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Please see JM Real Estate Inc., page 23

Solito, vice president and broker at JM Real Estate Inc., a

full–service commercial property management, leasing,

and sales company in Melbourne. “Jewel McDonald, who

founded JM Real Estate, handled that deal. She knows

that building better than anyone.”

McDonald executed the lease transaction on behalf of

the owner, Real Capital Solutions of Louisville, Kentucky.

“It was one of the largest lease transactions I have handled

in my more than 30–year career in commercial leasing,”

said McDonald.

Carolyn Morrison, the on–site property manager for

that building for more than 20 years, was instrumental in

assisting McDonald with finalizing the transaction.

Matthew Maller of CBRE handled the lease transaction on

behalf of the tenant out of their California office.

Also JM Real Estate just leased a full floor at the Rialto

Place Office Tower to Terran Orbital Corp., said Solito.

That’s about 17,000 square feet.

By Ken Datzman

Companies are leasing top–tier, or “Class A,” office

space in Brevard County and are making long–term

contractual commitments valued at millions of dollars.

That’s a sign of confidence in the county’s economy as

businesses look to the future.

And one Class A office building in Melbourne in

particular has seen a flurry of leasing activity this year.

The 150,962–square–foot 10–story Rialto Place Office

Tower — one of the early Class A facilities built in South

Brevard — has a new anchor and other recently signed

tenants.

Operating in eight states, Arizona College of Nursing

plans to open its third Florida campus inside the Rialto

Place Office Tower, near the Melbourne Orlando Interna-

tional Airport and Health First Holmes Regional Medical

Center.

The Rialto Place Office Tower is connected by a

courtyard to the Hilton Melbourne hotel.

The Phoenix–based college has leased all of the seventh

floor and most of the first floor, totaling 23,337 square feet.

The 10–year lease signed by the school is valued at

$7.4 million.

“That is a sizable piece of office real estate, and there is

plenty of parking for the students and faculty,” said Rob

“Jewel McDonald also did the lease for Terran Orbital,”

he said. Last year, Terran Orbital chose Merritt Island for

construction of its Commercial Spacecraft and Constella-

tion Facility, a $300 million investment. The 660,000–

square–foot project is expected to create about 2,100 new

jobs with an estimated annual wage of $84,000 by late

2025.

Morgan Stanley’s space research team projects that the

flourishing $350 billion global space industry could triple

by 2040, topping the $1 trillion plateau. And Brevard

County’s expanding space and aerospace sectors may be

just warming up their engines.

“It’s exciting to see this size of investment being made

in our market,” said Solito. “All of us at JM Real Estate are

bullish on Brevard. The Rialto Place Office Tower is the

largest property we manage.”

JM Real Estate marks 25th year with deals, Rialto Tower flurry of activity

JM Real Estate Inc. in Melbourne is a full–service commercial management, leasing, and sales brokerage. The largest property the firm manages is the Rialto Place Office Tower, a 150,962–square–foot
facility. Arizona College of Nursing has signed a 10–year lease and will occupy 23,337 square feet on two floors in the building. Terran Orbital Corp., an aerospace company, has signed a lease for
a full floor, about 17,000 square feet, at Rialto Place Office Tower. From left, the JM Real Estate team includes: Jill Cervini, Terry Winton, Nicole Reed, Joel Espino, Rob Solito, Kristen Daniels, Liya
Shelenkova, Lynne Moody, and Valita Evans.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Dr. Wes Sumner
Office of the President
wsumner@fit.edu
Florida Institute of Technology

MELBOURNE (June 24, 2022) — The Florida Institute

of Technology board of trustees announced today that

Robert L. King has been appointed interim president.

King, a national leader in higher education and former

chancellor of the State University of New York (SUNY), is

expected to arrive on campus the week of July 11.

King most recently was assistant secretary for

postsecondary education at the U.S. Department of

Education, serving from 2019 until January 2021.

Prior to his service with the federal government, he led

the Kentucky Council on Postsecondary Education as

president for 10 years, and before that led SUNY as

system chancellor for five and a half years. He also served

as interim president of the Potsdam campus. In addition,

he served for three years as president and CEO of the

Arizona Community Foundation, a statewide charitable

foundation.

“I believe Mr. King is the right leader for this transi-

tional period at Florida Tech,” said Travis Proctor,

chairman of the Florida Tech board of trustees. “He

understands what is required to ensure we execute our

primary mission to provide our students with an excep-

tional education while also bringing the kind of perspective

and broad experience in higher education that will be

invaluable as we evaluate our needs and expectations for

the next permanent president. The board welcomes the

opportunity to leverage his diverse experience and

interactions with many different institutions and senior

leaders in higher education across the nation as we chart

our forward course.”

King is a member of the board of directors of the

Association of Governing Boards of Universities and

Colleges. He has also served on two higher education

boards of trustees: Prescott College for three years, and

A.T. Still University, the nation’s oldest osteopathic

medical school, for nine years.

“I am honored by the confidence the board has shown

by selecting me to serve as Florida Tech’s interim presi-

dent,” King said. “I am excited to help lead the transition to

a new permanent chief executive. Everything I have

learned about the university, its faculty and students, its

board, and the community of Melbourne all represent a

long–standing commitment to excellence. It is a commit-

ment I intend to preserve, and hopefully enhance during

my time at this superb university.”

Early in his career, King worked as a prosecutor in the

district attorney’s office in San Luis Obispo, California, and

the district attorney’s office in Rochester, New York, and

later served three terms in the New York state legislature.

He also worked in the New York governor’s office as budget

director and director of the Office of Regulatory Reform. He

was appointed by President George W. Bush to the White

House Commission on Presidential Scholars. His awards

include the Friend of the Faculty Senate Award, presented

by the SUNY Faculty Senate in 2005.

King earned his B.A. degree from Trinity College and

his J.D. from Vanderbilt University School of Law. He has

four adult children and one grandchild.

Proctor said the board has hired AGB Search to

facilitate the search for the next permanent president. The

process will officially kick off in late August as faculty and

students return to campus. As the search begins, the

process will engage faculty, staff, students, parents,

alumni, and other community stakeholders, and a series of

listening sessions is planned, Proctor said.

l About Florida Institute of Technology

The premier private technological university in the

Southeast, Florida Tech is a Tier 1 Best National Univer-

sity (U.S. News & World Report) and a Top Technical

Institute (Fiske Guide to Colleges), as well as a Top

College and Best Value University (Forbes).

Florida Tech is known worldwide for its strengths in

aerospace, advanced manufacturing, aviation, autism

treatment, biomedical science, cybersecurity and machine–

learning, and marine science. It offers more than 150

bachelor’s, master’s and doctoral degrees in engineering,

science, computing, aeronautics, business, psychology and

the liberal arts.

The university is located in the dynamic and innovative

city of Melbourne in the heart of the “Space Coast,” where

students have been watching rocket launches from campus

since the dawn of the Space Race. Learn how Florida Tech

is making history and shaping the future at

floridatech.edu. Find stories about our relentless pursuit of

greatness at floridatech.edu/news.

Florida Tech names industry leader King interim president, former SUNY chancellor brings diverse experience
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By Ellen Mbuqe
ejmbuqe@syr.edu
Syracuse University

SYRACUSE, N.Y. (June 10, 2022) — Gretchen Ritter,

vice chancellor, provost, and chief academic officer, today

announced Duncan Brown, the Charles Brightman

Endowed Professor of Physics, and an accomplished

physicist, has been appointed Syracuse University’s next

vice president for research.

Brown’s appointment, which was approved by the

Executive Committee of the Board of Trustees, is

effective Aug. 15, 2022.

“Duncan’s career at Syracuse University is truly a

model of leadership, scholarship, innovation, academic

excellence and mentorship,” says Ritter. “He has all the

professional experience and personal qualities necessary

to lead the research, scholarship and creative enterprise

and secure our position as a world–class research

university. Duncan is well respected among his peers,

both on campus and at some of the world’s most preemi-

nent institutions. Duncan is uniquely suited to support

Syracuse University’s faculty scholars in their efforts to

pursue and secure external funding that advances their

research, scholarship, and creative work.”

In his new role, Brown will report directly to Provost

Ritter; oversee $100 million in extramural funding across

the natural sciences, engineering, education, social

sciences and law; support and empower Syracuse’s

internationally recognized creative and scholarly

excellence from artists, architects, directors and writers;

and advance centers and institutes that lead the world in

fields, including in the humanities, aging studies,

autonomous systems policy, disability studies, environ-

mental and energy systems, biological and smart

materials, national security, veterans and military

families, and quantum computing.

Brown will also lead the Office of Research and its

component units, including the Office of Sponsored

Programs, the Office of Research Integrity and Protec-

tions, the Office of Technology Transfer and the Syracuse

Office of Undergraduate Research and Creative Engage-

ment. Together, these departments serve as the back-

bone of Syracuse University’s research, scholarship, and

creative support enterprise.

“The role of the vice president for research is to

advance all areas of the university’s research, scholarship

and creative work,” says Brown. “We have extraordinary

faculty, staff, and students at Syracuse University, and

we attract gifted students from around the globe who

want to expand knowledge through innovation, creativ-

ity, and discovery. Our vibrant intellectual environment

across a wide range of disciplines allows us to recruit

world–class scholars. I am excited to help everyone in the

University community secure the resources that they

need to pursue their research, scholarship, and artistic

endeavors. Together, we can sustain and build upon our

Carnegie R1 designation, reach new heights as a premier

research university, and change our community and our

world for the better.”

Brown is widely respected by faculty and staff across

the university. He chairs the Senate Research Commit-

tee; played an integral role in the Cluster Hire Review

Working Group, created by Provost Ritter last year; and

was a leader in creating the university’s Research

Computing group. He was the faculty representative to

the university Board of Trustees (2017–19) and serves as

a proposal reviewer for funding agencies around the

world. Brown has been actively involved in national

searches for academic leaders. In fact, he was the chair of

the search committee appointed to find the next vice

president of research.

“We are fortunate to have an internal leader of

Duncan’s caliber to take our research enterprise to the

next level,” says Ritter. “I look forward to working with

him in his new role and have great confidence in his

ability to inspire, empower and support our talented

scholars.”

Brown earned a Ph.D. in physics from the University

of Wisconsin–Milwaukee, was a post–doctoral scholar at

the California Institute of Technology and came to

Syracuse University in 2007. He is an internationally

recognized leader in gravitational–wave astronomy and

astrophysics, and was integral to the discovery of

gravitational waves by the Laser Interferometer Gravita-

tional–wave Observatory.

A Fellow of the American Physical Society and a

Research Corporation for Science Advancement Cottrell

Scholar, he has taught large and small courses at both

the graduate and undergraduate levels, including the

popular undergraduate course “Introduction to As-

tronomy,” and established a National Science Founda-

tion–funded program that provides pathways for

students from underrepresented groups to pursue a

Ph.D. in physics at the university. In the last five years,

Brown has co–authored over 50 publications. He has

played an integral part in securing more than $15 million

in external funding over his 15–year career at Syracuse.

Ritter thanked Ramesh Raina, professor and former

chair of the department of biology, for serving as interim

vice president for research since January 2020.

“Ramesh took on the interim leadership role just as

the pandemic gripped our nation. He engineered a

remarkable recovery of our research enterprise after the

pandemic. As a result, this year will be one of the most

productive years on record for Syracuse University.

That’s thanks in large part to Ramesh Raina’s vision,

operational prowess and careful stewardship,” says

Ritter. “Additionally, he played an integral role in

managing the university’s COVID response strategy. He

was a key member of the public health team and was

responsible for launching and maintaining our effective

internal surveillance testing program. I thank him for his

leadership and service.”

Ritter also credited Raina for increasing professional

development for research faculty and students and

effectively deploying the CUSE grant, postdoctoral

scholar grant and small equipment grant programs.

Raina also led the execution of the faculty hiring strategy

for the 2020–21 and 2021–22 academic years. He is co–

director of the interdisciplinary major in biotechnology

and a member of the core faculty of the Renée Crown

University Honors Program.

Physicist Duncan Brown appointed Syracuse’s next vice president for research

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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Bethune–Cookman University names Dr. Lawrence Drake II interim president of Daytona Beach institution

By Karen Parks
parksk@cookman.edu
Bethune–Cookman University

DAYTONA BEACH (June 15, 2022) —

The Board of Trustees of Bethune–

Cookman University (B–CE) has elected

Dr. Lawrence “Larry” M. Drake II as

interim president, effective immediately.

The election of Dr. Drake follows the

university’s announcement on June 8 that

outgoing interim president Hiram Powell

decided to retire.

Dr. Drake currently serves as dean of

B–CU’s College of Business & Entrepre-

neurship (CBE) and has been instrumen-

tal in designing and co–sponsoring the

university’s strategic review process, “Re–

Imagining B–CU: Now, Next and

Beyond.”

Dr. Drake will continue to serve as

dean of CBE.

“Bethune–Cookman University is

looking to the future. As a result, we must

transform our beloved university to meet

the changing needs of our students. Dr.

Larry Drake has the academic experience,

leadership skills, financial expertise, and

inspired vision to move us forward,” said

Board Chairman Belvin Perry Jr.

“We’ve all been impressed by the

changes Dr. Drake is making at CBE and

the strategic, inclusive approach he is

taking to ‘Re–Imagining B–CU.’

“Dr.  Drake will drive our transforma-

tion while we search for our next presi-

dent. The Board has made a thoughtful,

deliberate, and inspired choice in

selecting Dr. Drake.”

“I am deeply grateful to the Board

for the opportunity to help advance

Dr. Bethune’s incredible legacy into the

21st century,” Dr. Drake said. “The truth

is, we don’t have a minute to waste, so I

pledge to give everything I have to

advance our vital mission. With ‘Re–

Imagining B–CU’ as our North Star, my

priorities are the four pillars of every

successful university — financial health,

faculty excellence, student outcomes and

community partnership.”

As announced on April 22, the board is

undertaking a thorough and inclusive

search process among a diverse pool of

qualified candidates to select the

university’s eighth president. While that

search is underway, the Board continues

to honor its fiduciary responsibility to

ensure the university has the right leader

for the challenges and opportunities it

faces today.

l About Dr. Drake

As the first in his family to earn a

college degree, Dr. Drake began at Fisk

University in 1972, ultimately returning

in 2021 to finally complete his bachelor’s

degree in elected studies. He had already

received his first BA from Georgia State

University in 1977. He went on to earn an

MBA degree from Rockhurst University

in 1990, where he was an Executive

Fellow. In 2013, he was awarded an MA

in psychology from APA–accredited

Fielding Graduate University and earned

a Ph.D. in psychology, with an emphasis

in media psychology in 2015. He also

holds certifications from the prestigious

International Coaching Federation and is

a member of Forbes Magazine’s Coaches

Council. Dr. Drake currently serves as

dean of the College of Business and

Entrepreneurship at Bethune–Cookman

University, and is the president and CEO

of LEADership, Education and Develop-

ment (LEAD), with both organizations

focused on developing equal learning

access models targeting a wide variety of

learners, emphasizing a focus on assisting

under–resourced communities and

individuals with acquiring and applying

21st century skills and competencies.

His scholarship and research interests

include but are not limited to effects of

human behavior at the intersection of

cognitive science, applied psychology

media innovation and immersive

learning. An extension of his literary

interest includes his latest book “Color

Him Father” (2019) which has received

critical acclaim within the US and around

the world on the subject of Black parent-

hood and the myths about “Black

Fatherhood.”

He has also written several papers or

articles related to his field of research and

has been featured in articles including

“Inroads: Preparing The Pipeline,”

Harvard Business Review (1990), “Stories

About Black Men and Their Conse-

quences,” National Academy of Medicine

(February, 2018),” The Effects of Domestic

Violence Ideology, Media Narratives and

Images on Male Victimization,” Fielding

Graduate University (2012), and “Digital

Literacy and the Achievement Gap”

(2011). He’s been featured in several

publications including: “The Color of

Success,” Black Enterprise (2010);

“Business Success Beyond America,” The

Network Journal (2005); and “Room at

the Top: PepsiCo’s KFC Unit Scouts for

Blacks and Women for its Top Echelons,”

The Wall Street Journal (1991).

Dr. Drake has presented at scientific

sessions including the American Psycho-

logical Association annual meeting where

he led a panel on the topic “Two Kinds of

Presence: A Comparative Analysis of

Face–to–Face and Technology–Based

Mediated Communication Methods and

The Executive Coaching Experience.”

Before joining B–CU and LEAD, he

served as chairman of Hope 360 Inc., an

executive development consultancy. He

previously has served as interim presi-

dent and CEO, The Executive Leadership

Council; president of Haven Media Group;

senior vice president and general

manager of GM Cablevision Systems

Corp.; and vice president and general

manager KFC (Kentucky Fried Chicken)

Division, formerly owned by PepsiCo,

where he was responsible for 1,200

restaurants, 6,000 employees, and

$900 million in revenue.

In addition, Dr. Drake enjoyed an

impressive 21–year career with The

Coca–Cola Co., holding several key

positions with the organization beginning

in 1980. During his tenure, he served as

division president and CEO of The Coca–

Cola Co.’s Nigeria and Equatorial Africa

Division, which consisted of 15 West

African countries, responsible for the

company’s operating effectiveness and

financial performance throughout the

western portion of the continent. This role

included political engagement, public

policy, and advocacy across a landscape of

very diverse countries while working

globally with franchise ownership

partners across Africa, Greece, Europe,

Latin America, and the US. The Division

was part of Coca–Cola’s $4 billion

enterprise comprised of 54 countries and

two independent territories across the

continent.

Dr. Drake has shown throughout his

career to be successful in collaborating

and working with various public and

private boards of directors, serving in

such board roles as chairman, president,

member of the executive committee, audit

committee, nominations committee,

compensation committee, and fundraising

committee. Past and current board service

includes Groundswell SPC, The Executive

Leadership Council & Foundation, The

National Conference for Community &

Justice, The California Science Center,

Crystal Stairs Inc., Nehemiah Project

Ministries International, Judson Univer-

sity, Jarvis Christian College, and is a

distinguished member of Leadership

Atlanta and a life member of Alpha Phi

Alpha Fraternity Inc.

When he is not leading organizations,

writing, or serving his community,

Dr. Drake enjoys spending quality time

with his wife, three daughters, two sons

and his six amazing grandchildren.

l About Bethune–Cookman University

Mary McLeod Bethune founded the

Daytona Educational and Industrial

Training School for Negro Girls in 1904.

In 1923, it became a co–ed high school as

a result of a merger with Cookman

Institute of Jacksonville. One year later,

the school became affiliated with the

United Methodist Church, evolved into a

junior college by 1931 and became known

as Bethune–Cookman College. In 1941,

the Florida State Department of Educa-

tion approved a four–year baccalaureate

program offering liberal arts and teacher

education.

On Feb. 14, 2007, the Board of

Trustees approved a name change to

Bethune–Cookman University.
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every day at Florida Tech. From 
advanced cybersecurity to arti�cial 

intelligence, faculty experts and 
dedicated students are logging on 

and coding the future.

Consider the research of computer 
scientists like Michael King, Ph.D. 

His studies in cybersecurity, 
biometrics and identity intelligence 
are helping develop new protocols 

and technologies for keeping 
private information safe and secure.

Learn about Dr. King’s research  
and meet more outstanding faculty at 

FLORIDATECH.EDU/CYBER
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By Megan Ondrizek
m.ondrizek@umiami.edu
University of Miami

CORAL GABLES (June 6, 2022) — As public trust

in democratic governments shows signs of erosion,

the University of Miami will establish a nonpartisan

democracy center designed to research and dissemi-

nate the practice of the democratic process.

The George P. Hanley Democracy Center, which

will launch in the fall and be housed in the College of

Arts and Sciences, is being established through a

generous commitment from George Hanley, a

financier, entrepreneur, and philanthropist who has

extensive experience in founding and building

successful companies in the financial and commercial

real estate industries.

Based in Miami, Hanley is involved in commercial

real estate locally and nationally, including in

Nashville, Tennessee, and Chicago, Illinois.

The gift, which is part of the university’s

fundraising campaign, “Ever Brighter: The Cam-

paign for Our Next Century,” will also create The

George P. Hanley Endowed Chair in Democracy, to

be awarded to a tenured professor with expertise in

the field.

Hanley, who has a history of endowing educa-

tional institutions and believes in “nourishing,

mentoring, and investing” in young people, said that

it is the right time to establish a democracy center.

“People need to have civil discourse,” he said. “I

find that when I have civil discourse with people, we

are much closer in views than the cable news shows

would have us believe. This is a center to look at

different ways of thinking and to bring people

together. Because at the end of the day, we are all

Americans.”

“This is a very important time to open up this

center,” said Gregory Koger, chairman and professor

of political science, noting the challenges to democ-

racy both in the United States and globally.

According to Koger, the center’s mission is to

study the practice of democratic politics and share

knowledge about politics with the public, offering

citizens, scholars, and public officials the information

they need to make informed decisions about the

structure and practice of elections and governing.

“The University of Miami is the ideal academic

venue for the democracy center,” said Leonidas

Bachas, dean of the College of Arts and Sciences.

“Florida has a reputation as an electoral battle-

ground, a proverbial swing state that often draws

national attention. Our proximity to Latin America

also places us in an ideal spot to study democracy in

the Americas and beyond.”

Bachas indicated that the university’s “professors

in political science and across all disciplines will

provide expert analysis and context to all of the

center’s programming and ensuing research so that

the general public and public officials can gain a

greater understanding of what democratic gover-

nance entails.”

Jeffrey Duerk, executive vice president for

academic affairs and provost, pointed out that many

students “are participating in the democratic process

for the first time, or, for some of our international

students, seeing it in action for the first time. The

Hanley Democracy Center and the Hanley endowed

chair will support the kind of scholarship and

dialogue that helps our entire campus community to

better understand our rights and responsibilities and

the impact of our choices as engaged citizens.”

Koger noted that there are clear signs that

democracy has been weakened, both nationally and

internationally.

In the United States, those signs include an

increasingly polarized electorate and a diminishing

trust in institutions, including the press and political

institutions, he said.

Globally there are also indications of governments

turning toward authoritarianism, he added.

“Our role will be to understand why some govern-

ments are turning to authoritarianism and how it is

happening,” Koger said. “And (we need to) try to

shore up the institutions and practices, so that it

does not continue.”

To fulfill its mission, the center will offer research

grants to faculty members who study democratic

policies, conduct public programming, and host

discussion panels, as well as provide support to

students through internships.

In its programming, the center will explore issues

of redistricting in Florida as well as in other states,

how Congress could be more effective, and how

campaigns are financed and the political implications

of that financing, said Koger.

Although there are other university democracy

centers focused on democratic governance and

elections in Florida, according to Koger, The George

P. Hanley Democracy Center will become the pre–

eminent institution of its kind in South Florida.

UM to establish The Hanley Democracy Center to study practice of democratic politics in America, globally
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Thurgood Marshall College Fund announces Jim Clifton
as chairman of N. Joyce Payne Center for Social Justice

By Tangie Newborn
tangie.newborn@tmcf.org
Thurgood Marshall College Fund

WASHINGTON (June 22, 2022) — The

Thurgood Marshall College Fund (TMCF)

named Jim Clifton, immediate past CEO

and chairman of Gallup Inc., as chairman

of the N. Joyce Payne Center of Social

Justice’s (CSJ) Advisory Committee.

The announcement was made by TMCF

President and CEO Harry Williams.

Clifton succeeds Rep. Alma Adams, who

served as the committee’s inaugural chair.

“As chair of the advisory committee,

“Jim’s wealth of experience and resources

will make an enormous difference in

driving the issues of social justice to the

highest levels of government and industry,”

said Williams.

Clifton, who also served as chairman of

TMCF’s Board of Directors for 15 years

(2003–2018), led Gallup as its CEO from

1988 until 2022. Under his leadership,

Gallup expanded from a predominantly

U.S.–based company to a worldwide

organization with 30 offices in 20 countries

and regions.

In addition, he is the creator of The

Gallup Path, a metric–based economic

model used by over 500 companies

worldwide that establishes the linkages

between human nature in the workplace,

customer engagement, and business

outcomes.

Clifton also launched Gallup’s Center

for Black Voices, leveraging decades of

existing research to give a fuller picture of

the experiences and perspectives of more

than 40 million Black Americans. In

addition, the Center establishes key

measures to track and report progress on

life outcomes, access to opportunity, and

well–being.

“It has always been an honor to serve

TMCF, whether at a board meeting or now

as chair of the CSJ Advisory Committee. It

is a responsibility I take very seriously,”

Clifton said. “For nearly 35 years, TMCF

has addressed the most pressing needs of

students at Historically Black Colleges and

Universities (HBCUs) in a world of nearly

insurmountable challenges. We must find

better ways to engage our 47 public

HBCUs in producing research to create

positive change into the next century and

beyond.”

Social injustice is deeply embedded in

policies and practices at every level of

government and industry. It costs lives and

diminishes educational and economic

opportunities for millions of African

Americans and marginalized populations.

For over 150 years, HBCUs have been at

the forefront in transforming the quality of

life in Black communities. HBCUs is an

ideal ecosystem for research scholars and

thought leaders in creating social justice

models for the global world of today.

“We are pleased to welcome Jim to lead

the Payne Center’s Advisory Committee,”

said Dr. N. Joyce Payne, founder of TMCF

and CSJ. “Jim’s powerful voice and

extraordinary leadership will be invaluable

in dissecting the consequential values of

social justice from a universal perspective.

l About the N. Joyce Payne Center for

Social Justice

The Thurgood Marshall College Fund

(TMCF) created the N. Joyce Payne Center

for Social Justice (CSJ) to serve as a nexus

in advancing social justice for Black

Americans. CSJ is a national think tank

and research center rooted in the African

American community, drawing together

top HBCU scholars, national thought

leaders, community advocates, and on–

the–ground solution–makers to identify,

evaluate and scale new evidenced–based

programs and policies designed to create

sustainable change to the fabric of Black

life in American society. For more informa-

tion on TMCF, visit paynecenter.org.

Junior Master Naturalist Day Camp opens for registration
COCOA (June 6, 2022) — Do you have

a budding naturalist at home? If so, sign

them up for our Junior Master Naturalist

Day Camp series. Over three days, the

program will explore unique Florida

ecosystems. You can sign up for one day or

all three days.

Each day, the program will meet at a

new location to explore the area, and

participants will learn about the plants,

wildlife, and ecosystem through hands–on

activities.

This day camp is for youth ages 11 to

18. It will meet at these locations:

l July 14, 9:30 a.m. to 3:30 p.m.,

Uplands Ecosystems at Enchanted Forest

Sanctuary, Titusville

l July 21, 9:30 a.m. to 3:30 p.m.,

Freshwater Ecosystems at Turkey Creek

Sanctuary, Palm Bay

l July 28, 9:30 a.m. to 3:30 p.m., Coastal

Ecosystems at Riverwalk Nature Center,

Rockledge

The registration fee is $15 per person,

per day. Lunch will not be provided; bring a

bag lunch and snack that does not require

refrigeration. Families are responsible for

transportation to and from each location

Participants will be spending most of

their time outdoors in the sun and heat.

Make sure to bring a water bottle, sun-

screen, and bug spray.

Participants must be a member of

Brevard County 4–H and registered in

4HOnline; you will be able to register for

4–H to participate in the program. Register

on Eventbrite: https://bit.ly/3aoc24j

For more information or questions

about this program, contact Andrea

Lazzari or Holly Abeels at (321) 633–1702.

City of Titusville Water
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More than 39 million Americans have some college, no credential, according to research conducted by NSC

By Todd Sedmak
National Student Clearinghouse
media@studentclearinghouse.org

HERNDON, Va. (May 10, 2022) — More than 39 mil-

lion Americans have some college, but no credential,

according to a new report released today by the National

Student Clearinghouse Research Center. The “some

college, no credential (SCNC)” population is up 3.1 million

from nearly 36 million previously reported in 2019.

California, Texas, New York, and Illinois combined

account for more than a third of the nation’s SCNC

individuals. Arizona encountered the steepest net increase

with more than 86,400 SCNC students. Only Nebraska

and Connecticut did not experience any net growth in

SCNC learners out of all the states.

According to the report, “Some College, No Credential

Student Outcomes Annual Progress Report — Academic

Year 2020–2021,” despite the COVID–19 pandemic, more

than 944,000 Americans aged 18 to 64 with some college,

no credential re–enrolled during the academic year 2020–

2021, and more than 60,000 earned their first

postsecondary credential, including more than 18,000

bachelor’s degrees. Furthermore, 61.1 percent of those who

re–enrolled in 2019–2020 either persevered into the second

year or attained a credential within a year of re–enrolling.

“These outcomes indicate the scale of opportunity that

the SCNC population represents for efforts to raise the

level of postsecondary education attainment in the U.S.,”

said Doug Shapiro, executive director of the National

Student Clearinghouse Research Center. “Moreover, at a

time when most colleges are still reeling from historic

enrollment declines during the pandemic, the continued

health of higher education institutions, and their ability to

meet the needs of future students, may depend on their

success at re–engaging SCNC learners.”

Low student success rates are widespread in American

higher education. More than 25 percent of college fresh-

men do not return for their second year, including 41 per-

cent of those who started at a community college, according

to the Research Center in 2021. The nation’s six–year

completion rate is 62.2 percent, as of January 2022.

Other “Some College, No Credential” report specifics

include:

l Black, Latinx, and Native American learners are

over–represented among the SCNC population, relative to

their shares of currently enrolled undergraduate students.

l 48 states and D.C. experienced a net growth of SCNC

student numbers. Arizona encountered the steepest net

increase with more than 86,400 students or 15 percent.

l Although California, Texas, New York, and Illinois

account for more than a third of the nation’s SCNC

students, Alaska shows the largest number of SCNC

students per 1,000 currently enrolled undergraduates.

l Only two states, Nebraska and Connecticut, did not

experience growth, a net decrease of 250 SCNC students or

–0.1 percent, and a decline of 1,200 SCNC learners or

–0.3 percent, respectively.

l SCNC students who stopped out of multi–state

institutions or primarily online institutions showed the

second fastest rate of net growth and increase of more than

315,000 or 13.7 percent. (These are not included in

individual state counts; see more information about these

institutions in the report’s methodology.)

l During the academic year 2020–2021, 944,200 SCNC

students re–enrolled and 60,400 earned their first–ever

postsecondary credential. An additional 531,700 students

were still enrolled after re–enrolling the previous year.

These outcomes reference SCNC students aged 18 to 64.

l About 62 percent of the 944,200 students changed

institutions upon re–enrolling, and 67 percent of those

students who did change institutions also commonly

crossed institution sectors. Re–enrolling in a community

college after last attending a community college was the

most common pathway for SCNC re–enrollees, 363,400

students or 38.5 percent.

l 70 percent of the 60,400 completers obtained their

credential from a public institution, either two– or four–

year. Private, nonprofit four–year institutions had the

highest perseverance rates, 64.8 percent, while community

colleges had the lowest, 50.2 percent.

l Women outnumbered men in re–enrollment, creden-

tial earning, and perseverance. The share of re–enrollees

among minority women was substantially higher than

men: 63.5 percent versus 34.6 percent.

l Associate degrees were the most common credential

earned by Latinx students, 42.5 percent. Black students

were most likely to have completed a certificate,

42.7 percent.

l Asian and White students persevered at rates higher

than other groups (61.2 percent and 57.6 percent, respec-

tively compared to Latinx (55.0 percent), Black (51.4 per-

cent), and Native American (51.1 percent) students).

l SCNC students’ success and progress outcomes are

available for all 50 states and D.C. in the data dashboard

and data appendices.

In October 2019, the United States saw nearly 1 million

former students, in just five years, return to postsecondary

education and earn their first undergraduate credential,

according to the report, “Some College, No Degree: A 2019

Snapshot for the Nation and 50 States.” In the report, the

Research Center identified 36 million adults who had some

postsecondary experience but had yet to earn any type of

credential and were no longer enrolled. In 2014, the

Research Center released the first report in this series.

The “Some College, No Credential” report series, with

support from Lumina Foundation, seeks to understand the

educational trajectories of millions of U.S. adults who left

postsecondary education without receiving a postsecondary

credential and are no longer enrolled. As the third in a

series, the SCNC report quantifies the SCNC population

growth over time and identifies the levels of opportunity

within each state for re–engaging SCNC students in the

postsecondary attainment pipeline.

The SCNC report introduces three new metrics for

tracking progress among SCNC students annually:

l “Re–Enrollment” after a stop–out

l Completion of “First Credential”

l “Perseverance” as indicated by continuous enrollment

beyond first re–enrollment.

The Research Center provides these outcomes both for

the nation and by state, with details on student subgroups

categorized by gender, age, and race/ethnicity.

l About the National Student Clearinghouse Research

Center

The Center is the research arm of the National Student

Clearinghouse. The Research Center collaborates with

higher education institutions, states, school districts, high

schools, and educational organizations as part of a national

effort to better inform education leaders and policymakers.

Through accurate longitudinal data outcomes reporting,

the Research Center enables better educational policy

decisions leading to improved student outcomes.

The Research Center currently collects data from more

than 3,600 postsecondary institutions, which represent

97 percent of the nation’s postsecondary enrollments in

degree–granting institutions, as of 2019. Clearinghouse

data track enrollments nationally and are not limited by

institutional and state boundaries. To learn more, visit

https://nscresearchcenter.org.
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By Geoffrey Basye
geoffrey.basye@verizon.com
Verizon Communications

WASHINGTON (June 27, 2022) — Verizon an-

nounced today plans to enhance connectivity to approxi-

mately 80 Bureau of Indian Education (BIE) and

tribally–operated schools located on 64 Indian reserva-

tions across 23 states.

Verizon’s network investment across diverse tribal

lands is expected to connect nearly 42,000 Native

American students, leading to reliable, high–speed

Internet service and connected devices for students in

the impacted states. The work will support BIE’s

mission to provide quality education opportunities from

early childhood through life in accordance with a tribe’s

needs for cultural and economic well–being.

Working closely with BIE, Verizon had previously

upgraded existing 100MB sites that it had developed

and managed since being awarded work from BIE

through the Networx contract. As part of that earlier

work, Verizon transitioned more than 100 schools from

T1 (1.55MB speed) to 100MB connections. Today,

through the Enterprise Infrastructure Solutions

contract program, Verizon has been awarded a task

order that will allow the company to upgrade 80 of

those schools to 1Gb internet connections.

With the increased speed and bandwidth this

transition will provide, Native American students in

the affected areas will be able to experience more

robust technology in the classroom, a challenge Verizon

has long been committed to addressing as part of their

responsible business plan — Citizen Verizon — whose

mission includes expanding digital access and resources

to promote digital equity and inclusion. Verizon

coordinated with multiple third–party access suppliers

to design and engineer special access arrangements on

a site–by–site basis.

“A quality, high–bandwidth connection is critical for

students to be able to learn from wherever they are,”

said Maggie Hallbach, senior vice president for Verizon

Public Sector. “We believe this is a fundamental right

for all students, and by upgrading the technology and

infrastructure across these tribal lands with Gigabit

connections, we’re helping BIE with its mission to

enable a more comprehensive learning experience,

preparing these students for the future.”

Students should experience the benefit of added

bandwidth as early as this fall. The overall infrastruc-

ture work across the 23 states will take place through

2023. You can find additional information on Verizon’s

commitment to narrowing the digital divide by visiting

the company’s Tribal Communities Support and

Solutions page.

l About Verizon Communications

Verizon Communications Inc. (NYSE, Nasdaq: VZ)

was formed on June 30, 2000, and is one of the world’s

leading providers of technology and communications

services. Headquartered in New York City and with a

presence around the world, Verizon generated revenues

of $133.6 billion in 2021. The company offers data,

video and voice services and solutions on its award–

winning networks and platforms, delivering on custom-

ers’ demand for mobility, reliable network connectivity,

security and control.

Verizon plans to connect classrooms for 80 schools across Indian reservations in 23 states; access to 1Gb speeds
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Welcoming Harvard Economics Graduate and Brevard Native James Batch to our Team! 
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Marine Makes Mortgages Easy!

MarineBank.bankMember FDIC

Let’s Get Moving!
Visit one of our banking centers or
contact one of our mortgage lending 
experts today!

Get Pre-Qualified 
Online!

Download our 
mobile app:

Marine Bank 
Mortgage: Mobile.
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OF SURVEY 
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First home or forever home? 
Building a home or refinancing? 
Marine Bank is here to make you feel 
comfortable every step of the way with 
decisions made quickly so you won’t 
miss an opportunity.

Jennifer Cevallos
NMLS# 1380941

(321) 775-1868

Dianna Stewart
NMLS# 1574036

(321) 917-9729
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Please see Intercoastal Insurance Inc., page 19

Transparency in Coverage Rule in effect for group health plans, insurers; fixing
the ‘family glitch’ — Intercoastal Insurance works with businesses, individuals
By Ken Datzman

Price transparency is coming to the

health–care market in a move by the

federal government to help patients know

how much their care will cost in advance

of treatment.

The “Transparency in Coverage Rule”

will make public previously private

information about negotiated rates, out–

of–network allowed amounts, and drug–

pricing information.

For years, Americans say they have

been in the dark about the cost of their

health care until after they obtain services

and receive a bill. Now that is changing.

On July 1, 2022, the federal

government’s Transparency in Coverage

Rule went into effect. The government

says the Rule, which is being rolled out in

parts, is a “historic step” toward putting

health–care price information in the

hands of consumers.

The Rule requires most health

insurers to provide personalized informa-

tion about consumers’ out–of–pocket costs

for covered services via an online, self–

service tool.

This pricing information can be used

by third parties, such as researchers and

app developers, to help consumers better

understand the costs associated with their

health care.

“The Transparency in Coverage Rule is

a great concept, but it’s going to cost the

insurance industry a lot of money to

implement,” said businesswoman Cindy

Dropeski, president and founder of 33–

year–old Intercoastal Insurance Inc. on

West Eau Gallie Boulevard in Melbourne.

“Basically, it’s the cost of doing business.”

The Blue Cross Blue Shield Associa-

tion, which represents 36 Blue plans,

said that an economic analysis from

consulting firm Bates White found that

the total setup and maintenance cost for

an insurer to comply with the Rule was

$13.6 million.

“The Rule is intended to help people

make better informed decisions about the

cost of care for hundreds of procedures, as

well as the price of drugs administered by

pharmacies,” she said.

It requires insurers and health plans

“to create online consumer tools that

include personalized information regard-

ing members’ cost–sharing responsibili-

ties for covered items and services,

including prescription drugs,” said

Dropeski.

The tools must:

l Permit members to search based on

billing code or description

l Allow members to compare costs

across both in–network and out–of–

network providers

l Inform members of any accumulated

deductible or other out–of–pocket

expenditures to date

l List any factors that impact the cost

such as service location or drug dosage

l Provide cost estimates in paper

format at the member’s request

Beginning with plan years on or after

Jan. 1, 2023, the cost estimator must

disclose information on 500 items,

services, and prescription drugs identified

in the Rule. Starting with plan years on or

after Jan. 1, 2024, the tool must list all

covered items and services, including

prescription drugs.

“Plans and issuers will be required to

disclose on a public website their in–

network negotiated rates, billed charges,

and allowed amounts paid for out–of–

pocket providers, and the negotiated rate

and historical net price for prescription

drugs,” said Dropeski, whose company

specializes in the health–insurance

market.

Intercoastal Insurance helps busi-

nesses and individuals pick the right

insurance plans, ones that meet their

coverage needs. The agency’s team

members help resolve claim issues, get

answers from insurance carriers, and

keep businesses up–to–date on the fast–

changing insurance industry. They are

educators when it comes to “Health

Insurance 101.”

The team includes Julie Chiles, Tonya

Snodgrass, Susan Cambra, and Socrates

Alvarado.

“We market self–funded, level–funded,

and fully–funded insurance plans,” said

Dropeski. “We pick the plans from what’s

available in the market and put together

a summary so the decision–making

process for the employer is easy. We do

the research and work. We customize the

enrollment forms for the employers. We

go to the workplace and talk to the

employees being enrolled.”

A self–funded plan is where the

employer takes on most of the cost of

benefit claims. The insurance company

manages the payments, but the employer

is the one who pays the claims.

Level–funded insurance refers to a

health plan in which an employer pays a

set premium amount each month to an

insurance carrier or third–party adminis-

trator.

The insurance company or third–party

administrator puts these funds into an

account to cover claims, stop–loss

coverage, and administrative expenses.

And a fully–funded plan is an em-

ployer–sponsored health plan. In these

plans, the company pays a premium to

the insurance carrier.

Health insurance continues to rise.

Family health insurance obtained

through an employer is more than

The Intercoastal Insurance team specializes in the increasingly complex health–insurance market. They help businesses and individuals pick the right
insurance plans and resolve claims issues. From left, the team includes: Socrates Alvarado, founder Cindy Dropeski, Julie Chiles, Susan Cambra and
Tonya Snodgrass. They are at their office on West Eau Gallie Boulevard in Melbourne.
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Please see Alliance Title, page 21

By Ken Datzman

Home ownership is considered a

fundamental part of wealth–building.

It represents the biggest financial

obligation most people will make. And

title insurance is the foundation of

real–estate ownership.

A title agency is a firm that re-

searches legal ownership claims on real

estate. Title agency professionals come

into the homebuying process after an

offer has been made and the property is

under contract.

During closing, the title to real

estate is transferred from the seller to

the buyer. It’s a process to get to closing

and it involves the work of a detail–

oriented team, including title assis-

tants, title closing agents, title officers,

escrow officers, and post–closers.

Their behind–the–scenes work

ensures the quick and secure transfer

of real estate.

“Title insurance is a more complex

industry than what many people may

think,” said Shannon Zeller, a closing

assistant at Alliance Title in

Melbourne, a locally owned company

whose partners are brothers Steve and

Mike Spragins, and Liz Cassella.

“There is always something new to

learn. Continuing education is a big

part of this business. It’s an interesting

field and I work with a great team of

people,” said Zeller.

She plays a supportive role in a

real–estate closing, performing various

administrative tasks such as handling

the necessary documents and files for

the transactions.

Her company puts together the title

abstract, property survey, insurance

policies, loan documents, and property

tax information, among other things.

The title company acts as a neutral

third party between the buyer, seller,

lender, and real–estate agent, and

oversees the closing process.

The team at Alliance Title works

with customers every step of the way to

ensure a quality experience, said

Valerie Lamberth, a closing assistant.

“We definitely work as a team. For

example, I am a processor for Patty

Wright (a closing agent at Alliance

Title). Each team member has his or

her individual responsibilities. We all

work great together to make sure the

closing is a smooth process for the

client. I have worked for Alliance Title

off and on for 20 years. I also worked as

a real estate agent. Liz and Steve and

Mike are the kind of owners you really

enjoy working for. And we have

outstanding clients,” Lamberth said.

From escrow officer to post–closer, Alliance Title in Melbourne using the team
approach to deliver service to clients; educating people about title insurance

successful business is never to get too

comfortable, and you have to adapt to

changing times. Every business has

dealt with change in the last two years.

I think the flexibility that has been

offered through the team at Alliance

Title, and our owners and our staff, has

really made all the difference,” he

added.

A title company’s escrow officer

administers the closing. This individual

explains the process to all parties

involved, collects the necessary

signatures, and assures that the signed

documents reach the appropriate

parties.

There are two different types of title

insurance: an owner’s policy and a

lender’s policy. An owner’s policy is the

best way to protect your property

rights, said Wright. A lender’s policy is

usually required by the lender and only

protects the lender’s financial interests.

Wright is a paralegal and has more

than 30 years’ experience in closings

and title work. “We are doing a lot of

cash closings,” she said. “Closing —

that is the name of the game in this

business.”

The industry generated $5.8 billion

in title–insurance premiums during

the first quarter of 2022, compared to

$5.6 billion during the same period a

year ago, according to the American

Land Title Association. A strong

purchase market and continued home

appreciation helped offset ongoing

contraction in refinance volume.

“Demand in the local market really

hasn’t slowed down,” said Matthew

Wasser, an escrow officer at Alliance

Title. “But on the other side of demand

is supply. We have no control over how

many homes are being built and sold,

or are available at any given time.”

“However, I believe the key for any

For the typical real–estate contract

in Brevard County, in the vast majority

of closings the seller pays for the

owner’s title insurance policy. So the

seller has the right to choose the title

company. “But you have to look at each

contract,” said Wright.

While the overall expense to

purchase a home has increased

significantly in the last few years, the

cost of title insurance coverage has

decreased 7 percent since 2004,

according to the American Land Title

Association. “This means for each

dollar of premium a consumer pur-

chases, they get an extra $26 in

coverage compared to 2004.” Title

insurance is a one–time fee paid up

front during the closing process. The

fee is typically 0.5 percent of a home’s

purchase price.

The title insurance industry has been protecting the American dream of homeownership for more than 125 years. Real estate property is the nation’s
largest asset. The behind–the–scenes work of title companies such as Alliance Title in Melbourne ensures secure transfer of property. The team includes,
from left: Shannon Zeller, Patty Wright, Valerie Lamberth, Matthew Wasser, Alyssa Alexander, and Laura DeFillippo.
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By Laylan Copelin
lcopelin@tamus.edu
and Michael Johnson
michael.johnson@tamuc.edu
Texas A&M University

COLLEGE STATION, Texas (June 14,

2022) — Texas Gov. Greg Abbott has

appointed U.S. Marine Corps veteran

Demetrius Harrell Jr. as student regent for

The Texas A&M University System.

Harrell, who is pursuing a degree in

Criminal Justice with a double minor in

Sociology and Legal Studies from Texas

A&M University–Commerce, will serve a

one–year term to expire on May 31, 2023.

Harrell previously served honorably in

the Marines, where he was a corporal

responsible for an amphibious assault

vehicle and crew.

“We are honored to have Mr. Harrell on

the Board of Regents for The Texas A&M

University System,” said Chancellor John

Sharp.

“Military service is a foundational

aspect of the very character of The Texas

A&M University System, and I am sure

Mr. Harrell will do an outstanding job of

representing his fellow students’ interests.”

Harrell currently is serving his second

term as president of the Campus Activities

Board at Texas A&M University–Com-

merce, where he helps provide high–

quality entertainment to promote unity

among the students, faculty, staff, alumni,

and the greater Commerce community. He

also served as president of the African

American Male Mentorship Program,

where he was devoted to the retention of

African American males at Texas A&M

University–Commerce.

Harrell is also a brother of The Kappa

Alpha Psi Fraternity and serves as

Polemarch, or president, of his chapter.

In 2005, the 79th Texas Legislature

authorized the governor to appoint

nonvoting student regents to each univer-

sity system’s board of regents. The

chancellor of each university system

recommends at least two students to the

governor from applications submitted by

participating universities.

The Texas A&M System’s Board of

Regents meets quarterly with special

meetings arranged as needed.

Harrell replaces former student regent

Mati Rigsby, a Texas A&M University

student from Gainesville, Texas.

l About The Texas A&M University

System

The Texas A&M University System is

one of the largest systems of higher

education in the nation, with a budget of

$7.2 billion. Through a statewide network

of 11 universities, a comprehensive health

science center, eight state agencies, and the

RELLIS Campus, the Texas A&M System

educates more than 152,000 students and

makes more than 24 million additional

educational contacts through service and

outreach programs each year. System–

wide, research and development expendi-

tures exceed $1 billion and help drive the

state’s economy.

l Texas A&M University–Commerce

Texas A&M University–Commerce

serves rural and metropolitan East Texas

with a dedicated mission to Educate.

Discover. Achieve. With an enrollment of

10,966 students, the university is the

third–largest member of The Texas A&M

University System. The 2,100–acre

Commerce campus provides many

opportunities for students to learn and

grow. The university offers more than 130

academic degrees at the undergraduate

and graduate levels. A vibrant student

experience includes a thriving Greek

system, over 120 student–led organizations

and 14 NCAA Division II athletic teams.

The university will join the Southland

Conference in July 2022 and begin a

transition into NCAA Division I. A&M–

Commerce offers classes online and on–site

in Commerce, Corsicana, McKinney,

Frisco, Mesquite, and the newest location

in Dallas.

Gov. Greg Abbott appoints Marine Corps veteran Harrell as student regent for Texas A&M University System

In 2021, Snappt helped property managers avoid more than
$105 million in lost rent, eviction costs; software detects fraud

LOS ANGELES (June 14, 2022) —

Snappt, a leader in application fraud

detection for residential apartment

property managers, today announced it has

scanned its one–millionth residential

apartment rental application financial

document.

It further reported that 121,876 of these

documents (pay stubs and bank state-

ments) were fraudulently altered in an

attempt to allow sub–par applicants to

sneak into apartments they could not

afford.

“Application fraud is surprisingly

widespread,” says Daniel Berlind, CEO of

Snappt. “We estimate 11 million fraudu-

lent applications were submitted last year

in the U.S. alone.”

Snappt’s software helps property

managers accurately screen tenant

applications and detect when financial

documentation, such as pay stubs and

bank statements, have been fraudulently

altered. This helps property managers

avoid bad debt and costly evictions and

keeps high–risk residents out.

Currently, one–in–eight applicants

(12.2 percent) commits application fraud.

By detecting this fraud, Snappt helped its

customers avoid more than $105 million in

bad debt in 2021.

More than 2,000 multifamily communi-

ties use Snappt, including seven of the top

10 property management companies.

 “Fraudulently altered financial

documents are a huge problem for our

industry. It can have a significant financial

impact on an asset and also waste the time

of our valued associates,” said Ellie Norton,

area vice president for Pegasus Residen-

tial. “Snappt stops this type of fraud in its

tracks.”

Snappt has seen rapid growth in how

many documents their customers are

scanning. “It took us 33 months to get to

one million documents scanned,” said

Berlind. “We estimate we’ll get to 2 million

documents in just 10 more months.”

l About Snappt

Snappt, https://www.snappt.com, a Los

Angeles–based real estate technology

company, provides a quick and inexpensive

data–driven fraud detection service that

can accurately spot fraudulent documenta-

tion. Snappt is used by four of the top five

property management firms in the U.S.
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cybersecurity concentration, plus any other interested

computer science students (and possibly more from

other disciplines), will have the opportunity to be

exposed to state–of–the–art hardware and software

tools for digital forensics and industrial control

systems.”

He added, “From the industrial control systems

side, we will have both equipment for teaching

students the basics of programming PLCs, as well as

small–scale ‘simulations’ of real industrial control

systems, for example, a water–treatment plant or a

power plant. These are really cool and on roll–away

carts, with the real hardware tucked inside. This

means that you can formulate real attacks and

defenses and see if they work.”

Richard is joined on the project by co–PIs Gerald

Baumgartner, associate professor of computer

science; Nash Mahmoud, associate professor of

computer science; Juana Moreno, professor of

physics; and Fernando Alegre, associate director of

the LSU Gordon A. Cain Center for STEM Literacy.

The FIREStarter 2 grant comes on the heels of

LSU President William Tate IV’s announcement of

his Scholarship First Agenda, which includes five

strategic priorities that will help elevate LSU and

Louisiana to the benefit of everyone. One of those

includes defense and cybersecurity and the role LSU

will play in being a leader in both.

Richard said this new initiative is part of that

larger goal and will develop homegrown talent that

will ultimately help enrich and secure the state.

“Louisiana is loaded with industrial control

systems — chemical, petroleum,” he said. “Teaching

students to defend these systems, and ultimately

creating a local workforce that can tackle this

challenge, is practically a no–brainer if the resources

are available to do it. And now they are. From a

digital forensics standpoint, there are virtually no

digital forensics firms left in Louisiana. All the

practitioners have been slurped up by bigger firms.

We’d like to change that and repopulate Louisiana

with brilliant digital forensics practitioners.”

Looking past the FIREStarter 2 project, Richard

and Andrew Case, senior cybersecurity consultant in

the LSU Applied Cybersecurity Lab, will soon be

representing LSU on one of the biggest cybersecurity

stages in the country when they present at this year’s

Black Hat conference in Las Vegas.

They will be joined by Gustavo Moreira and

Austin Sellers and will be presenting on “New

Memory Forensics Techniques to Defeat Device

Monitoring Malware.”

It’s the second–straight year for Richard and Case

to deliver a talk at the conference. In 2021, they

delivered a presentation on “Fixing a Memory

Forensics Blind Spot: Linux Kernel Tracing.”

“LSU’s applied cybersecurity program produces

the best memory forensics research in the world,”

Richard said.

“That’s one of our primary strengths, and both

Black Hat talks presented cutting–edge memory

forensics work aimed at detecting stealthy malware.

Presenting at Black Hat provides amazing exposure

for the program, as the conference is attended by

thousands of cybersecurity professionals from

academia, industry, and government.”

Follow on Facebook (@lsuengineering) or on

Twitter and Instagram (@lsuengineering).

By Joshua Duplechain
josh@lsu.edu
College of Engineering
Louisiana State University

BATON ROUGE, La. (June 8, 2022) — Last fall,

LSU announced a new initiative named FIREStarter,

which would provide students with training in

cybersecurity and threat analysis through the

creation of a lab for cyber range exercises.

These exercises would be conducted in partnership

with Louisiana State Police and industry to simulate

real–time cyberattacks on large–scale enterprise and

control systems.

A new grant of approximately $350,000 from the

Louisiana Board of Regents Cybersecurity Talent

Initiative Fund — there will be a future $100,000

match from an industry partner — will help build on

last year’s announcement by establishing the

FIREStarter 2 laboratory.

More specifically, the grant will fund digital

forensics and industrial control systems hardware

and software and allow LSU to expand its hands–on

applied cybersecurity courses, as well as support

research into industrial control systems security.

“FIREStarter 2 is basically all hands–on (experi-

ence),” said LSU Computer Science Professor Golden

Richard III, principal investigator on the project and

director of the Applied Cybersecurity Lab at LSU.

“We will be putting the same software and

hardware components in the lab that digital forensics

practitioners use on a day–to–day basis to work real

cases. It’s our anticipation that every student in the

LSU cybersecurity offerings and capabilities to expand with FIREStarter 2, grant to fund digital control hardware
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By Allison Lightner
alightne@highpoint.edu
High Point University

HIGH POINT, N.C. (May 09, 2022) —

At an event today, High Point University

announced the major donor for the new

School of Dental Medicine, which is

expected to enroll its first class in fall 2023.

The announcement comes as the university

continues to grow with several new

academic programs and buildings in

development at HPU.

HPU is blessed by the $32 million

donation from the Rick and Angie Work-

man Foundation. Dr. Rick Workman is

HPU’s Dental Innovator in Residence and

the founder of Heartland Dental, which

supports more than 1,600 offices nation-

wide. The new school will be named the

Workman School of Dental Medicine.

“We are blessed by the generous

donations from people like Dr. Rick

Workman and his wife,” said HPU

President Dr. Nido Qubein. “This is what

keeps our community and HPU family

growing. Our growth is on merit and by

design, and we appreciate the faithful

courage from the entire HPU family as we

expand our academic schools and campus.”

This donation is part of a record–

breaking $100 million investment from

three separate families, which was

announced at a press conference in March

regarding HPU’s continued expansion.

“HPU’s values and focus on Life

Skills are both unique and desperately

needed today in higher education,” said

Dr. Workman. “My family and I are

grateful to be a part of such a dynamic

institution and partner with the amazing

leadership of President Qubein.”

More on the Workman School of Dental

Medicine:

l HPU will establish the only private

dental school in the state of North Caro-

lina, which will be housed in a new 80,000–

square–foot building on HPU’s Innovation

Corridor.

l HPU’s dental school will partner with

dentists in the local community and across

the region.

l The total investment in the program

is expected to be $100 million.

l At full capacity, HPU’s highly com-

petitive and prestigious dental program

will bring 240 new students to campus.

l Dr. Scott De Rossi is the founding

dean of the new school.

“This is an incredible, transformational

gift for the School of Dental Medicine,” said

Dr. De Rossi. “Dr. Workman is a pioneer in

the field of dentistry dedicated to excellence

in our profession. He knew a gift this size

would enable us to lead the way in oral

health care and education. With this gift,

we will create a dental program second to

none. It is an honor for our school to now

carry the Workman name.”

l About Dr. Rick Workman:

Workman serves as Heartland Dental’s

executive chairman. Before founding the

company in 1997, Workman practiced

dentistry for nearly 20 years. It was during

his time as a practicing dentist that he

realized there had to be a better way to

balance the clinical and business sides of

the field. This is when he created Heart-

land Dental and started growing his team

to provide dental support.

Today, Workman provides leadership

advice to the more than 1,600 dental offices

nationwide through various speaking

engagements. Heartland Dental supports

dentists as they provide high–quality care

to offices in 37 states through non–clinical,

administrative support services. He

graduated from the Southern Illinois

University School of Medicine.

High Point University announces $32 million gift for School of Dental Medicine, to enroll first class in 2023

Meteorologists share hurricane safety tips to help residents
TALLAHASSEE (June 23, 2022) —

This week, state meteorologists at the

Florida Division of Emergency Manage-

ment shared important hurricane safety

tips to help prepare Florida residents for

the 2022 Atlantic Hurricane Season.

The National Oceanic and Atmospheric

Administration (NOAA) is predicting an

above–average season with a predicted

14–21 named storms, with 6–10 becoming

hurricanes and 3–6 becoming major

hurricanes.

“As our meteorologists continue their

preparations for the 2022 Atlantic Hurri-

cane Season, I am encouraging all Florid-

ians to do the same,” said FDEM Director

Kevin Guthrie. “There are many cost–

effective ways to ensure your homes and

businesses are prepared as we enter the

height of hurricane season.”

Hurricane Preparedness Tips:

l Know Your Home, Know Your Zone

Each year it’s important for residents to

know if they live in an evacuation zone, a

low–lying, flood–prone area, a mobile home

or an unsafe structure during hurricane

season. It is also very important for

residents to know their home and its

ability to withstand strong winds and

heavy rain. Visit floridadisaster.org/know

for more information.

l Make a Plan

Every household should have a disaster

plan specific to the needs of their house-

hold. Every individual in the household

should assist in developing the emergency

plan and understand the plan. Visit

floridadisaster.org/family–plan for more

information.

l Create a List of Important Items and

Documents

During a storm, residents may need to

evacuate quickly. Creating a list of

important items and documents before a

storm threatens the state will ensure

residents will not forget important items

during an evacuation.

l Review Insurance Policies

Residents should review their insurance

policies prior to hurricane season to ensure

they have enough coverage to fully recover

from potential storm damages.

l Keep Gas Tanks Half–Full

During hurricane season, residents

should keep their gas tanks half–full to

avoid gas shortages and long lines at gas

stations.

l Purchase Nonperishable Items

During grocery trips, residents are

encouraged to pick up extra nonperishable

items, such as canned fruits and veg-

etables, that can be included in their

disaster supply kit to avoid last–minute

crowds and shortages before a disaster.

For more safety and preparedness tips,

visit FloridaDisaster.org/PlanPrepare.
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By Kirsten Romaguera
kromaguera@ufl.edu
Public Relations Specialist
IFAS Communications
University of Florida

GAINESVILLE (June 9, 2022) — It’s decidedly

iced–tea season in Florida, but whether you take your

tea hot or iced, sweet or unsweet, black or green, the

infused leaf in your cup could soon come from a Florida

farm.

University of Florida researchers are investigating

whether you can grow tea plants in the Sunshine

State. Their findings from a yearslong trial at the

UF/IFAS Plant Science Research and Education Unit

in Citra are in the journal “HortTechnology,” a

publication of the American Society for Horticultural

Science.

For the trial, scientists tested seven tea “accessions”

during years three to five of their growth, which

includes the time the plants are expected to reach

harvesting maturity. Researchers use the term

“accessions” for any plant that does not yet have a

cultivar name in the United States.

“We started with eight varieties, and one of them

had 100 percent mortality,” said Brantlee Richter,

assistant professor in the UF/IFAS department of

plant pathology and member of the research team.

“We put weed cloth in to manage the intense weed

pressure here in Florida and used a drip irrigation

system, but otherwise, we didn’t do anything to baby

these plants. They were out there in the harsh Florida

sun, and we even had a hurricane remnant hit the plot

during the study period. Even tropical storm–force

winds didn’t seem to faze the plants or cause them to

lose a lot of leaves.”

Despite being commonly grown in many countries

around the world, tea is still considered a specialty in

commercial production for the United States. That’s

why obtaining plants for the trial proved challenging.

“We actually found a few of the selections from

camellia ornamental nurseries,” Richter said. “Tea is a

camellia species, but it’s not sold or produced at the

scale of commercial production.”

Tea varieties, she explained, derive from two

lineages: A Chinese line that’s more sun–adapted and

an Indian line that’s more shade–adapted. For Florida,

the team concluded, plants from the shade–adapted

line may be better suited to the fickle climate. The

best–performing plants in this study overall were from

a variety called Fairhope.

Bala Rathinasabapathi, a UF/IFAS professor of

horticultural sciences and another researcher on the

project, notes this study marks a “starting point” for

learning which varieties will grow best in Florida.

“We feel that North–Central Florida is pretty good

in terms of climate for growing tea, and tea likes acidic

soil, just as citrus does,” Rathinasabapathi said. “In

South Florida, we would have to do more experimenta-

tion to find out whether tea can grow in a truly tropical

region with harsher temperature conditions.”

Here’s another outcome from the study: Research-

ers took measurements throughout the growing

process that should give growers a better idea of the

potential success of a plant.

“Most perennial plants have this problem that you

would only know how well they are doing after

growing for several years and establishing full–fledged

plants,” Rathinasabapathi said. “This paper tries to

circumvent that to help growers know within a year or

two which plants are doing better than others.”

The UF/IFAS tea research continues, including

exploring shade production practices and breeding new

varieties that may hold the best potential for Florida’s

conditions.

“It’s not impossible to grow tea in different regions

of Florida,” Rathinasabapathi said. “I think eventually

we’ll find material that would suit different climatic

zones.”

Funding for this research originated with a spe-

cialty crops block grant from the Florida Department

of Agriculture and Consumer Services. The published

study, “Performance of Seven Tea Accessions in

North–central Florida: Correlations between Potential

Yield and Growth Parameters over 2 Years,” can be

accessed at doi.org/10.21273/HORTTECH04908–21.

l About the Institute of Food and Agricultural

Sciences

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to

develop knowledge relevant to agricultural, human

and natural resources and to make that knowledge

available to sustain and enhance the quality of human

life. With more than a dozen research facilities, 67

county Extension offices, and award–winning students

and faculty in the UF College of Agricultural and Life

Sciences, UF/IFAS brings science–based solutions to

the state’s agricultural and natural resources indus-

tries, and all Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu, and fol-

low UF/IFAS on social media platforms at @UF_IFAS.

University of Florida two–year study provides insight into groundwork for potential tea–growing industry in the state
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Eastern Florida State breaks ground on second residence
hall on the Melbourne Campus; is an $8 million project

to live on the Cocoa Campus too, and we

heard them loud and clear. The housing

will be a wonderful addition there and

make the campus a real destination for

students in Central Brevard County,”

said Richey.

Students greeted the start of construc-

tion on the new housing with excitement,

saying living on campus is a major plus.

“You get the entire college experience.

You get to live in such a centralized area,

close to classes and in a nice area that is

close to everything. The beach is 15

minutes away which is nice to go to and

have fun with your friends,” said current

student housing resident Makenzie Fore.

The new three–story building will

mirror the first building and consist of 24

suites that each contain four individual

bedrooms, two bathrooms, a shared

kitchen and common living area. Parking

and security will be provided.

The housing will be available to all

full–time students with housing rules

governed by the college’s Student Code of

Conduct. Rental costs will be determined

as the new project moves forward.

Currently, students pay $7,000 in rent for

an academic year that includes the Fall

and Spring terms, with Summer term

available for an extra add–on fee.

The $8 million project will be financed

through a conventional bank loan. The

building will be constructed by the M.H.

Williams Construction Group of

Melbourne.

Students interested in more informa-

tion on the residence hall can contact

Lena Copeland, director of support

services, at copelandl@easternflorida.edu.

Child Passenger Safety Seminar July 15 at UF/IFAS Extension

COCOA BEACH (June 26, 2022) —

The Studios of Cocoa Beach, a nonprofit

art gallery staffed by local artists, has

“adopted” Minuteman Causeway in

downtown Cocoa Beach and will sponsor

a street cleanup from 8–11 a.m. on

Saturday, July 16. The cleanup will begin

in front of the Studios of Cocoa Beach,

165 Minuteman Causeway. Cocoa Beach

residents are invited to join in the fun.

While there, participants can view the

paintings, photography, pottery, jewelry,

and fiber art created by the Studios of

Cocoa Beach artists. The gallery is open

in its new space at 159 Minutemen

Causeway.

To view artist portfolios and class

schedules, follow the Studios of Cocoa

Beach on Facebook and Instagram, or

visit www.studiosofcocoabeach.org.

COCOA (June 22, 2022) — The

UF/IFAS Extension Office will be

conducting a Child Passenger Safety

Seminar from 9–11 a.m. on July 15. This

seminar is perfect for new parents or

caretakers to learn about correct selec-

tion, installation, and use of child

restraints. Plus, attendees will learn how

child restraints work to protect children.

The class is free to attend. Class size is

limited to six expecting mothers, but

participants are welcome to bring a guest

or spouse. Participants may register up to

two people by adding the free “guest

ticket” during checkout.

Mothers in need of a seat will be able

to purchase a convertible car seat (can be

installed both rear–facing and forward–

facing and remains in the car) at a

reduced cost at the end of the class.

Participants must present proof of

enrollment in WIC, Medicaid, Florida

Access Benefits, or Healthy Start services

to receive a seat.

Registration is required on Eventbrite:

https://bit.ly/3HQuSxt For more informa-

tion on this program, call (321) 633–1702

or email brevard@ifas.ufl.edu.

Studios of Cocoa Beach to host downtown–street cleanup

By John J. Glisch
glischj@easternflorida.edu
Associate Vice President
Communications
Eastern Florida State College

COCOA (June 13, 2022) — Eastern

Florida State College broke ground

Monday on its second residence hall on

the Melbourne Campus to meet the

growing demand from students who want

to live and study there.

College leaders and students cel-

ebrated the event during a ceremony on

the site where the 96–bed facility will be

built adjacent to the first residence hall

that opened in 2020.

Construction is scheduled for comple-

tion next summer with students moving

in for the start of Fall Term classes in

August 2023.

“This is another great day for the

college as we continue building facilities

to meet the academic needs of students

and provide them a way to enjoy EFSC’s

rich collegiate experience,” said college

President Jim Richey.

“Since our first residence hall opened

its doors two years ago, we’ve had long

waiting lists for students who want to

move in. That makes now the right time

to expand our student housing in

Melbourne.”

Richey also noted that a 10–year

master plan for the Cocoa Campus

unveiled in April calls for investing

$87 million in new academic buildings

and student housing like the units in

Melbourne. “Students told us they want
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Intercoastal Insurance Inc.
Continued from page 12

$22,000 a year on average, according to a survey by the

Kaiser Family Foundation.

Employees pay about $6,000 of those costs, and

companies cover the rest, the 2021 Kaiser Family

Foundation “Employer Health Benefits Survey” found.

“The Affordable Care Act was supposed to bring down

the cost of health insurance,” said Dropeski, a Longwood

University business graduate who played field hockey at

the Virginia school.

“Small group insurance coverage (two to 50 people)

has probably risen from 10 to 25 percent since the

Affordable Care Act was passed (signed into law by

President Obama on March 28, 2010).”

With few exceptions, the Affordable Care Act requires

everyone to have health insurance. If you’re covered

through your employer, or eligible for programs like

Medicare or Medicaid, you’re covered. If not, you’ll need to

buy your own health insurance.

An estimated 9.6 percent of U.S. residents, or 31.1 mil-

lion people, lacked health insurance when surveyed in the

first six months of 2021, according to the U.S. Centers for

Disease Control and Prevention. That’s not significantly

different from the uninsured rate for 2020.

The Biden Administration is expected to announce a

proposed rule that will allow millions of people to newly

qualify for financial assistance toward health–insurance

costs.

“The new rule would correct the so–called ‘family

glitch’ in the Affordable Care Act,” said Dropeski. “The

family glitch has left many people ineligible for the

Affordable Care Act subsidies. President Biden is trying

to fix that hole, that glitch.”

The family glitch refers to the fact that when the

affordability of an employer–sponsored health plan is

determined, it’s based on just the cost for the employee.

The cost to add family members is not taken into

consideration. But the affordability determination is then

applied to all members of the family who could be added

to the employer–sponsored health plan.

A person is only eligible for premium subsidies in the

exchange if they are not eligible for affordable employer–

sponsored health insurance. So if a family’s employer–

sponsored coverage is considered “affordable” (based on

the cost to cover just the employee) and provides mini-

mum value, the entire family is ineligible for subsidies in

the exchange, according HealthInsurance.org.

The glitch has impacted families across the country for

more than a decade, putting affordable coverage out of

reach.

People impacted by the glitch are primarily low– to

moderate–income families. Now, they will finally have

the option for less expensive coverage under the Afford-

able Care Act marketplace.

“Fixing the family glitch will fill an important gap in

coverage,” said Dropeski.

The American Rescue Plan, signed by the president in

March 2021, included subsidy enhancements that allow

an “unprecedented number of Americans to qualify for a

premium tax credit, health–insurance subsidies that

substantially lower the cost of insurance.”

“I did a quote for a husband and wife who had income

of $200,000 and they still qualified for a subsidy,” she

said. “There was a sizable expansion of the income level

and this year more people are able to get a subsidy.”

As companies fiercely compete for talent in a tight

labor market showing little sign of abating, employer

benefit packages that standout can have a big impact on

successful recruitment outcomes.

Company benefits for employees play a much bigger

role today than 12 years ago.

The Wills Towers Watson 2022 “Global Benefits

Attitude Survey” of more than 9,600 U.S. employees at

companies of various sizes found:

l 60 percent of respondents cited their employers’

retirement benefits as an important reason they remain

with their current employer, compared with 41 percent in

2010.

l Nearly half said their company’s retirement program

(47 percent) and health–care benefits (48 percent) were

important reasons why they joined their employers,

versus 25 percent and 32 percent, respectively, who said

so in 2010.

Employers offering mental–health coverage in 2022

hit a high of 91 percent since the COVID–19 pandemic. “I

think the pandemic really brought mental health to the

forefront and more people started talking about it,” said

Dropeski. “When the Affordable Care Act was passed in

2010, mental health coverage was emphasized. Then the

Mental Health Parity and Addiction Equity Act (of 2021)

was passed. People are using those benefits.”

She added, “We customize benefits for new employees

of a companny. We customize based on their needs and

the insurance price points.”

Benefits such as telemedicine also showed upward

movement, according to the Society for Human Resource

Management’s latest “Employee Benefits Survey.”

“Telemedicine is a great addition to health care,” said

Dropeski. “Virtual visits are huge. All the group carriers

offer that now.”

Health care emerged as the leader in ranked impor-

tance by employers as the type of benefit that an organi-

zation can offer its workers, followed by retirement and

leave benefits, which ranked jointly at number two.

Retirement benefits were at 55 percent in 2020–2021, but

in the 2022 survey they are back up to 82 percent.

Intercoastal Insurance is experiencing strong growth.

“Business is wonderful,” said Dropeski. “We get a lot of

referral business. We have a service–focused staff. Just

about every staff member has been with the agency for 25

years. We will be adding a few more people as we

continue to grow. It’s exciting to be able to address the

coverage needs of businesses, families, and individuals,

and match them with the right plans. I’ve been licensed

in this industry since 1983. I love this business.”
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Launch Credit Union set to open its second new branch
in Titusville; Astronaut High graduate Baker is manager

TITUSVILLE (June 23, 2022) —

Launch Credit Union is positioning itself

for further growth in Brevard and will be

opening its 17th branch soon.

The new branch is located at 90 S.

Singleton Ave.

“With more than 11,000 members in

Titusville alone, we saw the need for a

second branch to assist our members in the

north Brevard area,” says Joe Mirachi,

president and chief executive officer.

“Growth is a key factor in our success at

Launch CU, and we are excited to welcome

new members who are looking for an

excellent local financial institution to fit

their needs.”

“I am so excited to open this second

branch in Titusville,” said Stephanie

Baker, manager of the new Titusville–

Singleton branch. “I grew up in Titusville,

graduated from Astronaut High, and am

proud to be able to help my fellow

Titusville and Mims communities to

achieve their financial goals. We are very

much a family here in Titusville, and I look

forward to seeing familiar faces, and

meeting new people. My goal is to help you

through the difficult times, and celebrate

your wins right alongside you.”

“Now more than ever people are looking

for ways to make the most of their money,”

said Kelly Haskins, vice president of

marketing for Launch CU. “Many people

have come to Launch to refinance their

home loans or to use the equity in their

homes for projects. People are looking for

value everywhere. Launch has no mini-

mum balance and no monthly service fee

on Classic checking, which our members

find to be a great value.

She added, “At Launch, you can open

your account with only $5, and our loan

rates are very competitive. Our staff offers

personal, one–on–one service, which our

members really enjoy, plus we offer easy to

use digital services to make banking easy

wherever you are.”

A grand opening and ribbon–cutting

celebration is set for 11 a.m. on Friday,

July 8. There will be prize drawings, a

free gift bag to the first 100 people in the

door that day, food, drinks and WA1A will

be doing a live radio remote from 11 a.m.

to 1 p.m.

Everyone who opens an account in the

months of July and August at the new

Titusville–Singleton location receives $25

in their account, plus a dancing Bluetooth

speaker while supplies last.

Established in 1963, Launch Credit

Union is a full–service credit union, rated

5–Stars on Bauerfinancial.com and 4th

Best–In–State Credit Unions by Forbes

and Statista in 2020. Launch has 17

branches throughout Brevard and Volusia

counties serving more than 75,000

members. Its asset size is $1.1 billion.

Launch has 280 full–time employees.

Membership is open to all who live, work,

worship or attend school in Brevard,

Volusia, Flagler, Seminole, Orange or

Osceola counties. For more information

about Launch Credit Union, visit

Launchcu.com or call (321) 455–9400.

Home Check Services in Melbourne Beach awarded
accreditation from National Home Watch Association

MELBOURNE BEACH (June 9, 2022)

— Home Check Services has earned

accreditation from the National Home

Watch Association. The NHWA was

formed in 2009 in order to establish and

maintain the highest industry standards

for Home Watch and absentee homeowner

services throughout the United States and

Canada.

Home Watch is a visual inspection of a

home or property, looking for obvious

issues, which means that it is a service that

“keeps an eye on things” at your vacation

or primary home while you are not in

residence.

Owner Charles “Chuck” Bassett was a

law enforcement officer for 29 years in

Pekin, Illinois, retiring in 2002 as deputy

chief of police. He was a real estate agent

and broker there for 11 years. He and his

wife Cheryl moved to Homosassa in 2015

to care for Cheryl’s mother.

Bassett has a bachelor’s degree from

Illinois State University, an associate’s

degree from Illinois Central College, and

put in many hours of graduate work. He is

a graduate of the FBI Academy in

Quantico, Virginia.

After the passing of his wife in 2021, his

desire to sell real estate faded. He moved to

Melbourne Beach to be closer to family but

needed something to keep him busy. His

daughter, who is also a real estate agent,

suggested the Home Watch business since

his area is prime for snowbirds and second

homes.

Home Check Services serves the South

Melbourne Beach. You can reach Bassett

at cbassetthomecheck@gmail.com or at

(309) 613–0872.

North Brevard Commission on Parks and Recreation to meet
VIERA (June 26, 2022) — The North Brevard Commission on Parks and Recreation

will meet at 5 p.m. on Thursday, July 14, in the Brevard Room, 518 S. Palm Avenue in

Titusville. The public is invited to attend. The Brevard Room is located in the building on

the north side of the parking lot behind the Brevard County Government Center North.

For questions or public comment, call Jeff Davis Jr. at (321) 264–5105.

Viera
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Alliance Title
Continued from page 13

The top three states with the largest yearly

increases in title premium volume, as of the third

quarter of 2021, were: Texas, California, and Florida.

The title industry, which includes title insurers

and title agents, supports more than 300,000 jobs. The

industry is so important that throughout the COVID–

19 pandemic, title insurance professionals were

deemed “essential” by the federal government. Their

work kept a major part of the economy moving along

during a challenging time.

In 2020, a law in Florida went into effect allowing

persons to sign documents and have them notarized

online in a process know as “Remote Online Notariza-

tion, or RON, through the use of online platforms such

as Notary.com.

“Danielle (Rogers) and I work together on RON

closings,” said Wasser. “We did one yesterday.”

Laura DeFillippo is Alliance Title’s director of first

impressions. She is the first face the title agency

customer sees within the organization. Although the

role may vary from company to company, it is usually

similar to the job of an administrative assistant.

“I love this job, and you have to be versatile,” she

said. “It requires interpersonal skills, customer–

service skills, creativity, and the ability to multitask

in a time–sensitive environment.”

She added, “I do lien searches to make sure the

water bill is paid on the property that is being bought.

I also give buyers their new deeds so they don’t have

to wait for them to be delivered in the mail. When the

deed is recorded, after closing, then I make sure that

it is emailed to the new owner so they have it right

away.”

“Laura does an incredible job,” said Alyssa

Alexander, a post–closer at Alliance Title. “She makes

sure the customers are happy coming and going.”

A post–closer works with mortgage or banking

organizations to assist with activities related to the

closing of real estate mortgage loans. As a post–closer,

Alexander’s job includes reviewing loan documents for

accuracy, following up on title insurance, and gather-

ing any missing information.

“After everybody has signed and the closing is

official, the files come to me and I scan all the paper-

work into our system,” she said. “If we ever have to

pull something later, all we have to do is type in the

number to retrieve the file.”

If you’re buying a home, title insurance is a policy

that protects your investment and property rights.

When property is transferred from one owner to

another, there are potential legal problems that can

stay attached to the property.

“Title insurance gives the customer peace of mind

that they are getting ownership of a property legally

and without any past encumbrances, such as a claim

against, limitation on, or liability against the real

estate,” said industry veteran Danielle Rogers, a

closing title agent at Alliance Title. “There is a lot of

fraud nowadays and title insurance protects the

buyer, making sure there is not a black cloud hanging

over their property.”

Rogers added that title insurance is “a confirma-

tion that the piece of property being bought — no

matter how big or small, a vacant lot or a multimil-

lion–dollar home — is free and clear of encum-

brances.”

Nationally, one–out–three real–estate transactions

present costly, hidden problems that title insurance

professionals identify and resolve, according to the

American Land Title Association.

These can include liens or judgments against the

property, unpaid taxes, alimony and child support,

illegal deeds, and boundary or survey disputes.

A closing agent is responsible for title research and

making sure there aren’t any issues with the title that

may prevent legal transfer of the property. The closing

is when paperwork is signed and money and title

change hands.

When a property is resold quickly, or refinanced

within a short period of time from the original

purchase or more recent refinance, a new title search

and title policy are needed, said Rogers.

The owner/seller may have created or experienced

claims, liens, or other encumbrances since the original

policy was issued. “The lender will require a new title

search to ensure that the title is clear,” said Rogers.

“For instance, the owner may have taken out a second

mortgage, incurred a mechanic’s lien, or a lien from

unpaid taxes.”

A mechanic’s lien is a security interest in the title

to the property for the benefit of those who have

supplied labor or materials that improve the property.

For most buyers, these activities are included in a

typical closing:

l You will sign a mortgage note, your loan, which is

your commitment to repay the money you borrow;

l You will sign the mortgage, which is a lien

against the property’s deed that gives the bank an

interest in your home as collateral for the loan;

l You will receive inspection reports and warran-

ties; and

l You will receive a commitment to issue a title

policy.

Once the existing mortgage and any other known

liens from the seller have been satisfied, the deed

transferring title to the buyer will be recorded with

the Brevard County Clerk of Court, who maintains

the official county records. Once the deed is recorded,

the new mortgage, if any, is recorded.

“The team members at Alliance Title all work

toward a common goal — having the client leave our

office after a closing and come away with a great

impression of our agency,” said DeFillippo. “We strive

to win them over every time at every closing.”

Florida East Coast RE
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JM Real Estate Inc.
Continued from page 1

JM Real Estate is overseeing project management for

the significant tenant improvements that are being made

to meet the floor–plan needs of Arizona College of Nursing.

The college plans to open in Melbourne in spring of 2024.

The college just announced that the Commission on

Collegiate Nursing Education has reaccredited its bachelor

of science in nursing program for 10 years. This is the

maximum amount of time the CCNE grants accreditation,

signifying that the program “has consistently engaged in

high–quality, effective educational practices.”

The Rialto Place Office Tower recently underwent a

$1.5 million renovation in common–area improvements.

Morrison and Jill Cervini of JM Real Estate handled the

management of the property renovations.

Early in her career, McDonald was the property

manager and leasing agent for Rialto under its original

owner. “Seeing this building restored to high–class status

and being utilized by major tenants in the Melbourne

market is one of the highlights of my career,” she said.

McDonald sold JM Real Estate in January 2020 to

Miami–based Tzadik Management, a fast–growing

company that owns and manages commercial real estate

nationwide.

McDonald helped with the transition and stayed on

with the brokerage company she started in 1997. JM Real

Estate is marking its 25th year.

“Jewel has a long history with a lot of clients, and that’s

a great asset in this business. Jewel continues to work the

Rialto Place Office Tower. She has fond memories of that

building because it has been a centerpiece of her career,”

said Solito, an industry veteran who joined JM Real Estate

in July 2020 as broker associate and commercial real

estate manager.

The Tzadik acquisition of JM Real Estate included

management contracts for roughly 60 locations, totaling

more than 2.5 million square feet of retail, office, medical,

and industrial–type properties.

“Our goal is to continue to grow the property manage-

ment arm at JM Real Estate,” he said. “Jewel did a nice job

building that business. Currently, our properties are about

95 percent occupied.”

He added, “We just picked up a portfolio of seven

properties that run the gamut from small warehouses to

large office buildings. Our goal as property managers is to

make the assets thrive for the owners.”

This was the first time Tzadik Management acquired a

commercial brokerage real estate firm.

“Tzadik purchased JM Real Estate to expand its

presence in the commercial sector,” said Solito. “They

basically focused on the multifamily industry.”

Since its formation in 2007, Tzadik has managed more

than $1 billion in apartment complexes, over 15 million

square feet of commercial real estate, and more than

19,000 units in 20 states.

“One of the benefits of Tzadik buying JM Real Estate is

that it has uplifted our information technology platform,”

said Solito. “We established the use of MRI (Management

Reports Inc.), a pioneer in the real estate software indus-

try. MRI allows us to bring additional services to our

tenants and our landlords. That came into play after the

purchase and we are now seeing the fruits of the MRI tool.”

In mid–2021, he was promoted to his current position

with JM Real Estate. While working in the local real–

estate industry, Solito said he met McDonald. “We did do

some deals over the years.”

As vice president and broker, Solito reviews all of the

firm’s transactions that are being processed, assists and

advises associate brokers and sales associates, and

manages the profit–and–loss and budget reviews, among

other responsibilities.

“I greatly enjoy what I do at JM Real Estate. I love

coming to work every day. We have an outstanding staff.

A good number of people have been with the firm for years.

I think that helps with our presence in the market,” said

Solito, a U.S. Air Force veteran, who is a classic car

collector and owns a 1966 Ford Mustang and a 1972

Datsun 240Z.

The JM Real Estate team includes: Joel Espino, Liya

Shelenkova, Kristen Daniels, Nicole Reed, Cervini, Lynne

Moody, Valita Evans, McDonald, Charine Lewis, Rebecca

Collura, Shey Anderson, Chad Cabrerra, Eric Olszewski,

Christina Alletto, and Terry Winton.

“We are in a recruiting mode for commercial agents

who love this business. Terry Winton is our newest team

member. He has a strong career background in real

estate,” said Solito.

Winton’s experience includes having worked for Acorn

Group Inc., a real–estate firm headquartered in Indianapo-

lis. He was with that company for 21 years. Winton is a

graduate of the University of Indianapolis, earning his

bachelor’s degree in business management.

Solito himself has a business and leadership back-

ground. During the past 25 years, his leadership roles have

included serving as general manager for the Fortune 500

company TruGreen/ServiceMaster, and launching a

national franchise for America’s Swimming Pool Company.

He owned an investment firm specializing in renovat-

ing single and multi–family housing, as well as commercial

buildings. And his company was involved in the financing

of many development projects.

Solito was the proprietor of a residential and commer-

cial subcontracting company. He was responsible for the

full profit–and–loss statement for each company.

“I started my career in real estate in South Carolina,

though I am originally from Brevard County,” said Solito.

“I ‘flipped’ houses for nine years in South Carolina. Later,

I started buying and flipping small commercial properties.

But when the real estate market began spiraling down-

ward in 2007, I decided it was time to back off that

endeavor and I began working for corporations.”

He moved his family to the Space Coast and worked as

the general manager for TruGreen in Brevard. At

TruGreen, Solito oversaw 50 employees and 30 trucks on

the road every day. “I was not a lawn expert, but I could

read a P&L and I knew how to manage people. It worked

out well.”

Solito is involved in the community as a board member

of several nonprofit organizations. He was recently

appointed to the board of Junior Achievement of the Space

Coast.

“Junior Achievement has a great mission — to inspire

and prepare young people to succeed. The work they do in

the classrooms is admirable. Students learn about

entrepreneurship and financial literacy” said Solito.

“I have two children. One is already out in the world

making a living and the other is in high school. I’m thrilled

to be part of the organization and help promote JA in the

community. The work Anne Conroy–Baiter (president of

JA of the Space Coast) has done over the years is impres-

sive.”

Solito is a board member of the Economic Development

Commission of Florida’s Space Coast. “Lynda Weatherman

continues to take the organization to new heights,” he said.

He is also on the board of the Melbourne Regional

Chamber of Commerce, whose president and CEO is

Michael Ayers. “I think Michael is doing a fantastic job

assisting and promoting businesses in the area.”

Solito said he is a supporter of Melbourne Main Street,

too. “I’m a huge fan of the work Kimberly Meehan is doing

in downtown Melbourne.” She is the executive director of

Melbourne Main Street.

He said the Eau Gallie Arts District is poised for growth

as well. “If the proposed parking garage gets built in

EGAD, that area is going to change drastically for the

better. I’m in favor of smart growth and quality projects.

Viera is a shining example of smart growth.”

In downtown Melbourne, JM Real Estate’s Shey

Anderson is working with Seven Brew Drive–Thru Coffee,

a Fayetteville, Arkansas, company that is expanding

through independent franchise partners.

“The first Seven Brew in this area is set to be built on a

vacant lot next to Wawa in downtown Melbourne,” said

Solito. “Shey Anderson is involved with site–selection

locations for Seven Brew, and tenant representation.”

Solito himself recently handled the sale of Granite Oaks

at 1735 W. Hibiscus Blvd. in Melbourne. The Class A

office building was sold along with the adjacent land for

$3.5 million.

Solito represented the buyer, Airspace Internet

Exchange, or Airspace IX, in the transaction. Michael

Dreyer of Dreyer & Associates represented the seller.

“Airspace IX designs and assembles satellites and

provides broadband internet,” said Solito. “This is an

example of yet another company investing in Brevard

County. They want to be close to the launch facilities.

There was a parcel next to the building that was included

in the deal. So that company has room to expand at the

site.”

Airspace IX is developing the next–generation broad-

band wireless technology platforms and user terminals.

They operate in other countries, including the United

Kingdom.

Granite Oaks is a three–story contemporary building

consisting of roughly 17,600 square feet. The site is lush

with towering oak trees and features a park–like setting.

The adjacent 1.49–acre parcel was included in the sale,

bringing the land total to 2.96 acres. The building and land

are situated behind Melbourne Square Mall.

“It was a pleasure to represent this innovative group.

The Space Coast is the perfect location for their expan-

sion,” said Solito. “Our high–tech atmosphere and strong

technical workforce provide the right ingredients for a

company like theirs.”

The impact of new commercial real estate development

and of the ongoing operations of existing commercial real

estate building in the United States continues to grow,

according to the 2022 “Economic Impacts of Commercial

Real Estate.

The research was conducted by the National Associa-

tion of Industrial and Office Parks, which is known as

NAIOP. The combined economic contributions of new

commercial building development and the operations of

existing commercial facilities in 2021 resulted in direct

expenditures of $434 billion and the following on the U.S.

economy:

l Contributed $1.2 trillion to U.S. gross domestic

product

l Generated $418.7 billion in personal earnings

l Supported a total of 8.5 million jobs

Breaking it down by state, Florida’s total output was

$30.6 billion, supported 259,000 jobs, and $12.3 billion in

personal earnings.

The NAIOP “Commercial Real Estate Sentiment Index”

suggests market conditions will “continue to improve over

the next 12 months.”

“Our core business is property management and

leasing,” said Solito. “And we’re continuing to see strong

demand for space. Brevard County is experiencing

incredible growth. Companies are taking a stake in

Brevard’s future and investors are taking a stake in the

future of this county. It’s an exciting time to be in the

commercial real estate business in Brevard.”




