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Brevard Zoo nears $50 million mark for its aquarium project; sees support

Please see ‘Legacy Campaign,’ page 23

By Ken Datzman

On the Space Coast, natural beauty and

outdoor recreation are some of our most

valuable assets. The existing resources

present an opportunity to leverage them for

new ventures that will uplift the economy

over the long term, create jobs, and help

encourage conservation.

And that is what the Brevard Zoo is

doing with its proposed aquarium project,

which has taken on an even more signifi-

cant meaning since the concept was first

discussed 10 years ago. The project will

bolster economic development in the

community highlighting the assets and

resources that offer the best opportunities

for growth, and create a strategy to support

them.

The health of the Indian River Lagoon

has deteriorated. Even the manatee

population, some of the most beloved

animals in coastal environments, has been

dwindling because of a lack of feeding

seagrass on the bottom of the Indian River

Lagoon, a 156–mile–long estuary along the

state’s East Coast.

Seagrass is the essence of life in the

Indian River Lagoon, not only for mana-

tees, but also for the entire regional

ecosystem.

“The more you research this topic, the

more you become a little bit embarrassed

that we let it get so out of control, with the

septic tanks and the runoff from agricul-

tural land,” said Jack Mollen, a retired

corporate executive who worked for global

companies and is a Brevard resident.

“Now we have a major issue. We have to

clean up the Indian River Lagoon. If we

don’t, we could lose the manatees. And it

will be on our watch.”

Fertilizer leaching and associated

stormwater runoff have contributed to

algal blooms in the Indian River Lagoon,

which leads to loss of seagrass.

Mollen and Linda May are the co–

chairpersons for Brevard Zoo’s “Legacy

Campaign” to raise $100 million to build

an aquarium and conservation campus

along the Banana River, near Port

Canaveral. The focus of the project will be

on returning the Indian River Lagoon to

health. The 14–acre site is at the western

end of George King Boulevard.

The campaign has been gaining wide

support and nearing the $50 million mark,

as individuals, businesses, corporations,

and organizations not only from Brevard,

but also from neighboring counties rally

around the project with donations and

gifts.

Some $30 million had been raised when

the campaign began, with roughly $20 mil-

lion from private donations. A Brevard

County grant provided another $10 million.

The state funded $500,000 for design work.

In December 2021, the Legacy Cam-
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paign officially rolled out. Campaign

Cabinet members have been leading the

way securing funding for the new complex.

“My husband (Randy) and I were

among the original founders of the Brevard

Zoo,” said Linda May. “So we are 28 years

Individuals and businesses are rallying around Brevard Zoo’s $100 million ‘Legacy Campaign’ to fund an aquarium on a 14–acre site along the Banana
River, just west of A1A and the Exploration Tower, at Port Canaveral. The Campaign Cabinet members are about halfway to their fundraising goal. The
project is being described as ‘transformational.’ The aquarium will donate $1 from each ticket sale to the Indian River Lagoon Estuary Program. From
left: Ellen Winter, director of philanthropy, Brevard Zoo; Keith Winsten, executive director, Brevard Zoo; Linda May, Campaign co–chair; Jack Mollen,
Campaign co–chair; and Michael Cerow, board chairman, East Coast Zoological Society.

later embarking on establishing a second

campus, which is the aquarium project.

We’re really proud of the Brevard Zoo and

how it has evolved. The second campus is
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Please see Social Security, page 16
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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By Sisters of the Valley
support@sistersofcbd.com
The Sisters of the Valley

MERCED, Calif. (Aug. 5, 2022) — “This wouldn’t be

our fight, this shouldn’t be our fight,” said Sister Kate of

the battle for control of the police department in the

small town of Livingston, “except for the fact that the

Sheriff’s department decided to make it about cannabis.

Since they made it about cannabis, it is now our fight.”

In a little town in Merced County, in the Central

Valley of California, on Tuesday night this week, the

Sisters and the local activists succeeded in blocking the

sheriff from occupying the town law–enforcement

leadership.

Several months ago, a vacancy opened for police chief

in the town of Livingston nearby the farm of the Sisters

of the Valley. The town has twice the number of cops per

resident as the City of Merced. The Sheriff and his

department govern the county, and even though

Livingston is outside his jurisdiction, the Sheriff stepped

in and declared he would “save Livingston” by assigning

the infamous Chuck Hale to the job. And then, he

wouldn’t leave when they asked him to.

A few months into Hale being interim police chief,

the people began to wake to the realization that they

had been assigned a police chief likely to have been

rejected everywhere else because of his well–docu-

mented history of dishonesty. Look up the Ethan Morse

trial, the Merced County case that settled in 2018 with

Hale costing the taxpayers a half–million dollars in a

settlement for his sins.

At the same time, the Sheriff’s office became very

aggressive in pushing the city council to make Hale’s

position permanent. The city council decided they were

better off without a police chief than having a corrupt

police chief and declined to renew or extend Hale’s

presence on their payroll.

It is not unusual for law enforcement to swap staff

between agencies, but what is highly unusual is that

when Sheriff Warnke realized that his crooked cop was

being rejected, he and his department doubled down to

reject their rejection. The Sheriff’s department then

engaged in some very foul acts, according to the Sisters,

who are watching this closely.

The Sheriff’s department used the city council of

Livingston to thwart due process — for just a recent

moment in time –– to get Hale confirmed as police chief,

but it was deemed an illegal motion and thrown out.

That’s a matter of public record.

The Sheriff’s department sent a threatening letter on

the matter to the city council, which is a matter of public

record.

The Sheriff’s department hired away local policemen

from Livingston to make the appearance of a declining

force and the appearance of a need for rescue by the

Sheriff’s department. In Tuesday night’s council

meeting, the under–Sheriff admits to it and says ‘We are

moving toward regional policing anyway.’ According to

the Sisters, it is clear that the Sheriff’s department is

creating a problem, and then blaming the city council for

the very problem they (the Sheriff’s) created.

The Sheriff’s department maligned and bullied the

two city council members who questioned Hale’s

necessity, accusing them of blocking the position because

of their belief in deregulating cannabis.

The Sheriff’s department and the city manager want

the public to believe that the position was blocked not

because the cop assigned is a dirty cop, not because

Livingston is outside the governance of the Sheriff’s

department, but because two of the city council members

once, a long time ago, argued for cannabis commerce in

their town.

“Cannabis has nothing to do with the crooked cop

they are trying to hoist on Livingston,” said Sister

Sophia. “It was shocking to see them accusing two

councilmembers of pursuing special interests because

they believe in plant freedom, especially when we know

this is Vern Warnke pursuing his own special interests.

At Tuesday night’s meeting, it became very clear that

the Sheriff’s department platform is that if you believe in

plant freedom, you can’t make good decisions about law

enforcement. This is what they call ‘gaslighting.’ The

Sheriff has engaged his whole department in a

gaslighting campaign to gain control over law enforce-

ment of Livingston.”

In addition, it is clear from the YouTube video of the

Aug. 2 City of Livingston Council Meeting, that the

Sheriff’s department went on the offensive and repeat-

edly shamed the city council members for “no plan B” —

meaning, no choice here but to use the Sheriff’s depart-

ment. But not once did the Sheriff’s department offer up

an alternative to Hale, the crooked cop. The Sheriffs

themselves had no plan B, but they wailed about the

council having no plan B.

The Sheriff’s department sponsored a false fear

operation and the city manager (Vanessa) appears to be

their puppet. On behalf of the Sheriff’s department, she

declared the fear campaign and she called in the

Sheriff’s department. Vanessa and the under–Sheriff

urged the city of Livingston to declare a state of emer-

gency because the Police Chief position would be vacant

and the citizens would be unsafe.

Said Sister Kate, “We have known since this started

that the city of Livingston has no need for help from the

Sheriff’s department, and that there are two people

responsible for this false–fear operation, Vanessa, the

city manager –– listen to her speak if you can handle it,

she’s awful –– and the under–Sheriff –– listen to him, at

least he can speak, but he’s a bully.”

“One might conclude that the Sheriff’s department is

using the city manager to pursue Vern Warnke’s special

anti–cannabis interests. One might conclude that Sheriff

Warnke and his posse keep talking about how bad

cannabis is because they want to protect their commer-

cial interests in selling alcohol and tobacco products

exclusively in that town. That’s why we have to come out

to the public with this.” said Sister Kate. “Making it

about cannabis was their way of inviting us into the

fight. Making it about cannabis invited us to discover

that indeed, a Sheriff’s guy owns the gas station with

liquor and tobacco licenses as part of a small monopoly

in Livingston.”

At the meeting Tuesday night, the grownups

prevailed. The dirty cop was rejected and there was no

state of emergency declared in a city that is overstaffed

with cops.

“There are 34 full–time cops on the Livingston force

and there are a number of good candidates that can fill

that position, so I don’t know what kind of game the city

manager is playing with the Sheriff’s department, but

the public and the Sisters called bullshit and stopped

them, for now,” said Sister Kate.

Sister Maria, newly arrived from New Zealand, was a

witness to the political fight. She commented, “It is all so

unusual that, of course, it got our attention. County law

enforcement fighting hard and dirty to put sheriffs in

city police jobs, what is that about? And why Hale? Why

the most infamous of the department? And why won’t

they take no for an answer from the council members?

Why did the under–Sheriff come out and fight for it like

his life depends on it? And why make it about cannabis?

What’s the play there? There is something going on and

the combination of the Sheriff’s department’s aggressive

need for this position, their lack of transparency, and

their verbal bullying — is all very unsettling.”

The Sisters are encouraging the public to email the

Sheriff’s department at mercedsheriffsoffice-

@countyofmerced.com and tell Sheriff Warnke to stop

promoting and hiding crooked cops, stop interfering in

local decision–making, stop using extensive police force

to bully minority councilmembers, and for goodness

sake, stop feeding your own personal anti–cannabis

agenda, while finger–pointing and applying your sins to

others.

The Sisters are clearly flabbergasted that this is

happening in their own backyard and felt compelled to

share the truth, as the local paper has not.

For more information about the sisters, go to

www.sistersofthevalley.org.

Sisters of the Valley rode the sheriff out of town — it’s the Wild, Wild West in Merced County, California
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By Matt Griffin
matt.griffin@wgu.edu
Western Governors University

SALT LAKE CITY (Aug. 8, 2022) — Western Gover-

nors University (WGU) today announced that its board of

directors has renamed the College of Health Professions as

the Michael O. Leavitt School of Health (Leavitt School of

Health) in recognition of the leadership and contributions

of Michael O. Leavitt, former U.S. Secretary of Health and

Human Services, former Utah governor, and founding

member of WGU. The school is also launching long–term

plans to tackle national workforce gaps in healthcare and

solve community health crises at the local level.

Combined, these efforts will allow WGU to expand its

support of workforce equity and health care at scale across

the United States.

“Transformation of the U.S. health care industry will

require scalable and successful educational solutions,” said

Scott Pulsipher, WGU’s president. “The Leavitt School of

Health is already one of the nation’s leading institutions

for nursing education. Based upon the incredible success to

date and proven ability to offer programs with some of the

highest licensure rates of any in the country, now it is

uniquely positioned to expand access to underserved

populations through our national reach and local impact.”

The school’s new design aims to have the same impact

on other areas of health care education that it has had in

nursing. In 2021, 17.2 percent of all RN–to–BSN graduates

nationally — registered nurses earning a bachelor of

science in nursing — were WGU–educated. Over the next

five years, the school plans to add new degree and

credentialed programs.

“Tackling the shortage of qualified health–care workers,

diversifying the health care workforce, and equipping new

and existing health professionals with competencies to

lead in their field are initiatives that will be driven by

WGU’s competency–based curriculum and ability to

educate students at scale,” said Michael O. Leavitt. “We

will meet both adult learner and industry needs and will

create the opportunity for career enhancement and

knowledge building.”

The Leavitt School of Health — formerly the College of

Health Professions — launched in 2006 shortly after

Leavitt was appointed as Secretary of Health. WGU had

proven with its Teachers College that competency–based,

online education could work with high–touch professions

and knew it could contribute to the record shortages of

critical nursing and medical staff professions facing the

nation. Bolstered by its first corporate partner, Hospital

Corporation of America (HCA Healthcare), the School of

Health has experienced tremendous growth in graduates,

enrollment, and partnerships with hospitals and health

care organizations across the U.S.

To date, more than 98,500 degrees — including non–

nursing programs, such as health informatics and health

information management — have been awarded to

students in all 50 states. To assess the impact, it has had

on nursing graduates — now more than 84,000 — and the

contributions those nurses have made in their communi-

ties, WGU tapped the Utah Foundation to conduct a

research brief.

Among the findings, the Utah Foundation estimates

that of the 84,390 graduates since 2009, 79,181 are still

active in the nursing industry, and these nurses support

an additional 91,713 jobs required to meet the nursing

supply chain and support the nurses’ lifestyles as they

spend their income in local communities. In terms of

income, WGU nursing graduates will have earned an

estimated $6.7 billion in 2022, and their jobs and income

are associated with an estimated $5.6 billion in additional

supporting jobs. In total, WGU’s nursing graduates are

linked to 170,000 jobs and $12 billion in personal income.

“WGU exists to expand pathways to opportunity, and

the research brief quantifies what those opportunities

mean to thousands of nurses and the communities to

which they contribute,” said Pulsipher. “In addition to the

workforce and economic impact we see in the brief,

countless patients and their families have benefited from a

high quality of care provided by WGU–educated nurses,

including in many rural and underserved areas of the

country.”

Celebrating its 25th anniversary this year, WGU was

founded in 1997 by a bipartisan group of 19 governors,

including then–Gov. Michael O. Leavitt. It was established

to open new doors of opportunity to higher education

through harnessing the power of the internet and allowing

students to advance in their learning when they demon-

strate competency. Today, WGU is the largest nonprofit

university in the country, currently serving more than

130,000 students with nearly 285,000 graduates. The

Leavitt School of Health is currently educating more than

27,000 students with more than 98,500 alumni.

l About WGU

Established in 1997 by 19 U.S. governors with a

mission to expand access to high–quality, affordable higher

education, online nonprofit WGU now serves more

than?130,000?students nationwide and has more

than?285,000?graduates in all 50 states. Driving innova-

tion as the nation’s leading competency–based university,

WGU has been recognized by the White House, state

leaders, employers and students as a model that works in

postsecondary education. In just 25 years, the university

has become a leading influence in changing the lives of

individuals and families, and preparing the workforce

needed in today’s rapidly evolving economy. WGU is

accredited by the Northwest Commission on Colleges and

Universities, has been named one of Fast Company’s

“Most Innovative Companies,” and has been featured on

NPR, NBC Nightly News, CNN and in The New York

Times. Learn more at wgu.edu and wgu.edu/advocate.

WGU’s Michael O. Leavitt School of Health plans to accelerate health–care reform

From the Public Record of Brevard County Sheriff Wayne Ivey

TITUSVILLE (Aug. 6, 2022) — The Downtown Art Gallery will host an “Endless Summer Soiree” from 6–9 p.m. on

Friday, Aug. 26. The Gallery’s address is 335 S. Washington Ave., where the focus this month is on Terrence Cope and his

“Endless Summer Surfers Series” of paintings and sketches. There will be artwork by 20 local artists featuring Florida

beaches, birds, sea turtles, manatees and more. For more information about this function, call (321) 268–0122 or visit the

Facebook event page/Endless Summer Soirée.

‘Endless Summer Soirée’ event at Downtown Art Gallery in Titusville

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931
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By Jane M. Orient, M.D.
doctorjaneorient@gmail.com

TUCSON, Ariz. (August 10, 2022) —

The Biden Administration is planning to

reinstate rules withdrawn by the Trump

Administration that add gender identity to

nondiscrimination protections. It would

also expand requirements to include any

providers who accept Medicare Part B.

It’s not altogether clear what this will

mean. There is no evidence that

transgender or gender–nonconforming

persons are failing to get prenatal care or

delivery of babies, treatment for heart

attacks, gall bladder surgery, trauma care,

or other types of care that all types of

patients might need — though it is

possible that some caregivers might use

the “wrong” pronouns. The issue seems to

be “gender–affirming” care.

Physicians might be pressured to

provide care they think is morally

objectionable or harmful to a patient. This

was the reason why the Association of

American Physicians and Surgeons

(AAPS) objected to the rule in the first

place.

But exactly what kind of care? Lan-

guage is the tool we use for thinking, and

the meaning of words is critically impor-

tant. “Affirming” sounds like a good thing,

a positive thing. It’s replacing the term

“sex change.”

Unarguably, it is impossible to change

biological sex, to switch out the Y or the

second X chromosome present in every cell

of a person’s body. Also, advocates claim

that people “know” themselves “really” to

be of a gender different from the one

“assigned at birth,” so the gender is

essentially not being changed.

Puberty confirms and exhibits biologic

sex, but in Newspeak this is not called

“affirming.” After going through natural

puberty, the vast majority of gender–

confused children accept the biological

reality that their bodies constantly

manifest. So, many transgender activists

insist that “affirming” therapy must be

started before puberty, using a puberty

blocker such as “Lupron” (leuprolide). It

works by stopping production of the

pituitary hormone that tells the testicles

to make testosterone or the ovaries to

made estrogen. Its main approved use is

in cancer chemotherapy. It is also used in

infertility treatments and to delay

precocious puberty. Using it to suppress

normal puberty is an unapproved, “off–

label” use.

Lupron has numerous severe adverse

effects. It stops the maturation of sex cells,

and may result in sterility. It stunts

growth and reduces bone density, among

other consequences. It is not a harmless

on–off switch that can delay a child’s

development to give the child time to

“explore” gender identity. While it may

prevent or diminish irreversible changes

such as a deepening voice, it causes its

own, probably irreversible changes in

many body systems.

The next step is cross–sex hormones to

“affirm” (cause) the development of some

secondary sex characteristics of the

nonbiologic gender, such as facial hair,

voice changes, and breast development.

But sex hormones are not magic potions;

many characteristics of the biological sex

will persist despite years of therapy.

The next and clearly irreversible step is

surgery.

Surgery does not affirm body parts.

Surgery merely removes functional organs

and replaces them with non–functional

imperfect replicas. For example, a skin–

covered wound that requires constant

dilatation to remain open will never have

the functionality of female genitalia.

Transgender extremists may try to

steer a child into this course, even without

the knowledge or consent of a parent.

Female–to–male transgender people

might enjoy showing off their “top

surgery”–if they had extremely expensive

cosmetic surgery. If they haven’t, they will

not look like the models shown on the

internet, but will simply have a flat,

deeply scarred, female–sized chest.

How many surgeons explain the

possible urinary problems? Some patients

will have to spend 10 minutes emptying

their bladder and will constantly drip

urine. “Bottom surgery” is complex,

painful, and fraught with complications,

while its results are typically far from the

wishful expectations.

Are these interventions “affirming”–or

denying?

Biological women are denied their

prospects for femininity. They can lose

their smooth skin, their breasts, their

beautiful soprano singing voice, and their

ability to bear children. They are likely to

lose permanently their attractiveness to

men who desire a lifelong female partner

and wife and mother.

Biological men are denied their full

height and strength and their potency,

fertility, and attractiveness to women who

desire a lifelong male partner and

protector and father to their children. Post

“transition” they will probably still have a

distinctly male bone structure and other

typically male coarser features.

“Affirmative treatment” negates the

ability to experience intimacy in relation-

ships in the way that normal women or

normal men do. All patients will need

lifelong medical care–continuous hor-

mones and management of adverse

effects.

But will the “affirmed” people be happy

with their identity and less likely to

commit suicide? We have very little long–

term follow–up, and for now well–funded

Woke activists are in control of research

and treatment, and in a position to punish

or cancel all non–affirming opinion.

“Affirming” a delusion, and denying

reality can only lead to harm.

l About the Author

Jane M. Orient earned her under-

graduate degrees in chemistry and

mathematics from the University of

Arizona in Tucson, and her M.D. from

Columbia University College of Physicians

and Surgeons in 1974. She completed an

internal medicine residency at Parkland

Memorial Hospital and University of

Arizona Affiliated Hospitals and then

became an Instructor at the University of

Arizona College of Medicine and a staff

physician at the Tucson Veterans Admin-

istration Hospital. She has been in solo

private practice since 1981 and has served

as executive director of the Association of

American Physicians and Surgeons

(AAPS) since 1989. She is currently

president of Doctors for Disaster Prepared-

ness. Since 1988, she has been chairman

of the Public Health Committee of the

Pima County (Arizona) Medical Society.

She is the author of “YOUR Doctor Is

Not In: Healthy Skepticism about

National Healthcare,” and the second

through fourth editions of Sapira’s “Art

and Science of Bedside Diagnosis,”

published by Lippincott, Williams &

Wilkins. She has authored books for

schoolchildren, and “Professor

Klugimkopfs Spelling Method,” published

by Robinson Books. More than 100 of her

papers have been published in the

scientific and popular literature on a

variety of subjects including risk assess-

ment, natural and technological hazards

and nonhazards, and medical economics

and ethics. She is the editor of AAPS

News, the Doctors for Disaster Prepared-

ness Newsletter, and Civil Defense

Perspectives, and is the managing editor

of the “Journal of American Physicians

and Surgeons.”

What does ‘gender affirming’ rule mean for your child? Association of American Physicians and Surgeons object
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Jack.org and Born This Way Foundation celebrate certificate during
Lady Gaga’s Chromatica Ball Summer Stadium Tour stop in Toronto

By Nimanthie Ariyasinghe
nimanthie@jack.org
Jack.org

TORONTO (Aug. 8, 2022) — Jack.org and Born This

Way Foundation met in Toronto to celebrate the Be There

Certificate’s positive impact on youth mental health since

its launch in early March of this year. The meeting brought

together staff and youth from both organizations, including

a pledge from Big Brothers Big Sisters of Canada and Big

Brothers Big Sisters of America to support the Be There

Certificate and promotion of the certificate at Lady Gaga’s

Chromatica Ball Summer Stadium tour stop in Toronto.

The Be There Certificate is a free, self–paced, interac-

tive online mental health course designed to increase

mental health literacy and provide youth with the

knowledge, skills, and confidence needed to safely support

anyone who may be struggling with their mental health.

Since its launch, over 8,000 people have completed the Be

There Certificate, available globally in English, French,

and Spanish.

Jack.org, a Canadian charity supporting education and

action for youth mental health, and Born This Way

Foundation, a nonprofit dedicated to supporting youth

mental health and working with young people to build a

kinder, braver world, collaborated to create the Be There

Certificate. The goal of the Be There Certificate is to

connect young people with a simple, actionable framework,

teaching them how to recognize when someone might be

struggling, understand their role in supporting that

person, and learn how to connect that person to the help

they need and deserve.

“Young people want to be there for their own and their

peers’ mental health. Through the Be There Certificate, we

have an opportunity to connect young people with free,

accessible mental health resources and the tools to support

themselves and each other,” said Cynthia Germanotta, co–

founder and president of Born This Way Foundation. “The

Be There Certificate provides a unique opportunity to

encourage comprehensive, inclusive, and kind mental

health support.”

As an example of the Be There Certificate’s ongoing

success, the preeminent youth mentorship organizations,

Big Brothers Big Sisters of Canada and Big Brothers Big

Sisters of America, are partnering with Jack.org and Born

This Way Foundation to introduce the Be There Certificate

to more than 10,000 people throughout their networks and

are pledging their local agencies to complete the certificate.

“Big Brothers Big Sisters of Canada proudly supports

the Be There Certificate. We know that young people need

access to a web of supportive individuals who are prepared

and ready to support their unique needs, like facing

mental health adversities. That’s why we commit to

challenging our Big Brothers Big Sisters colleagues across

Canada to earn their Be There Certificate,” said W.

Matthew Chater, president and CEO of Brothers Big

Sisters of Canada.

“Big Brothers Big Sisters is the leading organization

championing mentorship experiences for young people

across the country and the right leader to help provide

youth with the relationship supports to address the mental

health crisis in our nation,” said Julie Novak, chief youth

protection officer, Big Brothers Big Sisters of America.

“Our commitment to justice, equity, diversity, and

inclusion (JEDI) is an integral part of Big Brothers Big

Sisters’ values and mission. We strive to empower the full

potential that is within all of us by ensuring that all voices

and perspectives are heard, honored, and supported. We

are proud to partner with Jack.org and Born This Way

Foundation to bring the Be There Certificate program to

our network.”

Throughout their collaboration, Jack.org and Born This

Way Foundation have fostered a close working relation-

ship with one goal: to uplift youth and connect them to the

help they need. Following a survey, those who have taken

the course have said that the Be There Certificate “was an

easy–to–use, straightforward and interactive way to

further strengthen the ways I can be there for my loved

ones” and 98 percent of learners feel better able to safely

support someone who is struggling with their mental

health.

“We are thrilled to see the growing momentum around

the Be There Certificate. Five short months from launch

and already thousands of people are better equipped to

support their young peers, friends, and loved ones experi-

encing mental health struggles. We’re proud to be working

with these outstanding partners to rapidly spread aware-

ness and uptake of this freely accessible and engaging

resource across Canada, the US, and beyond,” said Shane

Green, VP Programs at Jack.org.

To learn how to pledge with your organization, contact

bethere@jack.org.

To learn more about the Be There Certificate, visit

BeThereCertificate.org.

The Be There Certificate is funded in part by RBC

Future Launch and other generous partners who sup-

ported the development of the Be There program through

their partnership with Jack.org.

l About Jack.org

Jack.org is Canada’s only charity training and empow-

ering young leaders to revolutionize mental health in every

province and territory. Through our programs young

people identify and dismantle barriers to positive mental

health in their communities and are able to access mental

health resources to educate themselves. We envision a

world where all young people understand how to take care

of their own mental health and look out for each other. A

world without shame, where everyone gets the support

they deserve.

l About Born This Way Foundation

Born This Way Foundation, co–founded and led by

Lady Gaga and her mother, Cynthia Germanotta, supports

the mental health of young people and works with them to

build a kinder and braver world. Through high–impact

programming, youth–led conversations, and strategic,

cross–sectoral partnerships, the Foundation aims to make

kindness cool, validate the emotions of young people, and

eliminate the stigma surrounding mental health. Learn

how the Foundation encourages people to practice

kindness toward themselves and their communities

through its website bornthisway.foundation and its

storytelling platform Channel Kindness at

channelkindness.org.

Work of local artist Emily Neel to be featured in pop–up gallery
MELBOURNE (Aug. 8, 2022) — The Fifth Avenue Art Gallery will present the work of local artist Emily Neel in its

pop–up gallery from Aug. 29 to Oct. 1. Her plein–air paintings of local scenes capture her “enthusiasm and talent.” The

Fifth Avenue Art Gallery will host a First Friday Opening Reception from 5:30–8:30 p.m. on Sept. 2. The address is

1470 Highland Ave. For more information on this exhibit, call (321) 259–8262 or visit FifthAvenueArtGallery.com.

The Ad Leaf

new ad emailed

FULL COLOR

ITG Realty
pick up BBN

8/08/22
page 7

FULL COLOR

Is your marketing
strategy in place

for Q4?
The holiday season is just around

the corner, the time is NOW
to start your social media

or search marketing
campaign!

THEADLEAF.COM  321.312.0372

marketing
paiggggnnnn!!!!!!!

NOW
edia
gg

ia

The holi
the co

to st
o

TH

o



AUGUST 22, 2022  V40N34 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 9

Viera

new ad emailed

FULL COLOR

Community Credit
pick up BBN

7/11/22
page 14

FULL COLOR

Grennan Fender
pick up BBN

8/01/22
page 7

FULL COLOR

Is your CPA making you feel 
NURTURED OR NEGLECTED?
Is your CPA making you feel
NURTURED OR NEGLECTED?

YOUR SUCCESS.
SCAN HERE

COUNT ON US FOR 
INSIGHTS AND BUSINESS 
SOLUTIONS TO FOSTER

(407) 579-5700
www.GrennanFender.com

50 YEARS OF COMBINED LENDING 
EXPERIENCE IN BREVARD COUNTY

Purchase buildings and equipment for your 
business or refinance your existing loans to 
CCU Florida. We offer:

 · Low credit union rates

 · Flexible terms

 · Local decisions & servicing

 · Trusted advice

 · Fast turnaround

Rick Roach
VP Commercial Lending

Jason Davis
Commercial Loan Officer

Federally Insured by NCUA · Equal Housing Opportunity

ccuflorida.org
321.637.3214 WE LIFT 

YOU UP



Call Adrienne Roth at (321) 951-7777 for Advertising Information AUGUST 22, 2022  V40N34

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 10

By Lindsey C. Kostura
lindseyk@americanhumane.org
Communications Manager
American Humane

WASHINGTON (Aug. 8, 2022) — Following nearly

one million votes cast by animal lovers across the

country and a celebrity panel of dog lovers and experts,

seven exceptional canines have been selected as finalists

in the 2022 American Humane Hero Dog Awards.

The American Humane Hero Dog Awards is an

annual, nationwide competition that searches for and

recognizes America’s Hero Dogs — often ordinary dogs

who do extraordinary things, whether it’s saving lives on

the battlefield, lending sight or hearing to a human

companion, or helping people achieve their goals while

contributing to their well–being.

“Whether they protect us on the frontlines, help us

with medical challenges, or just lighten our spirits with

an enthusiastic kiss after a long day, dogs save and

improve our lives in infinite ways,” said Dr. Robin

Ganzert, American Humane’s president and CEO. “The

American Humane Hero Dog Awards recognizes man’s

best friend, and we invite every dog lover to take a few

minutes to vote and recognize the love, ability, and

devotion these astonishing animals show us every day.”

Nearly 400 remarkable pups were in the running to

become this year’s Hero Dog but only one heroic hound

will be named top dog and take home the coveted title of

American Humane’s 2022 American Hero Dog.

The public is encouraged to vote for their favorite dog

once a day through September 13 at herodogawards.org.

The top winner will be determined through a combina-

tion of ballots from the public and a special, blue–ribbon

panel of animal experts and celebrity animal lovers.

Categories for voting include: Law Enforcement and

Detection Dogs; Service Dogs; Therapy Dogs; Military

Dogs; Search and Rescue Dogs; Guide/Hearing Dogs; and

Shelter Dogs.

Hero Dog finalists will make their way to Palm Beach

to be celebrated at the star–studded American Humane

Hero Dog Awards gala on November 11.

As we all know, behind every great animal is a great

veterinarian or veterinarian nurse who dedicate their

lives to helping animals. These individuals are cel-

ebrated through the American Humane Hero Veterinar-

ian and Hero Veterinary Nurse Awards, sponsored by

Zoetis. The winning veterinarian and veterinarian nurse

will be announced at the Hero Dog Awards gala and the

public is encouraged to vote daily at HeroVetAwards.org.

The Hero Dog Awards and Hero Veterinary Awards

are made possible thanks to our generous supporters and

sponsors including Zoetis and American Airlines.

Meet the seven remarkable Hero Dog Awards

finalists!

Here are brief descriptions of this year’s finalists,

written by the hero dogs’ owners/handlers:

l 2022 Law Enforcement and Detection Dog of the

Year

K9 Riggs (Kenosha, Wisconsin) — On 10–21–21 at

about 1116 hours, Kenosha Sheriff’s Department (KSD)

Deputies were dispatched to the Benson Corners Shell

gas station in an attempt to locate a stolen vehicle where

the operator was involved in two homicides in the

Chicago area.

Deputies located the vehicle and attempted to make

contact with the operator. A high–risk traffic stop was

conducted, and the suspect fled from the vehicle on foot.

KSD K9 Riggs was on scene with his handler Deputy

Terry Tifft. Deputy Tifft deployed K9 Riggs who appre-

hended the suspect within seconds. The suspect was

ultimately taken into custody, but unfortunately,

K9 Riggs was shot by the suspect point–blank in the

forehead with the bullet exiting below K9 Riggs right ear.

K9 Riggs was transported to a level one trauma

center and miraculously survived.

K9 Riggs performed an act of courage, valor, and

bravery that day. K9 Riggs saved the lives of the public

as well as Deputies on scene. K9 Riggs was awarded the

Silver Star and the Purple Heart for his actions during

this incident. K9 Riggs thankfully made a full recovery

and is back to work as a K9 with the Kenosha Sheriff’s

Department.

l 2022 Service Dog of the Year

Recon (Suffolk, Virginia) — Recon has been a life–

changer for me. He is an amazing partner and helps me

get through the day, every day. Prior to Recon, my life

was a mess.

I struggled every day with pain and tasks that most

people don’t think about. My injuries incurred from

many years as a Bomb Squad technician has taken a toll

on me. My TBI (traumatic brain injury) caused by years

of repeated concussions from bomb blast waves has made

me unstable. When I drop items, I must lean against a

wall to brace myself to pick them up. Along with the

physical toll is the psychological impact — I am not the

same person everyone knew. The effect on me is tremen-

dously demoralizing.

With Recon, everything has been better. He picks up

dropped items and braces himself for me to lean on to

regain my balance. Recon has improved my mobility and

stability, helped me regain my sense of purpose, and he

is an incredible companion. People who have known me

for a long time tell me, “It’s great to see the ole Bobby

again!”

In August 2021, Recon and I participated in a 5K

virtual event by hiking a trail in the New River Gorge

National Park. I fell and became stuck between some

rocks. I was injured and unable to free myself. I knew the

only way I was going to get freed was to send Recon for

help. I was afraid but, I also trusted Recon. I gave him

the command to “Go Get Help” and he took off. In a short

time, I heard a voice say “I have your dog. Are you hurt?”

I truly believe Recon saved my life that day.

l 2022 Therapy Dog of the Year

Cole The Deaf Dog (Millville, New Jersey) — I may be

deaf, but I am helping people hear my message: a

disability is not an inability, it’s a superpower! As a

certified therapy dog, I work alongside my music teacher

dad each day in a NJ elementary school, where I teach

acceptance to students and how it’s OK to be different.

No one wanted to adopt me because I was labeled special

needs and I have even been called broken because my

ears don’t work. I’ve made it my life’s mission to change

people’s minds about seeing the ability within special

needs.

I have started my own non–profit organization this

year; the Cole the Deaf Dog & Friends Foundation,

where I perform free school and community assembly

programs across our region. I take my life journey,

including special needs and breed discrimination, and

turn them into life lessons that inspire others to change

the way the world thinks of those with disabilities.

Outside of my daily work at school, I am the mascot of

the NJ Veterans Memorial Home where I have earned

the Presidential Silver Service Award for over 600

volunteer hours. Believe it or not, I’m even an avid

bowler with the residents! I am a hospice therapy dog

companion and look forward to my third annual Kind-

ness Tour, where I spend a week in the summer visiting

multiple facilities across the state each day. I’d like to

dedicate this step of my journey to all those pups and

people who have been overlooked because they were born

a little different. I will help the world see the able rather

than the label.

l 2022 Military Dog of the Year

Iiken M090 (Casa Grande, Arizona) — Iiken is a 15–

year–old black Labrador trained as an SSD (Specialized

Search Dog) in the Military. Being born in 2006 to be in

the puppy program at Lackland Air Force Base, working

is all he knew. He was originally assigned in an Army

unit and later was deployed to Afghanistan. Halfway

through his tour, the vehicle he was riding in ran over an

IED. Iiken was wounded and sent back to Lackland AFB

for surgery and rehab. He was deemed fit for duty and

put back in service where he was assigned to the Marine

Corp.

While in the Marine Corp, Iiken was deployed all over

the world protecting his country. He also deployed again

to Afghanistan. Iiken has saved countless lives during

his honorable service to our country. Iiken also competed

and placed 2nd in Detection and Explosives in an MWD

competition in Missouri and was also deployed twice for

POTUS missions.

Since Iiken’s retirement in 2016, he has continued to

serve his community. He has been invited to attend the

Florence, Arizona National Guard, attended the local

Stand Down (only War Dog to be enrolled), honored twice

in the Veterans Day Parade, interviewed twice by the

local NBC Channel 12 news station, appeared in the

National Veteran’s Magazine, and interviewed three

times by the local newspaper.

Iiken is quite the celebrity in his hometown of Casa

Grande, Arizona, and has become an amazing advocate

for medical benefits for the retired Military Working Dog.

Iiken is a true Hero.

l 2022 Search and Rescue Dog of the Year

Keb (Edmonds, Washington) — Keb is my second

search and rescue dog. As a puppy, she was quite a

handful. She had unending energy, and she was fearless

and willing to take on everything she was asked to do–

full speed ahead. Keb began her training as an air scent

dog finding live victims right away and shortly thereafter

started training as a dual–purpose human remains

detection dog (HRD). She was an eager, quick learner!

Within a few years, we had certified in multiple SAR

disciplines, including Wilderness Air Scent and Human

Remains Detection, as well as Avalanche Rescue and

First Responder Disaster.

Keb is still actively deploying though she is approach-

ing the end of her SAR career. We have deployed on over

100 missions together and deployed two weeks over a

month–long period in one of the largest disasters in

Washington State: the OSO Landslide which claimed 43

lives, three of which Keb was responsible for finding.

We’ve searched for the lost on high snowfields of Mount

Rainier and found bones that helped solve decades–old

crimes. We’ve searched for clandestine graves of murder

victims. We’ve been called upon to volunteer our services

in the dark, the wet, the snow, and cold in the rainforests

and rugged mountains of the Pacific Northwest. We’ve

searched in urban areas with homeless camps, drug

needles, and thick blackberry bushes, and even as far

away as Scandinavia where Keb had a find which solved

an 18–month–old mystery.

Keb has helped me become a better version of myself.

l 2022 Guide/Hearing Dog of the Year

Kinley (Austin, Texas) — Things couldn’t have been

better. I was 21, had a part–time job, my first apartment,

and was starting to break out of my shell and make

Seven extraordinary canines finalists for the 2022 American Humane Hero Dog Awards; public voting opens

Please see American Humane Hero Dog Awards, page 11
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friends. I had also applied to finally receive my first guide

dog, a dream and goal I’d had since I’d met one at the age

of nine.

Then . . . everything came crashing down around me.

I’d been sexually assaulted by someone I’d considered a

close friend. I no longer felt safe in my apartment, and

my day–to–day life became little more than flashbacks

and anxiety. I had also spent a day in the hospital, where

I miscarried from the assault in question.

The call came when I was desperate for any hope, just

2 days after going to the ER: my application for a guide

was accepted.

Training with Kinley was one of the hardest things I’d

done, but it was also one of the most life–changing.

Kinley hasn’t just helped me by guiding me from point A

to point B, as is his proper job description. He has been

my sunshine, the ray of hope I’ve clung onto through

everything. He has remained by my side through PTSD,

anxiety, self–doubt, homelessness, and the discovery of

who I am as a young woman after a life of chronic

trauma and hardship. Without him, I wouldn’t have had

the courage to venture into the unknown, to believe in

myself, or to do what is right for both of us. Kinley is

bright, curious, sensitive, loving, tenacious, and every-

thing I could have asked for in my first guide. Kinley

truly is my hero dog. Thank you for all you do, buddy, in

and out of harness.

l 2022 Shelter Dog of the Year

Ethan (Jeffersonville, Indiana) — Ethan was dumped

in a parking lot on a cold January day in 2021. He was

actively dying. He only weighed 38lbs. He should’ve been

over 80lbs. He was rushed to vet care. He couldn’t lift his

head to eat or drink on his own and didn’t take his first

American Humane Hero Dog Awards
Continued from page 10

steps for six days. With each day, though, he kept

fighting to stay alive. He had an unimaginable determi-

nation to keep persevering through seemingly insur-

mountable odds. His incredible will to live inspired

thousands of people around the world that had begun

following his story.

I first saw Ethan the day he was found and formed a

bond with him by coming in at night to take care of him.

Soon, I officially adopted him. Over the past year, Ethan

has brought attention and recognition to shelters and

animals all over the country through his story. His

journey has inspired people that have never met him to

send me letters and emails detailing how his battle to

keep living inspired them to overcome some incredible

odds in their lives. I take him everywhere I go, and he

instantly puts a smile on people’s faces as soon as they

see him. The happiness that he brings to people has been

a life changing thing for me. He has taught me to always

look at things from others’ perspectives. Now Ethan

comes to work with me every day and spends his time

encouraging other animals that are facing their own

medical problems. He has helped so many animals and

people over the last year but at his heart Ethan is a

shelter dog and a rescue. He rescues me every single day.

l About American Humane

American Humane is the country’s first national

humane organization and the world’s largest certifier of

animal welfare, overseeing the humane treatment of

more than one billion animals across the globe each year.

Founded in 1877, American Humane has been “First to

Serve” the cause of animals and for 145 years has been

at the forefront of virtually every major advance in the

humane movement. For more information or to support

our lifesaving work, please visit

www.AmericanHumane.org, follow on Facebook, Twitter,

and Instagram.

l About Zoetis

As the world’s leading animal health company, Zoetis

is driven by a singular purpose: to nurture our world and

humankind by advancing care for animals. After 70

years innovating ways to predict, prevent, detect, and

treat animal illness, Zoetis continues to stand by those

raising and caring for animals worldwide — from

livestock farmers to veterinarians and pet owners. The

company’s leading portfolio and pipeline of medicines,

vaccines, diagnostics, and technologies make a difference

in over 100 countries. A Fortune 500 company, Zoetis

generated revenue of $7.8 billion in 2021 with about

12,100 employees. For more, visit www.zoetis.com.

l About American Airlines

American Airlines offers customers 6,800 daily flights

to more than 365 destinations in 61 countries from its

hubs in Charlotte, Chicago, Dallas–Fort Worth, Los

Angeles, Miami, New York, Philadelphia, Phoenix and

Washington, D.C. With a shared purpose of caring for

people on life’s journey, American’s 130,000 global team

members serve more than 200 million customers

annually. Since 2013, American has invested more than

$28 billion in its product and people and now flies the

youngest fleet among U.S. network carriers, equipped

with industry–leading high–speed WiFi, lie–flat seats,

and more inflight entertainment and access to power.

American also has enhanced food and beverage options

in the air and on the ground in its world–class Admirals

Club and Flagship lounges. American was recently

named a Five Star Global Airline by the Airline Passen-

ger Experience Association and Airline of the Year by Air

Transport World.

Titusville Poop
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The Ad Leaf grows into one of region’s largest marketing and advertising firms,
looks to build more relationships with small businesses; community involvement

Please see The Ad Leaf, page 19

By Ken Datzman

Businesses have been increasingly

investing in marketing and advertising

services in 2022 and one local company

is riding the wave of growth.

The Ad Leaf, a 10–year–old full–

service firm in Melbourne, now occupies

roughly 10,000 square feet at Sarno

Plaza, filling the space that previously

housed a call center.

“We have seen constant growth,” said

Joleen Santos, The Ad Leaf’s associate

director, brand strategist. “When we

moved into our new space at Sarno

Plaza, we had about 40 people on staff.

We have added 20 more professionals

and the growth continues. We are

developing new positions and new roles.

It’s exciting.”

In fact, her position with the agency is

new. Santos was the associate director,

internal marketing for The Ad Leaf

before her recent promotion.

“We are always opening new doors of

opportunity for people to grow with the

company,” she said.

With a staff of 60 people, The Ad Leaf

is one of the largest agencies of its kind

in Brevard County, and it is hiring.

“We are seeking out the best creative

people. We have a talented staff. We are

an all–inclusive digital marketing firm.

We do social–media marketing, content

writing, web design, graphic design and

logo design, search–engine optimization,

and videography including editing and

production, as well as providing exper-

tise in other areas of marketing and

advertising.”

She added that the open positions

are listed on the company website,

www.TheAdLeaf.com, or call (321)

255–0900.

The firm was founded by Christopher

“Chris” DeLaRue, the company presi-

dent. He has many years of senior–level

operations and creative leadership

experience in multiple disciplines.

DeLaRue helped expand Fortune 100

companies Starbucks, Walgreen’s, and

McDonald’s.

“Chris is from Brevard and his family

lives here,” said Santos. “We are excited

about the growth we’re seeing on the

Space Coast. We have clients interna-

tionally, including in the United King-

dom, but we now have a keen focus on

the small–business market. In the

small–business arena, we work with all

types of firms, from general contractors

to plumbing companies.”

She added, “We play a role helping

small businesses get to their next level

and become medium–sized ventures.

Startup businesses sometimes overlook

the importance of marketing and think

they cannot afford these types of ser-

vices. When Chris founded The Ad Leaf,

one of his key strategies was serving

small firms. He offered a price point that

is attractive to small companies. And

we’ve had small–business clients

onboard for years.”

The small–business market is

performing well across many different

sectors, according to the U.S. Chamber of

Commerce’s newly released “Small

Business Index.”

Depsite the increase in concern

around inflation, the Small Business

Index ticked up 2.7 points to reach a

pandemic–era high score of 66.8 in the

second quarter.

For example, two in three small–

business owners say their enterprise is

in “good health,” a five–point increase

from last quarter.

Two–thirds (66 percent) say they

expect revenue to increase over the next

year, and 43 percent plan to hire more

staff, the highest number recorded in the

past two years of the survey.

“The small businesses we are working

with seem to be in a growth mode,” said

Santos.

If your results are falling short of your

expectations, perhaps it’s because you’re

not investing enough money in your

marketing campaigns and advertising.

The numbers are clear: Advertising is

a key investment for businesses, regard-

less of size. Companies around the globe

spend more than $600 billion a year on

advertising.

BIA Advisory Services has increased

its 2022 “U.S. Local Advertising Fore-

cast” estimate to $173.3 billion from an

earlier estimate of $161.5 billion.

The 2022 Forecast includes an

11.4 percent increase over 2021 because

of faster anticipated growth in digital

advertising and a strong political year.

Traditional media advertising

revenue still maintains a slight

advantage over digital at 50.8 percent of

the ad spend ($88 billion), while digital

media will get 49.2 percent of the ad

spend ($85 billion).

There’s no hard and fast answer to

how much a small business should

budget for marketing. Many businesses

use a percentage of revenues as a guide.

The U.S. Small Business Administra-

tion recommends a marketing and

advertising budget of 7 to 8 percent of

gross sales.

“Small Business Trends” reports that

the average business spends 1.08 percent

of its revenues on advertising, with

variations from industry to industry.

Joleen Santos is associate director, brand strategist at The Ad Leaf on Sarno Road in Melbourne. The
10–year–old full–service marketing and advertising firm is experiencing strong growth. The company
now has a team of 60 professionals serving a wide range of clients, including an increasing number
of small–business owners. The team members are involved in the community helping nonprofit
organizations.

BBN photo — Adrienne B. Roth
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Please see Jess Parrish Medical Foundation, page 21

Jess Parrish Medical Foundation to host ‘A Whole New World’ at Space Coast
Convention Center — Arabian Night–themed event; committee members shine
By Ken Datzman

TITUSVILLE — Philanthropic dollars

are more important today than ever for

organizations, especially for community–

based hospital systems. And foundations

continue to be a key fundraising structure

benefitting hospitals.

Community hospitals around the nation

provide care to millions of people on an

annual basis.

But the role of community hospitals

extends beyond direct care. They are

economic anchors, creating jobs and much

more. And the health–care sector has

traditionally been an economic mainstay,

providing stability and job growth in

communities.

Parrish Medical Center, a public, not–

for–profit hospital, is an example of an

organization growing with the North

Brevard community and providing

opportunities for people.

“When I started working for the hospital

in 1964, it was licensed for 65 beds,” said

Rachel Terry, who worked in hospital

administration. “Today, Parrish Medical

Center is licensed for 210 beds. I was 21

years old when I began my career with the

hospital. I have witnessed its growth and

the impact it has made on the community.”

In 1964, the hospital broke ground on

its first major expansion, which included a

seven–story, 96–bed patient tower. That

project was completed in 1966. In 2002,

Parrish Medical Center opened its new

replacement hospital, an $80 million,

371,000–square–foot facility.

Terry retired from her administrative

position with Parrish Medical Center 10

years ago, but she has continued her long

association with the hospital system as a

volunteer.

“It was a wonderful experience working

all those years for Parrish,” said Terry, who

had a 48–year career with the hospital. “I

worked with every CEO of Parrish Medical

Center and I worked with the original five

board members of the hospital. I worked

with the medical staff, the employees, and

the Parrish Auxiliary — just about

everybody in the building.”

Through those decades, Terry, a

Tennessee native, had a wide reach in her

position, including having been involved in

the credentialing of the hospital’s medical

staff. “And I worked with the volunteers.

They are the heart of this hospital,” she

said.

On this day, Terry was in the Jess

Parrish Medical Foundation conference

room surrounded by a group of women who

are the volunteer committee chairs for the

organization’s 2022 Gala.

The chairwomen are Judy Allender,

Winnie Brewer, Kelley Broome, Mary

community.”

This year’s Gala theme is “A Whole

New World.” Sultans, wise genies, and Ali

Baba will come to life at the Space Coast

Convention Center. There will be Mediter-

ranean–inspired cuisine, enchanting

music, dancing, and “magic lamps.”

Guests will enjoy dinner in the Casbah–

inspired ballroom and cocktails at the

Oasis Sand Bar. The musical performers

include Michael Foster, Paul Beach, and

Blue Skies Entertainment. And there will

be a chance drawing for $1,000.

GrayRobinson, P.A., and William A. and

Laura M. Boyles are the presenting

sponsor of A Whole New World. William

Boyles is a shareholder at GrayRobinson.

“This is GrayRobinson’s 11th year of

being the Gala’s presenting sponsor, which

is historic for this event,” said Matthew

Morak, Parrish Medical Foundation

director.

“It shows the dedication and impact

that can be created through the

Foundation’s partnerships. We thank

GrayRobinson and William and Laura

Boyles and all of the Gala sponsors. And

we still have sponsorship opportunities for

A Whole New World.”

Tickets to A Whole New World are $125

per person. Sponsorships start at $500. For

more information on tickets and the range

of sponsorship opportunities, call the Par-

rish Medical Foundation at (321) 269–4066

Coleman, Jessie Kirk, and Terry. “Because

of the success of the annual Gala, every

year we are able to do something that

really benefits and makes a difference for

Parrish Medical Center,” said Broome.

Jess Parrish Medical Foundation will

host its 2022 Gala from 5:30–10 p.m. on

Saturday, Oct. 15, at the Space Coast

Convention Center on Tucker Lane in

Cocoa. Some 350 people are expected to

attend the Gala.

“This is truly one of those events that

Brevard County residents look forward to

every year,” said Christie Rimsky, senior

philanthropy officer at Parrish Medical

Foundation.

“It’s one of the most sought–after

fundraising tickets in the region. People

want to be part of the Gala and support the

Jess Parrish Medical Foundation will host its 2022 Gala on Saturday, Oct. 15, at Space Coast Convention Center in Cocoa. Individual tickets are $150
and sponsorships start at $500. Proceeds from the fundraiser will benefit the advancement of critical and innovative health–care technologies to improve
patient outcomes in support of the healing mission of Parrish Healthcare. The co–chairs who plan and organize the event include, from left: Rachel Terry,
Jessie Kirk, Mary Coleman, and Kelley Broome. They are at the Jess Parrish Medical Foundation in Titusville.

BBN photo — Adrienne B. Roth
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MELBOURNE (Aug. 10, 2022) — The Greater Allen

Development Corp. announces its Red–Carpet event for

“Moving History,” an award–winning film documenting

the significance of moving the historical building that

establishes the Founder’s Museum in Melbourne.

The film will premiere at a red–carpet event at 6 p.m.

on Sept. 15, at the CW Movie Theater, 4345 W. New

Haven Ave. in West Melbourne.

Attendees will have the opportunity to meet the film’s

director and prominent members of the community who

were instrumental in the creation of the film, which was

created, shot, and edited by a three–person volunteer team

of bUneke.org, a charity that spreads awareness within

and beyond the community in an effort to raise funds to

complete the museum. The media and the public are

invited to attend this fund and awareness raising gala.

Tickets are $10 and can be reserved by calling James

Shackleford at (321) 727–3913. Tickets will also be sold at

the door.

l About the Film

This documentary, like the home, is steeped in history.

In 1880, the U.S. Census noted that only five Black men

headed households in Brevard County. Three of the men

were Peter Wright, Balaam Allen, and Wright Brothers.

The three had arrived to the coast of Florida as freedmen,

after lives of slavery. “Moving History” documents the

journey from the beginning, as well as the strength and

resilience of these founding families. The documentary

shows how the home was saved and moved to a new

location. Stories about the founding leaders and other

firsts from the community paint a colorful portrait of a

time many have never known. The narrator details a

journey of the early years in Crane Creek, later renamed

Melbourne, while historians and local community leaders

provide testimony and insight into the past.

l About The Greater Allen Development Corp.

The Greater Allen Development Corp.’s mission

statement is “to create stable, vibrant, and healthy

communities by developing, furnishing, and operating

affordable, program–enriched housing for families, seniors,

and people with special needs, who lack economic re-

sources to access quality, safe–housing opportunities, and

to preserve the Melbourne Founders’ historic home as a

museum. For more information about this organization,

visit https://www.facebook.com/GADCFL.

l About the Director

Jennifer East, bUneke’s (be unique) creative director,

designs and oversees all the organization’s visuals. From

films, videos, and magazine creation, she uses an array of

artistic skills acquired from her professional art career

spanning from Seattle, Washington to Houston, Texas, to

Los Angeles, California, to Florida. This passionate

storyteller, and mother of four, has worked in the creative

and entertainment field for more than 25 years. For more

information about her career, visit https://filmfreeway.com/

JenniferEast.

l About bUneke

bUneke Magazine, bUneke Productions, and bUneke

Radio are educational tools of bUneke.org, a nonprofit

organization created to teach readers, listeners, and

viewers about the many companies, organizations and

individuals in the world who are making a difference.

Since its founding in 2018, bUneke has featured more than

3,000 charities, businesses, entrepreneurs, freelancers, and

regular people who are working today to change tomorrow.

Visit buneke.org for more information about bUneke.

Public invited to ‘Moving History’ film showing set for Sept. 15 at CW Movie Theater in West Melbourne
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Welcoming Harvard Economics Graduate and Brevard Native James Batch to our Team! 
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Comprehensive Plan Workshops set Aug. 25, to
be held in the Palm Bay City Council Chambers

By Christina Born
christina.born@pbfl.org
The City of Palm Bay

PALM BAY (Aug. 2, 2022) — The City

of Palm Bay is seeking public input on

updates to its Comprehensive Plan. As part

of the Palm Bay Comprehensive Plan

Update, the city will be hosting two public

workshops intended to discuss the purpose

of the Comprehensive Plan, identify why

the update process is important, and

provide a platform for members of the

community to identify what they would

like to see within the Plan’s contents.

The dates of the workshops are:

Workshop 1: Introduction to Compre-

hensive Plan Update — Aug. 25

Workshop 2: Present Plan — Nov. 10

The public workshops will be held in

Palm Bay City Council Chambers, located

at 120 Malabar Road SE, from 6–8 p.m.

For those unable to attend the meeting in–

person, the workshops will also be avail-

able online, and residents will have the

opportunity to interact virtually. Individu-

als interested in attending virtually may

log–in at 6 p.m. at tinyurl.com/

PalmBayPlanUpdate.

Residents and stakeholders who are

unable to attend the public meeting in–

person or virtual, but wish to provide input,

may participate using one of the online

tools located on the Palm Bay Vision

Comprehensive Plan webpage at

www.pbfl.org/vision.

Residents and community stakeholders

are invited to visit the webpage to partici-

pate in an interactive map tool and

prioritization exercise.

The Comprehensive Plan is a long–

range plan that will guide the City of Palm

Bay’s future actions through clearly stated

goals, objectives, and policies. These

policies inform local decision making and

set the tone for future growth and develop-

ment in the community.

Chairman of Liberty Caucus of Florida to address BFRW
MELBOURNE (Aug. 9, 2022) Brevard Federated Republican Women will meet at

12 p.m. on Wednesday, Sept. 7, at the Space Coast Convention Center in Cocoa. The

address is 301 Tucker Lane, behind the Holiday Inn Express on Route 520.

The program will feature Bob White, chairman of the Liberty Caucus of Florida, a

grassroot organization dedicated to working with the Republican Party to advance its

principles and individual rights.

He has served for 12 years as chairman of the Republican Liberty Caucus of Central

East Florida and for eight years as chairman of the Republican Liberty Caucus of Florida.

The meeting fee of $25 includes lunch. Registration must be made by noon on Friday,

Sept. 2. Late registration is $30. Call the 24–hour reservation line at (321) 727–1212 or

register at www.brevardfederatedrepublicanwomen.org. Call BFRW President Jill Gentis

at (773) 896–8616 for more information about the meeting.

Women’s Empowerment Brunch 2022 set for Sept. 24
MELBOURNE (Aug. 1, 2022) — The Women’s Center of Brevard will present its

Women’s Empowerment Brunch 2022, “Living an Abundant Life,” at 11 a.m. on Saturday,

Sept. 24, at the Eau Gallie Civic Center. The address is 1551 Highland Ave.

There will be a brunch, motivational speakers, and the opportunity to meet other

inspiring women to share experiences and the power of living abundant lives.

Early bird tickets are $75 through Sept. 3, and $100 general admission tickets may be

purchased at www.womenscenter.net. For more details about this event, contact

lsutherland@womenscenter.net.

The Women’s Center has been providing life–changing programs in Brevard County

for more than 45 years. It serves thousands of people annually with a range of programs,

including Victim Advocacy, Emergency and Transitional Housing, and Rape Crisis

Services and Counseling.

The Women’s Center is a 501(c)(3) not–for–profit organization.

Brevard Zoo’s Treetop Trek offering savings for residents
MELBOURNE (July 29, 2022) — Florida residents are invited to soar through the

skies while saving some cash at the Brevard Zoo’s Treetop Trek this fall.

Now through Sept. 30, state residents can take 30 percent off the Canopy Walk,

Challenge Reloaded, Black Diamond and Zip–Only courses at the aerial adventure park.

This promotion, which cannot be combined with any other offer or discount, is subject

to blackout dates.

Tickets can be purchased in person or at www.treetoptrek.com. A valid Florida state–

issued photo identification or utility bill with address and matching photo ID is required

upon check–in.

Treetop Trek features five aerial obstacle courses that whisk guests above parts of the

Zoo and through lush Florida landscapes. More information is available at

www.treetoptrek.com.
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Working with you and for you to 
find the best mortgage.
After you’ve found your dream home, let Shelter Mortgage Company 
provide the dream loan. Whether you’re a �rst-time homebuyer, looking 
to buy your next home, or re�nancing, your satisfaction is our #1 priority.

• Lots of options for low down
payments on our Conventional, VA,
USDA, FHA, and even Jumbo loans

• Renovation Loans: Facilitate home
improvements

• Jumbo loans up to $3M
• Construction-to-Permanent Financing
• Qualify with Less-Than-Perfect Credit

 

 

321.757.6600
sheltermortgage.com
7341 O�ce Park Place, Ste 106
Melbourne, FL 32940

© 2021 Shelter  Mortgage  Company, L.L.C. All  Rights  Reserved. This  communication  does  not  constitute  a commitment  to  
lend or the guarantee of a speci�ed interest rate.  All  loan programs and availability of cash proceeds are subject to credit, 
underwriting  and  property  approval. Programs, rates, terms  and  conditions  are subject  to  change  without  notice. Other  
restrictions  apply. Shelter  Mortgage Company, L.L.C, 4000 W. BrownDeer  Road, Brown Deer, WI  53209. Corp NMLS#431223 
(www.nmlsconsumeraccess.org).  Brian  Spencer  (FL/LO#17741;NMLS#803141); Natasha  Cartagena  Spencer  (FL:#LO17483, 
NMLS #: 552564): 7341 O�ce Park Place Suite 106, Melbourne, FL 32940. 

NATASHA CARTAGENA SPENCER
407-234-8504

LOANSWITHNATASHA.COM

BRIAN SPENCER
321-537-1137
SPENCER4LOANS.COM
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By Vimarie Monopoli
vmonopoli@agingmattersbrevard.org
Director of Development
and Peggy Ward
pward@agingmattersbrevard.org
Executive Administrative Assistant
Aging Matters in Brevard

COCOA (July 15, 2022) — Aging Matters in Brevard

has partnered with Florida Power & Light Co. (FPL) and

the Florida Council on Aging to help deliver more than

1,200 hurricane preparedness meal kits to homebound

seniors in our community. The kits include three days of

shelf–stable foods, snacks, and water in the event of an

emergency.

Members of the media are invited to join FLP and

Aging Matters in Brevard officials as they distribute

Hurricane Preparedness Kits to a group of seniors at the

Seniors at Lunch congregate dining site in Melbourne,

located at the Joseph N. Davis Center, 2547 Grant St.

Following the distribution officials will deliver these kits to

two homebound seniors that receive home–delivered meals

daily through Aging Matters in Brevard’s Meals on Wheels

Program.

“We truly appreciate the partnership with FPL, not

only during hurricane season but also throughout the

year,” said Josh Jensen, president and CEO of Aging

Matters. “Providing resources to be able to further support

the wellbeing of the most vulnerable in our community in

the event of a disaster is truly appreciated.”

l About Aging Matters in Brevard

Aging Matters in Brevard is a nonprofit organization

recognized by the Florida Department of Elder Affairs and

the Area Agency on Aging as the lead agency for senior

services in Brevard County.

Established in 1965, Aging Matters in Brevard’s

mission is to promote and maintain independence and

maximize quality of life for the citizens of Brevard,

particularly the elderly and disabled.

Services are funded by federal, state, and local grants

(eligibility requirements may apply) and through the

generous support of the community. Private pay services

are also available.

In 2021, Aging Matters in Brevard served 4,218 clients

covering all programs, including Meals on Wheels, Seniors

at Lunch, Home and Community Based Services, Home

Care, Senior TranServe, Vets–Driving–Vets, Housing

Improvement, the Retired and Senior Volunteer Program

and the Sunflower House Senior and Caregiver Resource

Center.

l About Aging Matters in Brevard’s Senior Nutrition

Program:

In 2021, hot, nutritious meals were served to 2,173

seniors receiving Meals on Wheels or attending a neighbor-

hood Seniors at Lunch meal site.

Meals on Wheels volunteers delivered 261,186 meals to

1,606 homebound seniors.

583 Meals on Wheels volunteers donated 111,294 hours

of service and traveled 788,726 miles.

At 12 neighborhood dining sites, 545 Seniors at Lunch

participants were served 73,763 meals.

A total of 34 Seniors at Lunch volunteers donated 2,280

hours of service.

For more information on how to help the seniors of

Brevard County, visit www.agingmattersbrevard.org.

Aging Matters in Brevard teams up with FPL and the Florida Council on Aging to help deliver kits to seniors
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First home or forever home? 
Building a home or refinancing? 
Marine Bank is here to make you feel 
comfortable every step of the way with 
decisions made quickly so you won’t 
miss an opportunity.

Jennifer Cevallos
NMLS# 1380941

(321) 775-1868

Dianna Stewart
NMLS# 1574036

(321) 917-9729
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By Eileen Lainez
eileen.lainez@rocket.com
Aerojet Rocketdyne

JONESBOROUGH, Tenn. (Aug. 8, 2022) — Following

a major 2021 milestone of delivering its eight millionth

M67 hand grenade body assembly, Aerojet Rocketdyne’s

specialty metal provider, Aerojet Ordnance Tennessee

(AOT), has been awarded a five–year contract by Day &

Zimmermann (D&Z) to deliver additional assemblies for

the U.S. Army.

“AOT has been the sole supplier of M67 hand grenade

body assemblies for more than 20 years,” said Eileen

Drake, Aerojet Rocketdyne CEO and president. “The

members of the Aerojet Rocketdyne team who manufac-

ture these hand grenade bodies, and other specialty metal

components at AOT, are proud of their role protecting our

warfighters.”

The base–year contract calls for the manufacture and

delivery of more than 200,000 fragmentation hand grenade

body assemblies. This is the first year of a five–year effort.

“D&Z has been proud to partner with AOT for many

years in delivering the highest quality grenades to our

warfighters and allies. The two companies have a long

tradition of working well together, and D&Z looks forward

to continuing this partnership with this contract,” stated

Michael Yoh, president of D&Z’s Munitions and Govern-

ment Division.

The M67 hand grenade is used to supplement small

arms fire against enemies in close combat. The 2.5–inch

diameter steel sphere contains 6.5 ounces of high explo-

sives and is fitted with a fuze that initiates the explosive

charge.

AOT is an industry leader in the production of specialty

metal components for defense, aerospace, and commercial

products. AOT has numerous advanced specialty metal

capabilities, including: powder metallurgy, primary metal

processing, metal casting, heat treatment, computer–aided

machining, forging and swaging. The specialty metal

products produced by the company have been proven on

the battlefield, on the golf course, in space, in high–

performance racing, and in Olympic events.

l About Aerojet Rocketdyne: Aerojet Rocketdyne, a

subsidiary of Aerojet Rocketdyne Holdings, Inc.

(NYSE:AJRD), is a world–recognized aerospace and

defense leader that provides propulsion systems and

energetics to the space, missile defense and strategic

systems, and tactical systems areas, in support of domestic

and international customers. For more information, visit

www.Rocket.com and www.AerojetRocketdyne.com. Follow

Aerojet Rocketdyne and CEO Drake on Twitter at

@AerojetRdyne and @DrakeEileen.

l About Day & Zimmermann: Founded in 1901, Day &

Zimmermann is a family–owned company with a

workforce of over 51,000 specializing in construction and

engineering, staffing and defense solutions for leading

corporations and governments around the world. Operat-

ing from more than 150 worldwide locations with 2.7 bil-

lion USD in revenue, Day & Zimmermann is currently

ranked as one of the largest private companies in the U.S.

by Forbes. Headquartered in Philadelphia, our first work

was to develop “Betterment Reports” that helped modern-

ize American factories. Today, we are still in the business

of betterment and our vision is: “To Accelerate the Next

Generation of Innovation,” by putting people to work,

protecting American freedoms, and helping our customers

power and improve the world. We do what we say®. For

more information visit www.dayzim.com.

AOT to deliver additional M67
hand grenade body assemblies
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A bold idea, perhaps, but 
it happens every day at 

Florida Tech. From human 
space�ight to drone 

safety, faculty experts and 
dedicated students are 
taking o� and exploring 

new frontiers. 

Consider the research of aerospace 
engineers like Brian Kish, Ph.D. His 

studies in �ight test engineering 
and urban air mobility are 

improving aircraft performance 
and shaping the trajectory of 

automated aerial vehicles.

Learn about Dr. Kish’s research and 
meet more outstanding faculty at 

FLORIDATECH.EDU/AERO
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By Lourdes Mederos
rodriguezl@ufl.edu
IFAS Communications
University of Florida

TALLAHASSEE (Aug. 8, 2022) — More than 65 species

of palm trees in the United States are vulnerable to a

wood–decaying fungus that can damage or destroy palms.

The fungus, Ganoderma zonatum, which causes the

lethal disease known as Ganoderma butt rot of palms,

shows few symptoms before you can detect something is

wrong. Its mysterious nature has stunted research for

decades, making early detection of the silent killer

impossible — until now.

A University of Florida scientist in Fort Lauderdale has

developed the first–of–its–kind DNA–based diagnostic

method that confirms the fungus in the palm months

before the symptoms appear.

Published in the journal of “Plant Disease,” the scientist

utilized previously compiled sequence data from geneti-

cally validated North American Ganoderma species to

develop the tool. The result is a diagnostic protocol that can

detect the genetic make–up of the lethal Ganoderma

zonatum pathogen.

“We were able to find the unique genetic markers

exclusive to Ganoderma zonatum,” said Braham Dhillon, a

molecular plant pathologist at the UF/IFAS Fort Lauder-

dale Research and Education Center. “This has great

implications for developing management methods for the

disease from this point forward. It saves time and money

and opens the doors for additional research on understand-

ing how this pathogen survives and spreads in the

landscape.”

If you suspect a palm has Ganoderma, a tree specialist

can collect samples as wood–shavings from the trunk and

submit them to the palm mycology lab for diagnostic at the

research center. The procedure reduces the time needed for

diagnosing Ganoderma butt rot to a week from when

samples are received.

The detection method can be readily adopted into

protocols of plant diagnostic facilities since the technology

and equipment are routinely available without the need

for additional instrumentation or chemicals.

“Early detection of the fungus, or any disease, is a

crucial step towards building and implementing better

disease management strategies and mitigating potential

risks from palm deaths and destruction of property due to

palm tree decay,” said Dhillon.

Palm trees of all varieties grace the lands of

homeowners, public parks, business complexes and

roadways. The fungus, common in homeowner and public

spaces, is a slow–growing pathogen, occupies the trunk

and degrades the vascular water–conducting tissue. This

produces initial symptoms of wilting and dying palm

fronds in the lower part of the canopy. These symptoms are

also associated with other diseases like Fusarium wilt and

Lethal bronzing making it difficult to properly diagnose.

It is only in the later stages of the disease when a

fruiting body known as a conk, or basiodiomata, appears at

the lower surface of the trunk that confirms the presence of

Ganoderma butt rot.

“The conk is the only distinguishing symptom of the

disease and indicates a palm tree is not recoverable,” said

Dhillon. “The conk produces millions of spores that can

travel by wind contributing to disease spread.”

As the fungus moves up the trunk, it compromises the

structural integrity of the palm, said Dhillon. “In later

stages of the disease, the decayed palm trunk is susceptible

to breaking and becomes a hazard to properties, pedestri-

ans, and vehicular traffic. Depending on the girth of the

trunk, the decay process can take up several months to a

year.” Until now, the appearance of the conk, or an

invasive dissection of the infected trunk and culturing of

the fungus are the only ways to confirm the diagnosis of

the lethal disease, explained Dhillon.

For the study, scientists sequenced a variety of samples,

including 24 cultures from 15 Ganoderma species collected

from a previous study and archived at the Center for

Forest Mycology Research Culture Collection and Her-

barium, U.S. Department of Agriculture Forest Service.

Healthy and naturally infected sawdust palm samples

from eight palm species were also collected. Infected palms

used were categorized for one of two symptoms: wilted

palm fronds or presence of a conk. Other samples included

conks, infected tissues, soil, and DNA from palm–infected

lethal yellowing and lethal bronzing specimens. Research-

ers validated the method on DNA isolated from 60

samples.

l About the Institute of Food and Agricultural Sciences

The mission of the University of Florida Institute of

Food and Agricultural Sciences (UF/IFAS) is to develop

knowledge relevant to agricultural, human and natural

resources and to make that knowledge available to sustain

and enhance the quality of human life. With more than a

dozen research facilities, 67 county Extension offices, and

award–winning students and faculty in the UF College of

Agricultural and Life Sciences, UF/IFAS brings science–

based solutions to the state’s agricultural and natural

resources industries, and all Florida residents.

Visit the UF/IFAS website at ifas.ufl.edu, and follow

UF/IFAS on social media platforms at @UF_IFAS.

UF/IFAS scientist develops the first detection method for lethal palm disease that saves time, money, property

Launch Credit

new ad emailed

FULL COLOR



AUGUST 22, 2022  V40N34 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 19

The Ad Leaf
Continued from page 12

Marketing is meant to raise awareness and build a

pipeline of qualified leads that turn into sales. With a

small business, getting the word out can be challenging.

“However, there are key strategies that can help

small–business owners scale their marketing efforts,”

said Santos. “Businessowners need to look at marketing

and advertising as long–term investments in their

enterprises. They have to have a plan and be consistent

with it.”

Advertising is important for businesses because it

helps educate consumers about their product or

services, and what their brand stands for, she said.

“Businesses can use ad campaigns to improve their

brand–building and generate a deeper understanding of

their company.”

Advertising campaigns can also be used to educate

consumers about topics relevant to their business.

The Ad Leaf is currently working with an entrepre-

neur who is rolling out a hard seltzer brand.

“We have been working with the company since it

was started, providing a full range of services. Now

we’re helping them launch their brand across the

nation.”

Yearly growth in marketing spending is soaring,

according to the latest “Chief Marketing Officer

Survey.” Spending has now broken 10 percent growth

for only the second time in a decade and is predicted to

rise even further over the next year to 13.6 percent,

accounting for 11.7 percent of company budgets and

10.3 percent of company revenues.

Digital marketing technologies and their ecosystems

have dominated growth in marketing budgets for more

than a decade, and they continue to fare well. However,

a shift may be underway.

“Print is coming back in a big way,” said Santos.

“Look for that trend to continue as businesses ramp up

for Q3 and Q4. Clients are looking for a tangible item

that showcases their business. They want to hold

something and feel something, and that’s print.”

The “Harvard Business Review” published a recent

article titled “Why Marketers are Returning to Tradi-

tional Advertising.”

The article says, “Traditional ads are experiencing

increased engagement. MarketingSherpa (a research

institute) reports that half of consumers often or always

watch traditional television advertisements and read

print advertisements that they receive in the mail from

companies they are satisfied with. Indeed, research by

Ebiquity suggests that traditional media channels —

led by television, radio, and print — outperform digital

channels in terms of reach, attention, and engagement

relative to costs.”

The same MarketingSherpa survey found that the

top five most trusted advertising formats are all tra-

ditional, with “customers trusting most print advertis-

ing (82 percent), television advertising (80 percent),

direct–mail advertising (76 percent), and radio advertis-

ing (71 percent) to make purchasing decisions.”

The Ad Leaf is looking to expand with a second

location, said Santos. “It may not be in Florida. We are

considering a couple of markets right now for expansion

as we branch out. We’re probably looking at a six–

month to one–year timeframe before we actually make

a decision on the second office location.”

Her company also plans to build on the brand

strategist role. “We are going to have an entire team of

brand strategists, as opposed to just my role,” she said.

“We will have a targeted team that works with what we

call ‘enterprise clients.’ These are sizable companies

that are launching and they need the types of services

we offer. We will have a dedicated team to work with

them. That’s something we are super–excited about.”

The Ad Leaf team members are active in the

community as volunteers. The firm was involved in a

recent beach cleanup effort and it hosted a school–

supply drive at its facility. The company is also a

supporter of children’s organizations.

“Last October we did a domestic violence awareness

event and we plan to do another one this October,” said

Santos. “We are constantly looking for ways to get

involved in the community and provide support for

nonprofit organizations. Giving back to the community

is part of our mission as a small business in this

county.”

The Ad Leaf is positioning itself for another year of

growth. “We believe it’s going to be a big year for the

company in 2023,” said Santos. “We have made big

strides working with businesses and organizations of all

sizes. We want to help businesses grow. The future

looks very bright for The Ad Leaf.”
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COUNTY'S
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Stand Alone Office Building in
Heart of Melbourne For Lease

111 W. New Haven Avenue, Melbourne, FL  32901
Move-in-Ready / Fully Furnished / Centrally Located

3,150 SF �  $20 PSF NNN + $4 PSF CAM
Reception � 11 Offices � Conference Room � Break Room

13 Paved/Striped Parking Spaces � Lots of Windows and Sunlight
High Visibility � Approximately 35,000 VPD on W.New Haven Avenue

Zoning is City of Melbourne Residential Professional (RP)
Close to Downtown Melbourne, FIT & Melbourne International Airport

Available October 1st, 2022
Call Today for a TOUR!

Uniforms  �  Shoes  �  Accessories

Uniform Mart

Melbourne Shopping Center

1387 S. Babcock Steet

321-676-0000

Featuring Barco Uniforms

"We Dress The Pros"
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Parrish Healthcare to host a free community
presentation by a panel of orthopedic experts

By Katherine Allen
katherine.allen@parrishmed.com
Communication Specialist
Parrish Medical Group

TITUSVILLE (July 29, 2022) — Parrish

Healthcare will host an informative session

with orthopedic experts who will share de-

tails about healthy aging, tips, and tricks to

maintaining an active lifestyle at any age.

The event will also include a free risk

assessment, live demonstrations, door

prizes and more.

The “Life Moves Orthopedic Panel

Discussion” will be conducted from 5:30–

7:15 p.m. on Wednesday, Sept. 7, at Indian

River Preserve, 3950 Clubhouse Drive, in

Mims.

The program will feature Dr. Anthony

Allotta, Dr. Johnathan Lubitz, Dr. Bryan

Parry, and Dr. David Schafer. The event is

free of charge, but seating is limited. To

register, visit parrishhealthcare.com/

OrthoEvent.

l About Parrish Healthcare

Parrish Healthcare, America’s first

Joint Commission Integrated Care

Certified network, includes: Parrish

Medical Center, a Mayo Clinic Care

Network member and one of the nation’s

most recognized hospitals for clinical

quality, patient safety, and healing

environments; Parrish Medical Group,

NCQA certified patient–centered medical

homes; and Florida Health Network, a

coalition of healthcare providers, insurers

and others working together to improve

quality and safety and lower health–care

costs on behalf of individuals, families and

businesses.

l About Parrish Medical Group

Parrish Medical Group (PMG), a

Parrish Healthcare integrated care

partner, is North Brevard’s largest network

of primary care physicians and specialists.

PMG’s physicians are specialized in many

areas of medicine and together, have one

common goal — to provide coordinated,

comprehensive health care to its patients.

PMG physicians recently united to better

serve patients from Port Canaveral and

Port St. John to Titusville. In practice as

independent physicians for many years,

PMG represents family practice and

internal medicine along with many

specialties. Visit parrishmedgroup.com or

call (321) 268–6111 for more information.

Repairs planned at Minton Road Bridge beginning Aug. 22
VIERA (Aug. 9, 2022) — Motorists on Minton Road in Palm Bay should anticipate

delays, reduced lanes of traffic and road construction alerts in the area of Minton Road

Bridge beginning Monday, Aug. 22.

Repairs are planned for the southwest corner approach slab of the bridge system at its

intersection with American Boulevard, according to Brevard County Public Works.

RUSH Construction has been contracted to make the repairs, which are anticipated to

take about four weeks to complete barring any weather–related or other unplanned

delays.

To minimize impacts to the motoring public, the work will be performed in phases that

will result in minor lane shifts.

One southbound travel lane will be provided for traffic at all times. Traffic control

devices and advanced warning signage will also be in place to guide motorists.

GFWC Club in Cocoa to celebrate 100th anniversary Oct. 15
COCOA (Aug. 10, 2022) — The GFWC Community Woman’s Club in Cocoa will be

celebrating its 100th anniversary from 10 a.m. to 2 p.m. on Saturday, Oct. 15, on the

clubhouse grounds and in its historic building, Magnolia Hall. The address is 5 Rosa Jones

Drive.

GFWA stands for the General Federation of Women’s Clubs.

The event will feature antique cars and a fire truck of the era, free musical entertain-

ment, displays, demonstrations, a huge cake, plus food trucks and library Bookmobile.

“Our club’s objective is to promote the charitable and educational needs of Cocoa and

neighboring Brevard County communities,” said Suzanne Bennitt, GFWC president,

adding that the national organization’s motto is “Living the Volunteer Spirit.”

West Shore to host Golf Tournament Oct. 22 at Baytree
MELBOURNE (Aug. 10, 2022) — West Shore Junior/Senior High School will host its

18th annual Golf Tournament on Saturday, Oct. 22, at Baytree National Golf Links,

8207 National Drive, in Melbourne. The event will begin at 8 a.m. with a shotgun start,

which means all competitors taking part in the event begin play at the same time, but

from different places on the course.

The entry fee is $80 per player or $300 for a foursome. All levels of golfers are welcome

to participate in the tournament. The entry fee includes a golf cart, range balls and lunch.

The tournament proceeds will go toward Project Graduation, “a safe, drug– and

alcohol–free night for West Shore Junior/Senior High’s 2023 graduates.” For information

on how to register or to become a sponsor, contact wildcatpg@gmail.com.
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Jess Parrish Medical Foundation
Continued from page 13

or visit ParrishMedicalFoundation.com/gala.

A host of businesses and individuals have invested in

sponsorships for A Whole New World.

“The outpouring of support we have received for A

Whole New World has been extraordinary,” said Terry,

Parrish Medical Foundation board chairwoman.

“We are grateful to have so many organizations and

community partners joining us to make a difference in the

health of our community.”

The sponsor list as of press time:

l Genie of Generosity: UBS Financial Services/Susan

Morse and Daniel Levy; and Zumpano Patricios.

l Sultan of Agrabah: Brevard Indo–American Medical

and Dental Association, Coastal Health Systems of

Brevard, Jessie Kirk in memory of Robert “Bob Kirk; MEC

General Contractors; RUSH Construction Inc.; Bill and

Rachel Terry; and “Brevard Business News.”

l Cave of Wonders: The Broome Law Firm, P.A/Chris

and Kelley Broome; Dr. Frank Dienst and Marilyn Dienst

Medical Services LLC; Chris and Lisa McAlpine; and

N. Christine Sylvester.

l Magic Lamp: Steve and Winnie Brewer; LHC Group/

Parrish Home Health; Jaime and Melissa Lugo; Jeanne

Dorothy Miller; Joy Lynn Nelson and Roy Roberts; Oscar

and Turmy Sieveking; Terry and Barbara Terhune; and

W&J Construction Corp.

l Diamond in the Rough: Dr. and Mrs. Brent Brando;

System Tech Services Inc.; VITAS Healthcare; and Fred

and Misty Wilson.

Members of the Gala committee have a long history of

volunteering for this event.

“My husband (Chris) and I have been involved with the

Jess Parrish Medical Foundation for almost 22 years,” said

Broome. “We have been involved with the Gala for many

years. I have co–chaired the event several times. We enjoy

giving back to the community. What makes the Gala stand

out in the local fundraising arena is every year we try to

raise the bar for the event, and that’s always a challenge,

but we succeed.”

Event proceeds will champion the advancement of

critical and innovative health–care technologies and

services to improve outcomes in support of Parrish’s

“healing” mission.

Hospitals are using cutting–edge equipment, software,

and digital infrastructure to lighten patient loads, cut

costs, and improve operational effectiveness, and it takes

money to do this.

Hospitals are being encouraged to adopt technologies

such as artificial intelligence, robotics, precision medicine,

augmented reality, and genomics, among others, as a

result of the transition from traditional drugs and thera-

peutics to patient–centered medical treatments for better

clinical outcomes and quality care, according to a new Zion

Market Research study.

Technologies in the medical industry such as advanced

monitoring systems, minimally invasive surgeries and

easier–to–use scanning equipment allow patients to spend

less time recovering and more time enjoying their lives.

“To stay on the cutting edge of care is expensive because

the advancements in technology come fast and furious,”

said Coleman. “That’s why this Gala is so important every

year for the hospital.”

She added, “Technology advances every single year. The

advancements in medical technology and medicine are

astounding. With the help of the Parrish Medical Founda-

tion and the proceeds from this Gala, it allows us to

continue to purchase and incorporate new technologies

into Parrish Medical Center so that we can continue to

provide the latest medical care to patients.”

This is Parrish Medical Foundation’s first in–person

Gala since the COVID–19 pandemic.

“I am excited about the theme,” said Kirk. “In the last

couple of years so much has changed, in politics, in the

business world, in our personal lives. A Whole New World

resonates with everything that has happened in the last

two years and gives us hope for the future.”

She added, “The proceeds from the Gala are going

toward health–care technology and services, which is also

about the future as health care and technology evolve in

step with each other.”

Coleman has been a committee volunteer for the Gala

for more than 15 years and has co–chaired the event more

than once.

“I have always loved a good party and this is one of the

best parties anyone will ever attend in Brevard County,”

she said. “People start talking about this event months

ahead of its actual date. It’s a lot of fun. Every single year

we raise money that really makes a difference for Parrish

Medical Center. We’ve raised money for mental–health

programs, for women’s health, for mothers and babies, and

for The Children’s Center. We are making a difference in

the community because of the Gala. We’re all proud of the

work we do every year as volunteer committee members.”

The Parrish Medical Foundation is reaching new

heights. In April, the organization’s Fran Gerrett Memo-

rial Golf Classic raised more than $75,000, exceeding its

goal of $70,000.

Gerrett was a former Parrish Medical Center materials

management director who was known for saying, “It’s all

about the kids!”

The money benefitted The Children’s Center, a service

of Parrish Healthcare. The Children’s Center is a one–stop

childhood development resource center.

It provides a safe and healing environment for special

needs and typically developing children to learn and grow,

along with an array of health, education, and human

services.

“The Parrish Medical Foundation volunteers have a lot

to be proud of,” said Terry. “And we have a very enthusias-

tic Gala committee. The members are recognized leaders

in the Parrish Medical Foundation. They know how to

come together as a group to put on a function every year

that is successful. Each member of the committee brings a

unique talent to the table.”
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‘Legacy Campaign’
Continued from page 1

going to be a conservation hub. We are very mindful of and

involved in restoration of the Indian River Lagoon,

environmental conservation, and providing care for

wildlife. This will be a showcase project. We see it having a

very positive impact in the community, just like the

Brevard Zoo,” which is accredited by the Association of

Zoos & Aquariums.

“I think it’s important to keep in mind that whatever

conservation programs and research we do at the

aquarium, the surrounding counties will also benefit from

it,” said Michael Cerow, board chairman of the East Coast

Zoological Society and a partner with Carr Riggs &

Ingram, CPAs and Advisors, in Melbourne. “What we

learn can be applied to other areas, whether it’s in Indian

River County, Orange County, or Volusia County.”

The Brevard Zoo’s Ellen Winter, director of philan-

thropy and campaign manager, said fundraising for the

complex is ahead of schedule.

“We just did a quarterly benchmark report for our five–

year goal and we exceeded all of our benchmarks to date,”

she said. “It’s been incredible to see the support for this

project not only from Brevard County, but also from

surrounding counites. We have been hosting events to

promote the project in Indian River County, Orange

County, and Volusia County. This is certainly a regional

project that will impact future generations.”

Winter has worked in professional fundraising her

entire career, including for the Lions Club International

Foundation’s $300 million campaign in the Chicago area.

“I have never seen a community come together like

Brevard County has to support this project,” she said.

To become part of Brevard County history and learn

about funding opportunities for the aquarium, call (321)

254–9453, extension 234, or email legacy@BrevardZoo.org.

“We believe this is a transformational campaign for the

region,” said Brevard Zoo Executive Director Keith

Winsten. “There are representatives on the Campaign

Cabinet from Indian River County, Orange County, and

Volusia County.”

In addition to its Indian River Lagoon commitment, the

aquarium project will better position the Space Coast in

the eco–tourism market in the state.

The Brevard Zoo has a development agreement with

Port Canaveral that needs to be activated by the end of

September 2024, said Winsten. “We need to be under

construction by that date. We are projecting a two–year

construction cycle, so we’re looking to open in late 2026 or

early 2027.”

The Canaveral Port Authority Board of Commissioners

voted unanimously in September 2021 to approve a

development and lease agreement for the aquarium and

its campus.

Winsten is in his 18th year leading the Brevard Zoo.

Under his guidance, the Brevard Zoo has been recognized

nationally by various organizations and publications,

including “USA Today.” Nearly 500,000 people now visit

the Brevard Zoo annually.

“We’ve had a board that has always said ‘run faster’

when it comes to meeting community needs, such as

conservation, animal welfare, education, and those types of

things,” said Winsten, a Yale University graduate who was

director of education at the Chicago Zoological Society

before coming to Brevard. “And we’ve had the freedom to

do that. Another important part of our success is our

entrepreneurial approach. The Brevard Zoo was born out

of a number of entrepreneurial volunteers. The Brevard

Zoo has never been part of a governmental body. We’ve

always had to stand on our own financially. As a result of

our organizational structure, we control our own destiny.”

Thinking like an entrepreneur, Winsten and the

Brevard Zoo saw an opportunity to fill a niche with the

aquarium project. “We realized there was a huge vacuum

along the East Coast of Florida for an aquarium,” he said.

“There is no major aquarium south of Charleston, South

Carolina, along the East Coast.”

He added, “Every time we ran the numbers, we realized

that the aquarium would end up spinning off lots of dollars

for the Indian River Lagoon restoration. That is what has

driven us to this point with the project. It made economic

sense. That is the Brevard Zoo model. And as Michael

Cerow touched on, the programs spinning out of the

aquarium are going to be beneficial in other areas, too.”

Winsten said “we first started talking about this project

10 years ago and have been working on it intensively for

the last five years. I now spend half of my day talking

about seagrass and manatees. The Indian River Lagoon is

almost calling this project into being.”

More than 1,000 manatees in Florida died last year,

due mostly to starvation, according to a study by Florida

Atlantic University’s Harbor Branch Oceanographic

Institute. Manatees consume about 100 pounds of seagrass

a day, and this staple food is now scarce in the Indian

River Lagoon.

Dr. Dennis Hanisak of the Harbor Branch Oceano-

graphic Institute is investigating the cause of seagrass loss

and contributing to important restoration efforts in the

Indian River Lagoon. He collaborated on a study with

researchers from the St. Johns Water Management

District to examine the extent and coverage of seagrasses

in the Indian River Lagoon.

For the study, published in the journal “Frontiers in

Marine Science,” researchers looked at how the distribu-

tion and abundance of seagrasses in the Indian River

Lagoon responded to “spatiotemporal patterns in salinity,

temperature, and the availability of light.”

Results showed that across all reaches, about 7,400

acres of seagrass were lost between 1943 and 1994.

Between 2011 and 2019, roughly 58 percent of seagrasses

were lost, with offshore ends of canopies moving shoreward

and shallower.

These changes were related primarily to reduced

availability of light and coincided with blooms of phy-

toplankton (a key part of oceans and freshwater ecosys-

tems). Intense blooms increased shading and loss of

seagrasses. Salinities and temperatures did reach levels

that could cause stress, but their effects were mitigated if

enough light was available.

“About 30 percent of the aquarium design has been

completed,” said Winsten. “The latest change in the design

is the addition of a major critical care facility for manatees.

So we are always answering the call from the community.

Two years ago, the aquarium project did not include a

manatee component. Now it is a huge part of the project.”

He added, “We like to say this is the first aquarium we

know of that is called into being to really answer a critical

environmental challenge and focus on the Indian River

Lagoon. The project will support the work we are doing,

publicize the work we are doing, and engage people in the

work we’re doing. All the pieces are now coming together

with this project.”

One dollar from each aquarium ticket sale will be used

for Indian River Lagoon restoration and stewardship.

These funds, to be administered by the Indian River

Lagoon National Estuary Program, are estimated to be

$500,000 annually.

The Brevard Zoo did an internal projection and also

worked with two consulting groups that did another five

projections on the economic impact the aquarium will have

once its fully staffed and operational.

“The most conservative projection points to 525,000

people visiting the aquarium annually,” said Winsten,

adding, “Our initial impact study with the Economic

Development Commission of Florida’s Space Coast found

that the aquarium will bring jobs and prosperity to the

Space Coast. The study showed the aquarium creating

about 900 direct and indirect jobs and having an economic

impact of roughly $80 million annually. I think those

numbers are very conservative, but we will go with them

for now.” The initial study was conducted in 2015.

Winsten and Cerow had discussions with representa-

tives from the Economic Development Commission of

Florida’s Space Coast to help gauge the aquarium’s

financial impact.

Accredited zoos and aquariums around the nation

generate significant economic benefits locally, regionally,

and nationally, according to a recent analysis conducted for

the Association of Zoos & Aquariums. They serve more

than 983 million annual visitors and support over 212,000

jobs, while generating $24 billion to the U.S. economy.

The aquarium at Port Canaveral will feature interac-

tive indoor and outdoor exhibits at pavilions connected by

a covered walkway. New programs with K–12 schools will

connect young people with nature and science, and will

connect individuals and families with the environment.

In 2020, a large national survey was conducted asking

the public what it wants to see aquariums address. The top

five reponses were: marine animal rescue, climate

resilience, conserving marine haibits, conservation

education, and sustainable seafood, which all align with

the Brevard Zoo’s vision for the aquarium.

The Brevard Zoo seeks to mobilize a larger, regional

force of Indian River Lagoon champions and unite them in

action to promote a common vision and a national model

for a sustainable future, said Mollen.

“This project is going to bring more visibility to Brevard

County,” he said. “We even made a presentation on the

Indian River Lagoon in Boston. We covered the history and

talked about restoration and the future of the Indian River

Lagoon.”

Mollen worked for Harris Corp. in the 1980s as vice

president of administration, responsible for human

resources, engineering services, and mergers and acquisi-

tions for the company’s Electronic Systems sector.

He also was vice president of human resources at EMC

Corp., outside of Boston, a computer data storage company.

It’s now Dell EMC. Before his role at EMC, Mollen was

vice president of Citigroup’s 80,000–person global opera-

tions and technology organization, serving a key function

in employee integration following the 1998 merger of

Citigroup and Travelers Group.

“My kids were raised here so we came back and

purchased a condomumum in the Melbourne Harbor, next

to the rookery, a bird island that we have been trying to

rehab,” he said. “That’s how I got involved with the

Brevard Zoo.”

The bird–nesting rookery is located just south of the

Melbourne Causeway and east of Front Street Park. Jack

and Bonnie Mollen made a donation to the nonprofit

Friends of the Spoil Islands in support of the bird–nesting

rookery.

“Now we’re working to see the aquarium project come to

fruition,” he said. “This effort brings together several

counties to solve a major conservation issue in the region.”

“There is not one person we have talked to that is not

excited about the aquarium facility, especially when you

mention the Indian River Lagoon,” said Linda May, who

lives on Merritt Island.

“The timing for this project is perfect. And we have seen

all different types of giving, from individuals and from

businesses. People want to be part of this because it’s

about the future of our region — supporting a clean and

healthy environment.”
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