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Seaside Bank and Trust looks to grow in Brevard, Forbes is market executive

Please see Seaside Bank and Trust, page 23

By Ken Datzman

VIERA — Relationship–driven Seaside Bank and Trust

has set its sights on Brevard for growth.

An entrepreneurial venture started in 2006 and

headquartered in Orlando, Seaside Bank is the newest

financial institution to open in this market. It has grown to

15 offices throughout the state, and has a sharp focus on

technology to deliver a seamless client experience.

The company recruited industry veteran Barry Forbes,

a Titusville native, to lead development of the Space Coast

market. Forbes has more than 35 years’ experience in

commercial banking.

He’s built valuable relationships with businessowners

and entrepreneurs in Brevard, and has long been involved

in community service, sitting on boards of charitable

entities.

“Seaside Bank has a fantastic reputation,” said Forbes,

who joined the bank last year as market executive for the

area and is a lifelong resident of the county.

“Service is its hallmark. I wanted to work for a com-

pany that really values service, and has a decentralized

process with local decision–making. So, we at the branch

are part of that process. I’m able to use my skills, more

than 35 years in banking, to make decisions that impact

our clients.”

Forbes serves his community as a member of the

Health First Foundation Board, the UCF Foundation

Board, and the Brevard Health Alliance Board. He is also

the board president for Hope for North Brevard, and

treasurer of the Brevard County Housing Finance

Authority.

The latter organization works with qualified first–time

homebuyers through a bond program.

“We focus on trying to facilitate affordable housing in

Brevard County. I believe it’s the biggest economic

challenge we face right now,” said Forbes.

Community service has been a cornerstone of his

career. “I’ve served on a lot of boards through the decades.

Today, I’m seeing a generational shift. The names are

changing. But in many cases, it’s the community–minded

sons and daughters who are stepping up into those roles,

which is great to see.”

Seaside Bank, a division of United Community Banks

Inc., has opened at 2328 Citadel Way near The Avenue

Viera. It has a boutique office there.

The local team includes Janet Kacer, branch manager;

Julie Sheldon, financial concierge; and Laurel Lang,

financial concierge. Sheldon and Lang are responsible for

delivering “exceptional” customer service to clients.

“We believe we have assembled a great team of bankers

at The Avenue office,” said Forbes.

Kacer has more than 35 years’ experience in leadership,

finance, accounting, operations, risk management,

strategic planning, and team building.

She began her career with SunTrust Bank before

joining McDonald’s franchise owners. While there, she

worked for more than 30 years in various departments,

such as human resources, marketing, and construction

management, and then served as chief financial officer for

eight years.

Kacer was also the chief operating officer for a payroll

and human capital management company, before joining a

certified public accounting firm in the area.

Forbes said the Viera branch is “centrally located and

easy for our clients to get to. I think we will be expanding

our branch footprint in the future, perhaps opening an

office in South Brevard and, hopefully, in North Brevard,

where I live.”

The Viera branch has a sleek look inside. It does not

resemble a typical bank with a cluster of teller stations.

“It’s almost like the office was built for each one of our

Seaside Bank and Trust of Orlando, a division of South Carolina–based United Community Bank, has opened its first office in Brevard.
The branch is at 2338 Citadel Way in Viera. The team includes, from left: Julie Sheldon, financial concierge; Barry Forbes, market
executive; and Laurel Lang, financial concierge. The branch manager is Janet Kacer. The bank’s hallmark is customer service. This year,
United Community Bank was ranked No. 1 in Customer Satisfaction with Consumer Banking in the Southeast by J.D. Power.

customers. That’s how we want to make them feel,” said

Tim Myers, president of the Central Florida Region for

Seaside Bank.

“The branch has a smaller footprint than a lot of

banks,” said Forbes, who reports to Myers.

“We don’t have a drive–thru at the Viera branch. With

the advent of digital banking, remote deposit capture, and

other technologies, I believe the physical size of the bank
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Hannah Metevia
hannah@growfl.com
Corporate Community Engagement Manager
GrowFL

ORLANDO (June 16, 2022) — Applications are now

open for the 12th annual GrowFL Florida Companies to

Watch awards program.

Each year, GrowFL recognizes the top 50 second–stage

companies headquartered in Florida for innovation,

community involvement, leadership, and growth.

GrowFL is Florida’s only organization that focuses

exclusively on second–stage growth companies, providing

CEOs the resources and services they need to accelerate

their business growth.

Developed by the Edward Lowe Foundation, Compa-

nies to Watch is a unique way to honor the companies that

demonstrate high performance in the marketplace with

innovative strategies and processes.

Since 2011, GrowFL has named 550 companies across

the state GrowFL Florida Companies to Watch Honorees.

The companies selected excel in developing valuable

products and services, demonstrate past and future growth

opportunities, embody entrepreneurial leadership, create

quality jobs, and enrich local communities.

While second–stage companies are the backbone of the

state’s economy, they often go unrecognized. In fact, in

2020, second–stage businesses made up only 12 percent of

Florida businesses yet created 34 percent of the jobs in the

state.

“Second–stage businesses are the champions that keep

our state strong by stimulating the economy, keeping the

workforce employed, and directly impacting communities

across the state,” said Jennifer Taylor, president and CEO

of GrowFL.

“Now in its 12th year, GrowFL Florida Companies to

Watch continues to celebrate the spirit of entrepreneurship

and shine a spotlight on the most deserving companies.”

A typical GrowFL Florida Companies to Watch class

is comprised of businesses that collectively gross over

$450 million in annual revenue, add more than 350 new

jobs per year, average a 30 percent increase in earnings

and experience 20 percent growth in employees annually.

“As a 2014 GrowFL Florida Companies to Watch

Honoree and entrepreneur myself, I am honored to help

celebrate the rockstar companies in our state. Second–

stage business owners are leaders who demonstrate

resiliency, unwavering dedication to their company and

team members, and innovation to overcome challenges

that arise,” said David Carrier, GrowFL Advisory Board

chairman and CEO emeritus of QuantumFlo Inc.

“GrowFL Florida Companies to Watch Honorees are

well–positioned for continued growth and will significantly

impact our state for years to come.”

Eligible applicants must be privately held, second–

stage commercial enterprises. Qualifying companies must

also be headquartered in Florida, employ between six and

150 people, and earn between $750,000 and $100 million

in annual revenue.

A selection panel of judges representing areas of

finance, technology, entrepreneurship, and small busi-

nesses, as well as past Honorees will review the applicants

and select the top 50 businesses to be announced in

September 2022.

“GrowFL Florida Companies to Watch is a terrific way

for the Tampa Bay Economic Development Council to

showcase local businesses thriving in our community. As

an organization, this gives us the chance to support and

celebrate our second–stage businesses as they grow, while

showing top talent that Tampa and Florida offer best–in–

class career opportunities,” said Alison Gelbaugh, economic

development manager at the Tampa Bay Economic

Development Council.

For more information and to apply for GrowFL Florida

Companies to Watch, visit https://growfl.com/about–

growfl–flctw.

l About GrowFL:

GrowFL is dedicated to supporting and accelerating the

growth of second–stage companies throughout Florida, by

providing their leaders focused, efficient, and timely access

to resources they deem important, such as connections

with other second–stage company leaders, and professional

organizations whose expertise, experience, and products

lead to the second–stage company’s continued growth and

prosperity resulting in diversification and growth of

Florida’s economy. Second–stage growth companies must

have at least six employees, $750,000 in revenue, and

possess the intent and desire to grow beyond second–stage.

l About the Edward Lowe Foundation:

Established in 1985, the Edward Lowe Foundation is a

national, nonprofit organization that supports entrepre-

neurship through research, recognition, and educational

programs, which are delivered through entrepreneur

support organizations. The foundation focuses on second–

stage companies — those that have moved beyond the

startup phase and seek significant, steady growth. In

addition, the foundation has a second mission of land

stewardship and is committed to preserving the natural

resources and historically significant structures at Big

Rock Valley, its 2,000–acre home in southwest Michigan.

For more information, visit https://edwardlowe.org.

Applications open for GrowFL Florida Companies to Watch, second–stage businesses compete to earn honor
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By Adam Lowenstein
adam@fit.edu
Florida Tech News Bureau
Florida Institute of Technology

MELBOURNE (June 20, 2022) — Florida Tech

students Samantha Sequeira and Ruth Nichols have

been named 2022 Astronaut Scholars, the prestigious

recognition from the Astronaut Scholarship Foundation

that signifies they are among the best and brightest

STEM students in the country.

Sequeira, a senior, is majoring in biomedical engineer-

ing, with a minor in nanotechnology. The scholarship will

help her continue to seek answers and cures — a quest

that has some personal motivation.

“Biomedical engineering is the future of medicine,”

she said in an essay written for her ASF application.

“Being able to study aneurysms, thromboses, and stem

cell treatments holds great personal weight because it

robbed my family of my grandparents. I aspire to prevent

that loss for other families.”

For Nichols, a junior who is a double major in

astrobiology and applied mathematics, attending college

was not a given in what she described in her ASF essay

as a “low–income, working–class” upbringing in Texas.

She said her interest in STEM came from her single

father, an oilfield worker who scanned pictures for

Nichols from a science textbook and helped her with

multiplication tables on the drive home from school.

“His example as a derrickman who would risk his life

on oil drilling rigs to support me as I was growing up

instilled within me a dedication to always try my

hardest,” she said. “It’s these humble beginnings that

remind me of why I want to help others from similar

backgrounds (especially women and other

underrepresented groups) who are curious about the

universe to achieve their dreams of going into STEM

fields.”

Both Sequeira and Nichols are outstanding students

and creative thinkers and deeply passionate about what

they do, according to letters of recommendation that

accompanied their scholarship applications.

Sequeira, winner of both Outstanding Student of the

Year and Distinguished Student Scholar awards, has

worked in two labs the past two years: the Multiscale

Cardiovascular Fluids Laboratory and the Motion

Estimation and Analysis Laboratory.

The fluids lab is run by Venkat Keshav Chivukula, an

assistant professor of biomedical engineering. He has

worked with Sequeira as course instructor, mentor and

research advisor in the lab and believes she has “out-

standing potential as a researcher and a powerhouse in

the future for high–impact research.”

“Samantha has demonstrated exceptional qualities

that make her an ideal fit for research, namely her

dedication, passion, enthusiasm, intellectual ability,

willingness to learn and above all, to not be fazed by

failure,” Chivukula wrote.

Nichols, who has also won both Outstanding Student

of the Year and Distinguished Student Scholar awards,

has worked in Robert Usselman’s quantum biology lab

and Andrew Palmer’s chemical ecology and astrobiology

lab, where she was involved in growing tomatoes in

Mars–like conditions for ketchup maker Heinz.

Palmer has worked with Nichols in her leadership

role in the Florida Tech chapter of the Astrobiology

Research Education Society, as well in class, and he has

seen her academic excellence and work ethic firsthand.

He said she is “easily” among the top 5 percent of

students he has worked with across his career.

“She is tireless in her pursuits of opportunities for her

fellow undergraduates to participate in astrobiology

research and activities. She was active in helping create

our Mars garden display to showcase vertical farming

and LED lighting, as well as projects involving robotic

farming systems and the deployment of an artificial

habitat,” he said. “In so doing, she has become instru-

mental in setting the tone for astrobiology research on

the Florida Tech campus for the foreseeable future, a

laudable accomplishment itself.”

Both recipients are active outside of the classroom, as

well.

Sequeira is president of the Florida Tech chapter of

Alpha Eta Mu Beta Biomedical Engineering Honors

Society and a member of the Honors College, Phi Eta

Sigma Honors Society, National Society of Biomedical

Engineers, and National Society of Women Engineers.

She is a member of Florida Tech’s cheerleading and

dance team.

Nichols is a member of Florida Tech’s Honors College.

She is an executive board member for ARES, where she

runs marketing and outreach programs, and a member of

the Beta Biological Honor Society and Phi Kappa Phi

Honor Society. She was a part of two Mars Desert

Research Station analog mission crews and, as a high

school student, founded a nonprofit called SciWare Books

which creates educational graphic novels and hosts

educational events.

This year, 68 undergraduate students from 45

universities and colleges across the United States have

been named to ASF’s 2022 class of Astronaut Scholars.

These exceptional students in science, technology,

engineering, and math (STEM) will collectively receive

up to nearly $1 million in financial support.

New this year is a group of Astronaut Scholars from

ASF’s Founders for the Future program, which was

created using a $1 million grant from Blue Origin’s

nonprofit Club for the Future. Named in honor of ASF’s

founders, the Mercury 7 astronauts, the program will

select an additional seven Astronaut Scholars each year

for the next seven years from seven current university

partners.

“Every year, we are blown away by the dozens of

extraordinary undergraduate students who are dedicated

to pursuing STEM to help create a better life here on

Earth,” said Caroline Schumacher, ASF’s president and

CEO. “This year is extra special to us because we’ve been

able to expand our impact through the Founders for the

Future program. Ultimately, we are fueling the career

paths of these students, who are destined to make lasting

contributions in their chosen STEM fields and become

the game–changers of tomorrow.”

ASF will present this year’s Astronaut Scholars

during its Innovators Gala on Aug. 27 at the Hilton

Orlando.

l About Astronaut Scholarship Foundation

The Astronaut Scholarship Foundation (ASF) is an

Orlando–based, 501(c)3 nonprofit commemorating the

legacy of America’s pioneering astronauts. Founded by

the six surviving Mercury 7 Astronauts in 1984, ASF

partners with industry leaders, universities, and

individual donors to achieve its mission of supporting and

rewarding exceptional college students pursuing degrees

in science, technology, engineering, and mathematics

(STEM). In accordance with federal law and U.S.

Department of the Treasury policy, this institution is

prohibited from discriminating based on race, color,

national origin, sex, age, or disability.

Florida Tech students Sequeira and Nichols among 68 students nationally to be named Astronaut Scholars
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By Libby Haydel
ehaydel1@lsu.edu
LSU College of Engineering

BATON ROUGE, La. (June 9, 2022) — Launch vehicles

and propulsion systems are very complex and must survive

extreme thermal, dynamic, pressure, and environmental

loads. The materials and alloys used in these systems are

often challenging to produce, costly, and have long lead

times.

Thanks to a NASA EPSCoR (Established Program to

Stimulate Competitive Research) and Louisiana Board of

Regents grant, LSU Mechanical Engineering Professors

Shengmin Guo and Michael Khonsari are working with

NASA and LaSPACE to advance additively manufactured

alloys to help reduce cost and lead times.

“Our goal through EPSCoR and other partnerships is to

advance technologies, including novel alloys, for our

missions and commercial spaceflight partners,” said Paul

Gradl, NASA principal engineer at Marshall Space Flight

Center in Huntsville, Alabama.

“Part of our role is to understand the additive manufac-

turing processes better and provide accessible data so that

NASA and industry can make better use of these processes

and novel alloys.”

For the past 18 months, Guo and Khonsari have been

experimenting with alloys used in liquid rocket engine

components made by additive manufacturing (AM)

methods, such as laser powder–bed fusion (L–PBF) and

laser powder–directed energy deposition (LP–DED)

methods. When NASA makes parts using additive

manufacturing, the parts cost 50 percent less to produce

than parts made with traditional manufacturing, and

parts can also be produced two to 10 times faster. Tradi-

tional parts can take a year to make, whereas, the same

part can be made using AM methods in a few weeks, or for

the most complex parts, in a few months.

L–PBF metallic 3D parts are fabricated by sequentially

and selectively melting thin powder layers according to

CAD–directed laser scanning strategies. Multiple laser line

scans form the desired 2D section shape, followed by

multiple powder deposition/laser irradiation cycles that

generate complex 3D metal/alloy parts. LP–DED allows for

large AM parts to be fabricated with a deposition head

attached to a robot based on a CAD–directed toolpath.

In this project, Guo, Khonsari, and their graduate

students conducted thermal and mechanical property

measurements on more than 30 AM alloys and processes

and established protocols for sample preparation, thermal

and mechanical property testing, material characteriza-

tion, and data analysis. Supported by EPSCoR and NASA

Marshall, this project will provide NASA and industry

with detailed datasets regarding thermophysical proper-

ties of the metallic AM parts.

“We have a lot of complex parts that have internal

features and channels that were traditionally made from

multiple joining operations (welding and brazing) to

fabricate a component,” Gradl said. “As additive manufac-

turing processes and metal alloys mature, we must have

good understanding of the properties to design for these

additive processes that include mechanical and

thermophysical properties.”

According to Gradl, the thermophysical properties are a

critical element of the design, and NASA required a

substantial dataset for materials used in additive manu-

facturing processes, which is where the EPSCoR grant

filled a gap. A key thermophysical property is thermal

conductivity, particularly in high–temperature compo-

nents, such as combustion chambers, where heat transfer

is critical for the alloy being used.

“This project builds upon the successful results of

multiple National Science Foundation grants, Louisiana

Board of Regents grants, and LSU’s investments in

material and advanced manufacturing research,” Guo said.

Apart from thermal property measurements, this team

utilized the LSU Center for Rotating Machinery (CeRoM)

equipment to perform mechanical testing and provide

mechanical property measurements using the LSU Shared

instrumentation Facility. CeRoM houses state–of–the–art

fatigue–testing equipment, including rotating bending,

fully–reversed bending, torsion bending, and tension

compression combined with torsion testing apparatuses.

“EPSCoR is excited to be associated with this research,”

said Jeppie Compton, NASA EPSCoR project manager.

“What is lab research today will one day be normal

business, and with this database of properties that the

team did methodical studies on, NASA and our industry

partners could have a huge advantage for decades to

come.”

Guo’s AM alloy thermophysical property work will also

be featured in the appendix of a textbook led by NASA

titled “Metal Additive Manufacturing for Propulsion

Applications.” This book will be published by American

Institute of Aeronautics and Astronautics under the

Progress in Astronautics and Aeronautics series.

Like us on Facebook (@lsuengineering) or follow us on

Twitter and Instagram (@lsuengineering).

LSU teams up with NASA to advance additively manufactured materials to reduce cost

Former educator turned entrepreneur Palmisano to address women’s group
MELBOURNE (June 23, 2022) — The American Business Women’s Express Network will meet from 11 a.m. to 1 p.m.

on Tuesday, July 12, at the Eau Gallie Yacht Club in Indian Harbour Beach.

The guest speaker will be former educator Wendy Palmisano, co–founder of Trinity Fitness. She earned her bachelor’s

degree in elementary education from UCF and taught first grade students at Discovery Elementary School in Palm Bay,

before launching Trinity Fitness in 2008 with her husband Jason. The venture started in their garage and has now grown

to 18 gyms across multiple states.

In 2012, Wendy Palmisano started The Juice Company. In May 2020, she was diagnosed with Parkinson’s disease.

“This made us really evaluate life and what we wanted the rest of our lives to look like,” she said.

They went on to start yet another company, “Win Your Days.”

“Our new passion is to help as many people and couples as we can to live their lives with intention and purpose, and

win their days.”

To make a reservation for her presentation, email scwexpress@gmail.com.

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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File photo

Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: karl.pischinger@bcso.us

Sent: Friday, June 22, 2018 10:28 AM

To: Ronald.Tomblin@bcso.us

Subject: RE: BAM phone

I did speak with Bob on this like requested. I am working on a possible solution through GTL but will keep you informed.

Thanks

Sgt. Karl B. Pischinger Jr. #1090
Brevard County Jail Complex
Office - (321) 633-0235
Main - (321) 690-1500 Ex. 51090
Cell - (321) 258-9241
Fax - (321) 690-1568
karl.pischinger@bcso.us
This email and any files transmitted with it are confidential and intended solely for the use of the individual or entity to whom they are addressed. If you
have received this email in error please notify the system manager. This message contains confidential information and is intended only for the individual
named. If you are not the named addressee you should not disseminate, distribute or copy this e-mail. Please notify the sender immediately by e-mail if
you have received this e-mail by mistake and delete this e-mail from your system. If you are not the intended recipient you are notified that disclosing,
copying, distributing or taking any action in reliance on the contents of this information is strictly prohibited.

From: Tomblin, Ronald
Sent: Thursday, June 21, 2018 2:49 PM
To: Pischinger, Karl <karl.pischinger@bcso.us>; Ingram, Michael <michael.ingram@bcso.us>
Cc: DeMorat, Michael <michael.demorat@bcso.us>; Hibbs, Darrell <darrell.hibbs@bcso.us>
Subject: FW: BAM phone

Karl,

Come see me about this. Looks like they are wanted to go in a different direction using phones, not laptops for
communication.

Thanks
Ron

MMaajjoorr RRoonnaalldd RR.. TToommbblliinn JJrr..,, CCCCMM

Brevard County Sheriff's Office

Brevard County Jail Complex
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By Judy Kent (jkent@nationalcenter.org)
and David W. Almasi (dalmasi@nationalcenter.org)
National Center for Public Policy Research

WASHINGTON (June 20, 2022) — Members of the

Project 21 Black leadership network, longtime supporters

of traditional Juneteenth celebrations, criticized efforts by

radical racialists seeking to supplant Juneteenth as an

alternative to Independence Day.

“Juneteenth is a holiday that should be celebrated by

all Americans as a testament to our nation’s creed that all

men were created equal,” said Project 21 member AK

Kamara. “But let us also remember that Juneteenth is not,

as the left would suggest, a replacement for the commemo-

ration of the founding of this great nation — Independence

Day, July 4th.”

“If someone tells you America should make Juneteenth

a new Independence Day, you should promptly tell that

person to get an MRI and mental health evaluation,” said

Project 21 member Michael Austin. “It’s an arrogance

beyond any knowledge of history or reason. Just like the

vaunted 1619 Project, this claim and any person who

utters it should be instantly ignored.”

Juneteenth commemorates the anniversary of the

June 19, 1865, arrival of Union troops in Galveston, Texas,

and news that the Civil War was over and the Emancipa-

tion Proclamation had abolished slavery two and a half

years earlier. Galveston’s former slave population called

the anniversary of that “Juneteenth,” and it became a

motivating and stabilizing commemoration for black

Texans experiencing the uncertainties associated with

their newfound freedom and a full integration into

American society.

For 23 years, Project 21 members have promoted the

expanding acceptance of Juneteenth in America as a

means of encouraging community, self–improvement and

American exceptionalism.

After the death of George Floyd and amidst Black Lives

Matter uprisings in 2020, corporations embraced

Juneteenth. Congress and the Biden administration

expedited the creation of a federal “Juneteenth National

Independence Day Act” holiday in 2021. Rep. Thomas

Massie, who voted against the bill, warned that “naming

this day ‘National Independence Day’ will create confusion

and push Americans to pick one of those two days as their

independence day based on their racial identity.”

“Activists are pushing the narrative that Juneteenth

should replace our July 4th celebration of Independence

Day,” said Project 21 member Emery McClendon. “Even

though Juneteenth is an important date to remember, it is

not on a level playing field with the celebration of our

nation’s founding.”

On “CBS Sunday Morning,” John Bible — an organizer

of the Juneteenth observance in Waco, Texas — called

Juneteenth “a second independence day — a true indepen-

dence day in America.” CNN posted a commentary by

University of Texas at Austin Professor Peniel E. Joseph

suggesting that “it is worth remembering that Juneteenth,

as much as the Fourth of July, represents American

democracy’s true birthday.” Georgia NAACP President

Gerald Griggs also told Reuters that Juneteenth is “the

true Independence Day.” There are also many T–shirts,

stickers and other items available from online retailers

that proclaim, “Juneteenth is my Independence Day.”

“The Juneteenth celebration was created to commemo-

rate when the final group of slaves found out about the

Emancipation Proclamation,” said McClendon. “Indepen-

dence Day encompasses all Americans celebrating the

birth of America, and not just a particular group or region.

Juneteenth cannot and should not replace the celebration

of our nation’s oldest and most important patriotic

commemorations.”

“July 4, 1776, was a pivotal day in world history. It is

the day the thirteen American colonies declared their

independence from England. June 19, 1865, was also an

important day because it represented freedom from slavery

— that the U.S. Civil War was over and the Emancipation

Proclamation had freed all slaves from their bondage,” said

Project 21 member Mike Hill. “Replacing July 4th with

Juneteenth is a preposterous proposal that bears no merit.

July 4th can be celebrated by ALL Americans, and indeed

anyone around the world who longs to be free from

government tyranny. Replacing Independence Day with

Juneteenth is a leftist ploy that will cause division in our

nation and an attempt to selectively rewrite our great

history.”

“Juneteenth is a cause for celebration and forgiveness

— not separatism and anger,” Project 21 Director of

Membership Development Donna Jackson wrote in a

commentary that appeared on the website of the Daily

Caller. “Celebrate emancipation locally, mindful of its roots

in the pursuit of opportunity and exceptionalism.”

“Without Independence Day,” Kamara said, “there

would be no Juneteenth. God bless America.”

Project 21, a leading voice of Black conservatives for

over 25 years, is sponsored by the National Center for

Public Policy Research. Follow Project 21 on Twitter at

@Project21News for general announcements. To be alerted

to upcoming media appearances by Project 21 members,

follow its media appearances on its Twitter account at

@NCPPRMedia.

Juneteenth must not replace Independence Day — Black activists oppose effort to subvert American history
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By G. Keith Smith, M.D.
g.keithsmithmd@gmail.com

OKLAHOMA CITY (June 21, 2022) — As govern-

ment is telling us where we can go and how we must

behave during the COVID–19 pandemic, we must have

faith that our government cares about our health.

Right? Government and medical practice can be

blended and work well together. Right?

Before we grant government more control over our

well–being, I believe we should look at how it has cared

for us in the past.

In the 1920s, the federal government deliberately

poisoned, by some counts, 250,000 Americans. There

was never even an acknowledgement, much less an

apology. As its interdiction efforts during Prohibition

were largely failing, Uncle Sam simply required the

addition of methanol to industrial alcohol they knew

would be diverted for drinking purposes. Many died,

developed kidney failure, or went blind from methanol’s

effects on the optic nerve. (This is where the saying

“blind drunk” originated.)

Any time a politician or bureaucrat proposes a

surrender of freedoms in the interest of our safety, I

can’t help but think about our government’s murderous

past. Prohibition was not the only time that the federal

government thought deliberately killing Americans was

a good idea.

President John F. Kennedy spared many lives when

he rejected the deliberate shooting down of an Ameri-

can jetliner in a false flag attack the Pentagon dubbed

Operation Northwoods. Cubans were to be blamed,

providing a justification for the invasion of their island.

Once again, there was no acknowledgement and no

apology for such homicidal insanity.

Why aren’t any claims by the government that they

have our best health interests at heart met with

skepticism, when targeting Americans has historically

been actual policy? A short editorial cannot begin to

accommodate a fraction of the murderous lies that have

been promoted by those who “want to keep us safe.”

We must distinguish those who claim our safety as a

priority, but obviously don’t mean it, from those who

make the claim and do mean it: the vast majority of

medical professionals. I believe we should guard

against intermixing groups with these disparate

objectives.

When was the last time you heard a politician admit

to an error? Not some “I’m rethinking this” sort of

whitewash, but a forthright “I was dead wrong”

statement and “I’m sorry.” Even if caught red–handed,

no politician or bureaucrat will likely ever say this

unless they want to commit career suicide.

Physicians, in contrast, make a diagnosis, imple-

ment preliminary treatment, then look for any and

every sign and lab result that would prove them wrong.

Savvy doctors also rely on experienced nurses to call

into question treatment decisions. Proven wrong,

physicians then choose another path and treatment,

acknowledging that they have been fooled.

Having learned from their “mistakes” and near–

misses, seasoned physicians are subsequently less

likely to fall prey to “decoy” or “false flag” presentations

masquerading as illness. Countless patients are alive

because of this physician desire to discover and admit

error. The withering criticism every physician in

training has received is largely meant to instill this

vigilance for error, the opposite of the mindset of the

politician, who can admit no wrong.

What happens if we try to mix two professions with

diametrically opposed interests: one whose sole interest

is getting re–elected, and the other whose sole interest

is determining the true nature of a patient’s distress?

Hasn’t the experience of the last two years shined a

light on medical treatment, government style? Clearly,

putting those who can never admit mistakes in charge

of those whose admission of mistakes is a life–saving

part of their profession invites disaster, as we have

seen.

While it is difficult to find truth in the media fog, I

believe we can narrow things down by excluding the

statements of those who have lied to us in the past. Not

those who have simply been mistaken, but those who

have attempted to deceive, usually to save themselves

or further their own interests.

We should remember that those deceivers in the

political world who have purposefully killed or who

have proposed killing Americans have never acknowl-

edged this or apologized. To think that “they are not

lying this time” is no different from believing that Lucy

will faithfully hold the football for Charlie Brown.

I believe we should insulate the medical profession

from the political profession, which has embraced the

idea that the end justifies the means. Distinguishing

the professional ethics and methods of politicians and

the medical profession should help us not only reject

further government intervention in medicine but begin

the process of rooting it out altogether.

l About the Author

Dr. G. Keith Smith is a board–certified anesthesiolo-

gist in private practice since 1990. In 1997, he co–

founded The Surgery Center of Oklahoma, an outpa-

tient surgery center in Oklahoma City, Oklahoma,

owned by over 90 of the top physicians and surgeons in

central Oklahoma. Dr. Smith serves as the medical

director, CEO and managing partner while maintaining

an active anesthesia practice.

In 2009, Dr. Smith launched a website displaying

all–inclusive pricing for various surgical procedures, a

move that has gained him and the facility, national and

even international attention. Many Canadians and

uninsured Americans have been treated at his facility,

taking advantage of the low and transparent pricing

available. His most recent effort is the launch of the

Free Market Medical Association which provides a

platform where those seeking to obtain high quality

and affordable health care can find free market–minded

providers, both physicians and facilities.

Operation of this free market medical practice, the

standard for all who have embraced this practice

approach, has gained the endorsement of policymakers

and legislators nationally. More and more self–funded

insurance plans are taking advantage of Dr. Smith’s

pricing model resulting in significant savings to their

employee health plans. His hope is for as many facili-

ties as possible to adopt a transparent pricing model, a

move he believes will lower costs and improve quality of

care for all.

He has made appearances on the John Stossel Show,

CNBC, Huffington Post, The O’Reilly Factor, Capital

Account, The Ron Paul Channel, NBC Nightly News

and has been featured by Reason Magazine’s TV

division. The New York Times, Time Magazine, ABC

news, Forbes and many others have written articles

featuring Dr. Smith’s revolutionary approach to the

pricing of health care and uncompromising free market

principles.

Dr. Smith resides in Oklahoma City, Oklahoma.

Should we trust government with our health? Doctor says insulate medical profession from political profession
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By Roger Hicks
roger@electrumbranding.com
President
Electrum Branding

VERO BEACH (June 15, 2022) — Marine Bank has

announced that president and CEO Bill Penney has been

named chairman of the Florida Bankers Association

(FBA), one of the state’s oldest trade associations. The

announcement was made at the organization’s 134th

annual meeting in Orlando.

Since 1888, the FBA has advocated on behalf of Florida

banks and promoted the banking industry in the state.

Today, the FBA boasts a membership of 200 financial

institutions whose deposits make up 98 percent of the total

deposits in Florida.

Penney has been active with the FBA for more than 11

years. In addition to being a current FBA board member

and serving as the chair–elect for the past year, he is the

former chairman of the Florida Bankers Educational

Foundation, a former member and chair of the Govern-

ment Relations Committee, and a former board member of

the Florida “BankPac,” a statewide, bipartisan, nonprofit

political–action committee.

In 2017, Penney was awarded the Florida Bankers

Association’s Chairman’s Award in recognition of his

continuous support of the organization, his leadership on

FBA committees, and his commitment to the success of the

banking industry.

In his role as chairman, Penney will help set policy and

oversee the general operation of the FBA to help maximize

the ability of its bank members to compete, serve custom-

ers and positively contribute to the economic well–being of

Florida.

“Meeting with our elected officials in Washington, D.C.,

to discuss the issues that affect our industry and how the

policies and regulations they implement impact their

constituents is an amazing opportunity to work together,”

said Penney. “I look forward to continuing to build on the

impressive track record of The Florida Bankers Associa-

tion.”

“Our Chairs take time out of their busy schedules to

lead the fight for our industry in Washington and Talla-

hassee,” said FBA President and CEO Alex Sanchez. “Bill

is an experienced banker who is passionate about speaking

out for our industry. His knowledge and leadership will

make him a powerful advocate for bankers throughout

Florida.”

“The past few years were challenging for our local

communities,” said Penney. “But our industry rose to the

occasion to find solutions. At Marine Bank, the connection

to our customers is stronger as a result and our team has

an even greater commitment to helping businesses grow

and add jobs and assisting people achieve the dream of

home ownership.”

In addition to his service with the FBA, Penney is

involved locally and is the past chair of the Indian River

Chamber of Commerce, the Indian River Economic

Development Council, the United Way of Indian River

County, and is currently vice chairman of the Alzheimer &

Parkinson Association of Indian River County.

Marine Bank is an active community supporter,

providing over $200,000 to more than 125 local nonprofit

organizations in the market over the last five years. For

more information, visit www.marinebank.bank.

Bill Penney named chairman of Florida Bankers Association, is CEO of Vero Beach–based Marine Bank
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Investments in Brevard propel expansion for employee–owned
Burns & McDonnell to open an office in the Melbourne market

By Jennifer Jirovec
jajirovec@burnsmcd.com
Marketing & Public Relations
Burns & McDonnell

MELBOURNE (June 22, 2022) —

Supporting momentum generated by

innovative aerospace, defense, and space

projects along with historical launches

along the Space Coast, Burns & McDonnell

is opening a new office in Melbourne.

The new 2,800–square–foot space at

6767 N. Wickham Road, Suite 106, is set to

open in July. Burns & McDonnell em-

ployee–owners there will serve the firm’s

Southeast clients that work primarily in

space facilities and aerospace manufactur-

ing.

“The team of professionals that Burns &

McDonnell is assembling in Melbourne will

allow us to deliver solutions to our growing

number of clients working on state–of–the–

art aerospace, defense and space projects,”

says Richard Pruss, Southeast regional

manager for the Global Facilities Group at

Burns & McDonnell.

The office will start with about 10

employee–owners and several more job

openings are posted for Burns &

McDonnell in Melbourne. The firm plans to

double the size of the team by next year

and have at least 50 employee–owners in

the office by 2025.

“Aerospace projects have greatly evolved

over the past decade,” says Rich Mahaley,

vice president and manager for Burns &

McDonnell in Orlando. “Companies we

partner with are sending groundbreaking

satellites and spacecraft into orbit and new

companies have emerged on Florida’s

Space Coast that are revolutionizing the

space industry. We couldn’t be more

thrilled to work with our commercial

aerospace partners on these transformative

projects.”

“This investment from Burns &

McDonnell is a true testament to the

economic strength of our community,” said

Lynda Weatherman, president and CEO of

the Economic Development Commission of

Florida’s Space Coast (EDC). “The EDC is

pleased to welcome them not only to the

Space Coast, but also as a member of our

Board of Directors.”

The Melbourne office is among the

design–build firm’s most recent expan-

sions, following the openings of offices in

Atlanta, Georgia; Charlotte, North

Carolina; and Huntsville, Alabama.

l About Burns & McDonnell

Burns & McDonnell (burnsmcd.com) is

a family of companies bringing together a

team of 10,000 engineers, construction and

craft professionals, architects, and more to

design and build critical infrastructure.

With an integrated construction and design

mindset, the firm offers full–service

capabilities. Founded in 1898 and working

from more than 60 offices globally, Burns &

McDonnell is 100 percent employee–

owned.

Space Coast Weavers and Fiber Artists to meet July 23
for Keith Straley’s ‘Grab Bag Color Theory’ workshop

By Ann Welly Revels
fiberworks.ann@gmail.com
Publicity Chair
Space Coast Weavers and Fiber Artists

MERRITT ISLAND (June 20, 2022) —

The Space Coast Weavers and Fiber

Artists will meet at 10 a.m. on Saturday,

July 23, at the Merritt Island Public

Library, 1195 N. Courtenay Parkway.

Keith Straley will present a workshop

on “Grab Bag Color Theory.”

He will explore spinning with different

colored fiber. Fiber artists who don’t spin

are welcome to join in to learn some

interesting insights on color theory and

what goes into yarn construction.

When buying prepared fiber for

spinning, it may be available in a particu-

lar “colorway” or palette designed by the

manufacturer. This workshop will look at

ways to get the most use out of various

colorways by deconstructing them and

recombining the colors in new ways.

Each participant will receive two ounces

of combed merino wool in an assortment of

colors as well as a handout detailing the

information presented in the workshop.

Participants will be encouraged to spin

up their fiber and use it in a project to

bring for a future show and tell.

Straley is a local writer, jeweler, and

multimedia artist currently exploring pre–

modern fashions using ancient, modern,

and innovated technologies and materials.

A Cocoa High School graduate and U.S.

Army veteran, he is the owner of Reset20

Studios.

His work is available online on Etsy,

and locally at Mrs. Mango & Company,

Knit & Stitch Boutique and various art

shows.

These meetings are free and open to the

public. There is no charge for the workshop,

but a suggested donation of $8 is requested

for the grab bags and handout.

Since 1983 Space Coast Weavers and

Fiber Artists has been Brevard’s go–to

guild for fiber arts: spinning, weaving,

basketry, rug hooking, and more. The guild

helps fiber artists, beginning or advanced,

learn through workshops and the informal

exchange of ideas. They also work to

educate the public about the fiber arts.

For more information on the Space

Coast Weavers and Fiber Artists, call

Jeanie McCormack at (321) 266–1610.
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By Bret Burghdurf
bret.burghdurf@microdrones.com
Microdrones

ROME, N.Y. (June 20, 2022) — The greens are

overgrown, the fairways are now part of the rough, and

the tee boxes are extinct at an abandoned golf course in

Biloxi, Mississippi. That’s why the team at MP Design

Group was hired to create a feasibility study for residen-

tial development. To do this, they’ll use drone LiDAR

technology to more efficiently create a topographic survey

of the old golf course. However, bad weather is on the

horizon and they also have to contend with Class D

airspace because of the proximity of Keesler Air Force

Base.

See how they deal with these challenges and more in

new episodes of Down to Earth: LiDAR for the Course.

“Down to Earth” is a documentary–style reality series

that shows how real surveyors collect data and turn it

into real deliverables, despite challenging conditions,

hidden dangers, and inclement weather.

In the first episode, Greg Thompson, the VP of field

services at MP Design Group, puts together the plan to

scan the abandoned golf course with the construction

inspector and drone pilot, Ryeley Jacobs.

According to Thompson, “The mdLiDAR1000LR gives

us the capabilities to penetrate tree canopies and wooded

areas to collect more data for our ground topo and provide

a better design surface for the engineers. We’re also able

to provide the data in a much–faster manner to our

clients, allowing us to complete more jobs.”

Completing more jobs is key to growing the business,

as David Machado, the owner of MP Design Group,

knows all too well. “The big difference between the

LiDAR technology and conventional surveying is the

time and manpower,” he said. “It’s just totally changed

the approach we’ve used in competing on surveying. It’s

also changed the timeframe significantly reducing the

turnaround times that we can give to our clients and

provide them with the critical data that they are looking

for.”

In the second episode, Thompson and Jacobs tee the

drone up at the abandoned golf course and try to get the

project completed in one days’ time, to afford them the

opportunity to work on another project the following day.

Jacobs is confident that the Microdrones technology

will help them get both jobs completed much faster than

conventional surveying methods. “The main thing with

the Microdrones products is the time spent on these jobs.

Time and budget are the most important things in this

industry and the drone has helped tremendously.”

In the third and final episode of LiDAR for the Course,

once the field work is complete, Thompson reviews and

processes the data collected from the mdLiDAR1000LR

to create the final deliverables for his customer. He uses

mdInfinity processing software to transform the raw

survey data into the files needed to create a 3D point

cloud of the ground surface. “The mdLiDAR1000LR was

able to provide us with almost 62 million points on this

short 22–minute flight,” said Thompson. “So, we have

more than enough data available to create the topo-

graphic survey needed.”

To learn more about Microdrones, visit

www.microdrones.com or follow @Microdrones on

Facebook, LinkedIn, or Twitter.

Teeing up an abandoned golf course for development with drone surveying; MP Design Group begins process
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JM Real Estate’s McDonald, Poirier announce $15.3 million
sale of six–building Wickham Commons Office Park in Viera

By Nicole Reed
nicole@jmrealestate.com
Marketing Director
JM Real Estate, Inc.

MELBOURNE (June 14, 2022) —

Senior Broker Associates Jewel McDonald

and Joseph Poirier of JM Real Estate Inc.

have announced the $15.37 mil-lion sale of

Wickham Commons Office Park, a six–

building campus located in the Suntree–

Viera area of Melbourne.

Real Capital Solutions (RCS) purchased

the property in 2019 and selected JM Real

Estate to provide property management

and leasing services for the asset.

Poirier was assigned as the leasing

agent for the office park and executed lease

transactions totaling nearly 26,000 square

feet over the last three years, bringing the

asset to 96 percent occupancy at the time of

the sale.

Jill Cervini, JM’s lead property man-

ager, oversaw the project management for

the new tenant buildouts along with

handling the day–to–day operations of the

complex. The 9.34– acre asset was pur-

chased by V3 Melbourne Office LLC based

in Apopka.

“This was a complex transaction with

six separate buildings on individual parcels

and 17 tenants,” said Poirier.

Wickham Commons is a prestigious

office complex in Viera with a beautiful

park–like setting complete with oak and

palm trees. The six buildings totaling

82,751 square feet received more than

$1 million in renovations during the

ownership of RCS.

Of the six buildings, five are single story

and the sixth is a two–story structure.

The central location of the property and

close proximity to Interstate 95 is ideal for

businesses seeking a presence in Brevard

County and the growing Viera market.

Nearby is Patrick Space Force Base.

RCS is an entrepreneurial real estate

company that invests smart capital and

provides practical solutions for real estate

opportunities. For over 30 years, RCS has

achieved success investing in entrepreneur-

ial real estate ventures. During that time,

the company has purchased and managed

more than 325 real estate assets, totaling

roughly $3.5 billion in acquisition value.

RCS currently has $1.5 billion in assets

under management.

l JM Real Estate is a full–service

commercial property management, leasing,

sales, and investment acquisition company

specializing in multi–tenant office, medical

office, retail, and industrial properties

located throughout Brevard County. For

more information about JM Real Estate,

contact Rob Solito at (321) 242–2882 or

visit JMRealEstate.com. JM Real Estate

welcomes new business opportunities.

City of Palm Bay Independence Day celebration set for EFSC
Bay Disaster Relief Committee.

The City of Palm Bay’s Disaster Relief

Committee was established Oct. 3, 2017,

following the disastrous effects of Hurri-

cane Maria and Hurricane Harvey.

The Disaster Relief Committee was

born out of the simple idea that we, as

individuals, can help to make a huge

difference in the lives of those who have

experienced a major disaster when we

come together and combine our efforts.

Chaired by Councilman Donny Felix,

the Disaster Relief Committee is intended

to serve as a conduit so that citizens and

City of Palm Bay employees can help those

affected by local, national, and interna-

tional disasters.

All funds raised and disbursed through

the Disaster Relief Committee will be

reported to the Palm Bay Municipal

Foundation and kept on record.

The Palm Bay Municipal Foundation is

exempt from federal income tax under

Section 501(c)(3). All proceeds go toward

identified natural disasters or disasters

needing assistance.

Event sponsors include Travel Camp,

Care Plus Health Plans, One Insurance

Group, Mi–Box Moving & Storage, and

Palm Bay Walmart.

For more information on this event,

visit www.PBFL.org/IndependenceDay or

email playpalmbay@pbfl.org.

By Andy Dimmig
andy.dimmig@pbfl.org
Community Outreach Coordinator
The City of Palm Bay

PALM BAY (June 20, 2022) — The City

of Palm Bay’s annual Independence Day

Celebration will return to the Palm Bay

Campus of Eastern Florida State College,

250 Community College Parkway SE, this

year.

The celebration will be from 5–9 p.m. on

Saturday, July 2, with fireworks capping

off the event around 9:15 p.m.

In addition to the fireworks, the

celebration will feature more than 20 food

trucks, vendors, live music, and a kids’ zone

with free inflatables, games, and face–

painting.

The band Blue Stone Circle will be

performing this year. They played at the

2018 event. Their repertoire is a mix of pop,

rock, blues/funk, modern and hard rock,

beach music, and all the old standards.

A limited number of paid VIP parking

spaces are available for the event. Passes

are $20 per vehicle and can be purchased

at www.PBFL.org/IndependenceDay.

VIP passes cannot be purchased the day

of the event. Tickets will be available until

June 30 or until they are sold out. Proceeds

from parking passes will go to the Palm
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Please see DEMACO, page 19

Florida Tech mechanical engineering graduate Narasimhon is a key cog in
DEMACO meeting worldwide demand for its commercial pasta machines
By Ken Datzman

From cars to robots to bridges, mechanical engineers

design and build some amazing things.

They love to create. And many future mechanical

engineers start honing their skills as youngsters, using

various tools to begin grasping concepts.

“As a kid, I tinkered with a lot of mechanical tools. It

runs in our family,” said mechanical engineer Lakshmi

“Simhon” Narasimhon, a project engineer at the global

firm DeFrancisci Machine Co., or DEMACO, in Melbourne.

He added, “My father was a mechanical engineer by

education, although he was a civil engineer by profession.

So, he was involved in both disciplines. I watched him

work and it interested me. I knew I wanted to study

mechanical engineering in college.”

Narasimhon earned his bachelor’s and master’s degrees

in mechanical engineering from Florida Institute of

Technology in Melbourne. He graduated with his

bachelor’s degree in 2018.

He was a mechanical engineering intern at DEMACO

and performed so well the longtime company hired him

full time in June 2020. The more than 100–year–old

DEMACO designs and builds pasta–manufacturing

equipment for the biggest food companies in the world,

including General Mills, Conagra Brands, Kraft Heinz,

Campbell Soup, Stouffer’s, Chef Boyardee, Nestle USA,

and Ronzoni, among others. DEMACO is the oldest

company of its kind in America.

“As an intern, Simhon did an outstanding job, quick on

the uptake,” said businessman Leonard DeFrancisci, who

co–owns DEMACO with his cousin Joseph DeFrancisci.

“Simhon gave us the ability to design products remotely

collaborating with professionals from different regions. He

helped us make that transition. We were able to do that

with CAD (computer aided design) tools.”

Leonard DeFrancisci continued, “All of the things he did

helped us reduce our time to release the drawings, which

in turn reduced our delivery times for the machines. That

was big because the supply chain got hit hard during

COVID–19. He’s a team player, a great addition to our

company.”

Narasimhon was named Florida Tech’s Career

Management Services’ 2020 Intern of the Year, based on a

series of performance evaluations by his employer.

Career Management Services provides assistance to

students seeking major–related work experiences and also

administers the Cooperative Education, or “Co–op”

Program.

“That was a big honor for Simhon and for us,” said

Leonard DeFrancisci, whose company has worked closely

with Florida Tech through the years hosting interns at its

business.

“What I really love about DEMACO is that it is a fifth–

generation family–owned business,” said Narasimhon.

“There is a lot of built–in history, a lot of generational

knowledge, and that helps us innovate better because

procedures have been tried and tested over the decades.

The functionality of concepts is well–established.”

In the late 1930s, for example, the company introduced

and patented an automated “spaghetti spreader” with a

continuous drive and trim–handling system. DEMACO

also invented and patented the industry’s first “premixer”

in 1975.

The unique blade pattern of this premixer dramatically

improved mixer operations and delivered “unprecedented”

Lakshmi ‘Simhon’ Narasimhon is a project engineer at the global firm DEMACO in Melbourne. The more than 100–year–old company
designs and manufactures commercial pasta machines and equipment for the largest food companies in the world. Narasimhon earned
his bachelor’s and master’s degrees in mechanical engineering from Florida Tech. He was an intern at DEMACO before being hired
full time. In fact, he was named Florida Tech’s Career Management Services’ 2020 Intern of the Year.

BBN photo — Adrienne B. Roth

quality to DEMACO customers worldwide.

The Generation III premixer is the most advanced and

highest quality premixer available today. The mixer shell

is thick and fully welded with no cracks or crevices for

hygienic operation. DEMACO has a big focus on sanitation

when designing and manufacturing pasta equipment.

Narasimhon said working for a pasta–machine

manufacturing company is interesting.

DEMACO builds equipment for making all types of

pasta, including fresh pasta, frozen pasta, dry pasta,

canned pasta, and filled pasta to include ravioli and

tortellini, as well as sheeted pasta and noodles.

“We are a global company,” said Narasimhon.

“DEMACO has a huge footprint. Over the years, our pasta

machines have been shipped all over the world. We deal

with international customers on a regular basis. This is a

niche industry. I didn’t realize how complex these ma-

chines are until I started working with the equipment.”

He added, “People see packaged pasta on the shelves in

grocery stores, but they really don’t know how much work,

how much effort, how much infrastructure goes into

bringing pasta products to the market. It’s mind–blowing.”

Thomas Jefferson is credited with bringing the first

“macaroni” machine to America in 1789 when he returned

home after serving as ambassador to France.

Leonard DeFrancisci said his company has built a wide

range of pasta–making machines.

“One that I am really proud of was a ravioli machine

that made over 1 million ravioli per hour. It was quite a big

machine. It was built in Melbourne. We also made some

noodle–canning equipment that produced roughly 1,100

cans a minute. The biggest food companies around the

globe use our machines, as do many smaller regional

companies.”
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Please see Avanti Way Realty, page 21

Industry veteran Lourdes Sliwa opens first Avanti Way Realty office here, fast–
growing South Florida–based company has big focus on technology, innovation
By Ken Datzman

Miami–based Avanti Way Realty, a technology–driven

residential and commercial brokerage founded by two

entrepreneurs, has been pinpointing growth markets

around the state for office expansion of the 15–year–old

brand.

Avanti Way Realty has recently opened in Jupiter,

Orlando, and Jacksonville on the East Coast, and Tampa

and Naples on the West Coast of the state.

The company has more than 1,300 agents statewide

and plans to continue to ramp up its office locations this

year.

Avanti Way Realty has “Agentpreneurs” and uses a

“Branchising” business model to help set itself apart in the

industry.

Brevard is one of its new markets as the company is

making inroads with its innovative model. With a growing

population base and with new residents flocking to the

Space Coast, Avanti Way Realty sees the Brevard real–

estate market as an opportunity to grow.

Investor activity here in both residential and commer-

cial sectors has remained strong.

Avanti Way Realty has opened an office in Melbourne,

led by real–estate industry veteran Lourdes Sliwa, a top–

producing agent with $20 million in production volume

last year. She is the branch leader for the office at 2825

Business Center Blvd., Suite A1, south of the Pineda

Causeway, and near the Space Coast Association of

Realtors.

Sliwa will oversee operations of the office and has

brought Debbie Strawhand and Elizabeth Findley from

her team with her. The Melbourne office serves the area

from Grant to Titusville.

Avanti Way Realty was started by Enrique Teran and

Andres Korda. They have built their organization into a

success. Melbourne is the 13th office for the firm.

Ranked as the third fastest–growing company in South

Florida by the “South Florida Business Journal” and

named one of the Most Innovative Brokerages nationwide

by “Inman,” Avanti Way Realty has achieved more than

$5 billion in production.

“The founders have a clear vision — a strategic plan —

for expanding Avanti Way Realty into markets where

there is population growth and favorable demographics,”

said Realtor Sliwa, who is recruiting new agents for the

Melbourne office.

“They plan to open up to 10 more branches in Florida

by the end of this year. The company is well known in

South Florida. Now Avanti Way is extending its brand into

select markets. We’re excited about opening in Melbourne

and introducing the Avanti Way brand in Brevard

County.”

Sliwa met with the founders — who came to Melbourne

— to learn more about the Avanti Way Realty system. The

firm has focused heavily on technology, using artificial

intelligence, predicative analytics, and neighborhood–

specific data to target potential buyers.

“We proudly welcome Lourdes to the Avanti Way

family,” said Korda. “She is a proven power leader,

respected industry veteran, and the perfect ambassador to

highlight our revolutionary approach and the power of our

proprietary ecosystem throughout Brevard County. We are

confident she will make her mark and achieve great

success in this dynamic market. We look forward to

helping her office grow.”

“I saw how their proprietary system makes the real–

estate agent’s job easier and it actually improves the whole

transaction experience for the client,” said Sliwa, a 24–year

resident of Brevard County.

“I was impressed. I decided it was something that I

wanted to be a part of. I had never intended to open my

own brokerage, but as soon as I experienced all of the

incredible technology Avanti Way provides, I signed on to

bring Avanti Way Realty to Brevard.”

The Avanti Way Group affiliates include Avanti Way

Capital, Propfolio Management (property management

firm), and Folio Title.

 Tannya Simms of CDS Builders said,“My husband,

Chris Simms of CDS Builders, has been discussing with

our longtime friends and owners of Avanti Way Realty

about expanding to Brevard.”

“That conversation started five years ago. Now with the

amazing help of Lourdes Sliwa and others, it has become a

reality,” she added.

Avanti Way Realty is always challenging the industry’s

status quo, said Sliwa, bringing innovation that helps

agents and consumers alike.

Avanti Way’s technology platform, for example, a

cloud–based program designed by Korda and Teran,

provides a paperless management system.

It handles everything from transaction documents to

marketing materials. Contracts are easy to create with

integration of the local Multiple Listing Service.

Real–estate companies have been heavily investing in

technology. According to Second Century Ventures, more

Lourdes Sliwa, who has worked in the Brevard real–estate market for the last 14 years, is opening an Avanti Way Realty office at 2825
Business Center Blvd. in Melbourne. She is the branch leader for that office. The fast–growing South Florida–based company is
expanding into select markets with its brand. The 15–year–old company was founded by entrepreneurs Enrique Teran and Andres
Korda. Sliwa is an accounting graduate of Florida International University in Miami.

BBN photo — Adrienne B. Roth
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New study on fully automated, self–driving vehicles in Canada points to problematic knowledge gap
fully automated, self–driving technologies — an indication

that consumers are unaware they are overestimating their

AV knowledge.

Technology failures and cyber security top the list of AV

concerns as 48 percent of consumers cite the possibility of

AVs being hacked as a disadvantage. This concern is cited

equally across generations. There is a desire for greater

knowledge, as 77 percent of consumers say they need more

information on what is being done to prevent hacking.

“Successful adoption of AV technologies may be best

facilitated when consumers are adequately educated and

have a sound understanding of the technologies’ capabilities,”

said Lisa Boor, senior manager of auto benchmarking and

mobility development at J.D. Power. “Consumers are

receptive to learning about technology but managing

misconceptions regarding the benefits AVs offer is impera-

tive. Industry stakeholders must work together to ensure

consistent consumer–facing terminology is used and that

there is continuity in AV education across learning and

information sources.”

The study incorporates a series of questions to identify

information sources consumers have used to learn about the

advanced driver assistance systems (ADAS) on their current

vehicle and information sources they prefer to use to learn

about automated vehicles in the future. The most utilized

information sources consumers say they use to learn about

ADAS features are the owner’s manual (32 percent), dealer

explanation (30 percent) and family/friends (25 percent).

Traditional methods relying on the dealer relationship and

static written materials have proven to be inadequate for

educating consumers about the complexity of ADAS and AV

technologies. There is an opportunity for more effective

training methods which will create a solid foundation for

learning and aid in the acceptance of AV technology.

The study finds a notable shift in consumer preferences

for information sources to learn about fully automated,

self–driving vehicles. The most preferred information sources

are online search (50 percent), vehicle manufacturer/

developer websites (50 percent), online videos (36 percent)

and industry/academic experts (34 percent). The value of

industry/academic experts is recognized as more preferred

than family/friends and social media sources.

“This study paints a broader picture of Canadians’ current

level of understanding about AVs, which also helps us

understand the knowledge gaps,” said Tara Andringa,

executive director of PAVE. “Canadians are curious about AV

technology on the roads today and what’s coming in the

future, and it’s our mission at PAVE Canada to help the

public better understand the full scope and potential of

driverless technology.”

Following are key findings from the 2022 study:

l Consumer readiness for fully automated, self–driving

vehicles is low: The index score for consumer AV readiness is

37 (on a 100–point scale). Consumers in Canada show low

levels of readiness on all metrics and have the lowest comfort

riding in a fully automated, self–driving vehicle and the

lowest likelihood of purchasing one. Consumers are most

comfortable with non–personal use for transporting goods or

transporting those unable or unwilling to drive due to age or

injury as opposed to applications that involve themselves.

l Consumers are receptive to AV training: More than half

(55 percent) of consumers are willing to complete training to

operate an AV and for those who say they know “a great deal”

about AVs, the percentage increases to 87 percent. There is

an expectation among 71 percent of consumers that addi-

tional training would be required to own and operate a fully

automated, self–driving vehicle.

l Moving the needle on consumer comfort with AVs: To

feel comfortable with automated vehicles, 79 percent of

consumers want more information on how the vehicle

technology meets government standards. Consumers are

willing to seek information on provincial websites.

l Usage of ADAS features increases comfort with

automation — but doesn’t aid accuracy of AV understanding:

Just 25 per-cent of respondents say they are comfortable with

partial or full self–driving automation compared with 37

percent of those who frequently use active driving assistance

on their current vehicle. However, frequent use of active

driving assistance does not translate to a higher level of

accuracy when defining a fully automated self–driving

vehicle. Only 33 percent of those who are comfortable with

driving automation can accurately define a fully automated

self–driving vehicle vs. 30 percent among those who fre-

quently use active driving assistance.

“A misalignment of consumer expectations around what

automated driving is and is not continues to be a market

challenge,” said Bryan Reimer, Ph.D., research scientist in

the MIT Center for Transportation and Logistics AgeLab and

a founder of MIT’s AVT consortium. “As manufacturers and

other technology pioneers move to accelerate deployment of

assisted and automated driving, education on what systems

can and cannot do will become an increasingly complex

hurdle for safe adoption. The sooner public–private stake-

holders come together to embrace these challenges, adopt

user–centric communication standards, and promote a

unified viewpoint, the greater the opportunity will be to

accelerate consumer satisfaction and safe technology

utilization in this evolving sector.”

The J.D. Power 2022 Canada Mobility Confidence Index

(MCI) Study is based on responses from 4,000 vehicle owners

in Canada age 18 and older who completed a 15–minute

online survey. The study results were balanced to basic

census demographics to be nationally representative. The

study was fielded in April–May 2022. The study index is

based on six unique attributes of consumer comfort with fully

automated, self–driving vehicles. The comprehensive metric

measures consumer readiness for AV technology in several

categories: personal vehicles; commercial vehicles; public

transit; riding if unable to drive due to age or injury; sharing

the road with other AVs; and consumer purchase intent.

l About J.D. Power

J.D. Power is a global leader in consumer insights,

advisory services and data and analytics. A pioneer in the use

of big data, artificial intelligence, and algorithmic modeling

capabilities to understand consumer behavior, J.D. Power

has been delivering incisive industry intelligence on customer

interactions with brands and products for more than

50 years. The world’s leading businesses across major

industries rely on J.D. Power to guide their customer–facing

strategies.

J.D. Power has offices in North America, Europe, and Asia

Pacific. To learn more about the company’s business

offerings, visit JDPower.com/business.

l About PAVE Canada

Partners for Automated Vehicle Education (PAVE) is a

501(c)(3) nonprofit whose mission is to improve public

understanding of advanced vehicle technologies in order to

maximize the potential benefits in safety, mobility, and

sustainability. PAVE members include automotive manufac-

turers, technology companies, and nonprofit organizations. In

2021, Transport Canada awarded PAVE an Enhanced Road

Safety Transfer Payment Program grant to launch PAVE

Canada in order to expand AV education efforts to the

Canadian public.

l About MIT Advanced Vehicle Technology Consortium

The Advanced Vehicle Technology (AVT) Consortium is

an industry–academic partnership within the Massachusetts

Institute of Technology (MIT) Center for Transportation and

Logistics. The AVT Consortium was launched in September

2015 with the goal of achieving a data–driven understanding

of how drivers engage with and leverage vehicle automation,

driver assistance technologies, and the range of in–vehicle

and portable technologies for connectivity and infotainment

appearing in modern vehicles. The effort aims to develop

human–centric insights that drive the safety and conve-

nience of automated vehicle technology development and

advances the consumer’s understanding of appropriate

technology usage.

By Geno Effler (media.relations@jdpa.com)
J.D. Power
Tara Andringa (tara.andringa@pavecampaign.org)
PAVE Canada
and Arthur Grau (agrau@mit.edu)
Massachusetts Institute of Technology

TORONTO (June 15, 2022) — Consumer readiness for

fully automated, self–driving vehicles in Canada is low, and

there are considerable deficiencies in consumer understand-

ing of automated vehicles (AVs), according to the findings of a

new study conducted by J.D. Power, Partners for Automated

Vehicle Education–Canada, and MIT’s AVT Consortium. The

study was supported by funding from Transport Canada

through an Enhanced Road Safety Transfer Payment

Program grant awarded to PAVE Canada.

The J.D. Power 2022 Canada Mobility Confidence Index

(MCI) Study, released today, finds that 67 percent of

consumers in Canada possess inaccurate knowledge of fully

automated, self–driving vehicles — a problem not unique to

Canada. More than half (59 percent) of respondents classify

driver–assist technologies that are available today as being
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Norfolk completes largest solar farm in Nebraska, NPPD’s
first large–scale battery storage project for solar energy

By William Patterson
william.patterson@solsystems.com
Sol Systems

NORFOLK, Neb. (June 22, 2022) —

Today, the City of Norfolk, Nebraska Public

Power District (NPPD), and members of the

community celebrated the end of the

construction phase for the largest solar

farm in the state, which is paired with the

NPPD’s first large–scale battery storage

system.

The 8.5 MW solar + battery storage

system is developed and operated by solar

energy developer Sol Systems in partner-

ship with EPC firm GenPro Energy

Solutions (GenPro) and real estate develop-

ment firm Mesner Development.

The array is part of NPPD’s community

solar program, SunWise, allowing local

Norfolk residents to purchase clean energy

produced from the array at a fixed price to

offset normal retail electricity. Sol Systems

and NPPD entered a 30–year power

purchase agreement for the energy of the

array, providing a fixed cost of energy for

NPPD and Norfolk residents for decades.

“The Norfolk community solar facility is

going into operation, and it is great to

officially celebrate the completion of the

state’s largest solar facility,” says NPPD

Account Manager Brittney Koenig. “Norfolk

customers who have signed up for commu-

nity solar shares began to see a credit on

their bill starting in June.”

“We’re excited to officially launch this

project. Participating community members

will soon be able to utilize affordable, locally

generated clean energy for the first time in

this form and fashion. We’re proud to have

worked collaboratively with NPPD and the

private sector to provide the opportunity. It

adds to our quality of life,” said Mayor Josh

Moenning.

The large–scale battery storage system

is capable of storing up to 2 MWh worth of

electricity produced by the solar farm. This

will allow NPPD to store solar energy for

flexible discharge times, like summer

evenings or winter mornings during its grid

peak times.

During construction, the project site was

planted with pollinator habitats to support

local bee and butterfly populations. Prairie

flowers and grasses will build up a thriving

native habitat, stabilizing and supporting

soil health while providing habitat for

species at risk.

In addition to the energy and educa-

tional benefits of the array, Sol Systems

partnered with Northeast Community

College (NECC) to establish three scholar-

ships for students interested in the school’s

Electrical Construction and Control

Program. The scholarships, which cover two

years of tuition for students, were awarded

this spring. In further partnership with

NECC, internships with GenPro were

established for students already enrolled in

the Electrical Construction and Control

Program, providing them with hands–on

experience helping to construct the array.

“Sol Systems is proud to be a part of this

solar + storage project with NPPD and the

City of Norfolk because it fully captures

what is at the core of Sol’s mission,” said

Anna Toenjes, senior director of business

development at Sol Systems. “The project

will service this community with clean,

renewable energy for decades while cre-

ating strong community impact through our

scholarship work with NECC. In addition, I

am personally proud to have been a part of

an all–female team at Sol that led the

contract negotiations, development, and

financing of this solar + storage project”

“As the EPC who has constructed the

most municipal solar arrays in the State of

Nebraska, it is really important that we can

give back to the communities we serve,”

said Molly Brown, executive vice president

of corporate strategy at GenPro. “Education

is at the core of who we are, and the

partnership with NECC allowed us to train

the next generation of solar electricians. We

need more skilled labor as this industry

continues to grow.”

“We are proud to be part of the ongoing

effort to develop clean energy in Nebraska,”

said Cliff Mesner, owner of Mesner

Development. “Our mission is to provide

every Nebraska community with the

opportunity for high quality, affordable

clean energy integrated with local public

power districts and municipal utilities. We

believe in public power and we are inspired

by the leadership in Norfolk.”

l About Sol Systems

Sol Systems is a leading national solar

energy firm with an established reputation

for integrity and reliability across its

development, infrastructure, and environ-

mental commodity businesses. To date, Sol

has developed or financed over 1 GW of

solar projects valued at more than $1 billion

for Fortune 100 companies, municipalities,

counties, utilities, universities, and schools

and provides services to 18,000 customers

across America. The company was founded

in 2008, is based in Washington, D.C., and

is led by its founder. For more information,

visit https://www.solsystems.com.

l About GenPro

GenPro was founded in Rapid City,

South Dakota, in 2003. One of the first solar

EPCs in the region, GenPro specializes in

developing and constructing energy projects

for municipalities, public power entities,

regional utilities, and government agencies.

GenPro’s energy management services

include energy efficiency, resiliency, and

onsite distributed energy generation.

l About Mesner Development Co.

Mesner Development is a real estate

development firm specializing in affordable

and workforce housing. Its owners, Cliff and

Kathy Mesner, are both attorneys practic-

ing in Central City, Nebraska. In addition

to housing, the Mesners have helped

several communities develop community

solar.
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l Know where water contamination can occur. Water

impurities are not just limited to the water source but can

also happen in the distribution system after treatment

from the local municipality or private well has already

occurred. While many naturally occurring chemicals and

impurities from local water treatments can be filtered at

the source, contamination can occur in service pipes. These

issues are commonly found in homes built before 1986

when lead pipes, fixtures and solder were regularly used.

l Consider upgrading the filtration system currently in

place at your home. After reviewing your current system,

you may want to consider upgrading it. While there are

many options, Culligan offers a groundbreaking system,

the Aquasential Smart Reverse Osmosis (RO) system,

regarded as the “World’s Most Efficient (Efficiency is based

on 3rd party testing to NSF standards.)” RO Drinking

Water System. With up to seven stages of filtration and 12

different filter options, it is certified for the reduction of 60

contaminants which include 15 emerging contaminants,

including lead, arsenic, pharmaceuticals, volatile organic

compounds (VOCs) and PFOA/PFOS.

“The Culligan Aquasential Smart RO and Aquasential

Standard RO when used with Total Defense or Total

Defense + Mineral Cartridge are tested and certified by a

third party certification laboratory to NSF/ANSI 53 to

reduce PFOA and PFOS in water by more than 95 percent

(Testing was performed under standard laboratory

conditions; actual performance may vary),” said Larned.

l Notice any issues that may be caused by water

impurities. Some signs of problem water include corroded

plumbing fixtures, unpleasant odors, disagreeable taste,

discolored water and even shortened appliance lifespan. It

is important to note that some water contaminants cannot

be detected by taste, odor, or color. In these cases, only a

water test can identify an issue.

l Schedule a test to identify impurities in your water.

Water contamination can happen at any time, so it is

important to have your water tested by a water expert who

can offer solutions to bring your water to meet safe

drinking water regulations as set forth by the EPA. A basic

water test from your local Culligan water expert is free and

easy, and can detect impurities such as nitrates, hardness

and total dissolved solids that are odorless and tasteless. A

water sample taken straight from the tap can typically

provide results in 10 minutes. If indicated by the on–site

home analysis, Culligan can provide a more detailed water

analysis in its certified testing laboratory. Your Culligan

professional can provide you with the details.

While testing can be done at any time, Culligan

recommends scheduling a water test as a result of one of

several key factors, including after moving into a new

house, if water–using appliances are showing signs of hard

water scale buildup, and as soon as a noticeable change

happens to your water’s taste, odor or appearance. Well

water should also be tested whenever any changes in your

water such as color, taste, odor, or cloudiness are noticed.

According to the EPA, it is recommended to test well water

annually to ensure it does not contain harmful contami-

nants.

l Ensure your current water filtration system is up to

date. If your home already has a water filtration system in

place, it is important to continue the ongoing maintenance

required. This includes scheduling filter replacements as

needed.

For more information about Culligan water treatment

products, including water softeners, drinking water

systems, whole–house systems and solutions for business,

or to find your local representative visit www.culligan.com.

New study shows ‘forever’ chemicals in drinking water are more dangerous than thought; Culligan tips

By Jillian Daniele (jillian.daniele@culligan.com)
Culligan International
and Cheryl Georgas (cgeorgas@lcwa.com)
L.C. Williams & Associates

ROSEMONT, Ill. (June 21, 2022) — Two compounds

found in drinking water are more dangerous than previ-

ously thought, according to a new report from the Environ-

mental Protection Agency (EPA). These compounds pose

risks even at such low levels that they cannot be detected.

The two compounds, known as PFOA and PFOS, are

used in nonstick frying pans, water–repellent sports gear,

stain–resistant rugs, cosmetics, and a variety of other

consumer products. These “forever” chemicals either don’t

degrade or do so slowly and can remain in a person’s

bloodstream indefinitely. They have been linked to cancer

and low–birth rates.

“The report from the EPA underscores that the quality

and safety of our water continues to be a growing issue in

some parts of the U.S.,” said Judd Larned, president of

Culligan Water, a world leader in water–treatment

solutions. “While most tap water does meet EPA stan-

dards, in some areas the water still may contain these

unhealthy and potentially harmful elements.”

The EPA just issued advisories that set risk thresholds

for PFOA and PFOS to near zero, down from the 70 parts

per–trillion guideline that was set in 2016. The EPA plans

to propose national drinking water regulations for PFOA

and PFOS later in 2022, with a final rule expected

sometime next year.

To help mitigate the risks involved in drinking tap

water, Culligan has developed a number of recommenda-

tions and tips, including:
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Carnegie Endowment, Princeton launch
a groundbreaking initiative to counter
threats to the information environment

By Clarissa Guerrero
clarissa.guerrero@ceip.org
Carnegie Endowment for International Peace

WASHINGTON (June 22, 2022) — The Carnegie

Endowment for International Peace and Princeton

University announced today a year–long effort to design

the Institute for Research on the Information Environment

(IRIE), an international resource to study information

ecosystems that can spur evidence–based policy solutions.

“The recent pandemic has only underscored the

challenges policymakers face in addressing complex issues

within a polluted information environment. Unfortunately,

little is known about the effects of threats like

disinformation or countermeasures to them,” said Alicia

Wanless, director of the Partnership for Countering

Influence Operations at the Carnegie Endowment. “Now

more than ever the international community needs the

support and resources to fully understand today’s informa-

tion environment and craft sound policy solutions — that’s

why we’re developing IRIE.”

“This is a very important and ambitious initiative,” said

Princeton University Dean for Research Pablo

Debenedetti, the Class of 1950 Professor in Engineering

and Applied Science and professor of chemical and

biological engineering. “Its goals are to apply state–of–the–

art, scientifically rigorous methods rooted in data science

to study the information ecosystem, and to propose

evidence–based solutions to address the crisis of

disinformation.”

Debenedetti continued, “Very few challenges confront-

ing society today are more urgent than the threat that

disinformation poses to democracy and its institutions.

Princeton is proud to partner with the Carnegie Endow-

ment for International Peace on this project, and grateful

to Microsoft, Craig Newmark Philanthropies, the Knight

Foundation, and the William and Flora Hewlett Founda-

tion for their generous support.”

IRIE will aim to design an inclusive multi–stakeholder

research institution modeled after the European Organiza-

tion for Nuclear Research that supports large–scale shared

infrastructure and brings researchers from around the

world together to speed new discoveries.

Building on lessons learned from many disciplines,

IRIE will enable foundational science to meet the urgent

need of safeguarding the global information environment.

Specifically, IRIE will:

l Maintain data and technical resources that support a

wide range of analyses;

l Speed academic research by building accessible data

pipelines;

l Advance policy debates around managing online

commons;

l Develop international multi–sectoral capacity for

evidence–based stewardship of the information environ-

ment; and

l Improve policymaking by enabling a richer under-

standing of the information environment and its impact on

society.

The Carnegie Endowment for International Peace is a

nonpartisan foreign policy think tank with a global

network of experts in the United States, Europe, the

Middle East, and Asia. In an increasingly crowded, chaotic,

and contested world and marketplace of ideas, the

Carnegie Endowment offers decisionmakers global,

independent, and strategic insight and innovative ideas

that advance international peace.
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The Federal government selects 20 leaders to participate in its 2022 Executive Energy Leadership program

By David Glickson
david.glickson@nrel.gov
National Renewable Energy Laboratory

GOLDEN, Colo. (June 9, 2022) — The U.S. Depart-

ment of Energy’s National Renewable Energy Labora-

tory (NREL) has selected 20 leaders to participate in

its 2022 Executive Energy Leadership program

(Energy Execs). The program provides nontechnical

businesses, governmental, and community leaders an

opportunity to learn about advanced energy technolo-

gies, analytical tools, and financing to guide their

organizations and communities in energy–related

decisions and planning.

A four–month program starting this month, Energy

Execs offers executive decision–makers an in–depth

opportunity to learn from some of NREL’s most

prominent scientists, engineers, and professionals.

Participants at the conclusion of this program will

demonstrate what they have learned by presenting

feasible innovative energy projects relevant to their

organizations or communities.

Since its inception in 2007, over 300 representatives

of industry, government and nonprofit organizations

have completed the Energy Execs program, delivered

through the Executive Energy Leadership Academy.

NREL is the U.S. Department of Energy’s primary

national laboratory for renewable energy and energy

efficiency research and development. NREL is operated

for the Energy Department by the Alliance for Sustain-

able Energy LLC.

For more information, visit the Energy Execs

website.

A complete list of the 2022 Energy Execs partici-

pants follows:

l Alana Baldwin, Shoshone–Bannock Tribes (Idaho)

l Lynne Barker, Blaine County (Idaho)

l Claire Behar, Hy Stor Energy (Mississippi)

l Monica Brummer, Pacific Northwest Center of

Excellence for Clean Energy (Washington)

l Gregory Clough, Colorado School of Mines

(Colorado)

l Paul Doucette, Battelle (Washington, D.C.)

l Amy Henry, Tennessee Valley Authority (Tennes-

see)

l Shea Jameel, Estee Lauder Companies (Colorado)

l Nikhil Kapur, S&P Global Commodity Insights

(New York)

l Justin LeVeque, Colorado Public Utilities Com-

mission (Colorado)

l Samantha Lichtin, Rocky Mountain Institute

(Colorado)

l Jolene Lyon, Bering Straits Regional Housing

Authority (Alaska)

l Emily Marthaler, U.S. Department of Agriculture

(Washington, D.C.)

l Jeff Morehouse, ClearPath (Washington, D.C.)

l Mindy O’Neall, Cold Climate Housing Research

Center (Alaska)

l Michael Petersen, Shell (Washington, D.C.)

l Ryan Pocius, Xcel Energy (Colorado)

l Gregg Swartz, Toyota Motor North America

(Texas)

l Curtis Thayer, Alaska Energy Authority (Alaska)

l Adam West, Denver Public Schools (Colorado)
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DEMACO
Continued from page 12

There was a surge in pasta sales during the pandemic.

Pasta’s long shelf–life enabled consumers hoping to avoid

grocery stores to stockpile the product in 2020.

Dry pasta product is still experiencing high demand,

according to analysts at IBISWorld. In fact, pasta has

never been more popular. “Datassential” reports that it is

“loved or liked” by 85 percent of Americans. “I am one of

those pasta lovers,” said Narasimhon.

Narasimhon said Indian consumers’ pasta preference is

different than the preference of Americans. While the

norm is to cook the pasta till it is “al dente,” or pasta that

retains a bite, Indians “prefer their pastas to be softer. So,

the machines have to be tweaked accordingly,” he said.

The average American consumes about 20 pounds of

pasta annually. This makes it the sixth highest food per

capita in the country, according to the National Pasta

Association, or NPA.

The average price Americans pay for pasta is about

$1.45 per pound, making it one of the most affordable

options on shelves, says the NPA.

With the right portions and ingredients, pasta can be

part of a healthy diet. Pasta is at the core of the Mediterra-

nean Diet — recognized by nutritionists as one of the

world’s healthiest diets — and it contributes to keeping

your weight under control, since pasta is often combined

with fresh vegetables, tomato sauce, olive oil, and small

portions of fish, legumes, and other proteins.

Robust pasta sales, building a strong team, and

development of new technologies, have sparked growth for

DEMACO. Business has been trending upward, said

Leonard DeFrancisci. “This is about as busy as I have seen

it at our company in many years.”

He added, “We’ve had a lot of requests for pizza–roll

machines. It’s a similar type of machine — single screw  —

that we are experts in, but it’s a little different product

made with a filling. The demand ties in with the overall

pasta trend during COVID–19. Pizza rolls are snack foods

for kids. They are extremely popular.”

During the pandemic, a lot of families learned the

basics of cooking. And pasta quickly proved once again to

be a tried–and–true favorite among families as cooking at

home became an almost universal “new normal.”

Luckily, pasta comes in many varieties, including whole

wheat, gluten–free, and plant–based options like chickpea,

making it an appealing option for families who have picky

eaters, kids with special dietary needs, or family members

on special diets.

“We believe in slow, cool extrusion which preserves the

gluten structure of the dough,” said Leonard DeFrancisci.

“When you have a bowl of pasta, you want a good texture

in the pasta itself. We design our machines to maximize

the gluten structure in the dough. We watch a lot of chef

shows on TV to make sure we stay up–to–date with what

the chefs are thinking and closely watching pasta trends in

general.”

“At our business, we talk about pasta and about the

equipment to produce high–level quality all the time. It’s a

constant topic of discussion between the engineers and the

people involved in the sales force. We are very proud of our

machines. They make the most out of the ingredients that

are put into the machines,” he added.

Because of the pandemic, his customers have been

asking for more automation with their equipment.

“Food–production plants were really challenged during

COVID–19 because their employees typically worked in

close quarters. So, the companies asked for more automa-

tion to prevent people from having to work close together.

We had a lot of requests for automating our machines

more and more. Our machines are now highly automated

and can do almost everything without any operator

involvement,” he said.

Leonard DeFrancisci served in the U.S. Marine Corps

and is a graduate of the Naval War College, where he was

awarded a master’s degree in national defense and

strategic studies.

He served in Iraq, Afghanistan, and Liberia. He has a

bachelor’s degree in business from Lake Forest College,

near Chicago, and a master’s degree in engineering from

Florida Tech.

During World War II, his company reduced its produc-

tion of food machines to provide tooling for the Norden

bombsight for Grumman aircraft fighter wings, and for

Worthington pumps used on U.S. Navy ships, as well as

for other items for the War Department.

“This company has a storied history,” said Narasimhon.

“When you study the evolution of DEMACO over the

generations, it’s intriguing. We develop technology and

solutions that provide lasting customer value and produce

superior food products, and we have a worldwide reach. It’s

great to be part of the DEMACO team.”
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For Lease
380, 390, 410, 420 N. Wickham Road

Wickham Oaks Business Park

Convenient Melbourne Location

Contact Lou Escobar
lou@CIA-developers.com

321-723-3400 ext. 209

REAL ESTATE

Ste 380-H � 1,000 SF � $8.00 SF/YR
Ste 420-A � 11,855 SF � $10.00 SF/YR
Ste 420-B � 6145 SF � $10.00 SF/YR
1st Floor Units Available � Built in 1986
Zoned Industrial � 200 Amps Phase 3
Lease terms Negotiable

Wickham Oaks Business Park is a
light industrial commercial park with a
two story office building with elevator,
a commercial center with office and
retail and two light industrial buildings
which include either ground-level or
dock-high loading bays. Some
warehouse space available.
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By Samantha Senger
ssenger@cocoafl.gov
Public Information Officer
The City of Cocoa

COCOA (June 1, 2022) — On April 11, 2022, the

Government Finance Officers Association (GFOA)

announced that the City of Cocoa received the Distin-

guished Budget Presentation Award for its Fiscal Year

2022 Adopted Budget document.

This prestigious honor represents a significant achieve-

ment and reflects the commitment of the City of Cocoa and

staff to meeting the highest principles of governmental

budgeting. This is the fourth year in a row that Cocoa has

received this recognition.

In order to receive the budget award, the City of Cocoa

had to satisfy nationally recognized guidelines for effective

budget presentation that assess how well an entity’s

budget serves as a policy document, a financial plan, an

operations guide and a communications device.

Budget documents must be rated “proficient” in all four

categories, and in the fourteen mandatory criteria within

those categories, to receive the award. Cocoa’s budget

document received outstanding remarks from the indepen-

dent reviewers including, “Outstanding, Clear and

transparent, Articulate and Clear, as well as Outstanding

Use of Charts.”

“I commend the city staff for always working toward

the highest standards and achieving this success. It is an

honor to represent a community that is so dedicated to

providing quality, transparent and accurate budget

documentation to our residents,” said Cocoa Mayor

Michael Blake.

There are over 1,700 participants in the Budget Awards

Program and the most recent award recipients are posted

quarterly on GFOA’s website (www.gfoa.org). Award

recipients have pioneered efforts to improve the quality of

budgeting and provide an excellent example for other

governments throughout North America.

The Government Finance Officers Association is a

major professional organization serving the needs of nearly

21,000 appointed and elected local, state, and provincial–

level government officials and other finance practitioners.

“This is truly an exciting honor to have received this

prestigious recognition once again. Our staff is committed

to providing the highest quality documentation that offers

open and transparent information for our citizens,” said

Cocoa’s Finance Director, Rebecca Bowman.

To view the FY2022 budget document, visit

www.CocoaFL.org/174/Finance.

l About the City of Cocoa

The City of Cocoa is a community of 19,328 located in

the heart of Brevard County. Incorporated in 1895, Cocoa

is one of the original communities in the county. The City

of Cocoa has a Council/Manager form of government where

the Council, made up of elected officials, makes policy

decisions, and the staff, led by the City Manager, imple-

ments them. Cocoa is also a Regional Water Utility System

that serves a majority of the residents in Central and

North Brevard County. The mission of Cocoa’s government

is “to enrich the quality of life for our unique and diverse

community by delivering Professional, Responsive,

Innovative, Dedicated and Exceptional public services,” or

serving the community with P.R.I.D.E. For more informa-

tion about Cocoa, visit www.CocoaFL.org.

Cocoa earns Distinguished Budget Presentation Award presented by Government Finance Officers Association
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Avanti Way Realty
Continued from page 13

than $31 billion was invested in real–estate businesses in

2021.

“What I like is the ease–of–use of the technology, and

Avanti Way is big on artificial intelligence,” said Sliwa,

adding, “We love their comprehensive business model

which combines proprietary breakthrough technologies,

continuous training efforts, effective support systems, and

coaching.”

“Ultimately, these things are designed to result in a

superior level of service for our clients, while streamlining

the process for the agents and making them more efficient.

I am super–excited about what’s to come with our new

Avanti Way Realty office. We’re looking forward to serving

the buyers and sellers in Brevard County,” said Sliwa.

Sliwa has worked in the local real–estate industry for

the last 14 years. She is a graduate of Florida Interna-

tional University, earning her bachelor’s degree in

accounting.

Before starting her career in real estate, Sliwa was a

pharmaceutical sales representative in South Florida. She

worked for a global company for six years.

“At the time, a lot of things were changing in that field,

so I decided to make a career change myself and went into

real estate. I have always found real estate fascinating. I

started my real–estate career in 2008, when the market

turned down. That was an interesting time, a tough couple

of years, but it was a great learning experience.”

Sliwa added, “Now, with the launch of the Avanti Way

branch in Melbourne, I have the opportunity to help agents

who are just starting their careers in real estate to shorten

the learning curve.”

The founders of Avanti Way Realty emphasize educa-

tion, innovative technology, and above all, entrepreneur-

ship.

Korda has an MBA degree, with a concentration in

entrepreneurship, from Babson College. He also has a

master’s degree in marketing and international business

from Georgetown University.

Teran, who grew up in his family’s real–estate business,

is a management information systems expert. Twenty

years ago, he began the creation of one of the first

paperless transaction platforms in his industry.

Teran engineered an online platform that combined

data analytics and easy–to–use interfaces.

The platform provided unique insights and valuable

tools for agents, consumers, and real–estate investors as a

collaborative system that enhances the entire real–estate

experience and upgrades the entire service business model.

Together, they wanted to develop a whole new experi-

ence for the real–estate industry, and they did. But when

they started Avanti Way Realty in 2007, the housing

market started to slump.

“To stay competitive, they designed and trademarked

the idea of ‘Agentpreneur’ to attract and keep top agents.

The program trains agents not only to be their own

entrepreneurs, but also to make a positive impact on each

of their clients’ lives with honest and dependable advice,”

according to a story in “Realtor” magazine, published by

the National Association of Realtors.

Agents become part of the “first real–estate incubator”

with a framework to grow their business as an

Agentpreneur. The company is known for getting an agent

from incubation to acceleration quickly.

Avanti Way’s Agentpreneur approach provides agents

with coaching and collaboration; a business–incubation

concept; an agent–productivity system; proprietary

technology; and agent own branding.

“We are looking to grow in Brevard County using the

Agentpreneur concept,” said Sliwa. “My future plans

include opening an Avanti Way Realty office in Titusville

and in Palm Bay.”

Korda started in real estate as an investor and later

joined forces with Teran to incubate the Avanti Way

innovative model at the Babson Entrepreneurship MBA

Program.

The company’s business model is called “Branchising.”

The model allows brokers and managers to run an office

without the daily operating hassles of a brokerage while

remaining independent and fully supported by an innova-

tive business backbone. This enables each office to focus on

more important matters such as recruiting, profitability,

growth, and the well–being of its agents.

Korda has been part of the lineup of speakers at several

real–estate conferences, including events in San Francisco,

New York, and Miami.

The real–estate market in Florida is being paced by

millennial homebuyers. The share of millennial buyers

increased significantly over the past year, according to the

2022 “Homebuyer and Seller Generational Trends” report

from the National Association of Homebuyers.

In the report, the combined share of younger

millennials (23 to 31 years old) and older millennials (32 to

41 years old) rose to 43 percent in 2021, up from 37 percent

the prior year.

While 87 percent of survey respondents purchased their

home through a real–estate agent, it was 92 percent for

younger millennials and 88 percent for older millennials.

While cooling a bit, the real–estate market in the

Sunshine State should continue to perform, considering

that Florida gained more than 200,000 residents in the

past year alone, second only to Texas in population growth,

according to the latest U.S. Census data.

And before the pandemic, only one–in–10 households

moved each year. Twenty–five percent of consumers have

moved in the past two years and 24 percent plan to move

in the next year, says a report by Google Analytics.

“There may be a pause in the market, a little slowing,

but the people who are moving here from New York,

California, and other areas see value in our housing

market,” said Sliwa. “Our market has been undervalued

for a long time. I think we will see modest growth–price

increase in the years ahead. Avanti Way Realty is ready to

help people navigate the real–estate market. We’re thrilled

to open in Melbourne.”
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Seaside Bank and Trust
Continued from page 1

branch is not as important nowadays compared to years

ago.”

Remote deposit capture allows financial institution

customers to “deposit” checks electronically from remote

locations, usually in the customers’ offices, for virtually

instant credit to their account.

Paper checks are digitally scanned, and an image of the

check is electronically transmitted to the customer’s bank.

Most remote deposit capture customers are merchants

who want to reduce the costs of transporting paper checks

to their financial institution and gain faster access to their

funds.

Shifting consumer habits and rapid adoption of new

technologies are transforming how consumers engage with

businesses.

Digital banking has been gaining momentum as

consumer preferences started changing well before the

pandemic, according to data from the Federal Deposit

Insurance Corp. The pandemic turbocharged the need for

remote or contactless banking services.

“The banking environment is changing because of

technology and all the different platforms available.

Companies such as Fiserv Inc. are continuing to innovate

and develop systems that empower consumers. But the

bottom line is you have to be able to deliver service the

way in which the customer prefers, in a brick–and–mortar

office or through technology, or a combination of both, and

that’s what we’re doing,” said Forbes.

Consumers are conducting their banking via mobile

apps more often than any other method, according to a

new survey conducted by Morning Consult on behalf of the

American Bankers Association.

Before the pandemic, 33 percent of bank customers

used apps on phones or other mobile devices as their top

option for managing their accounts, while 24 percent used

online banking via laptop or personal computer the most,

and 21 percent most frequently conducted their transac-

tions in person at a bank branch.

During the pandemic, the frequency of digital–channel

use increased even further, 44 percent mobile app and

26 percent online, while branch banking fell to 10 percent.

A breakdown of age demographics shows different

preferences among different generations. More than half of

Generation Z, Millennials and Generation X now use

mobile–banking apps most often, and a plurality of all

three groups also used that method the most immediately

before the pandemic.

Today, commerce has become a fluid, multifaceted

journey that encompasses all channels, devices, and

payment options.

When Forbes started his banking career in the late

1980s, physical branches were the main outlet for custom-

ers. “I started in this business working for The American

Bank of the South, which was based on Merritt Island and

had multiple branches around the county. That was a

great experience, my introduction to community banking.

Morris Rowe founded American Bank of the South. His

bank provided loans to a lot of small businesses in the

county.”

Rowe established The American Bank of Merritt Island

in 1970 and changed its name to The American Bank of

the South in 1987. In 1996, it merged into and subse-

quently operated as a part of 1st United Bank of Boca

Raton.

Forbes also worked for SunTrust Bank, Wachovia, and

BB&T Bank. “It’s been quite a journey. Twenty–years ago,

there were a lot of people in this industry that thought the

United States was going to end up with around five banks,

like Canada. The thinking was banks had to get big to

survive and spread the cost. Technology has become

cheaper and cheaper. A bank of our size can provide nearly

every product that a large bank can.”

In 2020, United Community Banks Inc. of Greenville,

South Carolina, acquired Seaside Bank. The parent

company has more than $25 billion in assets. It is a public

company (Nasdaq: UCBI). United Community Bank has

offices in Georgia, North Carolina, South Carolina, and

Tennessee.

“Since I came aboard, UCBI has purchased three

banks,” said Forbes. “We are continuing to acquire banks

that fit our profile in the Southeastern United States.”

“Traditionally, UCBI has worked with small– to mid–

sized businesses and their owners to develop universal

relationships. That is what we are aiming to do in Brevard

County,” he added.

Seaside Bank was founded by Gideon Haymaker, who

served as its president and chief executive officer. He is

now the state president of Florida for Seaside Bank. His

bank opened its doors in 2006 with $54 million in capital

and one office in downtown Orlando.

The United–Seaside merger complements both

franchises, given the lack of geographic overlap and their

differing suites of products and services, he said.

“We had discussions with a number of potential

partners, but none that we believed was a good fit until we

met the United team,” said Haymaker. “The United

transaction provided an excellent combination of liquidity

and a favorable outcome for our investors. It is also

important to note that Seaside and United share the same

values and believe in the importance of a service–oriented

culture. We look forward to building a premier Florida

franchise together and providing our clients with an

expanded product suite, delivered with the same high level

of client service.”

United brings to Seaside Bank a broader set of mort-

gage products and a depth of specialized business–lending

expertise, including expanded U.S. Small Business

Administration lending and asset–based lending. Seaside

Bank has a robust wealth–management platform, which is

a natural addition to the services that United’s private–

banking clients enjoy today.

“We have an equipment finance specialty group, and we

do asset–based lending, which is unusual for a small

bank,” said Forbes. “And we have SBA specialists who

work with small–business owners explaining the benefits

of the various SBA programs, including 504 and 7(a), and

processing those types of loans. We have a sharp focus on

the small–business market. Small businesses are the

economic engine that create local jobs and help keep our

economy growing.”

As small businesses themselves, community banks

understand the unique finance needs of entrepreneurs.

Collectively, community banks make more than 60 percent

of all small–business loans under $1 billion and are

consistently rated as “small–business lenders of choice,”

according to a series of studies from the Federal Reserve

Banks. There are 12 Federal Reserve Districts.

One element that has helped United Community Bank

thrive has been its dedication to service. The company has

won a host of national recognitions for customer service.

“United Community Bank has been tops in service in

the Southeast, as measured by J.D. Power, for eight of the

last nine years,” said Forbes.

“It’s not something we publicize that much because it is

the expectation. That’s how United built its customer base.

It’s great to be associated with a company where service

leads the way. We are building that same kind of bank in

Brevard County.”

United Community Bank ranked “Highest in Customer

Satisfaction with Consumer Banking in the Southeast,”

according to the J.D. Power 2022 U.S. Retail Banking

Satisfaction Study.

This marks the eighth out of the last nine years that

United Community Bank has received this honor, and the

third consecutive year.

The J.D. Power compiling is the longest–running and

most in–depth study of the retail banking industry. Now in

its 17th year, the annual study analyzes retail banking

customers’ satisfaction with their primary financial

institution and the impact it has on bottom–line metrics,

such as retention, loyalty, and advocacy.

This year’s study featured a redesigned methodology

that is more reflective of the industry evolution and how

consumers now conceptualize satisfaction with their

primary bank.

The new methodology also has “an increased emphasis

on emotional and relationship–oriented experiences, while

continuing to measure more traditional metrics related to

transactional and operational retail banking experiences.”

The redesigned Retail Banking Index Model is com-

prised of seven factors, of which United Community Bank

ranked highest in six: Account Offerings; Allowing

Customers to Bank How and When I Want (Convenience);

People; Saving Time and Money; Trust; and Resolving

Problems or Complaints.

The 2022 study is based on responses from 101,587

retail banking customers belonging to more than 170 of

the largest banks in the United States, regarding their

experiences with their retail bank.

“We’re proud of that honor,” said Forbes. “And United

Community Bank was also recognized nationally for

excellence in small–business banking.”

United Community Bank was recognized with multiple

Greenwich “Excellence Awards for U.S. Small Business

Banking” for the year ended 2021. United Community

Bank received 10 awards in total, five of which were

national honors in specific categories of Small Business

Banking.

The awards are given annually by Greenwich Associ-

ates, a global provider of data and analytics to the financial

services industry. This is the fourth consecutive year

United Community Bank has been recognized by Green-

wich Associates for its strength in small–business lending,

and received twice as many awards as the previous year.

It earned National Greenwich Excellence Awards in

these Small Business Banking categories: Bank You Can

Trust; Likelihood to Recommend; Overall Satisfaction;

Cash Management — Overall Satisfaction; and Values

Long–Term Relationship.

Additionally, United Community Bank ranked in the

top 10 of the “World’s Best Banks,” according to the 2022

list published by “Forbes” magazine in collaboration with

market research firm Statista.

The list was based largely on customer–satisfaction

data compiled by Statista, which ranked banks in 27

countries across the globe.

Of the 75 banks in the United States that made the list,

United ranked third and was the top bank with a regional

Southeast presence. This is the third year United has

appeared on the annual list since it was created in 2019.

“Forbes” surveyed more than 45,000 customers around

the globe about their opinions on their banking relation-

ships. Banks were rated on overall recommendation and

key attributes like “trust,” “terms and conditions,”

“customer service,” “digital services,” and “financial

advice.”

“In Brevard County, we’re working to build brand

awareness of Seaside Bank. We’re open for business. We’re

looking forward to growing our client base in Brevard,

providing clients with a customized set of commercial and

private banking products and services. It’s exciting to be

part of the Seaside team.”
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