’s through

financial investments or our ability as a team, and our

board leadership. That was an amazing experience

working at The Brookings Institution,” said Grimison.

The 2022 Community Foundation for Brevard board of

directors are: attorney Amanda Smith, chairwoman,

WhiteBird Attorneys at Law, PLLC; Myles Wilkinson,

vice chairman, Wilkinson Family Fund; Elizabeth Shorr,

secretary, community volunteer; CPA Juliana Kreul,

treasurer, RMS US LLP; and attorney Robert Naberhaus

III, past chairman, Dean Mead.

The board members include: Laura Chiesman,

FirstWave Financial; Keri Donald, Steadytown; Kit

Fisher, Insurance Office of America; Robin Fisher, Robin

L. Fisher Insurance Agency; Shirley Friedland, Paul and

Shirley Friedland Fund; CPA Jennifer Griffin, Whittaker

Cooper, a Grennan Fender Company; Douglas Holton,

Holton Family Fund; CPA Justin Knox, Berman Hopkins

Wright & LaHam; attorney Anne McPhee, Studenberg

Law; and James Suplee, artist.

“Each and every one of our community partners — past

and present — serve as integral building blocks for all we

have accomplished,” said Grimison. “Individually, we

drive our community forward. Collectively, we have the

power to make it even better, forever.”
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For Lease
380, 390, 410, 420 N. Wickham Road

Wickham Oaks Business Park

Convenient Melbourne Location

Contact Lou Escobar
lou@CIA-developers.com

321-723-3400 ext. 209

REAL ESTATE

Ste 380-H � 1,000 SF � $8.00 SF/YR
Ste 420-A � 11,855 SF � $10.00 SF/YR
Ste 420-B � 6145 SF � $10.00 SF/YR
1st Floor Units Available � Built in 1986
Zoned Industrial � 200 Amps Phase 3
Lease terms Negotiable

Wickham Oaks Business Park is a
light industrial commercial park with a
two story office building with elevator,
a commercial center with office and
retail and two light industrial buildings
which include either ground-level or
dock-high loading bays. Some
warehouse space available.
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Wickham Road - Melbourne
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By Greg Michaels
gregory.michaels@icrinc.com
Account Director
ICR Inc.

AVENTURA (April 6, 2022) — Meyers

Group, a privately owned multifamily and

mixed–use real estate firm focused on

development of dynamic communities, and

Accesso, a fully integrated investment

manager and operator of multi–tenant

office and multifamily assets, announced

today the formation of a new company to be

known as Meyers Group Partners (MGP).

MGP has current plans to develop more

than 5,000 market–rate housing units in

key growth markets throughout Florida

and roughly 1.5 million square feet of retail

and office space.

MGP further expands both Meyers

Group and Accesso’s burgeoning multifam-

ily divisions, which include several

properties under development in Florida,

Texas, and the Carolinas. MGP is on track

to commence construction on several more

Florida properties this year and anticipates

these apartments will begin to be occupied

by the middle of 2023. The markets that

MGP is targeting in the Sunshine State

include those in Southeast, Southwest and

Central Florida that exhibit strong growth

and employment fundamentals.

“We are excited to continue growing our

multifamily division and partner with

Meyers Group, one of the most respected

residential and mixed–use developers in

Florida,” said Ariel Bentata, founding and

managing partner, Investments for

Accesso.

“As people continue to move to Florida

in record numbers, there is simply not

enough supply of high–quality, market–

rate housing to meet the extremely high

demand, and we will attempt to fill that

void. We look forward to working with

Stuart Meyers, Robert Shapiro and the rest

of Meyers Group’s highly experienced team

to deliver product that is well–built, highly

functional and truly unique.”

Founded in 2014 by distinguished real

estate developer Stuart I. Meyers, the

Meyers Group has developed and delivered

over 1,500 multifamily units throughout

Florida and West Texas. These residential

units include Avery Dania Pointe, a luxury

apartment community featuring 264

residences in an architecturally stunning,

eight–story building in the heart of Dania

Beach. Dania Pointe is one of the region’s

largest open–air lifestyle destination

centers. Shapiro, vice chairman of Meyers

Group, was one of the original partners

who envisioned Dania Pointe as a “Live,

Work, Play and Stay” destination. In

addition to Meyers and Shapiro, its

executive team consists of experienced

professionals, each with 30–plus year track

records of developing and managing

apartment communities, condominiums

and hotels. Meyers has developed over

20,000 apartments in more than 70

separate projects over his long career.

Meyers commented, “We are thrilled

about forming MGP with Accesso. Accesso

has been very easy to deal with and has

great expertise in structuring real estate

transactions and securing equity and debt.

They move very quickly in underwriting,

due diligence and negotiations, and add

value with their large professional team in

finance, underwriting, marketing, and

investor relations.”

Shapiro stated, “In a short period of

time, we have integrated our teams in a

very efficient manner, and jointly with

Accesso field inquiries each week for

additional development opportunities. We

plan to continue being highly selective in

undertaking new development opportuni-

ties.”

Alan Losada, president and chief

operating officer of Meyers Group, said,

“The combination of these two major real

estate groups brings together the full

spectrum of experienced professionals

needed to plan, finance, build and manage

multiple projects simultaneously. The

timing, in this current expanding economy,

to create this team could not be better.”

“We could not have found a better and

more experienced team to partner with

than Meyers Group,” added John Rivard,

chief information officer for Accesso. “We

believe MGP will be of great benefit for our

investors in our Fund 8 and Multifamily

Sunbelt funds, in addition to our institu-

tional co–investors. The economics of

multifamily development are quite

favorable at this time. We look forward to

providing our investors with strong

returns.”

Alan Garzon, director of investor

relations for Accesso and head of the

company’s multifamily division, stated,

“It’s an honor to partner with Meyers

Group and combine our institutional

knowledge and resources. MGP has

allowed us to develop new relationships

and co–investment opportunities for our

Fund 8 and further support our existing

group of individual and institutional

investors. We have also received many new

inquiries from ultra–high net worth

individuals, family offices, and institutional

investors, which we are pursuing.”

l About Meyers Group

The firm’s broad–based real estate

services include expert development,

redevelopment, and creative and innova-

tive projects in an array of markets and

property management solutions uniquely

tailored to each property. Headquartered in

Aventura, with a regional office in El Paso,

Texas, the Meyers Group has an expanding

portfolio of diverse projects throughout

Florida and West Texas.

l About Accesso

Accesso is a full–service, vertically

integrated commercial real estate invest-

ment manager, owner and operator that

aims to provide superior returns to its U.S.

and international individual and institu-

tional investors. Accesso’s focus is on

acquiring mixed use office, multifamily and

retail properties in both gateway and non–

gateway metropolitan statistical areas.

Accesso’s portfolio includes 36 office

properties covering 14.8 million square

feet. The company also has two ground–up

multifamily properties under development.

In addition, Accesso is becoming a joint

venture partner in Avery Dania Pointe

East, a 336–unit second phase residential

development at Dania Pointe in Fort

Lauderdale. Its affiliate, Accesso Services

LLC, provides proactive, cost–efficient

property management services with an

owner’s mindset. Accesso Partners LLC is

headquartered in Hallandale Beach, and

has offices in Atlanta, Charlotte, Chicago,

Dallas, Houston, and Minneapolis.

Meyers Group and Accesso form partnership with plans to develop more than 5,000 multifamily units

Experimental Aircraft Association chapter meeting set May 11
MERRITT ISLAND (April 23, 2022) — Chapter 724 of the Experimental Aircraft

Association will meet at 7 p.m. on May 11 in the clubhouse on Merritt Island Airport.

If you have a passion or interest in aviation, then EAA 724 will bring you closer to the

action. You don’t have to be a pilot or aircraft owner to enjoy the group.

The airport is roughly 2 miles south of State Road 520 on Courtney Parkway. Turn

off Courtney Parkway onto the airport and then bear right. Across from the Fire House

is the clubhouse with the EAA logo on the end of the building.

For more information, visit www.eaa724.org or contact Dwayne Waters at (321)

514–9456 or email watersdwayne@yahoo.com.
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Print Depot
Continued from page 13

is because there is a new demand for services, post–

pandemic. For example, businesspeople need business

cards, event planners need posters, hotels need guide-

books, and resorts need brochures.

“We are able to take on more diverse jobs than ever

before because we now have the Xerox Versant 4100 Press.

It’s a big technological advancement for Print Depot. The

Versant 4100 produces consistent, high–quality printing

results for customers,” he said.

It’s an upgrade from the Xerox Versant 3100 model.

Both the 3100 and 4100 machines contain an array of

features and capabilities that make them great for

demanding printing environments, he said.

The Versant 4100 has additional automation in the

form of Xerox’s “PredictPrint Media Management Soft-

ware,” which allows operators to quickly and easily swap to

new media without the need to “input granular configura-

tion settings manually.”

Suril Lakhani said, “the 4100 has the ability to print on

a heavier media, up to 400 GSM (grams per square

meter).” A higher GSM number means thicker and heavier

paper.

Print Depot is also seeing businesses rebrand. The

pandemic has caused many entrepreneurs to rethink their

offerings and business models. As a result, rebranding has

now become an essential step for businessowners in

various industries.

According to an article by management consulting firm

McKinsey & Company, 75 percent of Americans have

changed brands during the pandemic. The top three

reasons are: value, availability, and convenience. This

means there is opportunity to attract new customers.

“During the pandemic, a lot of small businesses started

taking advantage of social media for their marketing and

to connect with consumers, getting their word out,” said

Suril Lakhani.

“As we start to see a clearer picture of the pandemic,

more businesses are looking to rebrand, and we can help

them with that initiative.”

He added, “It’s the perfect opportunity to demonstrate

what makes your company unique.”

The Lakhanis lived in New York City before relocating

to Florida. Suril Lakhani worked in information technol-

ogy for a firm on Wall Street. Stuti Lakhani was a stay–

at–home–mother raising their child.

But they wanted to try their hand at entrepreneurship

someday and began working with a broker to locate a

business in Florida for sale that fit their criteria.

“The printing industry has been around for a long time.

It’s a time–tested industry,” said Suril Lakhani, whose

business is a member of the Greater Palm Bay Chamber of

Commerce.

Printing has been around since Johannes Gutenberg

came up with his idea nearly 700 years ago. From the

Middle Ages all the way to the digital age, the printing

business continues to thrive.

Print Depot, housed in a 3,500–square–foot facility, is

celebrating its 35th year in Brevard in 2022. The company

has an interesting history of owners.

The Lakhanis bought PIP Printing from Beverley

Squire–Wiggins, who owned the business for 13 years. The

Wiggins moved here from Nottingham, England, with

their two sons, to be closer to family members.

The Wiggins purchased PIP Printing from Jim and

Terri Blevins, longtime Palm Bay residents. They opened

the PIP Printing franchise in 1987.

The Lakhanis decided to drop the franchise name and

become an independent printing firm, which plays to their

strengths, one being they are able to be more creative in

their venture while also controlling every detail of their

business, large and small.

With a franchise business, the owner signs an agree-

ment to follow the rules laid out by the franchisor.

“As an independent operator, we can bring on new

technologies pretty fast. And being an independent

business gives us the freedom to test new ideas. If anyone

on the staff has a new idea for the business and it seems

feasible, we’ll certainly look at implementing it. I believe

new innovations will benefit our customers and bring them

even more value.”

He added, “When I first started researching the

printing industry and ownership opportunities, I got really

excited. Looking to the future, there is so much potential in

this industry as an owner and operator.”

“We’re thrilled to be here and doing what we love. New

opportunities are coming our way. We have a great base of

clients and we want to grow alongside them. The year

started off really good for Print Depot. We are positioned to

give customers exactly what they need in printing ser-

vices,” Suril Lakhani added.
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Crane Private Wealth Group
Continued from page 1

including being a peer tutor in economics for some of the

courses I had success in. I was also in the Financial

Analysts Club, where we took some of the concepts we

learned in the classroom to see how applicable they could

be in the real world.”

Founded in 1996, the Harvard Financial Analysts Club,

or HFAC, provides students with hands–on investment

experience. A semester–long course introduces the

students to concepts and fundamentals of value investing.

After completion of the course, students can help

manage HFAC’s $40,000 equity investment fund. The

portfolio is under the direction of the club’s student and

alumni members.

The personable, community–minded Batch interned

with and was recruited to join the growing Crane Private

Wealth Group at Raymond James on Broadband Drive in

Melbourne.

Batch came aboard in January and is a registered

representative. He passed the three securities examina-

tions required to be licensed in the industry and work with

clients. Batch passed all three on his first sitting.

“After meeting and getting to know James over the last

couple years, I understand why he’s already had so much

success in his life,” said Brian Crane, a longtime industry

professional who joined Raymond James in 2009, after

starting his career in 1992 at Merrill Lynch in Jackson-

ville.

“James is a rare combination of smart, humble, and

likeable. He’s definitely a high–character individual and

he’s wise beyond his years.”

Crane is senior vice president of investments at his firm

and holds the nationally recognized Certified Financial

Planner designation.

For the second year in a row, Crane Private Wealth

Group was named to Forbes’ list of “Best–in–State Wealth

Advisors.” The Forbes list, developed by Shook Research, is

based on an algorithm of qualitative criteria, mostly

gained through telephone and in–person due–diligence

interviews.

The algorithm weighs factors like revenue trends,

assets under management, compliance records, industry

experience, and a best–practice approach working with

clients. Neither Forbes nor Shook Research receives a fee

in exchange for rankings. Neither Raymond James nor any

of its financial advisors pay a fee in exchange for this

award.

With the hiring of Batch, Crane Private Wealth Group

is expanding with a build–out at its office. The firm also

plans to hire a client–service associate.

“I believe James, with his knowledge and training and

Harvard education, is going to be a huge value–add to our

current client base as well as new clients,” said Crane.

Tom James, the co–founder of St. Petersburg–based

Raymond James, is a two–time Harvard graduate himself.

He graduated from Harvard University in 1964 and from

Harvard Business School in 1966.

When Batch set out on his college journey, he only

made application to Harvard. No other colleges or universi-

ties were considered. Ideally, school counselors recommend

making application to six to 12 colleges, with a balance of

selectivity.

“Harvard was my dream school. It takes a lot of effort to

get there. Obviously, it starts in the classroom, but it takes

more than just having a perfect transcript. The perfect

transcript was my first goal en route to Harvard.”

He continued, “Luckily, I had a lot of success in

athletics. Even though Harvard does not give athletic

scholarships, it still values the experience of a student–

athlete. I competed in athletics at Merritt Island High

School for four years.”

Batch, who comes from a family of athletes, was captain

of the football team his senior year at Merritt Island High.

He was also a three–year letter winner in track. Batch was

a state finalist, competing as a hurdler. He also was a one–

year letter winner in baseball.

His father, Bruce Batch, also played football in the Ivy

League for the University of Pennsylvania.

Last year, Harvard beat Yale in “The Game.” The

matchup is usually considered the most important and

anticipated game of the season for both teams.

“It’s definitely the most important game for Harvard.

Not only did we beat Yale last year, but we also won the

game in a last–minute comeback. Being on the field with

my teammates and with all the fans who stormed the field

following the victory, is a memory I will have forever,” said

Batch.

Over the past four years, Batch interned at Raymond

James, Morgan Stanley on Wall Street in New York City,

Lockheed Martin Corp., and Jacobs Technology Inc. at

NASA’s Kennedy Space Center.

“I also did two internships in Melbourne with Brian

(Crane) and his team,” said Batch. “I really enjoyed the

experience. I learned a lot about the financial–planning

process. We work with a select number of high–net–worth

families. There are a lot of complex financial decisions that

have to be made. The work really intrigued me. I knew

that this was the career path I wanted to take. After

interning with the team, I found it to be a perfect fit and

the right place for me.”

Given their substantial assets, high–net–worth house-

holds require additional services from financial advisors

and wealth managers. “Our clients tend to have a lot of

complex financial issues and James will definitely help us

advise those clients,” said Crane, who has a degree in

finance from Florida Institute of Technology and played on

the Panthers’ baseball team from 1986 to 1990. “I got to

see the Tim Wakefield Show for two years, and we are still

close friends.”

Wakefield went on to play in the Major Leagues. He’s

best remembered for his 17–year career with the Boston

Red Sox, from 1995 to 2012. During that stretch, the Red

Sox were two–time World Series champions. Both Crane

and Wakefield played for the late Florida Tech coach Les

Hall, whose teams won 596 games over his 25–year career.

At Harvard and other Ivy League schools and top–tier

universities, graduating seniors in finance, economics, and

other disciplines tend to compete for training–program

slots at investment banks on Wall Street, such as Goldman

Sachs Group Inc. and JPMorgan, for example, as well as

consulting firms like Bain and Company.

“I had different opportunities,” said Batch.” I could have

gone the Wall Street route. Those are obviously fantastic

jobs. I know plenty of people who did that. But I wanted

something that was a little more hands–on and have the

opportunity to build relationships with the families I’m

working with, and doing so in a great community like

Brevard. It’s no secret this is an outstanding place in which

to work and live. I want to continue being part of this

community, give back and do my part. That’s what makes

the Space Coast special.”

Batch says he remembers the time when the commu-

nity reached out to help his family. It was about five years

ago when he was preparing to leave for Harvard.

“A defining moment in my life was in my senior year in

high school. My older brother (John Batch) was involved in

a serious car accident. He suffered a traumatic brain

injury. He was in the hospital in a coma for a long time.

The Merritt Island community was very supportive, very

helpful to my family during those times. That’s something

you don’t forget. And it’s another reason why I feel like my

place is here.”

“James had a lot of options coming out of Harvard and

could have easily wound up in New York or another big

city,” said Crane, who is a member of the Florida Tech

Board of Trustees. “We are thrilled he decided to join us. It

also says a lot about who he is, in that he wanted to come

back home and be close to his family.”

Job opportunities for new college graduates are

plentiful. College hiring continues to surge as employers

plan to hire 31.6 precent more new college graduates from

the Class of 2022 than they hired from the Class of 2021,

according to a new report from the National Association of

Colleges and Employers, or NACE.

Batch said his colleagues at Harvard accepted jobs

concentrated in three main industries: finance, technology,

and consulting.

“While there are other options, those are the big three

industries. And the majority of them landed jobs in New

York City. That’s a huge hub for Harvard graduates.”

Batch is entering an industry where demand for

financial–planning services is growing, partly because of

the number of people preparing for retirement.

As baby–boomers, in particular, age and company–

managed pension plans give way to self–directed retire-

ment savings accounts, individuals will increasingly need

professional guidance on investing and retirement

planning.

The complexity of investments and longer life spans are

adding to this demand.

Additionally, more than one–third of the financial

advisory workforce is expected to retire in the next 10

years. That means more than 240,000 new advisors will be

needed to just maintain the current workforce level,

according to the U.S. Bureau of Labor Statistics.

And demand will also grow as more young people seek

the help of financial advisors.

Personal financial advisors access the financial needs of

individuals and help them with decisions on investments,

such as stocks and bonds, tax laws, and insurance.

Advisors help clients plan for short– and long–term

goals, such as budgeting for education expenses and saving

for retirement through investments.

Recently, PricewaterhouseCoopers released a report on

“Retirement in America” and concluded a “call to action” to

get people to save more for their golden years.

The report’s summation states: “There are too many

signs suggesting the population is unprepared for retire-

ment. A quarter of U.S. adults have no retirement savings

and only 36 percent feel their retirement planning is on

track. Even for those who are saving, many will likely

come up short.

“We estimate the median retirement savings account of

$120,000 for those approaching retirement (age cohort 55

to 64) will likely provide less than $1,000 per month over a

15–year retirement plan. That’s hardly enough, even

without factoring in rising life expectations and increasing

health–care costs.”

Batch advises his generation, and others, to start

“saving money early in life. Be disciplined.”

Perhaps the most significant benefit of investing in your

20s is the impact that compounding will have on your

portfolio, he added. Compounding occurs when you

reinvest your earnings and those earnings begin to work

for you.

Four years ago, Batch packed his bags and luggage and

headed to Cambridge. Now he’s back in Brevard County

and starting his career. “I always knew I would return to

the community in which I was raised, and love. I came

back because this is my home, and I came back because of

the opportunity with Crane Private Wealth Group. This is

a great situation, being close to my family and being able

to work alongside an outstanding financial advisory team.”
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