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By Ken Datzman

For years now, out–of–area investors have been helping

uplift the local economy. Real estate has been one of their

favored investment vehicles, including hotel properties.

About 10 years ago, South Florida businessman Carlos

Rodriguez Sr. made his first investment in Brevard

County. His company purchased the Hilton Cocoa Beach

Oceanfront Resort, a 295–room hotel, and then kicked off a

phased multimillion–dollar renovation of the property.

“We turned it around and made it profitable. It’s been a

big success,” said Rodriguez, who has been scaling up his

hotel investments in this county over the years.

A decade ago, Brevard County surely didn’t have the

visibility it has today, in terms of job growth, tech–sector

growth, population growth, and a host of other dynamics

that attract commercial real–estate developers and

investors to a market.

What Rodriguez saw on the Space Coast was opportu-

nity, and the seasoned entrepreneur set out to capitalize on

what he believed was a region on the rise.

“Frankly, I thought that a lot of people were not

realizing the future potential of this area. I started seeing

the different demand generators and decided that we

should be looking for more deals in Brevard County. I felt

that the Space Coast was ready to blast off and there

would be significant demand for more and more hotel

products. We are definitely bullish on Brevard,” he said.

After buying out his partners, he formed a new group

named Driftwood Capital. Rodriguez is the chief executive

officer of the Coral Gables–based company, which has

grown considerably since its launch in 2015. It was

founded by the senior Rodriguez and his son, Carlos

Rodriguez Jr. The son is the president and chief operating

officer of Driftwood Capital.

Rodriguez Jr. represents the third generation of the

family in the hospitality business. His grandfather opened

the first Holiday Inn in Costa Rica in 1986.

Their firm specializes in the hospitality segment and

has been involved in hotel acquisition and development for

more than two decades.

“We lend, we build, we acquire, and we develop hotels,”

said Rodriguez Sr., adding that Driftwood Capital invested

roughly $400 million in acquisitions last year.

Driftwood Capital is a vertically integrated commercial

real estate investment, development, and lending platform

specializing in hospitality. Through its innovative syndica-

tion model, Driftwood Capital successfully turned $50 mil-

lion of initial investment into more than $1 billion in

assets across 18 hotels and five development deals, with

more than 1,500 rooms in 12 states.

All Driftwood Capital funds benefit from the principals’

affiliation with Driftwood Hospitality Management, which

currently manages more than 70 full– and limited–service

hotels.

“We are actively looking around Brevard for develop-

ment opportunities,” said Rodriguez Sr. “We have a team

of people, 24/7, searching for deals not only in Brevard but

also around the nation.”

He added, “One of our priority targets is this county. It

can be challenging right now to find deals that make sense.

Interest rates are going up and construction costs are

CGC breaks ground on Driftwood’s Element Melbourne Oceanfront

Please see Driftwood Capital, page 23

rising. But when we do find a deal that’s economically

feasible, we move fast. All of our hotels in Brevard have

performed outstandingly.”

His company followed up its purchase of the Hilton

Cocoa Beach Oceanfront Resort with the acquisition of the

International Palms Resort and Conference Center in

Cocoa Beach, which will soon be replaced with a new,

4.5–Star, $388 million Westin Resort and Spa, Driftwood

Capital’s largest investment here.

In 2018, privately held Driftwood Capital purchased the

eight–story, 270–room Crowne Plaza Melbourne–Ocean-

front from the Intercontinental Hotels Group. Part of the

transaction included an adjacent 2.6–acre parcel. Now,

Driftwood Capital is developing a Marriott–branded

Element by Westin® oceanfront extended–stay hotel on

the parcel, a former parking lot at 2605 N. Highway A1A.

The site plan for the new hotel was approved unani-

mously in October 2021 by the Melbourne Planning and

Zoning Board. The development plans were approved by

the Melbourne City Council in November 2021.

“We have a longstanding relationship with Marriott

International,” said Rodriguez Sr. “This is going to be the

first Element oceanfront resort in the world for the

Marriott system. So, in a sense, we are pioneering the

Carlos Rodriguez Sr., left, is CEO of Coral Gables–based Driftwood Capital. His company is developing the new 130–room Element
by Westin®, an extended–stay Marriott brand that focuses on health and wellness. Adam Broadway is president and CEO of Certified
General Contractors Inc., a Melbourne firm that specializes in commercial construction. Broadway’s company is building the new hotel.
Driftwood Capital also owns the Hilton Cocoa Beach Oceanfront Resort and the International Palms Resort and Conference Center
in Cocoa Beach, which will soon be replaced with a new, 4.5–Star, $388 million Westin Resort and Conference Center. Rodriquez said
his company is bullish on Brevard and is looking for more hospitality deals.
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By Ken Datzman

The visibility of the Brevard Job Link
got a big boost in 2001.

The continuing contraction in the
economy, although a rebound is expected
in 2002, focused a much brighter light on
the importance of the organization and
its mission in the county.

The four full–service, one–stop career
centers in Brevard — from Palm Bay to
Titusville — handled significantly
increased traffic, even catering to people
who have never had a need to tap this
resource before.

“It’s been a great year in that we have
been able to get services out to people
quicker and more efficiently than ever
before,” said Linda South, executive
director of the organization. She added, “I
think a lot more people have come to
understand the value of the rich re-
sources that are available in the Brevard
Job Link centers, not only from a job–
seeker’s standpoint but also from the
employer’s standpoint.”

These information–packed centers
offer a variety of services to job seekers,
businesses and the unemployed. For
instance, there are job referrals, Internet

Brevard Job Link key
resource connecting
firms and job seekers

access to America’s Job Bank and other
employment Web sites, videos, career
guidebooks and an in–depth collection of
periodicals, including “The Wall Street
Journal.”

The centers also have computers
equipped with word–processing software,
fax machines, copiers, laser printers, and
telephones with long–distance access. A
videoconference system is available,
which may be used for conducting
interviews.

Employers, said South, can provide
the Job Link with its openings free of
charge either online, by fax or phone,
visit one of the centers “or they can ask
for a representative to come and see
them at their place of business. We
would like to see every single job order in
Brevard County to be in the Job Link
system, so that we can rapidly match
skill sets. And if we don’t have the match
we’ll use the information to create
education and training opportunities that
are responsive to the need.”

Brevard Job Link is funded through
the Brevard Development Workforce
Board Inc. in Rockledge. It also has been
successful in winning competitive grants

What the Social Security plan would mean to you
By Mary Deibel
Scripps Howard Service

Here’s what to expect if Social
Security is changed so that younger
workers can invest some of their payroll
tax money in private accounts, as
President Bush’s Social Security Com-
mission proposed a few weeks ago.

Current retirees and those nearing
retirement — anyone 55 or older today
— would get Society Security benefits as
promised under the present system.

Workers younger than 55 could put
money into a private account. GOP panel
member and former Congressman Bill
Frenzel calls the Bush Commission’s
three–account alternatives the Free
Lunch, the Blue–Plate Special and the
Subsidized Lunch.

Nothing will happen immediately
since President Bush isn’t expected to
make any recommendations to Congress
until 2003, after the 2002 congressional
elections.

Basic Social Security checks would be
smaller than called for in current law.
Depending on market performance, total
benefits from Social Security plus your
personal account could be higher or
lower.

The commission plans call for extra
tax money of up to $71 billion a year and
require other changes that could raise
income or payroll taxes or raise the
retirement age for future retirees.

Social Security currently collects
enough payroll tax to pay 100 percent of
benefits through 2038 and 73 percent of
benefits thereafter if the system isn’t
changed.

The 16–member panel unanimously
approved these options three weeks ago
to carry out Bush’s campaign pledge to
let younger workers divert some of the
6.2 percent payroll tax they owe on
wages to individual accounts that own
stocks and bonds.

Workers who opted to take part would
choose from the five low–risk funds, one
each for government bonds, corporate
bonds and a stocks–and–bonds mix, plus
two stock–index funds that track the
broader market. Workers could change
their choice once a year and couldn’t
borrow or withdraw money.

l PLAN 1. “Free Lunch” — lets
workers put 2 percentage points of their
6.2 percent payroll tax into a personal
account. Nothing else changes, and

The four full–service one–stop career centers of Brevard Job Link are seeing increased traffic. Linda South,
executive director, said her organization is a rich resource for both the job seeker as well as the employer.
Michael Anderson is associate director. They are at the Melbourne site in Perimeter Center.
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BSF receives grant from FPL to support STEM–focused
peer–to–peer professional development for teachers

By Natalie Fisher
natalie.fisher@fpl.com
Florida Power & Light Company

MELBOURNE (Oct. 11, 2022) —

Florida Power & Light Co. recently

awarded more than $13,100 to Brevard

Schools Foundation as part of its statewide

EmPOWERing STEM (Science, Technol-

ogy, Engineering, and Math) Educators

Program. The program’s goal is to increase

teacher knowledge of effective math and

science instructional practices that align

with Florida Standards through peer–to–

peer learning of best practices within a

district.

The funding will support the Brevard

Schools Foundation’s “Increasing Science

Literacy” project. With many teachers new

to STEM education, teachers require

mentoring for content knowledge and

pedagogy. This year’s project will support

22 K–12 STEM teachers and roughly 2,000

students by giving teachers an opportunity

to attend observation and debrief sessions

while working with lead teachers to pro-

vide further collaboration between peers.

The schools that will benefit from this

grant include: Columbia Elementary

School, South Lake Elementary School,

Saturn Elementary School, Satellite High

School, Rockledge High School, Viera High

School, Kennedy Middle School, and

Hoover Middle School.

“High–quality, engaging, standards–

based instruction is critical for students to

build strong foundations in math and

science,” said Mary Chance, president and

CEO, Consortium of Florida Education

Foundations. “Through this program, we

are grateful to provide our teachers with a

valuable learning opportunity that will

benefit both their professional development

and the education of students across eight

schools in Brevard County.”

FPL is partnering with the Consortium

of Florida Education Foundations to bring

the EmPOWERING STEM Educators

Program to school districts throughout the

state.

Since 2010, the Consortium has

administered hands–on, workplace–based

STEM classroom learning experiences to

increase student awareness and interest in

STEM careers. Together, the Consortium

and FPL developed this program specifi-

cally for math and science teachers.

“We know that when you invest in

teacher development, you are also invest-

ing in every student they will instruct and

inspire for many years to come,” said Sarah

Marmion, education, and outreach centers

manager for FPL. “Supporting our local

students and educators’ education helps

better prepare tomorrow’s leaders and

innovators while also making Florida an

even better place to live, work and raise a

family.”

Including Brevard Schools Foundation,

FPL is awarding a total of $131,000 to 11

local education foundations across the

state.

As part of a continued commitment to

STEM education, FPL and the NextEra

Energy Foundation will also award up to

five schools this year in Florida each a

$50,000 classroom makeover grant to

improve technology, equipment, and

resources to empower for the next genera-

tion of leaders, thinkers, and innovators.

For more information, visit FPL.com/

Education.

l About Florida Power & Light Co.

As America’s largest electric utility,

Florida Power & Light serves more

customers and sells more power than any

other utility, providing clean, affordable,

reliable electricity to more than 5.8 million

accounts, or more than 12 million people.

FPL operates one of the cleanest power

generation fleets in the U.S. and in 2021

won the ReliabilityOne® National Reliabil-

ity Award for the sixth time in the last

seven years. The company received the top

ranking in the southern U.S. among large

electric providers, according to J.D. Power’s

2021 Electric Utility Residential Customer

Satisfaction Study and 2021 Electric Util-

ity Business Customer Satisfaction Study.

NextEra Energy is ranked No. 1 in the

electric and gas utilities industry in

Fortune’s 2022 list of “World’s Most

Admired Companies” and recognized on

Fortune’s 2021 list of companies that

“Change the World.” NextEra Energy is

also the parent company of NextEra

Energy Resources LLC, which, together

with its affiliated entities, is the world’s

largest generator of renewable energy from

the wind and sun and a world leader in

battery storage. For more information

about NextEra Energy companies, visit

www.NextEraEnergy.com, www.FPL.com,

and www.NextEraEnergyResources.com.

l About the Consortium of Florida

Education Foundations:

The Consortium is the membership

organization for Florida’s school district–

wide local education foundations. Estab-

lished in 1987, the Consortium connects

individuals, organizations, and financial

resources to build the capacity and

effectiveness of Florida’s local education

foundations. Together, Consortium

members raise more than $83 million

annually for a variety of locally driven

initiatives and are led by 1,200 board

members, 80 percent of whom are local

business and community leaders working

in partnership with school district leaders.

The Consortium manages the nation’s only

1:1 legislative match for education

foundation initiatives and a variety of

privately funded grant programs. To learn

more about the Consortium or connect with

any member local education foundation,

visit https://educationfoundationsfl.org.
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By Katie Nussbaum
katie.nussbaum@bmcjax.com
Marketing & Communications Specialist
Baptist Health

JACKSONVILLE (Oct. 7, 2022) — Following a

nationwide search, Baptist Health in Northeast Florida

has announced the appointment of Allegra Jaros as

hospital president for Wolfson Children’s Hospital.

Jaros will join Wolfson Children’s as hospital president

in January 2023, succeeding Michael D. Aubin, FACHE,

who served as hospital president from January 2011 to

Oct. 3, 2022.

Under Aubin’s leadership, Wolfson Children’s Hospital

grew into a regional network of pediatric care designed to

ensure access to high–quality specialty care for every child

in our region. As Wolfson Children’s Hospital president,

Jaros will continue to advance its mission of improving the

health of the region’s children through patient — and

family — centered care, education, research, and child

advocacy.

Since 2014, Jaros has served as president of John R.

Oishei Children’s Hospital in Buffalo, N.Y., a regional

pediatric referral center for trauma, surgical and medical

care, including neonatal, perinatal, and obstetric services.

Jaros is responsible for successfully completing the design

and development of the $272 million Oishei Children’s

Hospital, which opened in 2017.

In addition, she is responsible for enterprise–wide

strategy execution as system vice president for Kaleida

Health. Kaleida is Western New York’s largest health care

system, which includes 11 hospitals, two skilled nursing

facilities, two joint–ventured surgery centers, a large

physician practice group, and an academic partnership

with University at Buffalo Medical School. Prior to her

current role, she held progressive leadership roles at

Women and Children’s Hospital of Buffalo and was named

its Chief Operating Officer in 2012.

“Allegra is an energetic, innovative senior executive

who has spent the last 22 years of her career with a

specific focus on providing outstanding care to women and

children,” says Michael A. Mayo, DHA, FACHE, president

and CEO of Baptist Health. “In addition to her significant

operational acumen, her work in health equity, strategic

relationships, and team engagement are exemplary — she

will be a tremendous asset to our organization and our

region.”

“Because Wolfson Children’s plays a critically impor-

tant role in the lives of children and families in our

community and beyond, I am particularly excited about

welcoming Allegra to our senior leadership team,” said

Matt Zuino, FACHE, executive vice president and chief

operating officer for Baptist Health. “Her strategic

mindset, passion for fostering a strong, collaborative

culture and a determined focus on driving exceptional

quality are an excellent fit for leading our next chapter of

growth and impact in child health.”

After receiving a bachelor’s degree in finance, Jaros

earned her MBA degree, with an emphasis on health care,

from Canisius College in Buffalo, New York, and was

recognized as an “Outstanding MBA” student. She

currently serves on the Children’s Hospital Association

Finance Committee and is affiliated with the Child Health

Corporation of America.

She graduated from Leadership Buffalo (class of 2011)

and has been recognized numerous times as one of the

most influential leaders in Western New York Healthcare,

as well as receiving the Buffalo Business First Power 250

Award, Power 200 Women Award, Woman of Distinction

Award, and being recognized among Buffalo Business

First’s 40 Under 40 (2007).

Jaros is married and is the mother of two children.

l About Baptist Health

Baptist Health is a faith–based, mission–driven system

in Northeast Florida comprised of Baptist Medical Center

Jacksonville; Baptist Medical Center Beaches; Baptist

Medical Center Nassau; Baptist Medical Center South and

Wolfson Children’s Hospital — the region’s only children’s

hospital. All Baptist Health hospitals have achieved

Magnet™ status for excellence in patient care. Baptist

Health is part of Coastal Community Health, a highly

integrated regional hospital network focused on significant

initiatives designed to enhance the quality and value of

care provided to our contiguous communities. Baptist

Health has the area’s only dedicated heart hospital;

orthopedic institute; women’s services; neurological

institute, including comprehensive neurosurgical services,

a comprehensive stroke center and two primary stroke

centers; a Bariatric Center of Excellence; a full range of

psychology and psychiatry services; urgent care services;

primary and specialty care physicians’ offices throughout

Northeast Florida; and Baptist Home Health Care by

BAYADA. The Baptist MD Anderson Cancer Center is a

regional destination for multidisciplinary cancer care,

which is clinically integrated with the MD Anderson

Cancer Center, the internationally renowned cancer

treatment and research institution in Houston. For more

details, visit baptistjax.com.

l About Wolfson Children’s Hospital of Jacksonville

Wolfson Children’s Hospital is a part of Baptist Health.

It is the only children’s hospital in Northeast Florida and

serves as the pediatric referral center for North Florida,

South Georgia and beyond. Staffed 24/7 by pediatric

nurses and other healthcare professionals specially trained

to work with children, the 276–bed, patient– and family–

centered hospital features the latest pediatric medical

technology in a welcoming, child–friendly environment. At

Wolfson Children’s, nationally recognized pediatric

specialists representing nearly every medical and surgical

specialty work with pediatricians to provide care for

children of all ages with congenital heart conditions,

cancer, neurological disorders, diabetes and endocrinology

disorders, orthopedic conditions, behavioral health

conditions, traumatic injuries, and more. Wolfson

Children’s collaborates with pediatric organizations,

including Nemours Children’s Health, Jacksonville,

UPMC Children’s Hospital of Pittsburgh, the University of

Florida College of Medicine–Jacksonville and Mayo Clinic

Florida. A Magnet™–designated hospital since 2010,

Wolfson Children’s Hospital has been named among the

U.S. News & World Report 50 Best Children’s Hospitals

year after year, and in 2021, was selected as one of only

eight children’s hospitals in the country as a Leapfrog Top

Children’s Hospital, a recognition of patient quality and

safety. Wolfson Children’s Hospital relies on the generosity

of members of the community. To support Wolfson

Children’s Hospital, visit wolfsonchildrens.com.

Allegra Jaros is new Wolfson Children’s Hospital president; accomplished, respected

From the Public Record of Brevard County Sheriff Wayne Ivey

1

Manley, Corrine

From: Bill Erfurth <bill@moderncityentertainment.com>

Sent: Saturday, June 16, 2018 10:01 AM

To: Bill Erfurth

Subject: Police Videos

Hey, how’s things? Some recent developments have come together about possibly turning the
Heroes Behind The Badge documentaries into a TV series. Without getting into too many details,
there is interest in setting up the series with a montage of real and dramatic police body camera, dash
cam, helicopter, etc captured video. I’m reaching out to you to see if you happen to have any, or are
aware of some highly dramatic, heroic, exemplary types of these videos? The more current the
videos the better, but amazing footage is always still amazing.

Hope all’s well. Any help would be great!

Thanks, Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com
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Timothy Michaud

‘Based upon my investigation as a
criminal investigator with the
Craven County Sheriff's Depart-
ment there is probable cause to
arrest Timothy Michaud for sexual
assault on R(xxxx) Michaud.’

John Whitfield
May 7, 2010

Brevard County Sheriff's Office photo

‘Loyalty is everything to me!!!’

Sheriff Robert Wayne Ivey
to Dana Delaney Loyd

at 5:19 p.m., April 29, 2015

Brevard County Sheriff's Office photo

‘I need to report suspected abuse.’

Dana Delaney Loyd
aka Theresa Smith

to Florida Abuse Hotline
at 11:12 a.m., April 29, 2015

IS THE EIGHTEENTH CIRCUIT AN ONGOING HUMAN TRAFFICKER?
BBN NOTE: John M. Stewart — a partner at Rossway Swan — is a past president of the 107,000 member The Florida Bar.
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976 BREVARD AVE
ROCKLEDGE,  FL  32955

Current Principal  Place of Business:

Current Mailing Address:
976 BREVARD AVE
ROCKLEDGE,  FL  32955  

Entity Name: THE COCOA BEACH AREA HOTEL AND MOTEL ASSOCIATION, 
INC.

DOCUMENT# N36299

FEI Number: 59-3048626 Certificate of Status Desired:
Name and Address of Current Registered Agent:
MICHAUD, TIMOTHY
1300 N ATLANTIC AVE
COCOA BEACH, FL  32931  US

The above named entity submits this statement for the purpose of changing its registered office or registered agent, or both, in the State of Florida.

SIGNATURE:
Electronic Signature of Registered Agent Date

Officer/Director Detail :

I hereby certify that the information indicated on this report or supplemental report is true and accurate and that my electronic signature shall have the same legal effect as if made under 
oath; that I am an officer or director of the corporation or the receiver or trustee empowered to execute this report as required by Chapter 617, Florida Statutes; and that my name appears 
above, or on an attachment with all other like empowered.

SIGNATURE:
Electronic Signature of Signing Officer/Director Detail Date

TIMOTHY MICHAUD

FILED
Feb 07, 2019

Secretary of State
0275169506CC

TOM WILLIAMSON DIRECTOR 02/07/2019

2019 FLORIDA NOT FOR PROFIT CORPORATION ANNUAL REPORT

No

02/07/2019

Title S

Name NORONHA, DENZIL

Address 5575 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

Title DP

Name WILLIAMSON, TOM

Address 3425 N ATLANTIC AVENUE   

City-State-Zip: COCOA BEACH  FL  32931

Title T

Name GALZERANO, CRISTY

Address 2080 N ATLANTIC AVE   

City-State-Zip: COCOA BEACH  FL  32931

1

Manley, Corrine

From: douglas.waller@bcso.us

Sent: Sunday, September 30, 2018 2:49 PM

To: michael.demorat@bcso.us

Subject: Re: BAM visa update

Thank you Mike!

Douglas Waller
Chief Deputy
Brevard County Sheriff’s Office
700 Park Avenue, Titusville FL 32780
321-264-5320
Douglas.Waller@bcso.us

On Sep 30, 2018, at 12:49 PM, DeMorat, Michael <michael.demorat@bcso.us> wrote:

Sheriff and Doug,
Update below on the UK BAM project. Looks like progress is being made on the Visa’s and we’ll keep
you updated.

Mike

Begin forwarded message:

From: Bill Erfurth <bill@moderncityentertainment.com>
Date: September 29, 2018 at 3:36:02 PM EDT
To: "Tomblin, Ronald" <Ronald.Tomblin@bcso.us>, "DeMorat, Michael"
<michael.demorat@bcso.us>, "Hibbs, Darrell" <darrell.hibbs@bcso.us>
Subject: Re: BAM visa update

Hi Gents, I heard from Nick this morning that the Visa applications for the kids was just
approved by the State Department in the US. This is a new and different step from how
it was done the last go around. The next step will be the in person interviews with the
kids at the Embassy in London. Stay tuned.
Hope all is well on your end.

Bill

Bill Erfurth | President

305-970-4898 | Bill@moderncityentertainment.com

<9194EBA9-66A3-4232-97DE-

071E8D9B967C.png> <19D59855-D951-4DFA-90FE-
F2C0FC476094.png>
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By Trudy McCarthy
tmccarthy@spacecoastedc.org
Executive Vice President
EDC of Florida’s Space Coast

ROCKLEDGE (Oct. 17, 2022) — Today, the Economic

Development Commission of Florida’s Space Coast (EDC)

and the Melbourne Orlando International Airport (MLB)

announced Dassault Falcon Jet — a wholly–owned

subsidiary of Dassault Aviation, a global leader in the

aerospace industry — has selected the Space Coast for its

new major maintenance facility.

This new state–of–the–art factory will spur a capital

investment of $115 million and the creation of 400 new jobs

with an average annual wage of $86,120.

Intended to serve customers across North and South

America and beyond, the 175,000–square–foot complex will

accommodate all current Falcon models and will be capable

of performing major maintenance and modifications on up to

18 Falcon models simultaneously. Construction in

Melbourne is expected to begin in the second quarter of 2023

and opening is set for late 2024.

The EDC worked with local and state partners including

Enterprise Florida, Space Florida, and CareerSource

Brevard to secure this competitive project, which was

deemed Project Vista. Today the company made the official

announcement at the National Business Aviation Associa-

tion Convention and Exhibition in Orlando.

“We have made it our priority to invest in our workforce

to attract the world’s top companies to Florida. Today’s

announcement from Dassault Falcon Jet Corp. shows

how these investments are paying dividends,” said Gov. Ron

DeSantis. “This new facility will bring high–paying jobs to

Melbourne and lead to strong economic growth throughout

Central Florida.”

“On behalf of the EDC, it’s an honor to welcome Dassault

Falcon Jet to Florida’s Space Coast,” said Lynda Weather-

man, president and CEO of the EDC. “This announcement

reinforces the strength of the Space Coast’s talented

workforce and our growing reputation as a top high–tech

aerospace and aviation hub in the United States.”

“We are thrilled to welcome Dassault Falcon Jet to our

world–class family of tenants here at the Melbourne

Orlando International Airport,” said MLB Executive

Director Greg Donovan. “We believe this is the perfect home

for Dassault Aviation. The fact that another titan of the

aerospace industry has chosen to move operations to the

Space Coast is a great credit to our community and the

teams who worked tirelessly behind the scenes to bring this

deal to fruition.”

“This new factory service center will considerably grow

our presence in the U.S., positioning us to keep up with

demand for state–of–the–art maintenance services as the

Falcon fleet grows and as new models such as the Falcon

10X and the extra widebody Falcon 6X enter service,” said

Dassault Aviation Chairman and CEO Eric Trappier.

“The City of Melbourne welcomes Dassault Aviation to

our community, and we are pleased with their decision to

invest over $100 million within Melbourne’s aerospace

industry cluster at Melbourne Orlando International

Airport,” said City of Melbourne Mayor Paul Alfrey. “The

collaborative efforts of Governor Ron DeSantis, Enterprise

Florida, Space Florida, Melbourne Orlando International

Airport, and the Economic Development Commission of

Florida’s Space Coast, ensures that Melbourne and Brevard

County continue to be the perfect place to live, work and

raise a family.”

Dassault Aviation shapes the future by designing and

building military aircraft, business jets and space systems,

The company has created more than 100 prototypes in the

last century, with over 10,000 aircraft delivered to 90

countries. To learn more about Dassault Aviation, visit

www.dassaultfalcon.com

l About the Economic Development Commission of

Florida’s Space Coast

The Economic Development Commission of Florida’s

Space Coast (EDC) is dedicated to attracting new business

and investment and expanding existing industry throughout

the region, influencing change on government laws and

regulations affecting economic development, promoting the

Space Coast to encourage new investment, supporting

efforts of area military installations, and relaying new

programs and procedures to assist manufacturing and high–

tech companies. The EDC is a private, not–for–profit

coalition whose stakeholders are business leaders commit-

ted to the economic growth and stability of Florida’s Space

Coast. The organization’s web address is

www.SpaceCoastEDC.org.

l About Melbourne Orlando International Airport

Located on Florida’s Space Coast, the Melbourne

Orlando International Airport (MLB) offers the ultimate

travel experience with air service from Delta Air Lines,

American Airlines, Allegiant, TUI, Sun Country, and

Sunwing. Crowned the No. 1 “Most Scenic Airport in

America” by PrivateFly.com, MLB serves as the Coastal

Gateway to Central Florida. Travelers are invited to

experience the coastal comfort and hometown feel of this

airport, providing reliable departures and welcoming

arrivals for regional, national, and international flights.

MLB is globally recognized as an epicenter of aerospace as

the home to Northrop Grumman, L3Harris, Embraer,

Collins Aerospace, and more. For additional information,

visit www.MLBair.com or follow @FlyMLB on Facebook,

Instagram, Twitter, and LinkedIn.

Dassault Aviation to bring 400 new jobs as Project Vista lands at the Melbourne Orlando International Airport
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By Elizabeth Lee Vliet, M.D.
drleevlietmd@gmail.com

TUCSON, Ariz. (Oct. 19, 2022) — Since

its inception in 1934, The Food and Drug

Administration (FDA) has had regulatory

authority to oversee drug and medical

products manufacturing processes and

quality control to protect the public from

unsafe products.

Recent research revelations from career

pharma insider whistleblowers, Alexandra

Latypova and Hedley Rees, provide chilling

information on catastrophic safety and

manufacturing oversight failures for the still

experimental COVID–19 injections that are

linked to the skyrocketing deaths and

complications happening to people around

the world. Dr. Michael Yeadon, former

Pfizer chief scientist worldwide for respira-

tory pharmacology, has reported that Pfizer

documents showed the FDA knew of the

death risks.

Making the mRNA for the product is a

complex, multistage process. Each step

entails potential errors that can be amplified

at later stages. Scaling up any process is

problematic. To make millions of doses

required scaling up at breakneck speed. One

batch may contain up to 900 liters; problems

were encountered at 37 liters, and it appears

nothing has been done to resolve them.

Theoretically, every vial of vaccine is

supposed to have uniform content. But

independent analysis reveals more than

10,000 percent variability in potency from

batch to batch. Other violations of safety and

quality control include the following:

l Not a single vial tested had ingredients

or doses that conformed to FDA labeling

requirements.

l Some vials contained no mRNA, others

contained massive doses far exceeding

stated amounts. Is this a cause of “sudden

death” soon after vaccination?

l Some vials contain high concentrations

of DNA and protein impurities in quantities

far exceeding allowed limits specified by the

manufacturer. Numerous other contami-

nants have been described.

l Some batch numbers of Pfizer and

Moderna are associated with more than

5000 adverse event reports in the CDC’s

Vaccine Adverse Event Reporting System

(VAERS). Yet other batch numbers show

zero to only a small number of adverse

events. Such variance should not be

happening if consistency and quality

manufacturing standards were followed.

l Almost all vials examined contain high

contamination levels of various metals that

are toxic to the human body.

Additionally, frozen vaccines are

delivered to vaccination centers in an

unfinished state. This means multi–step

“finishing” procedures have to be carried out

on sites that are not equipped or qualified to

do such procedures safely and properly.

Any of these problems should have

stopped production lines. Shockingly, the

normal Good Manufacturing Practices

(GMP) standards and pharmacovigilance

oversight have been flagrantly ignored by all

of the COVID injection manufacturers. The

U.S. and European oversight agencies (FDA,

EMA) have turned a blind eye to the fact

that GMP standards are not being followed.

This is unprecedented in the history of the

FDA and is an outrageous violation of public

trust.

The implausible scale of Pfizer mRNA

manufacturing, based on documents

received from Freedom of Information Act

requests, suggests to experts that Pfizer is

either combining batches, diluting to an

unprecedented degree, relabeling older

products, or something even more fraudu-

lent. There simply is no way with current

production capability to reach that scale of

production and maintain reliable safety or

quality.

Another stunning revelation from

pharma insider Hedley Rees from the UK is

that “over a period of 40 years, Big Pharma

has outsourced every physical activity it

possibly could, until it has lost its ability to

develop new drugs — drug development,

manufacture and distribution is now in the

hands of third–party organizations.”

In his “Inside Pharma” article, “The One

Thing Big Pharma Can’t Outsource —

Culpability,” Rees explains: “Outsourcing

manufacture can work so long as the

development process and control are in the

hands of the developer and the developer

allows detailed instructions and specifica-

tions to be handed down to contractors and

suppliers.” However, Big Pharma has lost

control, and out–sourcing has brought it to

the brink of failure, he states. “The only way

to deliver blockbuster revenues in an

acceptable timescale, was to cheat. To

deceive and falsify in the most cynical way

possible, hang the consequences.”

Disregarding the many questions raised

about the safety of the mRNA technology

itself, the dangerous violations of regulatory

oversight of manufacturing and distribution

revealed by courageous whistleblowers

should alone halt the program.

Your shot may contain virtually no active

ingredient — perhaps helping to explain

apparent lack of efficacy. Or it may contain a

massive overdose — perhaps explaining the

high frequency of “sudden death syndrome.”

You have no way to know which you get

when you take “the jab” or get a “booster.”

For those who suffer adverse side effects

and prolonged complications of the experi-

mental COVID shots, there are integrated

treatment approaches to help patients

restore health. Combinations of anti–

inflammatory and anti–coagulant prescrip-

tion medications, nutraceuticals, vitamins

and minerals, and lifestyle strategies help

alleviate the inflammation, micro–blood

clotting, oxidative stress, and immune

system damage.

COVID injection manufacturers —

Pfizer, Moderna, Johnson and Johnson, and

AstraZeneca — should all be held account-

able for their negligence, but we must not

stop there. Americans and people around

that world must hold our taxpayer–funded

regulatory agencies accountable for their

gross failures to protect a trusting public.

l About the Author

Dr. Vliet is the president and CEO of

Truth for Health Foundation, a faith–based

human rights 501(c)(3) public charity, and

the creator of the Foundation’s innovative

six initiatives that advocate for early

outpatient COVID treatment, treatment

and resources for vaccine–injured patients

including the Citizens Vaccine Injury

Reporting System (CVIRS™), legal defense

grants for military service members and

others denied medical and religious

freedom, medical and legal help for families

of hospitalized patients denied effective

treatment, and the Health and Resilience

Initiative to empower people with steps to

improve health and avoid the restrictions on

freedom with Big Medicine, Big Pharma and

Big Government. The Foundation provides

international educational and training

programs focused on effective strategies for

COVID and many other medical conditions,

and on the interconnections of health, faith,

and lifestyle approaches for restoring

resilience and quality of life.

Since February 2020, Dr. Vliet has been

part of the team of frontline physicians

treating COVID early at home to reduce

hospitalizations and death. She is the lead

author of the Foundation’s “Vaccine Injury

Treatment Guide — Your Road Map to

Recovery.” She is the co–author/editor of the

“Guide to COVID Early Treatment: Options

to Stay Out of Hospital and Save Your Life,”

with Dr. Peter McCullough, that is available

to download at https://

www.truthforhealth.org/patientguide/

patient–treatment–guide.

Dr. Vliet is a 2014 Ellis Island Medal of

Honor recipient for her national and

international educational efforts in health,

wellness, and endocrine aging in men and

women. She is also the 2007 recipient of the

Voice of Women from the Arizona Founda-

tion for Women, a past director of the

Association of American Physicians and

Surgeons (AAPS) and a member of the

AAPS Editorial Writing Team since 2009.

Dr. Vliet received her M.D. degree and did

her internship in internal medicine at

Eastern Virginia Medical School and

completed specialty training at Johns

Hopkins. She earned her bachelor’s and

master’s degrees from the College of William

and Mary.

Dr. Vliet has been a leader in patient

centered, individualized medical care. Since

1986, she has practiced medicine indepen-

dent of insurance contracts that interfere

with patient–physician relationships and

decision–making. Dr. Vliet is the founder of

Vive Life Center with medical practices in

Tucson, Arizona, and Dallas Texas,

specializing in preventive and climacteric

medicine with an integrated approach to

evaluation and treatment of women and

men with complex medical–endocrine

problems from puberty to late life. Dr. Vliet’s

consumer health books include: “It’s My

Ovaries, Stupid”; Screaming To Be Heard:

Hormonal Connections Women Suspect —

And Doctors STILL Ignore”; and “The Savvy

Woman’s Guide to Great Sex, Strength, and

Stamina.”

Dr. Vliet has presented hundreds of

professional CME programs for physicians

and allied health professionals on many

medical topics; consumer seminars and

radio shows on integrated approaches to

men’s health and women’s health; and town

halls addressing the economic and medical

impact of government intrusion into

medicine.

Dr. Vliet speaks as an independent

physician, not as a spokesperson for health

systems, pharmaceutical companies,

insurance plans, or political parties. Her

allegiance and advocacy are to and for

patients. Dr. Vliet’s public charity website is

www.TruthForHealth.org and her medical

practice is www.ViveLifeCenter.com.

FDA’s safety, quality oversight failures on COVID vaccines raise key questions for public, says physician
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Regency Centers in Jacksonville appoints
Kristin Campbell to its board of directors,
is the ESG officer of Hilton Worldwide

By Christy McElroy
christymcelroy@regencycenters.com
and Eric Davidson
ericdavidson@regencycenters.com
Regency Centers Corporation

JACKSONVILLE (Sept. 28, 2022) — Regency Centers

Corp. (Regency) has announced that its board of directors

has appointed Kristin Campbell as its newest member,

effective Jan. 15, 2023.

Campbell is currently the executive vice president,

general counsel and chief environmental, social, and

governmental (ESG) officer of Hilton Worldwide Holdings

Inc., a global hospitality company, a position from which she

has announced her retirement effective Dec. 31, 2022.

With the addition of Campbell as an independent

director, Regency will expand the size of the board to 12

directors.

“Kristin brings a wealth of knowledge and experience,

especially in the areas of consumer–driven businesses, ESG

strategy and public company governance, that will further

strengthen and diversify the perspectives and expertise of

our Board, and I’m excited to welcome her,” said Hap Stein,

executive chairman of the board. “Her appointment also

aligns with our commitment to ongoing board refreshment.”

Campbell joined Hilton in June 2011. In her role, she

leads Hilton’s global legal, compliance, government affairs

and ESG functions. Before joining Hilton, Campbell was

senior vice president, general counsel, and corporate

secretary for Staples Inc., from 2007 to 2011. She also has

worked at several law firms, including Goodwin Proctor and

Rackemann, Sawyer & Brewster.

Campbell has served as a director of The ODP Corp.

(NASDAQ:ODP) since 2016, and is chair of its Nominating

and Governance Committee and a member of its Compensa-

tion Committee. She is also a member of the Advisory Board

of New Perimeter, a nonprofit organization that provides pro

bono legal assistance in under–served regions around the

world.

l About Regency Centers Corp. (Nasdaq:REG)

Regency Centers is a preeminent national owner,

operator, and developer of shopping centers located in

suburban trade areas with compelling demographics. Its

portfolio includes thriving properties merchandised with

highly productive grocers, restaurants, service providers,

and best–in–class retailers that connect to their neighbor-

hoods, communities, and customers. Operating as a fully

integrated real estate company, Regency is a qualified real

estate investment trust that is self–administered, self–

managed, and an S&P 500 Index member. For more

information, visit RegencyCenters.com.

Sean Williams joins The AD Leaf as the
vice president of growth and marketing

MELBOURNE (Oct. 11, 2022) — The AD Leaf, a full–

service digital marketing firm, has announced the addition

of Sean Williams as vice president of growth and marketing.

In this new role, Williams will be responsible for developing

and executing marketing plans that drive the company’s

customer acquisition and revenue growth. Before joining

The AD Leaf, Williams graduated from the University of

Nevada–Las Vegas. He held various marketing positions

and has more than 10 years of experience in the field,

including serving as marketing chair on the board of

directors for the Florida Association of Veteran–Owned

Businesses. To learn more about The AD Leaf team, visit

www.theadleaf.com or call (321) 255 0900.
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By Erin Schuck
events@downtownmelbourne.com
Manager, Events and Marketing
Melbourne Main Street

MELBOURNE (Oct. 6, 2022) — The Downtown

Melbourne Food and Wine Festival is Brevard’s premiere

culinary experience showcasing bites and sips from Space

Coast restaurants, craft breweries, wine, spirits, coffee, and

desserts.

One ticket provides access to all the festival offers,

including food, drinks, live entertainment featuring the

sensational band Hot Pink performing on the main stage,

and interactive experiences.

“We are thrilled to host the Downtown Melbourne Food

and Wine Festival on Nov. 12,” said Kim Agee, executive

director for Melbourne Main Street, a 501(c)(3) nonprofit

organization. “Visitors to the Festival will experience a

culinary adventure while strolling our quaint downtown

district and celebrating the connection between food and our

community. The Festival provides a unique opportunity to

sample bites and sips from dozens of restaurants, including

your favorites and new restaurants that have hit the scene

since last year. We have already confirmed participation

from 10 craft breweries, 32 wine vendors, and over 12 spirits

vendors.”

Returning Presenting Sponsor Sysco is helping offset

food costs for the participating restaurants. “This event is a

great example of Sysco’s purpose to connect people with

food,” said Greg Edwards, district sales manager. “The

Downtown Melbourne Food and Wine Festival provides the

perfect venue to enjoy the culinary talent along the Space

Coast while supporting meaningful revitalization efforts for

Downtown Melbourne.”

A joint effort between ADËLON Capital, Parasol, and

AD1 Global came together to also be a Presenting Sponsor

this year. “The true meaning of community is right here, and

Downtown Melbourne is the heart of the city,” said

Jonathan Cohen, co–chairman and founder, ADËLON

Capital. “Being part of this Festival provides another

opportunity for us to fully integrate into the community and

do our part to create a thriving, engaging atmosphere for

residents and visitors.”

All–inclusive tickets are required to sample the food,

wine, spirits, and beer from 5:30–9 p.m. General admission

tickets, which include sips and samples from all vendors, are

$100 and only available online. Visit the event website for

participating restaurants, vendors, sponsorship levels,

tickets, and more information at

foodandwine.downtownmelbourne.com.

Downtown Melbourne will be open to non–ticket holders

to visit the local restaurants, entertainment, and shops

during the Festival. There will be live music on two stages

and strolling entertainment throughout Downtown

Melbourne.

Proceeds from this event will be used to advocate for the

revitalization of Downtown Melbourne under four key focus

areas: Economic Vitality, Design, Promotion, and Organiza-

tion, while assisting businesses that have an interest in

ensuring Downtown Melbourne continues to be the premier

destination for unique experiences, tastes, and shopping.

l About Melbourne Main Street

Melbourne Main Street works to build public and private

partnerships to revitalize Historic Downtown Melbourne. Its

mission is to fuel economic growth by capitalizing on the

community’s assets and paying particular attention to the

physical, cultural, and social identity of Downtown

Melbourne.

Downtown Melbourne Food and Wine Festival is set for Nov. 12; tickets sold online, sponsorships available
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Welcoming Harvard Economics Graduate and Brevard Native James Batch to our Team! 
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Hotel leisure travel revenue to be up 14 percent over pre–
pandemic levels, says American Hotel & Lodging report

why AHLA remains focused on working

with members, lawmakers and stakeholders

in markets that are rebounding more slowly

to ensure the full return of meetings,

conferences, and group travel in addition to

leisure and business travel. At the same

time, we are continuing to grow the

industry’s talent pipeline by highlighting the

unprecedented career opportunities hotels

are offering. Thanks to higher wages, better

benefits, and more flexibility and opportuni-

ties for advancement, there has never been

a better time to work at a hotel.”

To help hotels fill open jobs and raise

awareness of the hotel industry’s 200–plus

career pathways, the AHLA Foundation’s

“A Place to Stay” multi–channel advertising

campaign is now active in 14 cities, includ-

ing Atlanta, Baltimore, Chicago, Dallas,

Denver, Houston, Los Angeles, Miami,

Nashville, New York, Orlando, Phoenix,

San Diego, and Tampa. For more info on

the campaign, visit thehotelindustry.com.

AHLA recently completed a series of

“Hospitality is Working” events in major

cities across the country. The campaign has

sought to increase business and leisure

travel while highlighting the hotel industry’s

strong commitment to investing in its

workforce, protecting employees and guests,

and supporting local communities.

l About AHLA

The American Hotel & Lodging Associa-

tion (AHLA) is the sole national association

representing all segments of the U.S.

lodging industry. Headquartered in

Washington, D.C., AHLA focuses on

strategic advocacy, communications support,

and workforce development programs to

move the industry forward. To learn more

about this organization, visit www.ahla.com.

By Jennifer Myers
jmyers@ahla.com
American Hotel & Lodging Association

WASHINGTON (Oct. 17, 2022) — U.S.

hotel leisure travel revenue is projected to

end 2022 14 percent above 2019 levels,

while hotel business travel revenue is

expected to come within 1 percent of 2019

levels, according to a new analysis released

today by the American Hotel & Lodging

Association (AHLA) and Kalibri Labs.

The projections are not adjusted for

inflation, and real hotel revenue recovery

will likely take several more years.

Post–pandemic recovery remains

uneven, particularly in many major cities

and destinations where business travel

continues to lag. Among the top 50 U.S.

markets, 80 percent are projected to see

hotel leisure travel revenue exceed 2019

levels, but just 40 percent are expected to

reach that milestone for business travel

revenue. Many urban markets, which rely

heavily on business from events and group

meetings, are still on the road to recovery.

The uptick in revenue is leading to

historic career opportunities for hotel

employees, with more than 115,000 hotel

jobs currently open across the nation. Hotels

are offering potential hires a host of incen-

tives to fill vacancies — 81 percent have

increased wages, 64 percent are offering

greater flexibility with hours, and 35 percent

have expanded benefits, according to a

September 2022 AHLA member survey.

“The hotel industry continues its march

toward recovery, but we still have a way to

go before we fully get there,” said AHLA

President and CEO Chip Rogers. “That’s

The Florida Department of Transportation awards Texas
based Southland Holdings $243 million roadway contract

By Cody Gallarda
cgallarda@southlandholdings.com
EVP, Chief Financial Officer
Southland Holdings

GRAPEVINE, Texas (Oct. 13, 2022) —

Southland Holdings LLC (Southland),

announced today that a subsidiary in its

transportation segment, Johnson Bros., has

been awarded a $243 million contract to

construct the U.S. 19 Pinellas County

roadway project for the Florida Department

of Transportation (FDOT) in Clearwater.

The scope of work includes reconstruct-

ing U.S. 19 into a six–lane, controlled access

facility with frontage roads on both sides of

the roadway. This project is expected to help

ease traffic congestion for a community that

has seen significant population growth in

recent years. Construction is expected to

begin in the fourth quarter of 2022.

l About Southland

Southland is a leading provider of

specialized infrastructure construction

services across North America including

bridges, tunneling, transportation and

facilities, marine, steel structures, water and

wastewater treatment, and water pipeline

end markets. With roots dating back to

1900, Southland and its subsidiaries form

one of the largest infrastructure construction

companies in North America, with experi-

ence throughout the world. Southland is

headquartered in Grapevine.

On May 25, 2022, Southland entered into

an Agreement and Plan of Merger (the

Agreement) with publicly–traded Legato

Merger Corp. II, a special purpose acquisi-

tion company (NASDAQ: LGTO, LGTOU

and LGTOW) (Legato).

Pursuant to the terms of the Agreement,

a subsidiary of Legato will merge with and

into Southland, with Southland surviving

the merger as a wholly–owned subsidiary of

Legato. The existing Southland manage-

ment team will remain in place upon the

closing of the merger. At such time, Legato’s

name is expected to change to Southland

Holdings Inc.
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By Denise Biondi
dbiondi@careersourcebrevard.com
Director of Communications
CareerSource Brevard

ROCKLEDGE (Oct. 11, 2022) — CareerSource

Brevard has announced Paychecks for Patriots, a

special statewide hiring fair in November dedicated to

employing Florida veterans. More than 8,000 veteran

candidates and military family members who

participated in previous Paychecks for Patriots events

have gained employment from connections made at

these events.

This year, CareerSource Brevard’s Paychecks for

Patriots veterans job fair will take place from 10 a.m.

to 1 p.m. on Thursday, Nov. 10, at the Viera Regional

Community Center, 2300 Judge Fran Jamieson Way,

in Melbourne.

Marci Murphy, president of CareerSource Brevard,

said, “Brevard County, and Brevard County Parks

and Recreation, will be partnering with CareerSource

Brevard to connect veterans and residents with

career opportunities that continue our focus on the

present and the future of Brevard County and on the

people who live and work here.”

Veterans and their families bring dedication, a

special set of skills and diversity to Florida’s

workforce. CareerSource Brevard is excited to serve

those who have served our country. Along with

Brevard’s veterans, all jobseekers will have the

opportunity to connect with a wide range of employ-

ers, many of which are veteran–owned, and commu-

nity partners who can provide valuable career

resources.

A partial list of recruiters includes: Jacobs Tech-

nology; Health First; Ayotte Carriers (FedEx

Ground); Community Credit Union; Indian River

Networks; Terminal Security; Pro4Hire; Kelly

Services; CareerSource Brevard; Bass Pro Shops;

SpaceX; Nelson Engineering; Tactful Elite Security;

Dark Storm Industries; Space Coast Intelligent

Solutions; Walmart Stores; DFI; Satcom Direct;

Hydro Extruded Solutions; H&R Block; Brevard

Achievement Center; Manpower; YCOM; LF Staffing;

Sourcepoint; Diversified Maintenance; ACARA;

SMTC; AAR; Parrish Medical Center; IRS; Brevard

County; Brevard County Sheriff’s Office; City of

Melbourne; RGNext; Captain Hiram’s Resort; City of

Cocoa; and 8–koi.

For more on this event, call (321) 394–0574 or

email vetjobfair@careersourcebrevard.com.

Walk–ins are welcome. To speed your access the

day of the fair, register at bit.ly/p4pjobfairnov10.

l About CareerSource Brevard

CareerSource Brevard, formerly Brevard

Workforce, is a nonprofit, regional public–private

partnership under CareerSource Florida. Workforce

boards create local workforce development systems

through one–stop career centers which combine

multiple federal, state, and local program funds,

providing comprehensive services, labor market

information and access to resources for businesses

and career seekers.

To learn more about this organization, visit

www.careersourcebrevard.com.

CareerSource Brevard to participate in Paychecks for Patriots job fair; veterans, active–duty military, area residents

Brevard Family
pick up BBN

10/17/22
page 18

FULL COLOR

LH Tanner
pick up BBN

9/26/22
page 7

FULL COLOR



Call Adrienne Roth at (321) 951-7777 for Advertising Information OCTOBER 31, 2022  V40N44

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 12

Please see Eastern Florida State College, page 19

EFSC Foundation Simpkins Speaker Series to feature leadership guru Pegine
Echevarria, free, live event at Cocoa campus; Scholarship Golf Classic set

Foundation’s major fundraisers, is the annual Scholarship

Golf Classic. And this year’s event is fast approaching. It

will begin at 8:30 a.m. on Friday, Nov. 2, at the Duran Golf

Club in Viera.

“We currently have 33 teams ready to play in the

Scholarship Golf Classic, and 36 is a full field,” said Dawn

Niehoff, the new event coordinator at the Eastern Florida

State College Foundation.

“We’re excited. The response from teams to sign up has

been very good and sponsors are coming aboard to support

the event.”

Niehoff has worked for the college for the past 10 years.

She is a graduate of Eastern Florida State College, earning

her degree in the nonprofit management track.

“I started off working for the college in financial aid. I

also worked in student recruitment and later in enrollment

marketing. And now it’s great to be involved in the

planning of the events for the Foundation. It all started

with my student experience,” she said.

The Signature Sponsor for the tournament is Commu-

nity Credit Union of Florida. The Titan Sponsor is Glover

Orndorf & Flanagan Wealth Management.

To register or be a sponsor for the event, visit

EasternFlorida.edu/go/golf or call the Eastern Florida

State College Foundation at (321) 433–7055. Sponsorships

begin at $250.

Eastern Florida State College Foundation’s fundraising

goal for the event is to top $140,000.

Eastern Florida State College Foundation is gearing up for its Simpkins Speaker Series and events that raise funds for scholarships. The
team includes, from left: Cindy Kane, executive director of development and strategic engagement; Dawn Niehoff, event coordinator;
and Tonya Cherry, executive director of operations. Pegine Echevarria, a leadership speaker and best–selling author, will give a free
presentation Nov. 16 at the Bernard Simpkins Fine Arts Center at EFSC’s Cocoa campus.

BBN photo — Adrienne B. Roth

By Ken Datzman

Motivational speaker and best–selling author Pegine

Echevarria believes that people have the power to change

themselves and become the leaders they want to be.

She is only one of eight women inducted into the 60–

member Motivational Speakers Hall of Fame, which

includes Anthony “Tony” Robbins, known for his seminars

and self–help books, and corporate trainer Jack Canfield,

co–author of the “Chicken Soup for the Soul” series.

Pegine educates businesswomen and other leaders on

influencing, impacting, and inspiring others to increase

profits, productivity, and positivity. She coaches CEOs,

college presidents, entrepreneurs, and high–ranking

military officials.

She goes by her first name Pegine, joking that if it is

good enough for Oprah, Shakira, and Beyonce, it is good

enough for her.

“Pegine has built her brand around motivating and

inspiring women, Hispanic women particularly, but she

has an interesting message for everybody about achieving

goals and striving for excellence,” said Cindy Kane,

executive director of development and strategic engage-

ment at the Eastern Florida State College Foundation.

“She is a dynamic speaker. We are thrilled to have her

as the fall 2022 Simpkins Series speaker, which is a free

event open to the public.”

Pegine’s presentation will be from 11 a.m. to 12 p.m. on

Wednesday, Nov. 16, at the Bernard Simpkins Fine Arts

Center, Building 4, at Eastern Florida State College in

Cocoa.

“We would love to have a full house to hear Pegine

speak,” said Kane, adding that the facility seats 385

people. “We are not streaming her speech or recording it.”

Kane said students from Brevard Public Schools will be

attending Pegine’s presentation.

“We will probably have seven busloads of high school

students. We are excited to be partnering with BPS for this

event, and have done so in the past. Eastern Florida State

College students and faculty members will be there too, as

well as business people from the community.

Named by “Real Leaders” magazine as one of the

“world’s top motivational speakers,” Pegine will share

business and leadership tips during this on–campus event.

The program will also include the presentation of the

Bernard W. Simpkins Scholarships for Entrepreneurship

to two Eastern Florida State College students.

The late Simpkins was a successful entrepreneur and

Brevard business leader who established the Speaker

Series in 2001. It has featured some of the nation’s top

business innovators. The list includes: Truett Cathy,

Chick–fil–A founder; Wally Amos, founder of Famous

Amos Cookies; Al Neuharth, founder of USA Today; and

Don Shula, two–time Super Bowl winning coach of the

Miami Dolphins, who founded Shula’s Restaurant Group.

Pegine’s books include “Sometimes You Have to Kick

Your Own Butt,” and “Take Charge and Lead: Ten Truths

to Lead in a Diverse World.”

The Society of Human Resource Management, the

world’s largest HR professional society, named her one of

the “100 Global Thought Leaders on Diversity and

Inclusion.”

She has a master’s degree in social work from Adelphi

University. Based in Jacksonville, she is president and

chief executive officer of Team Pegine Inc.

Another event, one of Eastern Florida State College
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Please see Sheltair Aviation, page 21

Sheltair Aviation at the Melbourne Orlando International Airport plans hangar
expansion; to dedicate lobby to veterans; family firm operates in multiple states
By Ken Datzman

Sheltair Aviation, a family business based in Fort

Lauderdale with operations at Melbourne Orlando

International Airport and around the nation, is scaling

new heights in its industry in service and safety practices.

Entrepreneur Gerald “Jerry” Holland, a U.S. Air Force

veteran, founded the company. Its roots go back to 1963

when he started Holland Builders Inc., a real–estate

development and construction business in South Florida.

The firm experienced strong growth over 25 years as the

Sunshine State grew in population.

Under Holland’s leadership, the firm — and its

subsequent subsidiary companies and related affiliates —

moved into the aviation industry with the formation of

Sheltair Aviation 1988.

Holland went on to build Sheltair into the nation’s

largest privately owned aviation network. In 2017, he was

inducted into the Florida Aviation Business Association

Entrepreneurial Excellence Hall of Fame. He is the

company CEO and chairman.

In January 2020, he appointed his daughter, Lisa

Holland, as president of Sheltair Aviation.

Today, the company operates 19 award–winning FBOs

and manages more than 4 million square feet of aviation–

focused properties in three states — Florida, Georgia, and

Colorado. Sheltair Aviation employs hundreds of people at

its airport locations.

The term “fixed–base operator” is given to a commercial

enterprise that has been granted the right by an airport

authority to operate on that airport property and provide

aviation services, such as fuel, parking, and hangar space,

to the general aviation community. Sheltair’s services

include fueling, ground handling, hangar and office

leasing, and turnkey design–build of aviation properties.

“Around the mid–1970s, Jerry had the opportunity to

develop some hangars at the Fort Lauderdale Executive

Airport,” said David Buritica, director of sales and

marketing for Sheltair Aviation and a licensed pilot. “That

work brought him more and more opportunities at

airports. Later, he expanded his company into aviation

construction. It’s quite a business success story.”

In April, Sheltair was recognized by its customers of the

business aviation industry with the highest rankings in

the 2022 “Aviation International News (AIN) FBO

Survey,” an endorsement of the company’s commitment to

service and safety practices. The Sheltair network saw its

Tampa location tie for the No. 1 spot, while also ranking an

additional eight FBOs within the top 20 percent — the

most of any network nationwide for the fourth consecutive

year.

“We are honored to have received these accolades and

are grateful to all of our customers who participated in the

AIN FBO Survey,” said Lisa Holland. “These results attest

to our safety– and service–driven company culture striving

daily to deliver the nation’s finest FBO services.”

The AIN FBO Survey rankings are a result of the input

provided by general aviation customers on five different

categories: facilities, passenger amenities, pilot amenities,

line service, and customer service representatives.

“We are definitely a service–focused company,” said

Jessica Blews, customer service manager at Sheltair

Aviation at the Melbourne Orlando International Airport.

“We are a full–service FBO. We make it as easy as

possible for the customer. When the passenger is boarding

the aircraft, we make sure they have the provisions that

they requested. When they land, wherever their destina-

tion may be, we’ll provide them with red–carpet service.”

Sheltair Aviation customers at Melbourne Orlando

International Airport include Embraer and Northrop

Grumman Corp.

Blews said business has been “fantastic. We’re seeing

year–over–year sales growth. And the fourth quarter is

always our busiest time.”

Before joining Sheltair Aviation, Blews worked in the

hotel industry for 13 years, including seven years in sales.

“I grew up around aviation,” she said. “My father had his

own private aircraft catering company. I learned a lot from

him.”

Buritica said Sheltair Aviation is involved in the

humanitarian effort following the aftermath of Hurricane

Ian. “Our bases are serving military operations, they are

serving rescue missions, they are serving first responders.

We’re serving our communities.”

Originally from Colombia, Buritica moved to South

Florida in 2004. “I have been in aviation most of my life.

My parents operate charter flights out of El Dorado

International Airport in Bogota.”

In 2021, the National Business Aviation Association

presented him with a “Top 40 Under 40” award. Buritica

was an instrumental member of Sheltair’s pandemic

response team, supporting safe environments and flights,

including repatriation and air medical.

In April 2021, Sheltair Aviation acquired Apex Execu-

tive Jet Center becoming the full–service FBO at the

Melbourne Orlando International Airport.

“The acquisition of our newest location is a testament

to Sheltair’s commitment to serving the general aviation

market throughout Florida and beyond,” said Lisa

Holland.

Sheltair Aviation has a growing presence at the Melbourne Orlando International Airport. The Fort Lauderdale–based company
operates award–winning FBOs and manages more than 4 million square feet of aviation properties in multiple states. Fixed–base
operators provide a range of services to their customers, such as fuel, hangar space, and ground handling. From left the team members
are: Jeremy Phillips, general manager; Jessica Blews, customer service manager; and Brett Jones, line service manager.

BBN photo — Adrienne B. Roth
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By Tina McDonald
tmcdonald@genhotels.com
Marketing Coordinator & Executive Assistant
General Hotels Corporation

VIERA (Oct. 3, 20220 — General Hotels Corp. in

partnership with Weathervane Capital Partners has begun

work at the site of its future Homewood Suites hotel in the

prestigious Borrows West development. The 131–room

property, to be operated by General Hotels Corp., will reflect

Viera’s warmth and hospitality and be the perfect addition

to the 115–acre mixed–use development that will feature

corporate offices, medical and professional office buildings,

waterfront dining venues, retail, entertainment venues, and

multi–family opportunities.

Construction, led by Hospitality Project Services LLC, is

expected to be completed in early 2024. This is the first of

two hotels planned for Borrows West by this partnership

group. Construction will also soon begin for a 208–room

Hilton Garden Inn featuring a roof–top bar and generous

meeting space. The Hilton Garden Inn is expected to open in

summer 2024.

“Today marks a special moment as we officially begin

work at our outstanding location in Viera. We are excited to

further our partnership with Hilton, a true hospitality

leader,” said Jim Dora Jr., president, and CEO, General

Hotels Corp.

“We are thrilled to be a part of this incredible develop-

ment in Viera,” said Tom Paulus, founder and managing

partner of Weathervane Capital Partners. “We look forward

to serving the needs of visitors to the USSSA Space Coast

Complex and throughout Brevard County.”

Weathervane Managing Partner Michael Murchie

added, “Our commitment to develop two hotels in Borrows

West shows our belief in this community and ongoing

strength of the Florida hotel market.”

General Hotels and Weathervane are currently

partnered on another hotel under construction in Estero,

with more hotel projects to come in the Florida.

The Homewood Suites Viera will offer a free hot

breakfast with healthy options daily, complimentary Wi–Fi,

a 24–hour business center and fitness center, as well as

welcoming exterior guest spaces featuring a swimming pool,

patio with firepit and comfortable seating.

As an extended–stay property, each guestroom will

include a dinette area and kitchen as well as a pullout

sleeper sofa for additional seating and sleeping capacity.

Homewood Suites is part of Hilton Honors, the award–

winning guest loyalty program for Hilton’s 18 world–class

brands. Hilton Honors members who book directly through

preferred Hilton channels have access to instant benefits,

including a flexible payment slider that allows members to

choose nearly any combination of points and money to book

a stay, and free standard Wi–Fi. Members also have access

to contactless technology exclusively through the industry–

leading Hilton Honors mobile app, where Hilton Honors

members can check–in, choose their room and access their

room using Digital Key.

l About Homewood Suites by Hilton

Homewood Suites by Hilton, Hilton’s upscale, award–

winning, all–suite, extended–stay hotel brand, has more

than 530 pet–friendly locations across the U.S., Mexico,

Canada, and the Caribbean, with more than 105 properties

in the pipeline. Homewood Suites by Hilton offers inviting,

generous–sized suites featuring separate living and sleeping

areas, and fully equipped kitchens with full–size refrigera-

tors for guests seeking home–like accommodations when

traveling for extended or quick overnight stays. Additional

value–driven amenities include complimentary Wi–Fi and

free hot breakfast. Homewood Suites by Hilton is focused on

guest satisfaction and stands behind each stay with its 100

percent Suite Assurance guarantee. Experience a positive

stay at Homewood Suites by Hilton by booking at

homewoodsuites.com or through the industry–leading

Hilton Honors app. Hilton Honors members who book

directly through preferred Hilton channels have access to

instant benefits. Learn more about Homewood Suites by

Hilton at stories.hilton.com/homewoodsuites, and follow the

brand on Facebook, Twitter, and Instagram.

l About Weathervane Capital Partners

Founded in 2008, Weathervane Capital Partners is a

private equity real estate investment firm. The firm provides

equity to respected, experienced and well–capitalized real

estate developers and operators across various asset classes

and markets in the U.S. Their investment focus is on senior

living, hospitality, retail, and multi–family projects.

The firm’s investment partners are high net–worth

families and select institutions. Weathervane Capital

Partners has been involved in over $500 million of real

estate investments and their current portfolio is valued at

$350 million. To learn more about Weathervane Capital

Partners, visit weathervanecp.com.

l About General Hotels Corp.

Founded in 1962, General Hotels Corp. (GHC) is

committed to enriching lives through award–winning

hospitality. A leading hotel owner–operator, developer and

third–party management company, the Indianapolis–based

organization currently operates 50 hotels representing over

5,100 guestrooms with several new locations in development

and under construction. The organization’s portfolio includes

a broad range of brands and property types, including select

service, full service, extended stay, independent hotels, city–

center hotels, airport hotels and small market hotels. To

learn more about GHC, visit genhotels.com.

Homewood Suites breaks ground in Viera, 131–room hotel is expected to welcome guests in early 2024
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Hedrick Brothers Construction promotes
Andrew Kennelly to project executive

By Sarah E. Flynn
sarahf@willcarocomm.com
Willcaro Communications LLC

WEST PALM BEACH (Sept. 13, 2022) — Hedrick

Brothers Construction, a West Palm Beach headquartered

construction management company with an office in

Melbourne, has announced the promotion of Andrew

Kennelly to project executive for the Space Coast market.

Based at the Melbourne office, his role includes all

phases of commercial construction for municipal, manufac-

turing, office, hospitality, and higher education projects. He

has 19 years of industry experience.

Kennelly earned his bachelor’s degree construction from

the University of North Florida. He is a board member of

the Economic Development Commission of Florida’s Space

Coast, and a committee volunteer with the Brevard

Schools Foundation, and the Education Foundation of

Osceola County.

l About Hedrick Brothers Construction

Hedrick Brothers Construction is a full–service,

quality–driven construction management firm serving the

public and private sectors throughout Florida with offices

in West Palm Beach, Pompano Beach, and Melbourne. The

company was founded by Dale Hedrick in 1979. The firm

provides a range of industry expertise, including design–

build, general contracting, virtual design and construction,

safety, and sustainable construction. Its markets include

commercial, aerospace, auto dealerships, clubhouses,

municipal, multi–family, education K–12, and university/

student housing, with a dedicated division for luxury

residential and equestrian estate clients.

For more information, visit www.hedrickbrothers.com.

Cape Canaveral announces Resilience
Division under Development Department

CAPE CANAVERAL (Oct. 14, 2022) — The City of

Cape Canaveral has announced the formation of its new

Resilience Division.

In 2010, the city began developing a municipal

sustainability and resilience program, formally titled

“Cape Canaveral 2063” this year. The goal was to advance

future–ready policies, strategies, and projects, taking into

consideration low impact development, quality of life, clean

energy, climate hazards, disaster mitigation, resilience

planning, and zero emissions technologies.

Cape Canaveral 2063 serves as a model for urban

sustainability and resilience development, affording the

city regional and national prestige while creating tangible

benefits for residents, staff, and the environment.

Growth of this program has necessitated the creation of

the Resilience Division under the Community and

Economic Development Department.

The Resilience Division serves as a dedicated office to

focus on identifying vulnerabilities, implementing

economical solutions, and coordinating stakeholders

through programs, projects, and policies to plan for the

future and respond to disasters.

The Resilience Division’s four top priorities are to

protect and restore local ecosystems; facilitate sustainable

development of the environment; harden City infrastruc-

ture, operations, and procedures to withstand climate

change; and encourage environmental stewardship via

community education and outreach.

For more information, visit the Resilience Division

webpage, or contact via email directly at

resiliencedivision@cityofcapecanaveral.org.
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l 45 percent are OK with restaurants adding a tempo-

rary inflation fee.

l 71 percent say restaurant technology, both online and

on–premise, makes their guest experience better.

“You can almost hear the rallying cry for restaurants as

consumers do their part to support their neighborhood

favorites in a precarious time,” said Brendan Sweeney, CEO

and co–founder of Popmenu. “While mindful of their own

household economics, 61 percent of consumers said they

would pay more to keep restaurants open if a recession hits

in 2022 or next year. That says a lot about how important

restaurants are to their local communities and how much

people rely on and empathize with them.”

“Filling open positions is a major factor in restaurant

recovery and ongoing growth,” Sweeney added. “The

restaurant labor shortage isn’t going away anytime soon and

technology will continue to play a critical part in bridging

labor gaps and delivering the hospitality guests have come

to expect, especially as they pay higher prices.”

l Survey Methodology

Popmenu conducted two nationwide, anonymous surveys

on restaurant dining and operations. The first survey

included 415 U.S. restaurant owners/operators and ran from

Aug. 29 to Sept. 16, 2022. The second survey included 1,000

U.S. consumers, ages 18 and older, and ran from Sept. 21 to

Sept. 22, 2022.

l About Popmenu

Popmenu specializes in transformative online and on–

premise technologies that help restaurants increase brand

visibility, guest engagement, revenue, and profitability. The

company is a leading innovator in digital marketing and

ordering technology that works with over 10,000 indepen-

dent restaurants and hospitality groups.

For more information about Popmenu, visit

get.popmenu.com.

Convenience, grocery prices and loyalty to preferred

eateries are major drivers of dining out. When Popmenu

asked consumers who increased their restaurant spend this

year why they were doing so, they responded as follows:

l 61 percent — I like the convenience.

l 43 percent — I want to support local restaurants.

l 36 percent — Grocery prices are so high, it’s more cost–

effective to order from restaurants.

l 28 percent — I don’t have time to cook.

Is fast food consumption trending up?

While consumers are ordering from all types of restau-

rants, cost is influencing where some choose to frequent.

l 50 percent of consumers reported that they eat fast food

two or more times per week, on average.

l 27 percent of consumers are eating fast food more often

this year because of rising food costs.

Is takeout or delivery slowing down?

No! Fears around the pandemic continue to subside —

resulting in a much–appreciated return to restaurant dining

rooms — but takeout and delivery remain a way of life.

l 69 percent of consumers order takeout or delivery as

often or more often than last year.

l The No. 1 cuisine consumers say they will always order

from restaurants vs. cooking at home? Mexican, followed by

seafood and sushi.

How do consumers feel about higher prices and other

changes at restaurants?

Consumers understand the significant challenges

restaurants are facing and say they are willing to throw in a

little extra to help restaurants out. They also welcome new

technologies restaurants have implemented to serve guests.

l 68 percent of consumers are ok with restaurants

raising menu prices.

l 51 percent are OK with restaurants decreasing portion

sizes.

By Jennifer Grasz
Jennifer.Grasz@popmenu.com
Popmenu

ATLANTA (Oct. 20, 2022) — Despite increasing food and

energy prices and tighter budgets, U.S. consumers continue

to actively support local restaurants with 58 percent stating

that they are eating restaurant food more often this year

compared to 2021. Recognizing financial hardships restau-

rants have endured, the majority of consumers stated that

they are OK with restaurants raising menu prices — though

value is top of mind as consumers keep a watchful eye on

economic trends.

Strong consumer support is welcome news for restaura-

teurs, who are struggling with inflation and a labor shortage

that has caused job vacancies of six months or longer for

67 percent of restaurants.  93 percent have raised or plan to

raise menu prices and 52 percent are employing technology

online and on–premise to help bridge labor gaps.

Popmenu’s latest study of restaurant dining and

operations is based on nationwide surveys of 1,000 U.S.

consumers and 415 U.S. restaurant owners/operators that

were completed in September 2022.

How much are consumers spending on restaurants?

Restaurant meals remain an important part of consumer

budgets.

l 30 percent of all consumers spend an average of $180

per week on restaurant food.

l Taking a closer look at purchasing patterns, Popmenu

ranked restaurant spending among respondents from

greatest to least. The top 50 percent spend an average of

$125 per week on restaurant food.

Why are consumers spending more on restaurants this

year?

Consumers are dining out more often, regardless of higher menu prices and gasoline, according to new study
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Chamber of Commerce Foundation

names its Citizens Awards finalists

By Yagmur Cosar
ycosar@uschamber.com
U.S. Chamber Foundation

WASHINGTON (Oct. 12, 2022) — The U.S. Chamber of

Commerce Foundation today named the finalists for its

23rd Annual Citizens Awards — 27 companies that have

shown remarkable leadership in driving solutions to the

world’s toughest problems, from developing qualified

talent for jobs in the energy sector, to reducing waste and

emissions across the supply chain, to delivering clean

drinking water to first responders during times of crisis.

“From the ongoing impacts of the pandemic, to the

natural disasters that are damaging communities,

businesses continue to lead by using their skills and

resources for the greater good,” said Carolyn Cawley,

president of the U.S. Chamber of Commerce Foundation.

“We’re proud to recognize these companies for their

exceptional efforts to strengthen our communities and

deliver solutions to new and persistent challenges.”

Awards are presented in eight categories, reflecting the

extraordinary impact of business in areas ranging from

economic opportunity to health and wellness to disaster

response. This year’s finalists are:

l Best Corporate Steward: Large Business

Finalists: Rocket Companies, SAP, and Tata

Consultancy Services

l Best Corporate Steward: Small and Middle–Market

Business

Finalists: IMA Financial Group Inc., Lendmark

Financial Services LLC, and Sharebite Inc.

l Best Commitment to Education Program

Finalists: The Boeing Co., DTE Energy, and Moody’s

Corp.

l Best Community Improvement Program

Finalists: Baker McKenzie, Sempra, and Zoetis Inc.

l Best Community Resilience and Disaster Response

Program

Finalists: Amazon, Anheuser–Busch, The PepsiCo

Foundation, and United Airlines

l Best Economic Opportunity and Empowerment

Program

Finalists: Chevron, Citi, IBM, and TO THE MARKET

l Best Health and Wellness Program

Finalists: BD, FedEx, Johnson & Johnson, and Summit

BHC

l Best Sustainability Program

Finalists: The Body Shop, Microsoft, and Norfolk

Southern Corporation

Citizens Awards winners will be announced during the

2022 Corporate Citizenship Conference: Business Solves

on Nov. 16. This year’s program will also feature the

“Corporate Citizenship Hall of Fame,” honoring companies

for their long–standing commitment to empowering

individuals and building resilient communities.

Finalists and winners in each category are selected by

an external panel of business and non–profit leaders who

are making an impact through purpose and innovation

within their organizations. More information about the

awards and finalists is available on the U.S. Chamber

Foundation’s website.

l About the U.S. Chamber of Commerce Foundation

The U.S. Chamber of Commerce Foundation is

dedicated to strengthening America’s long–term competi-

tiveness. It educates the public on the conditions necessary

for business and communities to thrive, how business

positively impacts communities, and emerging issues and

creative solutions that will shape the future.
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Fifth Avenue Art annual Holiday Gift Show opens Oct. 31; the 40th year of the event
MELBOURNE (Oct. 3, 2022) — The Fifth Avenue Art Gallery’s “Comfort & Joy” annual Holiday Gift Show will run

from Oct. 31 until Dec. 31. This will be the 40th year of the event showcasing the work of artisans from around the

nation, including the best in pottery, glass, wood, fiber, textiles and jewelry. There will be two First Friday Opening

Receptions for the show. The dates are Nov. 4 and Dec. 2. The reception is from 5:30–8:30 p.m. each date.

The Fifth Avenue Art Gallery is located in the Eau Gallie Arts District of Melbourne. The address is 1470 Highland

Ave. For more information on this event, call (321) 259–8261 or visit http://www.FifthAvenueArtGallery.com.

Studios of Cocoa Beach to host annual Members Exhibition starting on Nov. 1
COCOA BEACH (Oct. 10, 2022) — The Studios of Cocoa Beach will celebrate its sixth anniversary with its annual

Members Exhibition titled “Therefore I Create VI.”

The show will start Nov. 1. Each of the 30–plus member artists will choose the best of their current works to display.

This includes painting, graphics, photography, pottery, sculpture, jewelry, fiber, glass art, woodwork, repurposed surf

boards and more. On Saturday, Nov. 12, an opening reception will be held from 6–8 p.m. This is an opportunity to meet

the artists and patrons who make the Studios of Cocoa Beach “such an incredible home for art on the beaches.”

The Studios of Cocoa Beach offers classes in oil, acrylic and watercolor painting, drawing, stained glass, and ceramics,

and recently has brought on an instructor for children’s classes.

The Studios of Cocoa is located at 159 Minuteman Causeway in downtown Cocoa Beach. The Members Exhibition

runs through Dec. 31. Visit www.studiosofcocoabeach.org to see the portfolios of the artists, information on events and a

list of all upcoming classes.

Free Pasture Management Seminar at Extension Office in Cocoa now open for registration
COCOA (Oct. 18, 2022) — Do you own, lease, or board horses? Then consider attending the Pasture Management

Seminar. The purpose of this seminar is to supply information on the best management practices for limited acreage

horse operations while also protecting the environment.

This seminar is free to attend and will be held from 6:30 a.m. to 8 p.m. on Nov. 1 at the UF/IFAS Extension office in

Cocoa. Participants can attend in–person or virtually via Zoom. Registration is required to attend this event.

To register and learn more about this program, visit Eventbrite: https://bit.ly/3D7lRQ0. If you have any questions, call

(321) 633–1702 or email brevard@ifas.ufl.edu.

Brevard Federated Republican Women to host Grace Glass at meeting on Nov. 2
MELBOURNE (Oct. 11, 2022) — The Brevard Federated Republican Women will host their lunch meeting at 11 a.m.

on Wednesday, Nov. 2, at Space Coast Convention Center, 103 Tucker Lane, in Cocoa.

The featured speaker will be Grace Glass. She served as Bill Posey’s campaign manager in 2020 and is currently

Brevard County’s field organizer for Gov. Ron DeSantis.

The Brevard Federated Republican Women have been empowering women in the political field since 1950. The

organization is affiliated with the Florida Federation of Republican Women and the National Federation of Republican

Women.

The meeting fee of $25 includes a lunch. Reservations are required and must be made by noon on Friday, Oct. 28.

Reservations can also be made be made by calling the 24–hour reservation line at (321) 727–1212 or by visiting

brevardfederatedrepublicanwomen.org. If you have any questions, contact Jill Gentis, club president, at (773) 896–8616.

Limited Commercial Landscape Maintenance training workshop at Extension Office
COCOA (Oct. 18, 2022) — The UF/IFAS Extension office is offering an in–person Limited Commercial Landscape

Maintenance (LCLM) training workshop on from 8:30 a.m. to 5 p.m. on Nov. 3. This training is needed to apply for the

482 Limited Certification Landscape Maintenance pesticide license examination.

The workshop will be held at the UF/IFAS Extension office in Cocoa.

The registration fee is $55 with multiple attendance options. There are eight spots available to take the LCLM

examination; register for the waitlist if all spots are taken.

Participants may also choose to take the class without the examination, in–person or virtually via Zoom. Continuing

education units are available and lunch will be provided.

To register and learn more, visit Eventbrite: https://bit.ly/3yRXzqx.

For more information or questions, contact Bonnie Wells at bcwells@ufl.edu.

Florida Tech’s Treat or Treat returns to campus Oct. 29; free family event, activities for all
MELBOURNE (Oct. 17, 2022) — Florida Tech’s free Halloween festival for families and kids is back after a two–year

pandemic hiatus with new haunted houses, lots of candy and a host of games and activities.

Treat–or–Treat will run from 2–6 p.m. Saturday, Oct. 29, on the university’s Melbourne campus.

The main attraction will be five theatrical haunted houses in the Residence Hall Quad along Country Club Road with

age–appropriate themes and escalating levels of scariness. From least scary to most, they are:

l Pete’s Animal Pals, age range 5 and under

l Monster Motel, age range 5–8

l Supervillain Sanitarium, age range 8–12

l The Quiet Thrill, age range 10–13

l The Upside Down, age range 13 and older

In addition to the haunted houses, the event will include games, food, a costume contest, live performances,

inflatables, and a pumpkin patch.

Treat or Treat is hosted by the Florida Tech Residence Life and its staff of about 60 dedicated student resident

assistants, in collaboration with Student Life. Also helping are over 100 student volunteers from Florida Tech Greek life,

Student Government, athletics, Campus Activities Board, ROTC and various on–campus clubs and organizations.

JM Real Estate
pick up BBN

10/17/22
page 9

FULL COLOR



OCTOBER 31, 2022  V40N44 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 19

Eastern Florida State College Foundation
Continued from page 12

“The success of the tournament is really important

because it provides funds that the state will match for

scholarships,” said Kane. “The state provides us funding

for first–generation college students and Florida Blue

provides us money for nursing scholarships.”

Last academic year, Eastern Florida State College

Foundation awarded $839,000 in scholarships. “We should

exceed that amount this academic year,” said Tonya

Cherry, executive director of operations at Eastern Florida

State College Foundation.

Eastern Florida State College golf teams, men’s and

women’s, coached by Jamie Howell, will be taking part in

the event too. “They will be helping with logistics and

intermingling with the community. Their presence is what

makes this charity golf tournament special,” she said.

Kane added, “Every year when we host this tourna-

ment, we always receive compliments from the playing

public speaking highly of Coach Howell’s student–

athletes.”

The Eastern Florida State College golf team is ranked

third in the latest “Bushnell–Golfweek” National Junior

College Athletic Association Division 1 Coaches Poll.

The second major fundraiser for the Eastern Florida

State College Foundation is the “Backyard BBQ Cook–off

& Family Fest.” The seventh annual community event is

from 11 a.m. to 3 p.m. on Saturday, Feb. 18, at the school’s

Melbourne campus on North Wickham Road.

Proceeds from the fundraiser will benefit Eastern

Florida State College scholarships, and tuition for certifi-

cate programs, among other college initiatives.

“This event generally attracts from 2,500 to 3,000

people,” said Cherry. “It’s always a great time. We work as

a team to make the event a success. It takes a lot of

planning and coordinating by many people. Community

leaders are among the judges for the competition.”

The event has grown into a showcase for the college.

The first year about 350 people turned out for the amateur

Backyard BBQ Cook–off. Word spread and attendance

grew to roughly 1,200 people the second year.

Both Corporate teams and Backyard teams submit

entries to compete. The prizes include $1,500 for the Grand

Champion, plus additional prizes in the Brisket, Pork, and

Rib categories.

Backyard teams will compete for their own special

People’s Choice Award and prize. The Corporate Challenge

teams will compete for the coveted Golden Pig Trophy.

Team signups are underway. For team information and

registration, visit https://www.EFSCFoundation.org/

bbqregistration.

Community Credit Union of Florida is the 2022 Grand

Champion Sponsor for the Backyard BBQ Cook–off &

Family Fest. Sponsorships range from $250 to $25,000.

To view the different sponsorship opportunities, go to

https://www.EFSCFoundation.org/bbq–sponsors or contact

Kane at Kanec@EasternFlorida.edu.

The program includes the Red, White & Wheels Car

Show, a Kid’s Zone, food trucks and vendors, and live

music by Alter Ego.

The car show is put on by the Collegiate Veterans

Society of Eastern Florida State College. The organization

raises money for veterans’ scholarships, said Cherry.

Eastern Florida State College has more than 1,000

veterans and dependents enrolled at its campuses,

including many men and women who served in Iraq and

Afghanistan.

The GI Bill of Rights provides veterans with a range of

educational benefits, but some costs remain unpaid. This

car show helps fill the gap through the money raised. Car

owners pay a small fee to enter their vehicle in the show.

There are many different ways to support the Eastern

Florida State College Foundation, one of which is by

contributing to the Titan Fund. It was launched in 2016

with the long–term goal of building a $1 million endow-

ment.

An endowed fund will generate money, so your dollar

goes further. Donations at any level — $20, $200 or $2,000

— will help strengthen the Titan Fund endowment. Once

it reaches $1 million, Eastern Florida State College

Foundation will have in perpetuity the funds to support

first–generation students attending college.

A first–generation student is defined as one whose

parents or legal guardian have not completed a bachelor’s

degree.

The Eastern Florida State College Foundation recently

announced the receipt of a $26,500 gift from the Rotary

Club of Cocoa.

The donation provides the seed money to establish the

Rotary Club of Cocoa’s second endowed scholarship. This

scholarship will be created to honor J. Lowell Loadholtz, a

longtime Brevard resident, community leader, and

Rotarian.

The club’s motto is “Service Above Self,” and the

Eastern Florida State College Foundation is just one of the

many organizations they support in the community.

“Cocoa Rotary does amazing work throughout Central

Brevard and we are grateful for their support and contin-

ued friendship,” said Cherry.

“We look forward to being stewards of this gift and to

working with the club to help deserving students make

their educational and career dreams come true.”

Eastern Florida State College has a Rotaract Club. The

club has boasted as many as 89 members. The members

gain hands–on experience in community service activities.

Visit EasternFlorida.edu/foundation to view the various

ways to support the college, which is embarking on a major

expansion. Recently, the college announced a 10–year,

$87 million investment in the Cocoa campus that includes

new academic buildings, student housing, and upgraded

grounds. Plans to complete the Melbourne campus

expansion and expand facilities on the Titusville campus

also met with success in the Florida Legislature.

“These are exciting times for the college,” said Kane.

“And a college education at EFSC is accessible and

affordable. We are here for the community.”
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JOIN OUR HISTORIC CAMPAIGN TO CREATE AN  

 AQUARIUM AND CONSERVATION CENTER 
OurLegacyCampaign.org

By donating to our cause, you acknowledge that should The Aquarium Project not come to fruition, these pledged funds will be directed to the East Coast Zoological Society of Florida’s 
greatest need. East Coast Zoological Society of Florida, Brevard Zoo is an IRS-designated 501(c)(3) organization. Donations are tax-deductible. A copy of the o�cial registration and financial 
information may be obtained from the division of consumer services (www.800HELPFLA.COM) by calling 1-800-HELP-FLA toll-free within the state. Registration does not imply endorsement, 
approval, or recommendation by the state. Registration #CHI1341  ©2022 East Coast Zoological Society of Florida, 8225 North Wickham Road, Melbourne, FL 32940, 321.254.9453

The East Coast Zoological Society is embarking on a historic campaign to build a world-class aquarium and conservation 
center at Port Canaveral on Florida’s East Coast. It will serve as a regional conservation hub, rehabilitating sea turtles and 
manatees. With an emphasis on restoring our coastal ecosystems, including the Indian River Lagoon, it will also engage 

families in conservation through interactive, hands-on experiences to ensure our quality of life continues for future generations.

East Coast Zoological Society 
Brevard Zoo  |  The Future Aquarium Project
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The Downtown Art Gallery in Titusville to showcase the work of Yvette Whitmore
 TITUSVILLE (Oct. 12, 2022) — The Downtown Art Gallery, 335 S. Washington Ave., in downtown Titusville, will be

showcasing the paintings of Yvette Whitmore as their Spotlight Artist for the month of November.

Whitmore is well known for her finely detailed renderings on wood and canvas. She is at home in many mediums,

including oils, acrylics, pastels, and block prints.

Whitmore has been an artist all her life, having fallen in love with art in early childhood. As an adult, she worked

painting murals, until carrying paint on ladders and scaffolding became too much. Now safely on the ground, Whitmore

continues to explore the world around her, whether it is wildlife in the outdoors, or still life found in the kitchen.

She said, “As I paint, I constantly learn something new. If you are not discovering new things, then it is no longer fun.”

Whitmore says part of the fun is the camaraderie of her fellow artists at the Downtown Art Gallery, where she has

developed deep connections and shared insights. You can view her work throughout November at the gallery, which also

offers picture framing services and features the work of 20 talented local artists with an emphasis on Florida themes.

For information, call (321) 268–0122 or view the work on Facebook @The Downtown Art Gallery.

Palm Bay Veterans Day Parade set for Nov. 5, to start at City Hall; Malabar Road to close
PALM BAY (Oct. 14, 2022) — The City of Palm Bay will host the 2022 Palm Bay Veterans Day Parade at 9 a.m. on

Saturday, Nov. 5. Participants and spectators alike are invited to help honor veterans and their families.

The parade will start at City Hall and head east on Malabar Road to Emerson Drive. It will then head south on

Emerson and end at Copley Street SE. There will be viewing areas for the public in the median of Malabar Road, as well

as along the sidewalk on the south side of Malabar Road.

Malabar Road will be completely closed, in both directions, from Emerson Drive to Minton Road, and Emerson Drive

will be closed between Malabar and Grandeur Street. The estimated time of the parade ending is 11 a.m. The roads will

reopen as soon as barriers and pedestrians are cleared from the roadway and clean–up is complete.

Area businesses and organizations are asked to participate in the parade and support area veterans. For information

about having an entry in the parade, call the Tony Rosa Community Center at (321) 952–3443 or email parade@pbfl.org.

Melbourne Civic Theatre to host auditions for ‘Lettice and Lovage’ by Peter Shaffer
MELBOURNE (Oct. 19, 2022) — The Melbourne Civic Theatre will be conducting auditions for “Lettice and Lovage”

by Peter Shaffer. The synopsis: “Lettice and Lovage is a funny look at coming to terms with the modern world by two

kindred spirits trapped by their imaginations and their social–economic status. They form a special friendship that allows

them to cope with their dreary lives after initially being quite hostile toward one another.”

The cast needs three women and two men (age range 30s to 60s). All roles require a strong English accent. Auditions

will consist of cold reading from the script. The show will be directed by Peg Girard. The auditions are set for Sunday,

Nov. 6 and Monday, Nov. 7 at 7 p.m. both days. The Melbourne Civic Theatre’s address is 817 E. Strawbridge Ave.

The show will run Jan. 13 through Feb. 19, on Fridays and Saturdays at 8 p.m., and Sundays at 2 p.m. There is also a

Saturday matinee on Feb. 4 at 2 p.m., with no evening show.

For more information on the auditions, call (321) 723–6935, visit mymct.org, or email info@mymct.org.

‘Artisan Market’ to be held on Nov. 12 at The Great Outdoors RV Resort in Titusville
TITUSVILLE (Oct. 14, 2022) — The Activities Committee at the Great Outdoors RV Resort in Titusville will host its

annual “Artisan Market” from 9 a.m. to 2 p.m. on Saturday, Nov. 12.

A select group of local artisans will present the best of their work. Whether you are looking for seasonal decor, or gift

buying, you will find “everything necessary to get you in the holiday spirit.” More than 30 artists will display basketry,

jewelry, laser engraving, crochet and knitted items, metal art, nature photographs, towels, fabric crafts, wreaths, purses,

quilts, wooden bowls, embroidery, woodwork, crystal design shirts, Christmas trees and ornaments, tasty jams and more.

The popular gift basket raffle gives you a chance to win one of dozens of themed gift baskets with proceeds going to

local charities. Several of the vendors are also donating a portion of their sales.

The Artisan Market is held inside the Plantation Manor at 145 Plantation Drive in the Great Outdoors RV Resort on

Highway 50. Tell the security gate attendant that you are going to the Artisan Market. For more information on this

event, contact Pat Thomas at (321) 360–2542 or email patsteve67@gmail.com.

‘The 15 Minutes of Fame’ indie film festival returns live to Brevard on Nov. 19
PALM BAY (Oct. 17, 2022) — After a two–year absence because of COVID–19, ‘The 15 Minutes of Fame” indie film

festival will be presenting its program “live” on Saturday, Nov. 19, in Cocoa.

The festival will consist of more than two dozen short films, produced by aspiring filmmakers from across the U.S.,

including several from Florida. Genres will include documentaries, narratives, animation, web series and commercials.

The program will be presented at Holiday Inn’s Space Coast Convention Center, located off Interstate I–95, exit 205.

Admission is free, and no tickets are required. The festival is produced by Brevard filmmakers Ray and Migdalia

Etheridge. For films and show times, visit Etheridgeproductions.com.

‘Wine for Warriors Holiday Luncheon’ at Courtyard at Marriott in Cocoa Beach
COCOA BEACH (Oct. 15, 2022) — The Cocoa Beach Regional Chamber of Commerce and the Military Affairs

Councils will host the annual “Wine for Warriors Holiday Luncheon” at 11:30 a.m. on Friday, Dec. 2, at the Courtyard by

Marriott in Cocoa Beach, 3435 N. Atlantic Ave. Previously known as the MAC Wine Raffle and Luncheon, this is the

Cocoa Beach Regional Chamber’s last signature event of the year. It brings area businesses together to celebrate the

holidays and participate in a wine raffle and a live auction. All proceeds from the wine raffle go toward supporting MAC

programs, nonprofit organizations of the military, and military members stationed in Brevard County.

To participate, drop off wine bottles valued at $10 or more at the Cocoa Beach Regional Chamber during regular

business hours. For more information on this event and to register, visit https://business.cocoabeachchamber.com/events/

details/wine–for–warriors–holiday–luncheon–65625.
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Sheltair Aviation
Continued from page 13

“We look forward to supporting the continued economic

growth of the Melbourne community by providing top–tier

general aviation services and amenities that set apart our

award–winning VIP customer care program.”

Sheltair has been a partner of the Melbourne Orlando

International Airport since 1988. “We only had properties

in Melbourne until April of last year,” said Blews. “When

we acquired Apex that’s when we became a full–service

FBO.”

This spring, Sheltair increased its existing 250,000–

square–foot facilities on the north side of the Melbourne

Orlando International Airport to include both a 24,000–

square–foot hangar and a 28,000–square–foot hangar.

Sheltair offers its customers T–hangars, a large box

hangar with hydro–swing doors, exclusive–use corporate

hangars, 24–hour secured access, ample parking, and

night–time lighting.

Sheltair at Melbourne Orlando International Airport

also provides U.S. Customs clearance seven days a week.

Its location on the airport property grants easy access to

three runways — the biggest being 10,181 feet — along

with a variety of aircraft vendors and services.

Jeremy Phillips is the general manager for Sheltair at

the Melbourne Orlando International Airport. He said his

company is planning an expansion at the airport that will

include commercial construction.

“We are preparing to do a ramp expansion to facilitate

the growth the airport is experiencing,” said Phillips. “We

are investing in the airport ourselves. We are looking at

building a large multiple hangar complex just north of our

current facilities. Sheltair has leased an additional 10

acres from the Melbourne Airport Authority. We are

finishing up the surveying and some other things for the

project. We are hoping to break ground in the first quarter

of 2023.”

Phillips has worked in the aviation industry for years

and holds a private commercial pilot’s license. “I flew for a

regional airline carrier out of JFK International Airport

(New York City). I flew 50–seater jets. That was back in

2008.”

He earned his bachelor’s degree in technology and

aviation from Kansas State University and is also schooled

in airport management and air–traffic control manage-

ment.

Phillips said the aviation market is on the upswing.

“What we are seeing now are true numbers; we are coming

back to pre–pandemic flight patterns. During the

pandemic, some people, those who could afford the service,

turned to private aircraft for flights. That market has been

strong.”

Last year, private plane use soared to its highest level

on record. Aviation data research firm Wingx recorded 3.3

million business jet take–offs in 2021, the most for a single

year and 7 percent more than the previous high in 2019.

The local airport, which includes an expansive indus-

trial park housing a range of businesses, has a rich history

tied to World War II.

The Melbourne Municipal Airport was once the site of

the 129–building Naval Air Station constructed at the

beginning of the war.

It was commissioned as Operational Training Unit

No. 2 on Oct. 20, 1942, and closed on Feb. 15, 1946,

according to The Historical Marker Database.

The Naval Air Station was used for training newly

commissioned U.S. Navy and U.S. Marine Corps pilots.

There were many pilots who trained in Grumman F4F

Wildcat and F6F Hellcat fighter planes.

To pay tribute to past patriots and today’s men and

women who are the essential members of America’s

defense industry, Sheltair Aviation will be dedicating its

lobby at Melbourne Orlando International Airport to them.

Veterans Day is Nov. 11.

“During World War II, the Melbourne Airport was a

designated Naval Air Station where a generation of naval

aviators earned their wings flying SNJ Texans, F4F

Wildcats, and F6F Hellcats,” said Lisa Holland. “By mid–

1944, there were as many as 1,500 Naval personnel based

at that airport.”

She added, “Today, the Melbourne Orlando Interna-

tional Airport welcomes scores of defense employees who

are on their way to companies throughout the metro area

whose mission is to defend our nation and protect our

freedoms. To pay tribute to past patriots and today’s men

and women who are essential members of America’s

defense industry, we are dedicating our lobby to them.”

Buritica said his company has “always recognized the

rich military history of Melbourne during World War II.

Those deep roots connected to the military never left the

airport. We thought it would be great to recognize them in

some way. They are the defenders of our freedom.”

Richards Paint
pick up BBN

10/3/22
page 19

FULL COLOR

For more information call 800.432.0983



Call Adrienne Roth at (321) 951-7777 for Advertising Information OCTOBER 31, 2022  V40N44

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 22

Whittaker Financial
pick up BBN

10/24/22
page 10

FULL COLOR

ABI
pick up BBN

10/3/22
page 18

FULL COLOR



OCTOBER 31, 2022  V40N44 Visit BrevardBusinessNews.com for Advertising Information

BBN BREVARD BUSINESS NEWS online at BrevardBusinessNews.com

BREVARD BUSINESS NEWS / 23

Driftwood Capital
Continued from page 1

Element brand in that regard. After years of planning, it’s

exciting to get the shovels in the ground.”

The Melbourne firm Certified General Contractors Inc.

(CGC) is the builder for the hotel. The company specializes

in commercial construction and has built hotels in Brevard

and around the state. CGC was selected as the general

contractor through a request–for–proposal process that

included national firms.

“Driftwood Capital has been investing in Brevard

County for years,” said businessman Adam Broadway,

president and chief executive officer of CGC. “We are

super–excited to be part of this project.”

He continued, “My business partner, Ryan Runte

(executive vice president of CGC), and I both live in the

area where the new Element is being constructed. We

drive by this site almost every day. We really wanted to

build this hotel. We have a great team working the project.

It’s going to be a beautiful oceanfront hotel.”

This is CGC’s third hotel currently under construction

in the local market and the first one for Driftwood.

“Business is good. We are doing a lot of multifamily

construction projects. For the most part, we haven’t seen

any slowdown or pullback in activity. We have a three–

year backlog. So that is encouraging,” said Broadway.

His company is marking its 30th year in business in

Brevard County. Founded in 1992, CGC has fostered

longtime, performance–based relationships with a wide

range of clients. Eighty–six percent of CGC’s business

comes from repeat customers.

“The high standards we set and the ability to perform

at a professional level translates to clients who continue to

hire CGC for future projects,” said Broadway, whose firm

has compiled an extensive portfolio of projects, including

the construction of medical facilities, senior living cam-

puses, retail and restaurant structures, and office and

professional buildings.

“I have been in the real estate ownership and develop-

ment business for nearly 20 years and I can say without a

doubt that the performance of CGC’s staff goes way beyond

the industry standard and exceeds expectations,” said Billy

Bishop of BishopBeale.

CGC has long been involved in service to the commu-

nity supporting charities and nonprofit organizations,

including Junior Achievement of the Space Coast,

Melbourne Main Street, and the Brevard Alzheimer’s

Foundation.

The Element will be the first new construction of an

oceanfront hotel in the area in years. It is being con-

structed across the street from the Brevard County Fire

Rescue Station.

GrayRobinson’s Jack Kirschenbaum, one of the

attorneys for the new hotel project by Driftwood Capital, is

very familiar with the site and with the Crowne Plaza

Melbourne–Oceanfront.

“Not only did I attend my 50th high school reunion

(Satellite High Class of 1971) at that hotel, but I have also

been surfing at that beach since the 1960s. So it’s going to

be fabulous to have a first–rate Element, which focuses on

health and wellness, built at this beachside location. This

is going to be a great addition to the Brevard County hotel

market.”

The 130–room extended–stay hotel will be known as

Element Melbourne Oceanfront. The six–story, 105,000–

square–foot complex will feature a contemporary design

paired with modern amenities. Guestrooms at the property

will feature in–room kitchens with full–size refrigerators,

electric two–burner cooktops, microwaves, dishwashers,

and sinks; and spa–inspired bathrooms with rain showers

and eco–friendly product dispensers.

“Extended stay is one of the fastest–growing segments

in the hotel industry,” said Rodriguez Sr., who earned his

bachelor’s degree in finance from Vanderbilt University

and has an MBA degree from Duke University. “It’s a

segment, especially on Brevard’s beachside, that is

underserved. We believe there is going to be a high

demand for this type of product in this particular location.”

His son is also a graduate of Duke University, with a

bachelor’s degree in international business and a concen-

tration in economics.

Wellness–focused features at the Element Melbourne

Oceanfront will include an all–natural saline swimming

pool; a spacious 24/7 Motion Picture Center; vehicle–

charging stations; Element bicycles designed by Priority

Bicycles for guests to explore the area; and an expansive

pool deck overlooking the Atlantic Ocean. There will be

food and beverage options. The property will have a 24/7

on–site laundry and roughly 175 parking spaces.

Rodriguez Sr. said the hotel will pursue “Green Key”

certification for sustainable design, construction, and

operation. Green Key is the leading standard for excellence

in the field of environmental responsibility within the

tourism industry.

The eco–label award represents a commitment by

businesses that their premises adhere to strict criteria set

by the Foundation for Environmental Education. The

Element Melbourne Oceanfront will be the eighth such

hotel in Florida. The brand has more than 75 locations

nationwide.

“This location is exciting for the Element brand,” said

Victor Garcia, senior design manager for Marriott

International’s global design team in the United States

and Canada. “Element is a lifestyle brand meant to focus

on sustainability. Element guests are looking for an all–

encompassing wellness and fitness experience. And here

we are at an oceanfront setting which has extensive

outdoor space. It’s a perfect fit for an Element hotel.”

He oversees design for a number of Marriott brands,

including Element and Aloft.

Garcia was one of the speakers at the recent

groundbreaking ceremony for the new hotel. The gathering

was at the Crowne Plaza Melbourne–Oceanfront.

The speakers included Rodriguez Sr.; Brevard County

District 4 Commissioner Curt Smith; City of Melbourne

Council Member Mark LaRusso; and Juan Mendiola,

senior vice president of Ocean Bank, which provided

construction financing for the hotel.

“We provided Carlos with his very first loan, and look

where he is today,” said Mendiola. “His company is a

recognized leader and an award winner in the hospitality

industry.”

Construction and operation of the hotel will create

about 200 new jobs. Driftwood Hospitality Management

will operate the property. “I can’t wait to stay in the new

Element and enjoy the pool overlooking the ocean,” said

Rodriguez Sr.

New hotel construction projects are on the upswing.

That’s according to a new report from Lodging Economet-

rics, which tracks the industry. At mid–summer, there

were up to 430 new hotel projects underway nationally,

representing a total of just over 47,000 rooms.

That number is significantly up from the same point in

2021, when new hotel projects stood at 202, for a total of

25,600 rooms.

Marriott International has the most projects under

construction and scheduled to start within the next 12

months, the reports says.

As of June, Brevard County had 10,734 hotel rooms and

4,500 vacation rental units, according to the Space Coast

Office of Tourism.

More hotel room inventory is on its way. Rodriguez Sr.

said his company is “just a few months away” from

breaking ground on the Westin Resort and Spa in Cocoa

Beach.

In July, Brevard County Board of County Commission-

ers approved a proposal to grant $30 million to developer

Driftwood Capital. The commissioners voted 3 to 1 in favor

of the grant.

The funds will be used for marketing the 502–room

hotel and will be disbursed at the rate of $1 million per

year.

“I don’t think that a lot of people fully realize how

important and dynamic the Westin project will be in terms

of attracting and bringing people to Brevard,” said

Commissioner Smith, a University of Miami graduate.

“Shortly after I attended UM, the Fontainebleau was

built. I remember what Miami Beach looked like before

that hotel was constructed. There were a lot of rundown

hotels along the beach. We don’t have a 4.5–Star hotel in

Brevard County. A lot of people come here for business and

for tourism. The Westin project is going to give the county

a big boost.”

The redevelopment project in Cocoa Beach will create

Brevard’s largest conference center, providing more than

120,000 square feet of versatile indoor and outdoor

meeting space, along with several signature dining

establishments and a spa. The project includes an

800–space parking garage.

“Economic growth and expansion have created a

tremendous need for a modern, new resort–hotel that can

accommodate the needs of sophisticated business travelers

as well as leisure travelers,” said Rodriguez Sr.

Business travel continues to bounce back from the

pandemic with a strong outlook for 2023, according to the

new Global Travel Business Association industry poll.

Also, an analysis conducted by the San Diego State

University School of Hospitality and Tourism Manage-

ment, on behalf of the American Hotel & Lodging Associa-

tion, found that in–person business travel and meetings

have “undeniable advantages” over virtual options, and

that businesses and organizations that resume “business

travel and meetings more quickly are likely to have a

competitive edge over those that do not.”

An economic impact study indicated that the Westin

project will create 700 to 800 construction jobs over a

three–year period, and 420 full– and part–time positions

upon opening.

The project’s new fiscal benefits for the city and Brevard

County are expected to be $93.4 million over the next 20

years.

The Palm Bay–Melbourne–Titusville Metropolitan

Statistical Area ranked No. 5 in the nation in the 2022

“Best Performing Cities” compiled by The Milken Institute.

The Palm Bay–Melbourne–Titusville MSA is in the “Tier 1

Large Cities” category.

The Best Performing Cities compares economic

performance among diverse metropolitan areas across the

United States. The “country’s cities collectively drive

economic growth and are the primary locations for

businesses and jobs.”

The Space Coast maintained its ranking in high–tech

gross domestic production concentration at No. 10. It also

ranked in the top 10 for five–year job growth (seventh) and

five–year wage growth (eighth).

Among many advantages, the report said the region

offers a “tech–ready workforce, favorable tax climate,

diverse transportation network, educational excellence,

business–friendly government, and numerous outdoor

recreational activities.”

“We are tremendously excited about Brevard County,”

said Rodriguez Sr. “We believe in this area. We have only

begun to invest here. Our strategy is to fill niches in the

market. I am truly an ambassador for Brevard.”
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